
Clarins Spa at exclusive Parisian lido Molitor now open

The spa features 13 treatment rooms, two of 

which are 50sq m (538sq ft) private suites. It 

will also include a hammam, sauna, sensory 

showers, a relaxation room, tea salon, hair-

dressers and barber shop. Spa equipment has 

The luxury Parisian lido and 

hotel Molitor finally opened 

on 19 May after being closed 

for 25 years, with membership 

to the exclusive health facility 

limited to 1,000 – of which 100 

have already been snapped up. 

The site is steeped in history 

and is renowned for host-

ing the first unveiling of the 

modern bikini, designed by 

engineer Louis Réard, during 

a 1946 fashion show. 

The €80m (US$109m, 

£64.8m) renovation took two 

and a half years after a call for 

tenders, issued by the city of 

Paris, was won by phone net-

work company Bouygues group, Accor and real 

estate firm Colony Capital in 2012. 

The 124-bedroom five-star hotel is being 

operated under Accor Hotel’s MGallery brand 

and its spa is being managed by Clarins. 

Access to the pool is only for members of the hotel and health club, costing €150 a day

New CIDESCO spa  
management course

Diploma holders in order to guarantee the qual-

ity of the results-driven education programme. 

The course is designed to explore topics which 

are not typically covered during initial studies. 

“It will give graduates the continued profes-

sional development they require to pursue a 

new career path,” Gund commented.

Details: http://lei.sr?a=C3U9g

The prestigious spa training organisation, 

Comité International d’Esthétique et de 

Cosmétologie (CIDESCO) is launching a spa 

management training course, which will start 

in August or September of this year. 

“The education programme is the only 

International Beauty and Spa Management 

Diploma which is marked by examiners from 

all around the world,” Anna-Cari Gund, presi-

dent of CIDESCO, told Spa Opportunities. “It has 

been designed by trainers from every continent, 

combining skills required by a world class spa.” 

The diploma is only available through 

CIDESCO-accredited schools – which teach 

the business management syllabus. 

The qualification is reserved exclusively for 

graduates of CIDESCO Beauty or Spa Therapy 
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Brain activity is greater during medi-

tation than during periods of idle rest, 

refuting the idea that meditation is 

used to empty the mind – according 

to a study by neuroscientists. 

Scientists from The Norwegian 

University of Science and Technology, 

The University of Oslo and The 

University of Sydney used functional 

magnetic resonance image (fMRI) 

scanning to determine what goes on 

in the brain during Acem Meditation 

– a mindful relaxation technique  

from Norway, based on modern psy-

chology and scientific research.

This is a non-directive meditation 

technique. Continued on back cover

Meditation actually 
boosts brain activity 

Anna-Cari Gund, president of CIDESCO 

been provided by Gharieni. 

Molitor’s two histori-

cally-classified swimming 

pools have been restored, 

maintaining the facilities mus-

tard-coloured walls, as well as 

mosaics dating back to 1929 

and its original railings. 

The all-year 46m (151ft) out-

door pool and the 33m (108ft) 

pool which is sheltered by a 

glass roof will both be heated 

to 28 degrees Celsius. Access 

to the pool is only for mem-

bers of the hotel and health 

club. One day of swimming 

will cost €150 (US$200, £120).

In the late fifties, the out-

door pool was used as an ice rink. Since its 

closure, graffiti artists continued to use the 

walls as canvases for their work and in 2001 a 

rave within the facility’s walls attracted 5,000 

visitors. Details: http://lei.sr?a=E9e6B
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The food and wine-based 

Evangeline Spa has opened 

at the gastronomy-focused  

137-bedroom Epicurean Hotel 

in South Tampa, Florida, US. 

Spa consultants, WTS, 

organised the layout and inte-

rior design of the 2,800sq ft 

(260sq m) spa, which pro-

vides food-based treatments 

to its guests. They will also be 

in charge of managing the spa. 

The luxurious five-treat-

ment room spa includes two 

couples’ rooms which feature 

chromatherapy lighting – one 

including an experience rain 

shower for two while the other has a dou-

ble hydrotherapy bath – according to Ashley 

Spurlock, Spa Evangeline’s spa director. 

Susie Hammer, vice president of WTS’s spa 

operations, said: “Guests will have the oppor-

tunity to work with a spa sommelier to create 

custom products using locally grown cilantro 

and mint mixed with fresh fruits and essential 

oils. This activity will create a truly unique spa 

and culinary experience for our guests.” 

This interactive “Chef-to-Treatment Spa 

Bar” permits guests to extract herbs from the 

Complexions Spa for Beauty 

and Wellness is expected to 

open its second day spa dur-

ing Q3 this year – in New 

York’s Saratoga Springs, US. 

The new 6,500sq ft (603.9sq 

m) mineral spring water spa 

will be located inside a luxury 

condo building in the centre 

of the city’s downtown shop-

ping district. It will be built to 

the same green standards as 

its 10,000sq ft (929sq m) Gold 

LEED (Leadership in Energy 

& Environmental Design) 

certified sister medical spa 

property in Colonie, Albany.

Construction costs for the new spa are 

approximately US$600,000 (€440,000, 

£357,000) but owner, president and CIDESCO 

diplomat Denise Dubois declined to say how 

much she spent on the purchase of the two-

storey unit. The wellness facility’s developer is 

Saratoga-based Bonacio Construction. 

“For centuries, people have soaked in min-

eral springs to reap the health benefits – such as 

increased blood circulation, cell oxygenation, 

Culinary Spa Evangeline pops its cork

Complexions day spa to open second spa site

spa’s “Living Wall”. This is a decorative plant 

display, mounted on the wall of the nail salon 

– which is covered in more than 19,000 wine 

corks from the hotel restaurant’s wine cellar. 

Culinary skincare products used in the spa 

come from vinotherapie experts Caudalie, 

whose products use grape extracts, harvested 

from the Smith Haute Family vineyards of 

Bordeaux, France. One of the Caudalie skin 

treatments is “a facial massage with fresh 

grapes and a hydrating misting of grape water.”

Details: http://lei.sr?a=u2r3R

pain reduction and increased mobility,” said 

Dubois. Fresh spring water will be piped into 

the spa from natural springs underground. 

Once completed, Complexions Spa at 

Saratoga Springs will employ nearly 40 massage 

therapists, nail technicians, make-up artists, 

hair stylists, aestheticians and spa coordinators. 

