
Ellis, who is also chair and CEO of the 

Global Spa & Wellness Summit, predicts that 

there will be an explosion of new “wellness 

everywhere” hotel chains as established hotel 

chains re-brand around wellness.

Healthy hotels, spa-related genomics, inclu-

sive wellness and ‘earthing’ are among the 

top spa themes for 2013, according to the 

10th annual trends forecast by global spa and 

wellness resource SpaFinder Wellness.

Compiled by SpaFinder’s president and 

industry expert Susie Ellis, the SpaFinder 
Wellness Trend Report also predicts that 

there will be a revival of authentic ayurveda 

and other ancient therapies and an increase 

in men looking to have “serious work” done 

at medical spas.

The top 10 spa trends for 2013 are:

Susie Ellis, president of SpaFinder, compiled the report

Dining options at the hotel include tra-

an emphasis on organic dishes. 

Other facilities include a 24-hour business 

centre, a discovery centre and Kilana kids’ club.  

Details: http://lei.sr?a=r5V1r

Four Seasons has launched a new luxury hotel 

– in the Serengeti National Park, Tanzania.

The property features 77 guest rooms, includ-

are suited for single or couples treatments and 

house outdoor bathtubs. 

The resort spa has been built around an 

watering hole, where guest can watch elephants 

gather for a drink. 

There are six freestanding treatment 

pavilions. Treatments at the spa are Serengeti-

inspired and incorporate local plants, minerals 

centre is also on offer. 

spa opportunities

and materials, opened its doors in 

Texas, US on 8 December. 

Houston, held tours of the lodge, 

mini treatment demonstrations and 

a ribbon cutting ceremony as part of 

its grand opening. Co-founders Tracy 

have dedicated themselves to pro-

viding an all-natural and organic 

environment with eight rooms made 

from repurposed shipping containers, 

recycled asphalt and gravel walkways. 

Details: http://lei.sr?a=2w3m6

The spa pavilion will overlook an active watering hole

She added that the trends reflect the 

changing landscape of the industry. 

was issued a decade ago, the wellness indus-

try was in a ‘different era’. 

and wellness these past 10 years,” she said. 

“We think this forecast will make it star-

– and consumer expectations – have evolved 

from pampered indulgence to personalised, 

functional health and wellness.”

research analysts, the report is based on 

ongoing surveys with spa and wellness busi-

nesses and stakeholders around the globe, 

thousands of travel agents and hundreds of 

thousands of consumers.

The full 60-page report, which includes 

an analysis of factors influencing each 

trend and examples of early trend adopt-

 

Details: http://lei.sr?a=I3j4p
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Spa at Chateau Elan, part of the 

Chateau Elan Winery & Resort 

in Atlanta, Georgia, US, has 

completed its two-part make-

over at a total cost of US$3m 

(2.29m euro, £1.86m). 

The second phase of reno-

vations cost US$1.5m (€1.15m, 

£931,413) and included a 

makeover of all guest suites, 

the Fleur de Lis restaurant, 

two spa library areas, a gift 

shop, front desk and lobby.

Last year, phase one of the 

renovation saw the comple-

tion of the spa’s 35 treatment 

rooms, relaxation areas and 

couples rooms.

Swirl patterns in the carpet, 

wall coverings and furniture 

and shades of blue, sand and 

sea glass evoke a subtle theme of water.

Doug Rollins, vice president of sales and 

marketing at Chateau Elan, said the com-

pletion of the works will coincide with the 

resort’s 20th anniversary. The spa, nes-

tled inside a lakeside mansion 40 minutes 

including the spa, fitness centre and pool and 

restaurants. 

Grand Hyatt Manila and Residences will be 

the centre of the master-planned development 

Veritown Fort, which will house 11 residential 

projects, premier dining options and upscale 

retail spaces and boutiques. Upon opening, 

Grand Hyatt Manila and Residences will be the 

second Hyatt-branded hotel in the Philippines. 

Details: http://lei.sr?a=V6U7m

north of Atlanta, includes 14 overnight guest 

suites and offers couples’ treatments, mas-

sage and wellbeing therapies, hydrotherapy, 

anti-oxidant winery treatments skin care 

treatments, nail care, sauna and steamroom. 

Details: http://lei.sr?a=X1f4c

The Grand Hyatt Manila hotel will include a large luxury spa

Facilities at the Chateau Elan spa will include a double treatment room

A Grand Hyatt hotel and 

Hyatt-branded residences 

are set to open in Manila, 

Philippines in 2015. 

The new property is a joint 

venture between a Hyatt 

affiliate, property devel-

oper Federal Land Inc. and 

Japanese financial services 

group ORIX Corporation. 

Grand Hyatt Manila will 

be located on the top 14 

floors of a 66-story office and 

hotel tower and will feature 

438 guestrooms. Designed 

by China-based architects 

Wong + Ouyang, the hotel will 

include a large luxury spa, a 

health and fitness centre and a swimming pool.  

Exact details of the hotel’s spa facilities will be 

released at a later date. 

Florida-based architects Bilkey Llinas Design 

will design the interior of the hotel. Facilities 

will include a range of bars and dining areas as 

well as business and meeting spaces. 

