
Miraval announces plans for its second spa resort 

County, which was once owned by the King 
of Morocco, is expected to open in 2014.

Miraval is owned by AOL founder and for-
mer chair Steve Case and his wife, Jean. When 
complete, Miraval at Natirar will feature an 
86-room hotel with suites in the historic 

The team at Miraval Resort & 
Spa in Tucson, Arizona has 
kicked off expansion plans 
with the announcement of its 
second destination at Natirar 
in New Jersey, an hour from 
New York City. 

Miraval Resort & Spa 
chair Philippe Bourguignon 
said that the team has plans 
to open four to six new spa 
resorts over the next few years. 

He said: “We invested in 
a total redesign to create the 
new Miraval Life in Balance 
Spa with Clarins. Now we 
have the ideal product, our 
plan is to duplicate Miraval. 

We need to go to upstate New York, south-
east USA, southern California and northern 
California/Oregon – and maybe one more.” 

The second luxury resort and spa, situated 
on the 500-acre Natirar estate in Somerset 

The second luxury resort will be located on a 500-acre estate in Somerset County

GOCO to design 
Paramount Hotel

1,400 units of serviced hotel residences. 
The GOCO-designed wellness brand is 
set to make its debut at the Dubai hotel. 
Details: http://lei.sr?a=r1L0P

Following its announcement earlier this year 
that it will create 50 Hollywood-themed hotels 
over the next few years, Paramount Hotels 
has teamed up with spa consultancy GOCO 
to create a new wellness brand to be featured 
at each property. 

Paramount Hotels & Resorts CEO Thomas 
van Vliet said: “We’ll have our own wellness 
and fitness concepts as well as our own food 
and beverage concepts. 

A joint development between Dubai-based 
Damac properties and Paramount Hotels & 
Resorts, the first ever Paramount Hotel & 
Residences is currently being built in Dubai 
and is set to open in 2015.

The US$1bn project will feature a 540-
room luxury hotel as well as more than 
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Jumeirah Dhvanafushi, situted in a 
secluded location at the southern tip 
of the Maldives has introduced a new 
“Welcome to Wellness” experience at 
its Talise Spa. 

Upon booking, guests will be con-
tacted by the hotel’s wellbeing team 
for a pre-arrival consultation to high-
light any particular concerns; whether 
suffering stress, concerned about vita-
min balance or looking for an energy 
boost. Each day will begin with a per-
sonalised smoothie, delivered to the 
guest’s villa door. The experience 
will also include personal training 
sessions, daily breakfast and guided 
snorkeling with a personal butler.

Welcome to Wellness 
scheme for Dhvanafushi

The  new build will be the first ever Paramount Hotel 

mansion, a 20,000sq ft (1,858sq 
m) spa, a 10,000sq ft (929sq m) 
wellness pavilion, a 4,000sq ft 
(372sq m) yoga centre and a 
restaurant featuring Miraval 
spa cuisine. 

Billionaire Richard Branson 
was a partner in the resort’s 
early development which 
included the culinary centre, a 
12-acre sustainable farm, ban-
quet and catering facilities, and 
a private membership club. 

The new Miraval aims to set 
guests on a path to “real self-
improvement and life change”. 
The resort and spa will 

offer signature Miraval activities includ-
ing The Miraval Equine Experience and 
Quantum Leap, nutritional counseling 
and wellness lectures, as well as spa treat-
ments that are reflective of the new location.  
Details: http://lei.sr?a=B2n3P
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The Grand in Brighton, 
UK has completed a £5m 
(US$7.6m, €5.8m) make-
over, which includes a new 
spa facility offering guests a  
tranquil retreat. 

A session at the new Spa 
will begin in the thermal suite 
with saunas, steamrooms and 
experience showers; followed 
by a treatment in one of the 
nine treatment rooms. Spa 
therapies include a detoxify-
ing crystal steamroom and 
aromatherapy sauna, followed 
by a light bite in The Spa Café. 

Therapies to soothe and 
invigorate the mind and 
body will be on offer such as 
Brighton Rock and deep tissue 
massages, with products supplied by bespoke 
skincare brand ESPA. 

Genevieve Ainsworth, who previously 
worked with Hyatt Hotels and Resorts, has 
been appointed to oversee and manage the Spa. 

Genevieve said: “I am very excited about 
the opening of the new Spa at such an iconic 

New US$5.5bn Oryx Island for Doha

Brighton’s iconic hotel unveils new spa

of the development during the World Cup for 
extra capacity. 

The island will also feature an aqua park, a 
commmercial avenue featuring upscale shops 
and restaurants and an open-air theatre to be 
used for watching national and international 
events such as the World Cup games. 

Also in the proposal is a Maritime College 
with associated Pearl Hunting School. 
 Details:  http://lei.sr?a=G1G4W

hotel and look forward to offering outstand-
ing customer service combined with heavenly 
face and body treatments within a luxurious 
and friendly environment.

“I believe this will be ‘the Spa’ to visit when 
you need a treat and some pampering to get 
away from it all.” Details: http://lei.sr?a=O3e4p

The resort is surrounded by the Gulf waters offering a sense of privacy

The facility aims to provide a tranquil retreat for the body and mind

Barwa Real Estate Group has 
announced plans for a new 
flagship property – Oryx 
Island – off the coast of Doha 
that will house five floating 
hotels to accomodate specta-
tors of the World Cup 2022. 

The pedestrianised tourism 
island, which draws inspira-
tion from the ecosystem in 
Qatar, will be located in the 
midst of the Arabian Gulf 
and near the new Hamas 
International Airport. 

The project is at the concept 
design stage and is expected 
to take seven years to com-
plete once construction has 
begun. The resort is surrounded by the Gulf 
waters offering visitors a sense of privacy and 
will feature three five-star hotels each overlook-
ing a private beach with views of the Wesy Bay  
and Doha Corniche

Hotels in the plan include the Topical Health 
Club Hotel, where residents can enjoy yacht 
rental services, and the Spa Hotel. 

Oryx Island will also feature five floating 
hotels, to be located temporarily to the west 
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Thailand-based hospitality group Dusit 
International will open a hotel in West Bay, 
Doha, Qatar later this year. The property will 
be the first Dusit-branded property in Qatar 
and the company’s sixth in the Middle East. 

The launch is part of the group’s ‘year of 
expansion’. Openings in 2013 include two 
DusitD2-branded properties in Nairobi, 
Kenya and Khao Yai, Thailand, as well as a 
Dusit Thani hotel in Abu Dhabi, UAE.

Other developments announced this year 
include ones in Singapore and Dubai while 
in January 2013 the company announced a 
joint venture agreement with a Chinese part-
ner which will see a minimum of 10 hotels 
developed over the next five years.

Andrew Shaw, Dusit International’s director 
of development for the Europe, Middle East 
and Africa region, said: “Qatar offers enor-
mous potential and is a significant market for 
us. This is an exceptional property which fits 
well into Dusit’s portfolio. 

The property will set new standards in 
terms of product quality and levels of service 
within the vicinity, and it’s positioned to meet 
the exacting requirements of today’s corpo-
rate and leisure traveller.”

New SpaClub for Canyon Ranch

Dusit to open hotel in West Bay, Doha this year

Other facilities will include poolside cabanas, 
spring-fed pools and whirlpools and a Finnish-
style sauna. Canyon Ranch SpaClub at The 
Homestead looks to explore the rewards of  
living a healthier, longer, more vibrant life. 

Signature services will include the Canyon 
Stone Massage and Mineral Euphoria Body 
Treatment, along with Target Heart-Rate 
Determination and Nutrition for Wellness. 