The facility’s LEED-certified sister property 

in Albany employs approximately 65 people. 

Details: http://lei.sr?a=c9r2f

The Spa has two couples’ rooms, each with chromatherapy lighting

Denise Dubois  the president and owner of the Complexions Spas
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Three trends affecting the 

global spa industry were 

highlighted at the Green Spa 

Network’s third three-day 

Annual Buyer’s Conference, 

which attracted more than 150 

spa leaders to The Claremont 

Hotel Club & Spa in Berkeley, 

California from 27-30 April. 

Attendees unanimously 

agreed that they are experi-

encing an increase in demand 

for natural and organic prod-

ucts from consumers. The 

legitimacy of the certification 

of organic farming practices is 

becoming more important to 

consumers according to Jim Crogan, spa direc-

tor of Sandiego-based Grand Del Mar. 

“Rising concerns for health safety, increasing 

green consciousness and growing consumer 

awareness are fueling the demand for genuine 

organic personal care products,” Croghan said. 

Another trend which emerged from the 

keynote addresses was that spa and prod-

uct companies that ‘give back’ to community 

projects, disaster relief funds or charities are 

more favourable with consumers than those 

that don’t. “The lines with the best causes have 

Traditional first-tier cities are 

increasingly challenged by the 

growth of emerging second-

tier cities, which offer more 

flexible and dynamic mar-

kets – according to data from 

a Euromonitor International 

webinar, hosted by its senior  

analysts Kasparas Adomaitis 

and Ugne Saltenyte. 

The Uncovering Business 

Opportunities in Second-

Tier Cities educational talk 

explained how international 

companies often, and perhaps 

mistakenly, target the largest 

metropolises – such as Tokyo, 

Moscow, Dubai and London – when establish-

ing themselves in external global markets. 

Key characteristics of a city are used to deter-

mine whether it falls within the first, second or 

third tier. These factors include its economic 

development, provincial GDP, advanced trans-

portation systems and infrastructure, as well as  

its historical and cultural significance. 

Euromonitor’s analysts, Adomaitis and 

Saltenyte, stressed that doing business in 

Second-tier cities offer more dynamic markets

great legs to sell,” said Julie Oliff, spa director of 

the St Regis Aspen and ISPA Board Member. 

The third major trend highlighted at the net-

working event was the need for spas to ensure 

their wellness facilities are sustainable. 

“It’s about taking charge of who you are, 

what you want and what you are willing to 

buy in order to leave this planet in better shape 

for our future generations,” said Susie Marquez, 

spa director at Grand Hotel Marriott Resort. 

The Green Spa Network is a trade association. 

 Details: http://lei.sr?a=c7M8v

first-tier cities can prevent growth, due to 

intense competition and diverse populations. 

Second-tier cities – such as New Orleans 

in the US, Shantou in China and Bremen in 

Germany – can provide unexploited opportu-

nities for generating extra revenue, according 

to Euromonitor. The analysts said that many 

smaller cities are growing more quickly than 

first-tier cities – both in production and con-

sumption. Details: http://lei.sr?a=F2x7v

Green Spa Network is a CSR-focused not-for-profit trade association

32 new second-tier cities are predicted in developing countries by 2020

Growing CSR trends outlined at GSN

Day spas made up 45% of SA’s market in 2009

Spa Quatre Terres at the Hotel Ermitage – 

part the Evian Resort in Évian-les-Bains, 

France – has received Ecocert certification 

for its eco-friendly spa facilities. 

The nine-treatment room facility, whose 

Evian water is drawn from the heart of the 

Alps, has met the mandatory criteria for 

ecological spa operations certification by 

Ecocert Greenlife – the organic quality 

assessment specialists worldwide. Ecocert 

Greenlife introduced its ‘Being’ division to 

assess spa operations in September 2013. 

Being’s Ecocert Level 1 ‘Organic & 

Ecological Spa’ label has been given to the 

Spa Quatre Terres because 29 per cent of 

the facility’s products are organic, services 

provided meet Ecocert’s environmental, 

hygiene and safety expectations, and the 

spa’s consumption of water resources is 

managed carefully – minus excessive waste  

or emissions. Details: http://lei.sr?a=r8F7f

The SA Spa Association has formed a 

strategic alliance with industry research 

company Intelligent Spas – directed by 

Julie Garrow. The partnership will allow 

the South African Spa Industry to gain the 

value of spa statistics and benchmarking. 

Founded in 2001, Singapore-based 

Intelligent Spas will be updating the indus-

try report it carried out in 2009 in South 

Africa, which is likely to contain about 

1,000 revised trade statistics, Garrow said.

“The survey is now underway and the 

report is planned to be released at the 

Association’s annual conference at the end 

of July,” Garrow told Spa Opportunities. 
Key spa benchmark ratios provided in 

the report will include measures of treat-

ment room occupancy, average treatment 

rates, therapist productivity rates and many 

more. “Spas need to identify if their spas 

are operating below the industry average,” 

Garrow added. Details: http://lei.sr?a=e3b9f

Updated South African 
Benchmark Report due in July

Evian Resort Spa receives 
ecological operations label
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T h e  m a j o r  U S $ 1 0 0 m 

( € 7 3 . 3 m ,  £ 5 9 . 3 m ) 

expansion of the Inn at 

Palmetto Bluff in Bluffton, 

South Carolina, US, could 

begin as early as Q3 this year if 

the 150-room designs receive 

the town’s approval. 

The 28-acre (11.3-hectare) 

h o t e l  a n d  s p a  c o m -

plex is owned by the real 

estate  investment f irm 

Crescent Communities. 

“Construction could start 

between July and September, 

but it will probably start 

in Q4 after site prepara-

tion and demolition of the existing spa 

where the new inn will be,” said senior vice 

president of development for Crescent 

Communities, David Muenks in a statement.  

A temporary spa will be constructed in two of 

the complex’s cottages during the construction 

of the new wellness centre within the hotel. 

The cottages will be converted back afterwards. 

The current 9,500sq ft (883sq m) Spa at 

Palmetto Bluff is built in the style of a Southern 

manor home, on a private island, in a freshwa-

ter estuary adjacent to the Inn. It features eight 

The neoclassical five-star 

Hotel Urso Madrid will open 

this August in Madrid, Spain 

between the neighbourhoods 

of Chamberi and Chueca. 