The Grand Hyatt residences will be located in 

a second tower and will offer 220 luxury units 

with private access to the hotel’s amenities, 

http://www.leisuresubs.com
mailto:subs@leisuremedia.com
http://lei.sr?a=V6U7m
http://lei.sr?a=X1f4c


Asian hotel operater Dusit International is set 

to open Dusit Thani Abu Dhabi, its first prop-

erty in the UAE capital, in early 2013. 

Located in a 37-storey glass tower in the 

business and government district, the resort 

will feature 402 guest rooms including 51 suites 

as well as 131 luxury apartments.

The Namm Spa will feature eight treatment 

rooms. Exact details of the spa facilities will be 

revealed in the coming weeks. 

There will be a total of seven restau-

rants, including Dusit’s signature Benjarong 

Restaurant serving authentic Thai cuisine and 

the Urban Kitchen, which offers international 

and Arabic specialities. 

Facilities include a fitness centre as well as 

a spacious conference centre with a variety of 

function rooms, including a 785sq m (8,450sq 

ft) ballroom that can host up to 2,000 guests. 

Scott Mawhinney, general manager at Dusit 

Thani Abu Dhabi said: “Abu Dhabi is emerging 

as one of the most sought-after business hubs 

in the region and we see enormous potential for 

a world-class business hotel in the capital. 

“We are confident that with its strategic loca-

tion, the new Dusit Thani Abu Dhabi will prove 

a major attraction to the UAE capital.” 

the ‘Yin’ – Dusk Relaxation. Dining options 

include Shi Yuan, an all-day dining area serv-

ing international and South Asian dishes. 

The resort also features an outdoor  

swimming pool and a fitness centre featuring 

yoga and Tai Chi classes. 

Other facilities include a wine room, tennis 

courts, a swim-up bar and in-room massages. 

Details: http://lei.sr?a=N2N3r

open the first luxury retreat under its Dusit 

Deverana brand in New Delhi. The three 

hectare, 50-room site will have a 102m-long 

swimming pool and the Dusit Group’s signa-

ture Deverana spa - featuring reflection pools, 

a fitness centre, yoga pavilion and Zen Court.  

Details: http://lei.sr?a=p3F1B

The signature Anantara Spa draws inspiration from Chinese traditions

The 402-room hotel is housed in a 37-storey glass tower

Dubai-based hotel operator Jumeirah 

Group is set to open a luxury hotel in cen-

tral Mumbai, India in 2017. The hotel will 

form part of a development in the Lower 

Parel district of the city. It is expected to 

feature 470 rooms, suites and serviced 

apartments as well as a Talise Spa.  

A range of restaurants and bars will be on 

offer while other facilities include confer-

ence, wedding and meeting spaces. 

Gerald Lawless, CEO of Jumeirah Group, 

said: “The demand for luxury hotels in the 

Indian market has been robust and we are 

delighted to have initiated the first phase 

of our expansion into India with this land-

mark project in Mumbai.”

Jumeirah Group currently operates 20 

luxury hotels and serviced apartments 

including 10 in the UAE, seven in Europe, 

two in the Maldives and one in China. A 

further 15 hotels are now under develop-

ment. Details: http://lei.sr?a=e1R7T

French luxury hotel brand Sofitel has 15 

hotels currently under construction world-

wide and 20 projects pending signature.

China is now the brand’s primary market, 

with 18 hotels in preparation, and a pipeline 

of 10 further sites to open by 2015, includ-

ing three for next year. 

Three new properties are planned for 

Asia by 2015, two of which will be under 

the Sofitel So label. 

Further to this, there are launches 

planned next year for Morocco and Rio 

de Janeiro, Brazil and two more for Dubai, 

joining its existing property at Jumeirah 

Beach. The company has now completed 

its repositioning strategy started in 2007. 

Almost all the hotels are being upgraded 

and two new labels: Sofitel Legend 

and Sofitel So have been introduced. 

Details: http://lei.sr?a=F0E4l

Facilities at the hotel will include a Talise Spa

■

Anantara has launched 

Anantara Sanya Resort & Spa 

– the group’s second resort in 

China. Located on Hainan 

Island, the resort features 122 

rooms including suites and 

private pool villas.

A signature of the resort are 

the Spa Pool Villas facing the 

ocean. The villas feature 500sq 

m (5,382sq ft) of living space 

including a pool oasis with 

private trails to the shoreline. 

Guests will also have the use 

of a private villa host. 

The resort will house the 

brand’s signature Anantara 

Spa that draws inspiration 

from China’s tea rituals and 

age-old pearl wisdom. 

Spa facilities include a spa jet pool, an expe-

rience shower, a Swiss shower, steam therapy, 

a dip pool and a foot walk therapy corridor. 

Anantara’s signature massage involves blending 

a fusion of oils into the body using acupressure 

techniques with the aim of restoring the flow 

of energy. Other treatments include the Pearl 

of South Sea, the ‘Yang’ – Dawn Renewal and 

http://lei.sr?a=N2N3r
http://lei.sr?a=p3F1B
http://lei.sr?a=e1R7T
http://lei.sr?a=F0E4l


Centara Hotels & Resorts is 

set to open its fourth prop-

erty in Pattaya, Thailand in 

March 2013. 

