
Parques Reunidos could be about to 
make a big splash in the attractions 
industry after fresh reports linked 
the Spanish operator with a 
potential takeover of SeaWorld. 

Following reports that 
Merlin Entertainments was 
also interested in a deal for the 
company – something Merlin has 
since denied (see back cover) – 
Bloomberg cited “people familiar 
with the matter” who suggest that 
Parques Reunidos, which operates 
more than 60 visitor attractions 
worldwide, is considering a bid. 

At this stage it is unclear 
as to whether the deal would be a 
full or partial takeover, with Parques 
Reunidos reported to be considering 
a “combination” with SeaWorld. 

Parques Reunidos linked to potential SeaWorld sale

SeaWorld shares rose 3.6 per cent on 
Tuesday (10 October), giving the company 
a market value estimated at US$1.3bn 
(€1.1bn, £986m). Parques Reunidos, by 

comparison, is worth about 
US$1.25bn (€1.05bn, £948m). 

In addition to its SeaWorld 
attractions, SeaWorld Parks and 
Entertainment also owns two 
Busch Gardens theme parks in 
Williamsburg and Tampa, the 
Sesame Place attraction near 
Philadelphia, five waterparks 
across the US and Discovery Cove 
in Orlando. It’s also developing a 
theme park in Abu Dhabi and a 
second Sesame Place theme park at 
a location yet to be confirmed. 
In 2017, SeaWorld has seen its share 
value drop 25 per cent as CEO Joel 

Manby tries to turn around the company’s 
public image in the wake of the ongoing 
backlash from the 2013 documentary Blackfish.
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Amanda Thompson OBE will become only the 
third woman to chair IAAPA in its 100-year 
history, after the global attractions body 
announced the Blackpool Pleasure Beach 
managing director would take over in 2020. 

Thompson was elected second vice 
chair of IAAPA, a position she will hold 
through 2018, before becoming first 
vice chair in 2019 and then chair in 2020. 

The Thompson family has been involved 
with Blackpool Pleasure Beach for more than a 
century, with the attraction first established by 
her great-grandfather, WG Bean, in 1896. Her 
grandfather, Leonard Thompson, assumed 
leadership in 1931, and her father Geoffrey 
oversaw the business from 1976 until 2004. 

Amanda has led the park as managing 
director since then, with her brother 

Blackpool Pleasure Beach’s Amanda Thompson to lead IAAPA

Thompson was awarded an OBE in 2012

Nicholas Thompson serving as the 
attraction’s deputy managing director. 

In addition to becoming only the third 
woman in a century to chair the global trade 
association, the appointment represents 
a series of firsts for IAAPA. British-born 
Thompson will become the first woman from 
Europe to chair IAAPA and it will be the first 
time a second member of the same family has 
chaired the association – following on from 
her father Geoffrey who led IAAPA in 1996. 

“Today, I’m excited for this opportunity 
to give back to this industry I love,” said 
Thompson. “It’s been a part of our family and 
business for many decades. I hope to serve as a 
role model for the increasing number of young 
women leaders in the attractions industry.”
More: http://lei.sr?a=N3t5B_A

More: http://lei.sr?a=j9V9W_A

SeaWorld has seen its share value drop 25 per cent in 2017

http://lei.sr?a=j9V9W_A
http://lei.sr?a=N3t5B_A
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American artist Jeff Koons has teamed up 
Snapchat to create virtual art installations 
using augmented reality. 

The artist – famously known for 
reimagining everyday objects and 
turning them into art – has developed 
the digital installations based on 
his works, which will be available in 
multiple locations worldwide. 

Disney chief executive 
Bob Iger has announced 
his intention to leave the 
company in 2019, saying 
“this time I mean it”, after 
extending his contract as chief 
executive earlier this year. 

Iger, who was set to leave 
Disney in June 2018, was 
initially thought to be being 
replaced by COO Tom Staggs, 
but the 25-year Disney 
veteran’s departure in April 
2016 changed that, leaving 
Iger with no clear successor. 

As a result, Iger extended his tenure 
as Disney’s president and CEO until 
2 July 2019, saying at the time that he 
would be working with the company’s 
board to “to identify a successor as CEO 
and ensure a successful transition.”

Speaking at the Vanity Fair New 
Establishment Summit, Iger told 

Snapchat signs up Jeff Koons for AR project

Bob Iger to step down as Disney chief 
executive in 2019: ‘This time I mean it’

Koons’ Balloon Rabbit will first appear virtually at the Eiffel Tower in Paris, France

Bob Iger says he definitely plans to leave Disney in 2019

Using the messaging application’s filter 
system, Snapchat users can access ‘lenses’ 
within 300 metres of designated locations, 
which on their smart device will add the 
artworks to their photos and videos. 

