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New Bask spa concept to launch at Atlantic City's Revel

Bask, a new spa and wellbeing
concept developed by lifestyle
brand Exhale, has opened
at Revel, a new USs2.4bn
(€1.8bn, £1.5bn) resort desti-
nation in Atlantic City, US.
The 32,000sq ft (2,9735q m)
wellness sanctuary concept
has been created exclusively
for Revel and is among the
resort facilities currently being
previewed over an eight-week
period that begun on 2 April.
At the core of the Bask spa
will be a 3,000sq ft (279sq
m) coed bathhouse in which
guests can relax, socialise and
unwind with the Himalayan
salt grotto and hammam.
Bask also has 32 therapy rooms; steamrooms
and a deluge shower, while the fitness centre
will host exhale’s Core Fusion and yoga classes
and features SurfSET programming.
The spa will use exhale’s five skincare lines
- 302, Actifirm, Tata Harper, ISClinical, and

2013 launch for first
Virgin-branded hotel

Virgin Hotels is expected to open its
first property by the end of 2013 in
Chicago, US, after it completed the
acquisition of the downtown Old
Dearborn Bank Building in late 2011.
The 27-storey former office complex
will be converted by Virgin Hotels into
a 250-bedroom hotel, which will com-
prise a spa spanning between 4,000
and 5,000sq ft (372 and 4655q m).
Further details about the spa are
yet to be revealed, although the hotel
will also include meeting space; res-
taurants; lounges; and other areas
reflecting the Virgin brand.
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‘The Bask-spa is spread across 32,000sq ft and will feature a total of 32 treatment rooms

Sircuit - which are used across the brand’s
existing spa estate.

exhale currently has spas in a number
of US locations, including three in Boston
and seven in New York. It also has a spa at
the Gansevoort Turks + Caicos resort in the
Caribbean. Once guests have participated in

2014 completion for
Mina Zayed scheme

Four “distinct spa and wellness” facilities
covering 100,000sq m (1.1 million sq ft) are
to form part of the Mina Zayed Waterfront
Development in Abu Dhabi, United Arab
Emirates. The 150-acre (61-hectare) devel-
opment is scheduled for completion in 2014,
with consulting firm GOCO Hospitality
working on the feasibility, design and brand
implementation.

MGM will run the entire development under
the MGM Grand, Bellagio and Skyloft brands,
offering a total of 780 guestrooms and 569 res-
idences overlooking the Arabian Gulf.

GOCO said the spa experiences have been
designed “in keeping with the MGM brand
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a workout or have benefited
from one of BasK’s therapies,
they will have the option of
visiting the LDV Hospitality-
operated Bathhouse Bar.

Annbeth Eschbach, exhale
president and chief executive
officer, said: “We are thrilled to
launch Bask at Revel, as this is
our most expansive spa to date.
‘We are excited to bring resort
guests the mind body wellbe-
ing of Bask and take the fun
and Revel to a different level”

Elsewhere at the 47-storey
Revel complex will be Revelry
- a performance and event

space located 61ft (19m) above
sea level and boasting a 700-seat venue and
a150,000s( ft (13,9355q m) casino.

The Mezz will be 87ft (27m) above sea level
and include a 5,500-seat theatre, while Resort
is to start from 114ft (35m) above sea level and
accommodate 1,800 guest rooms and suites.
Details: www.revelresorts.com

‘The development will be operated by US-based MGM

parameters” and will offer a male grooming
salon and a female beauty medi-spa on site, as
well as the Middle East’ first Bellagio-branded
spa suites.

Mina Zayed Waterfront Development is
located adjacent to Abu Dhabi’s new growth
areas of Saadiyat Island and Sowwah Island. It
forms a central part of Plan Abu Dhabi 2030.
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Park Hyatt opens new hotel in

Hyatt Hotels Corporation
has announced the launch of
its first Park Hyatt-branded
property located in an
Indian city with the 185-bed-
room and 24-suite Park Hyatt
Hyderabad. The eight-storey
hotel has been designed by
John Portman and Associates
and includes The Spa, which is
inspired by the royal Nizams
of Hyderabad and has five
treatment rooms.

Each of the treatment rooms
are equipped with separate
bath areas, while a Swedish
sauna; a steamroom for men
and women; and a unisex
beauty salon are also among the spa facilities.

The Spa is the first location in Hyderabad
to offer the signature Hydra Facial treatment.
Products are supplied by Good Earth and
Aromatherapy Associates.

Elsewhere, Park Hyatt Hyderabad offers a fit-
ness centre and a temperature-controlled pool.
All restaurants feature interactive show kitch-
ens, including the signature Tre-Forni eatery.
Park Hyatt Hyderabad joins the already-open

‘The hotel has been designed by architects John Portman and Associates

Park Hyatt Goa Resort and Spa in India, with
the new Park Hyatt Chennai scheduled to open
during the second quarter.

Hyatt International-South West Asia man-
aging director Peter Fulton said: “These
openings are reflective of the thoughtful
growth of the brand in destinations that build
customer preference, and they also add to the
growing portfolio of Hyatt hotels in India”
Details: www.hyderabad.park.hyatt.com

Four Seasons Baku prepares for June opening

Four Seasons is preparing to
open the doors to its first ever
hotel in Baku, the capital city
of Azerbaijan.

Designed by UK-based
architects ReardonSmith,
the 175-bedroom hotel will
include a range of restau-
rants and a luxurious 8oo0sq
m (8,611 sq ft) Jaleh Spa.

Facilities at the spa, which
was designed in partner-
ship by Spa Developments
Consultancy and inte-
rior designer Richmond
International, include nine
single treatment rooms and
a VIP couples’ suite.