Owners, Torimbia, have 

converted the former Palacio 

de Mejía Lequerica hotel into 

the new 78-bedroom and suite 

Urso Hotel – ten minutes 

from the main shopping dis-

trict and 15 minutes from the 

Prado and Thyssen museums. 

The restored hotel includes 

the first Natura Bissé-operated 

spa in Madrid – the Urso Spa. 

Spa facilities include four 

treatment rooms – one of which is a couples’ 

room – a Turkish steam bath, indoor plunge 

pool, 12m pool (39.4ft), relaxation area and sig-

nature treatments from Natura Bissé such as the 

Diamond Life Infusion, Detox Facial Cure and 

Maxi Firm Body Citric. It is not yet known if 

the spa will open at the same time as the hotel.  

    There is also a Technogym included within 

the Marugal-managed hotel’s premises. 

“The building is utterly unique as it occupies 

Palatial Natura Bissé spa opening this August

treatment rooms, including a couples’ room 

and a private Vichy steamroom. Each room 

has its own veranda and spacious bath. 

Treatments offered to guests include massage 

therapy, skincare and body treatments such as 

wraps and scrubs – using ingredients that are 

indigenous to the region, such as cornmeal, 

peaches, cotton, wild rice and red river clay.

The main inn’s three buildings, will include 

74 rooms, the new spa, a restaurant, fit-

ness facility, meeting rooms and a ballroom.  

Details: http://lei.sr?a=4A4m3

a whole block and therefore all rooms are exte-

rior facing,” said managing director Pablo 

Carrington. The interior design is palatial.

The 19th Century building has been restored 

by architect Antonio Obrador, who also mas-

terminded the design of the Urso’s sister hotel, 

Cap Rocat – located in the Catalan Balearic 

Islands with a third hotel called Torralbenc. 

Artisan carpenters are restoring the 20th 

Century elevator. Details: http://lei.sr?a=j3z7U

The current 9,500sq ft (883sq m) Spa at is a Southern manor home

The 19th Century building was restored by architect Antonio Obrador

US$100m expansion for Bluffton Inn
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The  Har t man Group’s 

“Organic & Natural” syndi-

cated report for 2014 – the 

study which tracks changes 

in consumer segments and 

attitudes to organic and 

natural food and bever-

age products – will publish 

the results in Q3 2014.  

The study, which is con-

ducted biannually in the 

US, delivers strategic and 

tactical insights, identifies 

growth opportunities lead-

ing to strategic development 

in the global F&B market.  

   The previous data, col-

lected in Q2 of 2014, found that three 

quarters of US consumers purchase organic 

food and 36 per cent of all consumers use 

organic-labelled food at least monthly.  

The survey revealed that the main reason (38 

per cent of people) buy organic products is 

because they perceive them to be safer for con-

sumption than non-organic goods. 

Consumers also wanted to avoid pesticides 

genetically modified organisms and growth 

hormones found in non-organic foods. 

Only 29 per cent of consumers said their 

UK entrepreneur, writer 

and co-founder of Green & 

Black’s chocolate, Jo Fairley, 

has teamed up with perfume 

expert Lorna McKay to launch 

a website and subscription 

organisation for scent-lovers 

called The Perfume Society. 

“Until now, there has 

been no single organisation 

entirely dedicated to the glo-

rious world of fragrance,” the 

founders said in a statement. 

The perfumesociety.org 

website provides a forum 

for the discussion of aroma, 

inviting users to sign up for a 

cheaper fee for the first 5,000 subscribers – to 

receive ‘Discovery Boxes’ of samples, exclu-

sive samples, news about fragrance launches, 

access to exclusive online content and events 

such as Q&As with industry experts in addition 

to a notebook for fragrance-related thoughts. 

Members will also receive ‘The Scented 

Letter’ – a 32-page e-zine devoted entirely to 

the sense of smell, delivered eight times a year. 

The site is also planning to launch an 

First ever Perfume Society plans scent database

main justification for buying organic products 

was because their quality was higher and just 

28 per cent chose these pesticide-free goods 

because they believed they taste better. 

53 per cent of consumers said they were aware 

of US government standards for organic food 

in 2012, while 14 per cent trusted the United 

States Department of Agriculture (USDA) 

organic seal of approval label completely. 

   The Hartman Group’s consumer research pro-

vides sponsors with the latest perceptions of 

organic items. Details: http://lei.sr?a=m2U5X

enormous database it calls FR.eD – short for 

‘Fragrance Education’ in mid-June. Thousands 

of scents from across the UK have been col-

lected, described and recorded to help users 

choose a perfume based on their unique prefer-

ences. Each user is given six suggestions of new 

perfumes to try. This customised sensory expe-

rience might be one which appeals to global 

spa businesses looking to make guests’ experi-

ences individual. Details: http://lei.sr?a=D4N3J

Only 29 per cent of consumers bought organic food for its ‘high quality’

The database contains thousands of perfumes from across the UK

‘Organic’ food perceptions study due

The power purchase deal will reduce energy costs

Cable TV system and channel operator 

Dafeng Media Group is launching a lux-

ury hot-spring resort in Taipei, Taiwan in 

Q3 of this year as it expands into the coun-

try’s growing wellness tourism market. 

The group bought the Pacific Wellness 

Spa & Club – originally a subsidiary of 

Pacific Life Resort, owned by Pacific 

Construction – in Taipei’s Beitou District 

last year. This area is a geothermal valley.

After a one-year renovation plan, the 

48-room hotel with 20 hot spring cabanas 

will officially open later this year as the Gaia 

Hotel Taipei, ending trial operations which 

started 31 January – the Lunar New Year.

The hotel’s spa facilities will include a 

sauna, hot spring bath, spa pool, indoor 

and outdoor pools plus a steamroom. 

There will also be a fitness centre and 

three restaurants within the building. 

Details: http://lei.sr?a=D5J9e

The Two Bunch Palms Spa Resort in 

California, US will become the first carbon-

neutral resort in North America – with the 

help of clean energy provider, Pear Energy. 

Pear will finance and construct a 550-kW 

solar photovoltaic (solar panel) installation 

for the hot spring resort which, when com-

plete, will offset 100 per cent of Two Bunch 

Palms’ electric power consumption. 