Available initially in nine cities, lenses 
will be available at each location for two 
weeks, before moving to a new destination. 

attendees “I am leaving Disney 
in mid-2019. This time I mean it.”

Commenting on his next steps after 
leaving Disney, Iger said that he was yet to 
make a decision on the matter. 

“I’ll figure it out when I have to figure it 
out, but it’s premature right now,” he said.

More: http://lei.sr?a=c3t2t_A

More: http://lei.sr?a=p7X9m_A
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Former Ocean Park CEO Tom Mehrmann 
will play a lead role in the development of 
the CN¥50bn (US$7.4bn, €6.65bn, £6bn) 
Universal Beijing, after being named 
president and general manager for the 
upcoming theme park and resort. 

Mehrmann, who has held senior roles 
across the attractions industry, led Ocean 
Park’s HK$5.5bn (US$709m, €672m, 
£568m) master redevelopment plan during 
his 13-year stint, also increasing attendance 
from less than three million visitors to more 
than 7.8 million by 2014/2015. 

Prior to joining Ocean Parl, Mehrmann 
was vice president and general manager 
of both Warner Bros Movie World 
Madrid and Six Flags, and spent 21 years 
competing against Disney as vice president 
of park operations and entertainment for 
Knott’s Berry Farm. In 2016, he founded 
Themed Advisors – a company providing 
professional advisory services for themed 
attraction development and operation. 

“Tom will bring tremendous industry 
knowledge, business acumen and 

Harlem’s Studio Museum extension to break ground in 2018

Tom Mehrmann to head up Universal’s CN¥50bn Beijing park

Mehrmann helped to increase attendance 
at Ocean Park to more than 7.8 million 

international experience to our project,” 
said Page Thompson, president and COO 
International, for Universal Parks and 
Resorts. “He has exactly what we and our 
partners need to help create a world-class 
theme park entertainment destination.” 

Being developed in partnership with 
the Beijing Shouhuan Cultural Tourism 
Investment Company – a consortium 
of five Beijing state-owned enterprises 
– Universal Beijing was initially 
given the green light in September 2014. 

Due to open in 2020, the development 
will include in its first phase a theme 
park, the world’s first Universal-themed 
resort hotel and a retail entertainment 
complex – all to be completed within five 
years. A second stage of development in 
2021 will include a second theme park, 
a waterpark and five more resort hotels. 

The park will be the company’s fourth 
Universal resort in Asia, following the sites 
in Japan and Singapore and the forthcoming 
Universal Studios in South Korea.
More: http://lei.sr?a=a7A2x_A

Sir David Adjaye’s US$175m (€148.7m, 
£131m) vision for Harlem’s Studio Museum 
will break ground next year, marking the 
institution’s 50th anniversary. 

Since 1982, the museum – which 
celebrates the work of contemporary artists 
of African descent – has operated out of the 
former New York Bank for Saving. 

New design renderings for the 
museum showcase a planned five-
storey extension, designed by Adjaye 
Associates in collaboration with Cooper 
Robertson. According to design brief, the 
architects were tasked with creating an 
extension “that expresses the museum’s 
core values of openness and engagement.”

A a public-private initiative in 
partnership with the City of New York, the 
82,000sq ft (7,600sq m) building will rise on 
West 125th Street on the site of the current 
museum, giving 115 per cent additional 
space for exhibiting art, and the outdoor 
areas will also almost double in size. 

Facilities will include temporary and 
permanent galleries, a welcome centre, 

educational spaces, a café, a roof terrace 
spanning the entire building and a tiered 
public hall – likened to an “inverted stoop” 
that invites people to step down from 
the street into a multi-use space used for 
presentations and gatherings. 

Sir David, Adjaye Associates founder, 
said the extension will “build on the 
museum’s incredible legacy and deepen 
its relationships with the local community 
and an expanding global audience.”

The museum’s extension is designed to be porous and welcoming at street level

More: http://lei.sr?a=B9v9E_A

http://lei.sr?a=B9v9E_A
http://lei.sr?a=a7A2x_A
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V&A director Tristram Hunt has called for a 
full pedestrianisation of South Kensington’s 
Exhibition Road following the car crash that 
left 11 injured on 7 October. 

Exhibition Road, London, which is home 
to not only the V&A but also to the Science 
Museum and Natural History Museum, is 
an outdoor area shared by both pedestrians 
and vehicles, with patterned street tiles and 
no raised pavements. 

