
The spa menu, which leverages ancient and 

spa practices, features rejuvenating facials, 

therapeutic massages, and redefining body 

work including acupuncture and other east-

ern therapies. The exclusive Core Fusion body 

Loews Hollywood Hotel in 

California, US, which was 

formerly the Renaissance 

Hollywood Hotel, has opened 

an Exhale-branded spa that 

will feature the company’s 

exclusive body/mind Core 

Fusion studio. The spa aims to 

merge the paths of mind and 

body wellbeing, while focus-

sing on breath to invigorate 

and relax and open guests up 

to letting in positive change.

The 7,000 sq ft (650 sq m)  

spa’s motto is “Revive. Restore. 

Exhale.” with all therapies 

based on achieving this. 

Seven treatment rooms are 

housed at the facility including two with pri-

vate showers and a couple’s room. Spa facilities 

include glass-wall steamroom, a relaxation 

lounge, swimming pool, a wellness boutique 

and a lounge offering food and beverages.

The  spa features a zen theme and merges the paths of mind and body wellbeing 

and fitness/wellness businesses around the 

globe, are now being sold at over 6,000 retail 

locations throughout Canada. 

Bruce said: “I am thrilled to join SpaFinder 

Wellness and look forward to building a team 

that will create a uniquely Canadian experi-

ence.” Details: http://lei.sr?a=t8e7c

Spa and wellness company, SpaFinder Wellness, 

is expanding its presence in Canada by launch-

ing a new French Canadian website and adding 

Canadian-specific content to SpaFinder.ca. 

SpaFinder Wellness, which has been in 

business in Canada for six years, has recently 

opened new offices in Toronto. The company 

has appointed Leslie Bruce as managing direc-

tor of operations of its Canadian division. 

Bruce will be responsible for implementing 

new initiatives, as well as leading the growth 

of the SpaFinder Wellness Canada network of 

spas, fitness, and wellness businesses.

Previously a member of the executive man-

agement team of a division of TUI Travel 

Group, Bruce has worked in the travel indus-

try for more than a decade. The company’s gift 

cards, which can be used at spa, yoga, pilates 

spa opportunities

Grand Luxxe has opened a new spa 

at its Nuevo Vallarta resort on the 

Pacific coast of Mexico, in addition 

to the resort’s existing Brio Spa.

The Spatium offers 25 treatment 

rooms and six outside treatment 

pavilions, each under a palapa roof 

and themed geographically, including 

Mexico, the Mediterranean, India, Italy 

and Thailand. Unlike the Brio Spa it 

will be exclusive to resort members.

Spa services and techniques include 

Mediterranean light massage with 

candle wax, an Asian bamboo mas-

sage, Swedish massage, hot stones, 

reflexology, deep tissue massage and 

facials. Details: http://lei.sr?a=i6j0h

US-based SpaFinder already has a significant 
presence in thee Canadian spa market

and mind programme, which 

will launch in July, was devel-

oped by Elisabeth Halfpapp 

and Fred DeVito. 

It combines core work with 

pilates, yoga and dance prin-

ciples to stretch, tone, and 

lengthen muscles. 

Three programmes are avail-

able: Core Fusion Barre, along 

with Core Fusion Barre Basic 

and Advanced schedules.

Wellness programmes oper-

ate on the yin and the yang 

philosophy, that when energy 

shifts, transformation results.

Exhale currently oper-

ates spa and studios in the US 

states of California, Florida, Georgia, Illinois, 

Massachusetts, New York and Texas. Outside 

the US, it has spas in Turkey and Egypt and 

has several additional spas under development.  

Details: http://lei.sr?a=g3U5K



Spa Opportunities is published fortnightly by

The Leisure Media Company Limited, Portmill House, 

Portmill Lane, Hitchin, Herts SG5 1DJ, UK and is distributed 

in the USA by SPP, 75 Aberdeen Road, Emigsville, PA 

17318-0437. Periodicals postage paid @ Manchester, 

PA POSTMASTER Send US address changes to Spa 

Opportunities, c/o PO Box 437,Emigsville, PA 17318-0437.

The views expressed in print are those of the author and 

do not necessarily represent those of the publisher The 

Leisure Media Company Limited. All rights reserved. 

No part of this publication may be reproduced, stored 

in a retrieval system or transmitted in any form or by 

means, electronic, mechanical, photocopying, recorded 

or otherwise without the prior permission of the 

copyright holder. Printed by GC Print Solutions plc.

©Cybertrek Ltd 2013   ISSN 0952/8210

Subscribe to Spa Opportunities:
Online: www.leisuresubs.com  
Email: subs@leisuremedia.com
Tel: +44 (0)1462 471913
Annual subscription rates are UK £31,

Europe £41, Rest of world £62, students UK £16.

spa opportunities news

Hotel giant Marriott is to 

open Bangladesh’s largest 

luxury hotel with the signing 

of a 700-room JW Marriott-

branded property in Dhaka. 

Located in the centre of 

Dhaka, JW Marriott Dhaka 

has begun construction and 

will feature a spa with eight 

treatment rooms.

Marriott signed an agree-

ment with real-estate company 

Jamuna Builders Limited to 

operate the hotel, which will 

form part of a mixed-use 

development that will also include retail and 

office components.

Other facilities will include three restaurants, 

two bars and 2,280 sq m (24,542sq ft) of ban-

queting and  meeting space. 

