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New focus is inactivity

he ukactive Summit — which has become the main
gathering place for policymakers to discuss sport and
fitness — took place this month in London.
The event saw a well-orchestrated strategic shift by
ukactive away from a focus on combating obesity towards
a new focus on battling inactivity, with all the key speakers
highlighting the challenges we face in getting people active.
Just as the NHS has always been orientated towards illness

rather than prevention, so the same reverse thinking has
spilled into our sector, where we've been focusing on the
effect of inactivity — obesity — rather than lobbying around the cause — sedentary
lifestyle. It's a seemingly small shift in focus, but a very important one.

Britain is in the grip of an inactivity crisis of enormous magnitude: Fred Turok,
chair of ukactive, told delegates that physical activity levels have declined by 20
per cent in the last 50 years and are forecast to decline by a further 15 per cent

by 2030. The financial costs associated
Apparently we're so lazy these

days that by 2020, the average
Briton will only use 25 per cent
more energy than if they spent
the entire day asleep in bed

with this are £10bn a year, and this will
grow to around £50bn by 2050.

And the human cost is huge - there
are 37,000 needless deaths each year
from diseases associated with chronic
inactivity, which shortens lifespan by
an average of five years. Globally, it's
responsible for 17 per cent of premature deaths, making it the fourth greatest
factor in mortality, according to the UN World Health Organisation.

Apparently we're so lazy these days that by 2020, the average Briton will only use
25 per cent more energy than if they spent the entire time asleep in bed.

Clever parallels were drawn by Sir Keith Mills between the challenge of inactivity
and the smoking lobby. He said once the government recognised smoking was a
cause of death, it mobilised all its resources to combat the challenge, but it has
taken 40 years to make a satisfactory difference. His message was that we need to
dig in for the long term if we're to achieve behaviour change and turn the tide.

So what should we be aiming for? Turok said ukactive’s ambition is a 1 per cent
increase in activity levels year on year for the next five years, while Andy Burnham,
MP — who spoke passionately about the importance of collaboration between
political parties on this issue — said a target of 50 per cent of the UK population
active by 2025 will be a cornerstone of Labour’s manifesto at the next election.

Liz Terry, editor lizterry@leisuremedia.com twitter: elizterry

Check out our other publications and order free samples at www.leisuremedia.com
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Match-fixing is as grave a threat as doping, so
why isn't tackling it given the same priority?

TIM LAMB, CHIEF EXECUTIVE OF THE SPORT AND RECREATION ALLIANCE @SPORTRECTWEETS

he Sport and Recreation Alliance
T has been making this point for
quite some time and in light of a
new flurry of corruption cases in the me-
dia, thinks it's high time we started to
step these efforts up a gear.
This isn’t to say that work isn't be-
ing done in this area: at national level,
sports governing bodies are working
harder than ever to ensure they have
robust integrity rules, procedures and
whistleblowing mechanisms in place.
Also, the Sports Betting Group (SBG) —
led by the Alliance — was set up in 2010
to provide governing bodies with extra
support. The group effectively lobbied to
secure new legislation which will mean

overseas betting operators will be legally
obliged to share all betting intelligence
with the Gambling Commission and
sports governing bodies, making it easier
to investigate suspicious patterns.

At a transnational level, the Council
of Europe is drafting an international
convention to combat match-fixing,
while Interpol and Europol are working
closely with international sporting fed-
erations like FIFA to educate participants
and identify match-fixing networks.

But this isn’t enough. It has become a
tiresome truism, but closer collaboration
between all agencies is essential if we're
to win the battle against this multi-
dimensional problem: sports bodies, law

Tackling corruption in sport comes at a price and many sports
bodies are struggling to find the funds needed

6 Read Sports Management online sportsmanagement.co.uk/digital

enforcement agencies, gambling regula-
tors, betting operators and governments
all have important roles to play.

During the London 2012 Olympics and
Paralympics, a Joint Assessment Unit
(JAU) was set up to collect, quickly as-
sess and act on information relating to
possible corrupt sports betting activ-
ity during the Games. The JAU brought
together the International Olympic
Committee, Gambling Commission and
Metropolitan Police and was housed in
the offices of UK Anti-Doping in London.

The initiative has been widely
regarded as a great success and should
be held up as an example of best practice
moving forward. We should also look
to Australia, which has been ahead of
the curve when it comes to bravely and
publicly acknowledging and tackling
both doping and match fixing.

What's clear is that tackling corruption
in sport comes at a price and many sports
bodies are struggling to find the funds
needed to invest in integrity measures.

So what steps can we take? Firstly,
the government should make a real and
public commitment to tackling the match-
fixing issue on a collaborative basis.

Secondly, funding should be made
available for sports governing bodies
to help pay costs associated with player
education and additional staffing, as
well as intelligence and monitoring.

And thirdly, sports should be more
closely consulted when it comes to decid-
ing the types of bets that are offered on
their sports. With conflicting priorities
and levels of resource, the match-fixing
issue isn't always straightforward, but it
can be resolved with better collaboration
and engagement by all parties involved.

One thing is for sure — we can’t move
forward without real commitment from
all the stakeholders involved and signifi-
cant resources being made available to
tackle the issue head on.
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Future talent unearthed at school games

JOHN STEELE, CHIEF EXECUTIVE OF THE YOUTH SPORT TRUST @YOUTHSPORTTRUST

first hand Olympic and Paralympic

Games, World Cup Finals, Wim-
bledon Finals and many international
competitions, but there was something
uniquely special about the Sainsbury’s
2013 School Games. It has an honesty
and freshness like no other event.

Backed by National Lottery funding

from Sport England and run by the
Youth Sport Trust, this national multi-
sport event, held in Sheffield from 12-15
September this year, provided our elite
young sports stars with the opportunity

I ‘'ve been privileged to witness

to thrive and perform at the highest level.

Over a period of four days, 1,600 athletes
descended on the city’s sporting venues
to compete across 12 current and future
Olympic and Paralympic sports.

Records were broken and medals won,
but equally, hearts were broken and

tears shed as the athletes put their prep-
aration into play. Whether a good or bad
result, it's about the experience gained
from being part of such a big event.

Being part of a team, staying in an Ath-
letes Village, knowing what and when to
eat and balancing the fun with the com-
petition; it’s all valuable preparation for
the future and for many, a stepping stone
to competing at national level.

Over the years, the competition has
played host to a number of successful
athletes who have gone on to represent
Team GB and Paralympics GB.

Alumni including Paralympic gold
medallists, Jonnie Peacock, Hannah Cock-
roft and Ellie Simmonds; sprinter Adam
Gemilli and heptathlete Katarina John-
son-Thompson, all had the opportunity to
experience the national competition and
have gone on to achieve great things.

What | admire most
about the event is that
young people are central to it. They do
everything from supporting athletes at
the village and officiating at events, to
being part of spectacular singing and
dancing performances and hosting the
opening and closing ceremonies.

More than 150 young athletes also
headed to Sheffield to take part in the
Youth Sport Trust’s Talent Inspiration Pro-
gramme — a great opportunity for athletes
taking part in the Sainsbury’s School
Games programme to understand the de-
mands of high level performance sport.

There have been many things said
about legacy — and much of the impact
won't be seen for years to come — but to
me, this is an event which demonstrates
that competitive sporting opportunity for
young people is alive and well.

Creating the legacy by bridging the gap between
operators, schools, communities and experts

DEAN HORRIDGE, CEO AND FOUNDER OF FIT FOR SPORT @FITFORSPORTUK

o establish a lasting legacy from
T 2012 we must engage children

in physical activity so they can
build on this to enjoy a healthy life-
style into adulthood. There have been
many articles published about the lack
of legacy. | say stop talking and start
doing something about it!

A good start point is to ensure all chil-
dren are engaged in physical activity
and not just focused on sport. The term
sport is used too often and too early
with young children. From working with
schools for more than 25 years, we've
learned that if we use the word ‘sport’
as an engagement tool for kids aged 5-8
(school years 1-3), we lose the engage-
ment of two-thirds of the class — because
only around a third are ‘good at sport'.
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Our focus needs to be on activity: if a
child enjoys being active, we can build
their confidence to take up a sport later.

I would like to see an emphasis on
‘activity’ for years 1 and 2, progressing to
‘games’ and competition to increase their
confidence and sense of achievement in
years 3 and 4. By years 5 and 6 (ages 9,

10 and 11) they will be ready for more
sports-focused participation to take into
secondary school and young adulthood.
This is what | call the Journey to Sport.

The reality is few schools have the re-
sources and expertise to deliver sufficient
activities for pupils on their own. By work-
ing with operators, experts and their local
community they can bring many more
opportunities to children and deliver the
legacy of sport everyone’s looking for.

We know this from experience and
are now running Legacy Games Days
for schools in partnership with leisure
provider Everyone Active. Up to 1,000
children from local schools engage in a
day of fun, physical activity where the
emphasis is on participation and trying
new activities. Many of these activities
are sports, but they’re presented in a
fun, engaging way. The children don’t
say they’ve spent the day playing sport:
they say they’ve played games.

I'm convinced that with a little effort
and commitment, operators, schools,
experts and local communities working
in partnership can deliver a lasting legacy
of active participation for children.

Once children are excited about activi-
ty, their journey into sport is more likely.

Read Sports Management online sportsmanagement.co.uk/digital 7
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Edinburgh wins National
Performance Centre bid

The Scottish government has chosen
Edinburgh as the city to host the new £30m
National Performance Centre for Sport
(NPCS). To be located at the Riccarton
Campus of Heriot-Watt University, the
NPCS will support the high performance
needs for football, rugby and volleyball
while offering additional dedicated support
to athletics, badminton, basketball, cricket,
fencing, handball, hockey, netball, shinty
and squash. The centre is expected to be
fully operational by 2016 with construction
due to start later this year.

Edinburgh was chosen from a shortlist of
three, with bids from Dundee City Council
and a joint bid from Stirling Council and
the University of Stirling losing out in the
final stage. Deputy first minister Nicola
Sturgeon said the government had accepted
an unanimous recommendation from the
NPCS Steering Group.

“The Heriot-Watt and City of Edinburgh
Council team presented an inspiring
vision,” she said. “It clearly demonstrated
a positive commitment to developing high
performance and a strong focus on part-
nership. I am confident they will deliver
an iconic project, in a great setting, that
takes Scottish sport onto a new level.
Details: http://lei.sr?a=W9C8H

An artist’s impression of the new Sixfields stand

Northampton stadium
‘biggest thing ever' for club’

Northampton Town FC chair David
Cardoza has said plans to redevelop the
club’s Sixfields Stadium are “the biggest
thing which has ever happened to the club”

A planning application was submitted
on 10 October, with the plans including
an expanded west stand and a complete
redevelopment of the east stand, with new
corporate boxes and a conference centre.

If planning permission is granted, work
could begin as early as February 2014 and-
would give Sixfields a capacity of 10,000.
Details: http://lei.sr?a=b8H3F

Pharmaceutical giant
GlaxoSmithKline (GSK) has
opened the GSK Human
Performance Lab - a sports
science facility that will look
to “deepen the understanding
of human performance”

GSK will work in partner-
ship with elite individuals and
organisations — professional
athletes and teams as well
as sports national governing
bodies - to better understand
how the body and brain func-
tion. Confirmed partners that
will work with GSK at the cen-
tre include Olympic gold and
bronze medalists Alistair and
Jonathan Brownlee, British Triathlon, F1 rac-
ing franchise McLaren and boxer Amir Khan.

Facilities at the centre, located at GSK’s
global HQ in Brentford, include a swim flume,
a 4G artificial turf area and running track for
speed and agility testing.

There is also an environmental chamber
capable of producing conditions ranging
from -20C to +50C degrees; humidity levels
of between 10 and 9o per cent and oxygen lev-
els equal to those at 5,500m altitude.

- Glaxo launches sports science lab

It is hoped that research carried out at the
centre will help scientists develop improved
training, recovery, nutrition and competition
programmes for its partners.

Once research has been carried out, GSK
also aims to apply the innovative science to
improve the wellbeing of the general pop-
ulation by informing the development of
new products. The initial studies at the cen-
tre will focus on cognition and bone health.
Details: http://lei.sr?a=Y4UsW

There has been a 50 per cent
increase in the number of
Welsh school children who
regularly take part in sport
and physical activity.

The figure comes from
Sport Wales” School Sport
Survey, which interviewed
110,000 pupils from nearly
1,000 schools across the
country. Of those surveyed,
the number of children tak-
ing part in physical activity at
least three times a week rose
from 27 per cent in 2011 to 40
per cent in 2013.

Results also show that 91
per cent of children enjoy school sport and
that School remains the most important place
in which children learn the competence and
confidence to participate in physical activity.

Despite the increase, however, there was no
signs of the gap between the number of boys
and girls playing sport closing.

Boys (44 per cent) were still more likely than
girls (36 per cent) to regularly participate in
sport and physical activity.

8 Read Sports Management online sportsmanagement.co.uk/digital
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The report shows 91 per cent of Welsh children enjoy school sport

Commenting on the survey results, Sport
Wales chair, professor Laura McAllister said:
“These excellent figures show what is possi-
ble when the sport and education sectors work
together. They also help us understand how to
encourage tomorrow’s generation to participate
more in sport and physical activity. But there
are still challenges ahead and we need to build
upon the success that we are creating uniquely
in Wales” Details: http://lei.sr?a=ush3H
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Australia invests in innovation

The Australian Sports
Commission (ASC) is to invest
AUs2.5m (€1.7m, £1.5m) to
fund 17 projects benefiting 15
sporting organisations as part
of its Competitive Innovation
Fund programme.

Simon Hollingsworth,
CEO of ASC, said the
sports receiving fund are
sailing, swimming, athletics,
canoeing, diving, rowing,
golf, hockey, winter sports,
equestrian, badminton, rugby
7s, basketball, cycling and
boxing. The fund projects
provide a diverse range of
initiatives — from advancing
technology in rowing to computational analysis
for canoeing and diving - to help Australia’s
high performance athletes and coaches perform
at an even higher level on the world stage.

“The Competitive Innovation Fund is a
significant investment in the future of high

Badminton - one of the sports to benefit from the funding initiative

performance sport,” Hollingsworth said. “A
key goal of the fund is to make sports think
differently about the way they pursue suc-
cess, including how they could possibly work
with other sports to improve performance.”
Details: http://lei.srea=A8x8r

Number of UK sports clubs reaches 151,000

There are 151,000 sports clubs
in the UK, which each club
having an average of 141 adult
members. The findings come
from the Sports Club Survey
2013 - the largest ever survey
of sports clubs in the UK -
published by the Sport and
Recreation Alliance (SRA).
Other key findings in the
report include the average
sports club having 33 non-
participating members
- evidence that clubs don’t
merely offer opportunities
to play sport, but a social
environment for the
community to be part of.
Overall, participating adult membership
levels at the average sports club are an 21 per
cent higher in 2013 than they were in 2011. A
total of 3,000 sports clubs across more than

There are now more community sports clubs in the UK than ever before

100 different sports took part in the survey,
which aims to draw an accurate picture of the
state of the UK’s grassroots community clubs.
Details: http://lei.sr?a=k8wzf

Independent Scotland would not be part of Team GB at Rio

Scottish sports minister Shona Robison has
said the government wants to field indepen-
dent teams separate from Team GB at the
Olympics and Paralympics at Rio 2016 - if
the country votes for independence in a year’s
time. Speaking to BBC Sport, Robison claimed
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Scotland would meet the strict conditions in
order to become an Olympic nation.

She didn’t however, outline how the athletes
would be funded. All Scottish athletes are cur-
rently part of the Team GB elite programmes
receive their income from UK Sport.

Grant to replace Robertson
as minister for sport

Conservative MP Helen Grant has been
named the new minister for sports and
equalities, following the move of current
minister Hugh Robertson to the Foreign
Office. The change is part of the coalition
government’s reshuffling of ministerial
posts, instigated by Prime Minister David
Cameron and his deputy Nick Clegg.

Grant moves to the DCMS from the
Department of Justice, where she held the
roles of under-secretary of state for justice
and women and equalities. To read an inter-
view with Helen Grant, turn to p. 44

e e

The scheme also promotes less familiar sports
Active Universities reaches
100,000 student landmark

More than 102,000 students have taken part
in organised sport through Sport England’s
Active Universities programme, surpassing
its initial target by more than 20,000.

The programme targets broader
participation in university sports,
encouraging students to develop a sporting
a habit for life, rather than the traditional
team and performance improvements.

Sport England figures show that 57
per cent of students at universities with
Active Universities funded projects
now play sport at least once a week.
Details: http://lei.sr?a=Q6x8v

Wales hockey centre's new
pitch a ‘UK first'

The home of Hockey Wales has been
upgraded with a Greenfield TXpitch, the
first of its kind in the UK and the same sur-
face that will be used at next year’s Hockey
World Cup in The Hague, the Netherlands.

The £170,000 investment included the
replacement of the existing playing sur-
face and shock pad and is part of a strategy
to create a hockey centre of excellence at
Cardiff. The contractors for the project was
S&C Slatter. Details: http://lei.sr?a=y3D6Y
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The volunteer workforce, including coaches, are

instrumental for grassroots sport everywhere

Grassroots ‘heavily reliant’
on army of volunteers

Figures released by sports website provider
Pitchero suggest that Britain’s grassroots
sport structure is heavily reliant on the
hours donated by an army of volunteers.
Pitchero’s report shows that there are an
estimated 150,000 community sports clubs
in the UK - each of which benefits from
the support of an average of 24 volunteers.
Pitchero surveyed a total of 2,341 vol-
unteers on its database and found that the
average amount of time they volunteered
for was 6.7 hours. With the UK’s minimum
wage set at £6.31, the hours put in by the
UK’s 3.6 million volunteers totals £7.9bn.
Research also showed that 95 per cent of
the volunteers who completed the survey
were adults aged 30 and over. Less than 2
per cent of those surveyed fell into the 16-21
age bracket. Details: http://lei.sr?7a=D6Age

Blackwell Meadows
stadium to be redeveloped

Directors of Darlington 1883 football club
(D1883) are close to finalising a ground-
sharing agreement with Darlington Rugby
Football Club (DRFC).

The deal will see D1883 play its league
and cup games at DRFC’s Blackwell
Meadows ground. As part of the process,
Blackwell Meadows will benefit from an
upgrading of its facilities, planned to take
place before the 2014-15 season.

In a joint statement, the two clubs said
negotiations are still ongoing in respect
of final designs, specifications and con-
struction costs and that details would be
announced at a later date.

DFC, which was founded in 2012 and
purchased the assets of now defunct
Darlington FC, currently plays its
home games in Bishop Auckland.
Details: http://lei.sr?a=u2z7Y

British Gymnastics has
launched a new disability
gymnastics programme,
designed to create more
opportunities for disabled
people to take part in the
sport. The programme will
create and support a network
of gymnastics “hub clubs”,
with the aim of empowering
coaches to deliver better
quality opportunities for
disabled people.

It's hoped the programme
will also raise the profile of
disability gymnastics; increase
the demand for gymnastics by
disabled people; and enable
disabled people to become involved in the
sport. The initiative will be divided into three
separate strands I'M Inclusive; ’'M Involved
and I'M Inspired.

I'M Inclusive will see British Gymnastics
appoint 10 Disability Hub Clubs in England,
which will be recognised for their disability
expertise and great track record in providing
quality gymnastics opportunities for disabled
people. The 10 Hub Clubs will be contracted
to deliver and coordinate a range of activities

The initiative will see a number of community hub clubs being created

~ Disability gymnastics initiative launched

and education support for clubs and coaches.
Linked to that, the I'M Involved strand will
see the 10 Hub Clubs throughout England
deliver a series of engaging gymnastics taster
events which appeal to a wide variety of dis-
abled people.

The aim of the events is to allow disabled
people to come and try gymnastics for the first
time; get excited about what gymnastics has to
offer and get involved in gymnastics at their
local club. Details: http://lei.sr?7a=H6K6U

Beckham to co-own MLS franchise

Former England captain
David Beckham is set to
become a co-owner of a new
Major League Soccer (MLS)
franchise in Florida, US.

Beckham spent five of his
last six seasons playing in the
MLS for Los Angeles-based
LA Galaxy, before retiring
from competitive football
earlier this year.

It is believed that his con-
tract with LA Galaxy, signed
in 2007, included a clause
allowing him to bid for a MLS
franchise with a 25 per cent
discount. Beckham is part of
a group of investors looking to set up a fran-
chise in Florida. Other group members include
Bolivian-born billionaire Marcelo Claure, who
was unsuccessful in his attempts to launch an
MLS franchise in the state in 2009.

Talks to confirm the location of the franchise
are at an advanced stage and an announcement
could be made by the end of the year.

The MLS has been keen to reintroduce a
franchise in Florida in recent years, following
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Beckham spent five of his last six seasons playing for MLS’ LA Galaxy

the demise of Miami Fusion and the Tampa
Bay Mutiny. Both teams were axed in 2002
when MLS decreased the number of teams
from 12 to 10 as part of cost-cutting measures.

MLS currently consists of 19 teams - 16 in
the US and three in Canada - and is expanding
its reach across North America. In July, MLS
commissioner Don Garber announced that the
league planned to reach a total of 24 teams by
2020. Details: http://lei.sr?a=E4M7d
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Sportscotland spends £38m on 17 sports

Sportscotland has invested
a total of £38m on the 17
Commonwealth Games
sports during the four-year
Glasgow 2014 funding cycle.

Figures released by the
sports body today (30
September) show that dur-
ing 2011-15 sportscotland’s
investment in the 17 sports
increased by 23 per cent -
compared to the previous
cycle of 2007-11, when the
total spend was less than
£31m. The record investment
is part of a strategy to better
equip the sports to deal with anticipated mem-
bership rises and demands on the sports as a
consequence of Glasgow 2014.

Louise Martin CBE, chair of sportscotland,
said: “We're putting record levels of investment
into the 17 Commonwealth Games sports to
allow the NGBs to work with key local partners
to increase capacity and cope with the expected

Clubs are expected to see an increase in interest following Glasgow 2014

growth from Glasgow 2014. It also allows the
sports to enhance their governance, which
underpins development strategies.”

Shona Robison, minister for Commonwealth
Games and sport, added: “This additional
investment will help clubs, volunteers and
coaches to cope with the anticipated interest
in sport in 2014.” Details: http://lei.sr?a=azv4Y

Sweeney named new BOA chief executive

Bill Sweeney, head of business development
for German sports equipment giant PUMA,
has been confirmed as the next chief executive
officer of the British Olympic Association
(BOA). Sweeney has a strong background as
a business executive in the sports equipment
sector, but hasn’t previously worked for a
sports governing body or association.

He replaces Andy Hunt, who stepped down
earlier this year, in the role.

Sweeney will take up the position in
November and will be responsible for directing
the day-to-day activities of the British Olympic
Association, including overseeing preparations
for the Sochi 2014 and Rio 2016 Olympic
Games, the inaugural European Games in 2015,
and the many other international, multi-sport
events in which Team GB will compete.

Lord Sebastian Coe, BOA chair, said: “We
had a number of outstanding candidates
but Bill’'s business and sport experience, and
his impressive record in developing global

Sweeney joins BOA from equipment giant PUMA

sports brands, makes him the right choice
for this role. He’s worked in the Olympic
environment and he understands the needs
of athletes who compete at the highest levels.
Details: http://lei.sr?a=y4M9oX

British Cycling invests in Torbay velodrome

Torbay is soon to benefit from British Cycling’s
legacy plans to get millions more people
cycling, through improved infrastructure
and facilities. The governing body is looking
to establish a network of cycling facilities in
every region of the UK and the south west has
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been identified as the most important national
priority area for new facilities.

Plans for the town include an outdoor velo-
drome and closed road circuit with British
Cycling providing 50 per cent of the funding.
Details: http://lei.sr?a=H2h9G
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Soccerex conference axed
- confusion over reasons

Fears about disorder and disruption at
next year’s football World Cup in Brazil
have been raised after the cancellation
of Soccerex, a global football conference
scheduled to take place in Rio de Janeiro.

While there is no doubt Soccerex has
been cancelled, there is confusion over the
reasons for the cancellation. The organiser
of the event, also called Soccerex, claims
that Rio’s state government had called off
the event due to concerns about ongoing
civil unrest in the country. The govern-
ment, however, has strongly denied this,
claiming a funding dispute was the cause.
Details: http://lei.sr?a=q4z8G

The lack of safe places to play sport is an issue

Report shows link between
wealth and activity levels

A new report by Public Health England
claims that people from lower socio-eco-
nomic groups tend to have poorer access
to environments which support physical
activity and sport — such as parks, gardens
or safe areas to play.

The report, Social and economic inequali-
ties in diet and physical activity, focuses on
the link between diet and obesity in low
income areas. Among its conclusions, the
report states that low income households
are less likely to have disposable income
for non-essential costs such as leisure-time
physical activity.

The report came as ukactive chair Fred
Turok made a call to “change the debate”
from a simple focus on obesity to provide
an equal recognition of physical inactivity
as a “top tier public health priority”.

David Stalker, CEO of ukactive, said:
“Studies have shown that physical inac-
tivity could be responsible for 17.5 per
cent of all premature deaths in the UK.
There is a clear link between activity lev-
els and the environment in which you
live and we need a resourced national
strategy to be put in place to tackle this.
Details: http://lei.sr?a=Gon2V

Speaking at the ukactive
Summit held in London on
7 November, Sir Keith Mills,
founder of Nectar and Air
Miles and former deputy
chair of LOCOG, criticised
the way in which efforts are
made to increase participa-
tion in sport.

