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CMA clears Pure Gym takeover of LA fitness

Pure Gym’s takeover of
LA fitness and its 42 gyms
has been cleared by the
Competition and Markets
Authority (CMA), paving
the way for a full integra-
tion of the health club giants.
The green light comes
just over a year after the
same authority chose to fur-
ther investigate Pure Gym’s
proposed merger with bud-
get rival The Gym Group,
leading to the deal being
scrapped. The full text of the
CMASs affirmative decision on
the LA fitness merger is due
to be published shortly. It is
expected to indicate that the
fact Pure Gym and LA fitness occupy different
ends of the gym market, and in many cases dif-
ferent geographical locations, means the merger
is unlikely to threaten market competitiveness.
Pure Gym CEO Humphrey Cobbold told
Leisure Opportunities in May that the chain

Perfectionism linked to
‘employee burnout’

Perfectionist tendencies in employ-
ees are driving many to extreme stress
and burnout, according to a new
study which concludes that “perfec-
tionism is a largely destructive trait”

Often vaunted as a desirable
quality by employers, perfection-
ism is defined as a personality trait
encompassing excessively high
personal standards coupled with
harsh self-criticism. The study from
York St John University and the
University of Bath is thought to be
the first to aggregate its full effects.
Continued on back cover
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intends to convert the majority of LA fitness
sites into Pure Gym clubs and a spokes-
person confirmed this remains the case.
It is believed that the overall investment
from Pure Gym to convert and upgrade the
LA fitness portfolio will total £20-30m.

Banksy lets loose
Dismaland pop-up

Urban artist Banksy has launched a pop-up visi-
tor attraction in Weston-super-Mare, featuring
a cavalcade of counter-culture contributors.

Dismaland, a twisted version of a Disney
theme park, has been installed at the town’s
Tropicana lido, which has been derelict since
2000. According to the website, “Dismal Land
is a festival of art, amusements and entry-level
anarchism” running until 27 September.

It promises to be cheaper than the average
family day out, with an admission charge of £3
and tickets available to book online.

A long list of participating contem-
porary artists from around the world is
detailed on the website, including famed
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“Our intention remains
to convert the majority of
LA fitness sites into Pure
Gym gyms and work on
achieving this has already
begun,” the spokesperson
told Leisure Opportunities.

“We expect that the
conversion process will be
complete by the summer of
2016 and look forward to
welcoming many more
members to our facilities”

Pure Gym is widely
expected to ‘trim the fat’ from
LA fitness sites, removing
swimming pools, stream-
lining services and reducing

staffing levels as it brings in
the largely self-service proposition that enables
the chain to charge lower prices. Cobbold has
also indicated that LA fitness CEO Martin
Long and his team will likely step out of the
business when the integration is complete.
Details: http://lei.sr?7a=w6x5sH_O

Dismaland features a total of 18 attractions

BritArt pioneer Damien Hirst and scaffold-
ing sculptor Ben Long. Banksy, whose real
identity is unknown, is a subversive graffiti
artist with a cult following across the globe.
Details: http://lei.sr?a=z8b8B_0O
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SPORT

Huge uptake for Oval revamp bond

The Surrey County
Cricket Club Bond,
launched on 17 August
to obtain funds towards
the redevelopment
of the Oval Cricket
Ground, raised £2m in
the first 48 hours.

The club hopes to
raise £3.5m from the
bond - which offers
investors a 5.5 per cent
gross interest over a
fixed five-year term —
to redevelop the Peter
May and Lock Stands,

%

)
N

ke

bringing the capacity of ~ The bonds have been issued to to fund a redevelopment of The Oval

the Kia Oval to 25,300.
In addition, the Oval’s spectator facilities will
be improved with extra catering units, toilets
and circulation space and undercover areas.
Surrey County Cricket Club (SCCC)
says that the planned redevelopment
of its home ground follows a “strong”
financial performance over recent years.
The club’s accounts show that T20 revenue
has doubled since 2012 to more than £3m,
with the 2015 NatWest T20 Blast attracting
nearly 120,000 fans to the Kia Oval.

Annual revenue from conferencing and
events also rose from £1.8m in 2012 to £4m in
2014 — while membership income increased
from £1m to £1.7m in the same period.

SCCC chair Richard Thompson said: “We're
very pleased with the uptake of the bond,
especially as it is currently exclusively open to
Surrey County Cricket Club Members. It high-
lights the support our members give the club,
which is crucial and has been in our 170-year
history.” Details: http://lei.sr?a=D6t5U_O

BT Sport snatches Ashes rights from Sky

Cricket Australia is set for a
financial windfall after British

broadcaster BT Sport signed
a five-year deal to show its
international matches exclu-
sively in the UK from 2016.