Around 11 million people a year walk 
through the area, which underwent a £30m 
(US$39.6m, €33.5m) transformation in 2012. 

Commenting on the traffic arrangements 
for the road, Hunt – who was named 
V&A director in January – called them 
“confusing, dangerous and unsatisfactory”. 

“The safety and security of our visitors, staff 
and volunteers is paramount,” Hunt said. 

“We believe that reviving the original 
vision for the area as an open, civic space and 
shared cultural quarter will greatly improve 
the experience for all visitors to one of the 
world’s great cultural destinations. 

Cedar Fair has announced 
plans for the company’s 
existing president 
and COO, Richard 
Zimmerman, to succeed 
Matt Ouimet as CEO. 

After more than three 
decades in the hospitality 
and leisure industry, 
Zimmerman joined Cedar 
Fair as executive vice 
president in 2007, going 
on to be named COO in 
2011 and then president 
in 2016. 

He takes up his new 
position as CEO from 
1 January 2018, with Ouimet taking the 
newly created role of executive chair 
of the board of directors. Additionally, 
Debra Smithart-Oglesby will be 
named lead independent director. 

“I have very much appreciated the 
opportunity to serve as the CEO of Cedar 

David Geffen has donated US$150m 
(€128m, £114.1m) towards the 
US$600m (€511.9m, £456.6m) 
campaign to expand the Los Angeles 
County Museum of Art (LACMA). 

The donation is the largest single cash 
gift from an individual in the museum’s 
history, with his philanthropic support 
also making him the largest individual 
donor to the Building LACMA campaign.

“This innovative addition to 
the LACMA campus will ensure 
ongoing and expanded access to their 
permanent collection,” he said. 

V&A boss calls for pedestrianisation of Exhibition Road

David Geffen donates 
US$150m to LACMA

Richard Zimmerman to take Cedar 
Fair reins from Matt Ouimet in 2018

“Saturday’s incident has made it 
clear that we need a solution, and 
we will be working together with 
our neighbouring organisations, 
residents and the council to address this.”

Following the incident, since confirmed 
not to be a terrorist incident, a 47-year-old 
man was arrested on suspicion of dangerous 
driving, but released the following day. 

Police were on the scene after the car hit several people outside the Natural History Museum

The gift is the largest in LACMA history

Fair and I am proud of what our team has 
accomplished,” said Ouimet. 

“Richard is a perfect choice to 
succeed me as CEO and I look forward 
to continuing to partner with him 
as the executive chair going forward.”

More: http://lei.sr?a=Z4N5P_A

More: http://lei.sr?a=z5A3Z_A More: http://lei.sr?a=X5D2e_A

Zimmerman takes up his new position from 1 January 

http://lei.sr?a=Z4N5P_A
http://lei.sr?a=z5A3Z_A
http://lei.sr?a=X5D2e_A
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Wake up and dream

C inema chain AMC 
Entertainment has 
invested US$20m 
(€17m, £15.2m) 

into virtual reality specialists 
Dreamscape Immersive, in a bid 
to bring VR to British and the 
US cinemas next year. 

Founded in January, the Los 
Angeles-based Dreamscape 
is developing VR attractions 
utilising full-body tracking 
technology by Swiss motion 
capture specialists Artanim. 
A VR headset attached to a 
backpack computer off ers up to 
six users untethered movement 
around large physical spaces, 
with the system supporting 
shared interactions such as high 
fi ves, handshakes or real-life 
object manipulation.  

The investment – which comes 
in the form of a US$10m (€8.5m, 
£7.6m) equity investment in the 
VR company, as well as a US$10m 
investment in creating content – 
is the fi rst step of a “wide-ranging 
strategic partnership” from 
the Wanda-owned AMC, that 
will rapidly scale Dreamscape 
in the coming months. 

Since launch, the VR startup 
has had backing from some of 
Hollywood’s biggest names, with 

AMC strikes US$20m deal with Dreamscape Immersive to bring VR to cinemas in UK and US

the likes of Steven Spielberg, 
Warner Bros, and MGM all 
supporting the project. 

Its leadership team is also 
impressive, with prolifi c fi lm 
producer and former studio 
head Walter Parkes and Emmy 
Award-winning producer Kevin 
Wall acting as co-chairs, while 
its chief executive Bruce Vaughn 
spent 23 years at Disney, most 
recently as chief creative offi  cer 
for Walt Disney Imagineering. 