Mills, who was asked to
oversee the aborted attempt
to merge UK Sport and Sport
England, said: “We spend,
depending how you calculate
it, between one and two bil-
lion pounds of public money
in this country each year on
sport. From school sport, local authority facili-
ties, through to Sport England, Wales, Scotland
and Northern Ireland, UK Sport, 70-plus gov-
erning bodies of sport and so the list goes on.

“Many of them do a good job - but sadly,
some don’t, and there is one thing that is clearly
evident and that is that there is very little focus
or joined up thinking. Most of these organisa-
tions are doing their own thing. We need to
adopt a more strategic joined up approach.”

Mills was making his comments at the ukac-
tive Summit, an event which brought together
more than 400 delegates with an interest in

~Mills criticises participation efforts

Keith Mills called for more joined-up thinking to improve participation

improving the health of the nation by getting
more people, more active, more often.

At the summit, ukactive launched a national
ambition to “turn the tide of physical inactiv-
ity”; highlighting that a 1 per cent reduction
in inactivity rates for five years would save an
estimated £1.2bn.

Fred Turok, ukactive chair, said: “Reducing
inactivity is where we can deliver the biggest
public health gains, tackle health inequalities
and get the maximum financial return”

o To read an interview with Mills and for-
mer Williams F1 boss Adam Part, turn to p. 32

David Stalker, CEO of ukac-
tive, has announced that the
organisation will be joining
forces with tennis coach Judy
Murray in a bid to get families
more physically active.

“A key strategic objective of
ukactive is to champion the
importance of activity from
the earliest possible stage.
That means starting at home,
encouraging fun and play for
families,” Stalker said.

As part of this partnership,
ukactive will publish a report
in the New Year outlining the
health benefits of physical
activity from the earliest years.

ukactive will join forces with Murray,
mother of 2013 Wimbledon Champion Andy
Murray, to promote simple games for families
“to build physical literacy and confidence” as
part of Judy’s Set4Sport campaign, which has
been supported by RBS since its launch in 2011.

Murray welcomed the announcement from
Cancun in Mexico where she is a keynote
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Judy Murray and ukactive will look to promote simple games for families

speaker at the International Tennis Federation’s
Coaches Conference.

She said: “This initiative will raise aware-
ness of the benefits of families getting up and
active together. It is not about training to be an
Olympic Champion from the cot but helping
children to have fun being active through play
that builds confidence and the basis of skills
that can help them win later in life”
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Work to begin on Welsh circuit

Work is set to begin on a £28om motor rac-
ing circuit in Blaenau Gwent, Wales, after
the group behind the plans — Heads of the
Valleys Development Company (HVDC) -
signed a legal agreement with the local council.
HVDC reached an agreement on the Section
106 aspect of the circuit’s planning applica-
tion with Blaenau Gwent County Borough
Council (BGBC) and expects to begin pre-
enabling works before the end of the year.
Full construction will start in early 2014 with
completion due in 2015-16.

To be built as a low carbon automotive cen-
tre of excellence, Circuit of Wales represents
the UK’s largest ever privately-led capital
investment programme in motor sport related
infrastructure. The first phase of the multi-
purpose development will be the construction
of an international specification motor rac-
ing circuit, including a hotel and commercial
and retail complexes.

It is designed to host international motor
sport events and will be a centre for motor
sport-related industries. It will include a

All the space
you need

ension Membrane
Structures

Construction is scheduled to begin in 2014

3.5-mile track that takes advantage of the
unique topography of Ebbw Vale, a Motocross
track, an international karting track and oft-
road driving facilities.

It is estimated that some 750,000 people
will visit the completed facility each year.
Details: http://lei.sr?a=p4h3R

Guinness' basketball advert goes viral

An advert for beer brand Guinness, depicting a
group of friends playing wheelchair basketball,
has gone viral and could change the percep-
tion of disability sport for many.

The advert — produced by creative agency
BBDO New York for drinks giant Diageo,
which owns the Guinness brand - begins with
a group of group of friends playing an intense
game of wheelchair basketball. There is a twist,
however, as all but one of the friends stand up
from their chairs at the end of the game before
heading to the pub as a group. The advert is
groundbreaking as it places abled-bodied peo-
ple in the environment of disabled sport.

The way wheelchair basketball is portrayed
in the advert could make it attractive for abled-
bodied to get involved in the sport, in return
improving the number of opportunities for
disabled people to take part.

In a recent study, the English Federation of
Disability Sport (EFDS) found that 64 per cent
of disabled people would prefer to take part in

The advert features able-bodied men in wheelchairs

sport with a mix of disabled and non-disabled
people. However, only 51 per cent currently
have the opportunity to do so. To read more
about the EFDS report, turn to page 46.

Call us today

for your initial consultation.

Residents object to Belfast's £70m Casement Park stadium

A Belfast residents’ group has issued a formal
objection to the proposed new £7om GAA
Casement Park stadium.

The Department of Environment has
received a letter of objection from west Belfast’s
The Mooreland and Owenvarragh Residents’
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Before you know it, you
will have all the space
|

Association (MORA). The residents’ group is you need!
opposing the plans on the grounds of “qual-
ity of lives and value of properties” Work on
the 38,000 all-seater stadium is due to start in
early 2014 with a view to hosting GAA Games
in 2016. Details: http://lei.sr?a=A2Wou
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Entrepreneur announces
£18m community stadium

Plans have been revealed to transform
a 32-acre site in Kirkham, Lancashire
into an £18m community sports, science
and education centre. Plans for the Mill
Farm site, drawn up by Frank Whittle
Partnership, include a new 6,000-capacity
home stadium for non-league AFC Fylde,
a large indoor sports science building, a
range of all-weather pitches for community
use and a 63-bedroom hotel. There will also
be a food store, a distribution centre with
associated office space and a public house.
Details: http://lei.sr?a=7B2q3

Powell, a former captain of Welsh hockey team

Sarah Powell becomes first
female CEO at Sport Wales

Sport Wales has appointed former Welsh
hockey captain Sarah Powell as its first
female CEO. Since retiring from elite sport,
Powell’s roles in sport administration have
included a directorship of the 2010 Ryder
Cup organising team. More recently, she
was corporate director at Sport Wales.

Commenting on her appointment,
Powell said: “Recent successes show that
Wales has the potential to be a leading light
in the world, not just in terms of medals
won, but in terms of the life opportunities
we can offer our children”

European recommendations
on sport discussed

The European Commission is to produce
official recommendations on physical activ-
ity levels as part of its strategy to tackle the
high rates of inactivity in Europe.

It will be the first ever recommen-
dation the council has produced in
the field of sport and will build on the
EU Physical Activity Guidelines. The
Council will start discussing the recom-
mendation later this month (September)
and could publish and adopt the new
guidelines as early as the end of the year.
Details: http://lei.sr?a=EsMom

An initiative to help former top-class athletes
become coaches has been launched by
sportscotland. The Coaching Futures initiative
will see eight sports employ a retiring or
retired athlete who will use their knowledge
and expertise to help develop and inspire the
next generation of champions.

The programme follows a successful
six-month pilot project which resulted
in Olympian Kris Gilchrist becoming
an integral part of Scottish Swimming’s
coaching team. The other sports which will
employ an apprentice are athletics (Alan
Scott, Olympian); cycling (Kevin Stewart,
former British record holder); judo (Matt
Purssey, 10-time British champion); netball
(Lesley MacDonald, Scotland’s most capped
player); rowing (John Higson, former Scottish
champion); tennis (Joe Gill, Aegon British
Tour winner); and triathlon (Bex Milnes,
former elite triathlete).

Stewart Harris, CEO of sportscotland, said
that with many ex-athletes naturally drawn
towards coaching, the programme will help

Athletes become apprentice coaches

Kim Gilchrist took part in the six-month pilot scheme

to increase the number of home grown per-
formance coaches delivering in Scotland,
retain vital knowledge and expertise within
sport, and provide a stream of future national
coaches. Details: http://lei.sr?a=r8N6p

‘Record investment’ for Welsh rugby

The Welsh Rugby Union
(WRU) invested a record
£22.1m into the game at
all levels during the year
to July 2013. Publishing its
annual report, WRU said
it has allocated £4.om into
grassroots rugby, while the
cost of elite rugby went up 2
per cent to a figure of £4.2m.
Included within the £22.1m
are one-off investments of
£1.3m into the community
game, mainly through facil-
ities grants, and £1.om made
available to the four Regions
to fund player recruitment,
retention and development.
As a result of the investment in grassroots,
WRU said there were now 2,000 new junior
players involved in the game. WRU reported
a total turnover of £61m for the year, with

The cost of WRU’s

elite programme increased by 2 per cent in 2012-13

pre-tax profits at £29.1m - up from £27.6m
the year before.

The see the full results of the WRU annual
report, see: http://lei.sr?a=vyM8c

CIMSPA review gathering pace

A business review of The Chartered Institute
for the Management of Sport and Physical
Activity (CIMSPA) is gathering pace, with
a number of insights already being drawn
from the three month process. According to
CIMSPA trustee David Stalker, high numbers
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of individuals and organisations have come
forward offering opinions, ideas and support
for the Institute.

The review will now enter the electronic
consultation phase before a final revision.
Details: http://lei.sr?a=e4q2m
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£102m for grassroots football

Grassroots football facilities in England are set
to benefit from £102m of investment over the
next three years. The Premier League & The
FA Facilities Fund will provide financial aid to
hundreds of grassroots facility projects across
the country, aimed at improving the experience
of playing the national game at the lowest levels
and help to increase participation in football.

The funding will be provided jointly by
Sport England, the FA and the Premier League
and delivered by the Football Foundation.

Many of the facilities created by the fund
will be designed to strengthen the connec-
tion between professional football clubs and
their local communities, particularly in the
most deprived areas of the country, through
the professional clubs’ community trusts’ out-
reach work.

Launching the new fund at a school in
central London, the newly-appointed min-
ister for sport and equalities, Helen Grant,
said: “This partnership between the Premier
League, the FA, Sport England and govern-
ment shows what can be achieved when the
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The funding will aim to improve football facilities

public and private sectors work together to
help strengthen our national game at the grass-
roots. The investment of £102m into facilities,
delivered by the Football Foundation, will
encourage many people to get into sport in
some of the most deprived areas of the coun-
try” Details: http://lei.sr?a=P8RgH

The world’s first ever Compact
Athletics Facility (CAF),
designed to allow track and
field facilities to be built in
places where there is limited
space, has opened in Hackney,
north east London.

A joint initiative by
England Athletics and Sport
England, the £370,000 facil-
ity at Stoke Newington School
includes a sprint straight, a
long jump straight and pit, a
high jump area, a throws area
and a running trail around
the school. Funded by Sport
England, England Athletics
and the London Marathon Trust, the venue
has been designed to give both school children
and the local community more opportunities
to take part in athletics.

The CAFs form a key part of England
Athletics’ aim to get more people into the sport
over the next four years across the country.

The concept has been designed with com-
munity engagement in mind and is part of
their successful Run! Project, which has been
linked to significant number of people tak-
ing part in the capital prior to and since the
2012 London Games.

There are plans to set up further CAFs to
help increase access to athletics in cities and
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Olympic medallist Christine Ohuruogu opened the facility in Newham

rural areas up and down the country.

Sport England strategic lead, Hannah
Bladen, said: “We are looking forward to
working with England Athletics and UKA to
develop more CAFs across the country.

“They provide an excellent place for young
people and adults to get into the sport of ath-
letics, enabling them to develop their skills and
interest either for fun or for competition. It
is great to see this pilot project come to frui-
tion and I look forward to seeing many more.”

The facility was opened by 4g0om world
champion and double Olympic medallist
Christine Ohuruogu, who grew up in the area.
Details: http://lei.sr?a=dom8v
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INTERVIEW

From a hyperactive kid messing around on a board to the world’s most famous
skateboarder, Tony Hawk has come a long way. He tells Magali Robathan

why he’s using his success to build skateparks in deprived communities

PHOTO: DALE MAY



e may be the world’s
most recognisable skate-
boarder — indeed one of
the world’s most recogni-
sable sportspeople — and
he may have made a for-
tune from skating, but
for Tony Hawk it has never been about
the money or the fame.

"1 never expected any of this when |
started,” he says. “There was no dream
of becoming rich and successful, because
no-one had ever done it — and it didn"t
even seem possible. | just loved skating.
It gave me a sense of accomplishment
and a sense of self confidence that |
couldn’t find anywhere else — as well as a
creative outlet.”

At 45, with four children, a hugely
successful skateboard business, a wildly
popular video game franchise and a char-
itable foundation to take care of, ‘the
Birdman’ still makes sure he skates for at
least two hours a day and regularly per-
forms in skate demos around the world.
When I talk to him, he has just come
back from a tour of Canada, which saw
him perform alongside other world class
skateboarders in cities including Toronto,
Winnipeg and Calgary.

“1'm still actively skating,” he says.

“l don’t have every hour of the day to
devote to skating any more, because |
have so many other responsibilities, but
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Hawk gives a speech
at the opening of the
Compton Skatepark
in LA in 2009. THF
raised more than
$70,000 for the park

| never expected any of this when

| started, there was no dream of

becoming rich and successful

going out and trying new moves is what
I strive to do. Plus I'd never want to make
a living from skateboarding if | weren't
actually skateboarding myself.”

To say that he makes a living from
skateboarding is something of an under-
statement. He runs the hugely successful
Birdhouse Skateboards skate company,
while his Tony Hawk Pro Skater series is
one of the most successful video game
franchises in history. He makes skate-
board videos, organises extreme sports
events, regularly appears on tv and in
films, has made millions from a wide
range of endorsements, has launched a
premium channel on YouTube dedicated
to skating and has published a hugely
popular autobiography.

In 2002, he established the Tony Hawk
Foundation (THF), a charitable organisa-
tion that helps build skateparks in low
income communities across the US. His
Twitter biography (he has more than 3.5
million followers at @tonyhawk) reads:
‘professional skateboarder, dad, vid-
eogame character, CEO, kid chauffeur,

global hopscotcher, food glutton and
public skatepark defender.’

HOW IT ALL STARTED

When Hawk was nine years old, his
brother gave him one of his old skate-
boards. A self-confessed “hyperactive
demon child,” Hawk discovered that
skateboarding gave him an outlet for his
excessive energy and he found a home
from home at the Oasis Skatepark near
San Diego in southern California.

By 12, he was winning amateur compe-
titions throughout California and by 14
he had turned pro. By 25 he had com-
peted in 103 professional competitions,
winning 73 of them and coming second
in 19, and was widely regarded as the
world’s best vertical skater.

In the early 1990s the global reces-
sion hit and skateboarding died a
sudden death. Skateparks were torn
down or bulldozed, competitions were
cancelled and skate companies closed
down. Hawk stuck with the sport though
and launched his skateboard company,
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Hawk with some of
the young people
who lobbied for
the creation of the
Compton Skatepark

Tony Hawk on It's exciting to think that skateboarding
the work of the has come that far, to affect kids from all
foundation walks of life. It makes me very proud

The skateparks in high-risk areas that we
have helped to fund are thriving - they of-
fer kids a safe place to go and something
to do that gives them a sense of self-es-
teem they may never find anywhere else.
This is especially true when the kids that
have been championing their own park
are validated with a grant and resources
from THF. Once communities get their first
park, they almost always seek to build
more because they realise the enduring
positive effects they have on kids. And the
parks are busy from dawn to dusk.
With our help, skateparks are grow-
ing steadily in numbers, but we still need
plenty more of them, built correctly and
located in communities where kids are
most at risk. We are committed to helping Hawk is passionate
those in need more than ever before and about encouraging
our staff is an encyclopedia of knowledge children of all
on the process, resources and benefits of backgrounds to take
building free, public skateparks in areas up skateboarding
where they are needed most.




-+ Birdhouse Projects (now renamed

INTERVIEW

As a child,
skateboarding gave
Hawk an outlet

for his excessive
energy and helped
him to feel accepted

Birdhouse Skateboards), with fellow pro-
fessional skater Per Welinder in 1991.

Hawk had a few tough years, but his
confidence was eventually rewarded,
as skateboarding began to increase in
popularity again and Birdhouse grew
into a hugely popular and successful
skateboard company. In 1999, he had his
most successful business idea, when he
teamed up with Activision to create the
Tony Hawk Pro Skater video game.

The same year, he became the first
person to successfully land a 900 (two
and a half rotations) at the X Games in
San Francisco, a feat which was broad-
cast by television sports network ESPN
and catapulted him - and skateboarding
- into the mainstream.

“Landing that 900 was one of the
highlights of my career,” says Hawk.

"It was something I'd been trying off
and on for more than five years prior to
that, so to finally make it in such a huge
venue was a big deal. It really changed
my life in terms of the recognition fac-
tor and opportunities.”

Hawk retired from professional skate
competitions shortly afterwards, but
has continued to perform in skate dem-
os, as well as organising his own events.
He launched the Boom Boom Huck
Jam show in 2002 — an extreme sports
tour featuring freestyle skateboarding,
BMXing and motorcross that toured
arenas and Six Flags amusement parks
across the US (Six Flags also launched a
rollercoaster with Hawk’s name: Tony
Hawk'’s Big Spin). The last Boom Boom
Huck Jam was in 2008, but Hawk says
he'd be keen to relaunch it. “We still
have all the ramps, so if we found a
good sponsor we'd happily go on the
road again,” he says.
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GIVING SOMETHING BACK
Hawk’s huge personal success made it
important for him to put something
back into the sport that had given him so
much. In 2002, he set up the Tony Hawk
Foundation, with the aim of providing
skateparks in low income communi-
ties, and “empowering youth to want
to make a positive difference to their
communities.”"The idea for the Founda-
tion was born when Hawk realised the
poor quality of many of the skateparks
being built in the US.

“About 10 years ago | saw that there
was a lot of interest in skating, and
communities were starting to build
skateparks, but mostly in affluent areas
in big cities,” he says. "I got invited to
some of the openings of these parks, and
when | went to skate them | realised that
they were really built poorly.

“They clearly weren’t designed by
skateboarders; they were designed by
people who thought they knew what
skateboarders needed, and were built
by contractors that had no experience of
building skateparks.

“l wanted to change that cycle and
try to encourage the cities to get skate-
boarders involved in the design, but also
to direct funding towards the cities that
needed those facilities — the low income
areas with at risk youth.”

Hawk was convinced of the power
of skating to help give disadvantaged
young people a positive focus. “A lot of
kids in those areas choose to skate and
they don’t have any support in that, so
they get discouraged from doing some-
thing they have a passion for and they
end up probably doing something more
subversive,” he says.

“Not all kids fall into mainstream
sports —in the US, as many kids are into
skateboarding as are into baseball, and
if the cities aren’t recognising that desire
they’re fooling themselves.

“Skating teaches them a lot about self
confidence. It's healthy, it's creative, it's
active and also it allows them to be part
of a community and share ideas and de-
velop new techniques.”

The foundation is not just about hand-

ing over money — the idea is to empower
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young people who have already taken it
on themselves to try to create skateparks
in their communities.

Hawk cites Los Angeles’ infamous
Compton district. Young people in the
area spent three years lobbying for a
skatepark, working with the city and key
members of the community, washing cars
and putting on events to raise money
and awareness for their project. The
Tony Hawk Foundation was approached
and got involved with fundraising and
designing the park, raising more than
$70,000 towards the $500,000 needed.
In June 2009, the Compton Skatepark
opened, with Hawk there to cut the rib-
bon and try out the park himself. As well
as giving the young people a safe place
to skate, the opening of the park made
them feel listened to, and a part of their
community, says Hawk.

"It gave the kids there a sense of vali-
dation and support that they are doing
something different and they are sup-
ported in it by the community.”

On a personal level, Hawk says he de-
rives huge satisfaction from being part
of new skateparks opening in areas that
really need them. “It's very validating
for me too, but it's also exciting,” he
says. “It's exciting to think that skate-
boarding has come that far, to affect
kids from all walks of life. It makes me
very proud that | had a hand in getting
that park open.”

The Compton Skatepark is just one
of 505 free, public skateparks in the US
that have been awarded grants by the

Tony Hawk Foundation, with 420 of
those currently open and being used by
4.5 million people a year. The Founda-
tion was set up with a gift from Hawk,
and money for the grants is raised by
corporate donations and fundraising
events, including the annual Stand Up
For Skateparks action sports event. This
showcases top skaters and BMXers riding
on Hawk’s vertical ramp, as well as music
performances, food and silent and live
auctions. As well as providing grants, the
Foundation also gives advice on building
safe, properly-designed parks.

"We do advocacy as much as fund-
ing,” says Hawk, who pores over every
design himself, and marks it up to en-
sure it's as well-designed as possible.
“We're not set up to give funding inter-
nationally, but we can give advice and
direction on how to get parks built.”

| ask whether Hawk would like to
take the work of the foundation global.
“That's the ultimate dream, for sure,”
he says. “We need more funding and
staff, but if anyone asks which direction
the foundation is headed, that’s the di-
rection we're going in. We'd go where
skateboarding is recognised and grow-
ing, like the UK, France, Spain, Australia
and New Zealand.”

For now, the priority is to secure more
funding, with Hawk and his team work-
ing hard on getting grants from bigger
organisations. “We're well on our way,”
he says. “We got a couple of awards this
year from bigger philanthropic organ-
isations that have put us on the map.”
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Hawk retired
from professional
skateboarding in

1999, but continues
to skate in demos
around the world
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HIGHS AND LOWS

Despite Hawk’s huge successes, it hasn't
been all highs — not all ventures have suc-
ceeded. | ask about his worst business
idea, and he laughs and says: “My high
end denim line. We launched it in 2004
and it started off pretty well, but the
jeans were just too expensive.” What did
it teach him? “Not to get involved in ar-
eas that | know nothing about!”

Another low came in 2003, when he
broke his pelvis while performing at
Quicksilver’s Action Sports Weekend at
Downtown Disney in Anaheim. “That
was the lowest point in my career,” he
says. “l was doing a 540 and over-rotated
and came down on my hip. It kept me
out of skating for a couple of months.”
As well as fracturing his pelvis, the ac-
cident left him with concussion and 15
stitches above his eye.

For Hawk though, the pleasure he's
got from skateboarding more than
makes up for the many injuries he's sus-
tained. He is driven by new challenges,
he says, and by “finding new ways to
promote skating, spread awareness and
get more skateparks built.”

And of course, he’s driven by the sheer
pleasure of getting on a board, messing
around for a couple of hours and trying
new moves. At 45, he shows no signs of
slowing down and when | ask him how
long he plans to carry on skating for, he
sounds surprised.

“l don’t know,” he says. “l don't give
myself ultimatums that way. As long as
I'm good at it, I'll keep on skating.” @
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FUNDING

There are a number of Sport England-
funded skate projects in the UK

While skateboarding doesn’t have a national governing body in the UK, it’s officially

recognised by Sport England. This means that centres and clubs looking to add

skating facilities can apply for grants. We look at the funding options available

port England has been tasked
with helping communities across
England create a sporting habit.
In total, the organisation is
investing £1bn of National Lottery and
Exchequer funding into grassroots sport.
Around half of this funding will sup-
port 46 governing bodies, while the rest
is invested directly into sport, includ-
ing non-traditional activities such as
skateboarding. Below are the funding
streams available to groups, facilities
and clubs who are interested in creating
opportunities for skateboarding.

INSPIRED FACILITIES

This fund helps breathe new life into

existing facilities. From refurbishing

changing rooms to upgrading skate

parks, Inspired Facilities covers it all.
Grants of between £20,000 and

£50,000 are available for community

and voluntary organisations and to date

more than 1,300 sports clubs have shared

nearly £70m of Lottery funding.

Skateboarding facilities which have
received funding include:

m St Newlyn East Parish Council in Corn-
wall, which received £49,161 to construct
a new multi-purpose skateboard and
BMX space on the village recreation field
to replace existing ramps.
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u Stonehouse Town Council, which
received £50,000 to develop a new con-
crete skatepark in the town.

With an additional £40m of budget to
extend the programme until 2017, the
next round of funding is now open.

To find out more or to apply, visit
http://inspiredfacilities.sportengland.org

SMALL GRANTS

One of Sport England’s most popular
funds is the Small Grants programme.
Designed primarily for smaller clubs, the
programme hands out awards of between
£300 and £10,000 to not-for-profit organ-
isations to help more young people and
adults develop a sporting habit for life.

Successful recipients of Small Grants
awards for skateboarding include:

H Sutton Ramp Events, which received
£9,550 to encourage people to take part
in skateboarding in a safe environment.
® \Windlestone School in County Durham
which was awarded £4,325 to provide
skateboarding as an after school activity.

The Small Grants fund is open all year
round, with funding decisions made in
only six weeks, which means the benefits
of Sport England'’s investment can be felt
almost immediately.

SPORTIVATE

As part of Sport England’s Olympic and
Paralympic legacy programme, Sporti-
vate is helping young people who
currently aren’t playing sport to find one
they enjoy, be it parkour, basketball, or
skateboarding. So far, more than 250,000
teenagers and young adults have
benefitted from six to eight weeks of
free or discounted coaching through the
programme. Delivered by the network of
49 County Sports Partnerships who work
with local providers and sports clubs, a
number of Sportivate skateboarding ses-
sions have already taken place:

® Wyre Borough Council in Lancashire
used its £696 of funding to deliver six
weeks of skateboading sessions at Fleet-
wood High School.

H | eeds City Council received £2,790 to
run 24 weeks of skateboarding sessions
at The Works Skatepark.

The popularity of the programme has led
to an extra £24m being been invested to
expand and extend it until 2017.