The deal, believed to be
worth £8om, means BT Sport
will show the next Ashes
series between England and
Australia in 2017-18 - a move
viewed as a victory against its
fierce rival Sky Sports.

Until now, Sky has
marketed itself as the “home
of cricket” in the UK and has
had exclusive rights to all
England Test matches since 2005.

As well as the Ashes, BT Sport will show all
other Australian Test matches, one day inter-
nationals and T2o0 internationals played in
Australia until 2021. The rights also include
the 35 KFC Big Bash League matches.

Cricket Australia’s media executive Ben
Amarfio said the agreement signalled a “new
era”’ in Australian cricket broadcasting. “BT
Sport put forward a highly compelling bid for
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BT Sport will broadcast all Australia’s international games in the UK

the rights to broadcast cricket from Australia
to audiences throughout the UK, he said.

“The broadcaster is uniquely placed to
become one of the UK’s largest sports channels
and we think cricket can provide the content
and opportunities to help them do just that.

“With more cricket content now avail-
able via BT Sport, we are making the
game more accessible to more people”
Details: http://lei.sr?a=K3n6M_O
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SPORT

FA pledges £260m for grassroots

The Football Association
(FA) will invest a record
£260m into grassroots
football over the next four
years — a £60om increase on
the funding allotted for the
previous four-year period.

Announcing the funding
plans at the launch of the
National Game Strategy
for Participation and
Development, FA chief exec-
utive Martin Glenn said the
association plans to target
four key areas of the amateur
game - facilities, coaching,
participation and developing
the football workforce.

“Our goals are ambitious, but achievable,”
Glenn said. “There are challenges facing
grassroots football both in terms of facili-
ties and coaching. Today we have set out how
we will tackle the challenges head-on.

“We have now identified the four key areas in
which we'll invest £26om until 2019.”

Kelly Simmons, FA director for partici-
pation and development, added: “It is no

The grassroots funding will focus on participation, facilities and coaching

secret that facilities need to get better -
today we set out clearly and unequivocally
how we can make that happen - not only
through the creation of city hubs, but also
investing in improving what already exists.

“Our relationship with the Premier League
and DCMS through our commitment to the
Football Foundation is key to achieving this”
Details: http://lei.sr?a=n8f7x_O

Sports events should ‘help human rights’

Major sports events, such as
the Olympic Games, should
be targeted by the media and
used as a catalyst to highlight
human rights abuses in host
countries, says a new report
from a German university.

Researchers at the Institute of
European Sport Development
and Leisure Studies (IESD)
claimed that not enough
scrutiny is levelled at the hosts
of major events — especially
after the event is over.

IESD’s researchers Karen
Petry and Till Miiller-Schoell
analysed press coverage
before, during and after the three major sports
events in 2014 — the Sochi Olympics, the
FIFA World Cup in Brazil and the Glasgow
Commonwealth Games. Their findings in
the report, called Children’s Rights and Mega
Sporting Events in 2014, show that the UK rated
the highest of 12 countries assessed for quantity
of human rights coverage, while Russia came
last — despite hosting the Sochi Games.

Russia’s coverage of human rights issues
connected to sports events comprised
only 0.49 per cent of the total analysed.

© CYBERTREK 2015
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Sports events should ‘highlight human rights issues’ in host countries

The Netherlands, the smallest country
sampled and one which didn’t host a major event,
produced 10.04 per cent of all coverage.

The report also suggests that while at its
highest in the two to five month-period
before the events, coverage of human rights
issues dies out afterwards almost completely.

“It seems to be a general pattern that atten-
tion for human rights and children’s rights
issues increases and peaks directly before
major events,” said the IESD’s Karen Petry.
Details: http://lei.sr?a=k8j6n_O
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HEALTH & FITNESS

Wearable tech market
value ‘to triple in ten years'

The wearable tech market is expected
to triple in value over the next 10 years,
according to research from IDTechEx.
The company, which has a data-
base of 1,200 companies in the
wearable tech sphere, predicts the value
of the wearable tech market will rise
from £15.5bn this year to £47.4bn in 2025.
The report acknowledges that fitness-
focused wrist-worn devices such as the

Apple Watch and Fitbit have so far dom-
inated the fledgling wearables market. It
predicts the future will see manufactur-
ers look beyond the wrist and “abandon
the 100-year-old ‘components in a box’
approach”. Details: http://lei.sr?a=Q6V5v_O

Dion Dublin (left) does the honours

Dion Dublin reopens
leisure hub after revamp

Dion Dublin, the former Coventry City
footballer and TV presenter, has cut the
ribbon on the newly-refurbished indepen-
dent leisure hub Sports ConneXion.