“While Dreamscape’s 
immersive technologies 
represent the cutting edge of 
the digital world, its heart and 
soul rests fi rmly in the shared 
language of fi lm,” said Parkes. 
“It’s tremendously exciting 
that our fi rst major commercial 
partnership is with the world’s 
largest cinema exhibitor.” 

Dreamscape’s fi rst opening 
– a standalone attraction – is 
slated to open at the start of next 
year, with a fl agship site at the 

While Dreamscape’s 

immersive technologies 

represent the cutting 

edge of the digital 

world, its heart and 

soul rests fi rmly in the 

shared language of fi lm

Westfi eld Century City Mall 
in Los Angeles. It also owns a 
multiplex in Manchester, the 
UK. The company has also 
green-lit its fi rst piece of original 
content, with the company 
saying it is currently in licensing 
conversations with several 
major studios and IP-holders. 

Dreamscape is one of several 
emerging names in the world 
of VR attractions, with many 
seeking investment from big 
name companies as this new 
realm of immersion takes its 
fi rst steps. Among those, Disney 
has thrown its weight behind 
VR startup Jaunt, while Magic 
Leap’s mixed-reality technology 
has received investment from 
big names including Google 
and Warner Bros. The market 
continues to hot up with other 
competitors such as Russian 
startup Anvio, the Void and Zero 
Latency all looking to make their 
mark on the industry.

Startup Dreamscape 
was founded in January

Free-roam virtual reality will soon be coming to AMC cinemas
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13-18 NOVEMBER 2017
AZA: Creating Successful Exhibits
St Louis, Missouri, US
The Association of Zoos and Aquariums’ 
(AZA) classroom-based Creating 
Successful Exhibits off ers an integrated 
overview of a team-based exhibit 
development process. The course follows 
the phases of a project from formation 
of the team, through concept planning, 
design and construction, to operation.
Tel: + 1 301 562 0777
Email: azatraining@aza.org
www.aza.org/CSE

16-18 NOVEMBER 2017
Museums Association Conference
Manchester, UK
The Museums Association Annual 
Conference & Exhibition is the largest 
event of its kind for museum and heritage 
professionals. This year’s event follows three 
themes this year – Audiences, Collections 
and Workforce –  with more than 1,500 
senior staff  gathering to discuss the latest 
issues, discover new practice and meet the 
world’s leading suppliers and consultants. 
Tel: + 44 2075 667 830
Email: naz@museumsassociation.org
www.museumsassociation.org/conference

6-8 DECEMBER 2017
PARX Japan Theme Park Expo
Tokyo Big Sight West Hall,
Tokyo, Japan
PARX is an annual trade show for the 
Japanese and wider Asian theme park 
market. It off ers specialised exhibition of 
facilities and services for development 
and operation of theme parks and other 
leisure off erings.
Tel: +81 3 6273 0403
Email: info@themeparx.jp
www.themeparx.jp/en

12-15 JANUARY 2018
HAuNTcon
Ernest N Morial Convention Center 
New Orleans, LA
The Haunted Attraction National 
Tradeshow and Conference (HAuNTcon) 
is an expo and conference “Designed by 
Haunters, for Haunters” of every age and 
level of experience. Features more than 
50 hours of creative sessions, business 
seminars, hands-on workshops, make 
up and product demonstrations, and the 
latest products for the haunted sector.
Tel: +1 203 242 8712 
Email: mvinci@urban-expo.com
www.hauntcon.com

13-17 NOVEMBER 2017
IAAPA Attractions Expo
Orange County Convention 
Center, Orlando, Florida, US
The largest trade event on the 
attractions calendar, the IAAPA 
Attractions Expo is the one-stop 

destination for leisure and attractions 
industry professionals, including 
owners, operators, suppliers, 
investors, and developers.
Tel: +1 703 836 4800
Email: convention@IAAPA.org
www.iaapa.org/expos

20-22 OCTOBER 2017
China Attractions Expo 2017
Shanghai World Expo Exhibition 
and Convention Center, China
Expected to attract more than 
25,000 visitors, attendees will 
include the most important buyers 
and visitors from the south and 
west of China and south-east Asia. 
Tel: +44 1618 188 277 
Email: lily@leisureandattractions.com
www.leisureandattractions.com

23-27 OCTOBER 2017
European Union of Aquarium Curators
Royal Burgers’ Zoo, 
Arnhem, Netherlands
EUAC conferences assembles the largest 
group of aquatic curators, aquarists, 
directors and more from large and small 
public aquaria and zoos from all over Europe. 
Email: euac2017@burgerszoo.nl
www.burgerszoo.com