“With Pear Energy’s support, Two Bunch 

Palms is expanding the definition of well-

ness for our industry beyond the mind, 

body and spirit connection to include a 

broader sustainable philosophy that rec-

ognises the interplay between personal 

wellbeing and planetary health,” said Kevin 

M Kelly, CEO of Two Bunch Palms. 

Pear Energy provided financing for 

the project through a 21-year power 

purchase agreement with the resort 

which is currently being refurbished.  

Details: http://lei.sr?a=k2p8Y 

Two Bunch Palms resort is 
going carbon-neutral

TV channel operator to launch 
luxury hot spring resort in 2014
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DIARY DATES

10-12 Jun 2014 
HBA Global Expo 
Javits Convention Center, New York, 
United States
HBA is a B2B event that provides personal 

care and beauty manufacturers with a 

spectrum of new ingredients, solutions, 

supplier resources and education to help 

bring innovate concepts to market. 

Tel: +1 609 759 4700

www.ubmlive.com

14 Jun 2014 
Seven Star Global Luxury Award 
Chateau Spa & Organic Wellness 
Resort, Malaysia
The Seven Star Global Luxury Award serves 

as a guarantee to the luxury consumer 

that the recipients are truly the best in the 

industry. Winners of the Signum Virtutis – 

the seal of excellence – will be announced 

during a black tie event. You can vote for the 

nominees and find out more details online

www.sevenstaraward.com

19 Jun 2014 
Forum HOTel&SPA 
Four Seasons Hotel George V , Paris, 
France
International event for news and 

information regarding the spa and hotel 

industry. Represents opportunity to be in 

contact with industry leaders, developers, 

Spa managers, hotel owners and directors 

and journalists from all over Europe. 

Tel: +33 1 42 40 90 77

www.forumhotspa.com

10-12 Sept 2014
Global Spa & Wellness Summit 
Four Seasons Resort Marrakech, Morroco
The annual GSWS will bring together the 

leaders and figureheads of the spa industry 

to help guide and shape the future of the spa 

and wellness industries in the years to come.

Sessions include panel-led discussions, 

general sessions, small group breakout 

sessions, and hosted dining conversations.

Tel +1 212 716 1202 

www.globalspaandwellnesssummit.org

14-17 Sep 2014
SPATEC Fall North America 
Scottsdale, US
SPATEC Fall 2014 will bring together the 

operators of the US’s leading hotel resort, 

destination, athletic, medical and day 

spas with key domestic and international 

suppliers to participate in a series of one-to-

one meetings over two business days. 

Tel +1 214 592 4270

www.spatecna.com

17-18 Sep 2014
Hotel Investment Conference (Hot.E) 
Jumeirah Carlton Tower, London, UK
Hotel Investment Conference Europe 

(Hot.E) sessions focus on two things, the 

capital markets (debt and equity) and where 

the investment opportunities across the 

length and bredth of Europe are today. One 

third of attendees in 2013 represented debt, 

equity and development companies. 

Tel +1 714 540 9300

www.europehotelconference.com

18-20 Sep 2014
World Spa & Well-being Convention 2014 
Bangkok, Thailand
A three-day trade exhibition and a two-

day congress, focusing on Education and 

Standards & Innovation, the WSWC is 

setting new operational standards, helping to 

strengthen the industry for the future. 

Tel: +66 2833 5126 

www.worldspawellbeing.com

20-23 Sep 2014
SPATEC Middle East 2014
Dubai, UAE

SPATEC Middle East 2014 offers the most 

important spa operators spas from the 

Middle East region a place to meet with key 

leading domestic and international suppliers.

Tel: +356 9944 8862

www.spatecme.com

30 Sep-1 Oct 2014
Spameeting Europe 2014 
Radisson Blu Hotels & Resorts, Dubrovnik 
Sun Garden, Croatia
A two-day forum of face-to-face meetings 

between spa suppliers and decision makers 

from Europe.

Tel +33 1 44 69 97 67

www.spameeting.com

13-15 Oct 2014 
ISPA Conference and Expo 2014 
Mandalay Bay Resort & Casino Las Vegas, 
Nevada, US
Three days of speaker presentations plus an 

Expo filled with the latest spa products.

Tel: +1 859 918 6611

www.experienceispa.com

Spameeting Asia 2014 
brings suppliers to meet 
with the hotel Spa, day Spa 
and medispa project holders

12-13 Jun 2014
SPAMEETING ASIA 
Sheraton Saigon Hotel & Towers, 
Hô Chí Minh-Ville,Vietnam
After a sucessful edition in Seoul last year, 

Spameeting Asia is on the way to gather 

key buyers from Asia and worldwide 

suppliers from the spa industry in Hô Chi 

Minh City in June 2014. They will hold 

one-to-one business meetings according 

to the needs of both, buyers and suppliers 

from across the sector.

Tel: +33 (0)1 44 69 95 66

www.spameeting.com



THE SPA & WELL-BEING EVENT OF THE YEAR … 

World Spa & Well-being Convention 2014 is bringing new answers and business 
solutions to all spa & well-being professionals seeking professional education, the 
opportunity to enter a global market place or, to expand their market share. 
Organized in conjunction with the 1st Beyond Beauty ASEAN-Bangkok to bring the 
best of both beauty industry and spa & well-being events together on one 
international platform.  

Why Exhibit?
 - Reach out to a market of over 600 million people
 - A single intra-ASEAN trade platform with attracting over 400 exhibitors 
  and 15,000 visitors from around the world
 - Scheduled VIP buyer-seller meetings
 - Business Matching speed dating on site

Why Visit?
 - Meet over 200 brands and suppliers in just 3 days
 - Discover the successes of tomorrow by exploring new markets today 
 - Be inspired by participation in the World Spa & Well-being Congress,  
  with first in Asia innovations while offering practical tools for spa workers
 - Network with entrepreneurs and industry insiders and trade professionals
 - Celebrate the 2014 Thailand Spa & Well-being Awards which rewards  
  the most outstanding brands/services in the Thai Spa industry

Gain access to this lucrative market
and unlock a world of opportunities

Education     Standards     Innovation

18-20 September 2014
Challenger 1, IMPACT Exhibition Center

Bangkok, Thailand

For more information, please contact 
+66 (0) 2833 5126 
JanzN@impact.co.th, info@worldspawellbeing.com
www.worldspawellbeing.com 
       facebook/WorldSpaandWellbeingConvention

Organized by : Co-organized by : Managed by : in conjunction :
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The Brenners Park Hotel & 

Spa in Baden Baden, Germany 

– the flagship property of the 

Oetker Collection – is on 

track to open its 5,000sq m 

(53,820sq ft) Villa Stéphanie 

destination health spa in Q3. 