The hotel is expected to be a prime destina-

tion for luxury dining with a strong focus on 

providing a range of worldwide cuisines. 

Marriott International’s president of Asia 

Pacific, Simon Cooper said: “We are delighted 

to be working with Jamuna Builders Limited 

to open this wonderful JW Marriott hotel 

a gym and swimming pool.  Anders George, 

operational director said: “ESPA’s launch at 

The Carrick Spa will further enhance our spa 

offering and it will set the bar even higher in 

destination spas. 

“In 2012, we won the prestigious UK Good 

Spa Awards accolade – this new launch will 

inevitably build on our 2012 award success.” 

Details:http://lei.sr?a=Y6X7u 

in Dhaka. Bangladesh has a thriving econ-

omy. The country’s GDP has been growing at 

approximately 6 per cent a year for the past 

five years. We absolutely believe that now is 

the right time to bring our luxury JW Marriott 

brand to Bangladesh. 

“We have great vision and drive to make this 

a truly stunning hotel in a great location.”

This marks Marriott International’s 

second hotel in Dhaka with a Courtyard-

branded hotel also under construction. 

Details: http://lei.sr?a=L4k9I

Carrick Spa features a roof-top terrace with an infinity edge pool

The hotel will feature a luxury spa and three destination restaurants

Scotland’s Carrick Spa on the 

shores of Loch Lomond has 

partnered with global brand 

ESPA to enhance the ‘world 

of spa and wellness’.  

The partnership has seen 

the introduction of a range 

of solution-led ESPA facial 

and body treatments, rituals, 

massages, and wraps. ESPA 

treatments combine potent 

natural ingredients  with age-

defying technology. Therapies 

at the spa are designed to 

deliver the physical and emo-

tional therapeutic benefits.

New treatments include the 

Advanced Enzyme Facial, as 

well as a ‘Hero Treatment’, tar-

geting the back, face and scalp, and a Signature 

Rainshower Massage. ESPA treatments aim to 

combine natural ingredients with the latest age-

defying technology. 

Carrick Spa features 17 dry and wet treat-

ment rooms, including a couple’s suite and a 

roof-top terrace with infinity pool. It offers 

guests a range of thermal experiences, aro-

matherapy steam, holistic studio as well as 



Santa Barbara’s Evolutions 

Medical Spa has announced 

it is expanding into an adja-

cent site formerly occupied by 

Avia Spa, which closed sud-

denly in July 2012.

When the new space opens 

in March the spa, rebranded 

as Evolutions Medical and 

Day Spa, will double in size to 

6,000sq ft (557sq m) and will 

be used for services such as 

massages, facials and beauty 

and body treatments.

The existing spa, which is 

owned by cosmetic surgeon 

Dr Terry J. Perkins and only moved to its cur-

rent premises in October, currently offers 

medical treatments for acne, wrinkles, sun 

damage, tattoo removal and hair removal.

Evolutions managing partner Brian Perkins 

said: “Though we were not planning to expand 

again so quickly, much less double our space, 

when Avia closed we felt we had to discuss 

the possibility.”

Avia Spa founder Suzanne Seed, who sold the 

business in summer 2011, said she was happy 

has eroded consumers’ purchasing power for 

wellness products and treatments. 

Another noted trend is the increase in male 

grooming, which continues to rise in Bolivia, 

Brazil, Canada, Chile, Costa Rica, Perú and the 

USA; however, it is suggested that mens groom-

ing might struggle in Colombia, the Dominican 

Republic and Ecuador.

Premium products keep growing in Chile, 

Costa Rica and México and remain a priority 

for consumers in Venezuela, despite poor eco-

nomic conditions. In Canada, premium brands 

are recovering. Details: http://lei.sr?a=L8h2H

Evolutions was employing many of her former 

staff who had been left jobless when the spa 

suddenly closed under new management.

“Evolutions is a family-owned business that 

is established and extremely well run.”

According to reports from local media a 

group of 20 employees had formed a group 

to recoup lost earnings from new own-

ers Troy Medore and Spencer Cooper who 

had purchased the business from Seed.  

Details: http://lei.sr?a=w3R8s

South America’s growing middle class is creating more demand for spas

The spa will expand and be renamed Evolutions Medical and Day Spa

Alila Hotels and Resorts is on track to 

launch the first luxury resort in the remote 

mountainous Jabal Akhdar region in the 

sultanate of Oman by December.

Omran, the government-owned tourism 

investment, development and management 

company, announced that it has passed the 

60 per cent construction mark of its hilltop 

project, the Alila Jabal Akhdar Resort.

Set 2,000m (6,600ft) above sea level, the 

property will feature 78 guest rooms, six 

suites, two royal villas and a luxury spa.  

Details: http://lei.sr?a=9v1W8

Wellnesia, a new online wellness and beauty 

site, has launched in Dubai providing free 

online reservations, beauty reviews and 

advice from wellness experts. 

The site will assist visitors in conducting 

free online reservations across spas, beauty 

salons, fitness centres and lifestyle retreats.  

It will also offer advice from experts as well 

as interactive forums discussing main trends 

and treatments in wellness and beauty. 

In addition, the site features a range of 

deals specifically targeted to wellness and 

beauty enthusiasts. Other features include 

a daily discount packages, a general health 

and review section and beauty Q&A. 

Details: http://lei.sr?a=W6q0r

The mountain resort is due to open in December

■

Research firm Euromonitor 

International has published 

a new ebook charting the top 

beauty trends in the Americas. 