If you're interested in running skate-
boarding sessions in your local area, then
contact your local County Sports Partner-
ships www.sportengland.org/our-work/
local-work/county-sports-partnerships to
find out how to get involved and apply
for funding. ®
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‘Safe and well
organised’ bid
wins it for Tokyo

Japan’s ability to organise and deliver on major projects
won it the 2020 Olympic bid ahead of Istanbul

apan’s reputation as a safe,

democratic nation and its

fortitude in the face of a major

challenge — as demonstrated by
the rebuilding which took place after the
tsunami and Fukushima Daiichi nuclear
disaster — has landed it the honour of
hosting the Olympic Games.

Tokyo's winning bid received 60 votes
to Istanbul’s 36 in the final round of
voting by the International Olympic Com-
mittee (I0C) at the 125th IOC sessions in
Buenos Aires, Argentina, in September.
Madrid had been eliminated in the first
round, after losing a tie-breaker with
Istanbul. It's thought civil unrest in
Istanbul cost the city the bid, with I0C
committee members nervous that the

Jacques Rogge, 10C
president, reveals the
winner at the 10C session
in Buenos Aires

Games could be disrupted by protests — a
largely unheard of problem in Japan.

CENTRE STAGE
The main venue of the 2020 Games will be
Tokyo’s National Olympic Stadium - built
originally for the 1964 Games — which will
be demolished and rebuilt in a US$1bn
scheme designed by London-based
architect Zaha Hadid. The project will be
completed in time for the venue to host
games during the 2019 Rugby World Cup.
Jacques Rogge, president of the
International Olympic Committee (10C),
stressed the importance to the |I0C of
ensuring the 2020 Games is of the highest
quality, saying: "Tokyo presented a very
strong technical bid from the outset

NTERNATIONAL
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—and it needed to in competition with
such high-calibre bids from Istanbul and
Madrid. All three cities were capable of
staging excellent Games in 2020, but in
the end it was Tokyo's bid that resonated
the most with the IOC committee.

We believe Tokyo will deliver a well-
organised, safe Games that will reinforce
Olympic values, while demonstrating the
benefits of sport to a new generation, by

o

inviting us to 'discover tomorrow’.

BUILDING IT UP
Tokyo's organising committee has
budgeted US$10bn for the Games,
including the cost of constructing venues
and improving transport infrastructure.
Tokyo last hosted the Summer Games in
1964. At that time, it signalled its rebirth
as a modern city after the destruction
caused by World War Il. Japan’s economy
has been suffering from deflation for 15
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The main venue in
Tokyo was designed -
by Zaha Hadid and will
cost US$1bn to build
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years and government debt has increased
to more than twice the size of its US$6tn
economy, in part because of the costs
of caring for the country’s elderly
population. Analysts believe one of the
main challenges for the government will
be justifying the expense of the Games.
However, since Prime Minister Shinzo
Abe came to power late last year and
adopted more bold monetary and
government reforms, Japan has become
the fastest-growing country in the G7.
Nomura Securities’ chief strategist
Hiromichi Tamura, in a report published
earlier this year, said the 2020 Olympics
is likely to add about US$14bn to Japan's
economy. Although this is a lower
percentage of GDP than the country got
from its previous three Olympics: the
Summer Games in Tokyo in 1964, and the
Winter Games in Sapporo in 1972 and
Nagano in 1998, hosting the 2020 Games
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Tokyo's win follows

Japan’'s successful
bid to host the 2019
Rugby World Cup
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will bring other benefits. Tamura said the
win will fuel consumer confidence and
spending, which is the missing part of the
puzzle in Japan's economic recovery.

“If the government’s growth strate-
gies go according to plan, the benefits
should be obvious to everyone by 2020",
he said. “In the same way that the 1964
Tokyo Olympics showed that Japan had
entered the ranks of modern industri-
alised nations, the 2020 Tokyo Olympics
could show that Japan is back.”

DOUBLE HEADER

Tokyo's success in winning both the 2019
Rugby World Cup and 2020 Olympic
Games makes this the second Olympic
Games to be awarded in tandem with
another major sporting event, follow-

ing the double being tackled by Rio de
Janeiro, which hosts the FIFA World Cup
in 2014 and the Olympic Games in 2016. ®

23




GLASGOW 2014

Grevemberg was appointed CEO of Glasgow 2014 in September 2011

With less than 10 months to go to the opening of the
2014 Commonwealth Games, we speak to CEO David
Grevemberg about progress and the London 2012 effect

TOM WALKER © MANAGING EDITOR e SPORTS MANAGEMENT

GLASGOW CALLING

The tickets have now gone on sale -
what has the initial response been?
The response has been really fantastic.
We’'ve had more than 2.3 million ap-
plications for tickets which we see as an
outstanding success. The interest has
been in line with expectations and in
some areas we've been oversubscribed.
Certain sports have been more popu-
lar than we expected. For example, the
rugby sevens will be played at Ibrox, a
huge venue with a large capacity. We
never doubted it woud be popular but
to have sold as many tickets as we have

at this point has been a positive surprise.

Overall it's been a great response and
there is no doubt that we are still riding
the wave created by London 2012.

Tell us about your ticketing policy

Our aim was to achieve three outcomes.
Firstly, to provide a ticketing programme
which will fill stadia; secondly, to meet
our revenue target; and thirdly, to be

accessible and inclusive. We've shown
that we've really achieved all three.

In terms of the pricing, for example,
we were able to ensure that 70 per cent
of each session was open to the gen-
eral public. We're also proud of the fact
that two thirds of the tickets have been
priced at £25 or less — with public trans-
port included in the price.

How have the preparations gone so far?
One of the things that has been fan-
tastic on this journey is that we have
consistently had significant milestones
that we've been able to look forward to.
It has helped to have been able to get
ready for these milestones and we've
delivered strongly on them.

As for the progress in terms of sites
and venues, everything has gone to plan
beautifully. The opening of the Hydro
means that all the permanent facilities
are now open and ready. The great thing
is that they are already being used by
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the public, so when we take them over
next year for the two weeks of competi-
tion, they will already be very much part
of the Glasgow skyline.

In terms of our big procurement
exercises around the Games, we're
just where we need to be in terms of
bringing on the assets that are required
to run the Games. On services, we've
worked very close with the Common-
wealth Games Federation and various
client groups to define the service levels
to make sure we get it right for the scope
and scale of a Commonwealth Games.
That is important and our approach has
been not to try and be something we're
not. We're not the Olympic Games, we're
the Commonwealth Games.We need to
make sure we get it right.

Our communications drive has pro-
gressed well. Our promotions have
succeeded in making people aware of
the Games and getting them excited,
and the use of both social and traditional
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A In total, the Games will feature 17 sports,
including three cycling disciplines

» Emirates Arena, one of the venues to have

been in public use prior to the Games

media, such as promotional videos, has
been helpful in mobilising support for
the Games. It's allowed us to create a
sense of access and openness around
the event and really sold the feeling that
these are the ‘people’s Games'.

On the human resources side, our
staffing levels are up to around 600
people at the moment and the figure
will increase to 1,000 during Games
time. We're also well into the process
of acquiring the 2014 volunteers. We
had an enormous response to our call to
action on the volunteering side — we re-
ceived 50,811 applications for the 15,000
roles — a new Commonwealth Games
record and more than Manchester and
Melbourne’s total numbers combined.

Has the success of the 2012 Gamesmak-
ers helped attract volunteers?

I've no doubt that the great success of
volunteering during the London 2012
Olympics and Paralympics contributed
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to people’s excitement and interest in
our volunteering programme. We also
opened it up to 16-year-olds as part of
our commitment to youth: more than 40
per cent of applicants were between the
ages of 16 and 24.

How are the partnerships working?
We've formed great partnerships with all
the Games’ stakeholders: Glasgow City
Council (GCQ), the Scottish Government,

There is a strong sense
of collective ownership

of the event which
has been helpful

Commonwealth Games Scotland and the
Commonwealth Games Federation.

There’s a strong sense of collective
ownership of the event which has been
very helpful and there’s also been an ac-
ceptance of the responsibilities attached
to the various roles each has, which has
been equally important.

One of the things that has been ex-
tremely helpful is this ownership by both
GCC and the Scottish Government of >
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GLASGOW 2014

legacy commitments. There were two
legacy frameworks established early in
the process and the legacy ambitions
were outlined clearly. That allowed us
—the organising committee - to accen-
tuate and connect with the legacy plans
much more easily.

What challenges remain?
It's a case of confidence but not compla-
cency. We absolutely need to build on
our successes now we're very much into
the detailed planning phase. Our testing
and readiness programme will soon be
starting up and that’s the stage at which
you really start to see where you are
with everything and where you might
want to make adjustments and respond
to any potential issues appropriately.

I think Glasgow is going to be a great
host and it’s all coming together just

g : .
More than 50,000 people applied for the
15,000 volunteer roles — a new record

Since London 2012,
there’s now more trust
in major events and
what they can achieve
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as we wanted - but we certainly aren’t
going to be naive and take our eye off
the ball. Every remaining aspect and
point will be approached with a sense
of urgency, because at this stage it's im-
portant that everything is done right.

How has the success of
London 2012 helped Glasgow 2014?
It's helped a great deal: London wiped
away a huge amount of cynicism around
the concept of ‘the power of sport’,
which | think is particularly important.
There's now a belief in what sport can
achieve: there was a feeling in London
that the nation was ‘winning together.’
As a result, there’s now more trust in
major events and what they can achieve.
London is a great reference point for us
and I'm confident that we can deliver
something similar next year. ®
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ADVERTISEMENT PROMOTION

N
Colliegate College -
Bournemouth

Upgrade Your Sports Hall Floor
NOW for 40% of the Cost.

In these days of austerity, indoor sports floors that have ‘seen better days’ don’t
always have to be uplifted and replaced. You can save money, down time and
environmental impact by leaving the old floor in place and over laying it.

Colliegate College - Bournemouth  SEE HOW THE NEW TARAFLEX ECO-FIT SYSTEM
The refurbishment of the sportsarea ooy yrpa PES T A TRADITIONAL REFURBISHMENT

had to include a new sports hall floor but
we questioned if the budget would al-

low. Anything more than a treating of ITEM TRADITIONAL Sports TARAFLEX NEW
the old Granwood surface was unlikely. (based on 594SqM) Floor REPLACEMENT ECO-FIT INSTALL
We were suitably impressed when visit-
ing a neighbouring school which had LIAL GO SOl e i
the same solution one year prior”. Said DISPOSAL OF WASTE £2,380 f0
Rick McEvoy, Senior Project Manager PREPERATION OF SUB LOOR £3,524 £0
at Bournemouth University. “The Sport INSTALL NEW Sports Floor £28, 153 £22, 692
M Performance looks immaculate and .
LINE MARKING (8 Game Lines) £2,290 £2,290

feedback from users of the facility is ex-
cellent. The Sport BU department now
have excellent facilities including the
sports hall which matches other facilities

PROJECT TOTAL £40, 322 £24, 982
PROJECT TIME 10 days 4 days

all around our campus”. * For illustration purposes. Please enquire for full written quotation.

4 \

Call or email now to take advantage of our

FREE SPECIFICATION ADVISORY SERVICE. Gerf or
®

Darren Wood - Sports Manager on 07836 366579 or dwood@gerflor.com
theflooringroup

Visit www.gerflor.co.uk for further information
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TECHNOLOGY

THE SCIENCE

In 2008, UK Sport formed a technology partnership with
BAE Systems to support Britain’s Olympic and Paralympic
athletes. The contract was renewed in August 2013 and
will run until the Rio Games. Tom Walker speaks to
Kelvin Davies, BAE's project leader for the partnership

TOM WALKER ® MANAGING EDITOR ® SPORTS MANAGEMENT

BAE has contributed
to the design of
competition-standard
wheelchairs in sport
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reat Britain’s elite athletes can

again look forward to being

supported by a world-class

engineering programme in
the run up to the Sochi and Rio Olympic
Games, following the announcement
that defence specialist BAE Systems will
continue as UK Sport's official research
and innovation partner until 2016.

The partnership will see BAE offering
athletes access to its cutting-edge
technology and providing scientific inno-
vation in the areas of training, recovery,
injury prevention and competition — as
well as equipment development.

Taekwondo, cycling and pentathlon
were among the sports which benefit-
ted directly from BAE's support ahead
of London 2012. Exact details of cur-
rent projects in the run up to Sochi 2014
remain confidential, but include identi-
fying sports where marginal gains can
be achieved through the use of special-
ly-developed materials and research
into aerodynamics. BAE's project leader
Kelvin Davies does reveal, however, that
the same technology used to develop
the world’s most advanced jet fighter —
the Eurofighter Typhoon - is being used
to improve the racing speed of the Great
Britain bobsleigh team.

BIRTH STORIES

First launched in 2008, the partnership
was, according to Davies, born out of a
number of factors. “There were lots of
catalysts and a lot of people involved in
making it happen,” he says. “A particular

Amy Williams with ‘Arthur the sled’ - a gold
medal winning team at Vancouver 2010

Issue 3 2013 © cybertrek 2013



CASE STUDY

driving force was one of our engineers
who set himself the challenge of rowing
the Atlantic. His involvement in that - a
true feat of endurance - led to discus-
sions with rowers and ultimately onto
how aerospace technology could be ap-
plied to sport,” says Davies. “At the time
we were already working on a project
for British Cycling, so all of the parts sud-
denly came together and formed what
we see today: a beautiful working rela-
tionship with UK Sport.”

One of the earliest — and still one of
most celebrated - successes of the part-
nership was the creation of ‘Arthur’,
the skeleton sled that propelled Amy
Williams to a gold medal at Vancou-
ver 2010 - Britain’s first individual gold
at a winter Olympics in three decades.
Describing the design process, Davies
says the involvement of all parties, in-
cluding athletes, was crucial.

“The first thing we did with the
skeleton project was to get Andreas
Schmid, head of technical development at
British Skeleton, to explain to us the engi-
neering involved in the sport. We looked
at a sled, reviewed it, assessed what was
good, figured out what was bad and
came up with a plan to improve it.

“We then asked the athletes what
they wanted from their sleds. The
parallels with military equipment are
clear — our aircraft are flown by pilots
and ships operated by sailors, so we
wanted to make sure the skeleton sled
did exactly what the athletes wanted.
We organised a half-day session with

Wheelchair racing

BAE used the same technology and
thinking behind the Eurofighter
Typhoon - one of the world’s most
advanced jet fighters — to enhance
the aerodynamics of wheelchair
racers. Athletes were put through
their paces at BAE's wind tunnel to
help find their optimal racing posi-
tion. The wind tunnel - normally
used to test fighter jets at speeds
of over 200mph - showed how the
wheelchair racers interact with the
air around them, simulating racing
speeds of over 30mph.

After testing, BAE used com-
putational fluid dynamics data to
wheelchair athletes better under-
stand how their body position affects
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One of BAE's current projects for Sochi is to improve the aerodynamics of the bobsleigh team

Either UK Sport comes to us with a specific
need or we explore a sport’s requirements and
identify how our facilities can offer solutions

all skeleton athletes — including Amy
—and made sure we captured their
thoughts. We took their input, com-
bined it with good engineering and
came up with a design concept and pro-
duced a prototype. The prototype was
raced successfully at the World Cham-
pionships in Lake Placid the year before
the Vancouver Games so a decision was
made to use the design at the Olympics.
The rest — as they say - is history.”
Davies adds that the whole process
from concept to end product took
nearly two years, making it one of
the longer running projects BAE has
contributed to. “The objective was to
provide the British skeleton team with
what we call ‘the sled for life’,” he says.
"It was a long project but one that was

wind resistance, allowing the team
to improve the athletes’ seating
positions as well as highlight their op-
timal posture for racing in different
track situations. BAE is also helping
the British wheelchair athletes by
creating a new and improved version
of the wheelchair in partnership with
aerodynamic specialists TotalSim and
DRAFT, a wheelchair manufacturer.

The new wheelchair will have im-
proved rolling resistance in wheel
alignment and tyre pressure, as well
as the stiffness of the wheelchair
frame, and it’s hoped that it will be
used in future track and long dis-
tance road events to shave precious
tenths of seconds off winning times
with a stronger, lighter and more
aerodynamic design.

really rewarding - the sleds we de-
signed, or derivatives of them, are still
in use by the team today.”

There is another strand that binds
BAE's sports projects. Most are designed
to achieve those crucial, marginal gains
that decide whether an athlete makes it
to the podium or not. Davies mentions
BAE’s work to improve the aerodynam-
ics of the helmets worn by the Team GB
bobsleigh team. The difference between
a silver medal and seventh place at the
World Championships was 0.27 seconds.

WORK IN PROGRESS

While each project is different, Davies

says most are launched in one of two

ways. “Either UK Sport comes to us with

a specific need - like a new timing system

The new chair was unveiled in September 2013
to mark the renewal of the partnership
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Taekwondo

To help GB Taekwondo, BAE imple-
mented techniques used to develop
military tanks. Engineers from the
company’s Advanced Technology
Centre in Bristol helped evaluate
the electronic scoring vest used in
major international competitions.
The vests are based on fighters
wearing special electronic socks
that deliver a coded signal when
they strike sensors on the op-
ponent’s vest. As the vests were
introduced just a few years ago,
the sport had never fully under-
stood how to optimise tactics.

To tackle this, BAE spent more than
six months testing the vest using
sophisticated equipment usually
used to test composite materials’
resistance to impact.

As a result of BAE's work, Team
GB members have adjusted their
training and competition tactics to
reflect the different forces needed
to successfully hit certain parts of
the vest — maximising the methods
needed to score on the vest.

for a velodrome — or we explore a sport’s
requirements and identify how our facili-
ties can offer solutions to meet them. An
example of the latter could be our work
with simulators to find out how we can
use them to train Taekwondo athletes.
“Fighter pilots use simulators to help
them prepare for a number of scenarios
—to understand what'’s just happened,
what's happening now and what's
about to happen. Once they get an
anticipation of what'’s about to happen,
we think they're at their performance
best. So we're looking into how we can
give athletes the opportunity to use sim-
ulators to get into the same mental state
before a bout - to be prepared for every
scenario by providing them with a simu-
lation of their toughest opponents and
practice against them over and again.”

MUTUAL BENEFITS

Listening to Davies describe the com-
pany’s impressive facilities and the
opportunities they offer, it's clear to see
how athletes and national governing
bodies can benefit from the partnership
- but what does BAE get from it? “Our
intention has never been to develop a

A %
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The BAE team has helped GB Taekwondo understand the inner workings of the competition vest

commercial stream involved in sports
manufacturing,” Davies says. “Rather,
we've set three objectives we look to
achieve. These are to showcase our ca-
pability and technology as a company;
to inspire young people to consider en-
gineering as an exciting career; and to
inspire and energise our engineers.”

He adds that due to the three targets,
the success of the partnership - at least
for BAE - isn't measured in the number
of medals achieved. “The glory of the
medals is part of the message, but re-
ally what we're looking to do is promote
engineering internally and externally.

He admits, however, that measuring
the success of the objectives can be hard.
"That is one of the frustrations — it being
difficult to put a figure on it. We might
have inspired 10 or 20 youngsters to take
up engineering — but we might just as
well have inspired 100 or even 1,000. |
guess we just don’t know.”

As for inspiring and energising
existing BAE staff by placing them on
sports projects, Davies says the ideal
team working on a UK Sport taskforce
would include young engineers, fresh
in their careers, being supervised and
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mentored by a more experienced en-
gineer - all while delivering something
phenomenally useful to a sport.

FUTURE PLANS
Since 2008, BAE's investment in the
partnership has exceeded £1.5m. The
new, three-year deal until Rio 2016 will
see a further £800,000 being spent on
sports innovation. Looking ahead, Davies
remains secretive about current projects
for Sochi and Rio. “We're still in the very
early days of the new partnership, so it's
very much ‘watch this space’ for the Rio
projects. For Sochi | don't really want to
say too much, as we're late in that cycle,
so a lot of the technology has already
been delivered for the Games next year.”
One future plan Davies doesn’t hide
though, is that he can see no reason
why the partnership with UK Sport
shouldn’t reach way beyond Rio. “In the
commercial climate things are always
bounded in time, of course, so we
agreed the partnership until 2016,” he
says. “But I'd hope it would go on well
after there.” A sentiment shared, we're
sure, by winning Team GB athletes up
and down the country. @
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Home changing
room at Chelsea FC

go|  Craftsman and Garran Lockers I..
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Craftsman Lockers has a generation’s experience in Garran Lockers, the UK’s fastest growing locker manufacturer,
designing, manufacturing and fitting great changing has over 50 years experience designing and manufacturing top
rooms that match provision with customer expectations quality steel lockers for the working environment, emergency

and patterns of use.

Get it right first time

Great changing rooms are at the heart of customer satisfaction

services, education and leisure markets.

High quality changing
facilities boost participation

Sports clubs and teams warm to comfortable
changing rooms that deliver the space and
provision to meet their needs.

o Craftsman lockers store clothing, sports
bags and valuables safely, whatever, the sport
or activity.

When raising sports participation is crucial,
providing quality changing facilities can
help dramatically.

Partner with Craftsman to help you
provide changing rooms that fully meet the
expectations of all who use them.

To draw on the Craftsman experience in helping design changing rooms that work:

Call: 01480 405396 Email: johng@cqlockers.co.uk Web: www.cqglockers.co.uk
Alington Road, Little Barford, St. Neots, Cambs PE19 6 WE
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hen the London 2012
bid team, led by Lord
Sebastian Coe and Sir
Keith Mills, went to
Singapore in 2005 to
bid for the right to host the 2012 Olympic
Games in London, they took 35 young
people from East London with them.
"Why are they here?” said Lord Coe, as
he spoke to the International Olympic
Committee delegates in the room. “It's
because we're serious about inspiring
young people.

“Choose London today, and you send a
clear message to the youth of the world -
the Olympic Games is for you.”

Fast forward eight years and I'm meet-
ing Sir Keith Mills in London to talk
about how that promise is being kept.
With him is Adam Parr, former Williams
F1 CEO and now chief executive of Sport-
ed, a charity set up to ensure a lasting
legacy for the UK’s youth. Together with
the rest of the Sported team, they are
working hard to use sport to change the
lives of disadvantaged young people.

“It all started when we were devel-
oping the bid,” explains Mills, who
became CEO of the London 2012 bid
committee in September 2003, after he
was approached for his strong business
credentials (he had 20 years’ market-
ing experience and is the inventor of Air
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Sported supports hundreds of
grassroot projects across the UK
and has helped fund facilities

Miles and Nectar).

"\We needed to get closer to the com-
munities in East London, because that's
where the Olympic Park would be built.
Together with the local authority, we
hired some coaches, booked some halls
and playing fields and started to run
sporting activities for the local kids. The
borough and the police reported that it
had a huge impact, because it gave the
kids something to do in the evenings. It
got them off the streets and engaged in
something positive.

“As we developed our narrative when
we were bidding for the Games, one of
the strongest stories that came through
was that the Olympics in London should
be about more than just regenerating
a part of the city and great sport. They
should be used for something a bit more
substantial.”

| am talking to Mills and Parr in Sport-
ed’s eighth floor office in St James's,
London. There is a quiet hum of activity
in the open plan office, which features
framed photos of Olympic athletes and
Mills’ yacht racing team Team Origin

(yacht racing is one of his passions). The
pair look relaxed, and clearly get on well,
sharing banter as we prepare for the
interview. As soon as they start talking
about Sported, however, it's clear they
are deadly serious about their mission.

Sported targets young people from
disadvantaged areas of the UK by sup-
porting the grassroots organisations
that use sport to bring about social
change in their communities.

Both Mills and Parr are absolutely
convinced about the power of sport to
change the lives of young people, and
they’ve been backed up by a piece of re-
search recently published by the Sported
Foundation which has found that £4,000
per young person, per year, is saved by
using sport as an intervention to tackle
social problems. With 2.5 million young
people living in areas of deprivation in
the UK, this could add up to billions of
pounds.

“Sport helps young people in several
ways,” says Parr. “Firstly, the young peo-
ple we're dealing with don’t necessarily
have a great structure around them and
sport can really provide a framework for
their lives. Secondly, it provides a physi-
cal place where they can go and be safe
and have people around them who want
to be there. Thirdly, the people who run
these organisations are inspirational
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» —they're often mother or father figures

Parr and Mills with Deutsche
Bank CEO Colin Grassie at the
launch of Sporteducate in June

to these young people. They're not just
referees or coaches; they play a huge
part in these young people’s lives.”

Parr cites a recent trip he made to
Northern Ireland, where he presented a
Belfast football club with a cheque which
will be used to help develop a young
men’s leadership programme using
sport for development. Parr met three
young men who had been trained to
become football coaches as part of this

programme, and was hugely impressed
by what he saw.

“It's a tough part of the world - you
have people selling drugs on the corner,
lots of young people going down paths
that are never going to lead anywhere,”

A parkour project in
Manchester aims to
get young people
away from crime and
anti-social behaviour

e
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he says. “"These three young lads were all
not in employment, education or train-
ing (NEET), but they have been trained
and are coaching the under 12s, under
14s and under 16s in football. They were
fantastic young people - fit, engaged
and confident. These young lads were
making chances for themselves and they
were role models for all the young peo-
ple they were coaching.”

GETTING STARTED

These are the kind of young people the
London 2012 bid team was hoping to in-
spire when it made its promise in 2005.
Back then, they had the vision, but no
idea how to achieve it.

So when the team returned trium-
phant from Singapore, they didn’t just
have the job of organising the Games
ahead of them, they also had to work
out how to deliver on their promise of
inspiring a generation.