In an exclusive interview at 

SPATEC Europe 2014, Oetker 

Collection’s director of spa 

development, Hans-Peter Veit, 

told Spa Opportunities about 

the five-year project to create 

“the finest spa in Europe.” 

According to Veit it takes 

people three to five days to 

disconnect from the stresses 

of everyday life. As a result of this belief, the 

resort has recently invested in technology to 

be able to block electricity and 95 per cent of 

WiFi signals in each of its rooms individually. 

“We had to insulate the walls and cables with 

copper. The benefit of this enhancement to our 

rooms is that we can guarantee guests no inter-

ruptions to their detoxification process. Other 

hotels offer this,  however, we can offer a choice 

to guests staying in neighbouring rooms thanks 

to this innovative solution,” Veit continued. 

The spa will feature 15 treatment rooms over-

looking the Park’s gardens, a 500sq m (5,382sq 

ft) sauna, kneipping baths, a plunge pool for 

recovery, a hammam, a ladies spa and sauna, a 

fitness centre plus physio and spinal treatment 

facilities. The spa – whose equipment is supplied 

by Gharieni – uses products by its main part-

ner Sisley, in addition to Anika Organic Luxury 

and SkinCeuticals. The directly connected 

1,700sq m Haus Julius is home to the medi-spa.  

Details: http://lei.sr?a=y4Q5y

The Park’s Villa Stéphanie spa will feature 15 treatment rooms

Brenners Park’s spa set to open in Q3

The hotel will include a Willow Stream Spa

Carlson Rezidor’s first property in Moldova 

– the Radisson Blu Leogrand Hotel in the 

country’s capital city Chisinau – will open 

in late 2015 after a complete renovation and 

conversion of the existing Leogrand Hotel 

& Convention Centre.

The hotel will offer 140 bedrooms 

and suites, three restaurants, a bar and 

a 400sq m (4,305sq ft) fitness and spa 

centre. Located in the heart of the city 

centre and close to the business cen-

tre of Chisinau, corporate hotel guests 

will have access to 2,000sq m (21,527sq 

ft) of meeting and conference space. 

  “We are furthering strengthen-

ing our  posit ion as  the  leading 

international hotel operator in Russia/CIS 

and the  Ba lt ics ,”  said  Wolfgang 

Neumann, president and CEO of Rezidor. 

In total, Carlson Rezidor operates and 

develops 75 hotels with almost 18,800 

rooms in the Russia/CIS and Baltic region. 

Details: http://lei.sr?a=P7Z5s

FRHI’s luxury brand Fairmont Hotels & 

Resorts and Guangxi Detai Real Estate Co 

have announced that development is under-

way for a new-build hotel to open in 2019. 

Set to be the first Fairmont hotel in 

southern China, the Fairmont Nanning 

will feature 350 guestrooms, 3,000sq m 

(32,291sq ft) of meeting and event space plus 

a Willow Stream Spa – the same name as 

the Fairmont-branded spa product. 

“With a footprint in this regional 

gateway to Southeast Asia, we will fur-

ther our brand awareness in southern 

China” said Jennifer Fox, president of 

FRHI International and Fairmont brand.  

Within a mixed-use development, 

the hotel will be situated on the top 

floors of a 370m (1,214ft) tower offer-

ing  v ie ws  of  t he  X inwei  R iver. 

Details: http://lei.sr?a=W9U5c

2019 launch for Fairmont 
Nanning hotel on Xinwei River

First Carlson Rezidor property 
in Moldova launching in 2015

Mandarin Oriental Hyde 

Park,  London,  UK has 

opened a new results-ori-

ented wellbeing facility, with 

fitness packages, provided by 

the exclusive health and fit-

ness consultancy Sculpt, to 

complement the property’s 

existing eight-treatment room 

Spa at Mandarin Oriental. 

Mandarin Oriental Hyde 

Park has teamed up with 

Sculpt to offer members train-

ing guidance from experts, 

such as former international 

swimmer David Jones, to 

provide personal training, 

nutrition, swimming coaching, physiother-

apy, Pilates and yoga in the new centre. 

The new facility is a fitness centre, equipped 

with Technogym machines, a 17m (56ft) 

swimming pool – open to limited private mem-

bership with the residents of London in mind. 

Time efficient and structured workouts for 

beginners, intermediate and advanced levels of 

training are programmed by the Technogym 

Kinesis Vision Unit and the InBody Analyser 

Mandarin Oriental Hyde Park is fitness-focused

measures the guest’s overall fitness and health. 

Post-workout indulgences include Four 

Senses loungers in the centre’s changing areas. 

The relaxation seats feature heated gel pads, 

colour-changing light sequences, essential oil 

fragrances and personal audio systems. 

The female changing area has a steamroom 

and the male changing area has a sauna. Ice 

fountains and experience showers are located 

in both areas. Details: http://lei.sr?a=G6K4w

The new fitness centre will be available to a limited private membership 



Why Europe’s No.1 luxury skin care brand should be your No.1 spa partner?
The pioneer of professional beauty treatments, Clarins has, for more than 60 years, been famed for its plant-rich 
formulas and exclusive manual techniques. The ClarinsPRO range, specifi cally developed by Clarins laboratories 
to complement the expertise of our highly trained Beauty Therapists, is the guarantee of immediate, visible results. 
Discover the new Tri-Active Treatments for face and body, powered by next-generation ClarinsPRO formulas. 
They’re quite simply an unforgettable experience.

Contact: spa-activities@clarins.net 
Find all our partner hotels on www.clarins.com

Science, Experience, Senses.
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Domes off ering 360-degree video projection 

can bring a new level of relaxation to spas, 

according to a German developer.

Munich-based LivinGlobe – which 

completed installation of two of its Vidarium 

wellness domes in the OCT Hot Springs 

Waterpark in China in January – says relaxing 

fi lms can be projected on the dome’s entire 

ceiling. Th e aim is to fi ll in the gaps between 

more conventional wellness treatments, and 

ensure that relaxation can be achieved with 

eyes open rather than closed.

Harald Singer, owner and creative director 

at LivinGlobe, says visitors can view “soothing” 

nature fi lms from a sitting or face up position, 

immersing themselves in the moving images 

of the “projected worlds”.