Readers will be able to learn 

about changes in the beauty 

market in both North and 

South America and evalu-

ate how changing trends can 

impact the business. 

Eu rom on i t or ’s  L at i n 

American research man-

ager, Sean Kreidler said the 

Americas continued to be 

a dynamic hemisphere for 

beauty and personal care products in 2012 with 

more potential for growth in 2013.

Among the trends that are highlighted is 

that direct sellers are continuing to expand 

in Argentina and are leading the market in 

Bolivia. Brazil, on the other hand, is seeing 

a push toward store-based retailing, with the 

expansion of beauty specialist retailers. 

The ebook notes that middle-income con-

sumers drive beauty and personal care growth 

throughout Latin America, most notably in 

Brazil and Perú. Elsewhere, Argentina and 

Venezuela are battling surging inflation that 

The Caribbean Spa and Wellness 

Association (C-SWA) has launched its 

new website as the first step of its plan to 

make the Caribbean a leading spa desti-

nation by 2015. A statement from C-SWA 

said the Caribbean has the advantage 

that service and product providers can 

diversify their products to attract more 

customers by targeting specific markets. 

Details: http://lei.sr?a=R9M6w



Online spa marketplace Wahanda has launched 

a new mobile booking site to allow’ on-the-go’ 

customers to book health and beauty treat-

ments easily and quickly. 

The mobile-optimised site was launched in 

response to 43 per cent of Wahanda custom-

ers using their mobile phone to search, view 

and book appointments. 

The new mobile site will allow the cus-

tomer to log on to Wahanda.com from their 

phone or tablet, select the preferred service or 

treatment icon and it then navigate the site to 

search the desired location and date and time. 

Confirmation of the booking is then sent to the 

mobile phone via text and email.

Wahanda’s CEO, Lopo Champalimaud, said 

mobile accessibility is paramount to being a 

viable and competitive online service. 

“ This is  an exciting next step in  

transforming the digital landscape for beauty 

& health services, giving customers the  

most efficient and effective way to coordinate 

their appointments. 

Encased within two tow-

ers, the 480-key Kempinski 

Ambience Delhi hotel and spa 

has been unveiled in India.

Located in Shadara, East 

Delhi, the hotel’s luxury spa 

features eight private treat-

ment rooms as well as a 

hammam and sauna. 

Spa facilities include a 

plunge pool, a yoga deck 

and a nail and foot massage 

lounge. Two fitness suites and 

two outdoor swimming pools 

are also on offer. 

The hotel’s 480 guestrooms and suites are 

housed in two towers, connected by a sky 

bridge. Each tower has a dedicated entrance, 

lobby and reception. 

Dining options feature four specialty res-

taurants including all-day dining restaurant 

Café Knosh, Indian restaurant Dilli 32, Mei 

Kathleen Taylor is set to leave her role as chief 

executive officer of Four Seasons Hotels and 

Resorts.Taylor spent just two and and a half 

years as CEO of the company after assuming 

the role from Isadore Sharp, the founder of 

Four Seasons, in 2010.  Taylor, who first joined  

Four Seasons in 1988, said: “Throughout my 

“It also provides our suppliers with an 

increased audience of potential customers, so is 

an invaluable added tool,” said Champalimaud. 

Details: http://lei.sr?a=H9V3g

Kun serving Asian-inspired cuisine and Italian-

inspired restaurant Casaluna. 

More than 70,000 sq ft (6,503sq m) of ban-

queting facilities are available including a 

pillar-less ballroom that can accommodate 

up to 6000 guests and private meeting rooms. 

Details: http://lei.sr?a=g5C5R

The new spa offers treatments such as a “Tune Up”

Wahanda chief executive Lopo Champalimaud

One of the eight private treatment rooms at Kempinski Ambience Delhi 

almost quarter century with Four Seasons the 

one constant has been the power of the employ-

ees – they’ve always been my inspiration.

Four Seasons has initiated a search for 

Ms. Taylor’s successor and has retained 

Ferguson Partners, an executive search firm.  

Details: http://lei.sr?a=K5E1m

A government grant for rural development 

has partially funded the conversion of a for-

mer Durham garage into an English spa.

The Garage, at Greta Bridge in rural 

Teesdale, draws on its heritage as a refu-

elling and repairing point for some of the 

country’s first motorcars with guests offered 

“Tune Up Treatments” at the Body Shop 

and manicure or pedicure treatments at the 

Paint Shop. An exclusive product line made 

with honey collected by local beekeepers 

can be purchased at the the forecourt.

The new development, which is con-

nected to the neighbouring Morritt hotel, is 

part funded through the Rural Development 

Programme for England, which is funded 

by Defra and the European Union.

Improving local skills, tourism and 

economies are some of the priorities of 

the fund for its seven-year programme, 

which began in 2007 and runs until 2013.  

Details: http://lei.sr?a=s6s9G

InterContinental Hotels Group (IHG) is 

extending its presence in India with the 

signing of 13 new hotels that will bring its 

existing pipeline in the country to 47.

IHG, which first entered India in 1962, 

currently has 13 hotels in 10 cities across 

India including Delhi, Bangalore and 

Mumbai. The group will expand in cities 

including tourism and business destinations 

such as Chennai, Ahmedabad and Pune. 

More than 85 per cent of the hotels the 

company will open in the next few years 

are focused on the mid-market. Currently, 

only 15 per cent of the 125,000 hotel rooms 

in India are in this segment. The company 

is also working with local educational insti-

tutions to expand its training in hospitality.