The wet areas, supplied by Barr and
‘Wray, feature separate hammams for males
and females, steamroom and an indoor atrium
pool. There will also be a professional beauty
and hair salon and a 211q m (2,271sq ft)
fitness club. At the centre of the spa menu are
treatments and products created especially
for the Jaleh Spa by Swiss Perfection. Other
product brands available at the spa include

M Twitter: @spaopps

‘The Jaleh Spa will feature 10 treatment rooms and extensive wet areas

Australia-based Sodashi, which has created
several treatments exclusive to the Jaleh Spa;
organic Irish brand Voya; Italian Comfort
Zone; hair company Kerastase; and Cor Silver,
which specialises in facials for men.

The hotel is one of many new developments
scheduled for Baku. To read more about the
tourism boom in Azerbaijan, see Spa Business
Q4 2012: http://lei.sr?7a=KoO7E

©CYBERTREK 2012
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Sheraton plans aggressive spa expansion

Sheraton Hotels, the Starwood
Hotels and Resorts-owned
hospitality operator, has
unveiled plans for an “aggres-
sive” expansion of its signature
hotel spa portfolio by 2015.

The group is proposing to
launch 23 new Shine-branded
spas across Asia, the Middle
East and Eastern Europe as
part of its continued focus in
some of the world’s fastest-
growing markets.

Sheraton will open 10 Shine
Spas this year alone, with the
new Sheraton Macao Hotel -
the brand’s largest property
- and Sheraton Fuzhou Hotel
among those set to include spa facilities.

Starwood director of global spa development
and operations Jeremy McCarthy revealed that
“growing demand for luxury services” had
been one of the major influences behind the
decision to expand the Shine estate.

“The Shine Spa for Sheraton concept fulfils
that demand and provides a relaxing and pam-
pering spa experience designed specifically for
the Sheraton guest,” said McCarthy.

Starwood has announced plans to open 10 new Shine Spas during 2012

“We've learned from our research that the
Sheraton guest values the quality of luxury, but
not the pretence often accompanying it.”

The Shine Spa brand was first launched in
2010 as a global concept offering upscale expe-
riences at Sheraton hotels.

According to the group’s research, 80
per cent of guests said they would con-
sider using a spa when travelling.
Details: www.starwoodhotels.com/sheraton

Per Aquum unveils new Maldives resort

Per Aquum, the Singapore-
based spa and hospitality
management company, has
announced the latest addition
to its international portfo-
lio with the Niyama resort in
the Maldives.

Located on the south
western atoll of Dhaalu, the
property features a Lime-
branded spa with eight
treatment rooms - two over-
looking lush vegetation and
six overlooking a lagoon.

A Skin Bar for skin con-
sultations; a Lime Tree
contemplation garden; and the
Quench juice bar also form
part of the resort’s spa, which offers appoint-
ments 24 hours a day.

Products used at Lime Spa are supplied by
Anne Sémonin; REN and Esthéderm Paris.
Treatments include a range of “After Dark”
massages to help induce sleep.

Treatments will also utilise and infuse indig-
enous holistic components from around the
globe to create bespoke experiences.

(©CYBERTREK 2012
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The resort’s Lime-branded spa will include eight treatment rooms

Other facilities at Niyama include a 24-hour
Pump-branded fitness centre; the Tribal dining
experience; and Subsix, an underwater music
club located soom (1,640ft) offshore.

A spokesperson said: “This resort is turn-
ing the Maldives upside down with a plethora
of options to get guests active and incite a
sense of discovery, stimulation and fun”
Details: www.peraquum.com

Seaham Hall hotel has extensive spa facilities

Seasons Holidays buys
Seaham Hall hotel

Bristol-based Seasons Holidays has com-
pleted the purchase of Seaham Hall, a
luxury hotel and spa in County Durham,
UK, out of the administration of von Essen
Hotels 2 Ltd. The 20-bedroom hotel is sited
amid 37 acres (15 hectares) of gardens
and woodland on the north east English
coastline and its facilities include the Feng
Shui-inspired Serenity Spa.

Teak, granite and limestone are used in
the Oriental-influenced design of the spa,
which houses 19 treatment rooms, a 20m
ozone cleansed pool with massage stations
and a hammam. A sanarium with crystal
light therapy; a sauna with quartz crystal;
ablack granite steamroom; a hydrotherapy
bath with 12 massage stations; and an ice
fountain also form part of the spa.

Barry Donaghey, managing director of
Seasons Holidays, said: “We will be looking
to build on the hotel’s reputation to ensure it
continues to be one of the top destinations
at a national and international level.”

Starwood to open W Hotel
in Verbier in 2013

Hotel and resort operator Starwood is to
manage a W-branded luxury property
at the Swiss ski resort town of Verbier in
December 2013.

The 122-bedroom Alpine hotel will be the
first W Hotel at a ski resort and facilities will
include an Away-branded spa.

Swedish consultancy Raison d’Etre has
been appointed to design the spa and will
also be responsible for the pre-opening and
management of the spa.

The hotel will form part of the Medran
project, the single largest construction proj-
ect ever undertaken in Verbier.

The project is spearheaded by Les Trois
Rocs, a local society formed by local busi-
nesses and investors.

Read Spa Opportunities online: www.spaopportunities.com/digital 3
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The 297-bedroom hotel will include a large spa

Hyatt Regency spa hotel
planned for Moscow

Hyatt Hotels Corporation has announced
that one of the hospitality group’s affiliates
has signed a management agreement for a
new Regency-branded property in Moscow,
Russia. The 297-bedroom Hyatt Regency
Moscow is to launch in 2015 as part of the
wider Arena Park redevelopment, which
also includes the new Dynamo Stadium in
Petrovsky Park.