6-8 NOVEMBER 2017
World Travel Market London
London, UK
World Travel Market London is the 
leading global event for the travel industry, 
generating more than £2.8bn of business 
contracts between 5,000 exhibiting 
destinations, technology and private sector 
companies and 51,000 travel professionals.
Tel: + 44 208 271 2160
Email: wtmvisitor@reedexpo.co.uk
www.london.wtm.com

8-9 NOVEMBER 2017
Family Attractions Expo
Birmingham, UK
The Family Attraction Expo is the trade 
event designed to provide owners and 
managers of the UK’s most ambitious 
holiday parks, commercial leisure 
parks and attraction sites with the most 
exciting entertainment products and 
services to transform their business.
Tel: + 44 117 929 6087
Email: gary.hall@prysmgroup.co.uk
www.familyattractionexpo.co.uk

AM2
DIARY DATES

For 2017’s event, IAAPA is inviting show attendees to “join the creation nation”
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Looking to add a new food 
attraction to your location?

A Subway restaurant offers a variety of great-tasting, made to order menu items to delight 
your guests. Own or host a Subway shop in your facility, and become part of one of the 
world’s most recognized brands. 

Contact: Liz Smethurst
800.888.4848 x 1398
or 203.877.4281 x 1398
Email: Smethurst_L @subway.com
www.subway.com

Subway® is a Registered Trademark of Subway IP Inc.  ©2017 Subway IP Inc.

mailto:@subway.com
http://www.subway.com
http://www.subway.com


AM2 NEWSAttractions jobs & news AM2.jobs

11Read AM2 online: AM2.jobs/digital©Cybertrek 2017 Twitter: @AM2jobs

Some of the attractions industry’s brightest 
minds will come together next month for 
an open panel discussion about the creative 
process and challenges involved with 
turning popular IPs into real-life places. 

Taking place on 15 November at the 
IAAPA Attractions Expo in Orlando, 
Florida, the Legends Panel will examine 
how the worlds of Avatar, Harry Potter, 
Star Wars and Spiderman became a 
reality. During the session, the panel will 
share personal insights with an audience 
comprising the next generation of creators, 
operators and leaders within the sector. 

Hosted by BEC founder Bob Rogers, 
Joe Rohde, executive designer and vice 
president of creative at Walt Disney 
Imagineering is the first panel member for 
this year’s lineup. Joining the Imagineering 
team in 1980, Rohde’s most recent work 
was as lead designer for the newly opened 
Pandora, The World of Avatar. 

Leading creative development for Universal 
Parks and Resorts globally, Thierry Coup, 

Unesco and Russia’s 
Hermitage Museum of 
Saint Petersburg have 
signed a Memorandum of 
Understanding (MoU) to help 
protect and restore cultural 
properties in areas of conflict. 

Under the agreement, the 
museum will provide the 
world heritage body with 
support for the assessment of 
damage to cultural property, 
and will help to devise 
operational plans for urgent 
safeguarding measures and 
restoration efforts worldwide. 

The museum will also offer 
technical supervision and training in order to 
assist national authorities in affected regions. 

“We are very grateful for this cooperation, 
for all of what the Hermitage is bringing to 
us in terms of knowledge and expertise,” 
said Unesco director general, Irina Bokova, 
speaking at the signing. 

Developer Nakheel and Thai hotel group 
Centara Hotels and Resorts have unveiled 
plans to open a hotel, beach resort and 
waterpark on Dubai’s Deira Islands. 

Set to open in 2020, the 
600-bedroom resort will be managed 
by Centara, which has a portfolio of 67 
hotels across Asia, the Indian Ocean 
and the Middle East. 

Covering 300,000sq ft (27,900sq m), a 
large beachfront waterpark is included 
in the plans, as well as multiple 
restaurants, a kids club, spa, fitness 
centre and business facilities. 

Bob Rogers reveals lineup for 2017 IAAPA Legends Panel

Waterpark planned for 
Deira Islands resort

Unesco and Hermitage Museum join 
forces to protect cultural heritage

senior vice president at Universal Creative, 
is the panel’s second member. Working 
at Universal for more than two decades, 
Coup has worked on projects including 
Universal’s Spiderman, Transformers 
and King Kong rides, as well as the 
Wizarding World of Harry Potter attractions.

The panel’s third member is an Imagineer 
overseeing Disney’s Star Wars projects. 
Scott Trowbridge is currently working on 
Star Wars: Galaxy’s Edge – the two new 
themed lands coming soon to Disneyland 
and Disney’s Hollywood Studios. 