Details: http://lei.sr?a=n1S3M
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A Brazilian spa backed by The 

Body Shop co-founder, AOL’s 

former president and two local 

entrepreneurs has opened 

in the heart of the country’s 

Atlantic Rainforest. 

The Boutanique Hotel & 

Spa, said to be the first 100 

per cent Brazilian spa, features 

indigenous treatments, essen-

tial oils, therapies and rituals 

and an all Brazilian staff.

Designed by Sao Paulo 

architects  Collet ivo de 

Arquitetos the spa covers 

10,000sq ft (929sq m) span-

ning two levels with four wet and four dry 

treatment rooms, a couple’s treatment room, 

three relaxation suites, wet and dry saunas and 

an indoor pool.

An adjoining building houses a gym and 

doctor’s consultation office - lead by the for-

mer doctor of the Brazilian football team and 

current head of physiology at Brazil’s foremost 

medical school - and a fitness pavilion, iso-

tonic pool and a swimmable lake are housed 

outside.A signature Botanique scent of citrus, 

bergamot, verbana, jasmine and lavender, is 

used throughout the spa’s exclusive line of 

organic products.

Set on 700 acres, treatments embrace both 

ancient native Indian healing practices and 

afro-Brazilian relaxation rituals – blended with 

modern beauty techniques. Guests stay in one 

of eight villas or six suites – prices range from 

BR$2,500 (US$1,270, £831, €964). To read an 
interview with the top team at Botanique, see 
Spa Business Q1 2013: http://lei.sr?a=E6h5J

The historic hotel will benefit from new facilities

The facility was designed by Sao Paulo architects Colletivo de Arquitetos

A total of 126 hotels housing 20,436 rooms 

are currently under planning across the 

Caribbean and Mexican markets, accord-

ing to the January 2013 STR Construction 

Pipeline Report. The luxury sector 

accounted for the largest number of rooms 

in the region’s total active pipeline, with 33.9 

per cent and 6,933 rooms. 

In total, the new developments are set to 

add 20,436 rooms to the regions capacity. 

Three other segments each made up 

more than 10 per cent of rooms in the pipe-

line: the upscale represents 19.4 per cent of 

new openings and the unaffiliated sector 

accounts for 17.9 per cent, while 15.9 per 

cent will be upper mid-scale hotels. The lux-

ury segment made up 4,109 rooms. 

Details: http://lei.sr?a=H0y7V

Mandarin Oriental Hyde Park, London is to 

unveil its new wellbeing and fitness facilities 

this summer with the opening of a swim-

ming pool and fitness centre. 

The new wellbeing and fitness space, 

designed by leading hospitality designer 

Adam D. Tihany, will include a 17m indoor 

swimming pool, internet stations and a mod-

ern fireplace. The female and male changing 

areas are set to house saunas, steamrooms, 

experience showers and a relaxation area.

Elsewhere, the fitness centre will feature 

Technogym wellness equipment along with 

Corian screens to create privacy. 

Mandarin Oriental Hyde Park has teamed 

up with the health and fitness consultancy, 

Sculpt, to offer visitors a full menu of well-

ness services. Sculpt’s team of experts 

include personal trainers, nutritionists and 

a physiotherapist, who will use a holistic 

approach to look at lifestyle, nutrition and 

work environment. 

The new area will feature an Asian-

inspired theme incorporating the five 

elements water, fire, earth, metal and air.

Details: http://lei.sr?a=R8c6E

Travel website TripAdvisor has 

carried out a wellness survey 

on US travellers and unveiled 

the 10 most highly rated hotel 

spas in the US.

The top 10 spa hotels 

list, which was compiled 

from TripAdvisor travel-

ler reviews and opinions, 

features a quartet of Four 

Seasons Resorts – one each 

in Colorado and Hawaii and 

two in California. 

The Canyon Ranch Hotel & 

Spa Miami Beach and Trump 

International Hotel & Tower 

Chicago, Illinois also made 

the top 10. 

The survey, which was car-

ried out by surveying 1,100 

US travellers, also found that 

30 per cent of travellers plan to take a trip  

dedicated to rejuvenating their body, mind or 

spirit in early 2013.

Top 10 hotel spas in the US:
Four Seasons Resort The Biltmore Santa 

Barbara, California

Ritz-Carlton Orlando Grande Lakes, 

Canyon Ranch Hotel & Spa Miami Beach

Four Seasons Westlake Village, California

Four Seasons Hotel Denver, Colorado

Mandarin Oriental, Las Vegas, Nevada

Travaasa Austin, Texas

Four Seasons Resort Hualalai at Historic 

Ka’upulehu, Hawaii

Ojai Valley Inn and Spa, California

Trump International Hotel & Tower 

Chicago, Illinois

Details: http://lei.sr?a=D6D6o

Four Seasons Hotel Denver, Colorado featured in the top spas list

spa opportunities news
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Pazhou Complex
Guangzhou, China 
Guangzhou International Beauty Expo 

is jointly organised by Guangdong 

International Exhibitions Ltd. and the 

Guangdong Beauty & Cosmetic Association. 

The expo inaugurated in 1989, and is the 

longest established. It has taken place twice 

a year since 1996, with the edition that took 

place in Spring 2011 being the 34th edition.

Tel: +86 20 8625 9008

www.gzbeautyexpo.com

Fair District
Bologna, Italy 
One of the world’s most important 

international beauty events, Cosmoprof 

Worldwide will again include a special focus 

on the spa industry.