The spa will also offer healing and restorative 
massages, skin care and body therapies, and a 
fitness area and movement therapy rooms for 
pilates and yoga. Details: http://lei.sr?a=K3J4q

Facilities and services at the Doha property 
are to be confirmed, but the hotel will include 
a spa and wellness are as well as a health and  
fitness club. Details: http://lei.sr?a=X6N0K

The resort will blend Southern hospitality with wellness and health

The Doha opening is part of Dusit’s expansion plans

Keltic Lodge Resort in Cape Breton, 
Canada has reopened following an  
extensive renovation. 

Between March 2012 and March 2013, 
CA$1.3m (£827,000, US$1.25m, €966,000) 
was spent on renovating and refurbishing 
the lodge.  Work included upgrading of all 
guest rooms as well as the installing of a 
new FibreOp broadband service. 

All guest rooms have received an upgrade 
while a new FibreOp broadband service has 
been installed.

Recreational facilities include a heated 
outdoor pool, hiking trails, lawn games, 
whale watching, boat cruises, an 18-hole 
Highlands Links golf course and The Aveda 
Spa. The 5,000sq foot (464sq meter) spa 
offers a full range of signature spa treat-
ments as well as steam and water showers, 
sauna, yoga, aesthetics, hair salon and a 
lounge.  overlooking the Atlantic Ocean. 
Details: http://lei.sr?a=w9M1O

Engineering and design company Atkins 
has drawn up plans for a new mixed-
use resort project in Vietnam, which 
will include both residential and hotel 
properties. 

Situated in the east of of the country, 
in Vung Ro, the plans for development 
include a marina, hotel resort and luxury 
villas. Three areas have been identified for 
construction: The Marina for direct ocean 
views, the Village occupying the valley plain 
and the Bai Mon with a sandy beach resort 
and lighthouse dating back to 1890. 

Concepts and designs for the infrastruc-
ture and the utilities have been formulated 
to support the design approach while reduc-
ing impact on the existing landscape, 
avoiding contamination of the natural 
watercourses and mitigating any flood risk. 
Details: http://lei.sr?a=z5j9I

Keltic Lodge spa resort 
reopens following revamp

Atkins to develop new 
residential and tourism area

The Canadian resort underwent a major ungrade 

n Sign up for your free digital subscription to spa opportunities magazine: www.spaopportunities.com/green

Canyon Ranch SpaClub at 
The Homestead is set to be 
unveiled this June in Hot 
Springs, Virginia, US as part 
of a US$25m (£16m, €19m) 
resort renovation. 

The  proje c t  a ims  to 
marry the warmth of “The 
Homestead’s Southern hospi-
tality and its natural springs 
with wellness and healthy 
lifestyles.” The 60,000sq ft 
(5,574sq m) SpaClub at The 
Homestead will be the com-
pany’s first venture in the 
Mid-Atlantic region and the first SpaClub to 
introduce family spa services.

A signature feature will be Aquavana, an 
exclusive European-inspired oasis with expe-
riential rains, herbal laconium (sauna) and 
aromatic steamroom focused on the ancient 
concept of “healing by water.” 

That same harmony can be experienced at 
the Spa Garden, a year-round sanctuary for 
adults only.  Guests can avail of the natural 
hot springs, relax in a naturally-pressurised  
geothermal deluge shower, and massage their 
feet on the river reflexology path.
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Hong Kong day spa brand Sense of Touch has 
moved into the medical aesthetics market with 
the opening of its first medi-spa. 

The new Sense of Touch Medi Spa is located 
in the central district of Hong Kong within 
minutes of two existing Sense of Touch day 
spa locations. The new facility aims to offer 
a full results orientated spa treatment menu 
using Murad skincare. 

It also looks to cater to the needs of urban 
women who want to beat the signs of ageing 
by offering anti-ageing and skin rejuvenation 
technologies including Sculptra and Ulthera, 
the world’s only FDA approved non-invasive 
facial lifting technology. 

Neil Orvay, co-founder of Sense of Touch said 
that the medi-spa market has received some 
bad press in Hong Kong and this prompted his 
decision to open the new facility.

“These cases have highlighted the need for 
quality providers of high end medi-spa ser-
vices. Sense of Touch has a market leading 
reputation for quality service earned over 10 

Galgorm Resort and Spa in 
Northern Ireland is set to 
undergo a £1m (US$1.51m, 
€1.16m) redevelopment in the 
spring of 2014. 

The work, planned to com-
mence next January, will take 
12 weeks to complete and will 
see a complete renovation of 
the upper floor of the Great 
Hall, a banqueting suite which 
can cater for up to 170 peo-
ple.  The four star resort and 
spa has seen 10 years of almost 
continuous development, 
totalling close to £25m (US$37.8m, €29m).

“Plans have been heavily influenced by our 
customer feedback and have been designed 
to improve upon existing facilities and rein-
vest on the future of the hotel while keeping 
the focus on superior quality which we are 
confident will exceed the expectations of our 

A new spa concept featuring a wellness lunch 
menu to be served within 15 minutes, has been 
launched at Four Seasons Resort in Sharm El 
Sheikh, Egypt. 

Spa Speed Lunches consist of 12 different 
healthy choices to be enjoyed while guests use 
the spa facilities. Spa director Ori Evapudan, 

Four Seasons introduces ‘speed lunch’ at Sharm spa

Sense of Touch opens first medi-spa

Galgorm spa and resort unveils upgrades

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

years since we first opened in 2002. We have a 
client base of over 20,000 expatriate and local 
women and our market research shows there 
is a demand for these services provided in a 
professional, safe manner.”

The brand has five day spas in Hong Kong. 
It is renowned for its “nearly painless Brazilian 
Wax” and has exclusive rights on ‘blue wax’ in 
Hong Kong. Details: http://lei.sr?a=r0o7v

guests,” said Yvonne Moore, general manager 
of Galgorm Resort & Spa. 

Galgorm announced the renovation plans 
off the back of a year which saw accommoda-
tion bookings continuing to rise, boosted in 
particular by an upsurge in online bookings. 
Details: http://lei.sr?a=H8S4E

Sofitel has partnered with actress Marisa Berenson

The spa will offer treatments using Murad skincare

The luxury resort has seen 10 years of development totalling £25m

said: “Reaching and maintaining a healthy 
weight is important for overall health. 

For those in need of rest after an energetic 
workout, we invite guests to indulge in this 
new spa experience that focuses on relaxing 
and maintaining a healthy diet by putting spe-
cific needs first.” Details: http://lei.sr?a=Z8G5Y

So SPA at Sofitel Luxury Hotels has part-
nered with former actress and model 
Marisa Berenson, who has created a range 
of cosmetics and beauty treatments exclu-
sively for the hotel group. 

Berenson developed the exclusive range 
of products based on her signature Fabulous 
Oil, made from the barbary fig - a cactus 
flower which blooms annually, more com-
monly known as the prickly pear. 

The new partnership will be extended 
later this year to more Sofitel spas 
in Munich, London, Vienna, Macau  
and Dubai.

“We wanted to reinvent the spa experi-
ence the French way,” said Aldina Duarte 
Ramos, development manager of Sofitel’s 
Wellbeing Department. “With her natu-
ral approach to beauty, she is the perfect 
ambassador.” Details: http://lei.sr?a=t9O9B 

Flaxby Park Golf Course in Yorkshire, UK 
is set to benefit from a £100m (US$151.3m, 
€117.7m) redevelopment which will feature 
a 27-hole course and a 303 room hotel.  

York-based property firm, Skelwith 
Leisure, will begin work on the new site 
at the end of May, which will also feature a 
18,000sq ft (1,672sq m) spa, gym and pool 
facility as well as a floodlit driving range, 
conference centre and three restaurants. 

The hotel will be the largest luxury hotel 
resort in northern England. 

Global management company, Troon 
Golf, which has been involved in the devel-
opment for the past three years, will be 
looking to increase the number of events 
held at the resort once construction work is 
complete. Later this year work is also sched-
uled to begin on a Hampshire golf course 
hotel, while Wyndham Hotel Group has 
also announced it will be building a new 
golf resort based in Dundee. 