Bob Rogers, founder and chair of BRC Imagination Arts, will host the Legends Panel

A beachfront waterpark is in the plans

The partnership is part of Unesco’s 2015 
strategy to better protect global culture in 
the event of armed conflict, which Bokova 
said responds to a “real necessity” to do work 
in areas now accessible after spending long 
periods under the control of hostile forces. 

More: http://lei.sr?a=6r3Y9_A

More: http://lei.sr?a=a7N3z_AMore: http://lei.sr?a=U6a5A_A

Heritage sites are slowly being recovered from enemy forces

http://lei.sr?a=6r3Y9_A
http://lei.sr?a=U6a5A_A
http://lei.sr?a=a7N3z_A
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Immersive experience 
designer Holovis has collab-
orated with architecture firm 
Cullinan Studio to create 
BimSpace – a Cave Automatic 
Virtual Environment (CAVE) 
visualisation suite that can be 
used to turn on-site construc-
tion facilities into multi-pur-
pose Building Information 
Modelling (BIM) environ-
ments. 

Billed as a tool for architects, 
the CAVE is a portable four or 
five-sided space with multiple 
projectors displaying 3D 
content onto its walls.

Using the CAVE, architects 
are able to showcase complex 
plans as life-sized walk-
throughs, while head-tracked 
3D glasses offer a 1:1 scale of 
the information and allow 
users to interact with the plans.

Aquatic play specialists Vortex 
has been acknowledged as 
one of Canada’s companies 
to watch, included on the 
PROFIT 500 list for the third 
year in a row. 

The list, published by 
Canadian Business, ranks 
Canada’s fastest-growing 
companies in terms of 
five-year revenues and has 
been a respected resource for 

Canada’s business community 
for the past 29 years. 

“During our 22 years, we 
have always experienced steady 
growth. Making the PROFIT 
500 for the third consecutive 
year validates our strategy 
and mission, especially as our 
percentage revenue growth 
continues to climb,” said 
Stephen Hamelin, president 
and CEO of Vortex. 

Experience design and 
production company Jora Vision 
has appointed Dr Pieter Cornelis 
as its project strategy director. 

Cornelis has previously 
held management and board 
positions at the Efteling 
and Toverland theme parks, 
including a stint as the vice 
president of Strategy and 
Development at Toverland. He 
has also worked as a lecturer and 

associate professor at various 
universities, including Tilburg 
University and Universitat 
Rovira i Virgili, across the 
Netherlands, Austria and Spain. 

He will serve as an attraction 
investments and economics 
consultant for family 
attractions, including theme 
parks and zoos, and will be 
responsible for strategic master 
planning at the company. 

BRC Imagination Arts has 
created the Say it Loud story 
booths for the Rock and Roll 
Hall of Fame in Cleveland, Ohio. 

Following the Power 
Rock immersive show, also 
designed by BRC, guests 
enter the Say it Loud zone 
and are encouraged by Rock 
Hall inductees, including 
Alice Cooper, Smokey 
Robinson and Deep Purple’s 

Glenn Hughes, to tell their 
very own rock ‘n’ roll stories. 

Guests scan their wristbands 
on entry into one of the four 
story booths. They are then 
greeted by name and can select 
a Hall of Fame inductee to share 
their story. When the artist 
finishes telling their story they 
invite the guest to choose from 
a list of questions and share 
their own rock n roll stories. 

BRC worked with Hall of Fame inductees such as Alice Cooper

Dr Pieter Cornelis previously worked at ToverlandThe CAVE showcases plans as virtual reality walk-throughs

Vortex president and CEO Stephen Hamelin has led the growth

Holovis partners with Cullinan Studio for design tool

Vortex makes list of Canada’s fastest-growing firms

Cornelis joins Jora Vision as project strategy director

BRC Imagination Arts creates Say it Loud experience 
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Apply now: http://lei.sr?a=e6k5Y

National Manager  
Programmes and Events

THE WILDFOWL AND WETLANDS TRUST

Our public programmes and events, created 
for the diverse range of adult and family 
visitors to our nine Wildfowl & Wetlands Trust 
centres across the UK, are key in attracting 
visitors and making their day out an enjoyable, 
engaging, inspiring and sometimes surprising 
experience (in a good way). We think they’re 
so important that we have created this new 
post, to lead on developing and coordinating 
our national programmes, and also have some 
input to local centre events. 

We’re looking for someone who is drawn to 
work for a conservation charity and has an 
instinctive feel for creating and supporting 
delivery of programmes or events at visitor 
attractions. Ideally you’ll have experience 
of multi-site event management and your 
positive and engaging people skills will 
enable you to influence and promote new 
programmes across WWT. This will be 
balanced with your ability to sort out logistical 
stuff and get stuck into practical tasks too. 