Facilities at the SPEECH Tchoban/
Kuznetsov-designed hotel will include a
spa; a fitness centre; four food and bever-
age areas; and meeting and ballroom space.
Further details are yet to be confirmed.

Peter Norman, senior vice president of
acquisitions and development for Hyatt
International - EMEA, said Moscow
has “strong appeal” to leisure travellers.
Details: www.hyatt.com/

Pop Up Kids Spa to return to
Shanti Maurice

A Pop Up Spa for guests aged between five-
and 15-years-old is to make a return to the
Shanti Maurice resort in Mauritius between
July and September this summer.

The outdoor, cabana-style facility has
already operated throughout the Easter
holidays in order to give younger guests a
taste of the resort’s Nira Spa.

Spa manager Novie Jones said: “With an
increase in children’s spa interest, instead of
turning our younger guests away to protect
the adults-only haven that is Nira Spa, we
simply pamper them in a different area.

“Not neglecting our ethos of remaining
all natural, we thought this a wonderful
opportunity where a junior spa could have
the double edged effect of pampering, while
educating future adults of the value of leav-
ing a green footprint.”

Jones added that Africology had been
involved in devising a range of 100 per cent
natural products for use on children’s skin,
which are also “completely edible”

www.spaopportunities.com

Loisium to open second wine spa

Austria-based Loisium
‘Wine & Spa Resorts is set to
open its second spa hotel in
Ehrenhausen, Southern Styria,
Austria in June 2012.

The 105-bedroom hotel
will include a Wine Spa, two
wine-themed restaurants and
a wine bar. The 1,400sq m
(15,0004 ft) spa will have eight
treatment cabins - includ-
ing two couples’ suites — a
relaxation area, a sauna area
with five saunas, heated out-
door pool with experience
showers and a fitness zone
with a yoga studio.

There will also be a reception and consulta-
tion area, a spa retail space and a spa bar with
an open fire place and “living room”.

Each Loisium property will be marketed as
a four-star superior wine hotel and the iconic
buildings have been designed by celebrated US
architect Steven Holl.

‘The Loisium hotel has been designed by renowned architect Steven Holl

The first Loisium hotel opened in Langenlois,
Austria, and the company already has plans for
a third site in Alsace, France.

The Alsace hotel, scheduled to open
in 2014, will include 96 bedrooms and
a 1,300sq m (14,000sq ft) spa with 10
treatment cabins and an outdoor pool.
Details: www.loisium.at

Fletcher's Cottage spa opens in Scotland

A new 750sq m (8,000sq ft)
luxury day spa has opened at
the Archerfield Links cham-
pionship golf course near
Edinburgh, UK.

The spa has seven treat-
ment rooms - including a
double treatment room and
a salt brick inhalation room
— as well as a large relaxation
lounge with a wood burn-
ing oven and a secret walled
garden. Within the garden,
there are two seaweed bathing
houses, which act as addi-
tional treatment areas.

Other facilities at the spa, which were
designed and supplied by Nola 7, include a
marine salt steam room, herbal aroma sauna,
a mud cure room, an ice fountain, and con-
trast adventure showers. Consultant Sian Parry
Jones created the concept for the spa, which

Facilities at the spa include a herbal aroma sauna with views to the sea

focuses on an ethical approach to health and
well-being that is “in harmony with nature”.

Treatments have been supplied by Voya,
Aromatherapy Associates, Spiezia, and
Margaret Dabbs and include facials, body
wraps and therapeutic massages.

Marti Istanbul prepares for launch in Istanbul

Marti Group, a family owned company founded
in 1967, has announced that the 270-bedroom
Marti Istanbul hotel will open later this year.
Designed by architect Zeynep Fadilloglu,
leisure facilities at the hotel will include a
Turkish-themed spa and four restaurants.

4 Read Spa Opportunities online: www.spaopportunities.com/digital

The spa will include 10 treatment rooms
and a large wet area featuring a number
of hammams, saunas and a VIP suite with
its own adventure shower, private resting
area, sauna, Turkish Bath and cool room.
Details: www.martiistanbulhotel.com

W Twitter: @spaopps ©CYBERTREK 2012



‘SPABOOKER saves me 40% of my time
compared to other systems.”

-Pedro Castillo, Director, U Spa, Barcelo Palace Deluxe

S PABOO KER Ovemight, when their

is the leading global web-based businesses are C|osedy
spa management software for SpaBooker clients
receive 33% of all

their online bookings.

hotel, destination and day spas.

e Over 3000 clients in more than 60 countries

e Extensive, custom reporting across the spa or group

e PMS integration and multi-lingual, multi-currency support
e Real-time online and mobile booking

e Facebook scheduling and gift certificate sales

WWW.SPA-BOOKER.COM

Call now for a FREE demonstration

+1 866 966 9788 +44 (0)20 7193 3780




spa opportunities news

Exclusive spa resort to launch
in Langkawi, Malaysia

Seri Chenang Resort and Spa will open on
30 June in Langkawi, Malaysia.

The independently-owned boutique
property will include a total of six villas
and 13 rooms and will be marketed as an
exclusive hideaway resort.

Facilities include a luxury spa with a
number of treatment rooms, an infinity
pool, a health and fitness club, a private
art gallery and 24-hour butler service for
all resort guests.

The Kayanagan Spa will blend local
culture with contemporary design
and treatments will include facials,
body scrubs and a range of massages.
Details: www.serichenangresort.com

The hotel’s designs follows Feng Shui principles

Oetker Collection to open
Palais Namaskar

The Oetker Collection has expanded its
portfolio of “masterpiece hotels” with the
launch of the new Palais Namaskar Hotel
and Spa in Marrakech, Morocco on 6 April.
Built to follow the principles of Feng Shui, the
hotel is nestled amid 50,000sq m (538,1965q
ft) of scented Balinese-inspired gardens that
are complemented by waterfalls and lakes.