Sofitel enter partnership  
for new cosmetics range

Flaxby Park set for £100m 
revamp including new spa

spa opportunities news



Spa Management at Your Fingertips
Join SpaBooker, the leading provider of spa software, powering over 3,000 spas worldwide

with online booking, appointment scheduling, centralized reporting, and so much more.

The Pulse of Your Spa at Your Fingertips

Watch our video and get a free demo at www.spa-booker.com/fingertips

Call your spa specialist today at +1.888.964.0844

Our  Global

Spa Clients



Read Spa Opportunities online: www.spaopportunities.com/digital © Cybertrek 20136 Twitter: @spaopps

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

diary dates

02-03 Jun 2013
The organic and natural beauty show
Excel Centre, London, United Kingdom 
The Organic & Natural Beauty Show is 
the first event in Europe purely dedicated 
to natural and organic beauty products 
from around the world. The show covers 
cosmetics, raw materials, ingredients and 
packaging, anti-ageing, slimming products, 
nutritional supplements and vitamins. It 
offers a unique networking platform for 
exchanging ideas, launching new products 
and meeting retailers, distributors and 
health and beauty professionals. 
Tel: +44 20 7482 1000
www.naturalbeautyshow.com

20 Jun 2013
Forum HoTel and spa
Four Seasons Hotel George V
Paris, France 
Following five years of being hosted at 
the prestigious Ritz Hotel in Paris, the 
Forum HOTel & Spa will move its location 
over to the George V Four Seasons 
Hotel in 2013. The event organizer, 
Vladi Kovanic, has selected an ambitious 
theme: EXCELLENCE. To satisfy a 
demanding clientele and partners, the 
number of conferences and workshops 
has been increased while a new “think 
tank platform” will also be introduced 
this year. The traditional “Black Diamond 
Award” will be given to the most innovative 
personality among european spa managers.
Tel: +33 (0)1 42 40 90 77
www.forumhotspa.com

23-28 Jun 2013
spa Cultures Dream Time
Hotel an der Therme
Bad Orb, Germany 
Have you always wondered what your 
Dreams may be saying to you, or about 
you? Some believe Dreams are windows 
into the Soul. Many ancient cultures 
like the Greeks and Romans combined 
dreaming with their stay at a spa. This 
atmosphere of relaxation, rest and sleep 
integrated with “taking the waters” seemed 
to enhance and nurture dreaming, and the 
ability to look deeply into one’s inner self.  
SpaWaters, Dreams & Cultures, a week-
long program held at Bad Orb, Germany, 
explores these principles in a modern-day 
spa setting.
Tel: +1 210 912 9907
www.spacultures.com

15-18 Jul 2013
Cosmobeaute Malaysia
Putra World Trade Centre
Jalan Tun Ismail, Kuala Lumpur,, Malaysia
Events at the trade fair includes sharing 
and discussion of latest beauty trends, 
demonstration of latest products, interactive 
seminars by professionals and showcase of 
newly develop beauty products. Tel: +603 
8023 0820
www.cosmobeauteasia.com

08-11 Sep 2013
sPaTeC Fall north america 
Rancho Bernardo Inn
San Diego, California, US
The SPATEC portfolio comprises of a 
series of appointment based events that 
bring together key spa operators of leading 
medium-to-large hotel, resort, destination, 
athletic, medical and day spas to meet with 
key leading domestic and international 
suppliers. 
Aditionally, professional education 
programs, engaging networking activies 
and a Supplier Showcase round out the 
event experience.
 Tel: +1 214 592 4270
www.spatecna.com

09-11 Sep 2013
CosMeeTing
Porte de Versailles
Paris, France 
Cosmeeting Paris is the tradeshow to 
discover the latest innovations in facial 
care, body care, hygiene, hair care, natural 

or organic cosmetics, accessories, ethnic 
cosmetics and professional brands and 
retail spa together with the emerging brands 
offering original concepts in the famous 
Zoom area..
Tel: +33 (0)1 44 69 97 67
www.cosmeeting.com

16-19 Sep 2013
equipotel spa and wellness
Anhembi Exhibition Park
Olavo Fontoura 1209, Sao Paulo, Brazil 
Companies that commercialize spa 
products and provide consulting services 
for hospitality gathered together in a space 
especially designed for them at Equipotel 
trade fair: Equipotel Spa&Wellness.
Visitors could view various products and 
services provided in spas, aesthetic centers 
and massage clinics. 
Tel: +55-11-30605000
www.equipotel.com

05-07 Oct 2013
global spa and wellness summit 2013
The Oberoi
Gurgaon, New Delhi, India 
The Global Spa & Wellness Summit is 
an international organization that brings 
together leaders and visionaries to positively 
impact and shape the future of the global spa 
and wellness industries. The Summit is an 
annual, invitation-only event where thought 
leaders join together to help shape the future 
of the global spa and wellness industry. 
Tel: +1 212 716 1199
www.globalspasummit.org

Natural & Organic Products Europe incorporates the Natural Beauty & Spa event and two other shows
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India 2013

The stage is set for the premier international event for industry leaders: the Global Spa & Wellness Summit, 
which will be held October 5-7, at The Oberoi, Gurgaon, an award-winning hotel, in New Delhi, India. 
This year’s Summit will feature new Industry Forums and the first Global Wellness Tourism Congress, 

inspiring speakers, new research, and an opportunity to experience India’s incredible culture. We hope you 
will join us for what promises to be “A Defining Moment” for our industry and delegates.

“A Defining Moment”

October 5-7, 2013 ● New Delhi, India ●  The Oberoi, Gurgaon
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�s��ase� pri�ate e�uit� �roup �e�asus �u�s si� senses

however, are not included in the transaction.
Soneva will continue to be led by Sonu 

Shivdasani, the founder and CEO of Six Senses, 
who will serve as chair and CEO and principal 
shareholder of �e Soneva Group.

Craig Cogut, founder of Pegasus Capital 
Advisors, said the deal will allow Six Senses 

US-based private equity group 
Pegasus Capital Advisors has 
entered into a binding agree-
ment to acquire luxury resort 
and spa businesses of Six 
Senses Resorts & Spas for an 
undisclosed sum.

Under the terms of the 
deal, Pegasus will acquire all 
of the Six Senses and Evason-
branded resort and spa 
management contracts and 
related intellectual property 
rights and operate them under 
a new company managed by 
Pegasus and its a�liates.

Six Senses currently man-
ages 10 resorts and 28 spas in 
20 countries around the world, with another 15 
under construction or development. Bernhard 
Bohnenberger, president of Six Senses, will 
continue in his role and will head operations 
out of the Six Senses’ Bangkok o�ce.

�e Soneva brand and resorts, as well as 
the company’s real estate assets and holdings, 

�e deal icludes all 10 Six Senses-branded resorts and 28 branded spas across the world

Florian; VitaMan; and Peter �omas Roth in 
line with all other eforea locations.

The eforea: spa at Hilton concept was 
launched by the hospitality group in October 
2010 and has opened sites in a number of 
locations, including Australia, �ailand and 
Azerbaijan. Details: http://lei.sr?a=U3J2I

Hilton Hotels and Resorts has announced the 
Chinese debut of its international spa concept - 
eforea: spa at Hilton - at the Hilton Guangzhou 
Tianhe in the country’s third largest city.

It is the �rst of two eforea launches planned 
for Hilton locations in China this year, with the 
9,000sq � (836sq m) spa o�ering eight treat-
ment room, re�exology and massage pods.

A Vichy shower room and an outdoor  
in�nity-edge swimming pool also feature, 
along with an ice fountain; deluge head  
and Swiss shower jets; and a full sauna, steam 
and hydro pool. 