The TB1.1bn (Thai baht) 

(£224m, €278m) Centara 

Grand Resort & Spa Pattaya 

will be managed by Centara 

and is a joint partnership with 

Cliff Residence Company, a 

division of the Tulip Group. 

Located at Phratamnak 

Hill, the hotel will feature 161 

rooms including 24 deluxe 

ocean vista suites. 

The hotel will house Centara’s signature Spa 

Cenvaree. Exact details of the spa facilities will 

be unveiled in the coming weeks. 

Dining options at the resort include all-day 

restaurant Oceana serving international and 

Thai cuisine. Other outlets include rooftop res-

taurant Altezza which will serve Italian cuisine 

and a French-inspired bistro.

Starwood Hotels and Resorts 

launched W Bangkok hotel 

in December – its second W 

property in Thailand. 

Located on the North 

Sathorn Road, the hotel 

will feature 407 guestrooms 

including 32 suites. 

The hotel will also house 

W’s signature Away-branded 

spa and a Sweat Fitness Centre 

as well as a outdoor heated 

pool. W Bangkok will form 

part of the Golden Land’s 

Sathorn Square, a mixed-

use project that includes a 750,00sq ft office 

tower and a variety of retail shops, centred at 

the Russian Embassy complex. 

Designed by Thai-based architects Soda, 

the hotel will combine a 31-floor modern glass 

tower with a mix of Thai heritage and modern 

Western influence. 

Hilton Worldwide is set to open a new hotel in 

Alexandria in 2013 – its second Hilton Hotels 

& Resorts property in Egypt.

Following a management agreement with 

Delta for Tourism & Hotels Company, the hotel 

will feature 158 guestrooms. Located on the 

city’s Corniche, Hilton Alexandria Corniche 

Facilities include a fitness centre, a swim-

ming pool and a multimedia centre. 

Thirayuth Chirathivat, CEO of Centara 

Hotels & Resorts, said: “The location is 

superb, being in the centre of the exclusive 

Phratamnak district and within just two min-

utes of Phratamnak Beach, and the design of 

the hotel is that of understated club-like luxury. 

Details: http://lei.sr?a=E8n7U

A range of restaurants and bars will be on 

offer including The Kitchen Table, offering tra-

ditional Thai cuisine and the Woobar featuring 

an in-house DJ. 

W Bangkok follows the 2010 opening of W 

Retreat & Spa Koh Samui, located in the Gulf 

of Thailand. Details: http://lei.sr?a=j9r2L

The resort’s 434 rooms and spa were redeveloped
The TB1.1bn Pattaya resort is set to include a Cenvaree-branded spa 

Designed by architects Soda, the hotel has 407 rooms and an Away Spa

will house a spa and health club as well as a 

private beach and an outdoor pool. 

Exact spa details will be confirmed at 

a later date. Hilton Alexandria Corniche 

will be Hilton Worldwide’s 19th prop-

erty in Egypt and it’s second in Alexandria. 

Details: http://lei.sr?a=s1e8f

Riu Hotels and Resorts is set to reopen its 

Riu Palace Mexico hotel this month fol-

lowing a US$20.8m (£13m, €16m) revamp. 

Located in Playa del Carmen, all of the 

hotel’s 434 guestrooms have been upgraded. 

The hotel has also introduced the Renova 

Spa featuring two single rooms and a multi-

service room as well as a beauty salon. 

There will also be two outdoor pavilions 

situated on the beach. 

Treatments on offer include hot stone 

massages, collagen facials and mango and 

passion fruit wraps. 

Spa facilities include two spa pools, a 

male and female sauna and a solarium ter-

race. The spa’s salon features seven beauty 

stations offering a range of treatments. 

The garden and pool have also been 

redesigned. Pool improvements include 

four fresh water pools, one with a 

swim-up bar and a new children’s pool.  

Details: http://lei.sr?a=w8T1l

COMO Hotels and Resorts has appointed 

Paul Linder to head up the group’s two prop-

erties in Bali – Uma Ubud and Shambhala 

Estate. Linder brings a wealth of experience, 

having spent 10 years as general manager of 

Chiva Som in Thailand.

Linder says it is an exciting time to join the 

company, as Shambhala has just been voted 

the world’s best destination spa by Condé 
Nast Traveller magazine and Asia’s best des-

tination spa by Asia Spa magazine.

Many guests choose to divide their 

time between both retreats. Uma Ubud 

is marketed as a more intimate retreat 

with a focus on discovery and active 

pursuits, while Shambhala Estate concen-

trates on wellbeing, nutrition and yoga. 

Details: http://lei.sr?a=L6l0r
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Starwood has launched 

the Twelve at Hengshan in 

Shanghai – its fourth Luxury 

Collection hotel in China.

Located on the tree-lined 

Hengshan Road, the hotel 

features 171 guestrooms and 

suites including a 3,638sq ft 

(338sq m) Presidential Suite.

Spanning 7,663sq ft (712sq 

m), the hotel’s spa features 14 

double and single treatment 

rooms, as well as a VIP room.  