Facilities include the 650sq m (6,997sq
ft) Le Spa Namaskar, which includes four
individual treatment cabins with outdoor
terraces and two double cabins with private
hammams. A hair salon and an area for
manicures, pedicures and facials also form
part of the spa, while treatments can also be
administered throughout the hotel grounds
or on an in-room basis. Body treatments are
directed by ILA and Guerlain. Other facili-
ties include outdoor baths and whirlpools;
tropical showers; and heated pools to “har-
ness the restorative powers of water”.

A spokesperson said: “Every aspect of Le
Spa Namaskar revolves around the three
fundamentals of purity, energy and balance.
Details: www.oetkerhotels.com

www.spaopportunities.com

Accor enters Doha with MGallery

French hotel giant Accor
and Qatar-based Msheireb
Hospitality have joined forces
to develop and manage an
MGallery hotel in the Qatari
capital Doha.

The 215-bedroom MGallery
Doha will be marketed as a
“distinctive boutique hotel”
offering a modern interpre-
tation of Qatari heritage and
hospitality. The property is
being developed by Msheireb,
with Accor being appointed as
operator. Msheireb is a sub-
sidiary of Qatar Foundation
for Education, Science and Community
Development and was set up in April 2007.

Due to open in 2015, exact details are yet to
be revealed but facilities will include a large spa,
a themed outdoor pool and a range of restau-
rants. The hotel will be located within Msheireb
Downtown Doha, billed as the world’s first sus-
tainable downtown regeneration project.

The scheme will see 31 hectares being
redeveloped and upgraded, with an aim of
transforming Doha’s old commercial and

Accor is to operate the new hotel under its luxury MGallery brand

business district into a vibrant, ecologically
sustainable city centre.

Abdul Aziz Al Emadi, CEO of Msheireb
Hospitality said: “Developing a modern hotel
that reflects the Qatari culture and heritage fits
very well with our strategy to introduce inno-
vative and integrated hospitality products.

“Our vision is to enrich the Doha’s hospitality
sector and contribute to the broader vision of
Qatar, supporting the tourism sector to promote
the country as an international destination.”

Tingo ‘'money-back’ booking site launches

Smarter Travel Media, a sub-
sidiary of TripAdvisor, has
launched a new hotel book-
ing website that automatically
rebooks rooms if they become
available at a lower rate.

Tingo is designed to
enable travellers to book a
“Money Back” room from an
extensive list of proper-
ties powered by the online
Expedia Affiliate Network.

After a booking has been
made, the website will mon-
itor prices and automatically
rebook the room if the rate
drops. The difference in price
will then be refunded to the
traveller’s payment card.

Around 95 per cent of hotels on
Tingo could earn travellers a “Money Back”
refund, while the rates will remain com-
petitive even if the price isn’t reduced after
completing the booking.

Smarter Travel Media general manager
David Krauter said: “Travellers could have
saved millions last year had there been a
simple system in place that automatically
rebooked their room. And that’s what Tingo
does, by taking the gamble out of booking

6 Read Spa Opportunities online: www.spaopportunities.com/digital
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Take the gambile 0wt of bosking!

You Just
Can't Lose!

Around 95 per cent of hotels on Tingo could earn traveller’s money back

and refunding travellers’ money when rates
drop. It’s a no-brainer”

The launch of Tingo comes just months
after BackBid was unveiled, a travel web-
site that allows people to post details of an
existing reservation to other hotels at
the same destination.

Hotels compete for your business by offer-
ing email discounts and value-added services.
BackBid users can then make the new book-
ing and cancel the existing one if preferable.
Details: www.tingo.com
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DIARY DATES

18-21 April 2012

SPATEC Europe 2012

Don Carlos Leisure Resort & Spa,
Marbella, Spain

SPATEC is a two-day forum of face-to-face
meetings between UK and European owners,
directors and senior personnel, with leading
suppliers from the following categories:
Apparel, Aromatherapy, Beauty Products,
Body Toning, Fitness Equipment,
Hydrotherapy, Linens/Robes/Towels,
Manicure, Marine Therapies, Massage,
Retail, Sales and Marketing Services,

Single Use Items, Skincare, Software, Spa
Equipment, Sun Protection, Steam Baths,
Tanning and other new, innovative and
relevant suppliers to the spa industry.

Tel: +44 208 547 9830
www.mcl i
events/SpatecEU2012

ional.com/

19-21 April 2012

Intercharm Professional

Crocus Expo International Exhibition
Center, Moscow, Russia

The cosmetics industry in Russia, CIS

and Eastern Europe will find new market
opportunities and distributors, 2,500 brands
and 20 educational programmes here.

Tel: +7 495 937 6861
www.intercharmpro.ru

14-15 May 2012

COSMEETING America

Sheraton New York Hotel & Towers, New
York, US

This business road show will present
emerging brands and high-end cosmetics
products to distribution networks.

Tel: +33 1 44 69 95 69
www.cosmeeting.com

14-15 May 2012

Natural Beauty Summit America
Sheraton New York Hotel & Towers, New
York, US

Held alongside Cosmeeting America, this
summit targets those working in the natural
beauty sector.