�e eforea-branded spa at Hilton Guangzhou 
Tianhe uses products from LI’TYA; Kerstin 
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Kiwi Collection, one of the world’s 
largest curated collections of lux-
ury hotels, has unveiled its new 
compilation of properties that show 
“outstanding commitment” to sustain-
ability. �e list of eco-friendly hotels 
and resorts has been put together with 
the help of sustainable tourism advi-
sor Hitesh Mehta and currently boasts 
20 properties in around the world.

Kiwi Collection is hoping to further 
expand the new collection of eco-
friendly hotels, which includes Banyan 
Tree Bintan, Singapore and Chiva-
Som Health Resort in �ailand.

�i�i �ollection launc�es 
eco��rien�l� list

�e hotel will be China’s �rst to house an eforea spa

to grow its brand further. 
“Going forward, the new Six 
Senses will be a debt-free com-
pany with committed capital 
for expansion into new and 
within existing international 
markets,” he said. “We’re 
con�dent that our president 
Bernhard Bohnenberger and 
our strong management team 
will continue to build on its 
legacy as a recognized leader 
in luxury hospitality.”

Sonu Shivdasani added: 
“�is transaction will allow me 
to focus solely on the develop-
ment of the Soneva portfolio 

of resorts and real estate assets, 
and allow the Soneva and Six Senses brands to 
�ourish independently of each other.”

�e transaction is expected to be completed 
by July 2012. Established in 1995, Pegasus cur-
rently manages approximately US$2.5bn (1.9bn 
euro, £1.6bn) in assets through several private 
equity funds.. Details: http://lei.sr?a=U7n7s
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�s��ase� pri�ate e�uit� �roup �e�asus �u�s si� senses

however, are not included in the transaction.
Soneva will continue to be led by Sonu 

Shivdasani, the founder and CEO of Six Senses, 
who will serve as chair and CEO and principal 
shareholder of �e Soneva Group.

Craig Cogut, founder of Pegasus Capital 
Advisors, said the deal will allow Six Senses 

US-based private equity group 
Pegasus Capital Advisors has 
entered into a binding agree-
ment to acquire luxury resort 
and spa businesses of Six 
Senses Resorts & Spas for an 
undisclosed sum.

Under the terms of the 
deal, Pegasus will acquire all 
of the Six Senses and Evason-
branded resort and spa 
management contracts and 
related intellectual property 
rights and operate them under 
a new company managed by 
Pegasus and its a�liates.

Six Senses currently man-
ages 10 resorts and 28 spas in 
20 countries around the world, with another 15 
under construction or development. Bernhard 
Bohnenberger, president of Six Senses, will 
continue in his role and will head operations 
out of the Six Senses’ Bangkok o�ce.

�e Soneva brand and resorts, as well as 
the company’s real estate assets and holdings, 

�e deal icludes all 10 Six Senses-branded resorts and 28 branded spas across the world

Florian; VitaMan; and Peter �omas Roth in 
line with all other eforea locations.

The eforea: spa at Hilton concept was 
launched by the hospitality group in October 
2010 and has opened sites in a number of 
locations, including Australia, �ailand and 
Azerbaijan. Details: http://lei.sr?a=U3J2I

Hilton Hotels and Resorts has announced the 
Chinese debut of its international spa concept - 
eforea: spa at Hilton - at the Hilton Guangzhou 
Tianhe in the country’s third largest city.

It is the �rst of two eforea launches planned 
for Hilton locations in China this year, with the 
9,000sq � (836sq m) spa o�ering eight treat-
ment room, re�exology and massage pods.

A Vichy shower room and an outdoor  
in�nity-edge swimming pool also feature, 
along with an ice fountain; deluge head  
and Swiss shower jets; and a full sauna, steam 
and hydro pool. 

�e eforea-branded spa at Hilton Guangzhou 
Tianhe uses products from LI’TYA; Kerstin 
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Kiwi Collection, one of the world’s 
largest curated collections of lux-
ury hotels, has unveiled its new 
compilation of properties that show 
“outstanding commitment” to sustain-
ability. �e list of eco-friendly hotels 
and resorts has been put together with 
the help of sustainable tourism advi-
sor Hitesh Mehta and currently boasts 
20 properties in around the world.

Kiwi Collection is hoping to further 
expand the new collection of eco-
friendly hotels, which includes Banyan 
Tree Bintan, Singapore and Chiva-
Som Health Resort in �ailand.

�i�i �ollection launc�es 
eco��rien�l� list

�e hotel will be China’s �rst to house an eforea spa

to grow its brand further. 
“Going forward, the new Six 
Senses will be a debt-free com-
pany with committed capital 
for expansion into new and 
within existing international 
markets,” he said. “We’re 
con�dent that our president 
Bernhard Bohnenberger and 
our strong management team 
will continue to build on its 
legacy as a recognized leader 
in luxury hospitality.”

Sonu Shivdasani added: 
“�is transaction will allow me 
to focus solely on the develop-
ment of the Soneva portfolio 

of resorts and real estate assets, 
and allow the Soneva and Six Senses brands to 
�ourish independently of each other.”

�e transaction is expected to be completed 
by July 2012. Established in 1995, Pegasus cur-
rently manages approximately US$2.5bn (1.9bn 
euro, £1.6bn) in assets through several private 
equity funds.. Details: http://lei.sr?a=U7n7s
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�s��ase� pri�ate e�uit� �roup �e�asus �u�s si� senses

however, are not included in the transaction.
Soneva will continue to be led by Sonu 

Shivdasani, the founder and CEO of Six Senses, 
who will serve as chair and CEO and principal 
shareholder of �e Soneva Group.

Craig Cogut, founder of Pegasus Capital 
Advisors, said the deal will allow Six Senses 

US-based private equity group 
Pegasus Capital Advisors has 
entered into a binding agree-
ment to acquire luxury resort 
and spa businesses of Six 
Senses Resorts & Spas for an 
undisclosed sum.

Under the terms of the 
deal, Pegasus will acquire all 
of the Six Senses and Evason-
branded resort and spa 
management contracts and 
related intellectual property 
rights and operate them under 
a new company managed by 
Pegasus and its a�liates.

Six Senses currently man-
ages 10 resorts and 28 spas in 
20 countries around the world, with another 15 
under construction or development. Bernhard 
Bohnenberger, president of Six Senses, will 
continue in his role and will head operations 
out of the Six Senses’ Bangkok o�ce.

�e Soneva brand and resorts, as well as 
the company’s real estate assets and holdings, 

�e deal icludes all 10 Six Senses-branded resorts and 28 branded spas across the world

Florian; VitaMan; and Peter �omas Roth in 
line with all other eforea locations.

The eforea: spa at Hilton concept was 
launched by the hospitality group in October 
2010 and has opened sites in a number of 
locations, including Australia, �ailand and 
Azerbaijan. Details: http://lei.sr?a=U3J2I

Hilton Hotels and Resorts has announced the 
Chinese debut of its international spa concept - 
eforea: spa at Hilton - at the Hilton Guangzhou 
Tianhe in the country’s third largest city.

It is the �rst of two eforea launches planned 
for Hilton locations in China this year, with the 
9,000sq � (836sq m) spa o�ering eight treat-
ment room, re�exology and massage pods.

A Vichy shower room and an outdoor  
in�nity-edge swimming pool also feature, 
along with an ice fountain; deluge head  
and Swiss shower jets; and a full sauna, steam 
and hydro pool. 

�e eforea-branded spa at Hilton Guangzhou 
Tianhe uses products from LI’TYA; Kerstin 
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Kiwi Collection, one of the world’s 
largest curated collections of lux-
ury hotels, has unveiled its new 
compilation of properties that show 
“outstanding commitment” to sustain-
ability. �e list of eco-friendly hotels 
and resorts has been put together with 
the help of sustainable tourism advi-
sor Hitesh Mehta and currently boasts 
20 properties in around the world.