At OCT Hot Springs Waterpark, one dry 

Vidarium with a hot shale stone bath was 

installed, along with a pool Vidarium.

Wellness domes offer an 
eye-opening way to relax

KEYWORD: LIVINGLOBE

Fill up spa bookings using 
TAC’s on-site digital signage

Spa soft ware specialist TAC has created a 

digital sign which can be used on-site to 

market special daily deals or last minute 

treatment availability to increase utilisation. 

Spas can decide what they want to promote 

(it’s possible to off er multiple deals) and 

reservations are made fast and easy. 

Real-time interfaces prevent double 

bookings for a single appointment being made.

KEYWORD: TAC

France-based LPG has developed a range 

of treatments designed to help resort spas 

diff erentiate their off erings.

Best known for the Cellu M6, which 

provides precision facial and body 

treatments based on achieving cell 

stimulation, the company has now adapted 

its off erings for the hotel sector.

Cellu M6 Integral and Mobilift  M6 off er 

ergonomic technologies, equipped with a 

range of face and body treatments. 

Th e short format treatments, which start 

from 10 minutes for the face and 15 minutes 

for the body, focus on achieving results in 

anti-ageing, detox, drainage, relaxing and 

re-energising, and slimming.

LPG adapts its facial and body treatments for resort spas

KEYWORD: LPG 

For more information, or to contact any of these 
companies, log on to www.spa-kit.net and type 
the company name under ‘keyword search’

POWERED BY

spa-kit.net

Spa Products Update

For more information, or to contact any of these companies, log on to spa-kit.net
spa products update

Fine wines have been taken as the main 

inspiration for a new product line from the 

Christina Company. Th e Château de Beauté 

range applies the benefi ts of grapes, wine 

and their byproducts to skin rejuvenating 

and cell energising cosmetics.

Th e product line consolidates a number 

of active ingredients in order to deliver 

age-control benefi ts. Th e formula results 

in the restoration of moisture perfection in 

skin, blurring away lines and wrinkles.

It also encourages collagen production in 

the skin so as to protect a healthy structure, 

while promoting suppleness in skin.

Christina brings benefi ts of wine to new range

KEYWORD: CHRISTINA
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A new steam bath cabin with a mineral 

infusion system marks a fi rst in spa history, 

according to supplier Inviion.

Th e Mineral Room has been installed at 

the Aqua Sana spa at the Woburn Forest 

Center Parcs holiday village. At intervals of 

eight minutes, a range of health-enhancing 

minerals and trace elements are alternately 

infused into the health bath cabin, which 

operates at a radiant heat of about 45°C.

Among the minerals, magnesium 

supports the recovery and stabilisation of 

skin, hair and respiratory organs, iodine 

selenium strengthens the immune system, 

and lithium – known as the ‘good mood salt’ 

– helps relieve stress and recover vitality. 

Each injection sequence is accompanied by 

light and aroma therapy programmes.

Th e cabin works on the principle that the 

steam opens the pores of the skin, with the 

mineral salts then entering them gently to 

create a recharging and relaxing experience.

Th e cabin forms part of the Mineral & 

Gemstone Spa at Woburn Forest – one of six 

spas at the complex, with each featuring a 

diff erent wellness approach. Th e Aqua Sana 

spa includes 25 multi-sensory experiences. 

For more information, or to contact any of these companies, log on to spa-kit.net
spa products update

Resense agrees partnership with world’s oldest barbershop

Global spa management company Resense 

has announced a new partnership with 

gentleman’s barber Truefi tt & Hill to create a 

luxurious spa grooming experience.

Th e companies will join forces to develop 

the “quintessential, yet unique” experience, 

which will be available from June 2014 at 

Resense spas and hotels around the world.

Resense CEO Kasha Shillington said 

Truefi tt & Hill were the ideal choice for a 

male grooming partnership because of the 

company’s “impeccable reputation, history 

and European heritage”. Established in 1805 

and said to be the oldest barbershop in 

the world, Truefi tt & Hill counts Winston 

Churchill, Lord Byron, Fred Astaire, 

Laurence Olivier and Cary Grant among its 

former clients, while it has been mentioned 

in novels by Dickens and Th ackeray.

Resense’s portfolio of spas operate under 

two brands – Resense and Kempinski Th e 

Spa. Th e Resense spas are currently being 

expanded internationally, either within 

selected hotels or as stand-alone spas.

KEYWORD: RESENSE

Singapore-based spa specialist AW Lake has 

developed a non-invasive therapy system for 

regenerative skin treatment.

Pure TDA treatments are designed to create 

protein-rich deposits in the skin’s deepest 

layers, in order to stimulate cell division and 

provide the necessary building blocks to repair 

damaged structures of the skin. Over time, this 

smooths the skin and reduces deep wrinkles. 

Th e treatment system consists of a 

computer-guided application station and 

applicator, which is moved at a certain 

distance over the targeted skin areas during 

treatment, without direct skin contact. Th e 

eff ect achieved is a light massaging pressure.

Regenerative skin treatment 
system launched by AW Lake

Mineral magic is provided by Inviion at new Aqua Sana spa

KEYWORD: INVIION

KEYWORD: LAKE

Elemental Herbology has launched a body 

scrub based on a tropical cocktail of botanicals 

and fatty acid rich bio-oils.

Th e product, Macadamia & Papaya, has 

been created to shed dry and fl aky skin and 

to soft en the skin. Th e formula includes 15 

active ingredients, including papaya, sea salt 

and sugar exfoliate, which all help improve the 

texture of the skin, according to the company.

Nine bio-oils are also used including 

macadamia, which comes from the nut meat 

of the native Australian macadamia tree, and 

buriti, which is extracted from the fruit of 

the moriche palm tree. Both of these help to 

nourish and soft en the skin.