Tel: +390 2796 420

www.cosmoprof.com

La Grande Halle
Paris, France 
The eighth edition of Mondial Spa & 

Beauté exhibition will take over La 

Grande Halle, in Paris, from 9th to 11th 

of March 2013. In 2012, the trade show 

hosted 175 exhibitors and 13,626 visitors.  

An international exhibition that is both 

upmarketand convivial, the Mondial 

Spa & Beauté exhibition was designed 

keeping project drivers in mind. The most 

conducive conditions are created in order 

to allow exhibitors and visitors to share 

ideas and know-how, understand market 

evolution and establish fruitful commercial 

relationships.  

Tel: +33 493 06 58 80

www.msbparis.com

Messe Düsseldorf (Exhibition Centre), 
Düsseldorf, Germany
A trade fair for cosmetics, beauty and 

wellness professionals, attracting 50,000 

trade visitors and 1,250 exhibitors.

Tel: +49 (0)211 4560 7602

www.beauty-international.com

Las Vegas, NV, United States 
Live Love Spa is the premier spa industry 

event.  Spend a half day with us and see what 

a difference this experiential format can 

make to your spa and bottom line. 

You will slip into your robe and experience 

some of the latest facial, body, and nail 

treatments in a tranquil spa setting

Tel: +1 949 689 – 5378

www.livelovespa.com

Hotel Mazagan
El Jadida, Morocco 
Spameeting is a 2 days event of one-to-one 

meetings between 50 Spa project holders and 

50 spa suppliers.

Tel: +331 44 69 97 67

www.eu.spameeting.com

Grand Hall, Olympia, London, UK
Discover the future of natural beauty at 

Natural Beauty & Spa event held at Olympia 

London. 

Tel: +1 (0)1273 645117

www.naturalproducts.co.uk

The Ritz-Carlton
New Orleans, Louisiana, US 
SPATEC is a three-day forum of one-

on-one meetings between corporate spa 

owners, directors and design/management 

companies and leading spa suppliers and 

vendors. The event will bring together 

America’s most important spa operators 

of leading medium-to-large hotel resort, 

destination, athletic, medical and day spas 

Tel: +1 214 592 4270

www.spatecna.com

Javits Convention Center
New York City, US
IECSC New York attendees are buyers 

with purchasing power. As an exhibitor 

you’ll have the opportunity to meet and do 

business with more than 11,000 spa owners/

managers, estheticians, cosmetologists, 

massage therapists, makeup artists, medical 

estheticians and doctors looking to expand 

their professional services.

Tel: +1 212-895-8234

www.iecsc.com

The Royal Highland Centre
Edinburgh, Scotland
Scottish Beauty 2013 is the only professional 

beauty event of its kind taking place in 

Scotland and so is the highlight of the 

Scottish beauty calendar. The exhibition 

will showcase around 200 suppliers, brands 

and training providers, exhibiting the latest 

products, equipment and training courses. 

Tel: +44 (0)1332 227690

www.beautyserve.com/ScottishBeauty







www.premier-core.com

Hyatt has unveiled its new 

luxury resort, set along the 

Busan coastline in South 

Korea, featuring a Lumi Spa 

& Fitness area. Located adja-

cent to Haeundae Beach, Park 

Hyatt Busan features 269 gue-

strooms including 69 suites 

and a 198 sq m (2,131sq ft) 

presidential suite with a rain 

shower and spa tub.

The hotel’s Lumi Spa & 

Fitness is based on – and 

themed according to – the 

philosophy that sun, the ocean 

and wind are the guide to har-

mony and health. 

Seven private treatment rooms feature at the 

spa, including four with private baths and views 

of the ocean. A 20m (66 ft) tree-lined lap-pool 

as well as a sauna, steamroom, plunge pools 

and a relaxation room are on offer to guests.  

Korean beauty and European spa tradition is 

combined with natural light, sea water and 

touch to optimize the wellness experience.

The spa focuses on three elements in treat-

ments; Sun to let the light in and awaken and 

illuminate; Ocean to promote the use of water 

to relax and rebalance; and Wind to inspire 

change to unblock and restore flow. Signature 

treatments include the 60-minute French 

Pumice body treatment, which involves using 

granulated French pumice stone in a crème-

base to create a gentle exfoliation. This is 

followed by chamomile flower oil to calm and 

release tension throughout the body.

The hotel, which is designed by New York 

architect Daniel Libeskind and Tokyo-based 

interior designer Super Potato, will offer a 

variety of dining and entertainment. The res-

taurants are located on the top three floors 

and include signature restaurant Dining 

Room featuring open kitchens and a sushi bar.  

Details: http://lei.sr?a=l0w5R

The seven treatment rooms at the Lumi spa include a couple’s room

The UK’s first Guerlain Spa 

has made its debut at The 

Caledonian, A Waldorf 

Astoria Hotel in Edinburgh. 

The spa has three spacious 

treatment rooms offering 

treatments such as inten-

sive, complete and radiance 

facials, body sublimation and  

harmonising massages.

A range of personalised 

treatments will be available, 

using the Orchidee Imperiale 

skin care range, which is 

inspired by the power of the 

longevity of the orchid. 

Among the signature treatments is the 150-

minute Orchidée Impériale Prestige, which 

includes a firming massage, repeated three 

times by alternating deep massage sequences 

with softer relaxing ones. 