Kiwi Collection is hoping to further 
expand the new collection of eco-
friendly hotels, which includes Banyan 
Tree Bintan, Singapore and Chiva-
Som Health Resort in �ailand.

�i�i �ollection launc�es 
eco��rien�l� list

�e hotel will be China’s �rst to house an eforea spa

to grow its brand further. 
“Going forward, the new Six 
Senses will be a debt-free com-
pany with committed capital 
for expansion into new and 
within existing international 
markets,” he said. “We’re 
con�dent that our president 
Bernhard Bohnenberger and 
our strong management team 
will continue to build on its 
legacy as a recognized leader 
in luxury hospitality.”

Sonu Shivdasani added: 
“�is transaction will allow me 
to focus solely on the develop-
ment of the Soneva portfolio 

of resorts and real estate assets, 
and allow the Soneva and Six Senses brands to 
�ourish independently of each other.”

�e transaction is expected to be completed 
by July 2012. Established in 1995, Pegasus cur-
rently manages approximately US$2.5bn (1.9bn 
euro, £1.6bn) in assets through several private 
equity funds.. Details: http://lei.sr?a=U7n7s
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Talise Ottoman Spa

Azerbaijan’s capital is hot property

TOP TEAM

EVERYONE’S TALKING ABOUT

The art of streamlining  

treatment menus for profit
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South Africa’s
Oyster Box Spa
The Princess of Monaco’s honeymoon destination

HOT NUMBERS

INTERVIEW

Niamh  
O’Connell

Hyatt’s bespoke 
approach to 

spa expansion

Touch  
of magic
Disney’s new  
spa in Hawaii

A SK  A N  E X PE RT:  

Understanding  
discount deals and  
using them e�ectively

ISPA 2011  
US Spa 

Industry  
Study

How’s the  
market  
faring?

spa business
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Parisian spas
Andrew Gibson introduces Mandarin Oriental; and Spa My Blend by Clarins 

Hilton 
Worldwide

Ryan Crabbe, Dave Horton, 
Tyra Lowman & Vanessa Main 

2011 SPA-GOER TRENDS
Spa deals and retaining customers

Susan Harmsworth on her 
new wellness concept

ESPA Life

A S K  A N  E X P E R T :  F R A N C H I S I N G  –  A  N E W  B U S I N E S S  M O D E L  F O R  S P A S

Dubai, Japan 
and Jordan

SPA SPOTLIGHT

HOT NUMBERS

TOP TEAM

spa business
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Tough love at the Ashram
Gwyneth Paltrow  – one of its A-list alumni

SPA SP O T L IGH T: 

I N DI A ,  I TA LY
&  MORO C C O

INTERVIEW

Ravi Chandran
Entering new markets 

with Banyan Tree

HOT NUMBERS

Hotel spa trends
The latest on the US market

Mary Tabacchi investigates 
the Inspiritas oncology spa 

Cancer care

I N V E S T I G A T I O N :  A N A L Y S I N G  S P A  D E V E L O P M E N T  P I P E L I N E S  W O R L D W I D E

spa business
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Marriott’s new 
vice-president for 
global spa & retail

Sharilyn 
Abbajay

INTERVIEW

Robert De Niro

Starwood’s Iridium Spa 
debuts at St Regis Lhasa, Tibet

Top of 
the world 

has his shibui spa got star quality?

S PA  S P O T L I G H T :  C A N A D A ,  P O R T U G A L ,  T I B E T,  T U R K E Y  &  T H E  U K 
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INTERVIEW

SPA PHILANTHROPY:

� e art of giving well

SPA SPOTLIGHT

Montenegro, 
Morocco 
and the UK

EVERYONE’S TALKING ABOUT INDIA: SWOT ANALYSIS OF THIS EMERGING MARKET

CHRISTOPHER 
NORTON
Overseeing 50 new 
spas for Four Seasons

JOAN LUNDEN  

HOT NUMBERS

US SPA SECTOR FIGURES UNCOVERED

ISPA 2010 US 
Spa Industry Study

ASK AN EXPERT: 

TURNAWAYS 
Tracking & recovering 

lost business

� e woman who created the Camp Reveille spa getaway

The spa business family
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PRODUCT SEARCH ENGINE

�s��ase� pri�ate e�uit� �roup �e�asus �u�s si� senses

however, are not included in the transaction.
Soneva will continue to be led by Sonu 

Shivdasani, the founder and CEO of Six Senses, 
who will serve as chair and CEO and principal 
shareholder of �e Soneva Group.

Craig Cogut, founder of Pegasus Capital 
Advisors, said the deal will allow Six Senses 

US-based private equity group 
Pegasus Capital Advisors has 
entered into a binding agree-
ment to acquire luxury resort 
and spa businesses of Six 
Senses Resorts & Spas for an 
undisclosed sum.

Under the terms of the 
deal, Pegasus will acquire all 
of the Six Senses and Evason-
branded resort and spa 
management contracts and 
related intellectual property 
rights and operate them under 
a new company managed by 
Pegasus and its a�liates.

Six Senses currently man-
ages 10 resorts and 28 spas in 
20 countries around the world, with another 15 
under construction or development. Bernhard 
Bohnenberger, president of Six Senses, will 
continue in his role and will head operations 
out of the Six Senses’ Bangkok o�ce.

�e Soneva brand and resorts, as well as 
the company’s real estate assets and holdings, 

�e deal icludes all 10 Six Senses-branded resorts and 28 branded spas across the world

Florian; VitaMan; and Peter �omas Roth in 
line with all other eforea locations.

The eforea: spa at Hilton concept was 
launched by the hospitality group in October 
2010 and has opened sites in a number of 
locations, including Australia, �ailand and 
Azerbaijan. Details: http://lei.sr?a=U3J2I

Hilton Hotels and Resorts has announced the 
Chinese debut of its international spa concept - 
eforea: spa at Hilton - at the Hilton Guangzhou 
Tianhe in the country’s third largest city.

It is the �rst of two eforea launches planned 
for Hilton locations in China this year, with the 
9,000sq � (836sq m) spa o�ering eight treat-
ment room, re�exology and massage pods.

A Vichy shower room and an outdoor  
in�nity-edge swimming pool also feature, 
along with an ice fountain; deluge head  
and Swiss shower jets; and a full sauna, steam 
and hydro pool. 

�e eforea-branded spa at Hilton Guangzhou 
Tianhe uses products from LI’TYA; Kerstin 

iss�e 1�6 dail� ne�s � �o�s� ���.spaopportunities.com  
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Kiwi Collection, one of the world’s 
largest curated collections of lux-
ury hotels, has unveiled its new 
compilation of properties that show 
“outstanding commitment” to sustain-
ability. �e list of eco-friendly hotels 
and resorts has been put together with 
the help of sustainable tourism advi-
sor Hitesh Mehta and currently boasts 
20 properties in around the world.

Kiwi Collection is hoping to further 
expand the new collection of eco-
friendly hotels, which includes Banyan 
Tree Bintan, Singapore and Chiva-
Som Health Resort in �ailand.

�i�i �ollection launc�es 
eco��rien�l� list

�e hotel will be China’s �rst to house an eforea spa

to grow its brand further. 
“Going forward, the new Six 
Senses will be a debt-free com-
pany with committed capital 
for expansion into new and 
within existing international 
markets,” he said. “We’re 
con�dent that our president 
Bernhard Bohnenberger and 
our strong management team 
will continue to build on its 
legacy as a recognized leader 
in luxury hospitality.”

Sonu Shivdasani added: 
“�is transaction will allow me 
to focus solely on the develop-
ment of the Soneva portfolio 

of resorts and real estate assets, 
and allow the Soneva and Six Senses brands to 
�ourish independently of each other.”