Spa facilities include a tepi-

darium, a salt stone bio sauna room, a herbal 

steamroom, an experience shower room and 

an ice fountain. The spa also houses a heated 

indoor pool and 3,121sq ft (290sq m) 24-hour 

fitness centre. Other facilities include an indoor 

pool and three spa pools. 

Designed by Italian architect Mario Botta, 

dining options include Tops & Terrace featur-

ing three open kitchens, including a French 

rotisserie and Italian pizza oven as well as an 

area serving Asian and Mediterranean cui-

sine. Chinese restaurant, 12 Hengshan serves 

Shanghainese and Cantonese cuisine using 

organic ingredients. 

The hotel will also offer 14,025sq ft (1,303sq 

m) of meeting space including a ballroom, pre 

function area, two VIP banquet rooms and six 

meeting rooms. Details: http://lei.sr?a=B7G1K

The personalised iPads will be given to all guests

The Twelve at Hengsham has a spa with 14 treatment rooms and pool

Larry Ellison, a Silicon Valley tycoon with 

ambitions to convert his recently acquired 

Hawaiian island into a model for sustainable 

enterprise and tourism, has appointed a chief 

operating officer for the corporation charged 

with running the Pacific destination. 

Kurt Matsumoto stepped into the role of 

COO of Lanai Resorts LLC – which runs all 

business operations on the 365 sq km island 

of Lanai – on 1 December. 

Ellison, chief executive of technology 

giant Oracle, purchased 97 per cent of Lanai 

from Castle & Cooke for an undisclosed 

sum in June 2012 – with the remaining three 

per cent owned by Maui County and the 

state government. In an October interview 

with CNBC Ellison disclosed he hopes to 

convert the island into a “laboratory for 

sustainability in business of small scale”. 

Details: http://lei.sr?a=f2g9g

A Spanish health resort is taking wellbeing 

and healthy lifestyles into the digital age, 

providing guests with customised iPads for 

the duration of their stay.

SHA Wellness Clinic, based in the 

Valencia region, has launched its own iPad 

app, with content including a list of resort 

treatments, a professional directory, a virtual 

tour of facilities, reservation forms, feedback 

forms and information about the surround-

ing area. SHA says it is the first hospitality 

establishment to introduce this type of inno-

vation into its resort. 

Situated at Albir Beach, the SHA Wellness 

Clinic looks out over the Mediterranean Sea 

and includes 93 suites, with prices starting 

from €230 ($300.60, £186.63). It aims to 

improve guests’ health and wellbeing using 

a fusion of eastern tradition and advanced 

western techniques.

Its therapies include acupuncture, mox-

ibustion, laughter therapy, physiotherapy, 

tai-chi, yoga, shiatsu and reflexology. 

Details: http://lei.sr?a=N5V3x

Sun International is set to 

launch The Maslow Hotel and 

Spa in Sandton, South Africa 

in January 2013. 

The Maslow Hotel Spa by 

Africology offers a range of 

massage treatments, facials, 

skin adoration wraps and body 

scrubs. A number of treat-

ments have been designed to 

cater specifically for business 

and corporate guests – the 

hotel’s target market. 

The ‘corporate menu’ will 

treat the endocrine system, 

supplement melatonin and 

relieve aches and pains asso-

ciated with long haul flights.  One of these is 

Oxygen Therapy, which aims to relax guests 

after long-haul flights by offering seven minutes 

of deep breathing. Dining options include

 The Lacuna Bistro and the Wayfarer 

Lounge, both serving international cuisine.

Other facilities will include a fitness centre, 13 

meeting rooms and a conference centre with 

a ballroom and auditorium.

Located in the centre of Sandton’s business 

district, the hotel will feature 281 guestrooms 

including six family apartments, four junior 

suites, 14 luxury suites and five executive suites.  

Details: http://lei.sr?a=k5r8J

The hotel’s spa will use treatements by product house Africology

spa opportunities news

French hotel giant Accor has launched the 

Pullman brand in Vietnam. - the first of four 

hotels it plans to open in the capital Hanoi.  

Located near the Ho Chi Minh Museum, 

Pullman Hanoi features 242 guestrooms as well 

as a Spa Lounge and Fitness Lounge. Other 

facilities include a wine bar, seven meeting 

rooms, ballroom that accommodates 600 peo-

ple and a Connectivity Lounge. 

Accor currently operate 38 Pullman Hotels 

in Asia Pacific with a further pipeline of 35 

Pullman hotels. Details: http://lei.sr?a=r5c5t
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Roosevelt Hotel, New Orleans, US

Targeting the beauty industry, this event 

combines inspiration, education and wisdom 

from some of the world’s most innovative 

thinkers and gives attendees an opportunity 

to re-evaluate their destiny and the 

importance of the work that they do.

Tel: +1 985 345 1085

http://www.seriousbusiness.net/

NEC Birmingham, West Midlands,  

United Kingdom 

UK Pool and Spa Expo will offer the UK a 

platform that it currently doesn’t have - an 

event enabling industry to meet key trade 

buyers and specifiers and specifiers over a 

two-day period. Then on day three interact 

with the end user in a controlled and 

professional environment.