WWT is a conservation charity, protecting 
wetlands for wildlife and people and 
pioneering in working with communities 
to save threatened wetland wildlife and 
habitats across the globe. We believe that 
extraordinary wetlands can ignite passion in 
people to conserve them, so we offer amazing 
experiences at our unique UK wetland centres 
for over one million visitors every year. 

This role will require regular travel to our 
nine centres which will sometimes entail 
overnight stays. The role is preferably based 
at Slimbridge Wetland Centre, but can be 
negotiable - for example at another WWT 
centre or home based. If home based, SW 
England is preferred. 

Please state on your application form your 
preferred location and if you would like us 
to consider any flexible working/part time 
patterns. 

In return for your hard work and dedication 
you’ll enjoy a wide range of benefits 
including:

  25 days annual leave plus bank holidays 
increasing to 30 days after 5 years’ service 
pro-rata

  Contributory pension scheme  
(conditions apply)

  Life assurance
  Free parking
  Child care voucher scheme
  Free entry to all our centres and discounts 
in our cafes and shops 

Closing date: Thursday 26 October 2017
First Interviews: Friday 10 November 2017

Registered Charity Number England & Wales, 
no 1030884 and Scotland, no SC039410

SALARY: UP TO £30,000 PA

JOB LOCATION: SLIMBRIDGE, UNITED KINGDOM

http://lei.sr?a=e6k5Y
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For more details on the above jobs visit www.am2.jobs

For more details on the following jobs 
visit www.am2.jobs or to advertise 
call Sarah on +44 (0)1462 471908

National Manager - 
Programmes and Events 
The Wildfowl and Wetlands Trust
Salary: Up to £30,000 pa 
Job location: Slimbridge, United Kingdom

Operations Manager 
The National Museum of the Royal Navy
Salary: £26,000 - £31,000 
Job location: Portsmouth, United Kingdom

Executive Assistant 
Legoland
Salary: Competitive 
Job location: Carlsbad, CA, United States

Retail Director 
Legoland
Salary: Competitive 
Job location: Carlsbad, CA, United States

Duty Manager 
Madame Tussauds
Salary: Competitive 
Job location: Hollywood, Los Angeles, CA, 
United States

Marketing - Brand Manager 
Legoland
Salary: Competitive 
Job location: Florida, United States

Head of Operations 
Madame Tussauds
Salary: Competitive 
Job location: New York, NY, United States

Commercial Director- 
Midway North America 
Merlin Entertainments Group
Salary: Competitive 
Job location: Orlando, FL, United States

Guest Experience Host 
- All Departments 
Legoland Discovery Centre
Salary: Competitive 
Job location: Kansas City, MO, United States

Guest Experience 
Host - Education 
Sea Life
Salary: Competitive 
Job location: Minnesota, United States

Life Support Service 
Technician/ Aquarist 
Sea Life
Salary: Competitive 
Job location: Minnesota, United States

Operations Manager 
Madame Tussauds
Salary: Competitive 
Job location: Las Vegas, NV, United States

Guest Experience Host  
Sea Life
Salary: Competitive 
Job location: Kansas City, MO, United States

Retail Manager 
Merlin Entertainments Group
Salary: Competitive 
Job location: Atlanta, GA, United States

Director of Front 
Office Operations 
Legoland
Salary: Competitive 
Job location: Carlsbad, CA, United States

Marketing Manager 
Madame Tussauds
Salary: Competitive 
Job location: New York, NY, United States

mailto:sarahgibbs@leisuremedia.com
http://www.am2.jobs
http://www.am2.jobs
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ADDRESS BOOK

American Association of Museums (AAM)
T: +1 202 289 1818 W: www.aam-us.org

Association of American Zoos & Aquariums 
T: +1 301 562 0777 W: www.aza.org

Association of Art Museum Directors
T: +1 212 754 8084 W: www.aamd.org

Association of Independent Museums (AIM)
T: +44 (0)1584 878 151 W: www.aim-museums.co.uk

Association of Leading Visitor 
Attractions (ALVA)
T: +44 (0)20 7222 1728 W: www.alva.org.uk

Association of Science and 
Technology Centers (ASTC)
T: +1 202 783 7200 W: www.astc.org

Association of Scottish Visitor 
Attractions (ASVA)
T: +44 (0)141 229 0923 W: www.asva.co.uk