The Coventry-based facility has under-
gone a £150,000 gym refit carried out by
Life Fitness, which saw the installation of
a broad range of exercise equipment to be
used by members of all abilities.

The refit, which comes after Life Fitness
also recently refurbished co-owner Mike
Taylor’s Fields Fitness gym in Leicestershire,
saw the addition of kit from across the
Life range. 32 Life Fitness cardio stations
were installed, 11 of which were treadmills,
upright bikes and cross trainers from the
Elevation Series with Discover SE Tablet
Consoles, while the remaining 21 cardio
stations belong to the Integrity Series. In
addition, more than 20 strength stations
were fitted. The leisure centre, owned by
Mike Taylor and Des Slater, was built in
1981 and has continued to expand over the
years. The latest installation marks a move
by the team to diversify its gym area and
equipment. Details: http://lei.sr?a=g8e7Q_O
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Athletics legend Daley
Thompson believes the same
secret that helped bring him
two Olympic gold med-
als can lead to success with
his new high-end gym
venture: making training fun.
Thompson, who has opened
Daley Fitness in Putney with
co-owner and company CEO
Gavin Sunshine, believes
the key to keeping mem-
bers happy is bringing joy
into their gym experience.
“The only real differ-
ence were bringing to the
fitness business is we’re
trying to make it fun,”
Thompson told Leisure Opportunities,
adding that enjoyment was the key to main-
taining his rigorous training regime during a
decade at the forefront of world athletics.
“There are a lot of people out there in gyms
working really hard, but they don’t seem to be
having a good time while they’re doing it. I
think you can work hard and have a bit of fun
as well, which in turn keeps you motivated.”
Thompson expects his carefully recruited
team of trainers to bring a lot of the fun,

Daley's new gym focused on fun

Thompson starred on the cover of Health Club Management 20 years ago

but there is also an abundance of high-
end fitness equipment to play with, plus
an “old school” training studio designed to
replicate the gym hall from Thompson’s school.
“A fundamental we’re pushing is that were
not following fads and that kind of stuff,” added
Thompson. “I started off doing all my fitness at
school in a little space where you jump things
and pull yourself up things and I think it’s about
having a good time and not over-complicating
things” Details: http://lei.sr?a=n9c2P_O

PFPL makes bold move into budget sector

Places for People Leisure
(PFPL) is lifting its presence in
the budget gym sector with the
launch of Corby’s Places Gym.

Places Gym is the leisure
operator’s low cost brand and
the new site follows the launch
of the debut Places facility in
Sheffield, which was a refurb
of a former Sam Jones gym.

Local authority health club
operators have come under
pressure in recent years
as the explosion of budget
gyms in the UK has led some
members to jump ship in
search of lower membership
fees. In response, local authority operators
such as Impulse Leisure, Inverclyde Leisure
and Places for People Leisure have started
to launch their own budget gym brands.

One of the advantages that some local
authority leisure operators hold over pri-
vately-owned budget gyms is that their
social enterprise status exempts them
from VAT, enabling them to operate small
margin gyms in markets that wouldn’t

3 Twitter: @leisureopps

Places Gym in Corby provides members with more than 100 stations

be financially viable for private companies.

“Our goal here at Places for People is to
get people exercising more and people active
more often,” said Rich Millard, PFPL partner-
ships director. “Through our involvement in
the budget gym sector, we have the ability to
enter into slightly smaller markets than would
be attractive to the big brand names, therefore
offering affordable fitness to new communities.”
Details: http://lei.sr?a=s7H9K_O
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HEALTH & FITNESS

TRebel set for second City site

Boutique fitness chain 1Rebel
isn’t pulling any punches
with its forthcoming second
studio, adding a combat-
themed class called Rumble
to its high-intensity offering.
Due to debut on 1 September
at London’s Broadgate Circle,
the new site is a mere 60oom
from the first 1Rebel at St
Mary Axe, and operations
director Kevin Yates says the
clubs have been designed
to complement each other.
“The opportunity with hav-
ing clubs close together is we
now have three unique pro-
grammes - Ride, Reshape and Rumble — which
offers our guests much more variety and class
availability,” Yates told Leisure Opportunities.
“We've spent lots of time looking over the
growth of group programmes and two key
areas we believe the consumer wants more of
are yoga and boxing. We've chosen the latter
as we believe the market requires a high-end
boutique workout that incorporates mixed mar-
tial arts and boxing along with HIIT training”
Rumble, which Yates co-designed with
1Rebel trainers Pierre Pozzuto, Mila Lazar