After realising that there was nothing
of significance in the Sport for Develop-
ment sector taking place in the UK, Mills
decided to establish Sported as a per-
sonal initiative, using £10m of his own
money. He then recruited a new direc-
tor, Jo Stocks, to lead it, and asked her to
spend six months looking at the sports
sector in the UK and working out where
the gaps were.

Stocks reported that there was a whole
sector that was using sport, not just for
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participation, but as a means of helping
young people.

“There were several thousand sports
clubs out there, many of them very
small, which were struggling quite hard
to survive,” says Mills. “The people that
run them are local heroes, but nation-
ally there has been very little exposure
for these clubs. Individually they are all
scrabbling around for funding and re-
sources and there was no overarching
organisation to help them.

“Jo said she thought there was an
opportunity to set up an umbrella organ-
isation to represent all of these clubs. If
we can do that, she said, it would really
deliver on our promise of inspiring a gen-
eration.”

They spent the next year trying to
find these clubs and work out what they
needed, coming to the conclusion that
they required several different things.

“They needed information, because
they‘re pretty much on their own,” says
Mills. “They wanted people to help them
with their business plans and they want-
ed to raise money.”

Sported now has 2,500 member clubs,
which must meet the criteria of using
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sport for some sort of social purpose.
The organisation is free to join and
members get access to the Sported site
with all of the information and data on
it. It also has around 250 active, trained
volunteer mentors, who help the clubs
with anything from putting together
business plans to negotiating lower
rents for premises.

If the clubs need funding for signifi-
cant projects, Sported will assist them
with raising money and will also put its
own funding in. So far, it has awarded
grants of more than £2.4m, and has
helped its members find a further £4m
from other sources.

PARR FOR THE COURSE
Jo Stocks has led Sported for the past
five years in her role as director, but this
year it was decided that the organisa-
tion needed a chief executive. Adam Parr
joined as CEO in April, with Stocks con-
tinuing as director.

For Parr, joining Sported represents
a huge change from the glamorous,
highly competitive and at times fraught
world of Formula 1, where he spent five
years as CEO and then chairman of the

Williams team. “Formula 1 is the elite
sport of elite sports, because there are
only 24 people in the world who do it,”
he says. “It's the hardest thing in the
world to get into.

"Most sports have a development ele-
ment to them, so you can reach out into
the community. You can’t do that with
Formula 1 - there is zero development.
Sported is the exact opposite; it's the
inverse of elite sport. It's about every
single person, so that's very exciting.”

What was it really like leading the Wil-
liams team? “Educational,” says Parr,
carefully. “It's an amazing sport. It's per-
sonal for the drivers and it's very, very
competitive. There's no getting together
in the bar after the race.”

| ask whether Parr took any lessons
from his time with Williams. “There’s one
overwhelming lesson from Formula 1,”
he says. “If you measure stuff, and you
hold yourself accountable - or in the case
of Formula 1 90 million people hold you
accountable - it's amazing what progress
you can make.

“In 2010, when we stopped refuelling
the cars in pit stops, it took 3.9 seconds
to do a pit stop and change the wheels

Read Sports Management online sportsmanagement.co.uk/digital 35



INTERVIEW

Mills says being deputy chair of London 2012 taught him how important sport can be in inspiring people

FORMULA 1 IS THE ELITE SPORT OF ELITE SPORTS. SPORTED IS THE EXACT

OPPOSITE; IT'S ABOUT EVERY SINGLE PERSON - AND THAT'S EXCITING

#> on acar. This year it takes 2.2 seconds.

That shows what you can do if you mea-
sure something, you are held to account
for it and you have to deliver. If we can
do the equivalent at Sported, then we
could have an enormous impact.”

The recent research findings are all
part of this aim of measuring the impact
of the work Sported and its member
organisations are doing. On the back
of this research, the Sportworks app
was launched in May 2013 - a shared
measurement tool that allows sport for
development organisations to measure
the impact and societal cost savings of
any planned or actual initiatives.

“One thing this sector hasn’t done very
well, is prove that it works,” says Mills.
"It was really important to provide the
sector with a tool that could really dem-
onstrate the economic and social value
of sport.”

A BUSY YEAR

2013 has been a big year for Sported.
The start of the year saw the char-

ity launch its first national fundraising
campaign — Choose Sport — and an-
nounce a media partnership with The
Sun newspaper. Adam Parr’s appoint-
ment was announced in April, closely

followed by the announcement of a
multi million pound sponsorship deal
with Deutsche Bank. This partnership
sees the two parties working together
to develop Sportseducate, an education
programme that will be rolled out across
grassroots sports clubs in London. As
part of the programme, Deutsche Bank
will provide 33 community sports clubs
with funding to develop education pro-
grammes for 11 to 18-year-olds at risk of
exclusion from school. If the three year
pilot is successful, the scheme will be ex-
panded across the UK.

“This is experimental — it's very new
- but we're confident it will have a real
impact,” says Parr. “Most of these kids
do have ambitions, but when they are
at school or home and want to do their
homework, there are lots of distractions
and difficulties put in their way. If you go
to a club where the resources are there,
you get help, you've got a coach who you
admire telling you to sit down, and mates
there who want to sit down and study,
that makes a huge difference.”

Also in June, Sported announced that
it had chosen ukactive as its charity part-
ner for 2013-2014, something which will
be important for raising both funds and
awareness of the work of Sported. This is
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important, because as well as supporting
individual clubs, championing the sport
for development sector as a whole is a
key aim for the charity.

“Qur sector gets a tiny amount of gov-
ernment funding,” says Parr. “| believe
that’s because, while it's actually benefi-
cial for the health department, justice
department, education department,
sports department and home office, it
doesn't fit neatly into anyone’s area, so
nobody particularly feels a responsibil-
ity for it. It's important to make sure
that when people think ‘I'd like to put
something back into society’, they think
of our sector. At the moment we're not
even on the radar.”

OLYMPIC LESSONS

Mills says that his time as CEO of the bid
team and then deputy chair of London
2012 taught him some valuable lessons.
When he was appointed CEO, he had
no sporting background, and had never
been to an Olympic Games. The job
showed him how important sport can
be as a way of inspiring people, and he
says the biggest lesson he learned was
what can be achieved when people work
together. “Hosting a successful Games
required the cooperation of the entire
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REPLAY offers synthetic sports surface maintenance at its best supported by
service that you won't find with any other provider. Our unique processes help
extend the life of sports surfaces - REPLAY REVIVE® reduces compaction,
improving porosity and play whilst our patented REPLAY REJUVENATION®
process restores pitches to 'as new' condition and AQUATRAX® cleans dirt and
algal growth from athletics tracks and water-based hockey pitches.
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PRESERVING PLAY

Your complete play and sports
surfacing solution
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« Part of Hargreaves Services plc & in business for many years

« Central UK location means competitive delivered prices nationwide

« We produce top quality rubber granulate for use in sports and play surfaces
« We supply standard and bespoke granulate sizes in both bulk and bags

+ We will also be offering shockpad binder & EPDM granulate shortly

«To complete the package we can also lift and recycle rubber shockpad, HargreavesEnergy& Commodities
running tracks and complete artificial grass pitches Materials Recovery & Recycling

For more information please contact Emma
or a member of our team.

. . . Office: 0114 262 6580
Zero to landfill. Nothing dumped in a field. Peace of mind... Weighbridge: 0114 243 6662

rubber.source@hsgplc.co.uk

www.hsgplc.co.uk/recovery
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Draycott has
seen her life
turned around
since joining

the Sported-
supported Aspire

erry Draycott is 24, she's been

a member of the Aspire Box-

ing Academy in Sheffield

since 2010 and now has two
national boxing titles to her name. But
life for Draycott was very different be-
fore she found boxing.

“| joined Aspire in February 2010 af-
ter seeing Sharon Holford, who's now
one of my coaches, in a local paper,”
she says. “She’d been winning loads
of titles so | decided to get in touch
with the gym. I'd been to a couple of

+ country,” he says. “That's something I've

taken onto Sported. Each individual club
is doing a great job, but together they
can be hugely powerful.”

His experience with London 2012 was
one he'll never forget, says Mills.

“It was a 10 year experience, from
starting the bid with a blank piece of
paper, through to the closing ceremony
of the Paralympic Games,” he says.

“The thing that gave me the most
pleasure was seeing the country come
together in a way we could only ever
have dreamed of. In the very early days
there was a huge amount of cynicism
- people thought that we couldn’t win
it, and once we had, they thought we
would screw it up.

“The thing that really got the tear
ducts going was the arrival of the torch.
When it arrived in the UK, it was the

i

boxing gyms before then but seeing
Sharon’s story really inspired me.

“So much of what | did before
| found boxing you just couldn’t
write about. I'd left school, never re-
ally worked and | was doing stuff |
shouldn’t have been because | didn't
have any direction. From about the
age of 14 to 21 | was just getting into
trouble, spending my weekends drink-
ing and taking stuff | shouldn’t have
been. | was locked up several times.

“All my friends are still doing the

o
-

first moment the public was actually
exposed to the Olympics. | sat on the
media truck as the torch travelled up
through Cornwall. The crowds were get-
ting bigger and bigger, and we could
see the impact it was having on people
— we could see the tears, the emotions,
the kids on grandparents’ shoulders.
When we arrived in Plymouth, 55,000
people were waiting to see it arrive.
It was phenomenal. That's when |
thought, ‘it’s going to be all right".”
That’s not to say there weren’t mo-
ments of worry in the lead up to the
Olympics, however. “There was a lot of
nervous anxiety just before the Games,”
Mills admits. “When you work on some-
thing like that, you have thousands of
moving pieces, and as they come to-
gether you realise that some of them
don’t quite fit as well as they should.
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same things. | don’t know where |
would be if | hadn’t discovered boxing
— probably locked up or worse.”
Draycott has now joined the army
as a way of introducing discipline into
her life, has been put forward for
Team GB assessment and is hoping to
get a place at the 2016 Rio Olympics.
“If I dont make it there will be
other events to look forward to and
Ill just keep working hard,” she says.
www.sported.org.uk. To donate, text
KEEP12 plus your donation to 70070

As soon as we got through the opening
ceremony and into the Games, though,
it was a real pleasure to be a part of.”

The big thing for Sported over the
next few months is the Keep the Prom-
ise fundraising campaign, which was
launched in July to coincide with the
first anniversary of the Games.

Both men say they are driven by
a need to see Sported succeed. “I'm
driven by challenges, whether they are
personal, about the Olympics or sailing
or business or making sure that Sport-
ed is the most successful foundation in
the sector,” says Mills. “I like a quote of
Einstein’s, which basically says that life
has no meaning, except in the service
of others,” says Parr. “As | get older, |
think that's very true, and I think that
Sported is an opportunity to turn that
into reality.” @
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New! LigaTurf Ultimate.
For the Ultimate kick.

Experience synthetic football turf as you have never
experienced it before: the new LigaTurf Ultimate
from Polytan|STI. The Ultimate in looks. The
Ultimate in feel. The Ultimate in durability. Thanks
to its innovative ENTANGLEMENT and CoolPlus
Technologies, LigaTurf Ultimate closely imitates
natural grass — and guarantees an exciting football
experience from the first to the very last minute of
play — whilst meeting all the requirements for “FIFA
RECOMMENDED 2 STAR” certification.

For the Ultimate football experience.

More information at www.polytan.com or via
e-mail: info@polytan.com
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STREETGAMES LEGACY

StreetGames, a charity delivering sportto
disadvantaged communities, partnered;,wi"t‘h*:‘_i‘;!'-__ 51
Coca Cola to commission a report on participation. '
Dr Laura Hill from Brunel University, which “:"”_H e
undertook the research, outlines the findings®  ©
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ince its launch in 2006,
StreetGames’ vision has been to
assist the most disadvantaged
young people and communities
to enable them to enjoy the benefits of
sport and participate at the same rate as
their more affluent peers.
The charity defines its approach
to the delivery of opportunities as
‘doorstep sport’ — taking sport to com-
munities at the ‘right time, right price,
right place and in the right style’.
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The doorstep sport approach addresses
the needs of young people who may not
have the finances, support or knowledge
which is needed to get involved in
sport. It has developed a wide range
of resources that help to identify and
overcome barriers that impact young
people’s participation, including con-
cerns about safety, fees, travel, activity
choice, adult support, confidence, famil-
iarity with the environment and overall
knowledge of the activities.

The StreetGames network has grown
substantially — collectively delivering
more than 110,000 doorstep sports
sessions, attracting more than 228,000
participants and 2.3 million attendances.
StreetGames uses its financial and
experiential resources to lobby for
greater investment in disadvantaged
communities, to develop the skills and
knowledge of sports workers and to
consider ways to improve the quality of
sports delivery in renewal areas.

CORPORATE RESPONSIBILITY AND SUSTAINABILITY MANAGER AT COCA-COLA GB

Coca Cola chose Streetgames as its
grassroots sports partner in 2010. The
deal came to an end this year, when a
further three-year deal was signed.

How did Coca Cola GB identify

Streetgames as its grassroots

sports partner?

We've a long history of supporting

grassroots sport and have done a lot

of work with the English and Scottish

school football associations.
When our 10-year

sponsorships with those

organisations came

to an end, it was no

longer appropriate

for us to work in a

school environment —

regulations mean we

can no longer sell [

our drinks through / .

schools. So we ;

were looking for something different,
something that would appeal to those
who weren’t already physically active
— as opposed to the work we had done
with elite school football teams.
During the search, we came across
StreetGames. We soon realised it was
the perfect fit for everything we were
trying to achieve in terms of delivery. The
audience they worked with was perfect,
as not only is it about getting young
people more active, but it's also doing
a remarkable amount of social good.
StreetGames works in the most de-
prived areas of the country so it’s
both the physical and the social
side that they get involved in.

Was Coca Cola involved in the
Brunel report?
| After discussing the possibility
\ of doing a research project with
StreetGames, we felt that a
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report on legacy would be beneficial
not only to StreetGames but also to
any future host nation of an Olympics.
Coca Cola is a long-time sponsor of the
Olympic Games and we had the desire
to find out whether 2012 made a real
difference in participation. We wanted
to produce something that we could
share with our global partners and to
help future legacy projects. The report
was funded fully by Coke Foundation —
a global philanthropic fund.

How will you implement the Brunel
report’s findings?

The most important thing is to share
the report and its findings with

our colleagues in Russia and Brazil,
the hosts of the next two Olympic
Games. Coca Cola Brazil is looking at
the relationship that we’'ve set with
StreetGames because grassroots proj-
ects will be important at Rio 2016.
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VOLUNTEERS

Developing volunteers is also a key part
of StreetGames’ work and over 6,700
young people have begun volunteering
in StreetGames projects. The Doorstep
Sport approach has also been incor-
porated into Sport England’s recent
strategy document Creating a sporting
habit for life: a new youth sport strat-
egy, which sets a target of developing
1000 sustainable Doorstep Clubs.

Two recently funded projects have
helped to showcase StreetGames’ ability
to contribute to the London 2012 legacy
by creating opportunities which engage
young people from diverse socially
disadvantaged communities: ‘Building
a Participation Legacy’ and ‘Us Girls'.
Brunel University’s research on these
projects was designed to explore the
doorstep sport approach and its capacity
to engage young people.

BUILDING A PARTICIPATION LEGACY
The Building a Participation Legacy
project was part of the London 2012
Olympic and Paralympic Games in
Disadvantaged Areas programme. It was
funded by a Coca Cola Foundation grant.

The goal was to create five projects
which would develop a sustainable
sporting legacy; increase sport and
physical activity levels and encourage
positive behaviour change.

Each of the legacy projects targeted
its programme towards particular
groups of disadvantaged young
people in their communities and each
included initiatives designed to attract
at least one group who typically have
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StreetGames aims to engage and
empower young people living in

disadvantaged communities

The charity’s ambassadors include
Olympians such as Tony Agogo

particularly low engagement in sport,
including girls, people from migrant
communities and estates where safety
was a concern, ethnic minority groups
and young people with little previous
interest in or experience of sport.

One of the most interesting
findings was that young

people perceived that their
StreetGames experiences

led to increased social skills

The capacity to deliver activities at
low cost and the willingness of workers
to ensure that venues were perceived as
accessible and friendly helped with the
success of the programmes. Consultation
with participants is part of StreetGames’
style. As one coach said: “We ask young
people what they want or just fit the
sessions around them.” The right style
for StreetGames sessions is typically
informal, participatory and active.

Coaches were identified by young peo-
ple as particularly contributing to their
enjoyment and many felt that Street-
Games coaches were more helpful than

, oty snaat |

teachers, parents or friends in supporting
their efforts to get involved in sport. A
key part of this appears to be their will-
ingness to spend time developing trusting
relationships with young people. One
participant said: “They listen to what we
want to do, rather than telling us.” The
qualities young people admire in Street-
Games coaches represent a combination
of youth work and coaching skills such
as being friendly, fun, polite, nice,
easy-going, accepting and supportive.
One of the most interesting findings
was young people perceived their Street-
Games experiences led to increased social
skills. Engaging with their peers, meet-
ing new people, working in teams and
developing positive relationships with
adults were all described as benefits.
Young people who volunteered were
particularly positive about their ability to
take on responsibility, lead sessions, and
interact with others. One said: "I like to
wear the StreetGames volunteer t-shirt.
Teachers see me wearing it and ask what |
do. They didn't speak to me before.”

US GIRLS

The Us Girls initiative was part of
Sport England’s national Active Wom-
en campaign which involved getting
more than 30,000 women, aged be-
tween 16 and 25, from disadvantaged
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STREETGAMES LEGACY

Affordability of sports was highlighted
as a key factor by the report

The StreetGames model is based on
‘doorstep sports’ in urban areas

¥ communities more active. The project in-
volved more than partners working in 47
disadvantaged areas across England.

Our research was collected during the
course of the initiative and was used to
inform training and the development
of resources for practitioners including
the development of a series of ‘how to’
guides, a three-hour training workshop
and web-based resources.

One of the challenges of the Us Girls
programme was gaining understanding
of the ‘right time, right price, right place
and right style’ for the diverse groups
involved in the initiative, including
students, young mums, women in full
time employment, Muslim women,
and NEETs. Successful times for ses-
sions varied considerably by both day
of week and time of day and had to be
tailored to the community. There was
also no right activity and so the projects
offered a varied menu of activities

CEO, STREETGAMES

Do you agree with the report’s
finding that affordability is vital for
engaging young people in sport?

In disadvantaged areas it’s absolutely
essential to ensure that sports
sessions are affordable. However,
providing free or low cost sport
sessions alone will not guarantee
success. It's essential for sporting of-
fers to be provided ‘at the right time,
right place, in the right style and at
the right price’ if they are to attract
disadvantaged young people.

It's also crucial to have the ‘right’
coach delivering sessions — typically
one with a blend of inter-personal,
youth work and sports-specific
knowledge. This can be achieved
through the engagement and
up-skilling of local volunteers
and working in partnerships
with other agencies such as
schools, youth service, national
governing bodies of sport
and housing associations

How are you implement-
ing the findings?

We've used the report

to inform the content of
our training workshops

including dance, exercise and team
sports. One of the key successes of the
initiative was its capacity to address the
needs of women who had little confi-
dence in their sporting abilities and who
were anxious about getting involved in
sport. The Us Girls strapline ‘Fun, Fitness,
Friends: Get Together With the Girls’
was deemed to be a successful
marketing tool which seemed to
reassure some women that the
sessions would be different from
more formal school and sport
environments. Although a wide
range of marketing strategies
were used, more personalised
recruiting through friends, in-
tact groups and taster sessions
were particularly successful.
Incentives bearing the Us
Girls logo were also success-
ful in attracting participants,
encouraging attendance
and engendering a sense
of belonging to a national
initiative. As in the legacy
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- ensuring that the content of the
workshops is grounded in research
and real life examples of what works.
Many of the local Doorstep Sport
Club projects which were covered in
the report, were able to sustain their
participants in a variety of ways.

How proud are you that the report
could influence the way organisa-
tions think about getting young
people active?

It is a source of pride to everyone at
StreetGames that we were involved
in this study. It illustrates how we
try to work, in terms of develop-
ing doorstep sport projects locally
- ensuring that we gather and learn
from delivery and then sharing the
learning to lobby and advocate
support for a doorstep sport ap-
proach.

Will you expand ?

We're always looking to
expand and welcome
organisations which
are keen to engage
disadvantaged young

people in sport.
Details: streetgames.org

project, many participants highlighted
the importance of the coach for their
enjoyment, motivation and attendance.
Us Girls’ ‘style’ was characterised by

a relaxed atmosphere which allowed
women to have fun, be social, and
engage in high levels of activity in a non-
judgmental environment.

A STREETGAMES LEGACY

The StreetGames legacy has been its

capacity to support local organisa-

tions and address barriers which lead to

socially disadvantaged young people’s

exclusion from sport and volunteering.

As a researcher, one of the rewarding

aspects of working with StreetGames

is its desire to learn what works and to

learn from mistakes as well as successes.
StreetGames' has demonstrated

how a national charity, dedicated to

developing sport, can manage rap-

id growth, attract funding, engage

in partnerships and deliver effective

programmes. This may be some of the

most important elements of its legacy. ®
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ADVERTISEMENT PROMOTION

PROVIDERS

SERVICES

O'Brien Contractors offers
a full range of sports
pitch services, including:

e Synthetic and multi-use

games area (MUGA)
pitches

Full design and build
construction projects
Pitch renovations
Natural sports pitches
Total solution for sports
pitches

The legacy of London 2012 means that sport has never been more
popular and more sports facilities are needed to meet growing demand.

n order to capitalise on the interest

in sport that London 2012 has gener-

ated, as sports facilities managers you

know you need to provide first class
amenities to keep these newly inspired ex-
ercisers interested.

To deliver superior sports amenities and
associated facilities you need to engage the
very best service providers. O'Brien Sports
provides services for all stages of sports
pitch construction, ranging from basic pitch
renovations to full design and build con-
struction projects.

The turnkey solutions delivered by the de-
sign and build team are tailored to suit the
needs and budget of our clients and cover
a wide range of options, from Synthetic to
Natural sports pitches and MUGA (Multi-
Use-Games-Area) pitches, with surfaces
suitable for just about every sport.

TOTAL SOLUTION CONTRACTOR
With a history of quality and innovation
stretching back more than 50 years, and
a Diamond Standard for Customer Sat-
isfaction, O'Brien Contractors provides
best-practice, cost-effective design and
build services for sports facilities. Its many
years of experience mean it also has the
essential skills and knowledge required to
deliver total solution contractor services.
O’Brien’s total solutions services include
all aspects of sports pitch construction
and use the latest ground modelling

I

N

Laser Levelling at Kewford Eagles
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technologies to ensure the design meets
clients’ needs and budget. With an in-
house team dedicated to ensuring the
right materials are selected, and part-
nerships with quality turf manufacturers
O’Brien can deliver the perfect surface to
meet all playing needs.

Investment in new technology and peo-
ple development is top of the agenda to
ensure they provide first class service.

SUCCESSFUL PROJECTS

Recent projects that O'Brien has com-
pleted include the St Finbarr’s Sports and
Social Club and Eastwood School, both of
which were delivered on time, on budget
and to the highest professional standards.
In both cases, by providing and imple-
menting proactive proposals, O'Brien was
also able to reduce the client’s costs with-
out compromising the quality of the end
product.

St Finbarr’s Sports and Social Club, West
Midlands - as the Principal Contractor
O’Brien has completed a design and build
contract for the construction of a 3G foot-
ball pitch. The contract involved earthworks
drainage, sub base, fencing, lighting and
surfacing for the sports club. Desso IDNA 3G
was laid on the pitch and the installation of
a central dividing curtain allows the club to
play multiple 5-a-side games at a time.
Dave Crowley, St Finbarr’s Sport Club Man-
ager, said: We are really pleased with the
new pitch O'Briens has constructed — it is
by far one of the best pitches in Coventry.
Many of our members have commented
on the outstanding quality and feel of the
pitch and feedback has been nothing but
positive. O'Brien listened to our require-
ments and did not disappoint, the pitch is
fantastic.”

Steve Hillman, General Manager - Sports
Division, said: “We made sure we listened

to the St Finbarr’s requirements, and used
our knowledge and expertise to deliver the
best solution while meeting the timeframe
and budget set.

Eastwood School, Essex — as the Principal
Contractor O'Brien designed and built a
synthetic Mondo six-lane 400m IAAF and
UK Athletics track. The track selected was
Mondo Sportsflex SX, the same used for
the 400m running track at the London 2012
Olympics.

Mondo’s UK Project Manager, Joe Hoeks-
tra, said: “We require first-class preparation
for all our tracks. O'Brien did not disap-
point, their work was second to none.”

IN PROGRESS

Kewford Eagles FC

O'Brien is currently working on a design
and build contract for Kewford Eagles FC
‘Grassroots’ project, which will see the
construction of 11 natural grass pitches
and associated clubhouse facilities.

Phil Mann, Faithful and Gould, Contract
Administrators, said: “We chose O'Brien
after liaising with their in-house team and
looking through their array of successful
projects. We haven't been disappointed so
far. O'Brien has been nothing but helpful,
accommodating and productive..”

O’Brien Contractors Limited

Manor Cottage Church Lane, Cubbington,
Leamington Spa, CV32 7JT

T: (01926) 423918 F: (01926) 883767
E: info@obriencontractors.co.uk
W: www.obriencontractors.co.uk

OBRIEN **

Contractors Limited
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INTERVIEW

HELEN GRANT

A sports enthusiast and former regional judo champion,
Grant was named as the new sports minister in October,
following Hugh Robertson’s move to the Foreign Office

JOHN GOODBODY e SPORTS JOURNALIST

elen Grants has no doubts.