Tel: +33 1 44 69 95 65
www.naturalbeautysummit.com

14-16 May 2012

Beautyworld Japan

Tokyo Big Sight, Tokyo, Japan

This event will feature the latest products
and services, information and trends in the

www.spaopportunities.com

The Spatec events are based on one-to-one meetings between operators and leading suppliers

Japanese and Asian beauty and spa sectors.
Tel: +81 3 3262 8939
www.beautyworldjapan.com

15-17 May 2012

The Hotel Show

Dubai World Trade Centre, Dubai, UAE
An event which provides a networking and
sourcing platform for up to 14,800 regional
hospitality professionals. This year, it will
have a special focus on ‘beyond luxury’.
Tel: +971 4 438 0355
www.thehotelshow.com

17-19 May 2012
Sustainable Cosmetics Summit North
America

InterContinental New York Barclay Hotel,
New York, US

This summit will explore sustainability issues
facing the beauty and spa industries.

Tel: +44 20 8567 0788
Www. A

29-31 May 2012

Beautyworld Middle East

Dubai International Convention Centre
Leading trade show for cosmetics, beauty
products, fragrances, wellness and spas.
Tel: +971 4 389 4500
www.beautyworldme.com

3-6 June 2012

Global Spa & Wellness Summit 2012
Aspen, Colorado, US

The sixth annual Global Spa & Wellness
Summit (GSWS) will be held 3-6 June 2012
in Aspen, Colorado, US. The first gathering
to be held in the US since 2008, the 2012
Summit will be very unique, as it's being held
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in collaboration with the 61-year-old Aspen
Institute, one of the most prestigious think-
tanks in the world.

Tel: +1 212 716 1199
www.global dwell

12-14 June 2012

The LOHAS Forum

Hotel Boulderado, Boulder, US

Learn how to: Successfully approach the
LOHAS consumers with your products
and services. Network with like-minded
executives from all LOHAS market sectors.
Speak directly with media who are interested
in covering companies and products
designed for the conscious consumer.

Tel: +1 303 222 8263
www.lohas.com/forum

21 June 2012

Forum HOTel & SPA

Ritz, Paris, France

The theme for the fifth annual HOTel

& Spa is Experience. Key objectives will
include: client and therapist experiences;
authenticity; offering a strong message; and
creating a profitable spa business. It will be
hosted by a panel of international experts.
Tel: +33 (0)1 43 21 05 69
www.forumhotspa.com

1-2 July 2012

VITASPA Spa Expo & Medical Spa
Conference

Sheraton Hotel, Buenos Aires, Argentina
Organised by the Argentine Spa Association,
the event is for owners and managers of spas.
Tel: +54 11 4468 0879
‘www.vitaspaestetica.com

W Twitter: @spaopps ©CYBERTREK 2012



cAromatherapy

collection

The Aromatherapy Collection with
nature's finest botanicals to gently
restore and uplift body and mind

Il

Biossentials Award Winning cruelty free

natural products, spa therapies and treatments trusted

by leading resorts, hotels and spas worldwide

S

-@f .
www.biossentials.com ‘ % IOSSCHtlaIS®
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Where innovation

. . . LEISURE
meets inspirafion INDUSTRY
LIW is the ideal platform fo get your Pool & Spa products WEEK

and services in front of over 9000* senior decision makers
from the entire leisure industry. Don’t miss out, contact

Max Quittenton on +44 (0) 20 7955 3972 or email .
max.quittenfon@ubm.com to book your stand. 18-20 Sept 2012 - NEC Birmingham UK

Q follow us @1_i_w I|W CO 3 U k

* ABC auditfor LIW 2011 (20-22 September 2011). Total atftendance: 9,064, Visitor aftendance: 7,177. Exhibitor aftendance: 1,877.
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Kempinski signs Delhi hotel deal

Kempinski Hotels has signed a management
agreement for Kempinski Ambience Hotel
Delhi, with the opening scheduled for the sec-
ond quarter of this year (2012).

The 480-bedroom luxury hotel will be
located in the historic neighbourhood of
Shahdara in the Eastern part of the city.

‘When opened, the property will boasts an
extensive spa and fitness centre with a sauna
and hammam, as well as two swimming pools.
No further details were revealed at this time.

The opening of the hotel will not affect the
25-year marketing alliance that Kempinski cur-
rently has with Indian operator Leela Palaces,
Hotels and Resorts.

In 2011, the parties agreed that it was in
the interests of both groups, to optimise the
relationship, by aiming for a progressive and
controlled phase-out over the next years.

Kempinski Hotels believes that this progres-
sive phase-out will allow Leela to benefit from
access to Kempinski’s strong marketing cam-
paigns, while gaining in independence.

Leela opened its own 260-bedroom hotel in
Delhi in April 2011 in the Diplomatic Enclave
area at Chanakyapur — the Leela Palace New

Facilities are set to include extensive spa facilities

Delhi. Its facilities include a 6,500sq ft (604sq
m) Spa by ESPA designed by Jeffrey Wilkes.

Last month, Kempinski announced its re-
entry into Latin America with the signing of a
management contract for a new luxury resort
in Colén Province, Panama.

Groupon UK forced to change practices

Daily discount voucher com-
pany Groupon has been found
to be breaking UK consumer
rules and has been given
three months to change and
improve its practices.

An investigation by the
Office of Fair Trading (OFT)
found “widespread examples”
of Groupon’s practices which
were seen to breach consumer
protection regulations.

Announcing the findings
of its probe, the OFT said it
has specific concerns over practices involving
reference pricing, advertising, refunds, unfair
terms, and the diligence of its interactions with
merchants. The OFT has now set a July dead-
line for Groupon to undertake changes in its
practices to comply with UK law.

Groupon’s UK operations have come under scrutiny from regulators

‘The OFT has demanded that reference prices
(adverts that compare an original reference
price against a sale price), including savings,
are accurate, honest and transparent.