�e transaction is expected to be completed 
by July 2012. Established in 1995, Pegasus cur-
rently manages approximately US$2.5bn (1.9bn 
euro, £1.6bn) in assets through several private 
equity funds.. Details: http://lei.sr?a=U7n7s
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More than one hundred par-
ticipants from 25 countries 
worldwide attended the event 
in Morocco, where suppli-

ers such as Clarins, Tylo, � algo, Gharieni, 
Leonor Greyl and Nohem met with selected 
key buyers from Europe and North Africa.

Juliette Blanzy,  director of SPAMEETING, 
explains the concept: 

‘SPAMEETING - which is organised by 
Paris-based events company, Beyond Beauty 
- is an intensive two-day programme of busi-
ness meetings and networking opportunities 
between buyers and suppliers. 

‘Spa project holders and distributors are 
carefully selected and attend the event in 
order to � nd new suppliers. It is the only set-
ting where you can � nd so many new and 
exclusive projects in the same place and 
where buyers give time and their undivided 
attention to the suppliers! 

‘Every edition - held in exceptional loca-
tions designed to create ideal synergies 

- brings suppliers together with a new group 
of buyers and new projects, each with spe-
ci� c needs thus providing great business 
opportunities.’

� e Autumn 2013 edition of 
SPAMEETING will take place at the 5* 
Meydan Hotel in Dubai on 27-28 November 
and projects have been recruited from the 
Middle East, India and Russia. 

Among those attending will be buy-
ers from So� tel � alassa Sea & Spa, Accor 
Hospitality,  Four Seasons,  Park Hyatt and 
more, all of whom are working on projects 
around the world - be they new construc-
tions, extensions or renovations. 

At SPAMEETING Autumn 2013 they 
will be able to meet quality suppliers o� er-
ing a wide range of the products and services 
associated with a project’s operation,  man-
agement and organisation. Amongst these 
will be Happy Sauna, Edge Systems, Gharieni, 
� alion, Teo Cabanel,  Equipmed and RKF. 

Beyond Beauty also organises 

ADVERTISEMENT PROMOTION  

Following the success of the 7th edition of SPAMEETING in Morocco 
earlier this year, the Autumn 2013 event is already 70 per cent booked!

COSMEETING, a beauty brand show-
case whose 11th edition will be taking place 
at Porte de Versailles, Paris, between 9-11 
September 2013.  

At the event, spa suppliers will have 
the opportunity to present their products 
and expertise to an international audience 
including buyers, distributors, importers, spa 
managers and institutes.

SAVE THE DATES!

COSMEETING - SPA CORNER
Paris, 9-11 September 2013, 
at Porte de Versailles,  Paris.

SPAMEETING 
Autumn, 27-28 November 2013, 
at the Meydan Hotel, Dubai.

Business meetings at 
SPAMEETING Autumn 2012

SPAMEETING AUTUMN 2013 
70 PER CENT BOOKED!

Business meetings at 

CONTACT SPAMEETING on Email: spameeting@spameeting.com or Tel: +33 1 44 69 97 67 or visit www.me.spameeting.com
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Angsana Hotels and Resorts is set to launch its 
first hot spring destination retreat – Angsana 
Tengchong Hot Spring Village – featuring an 
Angsana Spa in Yunnan in Southwest China. 

Situated in a valley near the western edge of 
the Yunnan province, the retreat will be open 
by August and will house an Angsana Spa.

The resort’s wellness area spans 17,083sq m 
(183,879sq ft) and is formed of a three-storey 
indoor Hot Spring Centre and outdoor hot 
spring area. The Hot Spring Centre will house 
the Angsana Spa with six treatment rooms, a 
Foot Lounge, relaxation areas, sauna and steam-
rooms. Another spacious spa building houses 
volcanic hot stone loungers, which are natu-
rally heated by the steam from the hot springs. 

This section of the spa will also have four 
Body Scrub Rooms and five spa treatment 
rooms. In addition, guests can book a large 
Cabana for up to ten people or one of the six 
cosy small Cabanas for two to four people for 
an exclusive wellness getaway.

The Angsana Zen is Angsana Spa’s signa-
ture treatment which includes a choice of 
body scrub and a Honey Milk Pouch body  
conditioning, followed by a calming bath. 

The Rainmist Experience, a combination 
of the Rainmist Steam Bath and Rain Shower, 
includes two packages - Rainmist Indulgence 
with a jasmine frangipani scrub and Rainmist 

Angsana to launch hot spring resort

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

Classic which features a black tea body polish 
and conditioner with steam bath.

The outdoor hot spring area will show-
case 43 hot spring pools offering different  
experiences and benefits. 

Guests can choose between six different 
themes - the ‘Aromatic Corridors’ offer hot 
spring pools with rejuvenating purifying qual-
ities which are enhanced through the infusing 
of different Chinese teas and herbs; Couples/
Romance Pools; exquisite Jade Pools; Nature/
Forest Pools with scenic landscape; Special 
Functions Pools featuring nano, splash and 
foot. Details: http://lei.sr?a=y4E3Q

The resort will have a 17,083sq m wellness area

A new Italian-inspired spa 
and wellness facility has been 
officially unveiled at an histor-
ically-renowned site in Kona 
Beach, Hawaii. 

The spa is located at 
Courtyard Marriott King 
Kamehameha’s Kona Beach 
Hotel. King Kamehameha 
the Great, who conquered the 
Kingdom of Hawaii in 1810, 
established his royal residence 
adjacent to the new spa. 

The Spa at Kona Beach 
Hotel offers a variety of 
international and Hawaiian 
traditional menu powered by authentic Indian 
Naturopathic discipline. 

Designed by Italian-based SpaPlan, the 
2,045sq ft (190 sq m) facility design is based on 
one key colour, off-white, and coordinated with 
other light natural colours and local natural 
materials like red oak blended with Ohia wood.
Facilities include four treatment rooms, a cou-
ples treatment room with a steamroom, steam 
showers, relaxation rooms, a Vichy shower, a 

New spa facility at historical Hawaiian site

sauna, a spa boutique, a chiropractic room and 
manicure/pedicure area.

An oceanfront massage area and a yoga 
course are also on offer to guests. 

SpaPlan’s concept for the spa was agreed 
with the spa owner, Dr. Mitesh Banthia a 
Naturopathic doctor who manages several 
spas in Hawaii island and other countries  
offering his original Indian philosophy.  
Details: http://lei.sr?a=j3E6H 

The spa is based on one key colour to create a warm atmosphere

www.premier-core.com
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www.business.humber.cabusiness.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

www.nucotraining.com

OVER

14 YEARS
TRAINING
SUCCESS

HEALTH AND SAFETY COMPLIANCE FIRST AID AND DEFIBRILLATION INSTRUCTOR BUSINESS START-UP

... as a First Aid Instructor
A CAREER...

Nuco Training Ltd, Endeavour House,  
Central Treviscoe, St Austell, Cornwall PL26 7QP      

Tel: 08456 444999  |  Email: sales@nucotraining.com

nucotraining.com

• 5-day course

• Level 3 Instructor Qualification

• Level 3 Assessors Qualification

• Defibrillation Instructor Qualification

• Expected earnings potential of £30K+

• Courses held throughout UK

• Comprehensive ongoing support

THE UK’S LEADINg INDEPENDENT PROvIDER OF FIRST 
AID AND DEFIBRILLATION INSTRUCTOR TRAININg

@nucotraining

Nuco Training Ltd

Upcoming courses:

JUNE:  Portsmouth, Dundee and Chatham
JULY:   Durham, Stirling, Colchester, Doncaster & Warrington
AUG:    Oxford, Telford and Stirling
• On-site instructor training available at reduced rates

ACUPUNCTURE IN YOUR SPA? 
• 12-day UK accredited course for spa therapists
• Increased credibility
• Guaranteed revenue generation

CONTACT US NOW 
01253 728035

KORE Academy’s ‘Clinical 
acupuncture’ course is 
focused on treating 20 
common illnesses & injuries. 