Association of Zoos and Aquariums (AZA)
T: +1 301 562 0777 W: www.aza.org

Australian Amusement Leisure & 
Recreation Association (AALARA)
T: +61 7 3807 35 08 W: www.aalara.com.au

European Association of Amusement 
Suppliers Industry (EAASI)
T: +39 0522 554 176 W: www.eaasi.org

European Association of Zoos 
and Aquaria (EAZA)
T: +31 20 520 07 50 W: www.eaza.net

European Network of Science 
Centres and Museums (Ecsite)
T: +32 2 649 73 83 W: www.ecsite.eu

Giant Screen Cinema Association (GSCA)
T: +1 919 346 1123 W: www.giantscreencinema.com

Historic Houses Association (HHA)
T: +44 (0)20 7259 5688 W: www.hha.org.uk

Indian Association of Amusement 
Parks & Industries (IAAPI)
T: +91 22 6523 1643 W: www.iaapi.org

International Association of Amusement 
Parks & Attractions (IAAPA)
T: +1 703 836 4800 W: www.iaapa.org

International Planetarium Society
T: +1 808 969 9735 W: www.ips-planetarium.org

Irish Science Centres Awareness 
Network (ISCAN)
T: +353 (0)51 302 865 W: www.iscan.ie

Museums Australia
T: +61 2 6230 0346 W: www.museumsaustralia.org.au

National Farm Attractions Network (NFAN)
T: +44 (0)1536 513 397 W: www.farmattractions.net

NAVET
T: +46 (0)33 41 00 09 W: www.navet.com

Outdoor Amusement Business 
Association (OABA)
T: +1 407 681 9444 W: www.oaba.org

The Aquarium & Zoo Facilities 
Association (AZFA)
E: rlf@tnaqua.org W: www.azfa.org

The Canadian Museums Association
T: +1 613 567 0099 W: www.museums.ca

The Canadian Association of 
Science Centres (CASC)
T: +613 566 4247 W: www.canadiansciencecentres.ca

Themed Entertainment Association (TEA)
T: +1 818 843 8497 W: www.teaconnect.org

World Waterpark Association (WWA)
T: +1 913 599 0300 W: www.waterparks.org

Zoo & Aquarium Association
T: +61 2 9978 4797 W: www.zooaquarium.org.au

Disney CEO Bob Iger has 
paid tribute to employee 
Carrie Barnette – one of the 
59 people killed in the Las 
Vegas shooting on 1 October. 

A cast member, who 
worked at Disney California 
Adventure in the Pacific 
Wharf Café, 34-year-old 
Barnette had been working 
at Disney for a decade. 

“Our hearts go out to 
everyone impacted by the 
tragic events in Las Vegas – 
the victims of violence, the 
witnesses, and the friends 
and families mourning 
loved ones. We are 
especially heartbroken over 
the loss of one of our own 
to this unconscionable and 
senseless act,” said Iger in a 
company-wide statement to 
Disney employees.

Merlin Entertainments 
has quashed rumours 
of a possible SeaWorld 
Entertainments takeover 
following reports suggesting 
the operator had made a bid. 

A report from Bloomberg 

quoted “people familiar 
with the matter”, who 
suggested that the UK 
operator had made a bid to 
buy part, or all, of the US 
company, with the rumours 
following on from Merlin’s 
chief financial officer 
Anne-Francoise Nesmes 
calling SeaWorld’s assets 
“interesting”, particularly 
Busch Gardens. 

“We can confirm that 
Merlin is not involved in 
any discussions that might 
lead to an acquisition of 

Bob Iger pays tribute as employee Carrie 
Barnette dies in Las Vegas shooting

Merlin denies interest in SeaWorld 
acquisition following purchase rumours

Carrie Barnette had been working at Disney for a decade

SeaWorld recently unveiled its new Orca Encounter show

“I know we have many 
more Disney employees 
impacted by this latest act 
of senseless violence, who 
were either on site or had 
loved ones who were. Our 
hearts are with each of them 
as they begin to process this 
terrifying experience.”

SeaWorld or any of its 
constituent parts,” said 
Merlin in a statement. 

While Merlin is 
seemingly not interested 
in SeaWorld, a takeover 
or partial purchase of 

A second Disney 
employee, Jessica Milam, 
was one of the more than 
500 people injured during 
the shooting. The 23-year-
old is currently recovering 
from a gunshot wound in a 
Las Vegas hospital. 

the company could still 
come from elsewhere, 
with new reports linking 
Spanish operator Parques 
Reunidos to a potential 
takeover of the operator. 

More: http://lei.sr?a=3N9j6_A

More: http://lei.sr?a=b2p2x_A
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