To read more about the OFT's findings and rec-
ommendations, see: http://lei.sr?a=R4t4H

Habia secures UK wellness sector training deal

UK-based Habia is to work alongside the
Association of Employment and Training
Providers (AELP) to identify and address cur-
rent and future skills needs in the UK wellness,
beauty and hair sector. It follows the signing of
a Memorandum of Understanding, which will

©CYBERTREK 2012 3 Twitter: @spaopps

see AELP represent the interests of its beauty
members on behalf of Habia.

AELP will also sit on the board of the Habia
Skills Academy, which has been established to
provide a forum through which the agency can
consult providers on a wide range of issues.

LANS/IVANIN OTIRYD VAL 3OVIT

Industry-leading
marketing and
design services

With more than 30 years’
experience, leisure media
studio will work with you
to create bespoke print
and web solutions to
power your marketing

D Web design

D Email marketing

D Contract publishing
D Graphic design

D Digital turning pages
D Image retouching

D lllustration

D Advertising design

D Direct mail

D Print

LET US QUOTE YOU

Contact Tim Nash
Tel +44 (0)1462 471917

timnash@leisuremedia.com

Read Spa Opportunities online: www.spaopportunities.com/digital 11



TRAINING

3 13 YEARS

TO ADVERTISE call +44 (0)1462 471907 email sales@spaopportunities.com

(@ HUMBER

The Business School

Take a one-year journey into

Spa
Management

Humber's Spa Management diploma program covers
everything from managing a spa to starting your own
- all within one year.

For more information contact: Antonietta Perretta,
Program Coordinator 416-675-6622 ext 4089

business.humber.ca

THE UK'S LEADING INDEPENDENT PROVIDER OF FIRST AID
AND DEFIBRILLATION INSTRUCTOR TRAINING

Why not become a
First Aid Instructor?

« First Aid & Defibrillation Instructor Training Courses held
throughout the UK every month. Contact us for details or visit
our website

* Full on-going support packages

« Allows you to teach HSE approved and the new Level 2 Awards
in First Aid and Defibrillation

* Level 3 First Aid instructor courses from only £695.00 + VAT
including PTLLS. Option to include Defibrillation Instructor training

+ New 7 day First Aid Instructor qualification for 2012 including a
new Level 3 Assessors Award for only £1095 + VAT

Upcoming courses

MAY: Telford and Dundee

JUNE: Portsmouth, Doncaster, Warrington and Exeter

el JULY: Brentwood, Teffrd, Salisbury and Lincoln

SUCCESS. + On-sie instructor training available at reduced rates

NUCOtraining

Nuco Training Ltd, Endeavour House
Central Treviscoe, St Austell
Cornwall PL26 7QP

Tel: 08456 444999

Email: sales@nucotraining.com

www.nucotraining.com

OVER

Great spa
employees
aren't born,
they're trained.

Our world renowned
training programs
deliver stronger
sales, smoother
operations and
happier guests.

Borgman, President

Customized on-site training in
sales and customer service

The Spa Director’'s Management
Intensive seminar

Online education

For more information and
schedule of classes, visit

wynnebusiness.com

Wynne Business Spa
Consulting and Education
14567 Big Basin Way,
Saratoga, CA 95070 USA
(800) 747-5525, ext. 30

wynne
BUSINESS
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AROMATHERAPY

ASSOCIATES

Aromatherapy Associates a well established
luxury Spa Brand, is looking for an exceptional
individual to join the growing Team.

Regional Trainer &
Account Manager - Asia
Based in Aromatherapy Associates Hong Kong Office

Good k for the right did

Willing to travel around Asia for 2 -3 weeks per month
Extensive Training & Managerial Experience

Minimum 5 years spa experience, preferably

ina5 star hotel environment

Outstanding technical/treatment skills

Excellent presentation, communication and interpersonal skills
Ability to work independently and be self motivated
Impeccable grooming standards

Speak fluent English, (Mandarin is an advantage but not essential)
Experience of working under pressure and to specific deadline
Proven ability to deliver informative and

inspiring Training modules

matherapyassociates.com

MASSAGE & BEAUTY THERAPIST
SPA ATTENDANT
FREELANCE THERAPISTS

Coworth Park Dorchester Collection’s 70 room country house hotel
has a ground breaking cco-luxury Spa, an architectural wonder, parcially
submerged in the landscape, its upper floor takes in breathtaking views of

the surrounding English parkland.

We have an exciting opportunity for full time mulei skilled massage
and beauty Therapists with a minimum qualification of NVQ3 and
experience in a luxury spa or salon. We also require a Spa Actendant to
join our team of Spa professionals. In this role you will be responsible for
the perfect presentation of all spa arcas.

To ensure The Spa at Coworth Park provides the finest service to our
guests we are looking for passion, personality and a flexible approach in
our team members who are required to work shifes and weekends.

We also accept applications from freelance therapists (multi skilled or
specializing in massage) to work weckends and occasional weckdays.

Dorchester Codleetion

us? Apply now on www.coworthparkcareers.com

ORIENT-EXPRESS
HOTELS, ITALY

Orient-Express Hotels is recruiting for exceptional spa professionals to join the
Italian five-star hotels wellness centres in Venice, Portofino, Ravello and Sicily

SPA THERAPIST
Ideal candidate is a customer orientated person with a strong
i to superb ication skills

and knowledge of both English and ltalian languages.

She will carry out facial and body treatments to a high
professional standard and will be able to advise clients on
their skincare regime and on other appropriate treatments.
NVQ level 3 in beauty therapy, or equivalent,

is mandatory while the knowledge of further

massage techniques will be an advantage.