Tel: +44 (0) 1483 420 229

www.ukpoolspa-expo.co.uk

Long Beach Convention Center

Long Beach, California, United States 

The ISSE Long Beach Show Floor is the 

ultimate place to purchase the latest 

products and tools at specially discounted 

prices, get up close and personal with on-

floor demonstrations by some of the biggest 

names in the industry, and witness high-

energy fashion runway shows showcasing 

today’s hottest trends and looks.

Tel: +1 800-468-2274 (480-281-0424)

www.probeauty.org/isselb

Brighton Hilton Metropole, UK

This exhibition for the pool, spa and lifestyle 

sectors is now in its 16th year. It will include 

a three-day programme of workshops 

organised by the Institute of Swimming Pool 

Engineers (ISPE). 

2013 marks the 17th consecutive annual 

event showcasing the Pool, Spa & Lifestyle 

industry! With swimming pools, spas, 

hot tubs, saunas, and a host of associated 

products, SPATEX 2013 is the event to visit.

Tel: +44 (0)1264 358558

www.spatex.co.uk

London Hilton

Park Lane, London, United Kingdom 

The World Spa Awards recognises the 

passion, care and excellence that you as 

spa professionals and owners put into your 

businesses and offers worldwide recognition 

for your spa. The awards are unique as they 

are judged by the industry, inspiring spas to 

up their game ultimately raising standards.

Tel: +44 (0)1452 549 986

www.worldspaawards.org

ExCel, London, United Kingdom 

The largest health and beauty show in 

the UK and the biggest event to date, 

Professional Beauty London 2013 is where 

you’ll see the top names launching new 

products and offering substantial ‘show only’ 

incentives. 

Tel: +44 (0) 20 7351 0536

www.professionalbeauty.co.uk

The Singapore International Convention & 

Exhibition Centre, Suntec City, Singapore 

BeautyAsia is an annual business platform 

which incorporates SpaAsia, HealthAsia 

and NaturalAsia as a four-in-one showcase. 

It is an exciting buyer-seller meet with an 

educational and networking platform for 

those within the industry. 

Tel: + 65 9338 2126

www.beautyasia.com.sg

La Costa Resort and Spa

Carlsbad, California, United States 

Hospitality Design Summit, now in its 13th 

year, is designed to sharpen the leadership 

skills of people in the hospitality industry.

Tel: + 1 301 365 7971

www.hdsummit.com

Pazhou Complex

Guangzhou, China 

Guangzhou International Beauty Expo 

is jointly organised by Guangdong 

International Exhibitions Ltd. and the 

Guangdong Beauty & Cosmetic Association. 

The expo inaugurated in 1989, and is the 

longest established. It has taken place twice 

a year since 1996, with the edition that took 

place in Spring 2011 being the 34th edition.

Tel: +86 20 8625 9008

www.gzbeautyexpo.com

Fair District

Bologna, Italy 

One of the worldís most important 

international beauty events, Cosmoprof 

Worldwide will again include a special focus 

on the spa industry.

Tel: +390 2796 420

www.cosmoprof.com
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[ comfort zone ]

ADVANCED SKIN CARE, THE LATEST GENERATION OF FOOD SUPPLEMENTS AND LIFESTYLE 
RECOMMENDATIONS FOR AN INNOVATIVE SKIN DIET CREATED BY A MULTIDISCIPLINARY TEAM OF 
DOCTORS AND SCIENTISTS. A COMPLETE LINE TO CORRECT THE APPEARANCE OF SIGNS OF AGEING 
AND VISIBLY PROLONG YOUTHFULNESS. EFFICACY TESTS PROVE AN INCREASE IN SKIN MOISTURE OF 
26%. WRINKLES APPEAR REDUCED BY 17%. MADE IN ITALY WITH RENEWABLE ENERGY.

D E A C T I VAT E  A G E I N G
AC T I VAT E  L ONG E V I T Y



AWARD WINNING ORGANIC 
SEAWEED SPA TREATMENTS 
AND RETAIL PRODUCTS.

Take an organic approach to well being with the 

exclusive VOYA spa and retail line. Formulated 

using hand-harvested seaweed from the pristine 

Northwest coast of Ireland, our treatments have 

been popular since 1912 when the first seaweed 

baths opened in Sligo. VOYA products and 

therapies are the result of 8 years work by the 

Walton family to bring you the world’s first 

range of USDA and Soil Association certified 

organic seaweed based products.

Derived from the seaweed bath tradition which has been  

popular for over 300 years in Ireland. We have combined  

our traditional knowledge of the therapeutic properties of 

seaweed with the scientific expertise of the best cosmetic 

scientists, marine biologists and dermatologists. 

ORGANIC
EFFECTIVE
ANTI-AGING

info@voya.ie   www.voya.ie

mailto:info@voya.ie
http://www.voya.ie


Safe Space Lockers Ltd
Unit 6, Chancerygate Business 

Centre, 214 Red Lion Rd, Surbiton, 
Surrey. KT6 7RA
T: 0870 990 7989
F: 0871 431 0452
M: 07974 154811

E: dominic@safespacelockers.co.uk

Please call 
0870 990 7989 
for more details

Lockers 
+

Locking Systems 
+

Cubicles 
+

Washrooms

www.safespacelockers.co.uk

The Caledonian, A Waldorf 

Astoria Hotel in Edinburgh, 

Scotland is set to launch the 

UK’s first Guerlain Spa on 1 

January, following a £24m 

(US$38m, €30m) redevelop-

ment of the property.