This is followed by three different masks using 

products from the Orchidée Impériale range 

including the new Longevity Concentrate. 

There will also be a range of spa treatments 

including facials to energise the skin tailored 

to men.  Spa facilities include saunas, a steam-

room, spa pools and a swimming pool. 

The spa will also house a 24-hour gym with 

television equipped exercise machines. 

Dale MacPhee, general manager, The 

Caledonian, A Waldorf Astoria Hotel, said: 

“We have worked very hard on the transforma-

tion looking to bring its offering above and the 

exceptional standards of Waldorf Astoria.”

Details: http://lei.sr?a=N8I1g

Facilities at the Guerlain spa include an opulent relaxation room



H
orst Rechelbacher is a true 

organic pioneer in every sense 

of the word and we’re honoured 

to welcome him to our Natural 

Beauty & Spa seminar programme,” says 

event manager Carol Dunning.  “Known 

throughout the world as an innovative and 

inspiring business leader who changed the 

face of the modern beauty industry, his 

views on the importance of using organ-

ically grown ingredients ‘that are good 

enough to eat’ and for promoting the adop-

tion of sustainable, socially responsible and 

eco-friendly business practices – are shared 

by many of our exhibitors and visitors at the 

show.  Needless to say, we’re anticipating this 

session to generate a lot of interest at this 

year’s show!”

Rechelbacher joins an illustri-

ous line-up of exclusive speakers 

already confi rmed for the 2013 

Natural Beauty & Spa Th eatre 

programme (supported by 

Organic Monitor and sponsored 

by Kinetic Natural Products 

Distributor).  Th ese include 

Amarjit Sahota, president of 

leading international market 

analyst Organic Monitor, hosting 

an insightful session outlining 

major trends and develop-

ments in the UK’s natural and 

organic beauty products market; 

Michelle Th ew, chief executive 

of the BUAV and Cruelty Free 

International, discussing the 

importance of producing ‘cos-

metics with a conscience’; and Laura Rudoe, 

the cosmetics designer behind Evolve Beauty 

and S5 Skincare, who’ll be revealing the lat-

est research on anti-ageing actives and the 

science behind natural approaches to anti-

ageing.  Plus leading German retailer Michael 

Radau, CEO of SuperBioMarkt AG, will 

mark his show debut with a compelling look 

behind the scenes of operating in the largest 

natural and organic beauty products market 

in Europe.  Full seminar programme details 

will be available on the show’s website early 

next month.

“

Natural Beauty & Spa, taking place on 7-8 

April 2013 at Olympia London, is part of 

Natural & Organic Products Europe, which 

also includes Natural Living and Health & 

Nutrition sections. Th e event is free to attend 

for pre-registered trade visitors and relevant 

press representatives only. 

Europe’s No.1 natural trade beauty show!

Discover the latest natural beauty products here

Horst Rechelbacher – 
Aveda and 
Intelligent 
Nutrients 
founder



Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

 Business planning
 Day-to-day operations
 Quality management
 Retailing
 Human resources
 Customer engagement
 Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

http://unex.uci.edu/mkt/campaigns/spaHospitality.asp

business.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

Nuco Training Ltd, Endeavour House  
Central Treviscoe, St Austell 
Cornwall PL26 7QP      

Tel: 08456 444999 
Email: sales@nucotraining.com

THE UK’S LEADING INDEPENDENT PROVIDER OF FIRST AID 
AND DEFIBRILLATION INSTRUCTOR TRAINING

www.nucotraining.com
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� Full on-going support packages
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� On-site instructor training available at reduced rates

Why not become a 
First Aid Instructor?

HSE Approved Training Organisation No 29/99 : HSENI No 108

OVER

13 YEARS
TRAINING
SUCCESS



TO ADVERTISE 
Tel: +44 (0)1462 471908 

Email: spaopps@leisuremedia.com

spa opportunities
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spa opportunities

SPA MANAGER 
(Permanent)

PAISLEY
Salary: £25,000 p.a. (All inclusive) 

Hours: 40 Full Time 

CLOSING DATE: 25TH MARCH 2013

This is a fantastic opportunity for an experienced Spa Manager to join our 
recently opened EVE Spa: a fi ve star luxury experience situated within 
our fl agship Lagoon Leisure Centre in the heart of Paisley, Renfrewshire.  
The Spa has four luxurious Treatment Rooms, Tanning Room, Nail Bar, 
Relaxation Area and fabulous Thermal Experience, where clients can enjoy 
feeling truly relaxed in mind and body while journeying through each of 
our experience rooms.

As Spa Manager you will have a proven track record in the recruitment, 
training and development of a team of therapists.  You will be able to 
motivate team members and colleagues, maintaining agreed standards of 
product delivery and constantly exceeding customer expectations.  You 
will also be experienced in managing Spa fi nances and other performance 
targets and be able to work to agreed revenue targets and deadlines; 
maximising sales opportunities and managing stock levels.

The Spa Manager must be able to demonstrate effective organisational 
and communication skills and be able to deal effectively and professionally 
with guests and colleagues at every level.  As Spa Manager you must be 
prepared to drive the business forward.  You will be a proactive member 
of the management team and assist in developing and promoting events 
and activities to generate revenue and promote retention.  

You must have a Beauty/Spa Therapy qualifi cation to NVQ Level 3 or 
equivalent , have proven experience  of working in a similar environment; 
supervising and leading operational teams;  have a First Aid qualifi cation 
and working knowledge of health and safety.