The new Minister for Sport

is a firm believer in the

benefits that exercise can
bring to people, not only in their health
but also in their feeling of self-worth,
something that can help their academic
work, careers and lives.

She should know. Grant has come
from being the only black girl in a
single-parent family on a housing estate
in Carlisle to qualifying as a solicitor,
setting up a successful practice, becom-
ing the first black Tory female Member
of Parliament and finally to being

appointed a Minister, all while bringing
up a family of two boys.

Sport, she knows, can help an indi-
vidual’s self-confidence and she needed
it when she struggled against bullying
and racial prejudice at school.

She says: “From quite an early age,

I knew | was a quick runner because

| used to do well in the village sports
days. When | was at primary school,

I wasn't especially academic. It was
pretty much sport that gave me the
self-esteem that those of us, who are
into sport, know they can get. It was in
the 1960s and, at one stage, | was the

Grant used judo to “stave off trouble” while growing up on a council estate in Carlisle, Cumbria
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Grant was first elected as an MP in 2010

only person [there] with a darker skin.
There was a fair bit of prejudice around
and there was some bullying.” The fact
that there were what she now terms

as “scraps” was a factor in her starting
judo for self-protection. It quickly
became, she says, “a mechanism for
staving off trouble”.

" liked the discipline of the sport and
having to learn the names of throws
and | liked the feeling of winning. Judo
and my running gave me a focus.”

She became the north of England and
southern Scotland junior champion and
was also picked for her county at ath-
letics, cross-country, hockey and tennis.

“Sport is in my DNA” she emphasises.
"It kept me healthy and taught me to
be part of a team and to know that if
you are not a team player then that
team is going to lose.

“It also taught me the importance of
individual activities. You also think ‘If |
can be good at sport, then maybe | can

X

be good at academic work too'.

OLYMPIC MEMORIES

Did she have any early heroes or hero-
ines? “The first Olympics | remember
were those in 1972 in Munich. | remem-
ber the commentator (David Coleman
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Grant hopes the examples set by elite female athletes such as Jessica Ennis will inspire more women to take part in sport

on the BBC) urging on Mary Peters to
win the pentathlon and also | recall
Olga Korbut in gymnastics. The Soviet
gymnast became the global darling

of those Games after she fell off the
asymmetric bars and burst into tears,
although she still ended up with three
gold medals that year.

Grant studied law at Hull University
and then took specialist legal qualifica-
tions in Guildford and eventually joined
a solicitor’s practice in Wimbledon
concentrating on family law. In 2006,
she worked with lain Duncan Smith’s
Centre for Social Justice as the Conser-
vatives drew up a policy to deal with
family breakdown. Simultaneously,
Grant was a non-executive director of
the Croydon NHS Primary Care Trust
for more than two years before resign-
ing to focus on her political career. She
became MP for Maidstone and Weald
at the 2010 General Election succeeding
the retiring Ann Widdecombe.

It is no coincidence that she has been
appointed minister in a department
headed by Maria Miller, the Secretary
of State for Culture, Media and Sport.
Miller is determined to encourage more
females, particularly teenagers, to get
active. Already an extra 500,000 have
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been taking part in sport over the last
year but Grant says: “Still many are not
as engaged as we would like. Some
stop when they leave school. Many
women are juggling their work with
domestic duties and having children.
“We have to think more
imaginatively, such as providing creche

Getting women into any
physical activity is a plus -

but we want more women
doing sport more often

facilities. It's very hard to get out and
do something when you're taking care
of children women-only sessions are
also important. Getting women into
any physical activity is an absolute plus
and could be the way to great things.
We want more women doing sport and
enjoying it. The media has a big part to
play. Good progress has already been
made but the more exposure we can
get, the better it will be.”

PUTTING INTO PRACTICE

The department is going to examine
the results of the 12-month long ex-
periment undertaken in Bury, Greater
Manchester, in which women will be
attending activities such as group runs,
dance and fitness sessions, includ-

ing zumba and aerobics. Bury won a
national competition, organised by
Sport England, to run a pilot scheme
to discover what attracts women to
activities and what turns them off. A
total of £1.8m of public funding has so
far been earmarked for the initiative.

There is a fear among some young
women that exercise will give them
large muscles. Grant rejects such claims.
“Personally | never thought that way.
| was always fit when | was young and
my legs and arms were quite thin. Some
of our stars looks fantastic. Look at
Jessica Ennis for example.”

And Grant herself continues to prac-
tise what she preaches. On holiday last
summer she played tennis every day
and, at home, goes sailing at weekends
and runs on a treadmill that she has at
home. Now she just wants more people
to follow her example.

e Grant was interviewed by John
Goodbody for The Sunday Times ®
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DISABILITY SPORT

A new Lifestyle Report by English Federation of
Disability Sport shows that seven in 10 disabled
people are still inactive. Emma Spring and
Sarah Marl outline the report’s full findings.

THE RIGHT

TO BE ACTIVE

number of studies were
conducted after the
Paralympics and they all
showed that the London 2012
Olympic Games played a pivotal role in
raising awareness of disabled people
and their interest in being more active.
While this initial insight indicates
disabled people’s potential interest in
opportunities, the reality is that seven
in ten disabled people are currently
inactive and less than half the number
of disabled people take part in sport
or physical activity once a week when
compared with non-disabled people
- 18.2 per cent vs 38.76 per cent -

DISABILITY SPORT IN NUMBERS

e Disabled people’s spending power is
estimated at £80bn (Department for
Work and Pensions, 2005)

e Less than half the number of dis-
abled people take part in sport or
physical activity once a week com-
pared to non-disabled people (18.2
per cent vs 38.76 per cent) with 71.4
per cent disabled people taking part
in no sport or physical activity in the
last month (Active People 7)

e 7in 10 disabled people want to
do more sport or physical activity
(EFDS Lifestyle Survey)

with 71.4 per cent of disabled people
reporting that they did not take part in
any sport or physical activity in the last
month (Active People 7, 2012-2013).
The English Federation of Disability
Sport (EFDS) works with a number
of providers across various sectors
to be more inclusive, as well as to
encourage disabled people to be
active. Programmes like the Inclusive
Fitness Initiative (IFl), disability sport
events and the new Sainsbury’s Active
Kids for All training, which is delivered
in partnership with other agencies,
support EFDS’s vision that disabled
people become active for life.

e 3in 10 disabled people currently
attend a gym (EFDS Lifestyle Survey)

® 6in 10 disabled people are limited
in taking part in sport or physi-
cal activity by the lack of suitable
opportunities available or the lack
of awareness of things that are
available (EFDS Lifestyle survey)

* 64 per cent of disabled people want
to take part in sport with a mix of
disabled and non-disabled people
but only 51 per cent currently do
due to lack of suitable opportunities
(EFDS Lifestyle survey)
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Around 30 per cent
of disabled people
currently go to a gym

The low participation rates contrast
with the demand shown by disabled
people for more opportunities to be
active and we believe this means there's
a need to examine more fully whether
providers are meeting disabled people’s
expectations, fulfilling their desires and
supporting their motivations to take
part with the types of opportunities they
offer: the facilities, the people they
include, as well as the way they market
the opportunities, will all play a partin
the success of future delivery.

MISSED OPPORTUNITIES
Based on the need for more insight,
EFDS embarked on a research project
to better understand the needs and de-
sires of disabled people. It took a novel
approach, looking at their lifestyles
and trying to understand what they
enjoy doing with their spare time and
what they find important in their lives.
EFDS used the data to try and gain an
understanding of the extent to which
sport and physical activity play a role in
disabled people’s lives.

The purpose of this approach was
to create the first phase of an on-go-
ing research project to encourage the
sport and leisure sectors to think about
things in a different way. EFDS wanted
to help create sport and physical activ-
ity opportunities, which reflect what
disabled people enjoy doing or would
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The report provides a baseline understanding of disabled people’s lives and what they want and need from sport and physical activity

The fact that disabled people’s participation

in sport is much lower than non-disabled
people is a serious concern

choose to take part in. The long term
aim is to provide more robust guidance,
based on strong evidence, of what they
want and how to provide it.

To attract more disabled customers, as
well as their family and friends, it's impor-
tant to understand what opportunities
are better suited and more appealing.

Disabled people are not contained in
one homogenous group. Instead, it may
be better to identify the main drivers and
motivations for them to take part, and
use those to guide opportunity ideas.

RESEARCH

Conducted by EFDS, the research took
place between November 2012 and
January 2013 and included a total of
476 people aged 14 or over from across
England. Disabled people and their
representatives (for those unable to
complete the survey without support)
completed the survey online, over the
phone and face to face. An easy-read
version of the survey, containing fewer
questions and more images, was created
to ensure that people with a learning
disability could also take part.
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The report showed a significant latent

demand for sport and physical activity

among disabled people, with seven in 10

wanting to do more. However, a lack of

awareness of the opportunities prevents

three in ten from taking part.

Barry Horne, CEO of EFDS, said:
“This report highlights that there’s
still a big gap between ambition and
reality when it comes to disabled
people’s participation in physical activ-
ity. There's been a huge focus on elite
level participation and the Paralympics
produced fantastic role models, but the
real change is required at grassroots
level. The fact that disabled people’s
participation levels are much lower
than non-disabled is a serious concern,
especially as the benefits of physical
activity to wellbeing are widely known.”

The report provides an interesting
baseline understanding of disabled
people’s lives and what they want and
need from sport and physical activity.
It isn"t designed to offer all the an-
swers, but to act as a starting point for
how to improve things. EFDS wants to
encourage the sport and leisure sectors

'/’/ )\ / )

The research included 476 disabled people

to think about provision for disabled
people from a different angle - taking
into account their views and perceptions.

LIFELONG ENJOYMENT
Only half those surveyed said they'd
enjoyed PE at school: a worrying statis-
tic, given all children are exposed to PE
as a mandatory subject. This negative
experience could have a significant
impact on their likelihood of continuing
activity after leaving school.

Horne commented: “If people are
being turned off participating in sport
because of their experience at school, &

Read Sports Management online sportsmanagement.co.uk/digital 47



DISABILITY SPORT

it's a much bigger challenge to engage
them later in life when their behaviours
and attitudes towards sports participa-
tion are more deeply ingrained.”

However, seven in ten said that they
enjoyed taking part in sport and physi-
cal activity outside of school. This means
there is potential for the leisure sector to
provide opportunities for those who en-
joy taking part in other settings.

WHAT MORE CAN BE DONE?
The demand for fitness activities is clear.
In the same EFDS report, exercise was
cited as the most popular sport- and
physical activity-related hobby, being
chosen by 46 per cent of disabled people
overall. It was also the most popular
hobby for disabled men (57 per cent).

While the barriers to sport and exer-
cise participation have been determined
as psychological, physical and logisti-
cal, the barriers for providers seem to
be centred in two areas: firstly, fear and
discomfort around disability, a narrow
understanding of access and confusion
about what is meant by “reasonable
adjustments”. Secondly, low awareness
by operators of how to boost sales and
profits by making their operation more
attractive to disabled customers.

EFDS'’s IFl programme aims to help
eliminate these fears and insecuri-
ties. It leads the way in providing
accessible physical activity and increas-
ing participation amongst disabled
people. EFDS has been delivering the
IFI programme for more than 10 years
and in this time has accredited more

Schemes such as the Inclusive Fitness Initiative have helped bring down barriers for accessibility

than 400 gyms. Those gyms realise
how important accessibility and service
provision is for disabled people.

The IFI Mark is an accreditation
standard which addresses the physical
access of the building, fitness equipment,
customer service training, marketing
and exercise programming for disabled
people. Any gym can apply to be audited
—whether publicly or privately owned.

“EFDS is confident the infrastructure
is in place within IFI Mark gyms to sup-
port the demand for fitness training at
a local level,” says Horne. “With support
from programmes like the IFl, everyone
can enjoy exercise at their own leisure
—including disabled people. We look
forward to welcoming more gyms as ac-
credited sites, so provision is increased
- both geographically and access wise”.

TIPS FOR FITNESS FACILITIES

@ |Fl accreditation: Consider the IFI
Mark to celebrate your facility’s in-
clusive environment. It is assessed
every three years, accredited at one
of three levels to support continuous
improvement and ensures inclusion is
achievable from entry level up.

@® Insight on and market research with
disabled people: knowing more about
the demographics of disabled people,
their interests and information points
in your local area can really help you
to add value and fill in the service
gaps. Perhaps set up your own disabil-
ity forum to support your processes.
@ Monitor and improve customer
services: increase your channels for

feedback from disabled customers and
potential customers who could be tempt-
ed to use your facility. It is a crucial part
of marketing to identify and satisfy cus-
tomer needs.

® Workforce training: as well as your
customers, the people who work as staff
or volunteers in your facility are your
most valuable asset. Training is avail-
able to ensure your facility is welcoming
to everyone. Perhaps have your own
method to recognise their achievements
to champion inclusion. Ask IFl about
upcoming customer service training.

@ Use inclusive imagery: include disabled
people on marketing materials. This
includes leaflets, banners and especially
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websites. Include imagery which
shows disabled people enjoying your
facility with non-disabled people.

@ Widen your reach: identify disabil-
ity groups, GP referrals, public and
voluntary organisations. Remember
disabled people look for family, work-
convenient, mixed ability offers too.
® Come and try: open days and taster
sessions can often be a good way for
everyone to experience your facility.
Trial periods also support disabled
people’s decision-making.

If you're looking to find out more
about the IFI Mark, visit EFDS’s dedli-
cated website: www.efds.co.uk/
inclusive_fitness/the_ifi_mark

Issue 3 2013 © cybertrek 2013



N FOR PERFORMANCE

TigerTurf UK Ltd is part of a
worldwide organisation specialising
in the manufacture and supply of
artificial turf for the sport and
landscape market.

With over 30 years’ experience, devoted to providing
quality assured products, TigerTurf is active through its
distribution network in more than 35 countries across
Europe, Middle East, Asia, Africa, United States of America,
Australia and New Zealand.

We have invested in skilled workers and state of the art
technology to ensure quality engineerd artificial turf is
delivered to our customers every time.

Our landscape range replicates the varied tones, shapes
and soft feel of individual blades of grass, making it the
most realistic on the market. With sports products, we
strive to deliver the most dynamic, innovative range of
high performance engineered surfaces for Soccer, Rugby,
Hockey and Multi-Sports use.




DISABILITY SPORT

Providing access is crucial » The study
shows disabled people prefer to take part
in sport alongside non-disabled people.
This was reflected in a recent Guinness
advert that went viral and could change the
perception of disability sport for many

To assist leisure providers and
purchasers of fitness equipment, the IFI
operates an endorsement scheme for
commercial fitness equipment which
recognises products which have been
designed with accessibility in mind. All
IFI Accredited fitness equipment must
meet IFl Equipment Design Standards
to be fully inclusive: this means it allows
both disabled and non-disabled people
to use it for a full body, cardiovascular
and resistance-based workout.

The IFI works pro-actively alongside
the fitness equipment industry to
influence and support the development
of accessible fitness equipment.

MORE EXERCISE, MORE
OPPORTUNITIES
To attract more disabled customers and
their family and friends, it's important
sport and fitness providers under-
stand what opportunities are better
suited and more appealing. Greater
awareness, improved communications
and wider connections, as well as local
opportunities were noted in the report;
a new toolkit is now available to IFI
accredited sites to support them in em-
bedding good marketing practices.
Eight out of 10 (78 per cent) of
disabled people said they use the

To attract more disabled customers, it's important

that sport providers understand what opportunities
are better suited and more appealing

internet to find out about hobbies

and interests, so it is worthwhile for
fitness facilities to improve their pres-
ence online. Not only that, but thinking
wider than the usual distribution lists
helps to reach more disabled people.
Although the internet is not suitable for
all customers, when teamed with more
distribution channels, it means there’s
better access to the information.

Horne said: “For disabled people who
are keen to be active and want to be
included, the development, delivery
and active promotion of appropriate
opportunities is vital. Our research will
help inform policy and practice that
enables full participation at every level.”

Fitness providers are in a great
position to deliver more opportunities
which match one crucial finding in the
EFDS report. More than six in ten (60
per cent) of disabled people said they
would prefer to take part in sport and
physical activity with a mix of disabled
and non-disabled people.
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As well as in the health club or gym
environment, there are lots of examples
of facilities delivering mixed classes
which meet this need.

While it’s acknowledged that a mixed
setting of disabled and non-disabled
people is not suitable for all sport and
physical activity situations, more can
be done to increase the number of of-
fers available. For example, the EFDS
report showed that three in 10 disabled
people currently use the gym. Gyms
are usually within facilities that provide
other facilities, such as swimming pools
and sports halls. Combining activity
offers and promotion placement can
have many advantages and can help to
extend facility usage and participation
among disabled people who are already
doing some exercise. ®
e The English Federation of Disability
Sport (EFDS) is the national body and
charity dedicated to disabled people
in sport and physical activity. For more
details, go to http://www.efds.co.uk
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ADVANCED COATING
SYSTEMS FOR SPORTS AND
RECREATION SURFACES

We have the most comprehensive
range of equipment on the market
to keep your Natural or Synthetic

o o Britannia Paints Limited
surface in tip top condition.

Unit 7 and 8, King Street Trading Estate
Whether you're aerating, seeding or top dressing a Natural Middlewich, Cheshire CW10 9LF
surface, or surface/deep cleaning

PO ] T: 01 401
a Synthetic pitch, our sales team Redele ‘ F: 81282 22780(53
can advise on the most suitable S5 E: ST
( -ﬁ-a,ferﬁbus & : sales@britanniapaints.co.uk
machines for your needs. C Rodt

Breaking barriers to better turf

www.britannispaints.co.uk

The 3G Stadium Goal

ici i lpasts
» Dfficialsupplier of goalpos
antinets to'Wembley Stadium.

¢ Preferred supplier to

- 15 New catalogue
» Sole suppliers to kh? :
London 2012 Dlympic Games. : 3 l

fs available via
al distributor

Sole suppliers to the
London 2012

Olympic Games,

‘ UK LIMITED

follow us find us
" 3 @Harroduk HarrodUKLtd
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NATURAL TURF

PITCHCARE
BY ROYAL APPOINTMENT

A game of football took place in the garden of Buckingham Palace on

7 October 2013, as part of The FA’'s 150-year anniversary celebrations.

We find out about the work required to produce the playing surface

rounds care teams who

saw media coverage of the

football game, held recently

at Buckingham Palace, ap-
plauded the efforts of Tony Stones,
Wembley Stadium’s grounds manag-
er and Institute of Groundsmanship
(10G) member, who worked with
royal household gardeners to create a
beautiful pitch in the 39-acre garden.

The game - staged as part of The

Football Association’s (FA) 150th
anniversary celebrations — recognised the
commitment of the 400,000-strong army
of volunteers who dedicate hours to
grassroots football throughout the UK.

The Duke of Cambridge hosted the event,
which also honoured hundreds of volunteers

COLIN HOSKINS ® TURFGRASS JOURNALIST

The Duke of Cambridge, president of
The FA, helped arrange the Southern
Amateur League fixture between
Polytechnic FC, which was estab-
lished in 1875, and Civil Service FC, the
only surviving club from the 11 which
founded The FA in 1863. Around 200
spectators attended the event on an in-
vitation-only basis — around 10 times the
average attendance for either club.

The Duke hosted the event and
presented medals to 150 grassroots
volunteers in recognition of their
dedication. The recipients were chosen
for their outstanding contribution to
football and the awards acknowledged
the dedication of groundsmen as well
as recognising their contribution to the
development of the women’s game,
refereeing and providing opportunities
for disabled players.

The Queen wasn’t present, as The Duke
commented: “Her Majesty, who has been
the proud patron of The FA for 61 years,
sends her regrets that she can’t join us to-
day. The small silver lining to Her Majesty
not being present is that there shouldn’t
be any corgis running onto the pitch.”

PITCH PREPARATION

Stones says the intention from the outset
was to replicate Wembley's Desso playing
surface as closely as possible, including
the creation of a criss-cross pattern in the
turf — albeit on a 100m x 60m sward that's
a mixture of rye, bents and fescues, plus
the odd patch or two of chamomile.

The grass had already been re-seeded
in places to repair wear and tear caused
by a busy summer of activities, from
Royal garden parties to the staging of
the Coronation Festival.
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Having inspected the site, Stones said:
“This will be fine to play football on; it's
in good shape. At Wembley, the grass
is normally cut to a height of 19mm but
we'll increased that to 26mm here to
give the lawn some protection.”

In the build-up to the game, royal
household gardeners aerated the pitch
then mowed it three times a week,
making the final cut 24 hours before
kick-off, as well as giving the turf two
treatments of fertiliser ‘to green it up’.

Portable goals were used, to avoid
too much disruption to the lawn, and
the players were asked to use studs that
were shorter than usual.

FOCUS ON 100 PER CENT CARE
Preparations for the game coincided
with a very busy time for Stones and his
Wembley team; in the weeks before the
game he attended the SALTEX show at
Windsor Racecourse, where he joined
the 10G’s Ask the Expert sessions, fitting
this and the work at the palace in with
preparations for an NFL (American
football) fixture at Wembley.

Despite the number of commitments,
Stones says his team remains focused
whatever the event: “We treat every
game the same - everything gets 100 per
cent care; whether it's a company day,
the Champions League final or a game at
the palace. It's an honour to have been
involved in this event but it's not about
us, it's about the volunteers who were
recognised on the day.”

As part of the FA's 150-year
celebrations, four volunteer
groundsmen were recognised for going
beyond the call of duty to raise stan-
dards in turf care at football facilities.
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The pitch was prepared by Wembley
head groundsman Tony Stones, who
described being involved in the

project as “a real honour™

James Talbot from Nantwich Town
FC, Mark Webb from Shortwood United
FC, Brian Quinnell from Bognor Regis
Town FC and Phil Bailey from South
Normanton Athletic were all presented
with their Groundsman of the Year
awards at the palace by the Duke
of Cambridge. Commenting on the
recognition of volunteers, Geoff Webb,
CEO of the 10G, said: “The fact that
The FA has recognised the contribution
made by volunteer groundsmen up
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and down the country reinforces

how the groundscare industry is not
only endorsed by national governing
bodies, but also, importantly, how it
continues to gain widespread national
publicity through events like this. The
10G consistently champions the role
of groundsmen, both professional
and volunteer, and this includes our
annual Industry Awards that achieve
national recognition for the unstinting
dedication of the groundscare sector.”

I0G annual
industry awards

The 10G celebrates the best in
grounds management at its
industry awards ceremony on

5 December at the Ricoh Arena,
Coventry. Young volunteer
professional and innovative
groundsmen, groundswomen
and grounds teams have been
nominated for 18 industry awards
by their peers. Their applications
have been judged by groundscare
experts and those shortlisted will
receive a site visit to determine
the award winners, who will be
announced at the event, which
attracts hundreds of guests.

He added: “It's also clear that the
effort that went into converting
the palace lawn into a football pitch
typified the attitude and approach of
Tony Stones and his team - and the
groundscare industry as a whole. It
was gratifying and appropriate to see
that the decision was made to play this
historic match on natural turf.” ®
To find out more about the Institute of
Groundsmanship, go to www.iog.org or
call +44 (0)1908 312 511
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SPATEX 2014 aims

SPATEX

the pool and spa show )

to score at the Ricoh Arena

MOVING IN ITS 18TH YEAR TO A NEW CENTRAL LOCATION OF COVENTRY'S
RICOH ARENA, SPATEX 2014 IS SHAPING UP TO BE THE MOST AMBITIOUS EVER

ore than a hundred
exhibitors; experts
headlining the technical
ISPE workshops and
a plethora of new networking
opportunities mean that SPATEX
remains one of the waterleisure
industry’s most dynamic exhibitions.
The benefits of waterleisure are
becoming increasingly appreciated in
the commercial sector. It's well known
that pools, saunas or spas are some of
the best relaxation resources that a
leisure provider can offer customers.
Aside from simply imbuing the user
with a sense of wellbeing, water offers
an excellent means of exercising and
is of course, great fun. So, if you're
business is waterleisure or your com-
pany is looking at entering this sector,
then SPATEX 2014 at the Ricoh Arena’s
Jaguar Exhibition Hall from Sunday 2
February to Tuesday 4 February needs
to be highlighted in your 2014 diary.
First and foremost SPATEX offers a
unique insight into all that’s happen-
ing for the coming season. Bringing
together all the big companies and the
industry’s movers and shakers under
one roof, SPATEX is a showcase for the
latest innovations and new products.

AN INDUSTRY EVENT
2014 sees SPATEX move to a new venue
at the Jaguar Exhibition Hall in the
Ricoh Arena, Coventry. Coupled with
the fact that it offers 2,000 free on-
site car parking spaces, it was chosen
for its central location — being just 500
yards off the M6 and within two hours
commuting time of 75 per cent of the
population.

The train journey from Birming-
ham International airport to Coventry
station takes approx 15 minutes, with
trains running every 10 minutes. Added
to this, the venue is less than two hours

oy

Coventry's Ricoh Arena will host next year's SPATEX event from 2-4 February 2014

from Heathrow Airport.

Aside from being “by the Industry,
for the industry”, with all profits being
directed back into the Industry, SPATEX
is often talked about as being “The ex-
hibition which attracts the experts”.

The highly popular ISPE (the Institute
of Swimming Pool Engineers) work-
shops that have become such a feature
of SPATEX are back in even greater
number for 2014 with 20 new topics.