Ma n a g e d  by  H i l t o n 

Worldwide, the hotel’s spa 

will be operated as a beauty 

spa and be open to both hotel 

guests and the public. 

Facilities at the spa include 

three large treatment rooms, 

a swimming pool, steamroom, 

sauna, spa pool and a relax-

ation space. There will also 

be a 24-hour health and fit-

ness suite. Other Waldorf hotels to open a 

Guerlain Spa include Waldorf Astoria Berlin, 

which launched in November this year and 

the Waldorf-Astoria in New York City which 

opened in 2008.

In a statement, a spokesperson for the French 

perfume house said treatments would mir-

ror the Guerlain’s core values: “The treatment 

menu at the Guerlain spa will reflect luxury, 

emotion and refinement with a collection of 

indulgent treatments created using Guerlain 

products and respecting the origins of the 

signature massage from 1939 when the brand 

opened its first ‘Institut de Beaute’ in Paris.

“Combining pressure point massage and 

muscular exercise techniques, movements are 

specifically designed to provide relaxation, as 

well as a radiant, more smooth appearance.”

The menu will include signature facial and body 

treatments, as well as body sublimination, reflex-

ology, Chinese massage and aesthetic drainage. 

The luxurious reception space at The Caledonian’s new Guerlain Spa

Starwood has launched St. Regis Mauritius 

Resort – its first St. Regis Hotels & Resorts 

property in Africa. Located in the UNESCO 

World Heritage site of Le Morne, the resort 

features 172 guestrooms and suites.

St. Regis Mauritius Resort houses the region’s 

first Iridium Spa featuring 12 treatment rooms 

with ocean views.  The 22,730 sq ft (2,112sq m) 

spa uses beauty and skincare brands Valmont 

and Bella Luccè. 

Spa facilities include a salon, relaxation 

lounge, spa pools, sauna and steamrooms, as 

well as a dedicated men’s grooming salon and 

a 24-hour fitness club.

Designed by South African firm Stauch 

Vorster Architects with interiors by Trevor 

Julius of design firm dsgn, The St. Regis 

Mauritius Resort is modelled on a Victorian 

sugar-baron’s manor house. 

There are six dining options at the resort 

including signature restaurant Simply India 

created by Michelin-starred celebrity chef Atul 

Kochhar. Other options include French, Asian 

and African inspired restaurants. 

Other facilities include a private 24-seat cin-

ema, a Drawing Room for indoor entertainment 

and a swimming pool, as well as a library and 

a tennis court. 

There is also a luxurious beachfront St. 

Regis Villa featuring a private entrance, four 

bedrooms with private pools and gardens, 

entertainment and dining areas, an infinity 

pool, a bar and private spa treatment room. 

The resort has 172 bedrooms offering sea views

mailto:dominic@safespacelockers.co.uk
http://www.safespacelockers.co.uk


SpaFinder Wellness is much more than a name 
change. It’s a powerful website that puts our partners 
in front of millions of new consumers. It’s the world’s 
leading spa and wellness gift card program, plus bold 
new marketing initiatives. It’s the ultimate resource for 
spa and wellness inspiration and information. 



Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

 Business planning
 Day-to-day operations
 Quality management
 Retailing
 Human resources
 Customer engagement
 Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

http://unex.uci.edu/mkt/campaigns/spaHospitality.aspbusiness.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

http://unex.uci.edu/mkt/campaigns/spaHospitality.asp
www.koretherapy.com
www.raisondetrespas.com
www.business.humber.ca


A professional spa company and 
international distributor of a high 
performance range of spa products 
is currently seeking experienced 
agents to market and sell to top end 
spas throughout Europe, Middle 
East, North Africa, & Russia.

Apply online:

www.spabusiness.com/agents

Experienced 
Agents Wanted

TO ADVERTISE 
Tel: +44 (0)1462 471908 

Email: spaopps@leisuremedia.com

spa opportunities

■

■

■

■

■

■

■

spa opportunities

http://www.spabusiness.com/agents
mailto:spaopps@leisuremedia.com
www.spaopportunities.com


SPA MANAGER
The Reebok Sports Club London, situated in the heart of 
Canary Wharf’s financial district, is looking for an experienced 
commercially minded Spa Manager to lead its recently refurbished 
Spa operation Re:Spa

QUALIFYING CRITERIA:

Application including up to date CV and profile picture submitted to:
General Manager, Ben Lewis, Reebok Sports Club London

ben.lewis@reebokclub.co.uk

www.reebokclub.co.uk/spa 

Supervisor
SHAMBHALA, SANSKRIT FOR ‘THE SACRED PLACE OF BLISS’

COMO Shambhala advocates proactive holistic wellness.  
Our vision encompasses healthy eating, exercise and self-

development, with various inspirational locations worldwide. 