SPA THERAPISTS COORDINATOR
We are willing to meet a highly motivated professional with
strong isati ip and ication skills.
The role involves hands on treatments, but will

allow the right candidate to develop her ability in

all aspects of the management of a spa.

Responsibilities: to ensure highest quality therapy as well
as a smooth and efficient running of the spa; to maximize
treatment and retail sales through excellent telephone
skills, repeat bookings, customer care; to enable the
department to achieve company’s revenue targets while
ensuring compliance with all standard operating policies,
procedures including Leading Quality Assurance.

NVQ level 3 in beauty therapy, or equivalent and excellent
computer skills are required. Previous experience within
a5* Hotel spa environment is also essential.

Other information: positions will be based in Italy at
the Hotel Cipriani Venice, Hotel Splendido & Splendido
Mare Portofino, Hotel Caruso Belvedere Ravello, Grand
Hotel Timeo and Villa Sant'Andrea Taormina. Seasonal
opening will be from March to November 2012.
Accommodation may be provided for non residents.

Orient-Express expects exceptional performances yet grants interesting rewards. Whether it’s training &
career opportunities, job enrichment or a supportive work environment, you are ready for this challenge
please apply forwarding full resumé along with a recent photo to humanresources@oeh.it
Kindly apply only if you match the above criteria; other profiles wont be considered.

INAWLINEDO3IY
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Experienced
Agents Wanted

ofessional spa company and
rnational distributor of a high
performance range of spa products
eeking experienced
agents to market and sell to top end
spas throughout Europe, Middle
East, North Africa, & Russia.
Apply online:

www.spabusiness.com/agents

Spa opportunities
forthcoming issues:

27 April 2012

1t Book by 19 April
=
11 May 2012
: T Book by 03 May
!' 4 25 May 2012
Book by 17 May

TO ADVERTISE
Tel: +44 (0)1462 471907
Email: spaopps@Ieisuremedia.com

e, — —
- —

spa opportunities

JOBS ONLINE

W Massage and Beauty Therapist
Company: Coworth Park
Location: Ascot, United Kingdom

M Full Time Receptionist
Company: Spa llluminata
Location: London, United Kingdom

M Spa Attendant
Company: Coworth Park
Location: Ascot, United Kingdom

M Freelance Therapists
Company: Coworth Park
Location: Ascot, United Kingdom

M Spa Therapists
Company: Orient-Express
Location: Venice, Portofino, Ravello and Sicily, Italy

M Spa Therapist Coordinator
Company: Orient-Express
Location: Venice, Portofino, Ravello and Sicily, Italy

M Spa Manager
Company: Lion Quays Waterside Resort
Location: Shropshire, United Kingdom

M Regional Trainer and Account Manager - Asia
Company: Aromatherapy Associates
Location: Hong Kong

M Spa Director
Company: SpaStaff.com
Location: Chennai, India

M Spa Manager
Company: SpaStaff.com
Location: Chennai, India

W Spa Manager
Company: SpaStaff.com
Location: Coventry, United Kingdom

M Senior Beauty Therapist
Company: Citirecruit
Location: Stroud, United Kingdom

M Beauty Therapist
Company: Citirecruit
Location: Stroud, United Kingdom

For more detail
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CHIEF EXECUTIVE OFFICER

LONDON  SIX FIGURE PACHAGE

Les Mills International (LMI) creates the world’s most popular
group exercise programmes that are enjoyed by millions

of people every week. Our programmes are taught around
the world by 90,000 certified instructors in 14,000 licensed
clubs. In the UK our classes have been running in all the
main health clubs and fitness chains since 1997 through
LMI’s appointed distributor.

The company has now acquired the UK distribution agency.
As aresult of this acquisition, Les Mills Fitness UK is already
a substantial business delivering some 5,700 Les Mills
programmes every year in 1,700 clubs with 30 employees
and a team of 32 contracted trainers.

But that is just the start. Les Mills Fitness UK has ambitious
plans and is seeking to appoint its first CEO to develop and
deliver its substantial growth strategy for the UK market.

The Role

To develop the business to deliver significant growth

in the UK through existing channels and clients and to
identify and develop new channels and revenue streams

To establish Les Mills Fitness UK as an
industry champion of the UK H&F sector

To promote and advance the Les Mills brand in the UK
To ensure Les Mills Fitness UK is an integral

part of the global LMI success story

To lead the transition from distributor

model to proprietary model

The Candidate

* An experienced, results-focused leader

with relevant industry experience

A senior executive with excellent sales and marketing
skills and a track record of commercial success
Significant experience and understanding of how to
penetrate the UK leisure and/or fitness markets at both
strategic and tactical levels

A strong organisational leader, people manager and
industry thought-leader

Proven change management skills and cultural sensitivity

This is a significant appointment and so we are looking for
someone who is energetic and passionate about the Les Mills
brand to lead the growth of our business in the UK.

For a confidential discussion and to find out more about this

unique opportunity, please call our retained advisor Michael

Emmerson on 0845 600 9650 or on 07798 898271. Alternatively,
email your details to MichaelEmmerson@HR-Support.org.uk

or apply online at www.leisureopportu

LESMILLS

ies.co.uk/LesMills

INAWLINEDO3IY
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Buxton developers secure land deal

The development of the UK’s
“first genuine spa hotel”
for more than 100 years in
Buxton, Derbyshire, has taken
a step forward following the
signing of a landmark agree-
ment. High Peak Borough
Council and Derbyshire
County Council, the land-
owners, have confirmed
that an “historic” deal with
the Buxton Crescent Hotel
and Thermal Spa Company
(BCHTS) for the scheme has
been secured.