Twenty five sessions are planned over
the three days, with a new look to the
content of the programme. Workshops
range from the new electrical require-
ments for pools, spas and saunas; the
detection of Cryptosporidium to the
types of insurance a pool company
should consider. To view the full work-
shop programme and event details,
visit: www.spatex.co.uk

TRAINING OPPORTUNITIES
Leisure Operators’ Day on Tuesday
4 February will consist of valuable
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training and workshops for manag-

ers and leisure operators delivered by
leading industry experts. There will also
be a number of sessions on the Sunday
and Monday aimed at this sector, cov-
ering topics such as water testing and
pool water management.

Networking is part of SPATEX and
there’ll be organised social events on
both the Sunday and Monday nights, to
which everyone is warmly invited. @

Secure your place at SPATEX 2014
from Sunday 2 February to Tuesday

4 February 2014 at the Ricoh Arena,
Coventry CV6 6GE. Visitor registration
is now open at www.spatex.co.uk.

If you require further information,
contact Helen Mulingani or Michele
Bridle in the SPATEX office

Tel: +44 (0)1264 358558,

email: Helen@spatex.co.uk or
Michele@spatex.co.uk
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SAQ

INTERNATIONAL

Online Sports College

Health and Fitness professionals have a brand new
opportunity to enter the world of sport and elite
performance training with Speed, Agility and
Guickness training experts, SAQ® International.

Enrol TODAY
and take your
first step
towards a new
career in sport!

SAQ® distance learning diplomas allow you to gain
NCFE-accredited qualifications from anywhere in
the world and courses can be completed alongside
your existing schedule and commitments.

Our new diploma, "Athlete Development Pathway —
The First 20 Years", develops coaches who work with
young and teenage athletes.

Also available are Strength and
Conditioning diplomas. Tailored to a
variety of sports, options include:

* Football
Rugby

* Basketball,Volleyball,
Netball & Handball

* Gaelic Games

* Cricket
Hockey

* Racquet Sports

+44 (0)1664 810101

www.saqgsportscollege.com

Terry can relax knowing that he has a JC Leisure
Planned Maintenance Contract and received a

FREE Bespoke Pool

Operations Training Course’

To take advantage of this offer call on

01376 513246 and quote offer
code: TRAINING1 or email at
salesfdjcleisuresolutions.com
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3G Moss Road, Witham, Essex CM83UW
Tech helpline 01376 533606
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“Terms and conditions apply

www.JCLeisureSolutions.co.uk
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FITNESS IN SPORT —

F 4
Weltake a look at the Iqtest - "
projects and products aimed at -
elite athletes and their strength -
and conditioning programmes -
=
/

SHAPE:

e .
?‘ CYBEX provided the

gym equipment for
this year’s ATP World

TOM WALKER e MANAGING EDITOR e SPORTS MANAGEMENT . .
Tour Finals in London

ALTERG
Gravity-defying low impact sports conditioning

IterG’s Anti-Gravity Treadmill is offering a new
A way for elite athletes and sports professionals to

increase their fitness levels and enhance their per-
formance. The equipment utilises precise partial weight
bearing training and allows users to achieve a natural gait
with minimal impact on their lower limbs.

Engineered by NASA, AlterG incorporates advanced
differential air pressure (ADAP) technology to create a
powerful lifting force resulting in ultra-low impact exercise.
The user wears neoprene shorts and zips into a pressurised,
airtight enclosure suspended over the treadmill surface.

By controlling the pressure in the enclosure, the user can
change his/her weight, reducing it by as much as 80 per
cent in precise 1 per cent increments and transition seam-
lessly back to full weight bearing.

AlterG is already widely used for conditioning in sport
and is benefiting a large number of rugby clubs such as
Bristol, Bath and Gloucester and is regularly used by elite
athletes to reach full fitness potential. As well as being used
at the Football Association’s St George’s Park sports science
department, many Premiership Football Clubs also own
an AlterG Anti-Gravity Treadmill. Most recently, MK Dons
Football Club installed an AlterG and the players have used
it for pre-season training to maximise their fitness levels. enhanced their aerobic conditioning in particular. We've

Simon Crampton, head of sports medicine at MK Dons found it particularly useful for rehab too and have been
FC, said: "AlterG allows our players to train for much lon- able to get players running and back on the pitch much
ger and harder than they could before and has greatly quicker than usual following an injury.”

The anti-gravity treadmill is used by athletes for rehabilitation
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CYBEX

he physical demands on pro-
T fessional tennis players are

extreme - power, strength, agil-
ity, endurance, flexibility and speed
are all characteristics that players
need to be able to compete success-
fully on the world stage and while
practice time on court is essential, it is
often down to the time spent in the
gym that enables athletes to excel.
From 4 to 11 November 2013, the
Barclays ATP World Tour Finals will re-
turn to The 02, London, as the climax
of the men’s professional tennis sea-
son. Featuring only the world’s best eight qualified singles
players and doubles pairings, the event marks an end to a
long season for its competitors; physical conditioning and
injury prevention - or, in some cases, injury management —
are therefore of utmost importance.
In preparation for the tournament, fitness equipment
manufacturer CYBEX International UK will be equip-
ping an onsite gym installed at The O2 especially for the

The gym will include cardio and strength kit

CYBEX and the ATP World Tour Finals

tournament; a feature that ATP World
Tour medical director Clay Sniteman
confirms will be of huge benefit to
the athletes: “Having a gym onsite
opens up a lot of opportunities; play-
ers can run their own functional warm
up sessions, cool down after matches
or even rehabilitate injuries they pick
up during the tournament.”

The gym will house cardio equip-
ment including the CYBEX 770T
treadmill, 625A Arc Trainer and 750R
recumbent bike, alongside Bravo Pull
and Bravo Press, two pieces from CY-
BEX's cable-based Bravo Functional Training system.

“Cable based training is perfect for tennis players as it
accounts for the multi-directional motion required for the
sport,” explains Sniteman. “By using the CYBEX Bravo, play-
ers will benefit hugely from the range of motion, angles
and also stability work, being able to isolate parts of the
body during their workouts and target the weaker areas
from abdominals to core, shoulders and lower body.”

KEISER

‘Broader visi

formance centre offering a ‘broader vision of health’.

It aims to integrate a range of services from diag-
nostics and orthopaedic consultations to physiotherapy,
massage therapy, corrective exercise, personal training,
strength and conditioning, nutritional therapy, life coaching
and group exercise classes.

The brainchild of Justin Buckthorp, performance direc-
tor and Jonathan Shrewsbury, clinical director, Prime Health
aims to be a complete resource with everything situated
under one roof. This includes the latest technology in MRI
scanning, digital x-ray and advanced ultrasound, as well as
consultation rooms
for the orthopaedic
surgeons, physiother-
apy suites, a private
gym and mezzanine
for classes. In total
around 35 clinicians,
therapists and train-
ers will facilitate the
process, says Buck-
thorp. “Prime Health
was created to fulfil
a broader vision.
Somewhere that a cli-
ent could come to us

P rime Health is a sports medicine, diagnostic and per-

The centre has two units; one for sports medicine and another for fitness
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n of health’ club to cater for professional sports

and experience the entire ‘healthcare journey’ in a matter
of days rather than months. With professional athletes we
have on occasions been able to condense the process to one
day — from MRI scan to diagnosis to treatment and initial
corrective exercise.

"\We have two units: one for sports medicine and diag-
nostics and another for health and fitness. This means that
a client doesn’t have to seek us out after injury. They can
come to us purely for health and fitness reasons, wheth-
er that be for classes, small group personal training, 1-2-1
coaching, nutritional consultations, sports massage, ex-
ecutive coaching or counselling.” The 10,000 sq ft site is
contained in two units
on a business village in
Weybridge. A multi-
million pound project,
the centre features 12
consultation rooms,
changing rooms, show-
er facilities, technology
and equipment for use
by the sports medi-
cine team, as well as
an open-plan gym and
mezzanine. The gym
features an array of
aKeiser Air equipment.

Read Sports Management online sportsmanagement.co.uk/digital
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FITNESS IN SPORT

TECHNOGYM

The centre helped
j develop 12 medallists
at London 2012

(EIS Sheffield), which helped develop 12 medallists at
the London Olympic Games, is embarking on a £1m
expansion offering state of the art Technogym equipment.
At the heart of the development, a new three-floor Fit-
ness Unlimited gym opened in October, which will cater
for the local community including existing and new mem-
bers, as well as those currently using Don Valley Stadium.
Operated by Sheffield International Venues (SIV), the Fit-
ness Unlimited gym will overlook the athletics track, where
Olympic heptathlon gold medallist Jessica Ennis-Hill trains,

S heffield’s award-winning English Institute of Sport

English Institute of Sport invests in new gym at Sheffield centre

: ‘!D ‘

= | el

and will offer equipment from official London 2012 sup-
plier, Technogym. The ground and first floor will house
cardio, resistance and functional fitness equipment includ-
ing Technogym's innovative Kinesis Stations and Arke,
while the top floor will boast a 35-station Technogym
Group Cycle studio overlooking the running track.

The existing gym will also become one of the biggest
free weights areas in the city. The new and improved
facility will also aim to support the wellbeing of the
surrounding community by providing tailored fitness pack-
ages and advice on leading a healthy lifestyle.

PRECOR

Japanese Olympic swimming team at Basildon

asildon Sporting Village
B (BSV), operated by Every-

one Active, welcomed the
Japanese Olympic swimming team
prior to the London Olympics in
2012 as part of their pre games
training. The Japanese Swimming
Federation had signed a memo-
randum of understanding with
Basildon Borough Council prior to
the Games, which agreed that the
Japanese swimming team could have use of the Olympic
size swimming pool, aerobic studios and fitness suite.

In the run up to the Games both the Japanese Olympic
and Paralympic swimming teams followed a strict schedule
in the 50m swimming pool, the first Olympic size pool to
open in Essex. Training involved two sessions per day with
one in the early morning and the second late afternoon.
Still open to the public, swimming enthusiasts were able to
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The Japanese team at the Basildon centre

train in available lanes alongside
the athletes.

In addition to the pool the
Japanese team made use of the
aerobic studios for warm up and
stretching sessions. Athletes also
took advantage of the 100-sta-
tion fitness suite, which is kitted
out with a range of equipment
to more than meet the needs of
top athletes.

Fitness motivators at Basildon Sporting Village provided
the athletes with an induction to a vast collection of Precor
equipment, including 62 cardio units encompassing tread-
mills, Adaptive Motion Trainers, bikes and cross trainers
as well as 29 pieces of strength kit from the Precor Icarian
strength line and Experience S-Line ranges. The suite also
offers the Precor P80 console which provides capacitive
touch screen and easy to use motion controls.
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The Turf and Grass
Expo 2014 is the

www.turfandgrassexpo.com EXPO leam'ng’. discussion,
L Pt Ve s e 47 R
J business.

BE INVOLVED! » Sports federations » Contractors
Clubs professional & amateur » Designers
The Turf and Gr ¢
e Turf and Crass » Stadia & event professionals » Consultants

EXpO will be of » Communities » Manufacturers
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GENEVA

SPORTS CONFERENCES December 10-11, 2014
COMBINED EXHIBITION Palexpo, Geneva

INTERNATIONAL
II SC SPORTE ALL AT 1 VENUE
CONVENTION ALL AT 1 TIME
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We are the leading authority on the design, manufacture
and supply of quality commercial functional fitness
equipment in both the UK & internationally.

-3 SAQ

Main UK Stockists & Exclusive Distributors for the UK & Europe

Call now on +44 (0)1553 763285

®
Visit_us at www.j:ordanf!tness.co.uk Jor\d(]n

Scan to check out email at salesf@jordanfitness.co.uk
the latest Jordan . =
Fitness News or on social networks °F 2 il 3 & Functional Fitness Specialists
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Saracens’ training
facility in St. Albans,
Hertfordshire

WATTBIKE

Indoor bikes to test Saracens

Saracens’ elite training facility outside of St. Alban'’s

during 2012 in response to the search for a scientifi-
cally accurate testing and training tool. Following use at
international level by the England Rugby team for the past
three years, the Wattbike seems to have become the indoor
training tool of choice
for Premiership Rugby
clubs — all bar one Pre-
miership club has at
least one.

Saracens were look-
ing for a versatile solution which would allow them to test,
train and undertake rehabilitation with players from junior
through to elite ranks. With a no-compromise philosophy
during the development phase with British Cycling, the
Wattbike provides Saracens’ sports science team with a

T he Wattbike arrived at Premiership Rugby club

The needs of rugby union professionals have
evolved significantly over the last two decades

high level of accurate performance data. The demands of a
professional sports team mean that players and equipment
must be out of action for as little time as possible. The Watt-
bike provides a robust platform, handling a 130kg player
performing a 2,000 watt plus six second peak power test, a
protocol repeated throughout the squad in a single training
session.

Rugby union has
evolved significantly in
the last two decades
and as the sport
turned professional
the game increased in both pace and size. The appoint-
ment of leading sports scientists such as Phil Morrow,
performance director, and Andy Edwards, strength and con-
ditioning coach, at Saracens is testament to the investment
in maximising players’ physical abilities.

FUSION

Walking ‘the beautiful game’

people that would still like to engage in competitive
football but can’t run around the pitch.

The Walking Football sessions, which have been running
for the last four months, are a joint initiative between Fu-
sion Lifestyle and the Surrey FA, and are aimed at the over
55's, as well as younger people with injuries that have left
them less able.

Having spent years away from the game, participants
John McNiff, 54, Martin Goff, 67, and Andy Cox, 62, get to
pull their boots on every Friday morning at Thornton Heath
Leisure Centre and, after only a few sessions, are already
singing its praises.

Cox said: “I'm fitter now than | was 30 years ago when |
last played football. It's benefitted all aspects of my life -
now when | go on holiday | can go on longer scenic walks.”

The slower paced version of the ‘beautiful game’ is played
with a size 4 Futsal and those who run, jog or sprint will be
penalised with a free kick. Each hour-long session starts
with a series of stretches and dribbling exercises, moving on

F usion Lifestyle is running Walking Football sessions for
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to drills designed to im-
prove a player’s ability
to shield the ball, before
ending with a small sid-
ed game. Crystal Palace
Foundation has started
promoting the sessions
to its older and less fit
supporters and, with
sessions currently taking
place in the morning,
Fusion Lifestyle is look-
ing to add an additional
session during the evening or at the weekend to engage
younger people.

Kevin West, Surrey FA development officer, said: “For any-
one to engage, and continue to participate, in sport it must
be something they enjoy. Walking Football provides this
opportunity for those who previously loved to play football
but felt they could no longer due to lack of fitness.”

The sessions have been very popular
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White Line Services International Itd _ AIR-SUPPORTED STRUCTURES

SPECIALISTS IN T Y

CONTACT US FOR FREE QUOTATIONS AND TRACK ADVICE

We can offer:
© Newly designed high pressure running track %
cleaning machine which picks up and disposes of

all dirty water. A final rinse of the track ensures surface
is clean, inhibits moss growth and is ready to run on.

FOR U.K ENQUIRIES CONTACT G8 DESIGN ON
0141339 0960 or email craig@g8design.com

™
es International Ltd ;
stead, West Sussex, RH19 3ER

www.g8design.com www.thefarleygroup.com
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NON-TRADITIONAL STRUCTURES

THE NON-TRADITIONALS

Sports clubs and venues are increasingly using non-traditional structures
and temporary solutions to cater for a special events and to add capacity.
We look at some of the most recent projects and products.

TOM WALKER ® MANAGING EDITOR e SPORTS MANAGEMENT

Barnet FC's The Hive
gets slick seating

A new 2,700-seat stand was built
in just six weeks at Barnet FC's
new stadium, The Hive, ready for
the start of the season.

The West Stand at the Bees’ new
Edgeware home has increased the
ground'’s capacity to 5,100, includ-
ing 3,500 seats, after construction
began in April.

The stand was erected by tiered
seating specialists GL events Slick
Seating and comprises a seating
deck, fixed onto a steel structure.
This build technique is unusual
for British football stadia, which
usually have stands consisting of
stepped concrete terraces.

Although built in a fraction of
the time of a traditional concrete
stand, the West Stand is capable
of lasting just as long as any other
permanent stand. All of its seats,
which are coloured amber and
black to reflect the club’s colours,
are in place, while beneath the
stand, contractors are now install-
ing toilets and concessions.

Scott Hayward, managing direc-
tor of Slick Seating, said: “There's
a huge amount of interest in the
stand among supporters who were
excited about seeing such a large
facility taking shape so quickly.”

The new stand at Barnet’s The Hive

Going airborne — G8 partners The Farley Group

'[ ]' K-based 8 Design has partnered
with Canadian company Farley
Group to introduce a new air

dome system to the UK market. The

partnership was formed after G8, a

chartered architects and project man-

agement company specialising in sports
projects, assessed economical means for
getting roofs over sports pitches.

The results of G8's study showed
that an air-supported structure could
be built over pretty much any pitch -
usually for less than half the cost of
a “normal building”. Air domes are
already well used in parts of Europe,
North America and Canada as they are
able to create a dry environment for
training in regions that regularly have
to deal with adverse weather.

G8's research of several suppliers
found a significant variance in custom-
er service and in dome quality. After
analysis of manufacturing in Eastern Eu-
rope they looked at suppliers in North
America and Canada. The company'’s
preferred system is a dome system

Farley’'s domes are used across North America

made in Canada by The Farley Group.
Farley’s product options include insula-
tion and heavy fabric, which provide
good thermal properties — so lower
energy use and running costs.

G8 were so impressed with the
product and track record of The Farley
Group that the two are now partnering
to deliver a one-stop solution.

Together they provide a quote to
complete all ground works, pitch
surfacing; lighting; mechanical and
electrical services. They can work with
a customers design team or obtain all
planning and building standards con-
sents on their own.

Domes are popular among sports clubs in regions that suffer from adverse weather conditions
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New Training Hall for Dutch Olympians
Pellikaan tasked with creating a venue with sustainability at its heart

ellikaan Construction built a
P high quality and highly sus-

tainable training centre for the
Dutch Olympic Committee and the
Dutch Sports Federation at the Olympic
Training Park Papendal in Arnhem,
Netherlands. The Arnhem Hall was
designed by Hooper Architects and
contains two large sports halls, a 130m
sprint hall, an athletics hall (multi-event,
discus-throwing, shot-put, high jump)
and a dedicated martial arts hall.

The cardio, strength and rehab areas

are among the best in Europe in regards

Norseman keeping busy
with UK projects

orseman Structures has
N completed a number of projects
across the UK recently.

The company partnered with Charles
Lawrence Surfaces and Willmott Dixon
on the construction of an indoor
football and rugby facility at Oxford
Academy in Oxford (pictured right). The
spacious, naturally lit structure is 115
wide x 195ft long (30m x 55m).

In Northamptonshire, Norseman sup-
plied Spratton Hall School with a 64ft
wide x 113ft long (19.8m x 34.7m) indoor
sports facility — The Jubilee Dome. The
facility, which includes a netball, ten-
nis and volleyball court, as well as four
badminton courts, provides a building
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to quality of facilities and service. Par-
ticular attention was paid to facilities for
Paralympic athletes and the sports hall
will have high speed cameras with GPS

Pellikaan used a number
of environmentally
friendly materials, such
as FRC-certified wood

and the latest technologies so optimum
coaching is possible for every athlete.
Sustainability was a key element
in the development and resulted in
material choices including FRC-certi-
fied wood for the elevation, meaning
hardly any maintenance will be re-
quired. The insulation levels of the hall
are extremely high and low-energy
plant was installed including ground
source heat storage. The ground source
heat pump is used by the whole sports
park. Even the heat from the kitchen is
extracted and saved for future use.

solution that enables sports activities,
lessons and after school clubs to con-
tinue even in poor weather.

In Newcastle upon Tyne, the com-
pany worked on Tennis@Churchill - a
four court tennis facility at Churchill
Community College in Wallsend. The
125ft wide x 212ft long (38.0m x 64.6m)
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indoor tennis facility allows players to
participate in sport year round, even in
the most adverse weather conditions.

Norseman has offices in the US,
Canada and the UK has also worked on
sports centres, hockey and football com-
plexes as well as multi-purpose health
and fitness facilities.
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NON-TRADITIONAL STRUCTURES

Academy’s new football
training facility

ubb Buildings was a key player in
R the team tasked with complet-

ing a new indoor training facility
for Sunderland Association Football Club
(SAFC). Sunderland’s stars of the future
began using the Rubb training hub at the
Academy of Light, Cleadon following the
official opening on 7 December 2012.

Rubb, which has its HQ in nearby
Gateshead, pitched in with Tolent
Construction and architects Red Box
Design Group to make SAFC's long
awaited training facility plans a reality.

The sports building features Rubb’s
largest building span width to date at
82.4m. The facility measures 64m long
with sidewalls of 7.75m and a central
internal clearance of 10m.

The structure stands 12.5m high at
its apex and comprises a galvanized
steel frame, a white PVC-clad roof, a
large gutter system, a Fullflow syphonic
drainage system and four large vent
roof cowls along the apex.

The translucent roof allows natural
daylight to illuminate the interior which
includes a full size indoor 3G football
pitch. The sidewalls and gables are con-
structed with stone-filled gabion cages
up to 3.8m high with the upper part

The structure is 64m long and has been described as the best academy facility in the country

This is our largest span building to date and our third

training facility for a Premier League football club

clad with larch timber. A large roller
shutter door (7.6m x 3.8m) provides
access via the south gable of the build-
ing, along with three personnel doors.
Two additional personnel doors com-
plete the north gable.

Rubb general manager lan Hindmoor
said: “This is our largest span building
to date and our third training facility
for a Premier League football club.
We're looking forward to seeing our

Flooring for non traditional structures

weden-based Bergo manufactures

modular flooring and recently

supplied St Damien’s College in
Ashton-under-Lyne, Lancashire with its
MultiSport indoor surface.

The injection-moulded polypropyl-
ene tiles at St Damiens were installed
as part of the Building for Schools
programme. The school needed a new
sports hall so a temporary building was
erected with MultiSport tiles installed
as the playing surface.

The surface is durable too - after
two years, the surface from St Damien’s
was relocated to St Thomas Moore RC
College as a netball and basketball pitch

funded by its parent teacher association.

Acting like a sprung floor, the surface
is proving very popular for basketball
and netball courts as well as general
sports use. The interlocking system
can be quickly laid over concrete or
tarmac, lending itself to upgrading

TactTiles can be used indoors and outside

non-traditional buildings for sports use
or creating a temporary facility.

Bergo’s UK Distributor, TactTiles, has
tapped into several applications for the
MultiSport floor tiles. Another educa-
tional facility — Stockport College — has a
Basketball Academy on MultiSport tiles.
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clients use and enjoy their new venue.”

Peter Weymes, facilities manager
at SAFC, commented: “The building is
currently being used by the Academy’s
youngsters and has been described as
the best facility of its type at club level
in the country.”

Technical sales engineer lan Mackley
secured the Sunderland project with
construction company Tolent and SAFC
on Rubb’s behalf.

An added benefit of MultiSport is that
buildings with sweating floors, leaky
roofs or poor heating — issues sometimes
associated with temporary builds — are
no problem for its vented, raised floor
system. The low maintenance plastic tiles
also cope well with wet and dirt and are
being used at outdoor events centres
such as Kingston Maurward Agricultural
College, The Birmingham Scouts Associa-
tion and Dixie Grammar School, where
wet and muddy equipment is regularly
brought in after activities. All of these
organisations refurbished old and unde-
rused buildings on a budget and have
created practical and serviceable centres.

TactTiles flooring can be used indoors
and outside, as well as under part-cov-
ered structures to create training and
practice areas. Mini courts using the sys-
tem can be used by children to practise
shooting at goal or learning to play ten-
nis or other ball sports.
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NON-TRADITIONAL STRUCTURES

Spatial Structures completes new tennis centre structure for Portsmouth City

patial Structures, the Cheltenham

based specialist manufacturer and

builder of steel framed fabric cov-
ered buildings has just completed works
on the Mountbatten Indoor Tennis Cen-
tre for Raymond Brown Construction.

Delivered to Portsmouth City Council,
the structure provides a new tennis facil-
ity covering four existing courts over an
area of 258,000sq ft. Spatial Structures
were commissioned by Raymond Brown
Construction to design and build the
indoor court fabric covered structure.

It forms part of a popular leisure cen-
tre complex which includes an athletics
track, velodrome, sports hall, gym and
swimming pool.

Duncan Glen, contracts manager at
Raymond Brown Construction, said: “It's
an exciting project for both companies,
and having recognised Spatial’s ex-
pertise in this field, we knew from the
outset that the local people of Ports-
mouth would be provided with a high
quality end product.”

Terry Young. MD of Spatial, said: “The
new building will be a great asset to the
local area and a fantastic addition to
what is already a very impressive range
of facilities. Given the unpredictable

nature of the British weather we are see-
ing a growing demand in centres and
clubs wanting to cover existing facilities,
meaning that bad weather need never
stop play or training.”

Veldeman builds indoor football hall for top Belgian team

RC Genk FC plays in Belgium's
K first division and the team has

been national champion three
times, won the Belgian cup four times
and has participated in the Champions
League as well as in the Europa League
in the last couple of years.

As an elite club, it needed a facility to

train in all weather conditions. Up until

last year bad weather meant players had
to head for an arena, where they were
reduced to playing on sand in somewhat
uncomfortable conditions.

Having made a decision to invest in a
bespoke training facility, their search led
them to Veldeman Structure Solutions
- designer and manufacturer of fabric
structures and sports halls. Veldeman

The side walls of the hall can be removed, creating a “semi-open” site in the summer months
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presented a proposal for an indoor
football hall, in the first instance both
for hire and for purchase. Following an
extensive study the club decided to pur-
chase a hall at the end of 2011.