The 5 star Metropolitan London’s COMO Shambhala Urban 
Escape offers travellers a calming metropolitan oasis in which 

to recover. The Urban Escape includes 6 treatment rooms 
(two of them for couples) offering a wide range of restorative, 
purposeful therapies for city-dwellers on the move. The COMO 

Shambhala Urban Escape has a fantastic opportunity for a 
supervisor from a luxury hospitality, health and wellness or 

fitness environment to join our team. 

You will have a genuine passion for guest service and 
maintaining the excellent standards that the hotel prides itself 

on giving. You will ensure every guest receives service that 
is consistent – working in a team of people with passion and 

style, delivering caring and professional service.

Please forward your CV and covering letter to: 
lina.slekyte@comohotels.com

RED HOTELS
Red Hotels has a unique approach to customer service, sustainability and wellbeing. 
We are family-owned and have two very diverse hotels with spas in Cornwall, UK. 
Both share the ambition of providing world-class individual service to our guests, 
whether in need of fun, relaxation or invigoration.

We also take our time to look after our teams. We want to inspire you to reach  
your full potential. We encourage our teams to experience nature, enjoy art and 
design and discover the simple pleasures in life whilst developing some beautiful 
relationships with their colleagues and our guests. Due to a management restructure 
we now have the following exciting opportunities.

RED SPA RESERVATIONS SUPERVISOR: £17k + benefits
Start date: January 2013

Perfection and attention to detail will come naturally to this candidate. Organisation 
and completing tasks are what they love. Experience of successfully multi-tasking  
in a customer-facing role and a thorough understanding of an exceptional spa 
experience are essential.

Natural beauty therapy for the whole family is provided by the spa at Bedruthan Steps 
Hotel. Embracing family wellbeing and inspiring all of the benefits of taking care of 
yourself naturally is what we do well. The spa has a growing day spa market and a 
desire to evolve.

DEPUTY SPA MANAGER (Bedruthan Spa): £21k + benefits 
Start date: January 2013

Our ideal candidate will have a passion for taking care of people, 3 years’ spa  
experience and a natural drive for perfection. The spa will evolve in 2013 so this 
person will need to successfully drive change and be full of ideas, knowing how  
to prioritise them and make changes effectively. 

This is a spa far removed from purely being about potions and lotions – it is about a 
personal experience – release your inner child, laugh, love, care for and be cared for.  
It is also about reconnecting with yourself: finding a sense of spirituality and  
opening your eyes to the importance of relationships, the planet and the need to  
stop and take time for yourself.

In operational terms it also feels rather different, due to the emphasis on spa 
journeys. Each journey starts with an  in depth consultation process and leads each 
guest through a tailored programme to help them reach out and regain a sense of 
balance and connection with themselves.

DEPUTY SPA MANAGER: £22k + benefits 
Start date: January 2013

We are looking for a very special individual to help deliver the above spa experience.  
The ideal candidate will have at least 3 years’ spa therapy experience – including 
Ayurveda – experience of managing and leading a team and a commitment to  
treating guests and the team holistically. 

SPA SUPERVISOR: £18k + benefits
Start date: January 2013

This keen individual will have at least 2 years’ experience as a spa therapist and 
have a natural desire to lead the way. This role will include treatments; experience  
of holistic therapies and Ayurveda is essential.

Applications by email to Steph Crosby: 
steph.crosby@scarlethotel.co.uk

Closing Date for all: 16 December 2012

www.scarlethotel.co.uk         www.bedruthan.com

mailto:ben.lewis@reebokclub.co.uk
http://www.reebokclub.co.uk/spa
mailto:lina.slekyte@comohotels.com
mailto:steph.crosby@scarlethotel.co.uk
http://www.scarlethotel.co.uk
http://www.bedruthan.com


Ambitious plans have been 

revealed for a new city to be 

built in Dubai, featuring the 

world’s largest mall, a theme 

park complex and 100 hotels.  

P l a n s  f o r  t h e  n e w 

Mohammed bin Rashid city 

were announced by prime 

minister and ruler of Dubai, 

Sheikh Mohammed bin Rashid 

al-Maktoum. As well as the 

gigantic Mall of the World, 

the plans also include the con-

struction of 100 luxury hotels, 

a number of spas and wellness 

resorts, a 455-acre park and an international 

Universal Studios-branded family attraction.

Located between Emirates Road, Al Khail 

Road and Sheikh Zayed Road, the develop-

ment will be overseen by Dubai Holding, a 

global investment company owned by the 

sheikh, and Emaar Properties, the developer 

of the Burj Khalifa. Real estate company Meraas 

Holding is to develop the project with the first 

stage expected to be completed in 2014.

Plans for the new city are largely divided 

into four themes – family tourism, retail, art 

galleries and a “unique area that will provide 

an integrated environment for entrepreneur-

ship and innovation in the region.” 

Capella Hotels & Resorts is 

preparing to launch Capella 

Niseko Resort on the Japanese 

Island of Hokkaido in 2013. 

Set within 32 acres, the 

wellness resort will feature a 

hotel and spa as well as 149 

residences including villas, 

houses and apartments. 