Successful candidates must have a fl exible approach regarding hours 
worked to suit the needs of the service.

For further information and to apply, please visit our website:
www.renfrewshireleisure.com/vacancies



SPA THERAPISTS REQUIRED
Spa Therapists required to join the award winning Forum 
Spa team, part of the prestigious Celtic Manor Resort.

Nestled in the beautiful Usk Valley, South Wales, The Celtic Manor Resort is a 
luxurious destination offering exceptional golf and leisure facilities including 
the award-winning Forum and Ocius spas.

The Forum Health Club and Spa is one of the largest hotel health clubs in the 
UK. It boasts an extensive range of facilities including beautifully appointed 
changing rooms, each with their own Jacuzzis, saunas, steam rooms and 
plunge pools, a stunning 20 metre pool, nail boutique and multi-award 
winning salon

The Celtic Manor Resort are looking for passionate, enthusiastic, experienced 
and ambitious Spa Therapists/Senior Therapists who are looking for their 
ultimate challenge. 

Applicants must be qualified to NVQ Beauty Level 3 (or equivalent), possess 
a minimum of one year’s experience and be very customer focused.  You will 
have a passion for the industry, be committed to delivering the ultimate 5* 
guest experience and have excellent selling skills. 

Visit celtic-manor.com for more information

Als

Director of Spa (w/m) 
sind Sie für die strategische und operative 
Leitung und stetige Weiterentwicklung 
des Dolder Grand Spa verantwortlich. 
Dies beinhaltet die Mitgestaltung der 
Marketingstrategie, die Festlegung, 

Umsetzung und Überprüfung des gesamten Dienstleistungs- und Produktangebotes, 
sowie die Gestaltung der Preispolitik und die entsprechende Budgetierung. Sie 
verstehen es, Ihr Team laufend zu motivieren und zu schulen. Gemeinsam erreichen 
sie ausserordentliche Ergebnisse und vermögen das Dolder Grand Spa weiterhin 
auf höchstem Niveau zu klassifi zieren.

Für diese vielseitige und spannende Herausforderung bringen Sie bereits einige 
Jahre Berufserfahrung aus einer ähnlichen Funktion in der Luxushotellerie mit. 
Die Führung eines eigenen Teams haben Sie bereits in bisherigen Positionen 

erfolgreich gemeistert. Sie können die Talente und Fähigkeiten Ihrer Mitarbeitenden 
gezielt und sinnvoll einsetzen. Zudem kennen Sie die Spa-, Wellness-, Lifestyle- und 
Sporttrends und setzen diese im Sinne unserer anspruchsvollen, lokalen und 
internationalen Gäste um. Eine fundierte Ausbildung im Bereich Wellness / Fitness 
sowie fl iessende Deutsch- und Englischkenntnisse (mündlich und schriftlich) setzen 
wir voraus. Der Abschluss einer Hotelfachschule oder ein Studium im Bereich Spa 
Management ist von Vorteil. Ihr sicheres und authentisches Auftreten gegenüber 
Vorgesetzten, Mitarbeitenden und Gästen rundet ihr Profi l ab.

Der Eintritt erfolgt nach Vereinbarung.

Wir freuen uns auf Ihre Online-Bewerbung und sichern Ihnen absolute Diskretion zu.
The Dolder Resort, Frau Martina Erni,
Kurhausstrasse 65, 8032 Zürich, Schweiz
Tel. +41 44 456 66 02
career@thedolderresort.com
www.thedolderresort.com

«Classic traditions with a techno beat» – Das mehrfach international 

ausgezeichnete Dolder Grand Spa bietet ein einzigartiges Wohlfühlangebot 

auf 4’000 Quadratmetern. Europäische und japanische Einfl üsse 

entführen in eine inspirierende Welt. Entwickelt nach einem Konzept 

der amerikanischen Spa-Expertin Sylvia Sepielli sorgen ein 

grosszügiger Swimming Pool mit Aussicht in die Natur, ein 

Ladies’ und Gentlemen’s Spa, Workout-, Movement- und 

Mind-Body-Studios, 18 Behandlungsräume mit einer 

grossen Auswahl an Treatments sowie zwei Spa Suiten 

für exklusive, private Entspannung.



Shangri-La Villingili Resort 

and Spa has become the first 

luxury hotel in the Maldives 

to have its own private exec-

utive airport terminal.

The service is a result of a 

partnership between the resort 

and the Gan International 

Airport in Addu.

Surrounded by a coral reef, 

the boutique-style resort  

features 132 villas in seven 

styles – ranging from pri-

vate water villas and tropical 

tree houses to pool villas and 

beachside residences.

CHI, The Spa at Shangri-La is located in its 

own spa village within the resort, with 11 spa-

cious villas including five double villas offering 

“spa within a spa” environments. 

In traditional Chinese philosophy it is 

believed that for good health chi must flow 

freely within the body so movement is a key 

element in wellness packages.

Body massage, exercise, stretching, hydro-

therapy, and movement of the mind through 

relaxation and meditation combine to assist the 

body’s natural renewal and form the basis of the 

CHI spa philosophy. There is also a yoga pavil-

ion overlooking the Indian Ocean featuring 

Anantara Hotels, Resorts & 

Spas has launched its latest 

resort, nestled in the forests 

of China’s Yunnan Province, 

which features a Thai-inspired 

luxury spa.  Located along the 

curve of the Luosuo River, 

Xishuangbanna Resort & 

Spa features 80 deluxe rooms 

as well as 23 pool villas each 

with private plunge pools and 

personal butler services. 