A steel structure was decided upon
(SFS, Steel Fabric Structure) of 40m by
70m with a side height of as much as
8.40m. Following approval of the build-
ing application, in February 2012 the
foundation work began. The hall has
been completed and ready for use since
the end of May 2012.

The hall has translucent roof fabrics
which let in natural, uniform light, thus
bringing down lighting costs and lead-
ing to major energy savings. Playing
comfort is also improved. Fabrics in the
blue of KRC Genk have been used for
the side walls and gables, and the club’s
logo, covering a surface area of 16sq m,
is clearly visible on both gables. The side
walls can be readily removed thus creat-
ing a semi open atmosphere in summer
while protecting against glare, rain and
overheating. There is boarding for addi-
tional variations on the game. Along the
length of the hall (70 m) this is 3m high,
along its width (40m) 2m high. @
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ADVERTISEMENT PROMOTION

The Saracens team training with Werksan,
in their newly equipped gym, supplied and
installed by Absolute Performance

SARACENS

... FOR THEIR STRENGTH &

he longstanding partnership

between Saracens and Absolute

Performance continued with

the opening of the newly built
Allianz Park. As the club’s preferred
supplier of strength and conditioning
equipment, Absolute Performance was
asked to manage the upgrading of
the strength and conditioning training
facilities at the Woollams training ground
in St Albans, whilst also re-locating the
existing equipment to the new stadium.

Having worked with the Saracens team

for over 3 years, Absolute Performance
was trusted to ensure the new training
facilities met the demands of one of the
most successful teams in British rugby
union. Saracens passion for innovation
and forward thinking, as shown with the
new development at Allianz Park, has
also been the basis for providing arguably
the best full time rugby training facility in
the country.

CHOOSE WERKSAN

CONDITIONING TRAINING PROGRAMME.

SERIOUS KIT FOR SERIOUS ATHLETES
To maximise the use of space, Absolute
Performance worked closely with Sara-
cens Performance Director, Phil Morrow,
to design and build 4 bespoke work sta-
tions. Each station consists of a double
power rack and 2 integrated Olympic lift-
ing platforms.

Strength training, incorporating Olympic
weight lifting, is integral to the Saracens’
fitness programme, so it is essential that
they train with the best lifting equipment
available — namely Werksan. Regarded
as the most respected and trusted
manufacturer of Olympic weight training
equipment, Werksan is endorsed by the
International Weightlifting Federation
(IWF) for its bars and discs. As the UK's
sole supplier, Absolute Performance
installed new Werksan training plates
and benches into the team'’s new gym, as
well as a number of bespoke power racks,
Olympic platforms dumbbells and bars.

Saracens will continue to benefit from
training with Werksan, as the product
portfolio develops, and the prestigious
brand is applied to an ever broader range
of fitness products.

Phil Morrow, Performance Director
had this to say: “We chose Absolute
Performance because of their innovation
and tenacity to get a job done. Only 10
weeks after | approached them with an
idea of what we wanted in the Woollams
facility, they were able deliver and install
the final solution.”

These first class training facilities
will enable the team to continue to
perform at the top end of their game
for years to come.

FOR MORE INFORMATION ON THIS
AND OTHER PROJECTS, VISIT:

www.aperformance.co.uk
or call on 029 20 65 11 36.

Q o

performance

Q Offering a complete end-to-end service, from supplying top quality products to creating bespoke

training facilities

A Providing independent advice with a professional and personal approach
Q Specialists in design, planning, equipment specification, product selection, supply and installation

WERK SAN UK:5.ix
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Call us on 02920 65 11 36 for your free consultation
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ARTIFICIAL TURF

The pitch was supplied and installed by UK-based SIS Group

The surfacing product used underwent 50,000 cycles of testing

RUGGER ON RUBBER

Saracens was the first professional rugby union club to install an artificial pitch at its
home venue. We take a closer look at the surface at the newly opened Allianz Park

TOM WALKER ® MANAGING EDITOR e SPORTS MANAGEMENT

llianz Park in Mill Hill, North
London became the first venue
to host professional rugby
union games on a non-grass
pitch. Home to Aviva Premiership club
Saracens, the official opening of the
£24m venue took place on 16th Febru-
ary during Saracens’ clash with Exeter
Chiefs - a game which Saracens won com-
fortably 31-11. Any doubts the Saracens
players might have harboured over the
new surface suiting their style of play
were quickly cast aside as the team went
on to win five of its first Premiership
games at Allianz Park. The winning run
lasted until 12 May, when Saracens lost
to Northampton in the league semi-final.
This season (at the time of going to
print), Saracens have won all three of
their first home games at Allianz Park.
The past nine months have shown that
not only have Saracens taken to the new
surface, but other teams have noted the
advantages it offers. Cardiff Blues, the
first opposition side to face Saracens at
Allianz Park in a soft opening game in
January, were certainly impressed - the
club have since installed an artificial turf
pitch at its Cardiff Arms Park stadium.

TURFING IT
Specifically developed for rugby union,
the Allianz Park surface was supplied

by SIS Group. To survive the rough and
tumble of professional rugby, SIS's
specially-designed ‘Rugger 65’ turf had
to pass rigorous field tests to ensure
optimum playing safety and lifetime.
Specified by Saracens for full commu-
nity as well as match duties, the pitch is
the first application of the polyethylene
fibre, which is designed to be extremely
durable yet soft. According to George
Mullan, SIS chief executive, the SIS Rug-

Research suggests an
artificial surface fosters
a faster game - there are

no muddy quagmires

ger 65 was put through its paces more
comprehensively than natural grass and
was tested independently to meet Inter-
national Rugby Board (IRB) standards.

“Everything from vertical deformation
to ball roll and bounce was tested,”he
said. “We usually test artificial carpets to
20,000 cycles, but this surface has been
tested to 50,000 cycles under extremely
stringent conditions, designed to repli-
cate performance characteristics.”
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Completed in December, 2013 SIS
worked in partnership with Labosport
and Eric Wright Contractors on the proj-
ect. The 12-week installation process
involved laying a conventional stone
base, including drainage, with an in-situ
25mm shock pad laid on before before
rolling out the 65mm-pile carpet with
rubber crumb infill. The two tone green
surface is surrounded with a perimeter
carpet in blue, to represent that of sta-
dium sponsor — banking group Allianz.

The pitch offers more flexibility for
staging a full programme of sport at
all levels, with Saracens keen to attract
local clubs and schools.

“Research suggests that an artificial
surface fosters a faster game,” Mullan
added. “This is due to fewer knock-ons
and no muddy quagmires. Rather than
variable conditions, the surface offers a
stable surface all year round and more
consistent footfall.”

The site stadium itself posed a number
of challenges for SIS. One of these was
to work within an athletics track — with
the track still being used - throughout
the project. Phil Blackwell, operations
director on the Allianz project explains:
“\We had to come up with a solution for
the pitch perimeter where it met with
the track surface. A temporary remov-
able system was required to achieve the
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Allianz Park is located in Mill Hill, on the site of the former Copthill Stadium, and will be used by the local community as well as Saracens

required rugby pitch and run off dimen-
sions and then be taken away to allow
athletics to take place on the track.”

ECO FRIENDLY

Being low maintenance and not re-
quiring regular watering and other
energy-rich operations, the artificial
surface fits in well with the operational
ethos of Allianz Park — to become one
of the most sustainable sports venues
in Europe. As a club, Saracens has made
sustainability one of its core values and
from the outset worked closely with its
partner — the London Borough of Barnet
- to set challenging environmental tar-
gets for the development.

The site itself — the Copthill stadium
complex — was in a very poor state of
repair due to underinvestment in the
facilities over a prolonged period. Ac-
cording to stadium director Gordon
Banks, this offered the opportunity to
‘start again’ and to use the project as a
catalyst for the regeneration in the area.

“Our aim has been to regenerate the
area; albeit with an element of new build
to bring the facilities up to the standards
required for both elite and community
sport,” Banks said. “The highest level of
sustainability in any development can
only be achieved when environmental
considerations are a guiding principle.
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“It began with the
selection of the site,
included the design
of the building, the
selection of materi-
als, the construction
process and, probably
most importantly, the
occupation and oper-
ation of the facility.”

SIS too played its
part in reducing the
carbon footprint
of the venue, as
the company has a
strong track record
in sustainable op-
erations. SIS’s operations director Phil
Blackwell said: “New synthetic carpet is
manufactured to our own tufting plans
which are designed to minimise waste,
while rubber used for either infill or to
make the shock pad is supplied by Murf-
itts, which manufactures the product
from recycled truck tyres.”

Due to its commitment to host commu-
nity events and a range of sports other
than rugby, Allianz Park has also been
designed to be flexible. Arena Seating
designed and installed three separate
grandstands, enabling stadium capacity
to be altered to specific needs. Arena'’s
design means that seats can be moved

The flexible seating at Allianz Park was installed by Arena Group

off the running track during the closed
season, allowing athletics to take place.

The success of the Allianz Park turf has
meant that other rugby clubs and associ-
ations are considering installing artificial
pitches at their venues. While Cardiff
Blues already has one, the Welsh Rugby
Union is examining the use of artificial
turf at the Millennium Stadium - a venue
which has suffered well-documented
problems with its natural grass.

It might not be long until the archetypal,
dirt-covered rugby player - as captured in
the iconic ‘'mudman’ image of former Lions
prop Fran Cotton against the All Blacks -
could become a thing of the past. ®
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% The latest

news and views
from SAPCA

GAME[S]\

How the SAPCA Pitch and Track
Registration Scheme is helping to
improve construction standards

A national scheme to ensure the quality of synthetic sports pitches and athletics tracks is now in
place to help facility owners choose contractors wisely and lessen the possibility of poor construction
standards and inferior installations. SAPCA takes us through this innovative initiative — which is only
available from members of its Pitch & Track Divisions — and explains the key benefits to facility owners

here are significant costs involved

in purchasing a new sporting facil-

ity or refurbishing or resurfacing an

existing installation.Whether it’s a

football pitch or an athletics track, the cost is

often as crucial as ensuring it is fit for purpose.

To protect the investment of facility owners,

the Sports and Play Construction Association

(SAPCA) introduced in February this year a sys-

tem to register, measure and ensure the quality

of installations. This follows a successful pilot
exercise run over the previous |12 months.

Strict Quality Guidelines
The Pitch and Track Registration Scheme is a
register of synthetic turf pitches and athletics
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tracks which are being installed by SAPCA mem-
bers. Its aim is to offer reassurance to facility
owners and operators that by using a member
of SAPCA’s Pitch & Track Divisions a synthetic
pitch or athletics track project is being built to
strict quality guidelines.

“New, refurbished or resurfaced synthetic turf
pitches and athletics tracks represent a signifi-
cant investment by facility owners,” explains Tony
Hession, project manager for SAPCA.“We want
to help to protect that investment.The Pitch and
Track Registration Scheme helps to ensure that
any scheme delivered by a specialist SAPCA con-
tractor is built to a high standard.

“Once the order is placed for a new proj-
ect, it is registered with SAPCA by the member
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company involved, the client is informed of the
registration and given information about the
scheme and the opportunity to give feedback.
SAPCA undertakes random site inspections to
ensure that projects are being constructed to the
standards required by the association’s Codes of
Practice. Post-project feedback is requested from
clients to establish satisfaction levels with con-
tractors’ performance and, in the unlikely event
of any issues regarding technical quality, SAPCA
can provide guidance to resolve the issue and
ultimately act as a mediator if required.”

The last thing facility owners want is a costly
installation that is unfit for play or needs fur-
ther work. By registering all synthetic sports
pitches and athletics tracks (over 3,000sq m)

New facilities and
tracks represent a
significant investment
for facility owners
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the SAPCA member is making a commitment
to enforcing strict quality guidelines to ensure
the build is fit for purpose.

The benefits are simple

Mark Oakley of SAPCA approved contractors
Hunter Construction, explains that the scheme
is there specifically to safeguard facility own-
ers. He outlines some of the key benefits to
the end user: “We see a number of problems
with projects involving non-specialist designers
and contractors, whether it’s through inadequate
designs being put forward or simply because a
contractor has said a proposal would work when
it was, at best, an unrealistic timeframe, or even
worse, an unfeasible concept.

“l would like to stress that the Pitch and
Track Registration Scheme is intended as a
further safeguard for a client and to offer re-
assurance of the quality of an installation and
its contractors. It is by no means intended to
replace the role of a consultant engineer or
designer on a project. Contracts with difficult
ground conditions, retaining walls and many oth-
er issues need the services of a consultant with
a civil engineering background to ensure that
the base-works and drainage are competently
designed and built”

In spite of this, like many contractors under
the scheme, Oakley is adamant that it brings clear
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The scheme will improve standards
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RECEIVING FEEDBACK
IS ALWAYS USEFUL
TO ADDRESS ISSUES
OR TO KNOW WHERE
SYSTEMS WORK WELL

advantages: “We have found the scheme brings
added value to purchasers as an assurance that
the contract will be carried out to the required
standard,” he adds.“And there’s always the ben-
efit of the technical mediation service in the
unlikely event that things go wrong.”
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THE HIGHLIGHTS:

The Pitch & Track Registration
Scheme protects investments in
pitches and tracks by making sure

they are fit for purpose and of a high
standard of construction.

Any facility owner using a member
of SAPCA'’s Pitch & Track Divisions
for its synthetic sports pitch or ath-
letics track project is encouraged to
ensure that their project has been
registered on the scheme.

It offers valuable feedback mech-
anisms to further boost industry
standards. Facility owners are ad-
vised to only use SAPCA members
as contractors involved in sports and
play installations to safeguard quality
and combat poor workmanship and
low standards.

Many facility owners expect work to be car-
ried out under independent quality assurance
schemes overseen by the contractor; however,
Mark argues that the SAPCA scheme “is ulti-
mately of more worth because it is specific to
the individual contract. For me, the benefits are
simple. It offers assurance that the correct con-
struction standards have been followed and that
construction of the pitch, or track, is by a com-
pany that has been approved to build facilities
of that type.”

It’s important that facility owners understand
the real life applications of the scheme and the
inherent benefits. Contractors such as Oakley
serve to clarify key points and add credibility be-
cause they are actively making use of the scheme
for the benefit of the sports facility developer,
owner and operator.

Vital feedback to improve standards
The feedback aspect of the scheme, coupled
with SAPCA's initiative to operate a programme
of random inspections to maintain a high quality
of work and ensure quality standards are being
met, means that any feedback received is often
more likely to be objective and include any is-
sues that otherwise may not have been raised
with the contractor.

“Receiving feedback from clients is always
useful to address issues or to know where

VA



>

GAM E O N The latest news and views from SAPCA

The scheme has been
designed to register,
measure and ensure the |
quality of installations

systems work well,” explains SAPCA’s Tony
Hession. “It is not always easy to have this
feedback given honestly when sought directly,
but because of SAPCA’s involvement in man-
aging the feedback the client is more open to
pointing out issues and to praising the project.

“SAPCA members are pre-qualified to carry
out these types of contracts and positively en-
courage random inspections by the association.
The possibility of this happening on a project
provides encouragement to contractors to
maintain their high standards.”

PITCH AND TRACK IN PRACTICE

A prominent example of the Pitch and
Track Registration Scheme in action
is at Glencorse Barracks in Penicuik,
Midlothian, Scotland, where a 7,000sq m
3G football pitch was built for the troops
based there.

Working with the military on sucha
substantial installation, and on ground
owned by the Ministry of Defence for
over 100 years, was an ideal opportuni-
ty to demonstrate the comprehensive
nature of the scheme and its inher-
ent value to facility owners concerned
about cost and quality.

Creating a better play environment
Graham Finnie, lead manager of facilities for

sportscotland, the national agency for sport in
Scotland, is very hopeful that the scheme will
be instrumental in improving standards through-
out the industry.

“We are constantly looking for ways to
improve and maintain the quality of sports
facilities, for the benefit of both users and own-
ers. If SAPCA’s Pitch and Track Registration
Scheme can help to boost industry standards
we would actively encourage people to take

Major Alan Grant of Royal Highland
Fusiliers said of the scheme: “We had
the best part of 600 boys with one pitch
to play football on and everyone who
came to the camp said we didn’t have
enough sporting facilities. We now have
a lovely looking 3G sports pitch which
will be used for years to come.”

Stuart Ross, deputy general manager
of Turner Estate Solutions, said: “The
scheme gave us reassurance about the
supplier and that the final construction
quality would be exactly what we were
aiming for.”
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part in the scheme and only use approved con-
tractors who are SAPCA members for sports
and play installations.

We’re particularly interested in the feed-
back service the scheme offers as it can be
difficult to get feedback from facility owners.
Quality feedback is absolutely essential to en-
sure that we're providing facilities that are fit
for purpose and meet industry standards, and
this is of huge benefit to facility owners for
that reason alone.”

The scheme is intended to improve industry
standards on a national scale and supplement
the provision of sport by actively ensuring
sports pitches and tracks are fit for purpose.

Feedback from the scheme is also being used
by SkillsActive to help SAPCA to develop a na-
tional training strategy and plan that will help
ensure a highly qualified work force for the
sports and play construction industry.

Tony Hession clarifies this key issue:*“The
Pitch and Track Registration Scheme is ensuring
that, collectively, standards of sports and play
facilities across the industry continue to be
raised.We would urge any facility designer, buy-
er or operator to use only SAPCA members
for the design, construction or maintenance
of their projects.”
¢ For more information, visit the SAPCA web-
site: www.sapca.org.uk @

Issue 3 2013 © cybertrek 2013

u




THE SPORTS AND PLAY
CONSTRUCTION ASSOCIATION

FOR ANYONE
INVOLVED IN SPORTS
FACILITY FUNDING, DESIGN,
DEVELOPMENT AND
MANGAGEMENT.

Allianz Park, London - Tuesday 26 November 2013

For the full programme details, REGISTER NOW - Call the dedicated

visit - www.sapca.org.uk/allianz § booking line — 024 7776 7226
email info@sapca.org.uk, scan the QR

code or visit www.sapca.org.uk/allianz

“tel: 024 7641 6316 info@sapca.org.uk
Thiﬁp!o_rts and Play Construction Association
deration House, Stoneleigh Park, Warwickshire CV8 2RF




GAM E O N The latest news and views from SAPCA

This year’s show will be held at Allianz Park in north London

g

L

Sports Facility Show “indispensible
aid” to facility development

llianz Park, home of Saracens Rugby

Club, will host the next Sports Fa-

cility Show, being run by SAPCA.

The show focuses on sports facility
funding, design, development and management
and will have a special focus on synthetic turf.
With a variety of seminars covering a range of
key topics for facility owners across the sporting
spectrum, expert industry speakers and over 40
exhibitors, the show promises to educate and
engage those involved in the development of
sporting facilities, from sports clubs and schools
to leisure operators and local authorities.

Chris Trickey, CEO of SAPCA, said: “The
Sports Facility Show is an indispensable aid to
help those involved in almost every aspect of
indoor and outdoor sports facility development
— it is absolutely invaluable regardless of level of
expertise. It’s aimed at improving knowledge and
infusing new ideas and fresh approaches so that
key decision makers can make informed choices
about every aspect of their sports facility, from
funding, design and development through to ef-
fective management.”

The show features a comprehensive pro-
gramme of practical workshops, such as “Your
Sports Facility: How to Make it a Welcoming
Place for All','How to Use Social Media to Drive
Footfall to Your Sports Facility’,‘Employee Sat-
isfaction: Why You Should be Interested’, ‘The
Importance of Volunteering in Sport’ and “’Get
Into Grounds” with the IOG’.

The extensive range of seminars throughout
the day builds on this, giving those attending the
latest insight into a range of topics including:

funding sources for sports facilities, how to
make a successful funding application, design-
ing multi-use games areas, sports facility design
for modern schools, making the most of playing
fields, sustainable sports buildings, sports lighting,
the design of indoor sports facilities, and how to
choose a synthetic sports surface. With a spe-
cial focus on synthetic turf pitches, there will be
specialist seminars covering everything from their
financial viability and design and construction to
the choice of surface and on-going maintenance
requirements. Delegates will also have the op-
portunity to have a guided tour of Allianz Park,
the only stadium in the country designed and
built to BREEAM Excellent standards.As an in-
dustry-leading facility featuring a state-of-the-art
synthetic turf pitch and the latest in stadium audio
and visual technology, it makes a fitting venue for
this exciting exhibition.

Trickey stresses that the event is a crucial tool
to those concerned with ensuring their facili-
ties are fit for purpose and providing a steadfast
groundwork for better play:*“We strongly urge
anyone involved in the important aspect of sports
facility management to be there. Anyone from
schools, universities, local authorities, sports
clubs, and sports and leisure centres will learn
important information to help get the most out
of their sports facility.

* The Sports Facility Show takes place on Tues-
day 26 November 2013 at the Allianz Park in
Hendon, London.

Those interested are advised to book early by
calling the dedicated booking line 024 7776 7226
or visiting www.sapca.org.uk/allianz.
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AT A GLANCE:

Your two-minute guide
to navigating the Sports
Facility Show

New ideas and fresh approaches
The event features a variety of seminars
and practical workshops designed to help
you make the most of your facility, including
speeches from renowned industry experts.
Take the tour

Delegates have the opportunity to take a
tour of Allianz Park stadium, which is the
only stadium in the country designed and
built to BREEAM Excellent standards.

Demonstrations

If you want to know more about taking care
of synthetic sports surfaces then come along
to the maintenance demonstrations on the
stadium’s 3G synthetic pitch.

Chaired by a champion

Gold Medalist, world record holder and
director of the Join In campaign, David Moor-
croft OBE, chairs the event.

Full seminar programme:

The seminar programme will provide in-

sightful and in-depth information on a host

of topics, including:

* Delivering the legacy for sports facilities

* How to make successful applications for
funding

* The design of multi-use games areas

* Understanding the choice of synthetic turf

* Case study:The Allianz Park synthetic turf

* The maintenance of synthetic surfaces

* Measuring and managing sports turf per-
formance

* Case study: Peter May Sports Centre —a
playing fields success story

* The benefits of quality monitoring during
construction

 Sustainable sports building

* The selection of indoor sports surfaces

Practical workshops

* The seminars will be supported by a se-
ries of hands-on workshops delivered by
experts in their field:

* Your sports facility: how to make it a wel-
coming place for all

* How to use social media to drive footfall
to your sports facility

» Employee satisfaction: why you should be
interested

* The importance of volunteering in sport

* “Get into grounds” with the |IOG
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from tennis courts and sports pitches
to playgrounds and sports halls.
SAPCA also represents manufacturers
and suppliers of related products,
and independent consultants that
offer professional advice on the
development of projects.

The Sports and Play Construction

Association, SAPCA, is the

recognised trade organisation for the
sports and play facility construction
industry in the UK. SAPCA fosters
excellence, professionalism and
continuous improvement throughout

the industry, in order to provide the
high quality facilities necessary for
the success of British sport.

SAPCA represents a wide range of
specialist constructors of natural and
synthetic sports surfaces, including
both outdoor and indoor facilities,

PRINCIPAL CONTRACTORS

ACADEMY SP@ORTS

All-weather sports surface design,
construction & maintenance.

Tel: (01483) 797877

Fax: (01483) 797684
email: info@academysports.co.uk
web: www.academysports.co.uk

CHARLES LAWRE

www.charleslawrencesurfaces.co.uk

eTc. seorTsS
Design, Build & Maintain the Finest Ten-
nis Courts & Sports Surfaces

- 01621 85 86 86 |
AR www.etcsports.couk &

Charles Lawrence Tennis Courts
- Loughborough, Leicestershire LE|2 8PE
LAWRENCE

[Tinwis counrs] Tel: 0800 294 8066
Fax: 01509 558691

email: allcourts@btinternet.com

To book your advertisement
in the SAPCA directory call
John on

+44 (0)1202 742968

HILTERN SPORTS Honours Yard,
ONTRACTORS ~ Lodge Lane,
. Chalfont St Giles,

Specialist Installer of Synthetic Surfacing
for Sport & Play Throughout the UK

KEY

A Tennis Courts

B Synthetic Pitches
C Athletics Tracks
D Multi Sports

E Natural Sportsturf
F Play Surfaces

LIMITED Bucks HPS4AJ T. 0116 2813200 To book your advertisement
E. sales@dura-sport.co.uk in the SAPCA di t u
T: 01494 766673 F: 01494 766674 www.dura-sport.co.uk - n the rectory ca
E: sports@thechilterngroup.co.uk John on
www.thechilterngroup.co.uk
+44 (0)1202 742968
YFTTYT
F=\ Fosse Contracts Ltd - N Hurtr Consimoton (fharean B
@ 28 Cannock Street g ': ,1 )m S h aw & . sTnheeggsPlgnke
& s sl I
F Leicester LE4 9HR o o e = = [LJJ [N] TER e

Email: info@fossecontracts.co.uk

Tel: (0116) 246 0500 Fax: (0116) 246 1561
[ www.fossecontracts.co.uk

St. Peter’s Works, Tewkesbury Road, Cheltenham GL51 9AL
Tel: 01242 513251 Fax: 01242 226396
www.grimshawgroup.co.uk

Tel: 01467 627290 Fax: 01467 625791
E-mail:info@hunter-construction.co.uk

ADIJKOPS

To book your advertisement in the SAPCA
directory call John on

+44 (0)1202 742968

ADEFIJKOQ

Natural & artificial
sports pitch specialist

Kestrel

Tel:  +44 (0)1256 880488
Email: info@kestrelcontractors.co.uk
Web: www.kestrelcontractors.co.uk

Unit 32, Chwyd Close,
Hawarden Industrial Est,
Marnor Lane, Hawarden, CH5 3PZ,

PLATT

CONSTRUCTION

Platt Construction Limited

T: 01244 533184
F: 01244 533184
E: Sales@platiconstruction.co.uk

www.plattconstruction.co.uk

p0| n ﬂ
g an o

POLYTAN SPORTS SURFACES LIMITED
Phone: 0845 224 1416 Fax: 0845 224 1617
Email: info@polytansports.co.uk
www.polytansports.co.uk

Newbury Berkshire

t: 01635 34521
www.sandcslatter.com
info@sandcslatter.com

&

S&C SLATTER LTD

SUPPLY AND INSTALLATION OF SURFACES AND
EQUIPMENT FOR:  Multi-Sport Facilities

«Cricket Facilities « Play and Educational Facilities

LAND UNIT

CONSTRUCTION LIMITED
Estanlisned 1972
Cosgrove Road, Old Stratford, Milton Keynes MK19 6AF
Tel: 01908 260217 Fax: 01908 261659
Email: sales@landunitconstruction.co.uk

www.landunitconstruction.co.uk

/\

Tho ntonCon racts

ABCD

THE SPORTS AND PLAY CONSTRUCTION ASSOCIATION
CAN BE CONTACTED ON: 024 7641 6316

Email: info@sapca.org.uk www.sapca.org.uk
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ANCILLARY CONTRACTORS, MANUFACTURERS & SUPPLIERS

Abacus Lighting Limited
Sutton in Ashfield
Nottinghamshire, NG 17 SFT

Abacus

LEADERS IN LIGHTING

www. abacuslighting.com L4
Tel: 01623 511111
Fax: 01623 552133

Email: sales@abacuslighting.com Ve

BFIIDDME

advantage
Bridome Ltd, The Courtyard Wisley, Surrey GU23 6QL
Tel +44 (0)1932 350365 Fax +44 (Q) 1932 350375

e. info@bridome.com www.bridome.co.uk

BSL Fencing Services Ltd
Phone: 01527 882101
=« Fax: 01527 882123

www. blfencing.co.uk
Fencing Specialists to the Sports Industry

ADVANCED COATING

SYSTEMS FOR SPORTS AND
RECREATION SURFACES

Britannia Paints Limited Unit 7 and 8,
King Street Trading Estate
Middlewich, Cheshire CW10 9LF

T: 01606 834015 F: 01606 837006

E: sales@britanniapaints.co.uk
www.britanniapaints.co.uk

Collinson?