Tropical body scrub provides 
exotic skin softening care

KEYWORD: ELEMENTAL



Gharieni Group GmbH // +49 28 41 - 88 300 -50 // export@gharieni.de // www.gharieni.com

This new, multi-functional spa table opens spectacular treatment dimensions and 
allows all kinds of wet and dry treatment. The height-adjustable and tiltable lying 
surface made of Corian® allows individual treatment positions. With the unique 
choreography of dose and temperature you experience water as an energy dis-

In cooperation with

THE EMOTIONAL EXPERIENCE

Gharieni Libra – Water in MOTION



www.rkf.fr
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www.business.humber.cabusiness.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

 Business planning
 Day-to-day operations
 Quality management
 Retailing
 Human resources
 Customer engagement
 Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

http://unex.uci.edu/mkt/campaigns/spaHospitality.asp
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www.nucotraining.com
Nuco Training Ltd  |  Tel: 08456 444999  |  Email: sales@nucotraining.com

www.nucotraining.com

THE LARGEST PROFESSIONAL NETWORK OF 
FIRST AID AND COMPLIANCE INSTRUCTORS

SINCE 1998

Start your career 
with one of our 
Level 3 Instructor 
Courses

Partner

*Level 3 First Aid Instructor 5-day courses: 
JULY Glasgow, Durham, Salisbury and Chatham

Level 3 Health and Safety compliance 5-day courses: 
JULY  Oxford

Level 3 Food compliance 4-day courses:
JULY Lincoln
SEPT Durham

 On-site instructor training available at reduced ratesg

Either Compliance course can be combined with the First Aid Instructor course 
to create a 10 or 9-day Compliance Instructor course. 

*Includes the Level 3 Award in Education and Training (formerly PTLLS).

UPCOMING COURSES
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forthcoming issues:

TO ADVERTISE 
Tel: +44 (0)1462 471908 

Email: spaopps@leisuremedia.com

spa opportunities

20 June 2014 

Book by 12 June

4 July2014 

Book by 26 June

18 July2014 

Book by 10 July

  Gym & Spa Operative 
Company: Motive8 Group Ltd 
Location: South West London, United Kingdom 

  Spa Therapist
Company: Everyone Active 
Location: St Albans, Herts, United Kingdom 

  Spa Director
Company: GOCO Spa 
Location: Venice, United Kingdom 

  Hammam Spa Therapist
Company: Urban Retreat 
Location: Knightsbridge London, United Kingdom 

  Hammam Spa Manager
Company: Urban Retreat 
Location: Knightsbridge London, United Kingdom 

For more details: www.spaopportunities.com 

spa opportunities

JOBS ONLINE

Contents:
- Spa Management
- Hospitality Management
- International Management in Tourism
- Strategic and Operative Management
- International Law in Tourism
- Social Skills in International Management
- Case Studies and Business Planning
- Project-related Master‘s Thesis

Organization:
Part-Time:  2 weeks attendance per    
 semester + eLearning
Duration:  4 Semesters
Credits:  120 ECTS
Language:  English
Begin: September 2014
Costs: 3,500 EUR per Semester
Degree: Master of Business    
 Administration (MBA)
Application: July 31, 2014

INTERNATIONAL 
HOSPITALITY 
AND SPA 
MANAGEMENT (MBA)

The FH JOANNEUM Bad Gleichenberg presents the 

innovative and brand new MBA Programme:

Contact and information:
FH JOANNEUM University of Applied Sciences 
Mag. (FH) Daniel Binder

Kaiser-Franz-Josef-Strasse 24, 
8344 Bad Gleichenberg, AUSTRIA
Tel.: +43 316 5453 6724, Fax: +43 316 5453 9 6724
E-Mail: daniel.binder@fh-joanneum.at 
Web: www.fh-joanneum.at/hsm
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Our vision is to empower 
people, customers and 

employees, through beauty.

Spa Manager
Job description
If you are a dedicated, enthusiastic and experienced beauty 

industry professional in a Management role and believe in the 

power of motivating others and putting clients fi rst, we want to 

hear from you. 

We are looking for an energetic and passionate people’s person 

with a resultsfocus, with a high level of attention to detail and 

willing to work with a fl exible schedule. 

Will be required to: 
• Maximize revenue in both service and retail sales, based on 

targets given 

• Optimize staff utilisation

• Develop and maintain excellent relationships with all clients 

and members

• Maintain high standards within the spa and oversee the staff 

to ensure smooth running of operations

Desired Skills and Experience
• Female candidate with Bachelor Degree and qualifi ed to NVQ 

3 level 3 beauty or equivalent 

• Minimum 5 to 7 years working experience in managing large 

multi cultural teams with handling at least 50-75 customers daily

• Revenue Management and P&L responsibility 

• Pre-opening experience will be an advantage 

• Hands on experience on the concepts of missed opportunities 

and therapist productivity 

• Experienced in Sales & 

Promotion, Loyalty & 

Membership programmes and 

Marketing/PR Management 

• Experienced in booking 

software, inventory 

management and report 
writing using MS Excel

If you meet the above requirements and would like to be part of our organisation, 
please send your CV to: careers@nailspa.ae along with your photo.

To know more about us, please visit www.thenailspa.com

Want to become a 
Bio Sculpture Educator?
Bio Sculpture Middle East is offering an opportunity to Bio 
Sculpture qualifi ed trainers to become an Educator.

Job description
If you are a dedicated, enthusiastic and experienced nail care 

beauty industry professional instructor, who believes in the 

power of sharing your knowledge, motivating others and putting 

students fi rst, we want to hear from you.

We are looking for a talented and creative female Educator to 
join our dynamic and fast growing distribution group.
• Must be a Bio Sculpture qualifi ed trainer /educator

• At least 2 years teaching experience in this fi eld

• At least 2 years work experience in similar role

• Sales experience will be an added advantage 

• Knowledge of current industry trends, standards and 

operations

• Must possess a thorough understanding of nail care

• Ability to handle large classes

Will be required to:
• Conduct thorough research and creatively prepare lesson 

plans 

• Deliver courses and lessons, assessment recording and 

reporting 

• Monitor and track performance of therapists

• Be part of professional development of the therapists/

technicians

• Conduct product demonstration, sales follow up and 

prospecting visits 

• Fun loving professional, with industry savvy attitude and 

excellent computer skills.