Facilities at the Thai-

inspired Xishuangbanna Spa 

include five indoor treatment 

rooms and two double treatment suites with 

outdoor bathing rituals. There is also a tradi-

tional outdoor herbal bath, tropical outdoor 

showers, two hydro suites, a tropical steam cave 

and a dedicated flotation room. 

The Thai-inspired menu of indoor and 

open-air treatments is fused with local 

Chinese elements and treatments on offer 

draw inspiration from ancient herbal rem-

edies for restoration. Along with traditional 

herbal elixirs, modern remedies will be used 

individual treatment villas with steamrooms 

and private gardens. 

The spa menu offers a selection of Asian 

massages and Indian ayurvedic treatments as 

well as locally inspired treatments and well-

being programmes. 

Wellness programmes run from one-day to 

five-day intensive programmes that include 

yoga, ayurveda meditation, fitness, chi balance 

and herbal foot pounding and reflexology. 

Elsewhere five dining options are on offer 

at the resort, which include International, 

Arabic, Indian, Cantonese, Vietnamese as 

well as a range of seafood inspired dishes.  

Details: http://lei.sr?a=L1R7M

for rejuvenation and detoxification, creating 

innovative and therapeutic treatments. 

The spa also offers yoga and tai chi classes 

overlooking the river Luosuo River. 

A relaxation lounge and manicure and ped-

icure area are also available. 

Dining options at the resort include 

a specialty restaurant showcasing Indo-

Chinese cuisine and an al fresco restaurant, 

serving Dai and northern Thai cuisine. 

Details: http://lei.sr?a=Q5h5b

An open-air private treatment room at Shangri-La’s Villingili resort

The resort offers accommodation in 80 deluxe rooms and 23 pool villas

Argentina Spa Association 
+54-11-4468-0879   www.asociacionspa.org

Asia Pacific Spa and Wellness Coalition 
+65 9855 2032  www.apswc.org

Association of Malaysian Spas (AMSPA) 
+603-4256-8833   www.amspa.org.my

Australasian Spa Association 
+61 3 9387 9627   www.aspaassociation.com.au

Bali Spa and Wellness Association (BSWA) 
+62-361-976-333   www.balispawellness-association.org

Brazilian Spas Association 
+11-7548-5555   www.abcspas.com.br

British International Spa Association (BISA) 
+44 1580 212954   www.spaassociation.org.uk/

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
+2-816-4761   www.bgspa.org

China National Spa Association 
+86-10-68392460   www.cnnspaassociation.com

Association of the Spa Places of the Czech Republic 
+420-384-750-840   www.spas.cz

The Day Spa Association (US)
+1 201 865 2065   www.dayspaassociation.com

Estonian Spa Association 
+372-5109306   www.estonianspas.eu

European Spas Association 
+32 2 733 2661   www.espa-ehv.com

Federation of Holistic Therapists (FHT) 
+44 870 420 2022   www.fht.org.uk

French Spa Association (SPA-A)
www.spa-a.com

German Spas Association 
+49-228-201-2090   www.deutscher-heilbaederverband.de

Hungarian Baths Association 
+36-1-452-4505   www.furdoszovetseg.hu/en

The Iceland Spa Association 
+354-896-005-0   www.visitspas.eu/iceland

The International Medical Spa Association 
+1 201 865 2065   www.medicalspaassociation.org

International SPA & Wellness Association (ISWA) 
+49-30-397-5315   www.iswa.de

International Spa Association (ISPA) 
+1 888 651 4772   www.experienceispa.com

Japan Spa Association www.j-spa.jp
+81-3-5724-6649   www.j-spa.jp

Latin American Spa Association 
+52-55-52-77-17-76   www.expospa.com/spa

Leading Spas of Canada 
+1 800 704 6393   www.leadingspasofcanada.com

Mongolian Spa Sauna Association 
+976-117-014-4410   www.mssa.mn

National Guild of Spa Experts Russia 
+007 495 938 1592   ng.russiaspas.ru

New Mexico Spa Association 
+1 505 331 2344

Portugese Spas Association 
+351-217-940-574   www.termasdeportugal.pt

Romanian Spa Organization 
+40-21-322-01-88   www.romanian-spas.ro

Samui Spa Association 
+66 7742 08712   www.samuispaassociation.com

Serbian Spas and Resorts Association 
+381-65-20-20-120   www.udruzenjebanja.co.rs

South Africa Spa Association 
+27-11-447-9959   www.saspaassociation.co.za

Spanish National Spa Association
+34-915-490-300   www.balnearios.org

Spa Association of India 
+1-919-310-039532   www.spaassociationofindia.in

Spa Association of the Czech Republic 
+420 222 511 763   www.spas.cz

Spa Association Singapore 
+65 6223 1158   www.spaassociation.org.sg

Spa & Wellness Association of Nepal 
+60-12-366-5711

Spa Business Association (UK)
+44 1268 745 884   www.spabusinessassociation.co.uk

Taiwan Spa Association 
+886-227-358-576   www.tspa.tw

Thai Spa Association 
+66 (0)2665 7395   www.thaispaassociation.com

Turkish Spa Association 
+90-258-271-4425   www.spa-turkey.com

Ukrainian SPA Association 
+3-8044-253-74-79   www.spaua.org
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