The £35m (USs55.9m, EUR41.9m) Buxton
Crescent project includes a restoration of the
town's Grade I-listed Crescent building and the
Grade II-listed Natural Baths and Pump Room.
It is anticipated that work will get underway
on the first of two construction phases in June.
Enabling works have already commenced.

A 79-bedroom spa hotel incorporating the
Natural Baths is at the centre of the plans, in
addition to a 2,000sq m (21,528sq ft) natural
thermal mineral water spa and a visitor centre.
The spa will comprise a dry treatment area with
six massage rooms; a manicure and pedicure
area; and an exercise studio, as well as electro-
therapy and inhalation facilities.

The spa hotel will incorporate Buxton’s natural mineral water baths

Meanwhile, hydrotherapy wet treatment
areas will incorporate four thermal mineral
baths and an underwater jet massage, together
with hydromassage and Scottish spray areas.

A swimming pool, a thermal mineral pool
and a hydropool complete the line-up, in addi-
tion to a sauna world with saunas offering a
variety of temperatures and an ice room.

BCHTS has been created to deliver the
development by the Trevor Osborne Property
Group and CP Holdings, owner of Danubius
Hotels. It is investing £15m (US$24m, €18m),
while The UK’s Heritage Lottery Fund has pro-
vided £12.5m (US$20m, €15m).

Details: www.buxtoncrescent.co.uk

GSWS launches global spa training study

The Global Spa & Wellness
Summit has appointed
research specialist SRI
International to conduct a
global study on the state of
spa management education
and training.

The study, currently under-
way, will be conducted in
three stages — the first of
which will gather a base-
line understanding and data
on the current availability of
spa management education
and the supply of spa man-
agement graduates.

During the second stage,
SRI will look to outline spa
business needs for spa man-
agement personnel in order to improve
industry alignment with spa management
education programmes.

Itis hoped that the final stage of the research
will lead to a set of recommendations on how
to address gaps between market needs and spa
management education offerings, as well as

|
-

16  Read Spa Opportunities online: www.spaopportunities.com/digital

‘The study will lead to a set of recommendations on skillgaps

other chall, related to spa

skills and training. The results of the study
will be unveiled at the forthcoming summit
in Aspen, Colorado, US in June 2012.
Details: www.globalspasummit.org

To read more on the training study, see Spa
Business, Q2 2012, p. 40.

M Twitter: @spaopps

ADDRESS BOOK

Argentina Spa Ass
+54-11-4468-0879

Asia Pacific Spa and Wellness Coalition
+65 9855 2032

Association of Malaysian Spas (AMSPA)
+603-4256-8833 \/ www.amspa.org.my

n
wwwasociacionspa.org

Wwwapswe.org
Australasian Spa Association

+613 93879627 - wwwaspaassociation.com.au
Bali Spa and Wellness Association (BSWA)

Brazilian Spas Association
+117548-5555 /- www.abcspas.com.br
British International Spa Association (BISA)
+441580 212054\ wwwbha.org.uk

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)

+2-816-4761 |/ wwwbgspa.org

China National Spa Association

Association of the Spa Places of the Czech Republic

+420-384-750-840 V- WwW.spas.cz.
‘The Day Spa Association (US)

+1201865 2065 V- www.dayspaassociation.com
Estonian Spa Association

+372-5109306 V- wwwiestonianspas.eu
European Spas Association

43227332661 V- wwwespa-ehv.com
Federation of Holistic Therapists (FHT)

+44870 420 2022 \W: wwwfht orguk
French Spa Association (SPA-A)

WiWwspa-a.com

German Spas Association

Hungarian Baths Association

+36-1-452-4505 ' www furdoszovetseg hu/en
‘The Iceland Spa Association

+354-896-005-0 |\ www.visitspas.cuficeland
The International Medical Spa Association

+1201 865 2065 \/: www.medicalspaassociation.org
International SPA & Wellness Association (ISWA)

+49-30-307-5315 V- wwwiswade
International Spa Association (ISPA)

+1888 651 4772 |- www.experienceispa.com

Japan Spa Association wwiwj-spa.jp
+81-3-5724-6649 /- wwwj-spajp
Latin American Spa Association
+52-55-52-77-17-76 /- www.expospa.com/spa
Leading Spas of Canada
+1800 704 6393 V- wwwleadingspasofcanada.com
Mongolian Spa Sauna Association
+976-117-014-4410 |- wwwmssamn
National Guild of Spa Experts Russia
+007 495 938 1592 \V: ng.russiaspas.ru
New Mexico Spa Association
+1505 3312344
Portugese Spas Assoc
+351-217-940-574.
Romanian Spa Organization
+40-21-322-01-88 - WW\.1Omanian-spas.ro
Samui Spa Association
+66 7742 08712 \\/: wwiw.samuispaassociation.com
Serbian Spas and Resorts Association
+381-65-20-20-120 V- www.udruzenjebanja.co.rs
South Africa Spa Association
+27-11-447-9959 /- www.saspaassociation.co.za
Spanish National Spa Association
+34-915-490-300 V- wwwibalnearios.org
Spa Association of India

tion
www.termasdeportugal pt

Spa Association of the Czech Republic
+420 22251763 V- Www.spas.cz
Spa Association Singapore
+65 6223 1158 - www.spaassociation.org.sg
Spa & Wellness Association of Nepal
+60-12-366-5711
Spa Business Association (UK)
+44 1268 745 884 /. www.spabusinessassociation.co.uk
‘Taiwan Spa Association
+886-227-358-576
‘Thai Spa Association
+66 (0)2665 7395
Turkish Spa Associati
+90-258-271-4425 |- www.spa-turkey.com
Ukrainian SPA Association
+3-8044-253-74-79

Wwwtspa.tw

wwnethaispaassociation.com

wwwspaua.org
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