• Must be an organized and a patient teacher who can bring 

out the best from the studentso

House of Enspa is a leading light in the UAE beauty 

industry. Formed in 2013 as a holding company for 

two grooming concepts and a retail distribution 

and training company, House of Enspa operates 

11 spas and salons comprising 20,000 sq. ft. retail 

and operating space. The award-winning House of 

Enspa collection comprises more than 350 members 

of staff, each dedicated to offering a fl awless, 

consistent and holistic customer experience; a true 

differentiator in a competitive market. 
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Argentina Spa Association 

T: +54 11 4468 0879  W: www.asociacionspa.org

Asia Pacific Spa and Wellness Coalition 

T: +65 9777 3204 W: www.apswc.org

Association of Malaysian Spas (AMSPA) 

T: +603 4253 3478  W: www.amspa.org.my

Australasian Spa Association 

T: +61 4 3003 3174  W: www.aspaassociation.com.au

Bali Spa and Wellness Association (BSWA) 

W: www.balispawellness-association.org

Brazilian Spas Association 

T: +55 11 2307 5595  W: www.abcspas.com.br

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)

T: +359 2 942 7130  W: www.bubspa.org

China Spa Association 

T: +86 21 5385 8951  W: www.chinaspaassociation.com

Association of Spas of the Czech Republic 

T: +420 606 063 145  W: www.jedemedolazni.cz

The Day Spa Association (US)

T: +1 877 851 8998  W: www.dayspaassociation.com

Estonian Spa Association 

T: +372 510 9306  W: www.estonianspas.eu

European Spas Association 

T: +32 2 282 0558  W: www.espa-ehv.com

Federation of Holistic Therapists (FHT) 

T: +44 23 8062 4350  W: www.fht.org.uk

French Spa Association (SPA-A)

W: www.spa-a.com

German Spas Association 

T: +49 30 24 63 692-0  W: www.deutscher-heilbaederverband.de

Hungarian Baths Association 

T: +36 1 220 2282  W: www.furdoszovetseg.hu/en

The Iceland Spa Association 

W: www.visitspas.eu/iceland

The International Medical Spa Association 

T: +1 877 851 8998  W: www.medicalspaassociation.org

International Spa & Wellness Association (ISWA) 

T: +49 69 130 25 86 0  W: www.iswa.de

International Spa Association (ISPA) 

T: +1 859 226 4326  W: www.experienceispa.com

Japan Spa Association

W: www.j-spa.jp

Leading Spas of Canada 

T: +1 800 704 6393  W: www.leadingspasofcanada.com

National Guild of Spa Experts Russia 

T: +7 495 226 4289  W: www.russiaspas.ru

Portuguese Spas Association 

T: +351 217 940 574  W: www.termasdeportugal.pt

Romanian Spa Organization 

T: +40 21 322 01 88  W: www.romanian-spas.ro

Samui Spa Association 

T: +66 7742 08712  W: www.samuispaassociation.com

Serbian Spas and Resorts Association 

T: +381 36 611 110  W: www.serbianspas.org

South African Spa Association 

T: +27 11 447 9959  W: www.saspaassociation.co.za

Spanish National Spa Association

T: +34 902 1176 22  W: www.balnearios.org

Spa Association of India 

T: +91 995 889 5151  W: www.spaassociationofindia.in

Spa Association Singapore 

T: +65 6223 1158  W: www.spaassociation.org.sg

Spa & Wellness International Council (SWIC)

T: +7 4957640203  W:www.1swic.ru

Taiwan Spa Association 

W: www.tspa.tw

Thai Spa Association 

T: +66 2168 7094  W: www.thaispaassociation.com

Turkish Spa Association 

T: +90 212 635 1201  W: www.spa-turkey.com

The UK Spa Association 

T: +44 8707 800 787  W: www.spabusinessassociation.co.uk

Ukrainian SPA Association 

T: +3 8044 253 74 79  W: www.spaua.org

ADDRESS BOOK

Continued from cover
Us i n g  n o n - d i r e c t i v e 

meditation allows sponta-

neously-occurring thoughts, 

images, sensations, memories 

and emotions to pass freely 

through the mind. Attention 

is effortlessly focused on 

the mental repetition of a 

soothing meaningless vowel 

and consonant meditation 

sound. This is thought to 

facilitate mental processing 

of emotional experiences, 

thereby contributing to 

wellness and stress man-

agement. 14 experienced 

practitioners of this technique took part 

in the meditative brain study conducted 

by scientists in Norway and Australia. 

   The predominant resting system in the brain 

is called the ‘default mode network,’ which 

is responsible for our wandering mind. The 

research found that this wandering mind mode 

is activated on a greater level during medita-

tion than when the mind is resting normally. 

The study highlighted that the resting 

brain simply activates other networks than it 

does when one concentrates or attends to an 

The CHF 485m (US$545m, 

€397m, £323m) Bürgenstock 

Resort at Lake Lucerne, 

Switzerland, is on track to 

open in Q2 of 2017.

   The 400-bedroom resort 

with 68-suites, is owned by 

Katara Hospitality, which is 

in turn owned by the state 

of Qatar. Katara Hospitality 

Switzerland AG – a subsid-

iary of Katara Hospitality – is 

the developer and operator of 

the Bürgenstock Collection. 

Of 75 building permits, 

71 have already been issued 

with the remainding three 

expected at the end of May. These are for the 

construction of the new Bürgenstock Hotel, the 

Lakeview Residence Villas and the Alpine Spa. 

The 10,000sq m (107,639sq ft) Alpine Spa will 

feature 15 treatment rooms and three separate 

private suites. While product suppliers have not 

yet been chosen, there will be an indoor pool, 

two outdoor pools, an infinity pool, alpine hot 

tubs, a large sauna and multiple wet and dry 

treatment areas. Ayurvedic massage and Alpine 

Swiss Bürgenstock Resort to open in 2017

external task. The ‘default mode network’ is 

considerably less active when the spontane-

ous flow of wandering thoughts is restricted 

by a more concentrated focus of attention dur-

ing concentrative meditation – not common 

to non-directive Acem meditation.

The areas of the brain which are significantly 

less active during periods of restrictive concen-

trative meditation include those involved in 

processing memories and emotions. 

The Frontiers in Human Neuroscience journal 

published the data. Details: http://lei.sr?a=U3j6a

treatments will be on offer among others. 

“This is truly a spa and beauty centre of the 

first order,” Bruno H Schöpfer, managing direc-

tor of Katara Hospitality Switzerland told Spa 
Opportunities in an interview. “It’s a place to 

celebrate wellbeing in a place unlike any other.” 

Overseeing the resort’s completion are 

Patrik Dierks Norbert Sachs Architekten and 

London-based interior designers MKV Design.

Details: http://lei.sr?a=G6B6M

The ‘default mode network’ is the brain’s predominant resting system

The car-free resort has been constructed with sustainability in mind

Meditation doesn’t ‘empty’ the mind