Complete Building Solutions

Tel: 0800 9886370 www.collinson.co.uk

COVAIR

LEADING AIR DOME MANUFACTURERS
T: 01883 743988 F: 01883 744076
E: johnwright@covairdomes.co.uk

www.covairdomes.co.uk

Fabricksstraat 13,
8281 BW Genemuiden,
The Netherlands. a

/D

A B

I +31 (0)38 425 00 50 F: +31 (0)38 42500 51
I info@edelgrass.com

www.edelgrass.com

Suppliers of Adhesives
= forall appllcatwns in

WWWV. elIVII'OStIk com

To book your advertisement
in the SAPCA directory call
John on

+44 (0)1202 742968

Sports'flooring * Sports surfaces,

Regupol®

Tracks for champions

www.berleburger.com

III Tel:.01422 200 143

BSW Email: maguirejbswuk@aol.com

cu Design . Manufacture . Install . Maintain
Tel: 01920 860600

PROSED Fax: 01920 485915
EENEEENS Email: sports@cuphosco.co.uk

To book your advertisement
in the SAPCA directory call
John on

+44 (0)1202 742968

MULTI-USE SPORTS
FLOORING FOR ALL
ROUND PERFORMANCE e
Call: +44 01926 622600  COMMUNTY
Email: contractukfgerflor.com

Gerf|o

rrrrrrrrrr

Visit: www.gerflor.co.uk

GSZOFLEX GEZOFILL

GEZOLAN AG
Switzerland
www.gezolan.ch

T T+41 748 3040
- ® email:
jroger@gezolan.ch

The UK’s No.1
provider of ﬁ;’"f!,',_ o0 :/
floors for sport Satide™

Granwood Flooring Limited, Alfreton DE55 42X UK

T: +44 (0)1773 606060 F: +44 (0)1773 606030
E: sales@granwood.co.uk www.granwood.co.uk

The leading manufacturer of netting, posts
& sports ground equipment

Harrod

UK LIMITED

www.harrod.uk.com » Tel: 01502 583515

HEXA SPORTS

High quality sports posts,
nets and tennis court equipmen b
T:0121 783 0312 !
F: 0121 786 2472

E: sales@hexasports.co.uk

www.hexasports.co.uk

I_ minance pro

T:+44 (0)1276 855666 F: +44 (0)1276 855 999
E: info@luminancepro.co.uk
www.luminancepro.co.uk

KEY

G Adhesives

H Aggregate Producers

1 Equipment Suppliers

J Fencing Systems

K Floodlighting

L Indoor Structures

M Paint Manufacturers

N Screening/Windbreaks
O Sports Surface Suppliers

P Surface painting/Line
Marking

Q@ Civil Engineers &
Groundworks

R Irrigation & Pumping

S Maintenance

THE ULTIMATE
SARFACE EXPERIENCE

@FieldTurf’

ATarkett Sports Company
Unit 2, Swanston Steadings, 109 Swanston Road, Edinburgh, EH10 7DS
Tel: 0131 629 0437
Email: grant.anderson@tarkett.com
www.fieldturf.com

/.

TN
GTCSports

Sports Equipment & Flooring
www.thorntonsports.co.uk  T: 01282 777345

@ MARK

Products for Sport

Sports Facility Construction: Exhibitions & Seminars

SAPCA regional exhibitions featuring the leading constructors of sports
facilities and suppliers of related products and services, together with
seminars on key aspects of sports facility design and construction.

FOR FUTURE EXHIBITIONS AND SEMINARS
Tel: 024 7641 6316 or Email: info@sapca.org.uk

www.sapca.org.uk

The Sports and
Play Construction
Association
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ANCILLARY CONTRACTORS, MANUFACTURERS & SUPPLIERS

Murfitts Industries Limited
Station Road, Lakenheath, Sufolk IP27 9AD

Tel: 01842 860220
Fax: 01842 863300
Email: info@murfittsindustries.com

L]
MURFITTS

Polyurethane Systems built to ADAPT INDUSTRIES

Tel: +44 (0)1625 575737 www.mri-polytech.com

[
NEPTUNUS [ieisild ——

Nordon

buildings
www.neptunus.co.uk

as: cture

WWW. thornlonsporls co.uk * T: 01282 777345

SPORTS PITCH
CONCEPT TO
CONSTRUCTION

Tel: 01926 423918
www.obriencontractors.co.uk

NORSEMAN .

STRUCTURES

OBRIEN

Contractors Limited

0800 3891490
www.norsemanstructures.com

To book your advertisement
in the SAPCA directory call
John on

+44 (0)1202 742968

re-bouncee,

E. info@re-bounce.co.uk
T. 01773 838000

Celebrating 20 years
Surf_aces and providing durable, SP OR TS
equipment for sport, resilient & quality SURFACES (UIO)

play and leisure.
Tel: 01858 545789

spnrls-e_quip.l.n.nll
Fax: 01858 545800 A\

e-mail: sales@sportsequip.co.uk

multi use sports floors POLASTIC suilltFIE Aobim 54
01244 321200 uniturt G5 0
info@sportssurfacesuk.com

www.sportssurfacesuk.com

TecHNIC3L

SURFACES
Synthetics sports pitch mainenance experts
tel:// 08702 400 700 fax:// 08702 400 701
email:/ info@technicalsurfaces.co.uk
web:// www.technicalsurfaces.co.uk

TOPSOIL |Sustainable
Tel: 0870 2402314 Www.
o

visit www.playrite.co.uk
or call 01924 412488

playrit PHILIPS

Complete lighting solutions for all sports venues -
www.philips.comllighting
© +44 (0)7920 711442 e: sports lighting@philips.com

BUILDING SYSTEMS
we will never stop innovating

www.rubb.co.uk

REPLAY Maintenance Ltd
Wesley House, Whittle Close,
Newark, NG24 2DY

01636 640506

info@replaymaintenance.co.uk

REPFPLAY Takmg Care of Britain’s

PRESERVING Sports Surfaces.

SIS Pitches ...

SISYVianutactusing

Manufacturing high-quality sports surfaces for all

Experts in the manufacture, design and construction
of sports fields and training complexes
Tel: 01900 817837 Fax: 01900 817605
Email: sales@sispitches.com
www.sispitches.com

artificial sports turf for you

Tel: 01900 812796 Fax: 01900 815509
Email: sales@sispitches.com

BDEJKOPQRS

SERVICES
Cleaning, marking and lining of sports surfaces

Tel: 0845 058 0644 Fax: 0845 862 640
www.white-line-services.com

Sports
Buildings

VELDEMAN

STRUCTURE SOLUTIONS

+44 1724 710 681 | sport@veldemangroup.com

www.veldemangroup.com

PROFESSIONAL SERVICES

PAUL HAWKINS DEVELOPMENT

Incorporating

JOHN CADMAN Associates

PROJECT IT - T TESTING

Sports Constructlon

To book your advertisement in the
SAPCA directory call John on

CONDITION SURVEYS - QUALITY CONTROL
PITCHES TRACKS MUGAs COURTS

Tel. (0116 2741000)
paul@phdev.co.uk www.phdev.co.uk

To subscribe to Sports Management, log on to www.lei

t: 01403 259400
e: SportsCtcy@aol.com
www.sportsconsultancy.net
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Looking for a supplier?

Interested in becoming
a SAPCA member?

A

Tel: 024 7641 6316
www.sapca.org.uk
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Product round-up

Rooftop innovation
from Thornton Sports

Thornton Sports has created a roof-
top sports facility at St Silas C of E
Primary School in Blackburn, UK. It
was made with a Thornton Classic 10
surface synthetic grass pitch on top

of a pre-fabricated shock-pad. Under-
neath, Thornton used its SudsSports
light-weight plastic units as a sub-base
replacement layer. The units also work
as a drainage system.

KEYWORD

thornton

Rotunda Boxing Academy
floor restored to life

The wooden flooring at the Rotunda
Boxing Academy in Liverpool has been
restored with Granwax products. Heavy
and consistent use had caused the
floor at the Rotunda to become dirty,
worn and uneven. Traditional Flooring
UK used Granwax products to restore
the floors, applying Granguard, a spe-
cialist finish for use in areas of heavy
use, and completing court markings
using Granpaint games lining paint.

granwax

sport-kit.net

the search engine for leisure buyers

Granwood flooring for
multi-use sports hall

Granwood has created a new sports
hall floor for clubs in Hertfordshire,
UK. The new floor at Westminster
Lodge centre is fully sprung to reduce
impact and help protect users’ joints
as they train. The natural wood colour
floor is laid in herringbone format and
is intended for a range of different
events and sports activities from bad-
minton and trampolining to events
and dinners. Granwood has incorpo-
rated underfloor heating across the
entire sports hall, which measures
594sq m and includes four courts.

KEYWORDS

pavigym
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Wherever you are in

the world, find the right
products and services 24/7
by logging on to Sport
Management’s free search

engine www.sport-kit.net

KEYWORDS

granwood

Pavigym’s Functional
Zone 3.0 and Energy+

The Functional Zone 3.0 floor by
Pavigym is a high tech product that
guides the user’s training via a series
of floor lights. It is designed as a tool
for interval training, reaction training
or speed, agility and resistance skills.
Club members can keep track of their
progress and challenge themselves
and others by beating their best
score. In addition, the 3.0 Vertical
uses wall space to provide another
training zone. Pavigym is also intro-
ducing the Energy+ high intensity
interval training solution for small and
large group training. It incorporates

a yearly programme of professional
functional training.
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log on to wwwv.sport-kit.net and type the company name under ‘keyword search’

Black and yellow floor
theme for Kent Uni

Kent Sports Centre at the University
of Kent has had a makeover with help
from Escape Fitness. The functional
training area now boasts yellow and
black Tech Sport flooring with Es-
cape’s flagship Octagon functional
frame coloured to match. The ‘wet
pour’ EPDM flooring offers a variety
of colour options, helping identify and
define different workout zones. Dif-
ferent shades of yellow were used for
the free weight area and functional
area of the installation at Kent Uni.

.net KEYWORD

escape

Functional fitness specialist Jordan
Fitness has installed fitness floor-
ing and other equipment at Finnish
health club, Hukka Oy, near Oulu. The
installation included extensive Easy
Lock functional performance floor-
ing with Hukka Oy branding. Hukka
Oy measures more than 45 900sq ft
and has tennis, squash and badmin-
ton clubs. The facilities also include
three gyms, including a women-only
gym and new functional training stu-
dio, for its 4000 plus members. It
runs 100 weekly fitness classes.

Jordan

Altro recycles London Olympics sports flooring

Altro Flooring has re-
used thousands of
metres of its XpressLay
floor, used during the
London 2012 Olympic
Games, for installations
at various UK centres.
During the 2012 games,
XpressLay was used in
the Basketball Arena
and the Water Polo
Arena besides other venues. The ad-
hesive-free safety flooring has been
relaid in a range of new installations, is 100 per cent recyclable.
including Barnado’s, educational

establishments and social hous-

ing. Designed to be easily taken up altro

post-installation for reuse or recycling,
the 2.2mm-thick temporary surface

Genk play safely indoors

Veldeman Structure Solutions, based
in Belgium, has created an any-
weather indoor training hall for KRC
Genk Belgian first division team football
team. The club installed FieldTurf
artificial grass flooring to provide a safe
training surface. Club doctor, Dr Stijn
Indeherberge, said: “The risk of injury
is much lower when you can move in a
controlled way. Strains due to uneven
or icy surfaces are less likely to occur.”

.Nnet KEYWORDS

veldeman

Dundee students’ sports
centre gets the full works

The University of Dundee recently
completed a redesign of its Institute
of Sport and Exercise (ISE) centre

with Forbo flooring and Precor fithess
equipment. The redevelopment
included reflooring, rewiring, extending
network capabilities, redecoration,
new Precor fitness equipment and a
functional training suite. Forbo Flooring
supplied the flooring in its Flex design
vinyl loose lay installation tiles.

.net KEYWORD

forbo
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DIRECTORY

Be seen by over 5,500 active buyers in the most exciting full colour buyer’s guide in the sports industry.
Call the Sports Management team now on +44 (0)1462 431385 Email: displaysales@leisuremedia.com

construction & surfacing
of sports facilities

exercise equipment

The best in sports
facilities & surfaces

Call 0844 448 4370

www.ambsports.com

fabric
ctures

42 700277

patialstructures.com

Interior :
Solutions '

INTERIOR DESIGN & PROJECT MANAGEMENT
RECEPTIONS ~LOUNGES CAFES  BARS

CAINE GROVE FIVE OAKLANE STAPLEHURST KENT TN12 OHT
TEL: 01580 890123 FAX: 01580 893626

.uk
ions.co.uk

CONTACT: ROY ROBERTS

TrioPIugl'

Strategy | Advice | Action

Specialist consultants in sport,
physical activity and leisure

www.trioplusonline.co.uk

francis
coatings

sports surfaces & line marking

¢ Installation & Refurbishment

¢ Sanding & Sealing

¢ Repair ¢ Cleaning

¢ Maintenance Programs

¢ Line Marking

¢ General Cleaning &
Maintenance Products

Tel: 01477 544 149
Email: franciscoatings@btinternet.com

www.franciscoatings.co.uk
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Scan for a brochure

life@lifefitness.com

~ 01353666017
www.hammerstrengthcom
QuotesM2013 @ &

v

SREADY FOR A NEW

EXPERIENCE?
e By

EQUIPMENT | ENTERTAINMENT
TECHNOLOGY | SERVICES

MPRECOR

08448 480101 - info@precor.com - www.precor.com

to book your advert in the

SPORTS MANAGEMENT
DIRECTORY

Call John now on

+44 (0)1202 742968

Jordan®

RUBBER
SOLID END
DUMBELL

+44 (0)1553 763285
www.jordanfitness.co.uk
salesfjordanfitness.co.uk
or find us here ¥2R&H®

IN FUNCTIONAL FITNESS EQUIPMENT.  #4¢"

Jerden

Functional Fitness Specialists

DURALCLK

N PERFORMANCE FENCING S

01608 678238
info@duralock.com
www.duralock.com

ZAUN

Contact us for a FREE technical
design and specification
service or a FREE brochure.

Tel: 01902 796699
sales@zaun.co.uk
www.zaun.co.uk

indoor/outdoor surface line
marking & maintenance

SERVICES
E

Cleaning, lining
and resurfacing
of sports surfaces

Tel: 0845 058 0644
Fax: 0845 862 2640

Email: info@white-line-services.com
www.white-line-services.com

Indoor sports halls/temporary
or non - traditional structures

innovative Fabric
Engineered sfructures

RUBB

BUILDING SYSTEMS
we will never stop innovating

Tel: 0191 482 2211
www.rubb.co.uk

'3 NORSEMAN.

SUMMIT
Practice Made Perfect
Tel: 0800 3891490

“Wwww.norsemanstructures.com

[

NEPTUNU

www.neptunus.co.uk

to book your advert in the

SPORTS MANAGEMENT
DIRECTORY

Call John now on

+44 (0)1202 742968

lockers/changing rooms

-

i --“-' 4 | 3
wFITLOCKERS
Quality Affordable Timber Lockers
T: 01923 770435
sales@fitlockers.co.uk
www.fitlockers.co.uk
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RIDGEWAY FURNITURE

CHANGING SOLUTIONS TO SUIT EVERY BUDGET

Tel: 0870 4207818
Email: sales@ridgewayfm.com

www.ridgewayfm.com

Book your advert on our
website and be seen by over
33,000 buyers every month.

T SPORTS MANAGENENT ,‘k

ly,  SPORTSCILESURE
FACIHETES FORUM ™

Call the Sales Team Today
to Discuss Your Booking

+44 (0)1202 742968

www.sportsmanagement.co.uk

DORRELL

SPORTS FLOOR CARE

Sports Floor Markings,
Floor Sanding, Squash
Court Refurbishment
(01684) 567504 (01684) 563101
sales@peterdorrell.freeserve.co.uk

www.peterdorrell.co.uk

TARAFLEX™
COMMUNITY

* MULTI-USE SPORTS FLOORING
FOR ALL ROUND PERFORMANCE
Call: +44 01926 622600
Email: contractukf@gerflor.com
Visit: www.gerflor.co.uk

Gerflor

hoormgioup

QualitylnnovationValue
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sports equipment suppliers
cturers

& manufa

The leading manufacturer
of netting, posts & sports
ground equipment

Harrod

UK LIMITED

Tel 01502 583515
www.harrod.uk.com

E HORSE

Telephone: 01865 736272

E-mail: whe@whitehorsecontractors.co.uk

Web: www.whitehorsecontractors.co.uk

Tel: 01623 511111
Fax: 01623 552133
Email: sales@abacuslighting.com

Sports Lighting Specialists
WWW.CUphOSCO.CDITI

Design . Manufacture . Install . Maintain

Contact us now for your
Free Lighting Design

Tel: 01920 860600
Fax: 01920 485915
Email: sports@cuphosco.co.uk

REPLAY Maintenance Ltd
Wesley House, Whittle Close,
Newark, NG24 2DY

Taking Care of Britain’s
Sports Surfaces.

01636 640506

info@replaymaintenance.co.uk

to book your advert in the

SPORTS MANAGEMENT
DIRECTORY

Call John now on

+44 (0)1202 742968

ADVANCED COATING
SYSTEMS FOR SPORTS AND
RECREATION SURFACES

Britannia Paints Limited
Unit 7 and 8, King Street Trading Estate
Middlewich, Cheshire CW10 9LF

T: 01606 834015
F: 01606 837006
E: sales@britanniapaints.co.uk

www.britanniapaints.co.uk

wet leisure play products

¥ Interactive
Water Play

P Flume Slides
P Safety Solutions

3 Filtration Service —_—
& Maintenance
e
> T +44(0) 1752 771740
E: sales@hippoleisurecom

|
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DIARY DATES

4-6 NOV 2013

International Sports Event
Management Conference (ISEM)

The Cumberland Hotel,

Marble Arch, London, UK

Now in its eighth year, ISEM is an annual
conference for sports event management
professionals. The three-day event
features practical workshops, a two-

day conference, two focus days and an
awards ceremony. Attracting more than
250 delegates it provides a range of net-
working and learning opportunities.
Tel: +971 4 407 2602
www.iirme.com/isem

6 NOV 2013

BISL Annual Conference

Kia Oval, London, UK

Business in Sport and Leisure (BISL) is a
strategic body representing the private
sport and leisure sectors in the UK. Its
annual conference is open to non-
members as well as members.

Tel: +44 (0)20 8255 3782

www.bisl.org

16-19 NOV 2013

Coliseum Summit &

HostCities Conference

Aspire, Doha, Qatar

Coliseum Summit is a conference and
networking event dedicated to the vari-
ous challenges and solutions relating to
the gobal sports venue sector. It part-
ners with ASPIRE4SPORT for this year's
event in Qatar.

Tel: +974 (0)40 161663
www.coliseum-online.com

26 NOV 2013

The Sports Facility Show

Allianz Park, Hendon, London, UK

The Sports Facility Show, organised

by SAPCA, is a one-day event which
comprises a series of informative and
educational seminars, together with an
exhibition featuring specialists in the
design, construction and maintenance
of sports facilities.

Tel: +44 (0)24 7641 6316
www.sapca.org.uk

30 NOV -5 DEC 2013

Soccerex Global Convention 2013
Maracana Stadium, Rio de Janeiro, Brazil
The convention features 4,500 of
football’s most senior decision makers
coming together for five days of
networking, learning and business.

This year’s event will be a special one, as
it will be the culmination of four years’
of business development ahead of the
2014 FIFA World Cup and 2016 Olympics
before the event moves to Europe.

Tel: +44 208 742 7100
www.soccerex.com/global

05 DEC 2013

10G Conference and Industry Awards
Ricoh Arena Coventry, West Midlands, UK
The I0G awards, which follow a busy
day of networking and seminars, have
been set up to acknowledge the high
standards achieved by volunteer and
professional teams and individuals at fa-
cilities ranging from grassroots through
to professional stadia level.

Tel: +44 (0)1908 312 511
www.iogawards.com

02-04 FEB 2014

Spatex 2014

Ricoh Arena, Coventry, UK

SPATEX 2014 is one of the UK’s largest
pool and spa events. Now in its 18th
year, it has been designed for profes-
sionals working in wet leisure.

This year, Tuesday 4 February has
been designated as Leisure Operators
Day. There will be a number of train-
ing sessions and workshops arranged
for managers and delivered by industry
experts. For details, see page 54.

Tel: +44 (0)1264 358558
www.spatex.co.uk

20-22 FEB 2014

UK Pool and Spa Expo

National Exhibition Centre, Birmingham, UK
UK Pool & Spa Expo is designed to
target the whole of the UK wet leisure
industry and associated sectors, offering
both UK and international companies a
professional platform to meet and learn
about the lastest new products.

Tel: +44 (0) 1483 420 229
www.ukpoolspa-expo.co.uk

03-06 APR 2014

FIBO 2014

Koelnmesse, Cologne, Germany

FIBO is the biggest trade show for
fitness, wellness and health. Every year
around 600 exhibitors from 38 countries
present their products and services in 13
halls to about 58,000 visitors from more
than 100 countries.

Tel: +49 211 90191 300

www.fibo.de
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Worldwide events listings for leisure professionals
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Absolute Performance

sport-kit.net

For more information on our advertisers’
products log on to www.sport-kit.net
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18 SPORTS CONFERENCES

1 COMBINED EXHIBITION INTERNATIONAL
ALL AT 1 VENUE SPORTS
CONVENTION

ALL AT 1 TIME

GENEVAZ2014

Business /Network /Learn / Grow

THE WORLD'S LARGEST SPORTS
CONFERENCES, EXHIBITION AND
NETWORKING EVENT IN 2014

o
e T sy ACe ...‘. (X ]
FOOTBALL= eI RN b F[][]TBALLCL ,
anlilmmmE o STADIUM AND VENUE chglég SCOUTING S
EXPO

THE SPORTS -

FACILITIES THEINTERNATII]NALE A

EXPO BASKETBALL= ARCHITECTS AND DESIGN PO

EXPO

SPURTS S S P O RTS INTE“NATIMM éﬁﬁ%’ﬂ%ﬁncs SPO RTS SPORTS EDUCATION

BROADCAST 5 SPONSORSHIP EXPO GOAGHING R EXPU I_AW EXPO EEEEEEEEEEEEEEEEEE
December 10-11, 2014 Event Organiser
Palexpo, Geneva . . .
www.geneva2014.com
info@sdmworld.com gg\?g.gimewr

www.internationalsportsconvention.com MARKETING



= Perform

www.rubb.co.uk

Bright Clear Custom Sport Training Facilities

The custom design flexibility, speed of on-site construction and cost effective
operation of Rubb sports facilities can help your organisation meet its goals with
a competitive edge.

Rubb structures feature a high strength PVC coated polyester membrane cladding
that is tensioned over an engineered steel framed system. This design provides
many benefits including rapid installation, superior structural performance and
low life cycle costs.

Advantage points

* Relocatable * Quality materials

* Extendable * Modular design

* Fire safety benefits *Clear spans

* Fast project times *Bright open space

*Great customer service e Affordable

Rubb Buildings Ltd designs and manufactures temporary and permanent custom
made fabric building solutions for a wide variety of sectors.

Contact us for a quote today...

Email: info@rubb.co.uk Tel: +44 191 482 2211

RUBB

BUILDING SYSTEMS
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