Therapists learn TCM theories, 
acu point selection and needling 
techniques. The course can be 
delivered to your company on a 
variety of dates to suit your needs, 
or it can be taken on prearranged 
weekends in Northamptonshire, 
Lancashire or Cheshire.

This course is now validated by Cumbria 
University and used by Blackburn 
University for its BSc Developing Practice 
in Complementary Health Therapies.

KORE will also help you with marketing 
strategies.

Make your spa attractive to everyone!ACADEMY

PUTTING THE WELLNESS INTO SPA!
Email: info@koretherapy.com    www.koretherapy.com

smc@raisondetrespas.com
www.raisondetrespas.com
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■  Spa Manager 
Company: Auchrannie Hotel 
and Spa Resort 
Location: Isle of Arran, UK

■  School Leisure and Sport 
Manager - North West
Company: School Lettings 
Solutions 
Location: North West, UK

■  Regional Account 
Manager and Trainer
Company: Aromatherapy 
Associates 
Location: Hong Kong

■  General Manager 
Company: WTS International 
Location: Bucharest, Romania 

■  Experienced 
Senior Therapist
Company: QMS Medicosmetics 
Location: Central London, UK

■  Spa Therapist
Company: The Grove 
Location: Watford, UK

■  Group Fitness Instructor
Company: Freestyle 
Location: Riyadh-KSA, 
Saudi Arabia 

■  Spa Therapist
Company: Danesfi eld House 
Hotel and Spa 
Location: Buckinghamshire, UK

■  Spa Therapist
Company: Aromatherapy 
Associates 
Location: Knightsbridge, London, UK

■  General Manager
Company: BarrettClark 
Location: Milan, Italy 

■  Beauty Therapist
Company: énergie group 
Location: St Albans, UK

■  Deputy Leisure 
Services Manager
Company: Center Parcs 
Location: Elveden Forest, UK

For more details: www.spaopportunities.com 

spa opportunities

JOBS ONLINE

Spa Therapist
Competitive salary
 
Danesfi eld House, as it stands today, is the third property to have been 
built within this glorious setting, amidst 65 acres of formal gardens with 
outstanding views over the River Thames and to the Chiltern Hills beyond.

Job Spec:
To assist the Senior Therapist in maintaining the highest standards of 
professionalism in all aspects of operations. To ensure all treatments are 
carried out to the highest standards and targets are met. To maintain the fi ve 
star level of cleanliness required.

Key Areas of responsibilities
 
 
•  Day to day responsibility for equip-

ment, products, cleanliness and 
hygiene of the treatment areas.

•  To be aware of all treatments of-
fered and any promotions on offer 
at any given time.

•  Responsible for achieving sales 
targets and for accurately recording 
daily sales fi gures.

•  Assist with demonstrations/events 
as required.

•  Must adhere to training as set down 
by the Spa Manager.

•  To maintain the stock at the correct 
level following set standards.

•  To use the correct quantities 
of products as specifi ed by the 
manufacturer and not exceed that 
amount.

•  Must attend all training courses as 
deemed necessary by the Senior 
Therapist.

•  Responsible for keeping up the high 
standard of treatment and service.

•  To supervise and conduct the safety 
of users and equipment at the Spa 
and to receive training to ensure 
that all relevant legislation pertain-
ing to the Health and Safety at 
Work Law and Health and Hygiene 
standards are implemented and 
monitored within the Spa.

• To maintain a high standard of 
appearance and personal hygiene.

• To always be punctual and pre-
pared in advance of treatments.

• To be adaptable and accountable 
for all actions.

• To cover reception as and when 
required.

• To perform any other duties deemed 
reasonable by management.

• Courtesy to guests and other mem-
bers of staff at all times.

To apply for the job please contact Assistant Spa Manager Liz Wilson 
by email  lwilson@danesfi eldhouse.co.uk or on 01628 891881

Regional Account 
Manager and Traininer - Asia
Based in Aromatherapy Associates 
Hong Kong O	  ce

Good package for the right candidate:
 ■ Willing to travel around Asia for 2 - 3 weeks per month
 ■ Extensive Training & Managerial Experience
 ■ Minimum 5 years spa experience, ability to 

work to target and develop business  
 ■ Outstanding technical/treatment skills
 ■ Excellent presentation, communication 

and interpersonal skills
 ■ Ability to work independently and be self motivated
 ■ Speak fl uent English and Mandarin 
 ■ Experience of working under pressure 

and to specifi c deadline.
 ■ Proven ability to deliver informative 

and inspiring training modules
 ■ Impeccable grooming standards

email: Lynsey Woolliscroft at
asia@aromatherapyassociates.com

Spa Therapist
An exciting opportunity has arisen for a Spa 
Therapist in our Knightsbridge Boutique.
Up to £ 19,000 basic salary + commission 

The ideal candidate should be able 
to demonstrate the following:

 ■ Provide professional health and beauty treatments.
 ■ Promote the sale of Aromatherapy Associates products
 ■ Ensure personal and team fi nancial targets are achieved 
 ■ Ensure that exceptional customer 

service is delivered at all times. 
 ■ Deliver the Aromatherapy Associates 

brand standard at all times

Must have:
 ■ Must hold NVQ Level 2 and 3 in Beauty Therapy, 

ITEC or equivalent (in Beauty Therapy).
 ■ Must have strong interpersonal abilities and be 

approachable to members and other employees.
 ■ Previous retail experience would be advantageous

Ideally:
 ■ Aromatherapy Associates experience advantageous
 ■ Signifi cant experience in a spa or 

a large salon environment
 ■ Knowledge of the industry is preferable, 

although product training is provided
 ■ A commercial mindset with experience of KPIs 

and fi nancial reporting within a spa or salon
 ■ Proven sales successes such as products 

or spa treatments and packages.

In return for your commitment we o� er you 20 days 
holiday per year, uniform, colleague/friends and family 
discounted products, additional discount scheme, 
and pension - (all after the qualifying period).

email: Vishalee Dulabdas at
vdulabdas@aromatherapyassociates.com

Aromatherapy 
Associates a well 
established luxury Spa 
Brand, is looking for 
exceptional people to 
join their growing Team.

www.aromatherapyassociates.com
© Melany Dieterle / Michael Shannon / archideaphoto - Fotolia.com / Gharieni

High-end spa tables, beds, loungers, equipment 
and furniture. Made in Germany.

Gharieni Group • +49  28 41 - 88 300 -50 • export@gharieni.de • www.gharieni.de

References: Le Meridien,  Stuttgart Germany • Hotel Hyatt Regency,  Düsseldorf & Mainz 
Germany • Ritz Carlton,  Wolfsburg Germany • Burj al Arab,  Dubai, UAE • Crans Ambassador,  
Crans Montana, Switzerland • The Dolder Grand,  Zurich, Switzerland • Hotel Arlberg,  Lech 
am Arlberg, Austria • Hotel Union,  Geiranger, Norway • The Westin,  Costa Navarino, Greece  
• Hotel Prezydent,  Krynica-Zdrój, Poland • Grand Hotel Kempinski,  Strba-Strbské Pleso, 
Slovakai • Crowne Plaza, Amman, Jordan • Crowne Plaza,  Kuwait City, Kuwait • Hiltonia 
Health Club & Spa at Hilton,  Abu Dhabi, UAE • Jumeirah Zabeel Saray, Palm Island,  Dubai, UAE • 
DoubleTree by Hilton,  Istanbul-Moda, Turkey • JW Marriott Hotel,  Ankara, Turkey  • The Ritz 
Carlton,  Istanbul, Turkey  • Hotel Hout Bay Manor,  Cape Town, South Africa • Hotel Chateau 
Spa & Organic Resort,   Malaysia • The Ritz-Carlton Seoul, South Korea • Sofitel Marrakech, 
Morokko •   And many more...
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High-end spa tables, beds, loungers, equipment 
and furniture. Made in Germany.