Located at the foot of the 

Niseko-Annupuri Mountain, 

the resort hotel will have 70 

suites, each with a private bal-

cony and some with an onsen 

(a hot spring).

Designed by Japanese archi-

tect Tadao Ando, the hotel’s 

Auriga Spa offers treatments 

that reflect the phases of the 

lunar cycle: new moon, waning moon, wax-

ing moon and full moon.

Treatments on offer include a mixture of 

ancient practices and contemporary methods.  

Capella collaborated with spa consultant Syvia 

Sepielli to develop treatments that incorporate 

Chinese and Japanese practices. Other facilities 

The family tourism section will be set up in 

collaboration with Universal Studios and is to 

include more than 100 hotel facilities to meet 

the needs of visitors to the region.

It will also house a US$2.7bn (€2.1bn, £1.7bn) 

complex made up of five theme parks including 

one based around India’s Bollywood cinema 

industry. There will also be an adventure park 

featuring Hollywood brands, a marine park, a 

children’s park and a night safari.

Meraas has formed partnerships with sev-

eral major film studios in Mumbai to obtain 

content for the Bollywood Parks section, which 

will include a theatre showing Broadway-style 

musicals. Details: http://lei.sr?a=k7h6D

at the spa include onsens, yoga studio, fitness 

centre and a spa café. Dining options include 

three restaurants serving a range of interna-

tional and French cuisine. 

There will also be a Lobby Lounge, Apres-

ski Lounge, a cigar lounge and a Chapel.  

Details: http://lei.sr?a=h1F5w

The giant project will be one of the largest ever undertaken in the UAE

The Niseko resort will feature a hotel and spa as well as 49 residences 

Argentina Spa Association 
+54-11-4468-0879   www.asociacionspa.org

Asia Pacific Spa and Wellness Coalition 
+65 9855 2032  www.apswc.org

Association of Malaysian Spas (AMSPA) 
+603-4256-8833   www.amspa.org.my

Australasian Spa Association 
+61 3 9387 9627   www.aspaassociation.com.au

Bali Spa and Wellness Association (BSWA) 
+62-361-976-333   www.balispawellness-association.org

Brazilian Spas Association 
+11-7548-5555   www.abcspas.com.br

British International Spa Association (BISA) 
+44 1580 212954   www.spaassociation.org.uk/

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
+2-816-4761   www.bgspa.org

China National Spa Association 
+86-10-68392460   www.cnnspaassociation.com

Association of the Spa Places of the Czech Republic 
+420-384-750-840   www.spas.cz

The Day Spa Association (US)
+1 201 865 2065   www.dayspaassociation.com

Estonian Spa Association 
+372-5109306   www.estonianspas.eu

European Spas Association 
+32 2 733 2661   www.espa-ehv.com

Federation of Holistic Therapists (FHT) 
+44 870 420 2022   www.fht.org.uk

French Spa Association (SPA-A)
www.spa-a.com

German Spas Association 
+49-228-201-2090   www.deutscher-heilbaederverband.de

Hungarian Baths Association 
+36-1-452-4505   www.furdoszovetseg.hu/en

The Iceland Spa Association 
+354-896-005-0   www.visitspas.eu/iceland

The International Medical Spa Association 
+1 201 865 2065   www.medicalspaassociation.org

International SPA & Wellness Association (ISWA) 
+49-30-397-5315   www.iswa.de

International Spa Association (ISPA) 
+1 888 651 4772   www.experienceispa.com

Japan Spa Association www.j-spa.jp
+81-3-5724-6649   www.j-spa.jp

Latin American Spa Association 
+52-55-52-77-17-76   www.expospa.com/spa

Leading Spas of Canada 
+1 800 704 6393   www.leadingspasofcanada.com

Mongolian Spa Sauna Association 
+976-117-014-4410   www.mssa.mn

National Guild of Spa Experts Russia 
+007 495 938 1592   ng.russiaspas.ru

New Mexico Spa Association 
+1 505 331 2344

Portugese Spas Association 
+351-217-940-574   www.termasdeportugal.pt

Romanian Spa Organization 
+40-21-322-01-88   www.romanian-spas.ro

Samui Spa Association 
+66 7742 08712   www.samuispaassociation.com

Serbian Spas and Resorts Association 
+381-65-20-20-120   www.udruzenjebanja.co.rs

South Africa Spa Association 
+27-11-447-9959   www.saspaassociation.co.za

Spanish National Spa Association
+34-915-490-300   www.balnearios.org

Spa Association of India 
+1-919-310-039532   www.spaassociationofindia.in

Spa Association of the Czech Republic 
+420 222 511 763   www.spas.cz

Spa Association Singapore 
+65 6223 1158   www.spaassociation.org.sg

Spa & Wellness Association of Nepal 
+60-12-366-5711

Spa Business Association (UK)
+44 1268 745 884   www.spabusinessassociation.co.uk

Taiwan Spa Association 
+886-227-358-576   www.tspa.tw

Thai Spa Association 
+66 (0)2665 7395   www.thaispaassociation.com

Turkish Spa Association 
+90-258-271-4425   www.spa-turkey.com

Ukrainian SPA Association 
+3-8044-253-74-79   www.spaua.org
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