Gharieni Group • +49  28 41 - 88 300 -50 • export@gharieni.de • www.gharieni.de

References: Le Meridien,  Stuttgart Germany • Hotel Hyatt Regency,  Düsseldorf & Mainz 
Germany • Ritz Carlton,  Wolfsburg Germany • Burj al Arab,  Dubai, UAE • Crans Ambassador,  
Crans Montana, Switzerland • The Dolder Grand,  Zurich, Switzerland • Hotel Arlberg,  Lech 
am Arlberg, Austria • Hotel Union,  Geiranger, Norway • The Westin,  Costa Navarino, Greece  
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DoubleTree by Hilton,  Istanbul-Moda, Turkey • JW Marriott Hotel,  Ankara, Turkey  • The Ritz 
Carlton,  Istanbul, Turkey  • Hotel Hout Bay Manor,  Cape Town, South Africa • Hotel Chateau 
Spa & Organic Resort,   Malaysia • The Ritz-Carlton Seoul, South Korea • Sofitel Marrakech, 
Morokko •   And many more...
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High-end spa tables, beds, loungers, equipment 
and furniture. Made in Germany.
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Rosewood Hotels & Resorts 
has been appointed by Jakarta-
based Ciputra Group to 
manage Rosewood Tanah Lot 
Bali and Rosewood Jakarta, 
both scheduled to open 2017.   
The two new properties sup-
port Rosewood’s strategic 
Asia expansion plans, joining 
Rosewood Beijing opening 
Autumn 2013 and Rosewood 
Phuket opening end-2014.

Rosewood Tanah Lot Bali 
will be located on 30 acres 
(12 hectares), near the world 
famous Tanah Lot temple on 
Bali’s west coast. The property will feature 80 
suites, 40 villas and 20 Rosewood Residences 
for sale as well as a signature Sense spa that will 
be inspired by the culture of the location. 

Rosewood Tanah Lot Bali will embrace 
Rosewood’s “A Sense of Place” philosophy 
with Singapore-based architect WATG’s design 
showcasing the location’s surrounding paddy 
fields, black sand beach and coastline views. 

Hong Kong-based Andre Fu of AFSO 
will design the hotel and residence interiors, 
including five dining options offering fine 
regional and international cuisine. Meanwhile, 
Rosewood Jakarta will be situated in the heart 

InterContinental Hotels 
Group (IHG) is to open its 
second from its holistic well-
ness brand Even Hotels in 
New York City. 

Owned by Frank Chan 
and Lance Steinberg and 
IHG managed, the hotel will 
be located on West 35th St in 
midtown Manhattan and is 
scheduled to open mid-2015. 

The 77,000 sq ft (7,154sq 
m) property will feature 150 
guestrooms and 25 guest-
room floors, flexible public 
workspaces, dining and social areas, and a 
three-zone gym. Launched in 2012, following 
two years of guest research, the Even Hotel 
brand aims to provide solutions for all aspects 
of travellers’ holistic wellness needs. 

It places an emphasis on four key compo-
nents: Keep Active, Rest Easy, Eat Well, and 
Accomplish More.

IHG said that “it is the industry’s first main-
stream lifestyle hotel brand focused on the 
wellness space”. Lance Steinberg, co-owner 

Rosewood continues to expand in Asia 

IHG to open second holistic wellness hotel  

Daily news, Jobs, training & tenDers  www.spaopportunities.com

of the central business district, adjacent to the 
Satrio Corridor, which connects both East and 
West suburbs to the area. 

The Rosewood Jakarta will offer 200 hotel 
guestrooms, a signature Sense spa and 160 
Rosewood Residences for sale. Designed by 
Hong Kong-based architect Benoy, the hotel 
aims to incorporate the capital’s vibrant and 
energetic pulse within its walls. 

Rosewood Hotels & Resorts is open-
ing three properties this year – Rosewood 
Abu Dhabi (May), Rosewood London 
(October) and Rosewood Beijing (Autumn).  
Details: http://lei.sr?a=z5s5r

of the E 44th and W 35th Street EVEN hotels 
added: “The wellness industry continues to 
grow, and the need for a hotel brand like this 
one has never been greater.

“This hotel, as well as the one on E 44th 
Street, will be unlike anything currently avail-
able in New York City, and will provide a new 
choice for wellness-minded travelers.”

Even Hotels aims to sign 100 Even 
Hotels in the U.S. over the next five years.  
Details: http://lei.sr?a=P9p9v 

Both of the new openings will feature the brands signature offerings

Even focuses on Keep Active, Rest Easy , Eat Well, and Accomplish

Argentina Spa Association 
T: +54 11 4468 0879  W: www.asociacionspa.org

Asia Pacific Spa and Wellness Coalition 
T: +65 9777 3204 W: www.apswc.org

Association of Malaysian Spas (AMSPA) 
T: +603 4253 3478  W: www.amspa.org.my

Australasian Spa Association 
T: +61 4 3003 3174  W: www.aspaassociation.com.au

Bali Spa and Wellness Association (BSWA) 
W: www.balispawellness-association.org

Brazilian Spas Association 
T: +55 11 2307 5595  W: www.abcspas.com.br

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
T: +359 2 942 7130  W: www.bubspa.org

China Spa Association 
T: +86 21 5385 8951  W: www.chinaspaassociation.com

Association of Spas of the Czech Republic 
T: +420 606 063 145  W: www.jedemedolazni.cz

The Day Spa Association (US)
T: +1 877 851 8998  W: www.dayspaassociation.com

Estonian Spa Association 
T: +372 510 9306  W: www.estonianspas.eu

European Spas Association 
T: +32 2 282 0558  W: www.espa-ehv.com

Federation of Holistic Therapists (FHT) 
T: +44 23 8062 4350  W: www.fht.org.uk

French Spa Association (SPA-A)
W: www.spa-a.com

German Spas Association 
T: +49 30 24 63 692-0  W: www.deutscher-heilbaederverband.de

Hungarian Baths Association 
T: +36 1 220 2282  W: www.furdoszovetseg.hu/en

The Iceland Spa Association 
W: www.visitspas.eu/iceland

The International Medical Spa Association 
T: +1 877 851 8998  W: www.medicalspaassociation.org

International Spa & Wellness Association (ISWA) 
T: +49 69 130 25 86 0  W: www.iswa.de

International Spa Association (ISPA) 
T: +1 859 226 4326  W: www.experienceispa.com

Japan Spa Association
W: www.j-spa.jp

Leading Spas of Canada 
T: +1 800 704 6393  W: www.leadingspasofcanada.com

National Guild of Spa Experts Russia 
T: +7 495 226 4289  W: www.russiaspas.ru

Portuguese Spas Association 
T: +351 217 940 574  W: www.termasdeportugal.pt

Romanian Spa Organization 
T: +40 21 322 01 88  W: www.romanian-spas.ro

Samui Spa Association 
T: +66 7742 08712  W: www.samuispaassociation.com

Serbian Spas and Resorts Association 
T: +381 36 611 110  W: www.serbianspas.org

South African Spa Association 
T: +27 11 447 9959  W: www.saspaassociation.co.za

Spanish National Spa Association
T: +34 902 1176 22  W: www.balnearios.org

Spa Association of India 
T: +91 995 889 5151  W: www.spaassociationofindia.in

Spa Association Singapore 
T: +65 6223 1158  W: www.spaassociation.org.sg

Taiwan Spa Association 
W: www.tspa.tw

Thai Spa Association 
T: +66 2168 7094  W: www.thaispaassociation.com

Turkish Spa Association 
T: +90 212 635 1201  W: www.spa-turkey.com

The UK Spa Association 
T: +44 8707 800 787  W: www.spabusinessassociation.co.uk

Ukrainian SPA Association 
T: +3 8044 253 74 79  W: www.spaua.org

Address Book