Once again, 1Rebel will be placing a big emphasis on the decor

and fitness expert Dean Hodgkin, will be
offered at Broadgate Circle alongside the
Reshape class which has proved popular
at St Mary Axe. Escape Fitness has helped
design bespoke equipment for Rumble, while
Reshape classes feature Woodway 4Front
treadmills and the patented 1R workout
box containing a variety of free weights.

Once again, 1Rebel will be placing a big
emphasis on the decor, offering classes in an
environment which is “designed to impress”
Details: http://lei.sr?a=7u2t2_O

Fithess First seeks members' hidden talents

Fitness First has kicked off the countdown to
the Rio 2016 Olympic Games by working with
Team GB to launch a new Sports Profiler Tool
at its flagship gym in Bishopsgate, London.
The tool has been designed to help peo-
ple find new sports to try out and receive
Olympic-level training advice from Team
GB. The tool matches people to the Olympic
sport they’re most suited to, based on their
speed, stamina, strength, power and agility.
Based on findings that the majority of
people in the UK train for just four disci-
plines that feature at the Olympics - cycling,
football, swimming and running - the ini-
tiative is designed to engage members
with the full 28 Summer Olympic sports.
There is even hope that sifting through
untapped potential could lead to the dis-
covery of future Olympic medal prospects.
One example of this is Helen Glover, who
won gold in the Women’s Coxless Pairs at
London 2012. Originally a runner and hockey
player, Glover was identified as a potential
rower via a talent identification scheme.
“The tool is a similar concept to the way
I first got into rowing having never thought
about trying the sport before,” said Glover.

© CYBERTREK 2015
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Helen Glover won gold at London 2012

“It’s great for people who are really interested
in trying something new because you never
know what it’s going to suggest - it could be
a sport that you already know and love, one
that you’re good at, or a sport that you have
this whole new lifestyle through.

Collaborations between Fitness First and
Team GB began last year and the latest initia-
tive is designed to encourage people to try out
new sports. Details: http://lei.sr?a=u9y3S_O
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Can the right music

strike a chord with

our customers?

PETER DUCKER
is chief executive
of the Institute
of Hospitality

hanks to streaming services
and websites like YouTube,
consumers can now listen to
new music at little or no cost.
Commercial premises however, have to pay
copyright licenses to play music in public.

UK leisure operators require two
licenses, one from PRS for Music, which
distributes royalties to songwriters and
composers; and one from PPL, which
relates to the recording itself and pays
the performers and the record company.
A PRS licence also covers live music.

The music copyright bodies and the hos-
pitality industry have had long-running
disputes, culminating in two major court
cases. The first concerned whether a hotel
room is a private or public space. While
the hotel industry’s lobbying organisa-
tions argued that a hotel room is a private
domain, the European Court ruled that the
successive occupants of a hotel bedroom
are a ‘public’ so the rules on public perfor-
mance of music still apply. UK hoteliers,
therefore, have to pay a licence of around
£3 per year each to PRS and PPL for every
bedroom they operate. In the second case,
the Copyright Tribunal agreed that oper-
ators had been paying too much in music
royalties since 2005 and PPL was subse-
quently forced to pay back around £20m.

Since these cases, relationships have been
“much better,” says Martin Couchman,
deputy CEO of the British Hospitality
Association. “PPL are constantly cam-
paigning about the value of music. If we're
talking nightclubs, then music is a key
reason people pay to enter, so the value
is obvious. But the value of background
music in a hotel is harder to define”

However, a number of studies have
shown that playing classical music in a
restaurant leads to customers spending
significantly more than when no music or
pop music is played. The researchers said
the most likely explanation was that playing
classical music creates an ‘upmarket’ atmo-
sphere which encourages guests to act
in an appropriately ‘upmarket’ manner
and be freer with their spending. So is it
time you swapped Taylor Swift for Vivaldi?

6 Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

HOTELS

Controversial ‘ribbon hotel’' wins approval

Jestico + Whiles have
won planning permission
for an egg-shaped hotel
wrapped in bronze coils -
the centrepiece of a major
development in Edinburgh
- despite officials urging
councillors to reject it.

The five-star hotel
will feature up to 210
bedrooms, as well as
a 41,000sq ft (3,809sq
m) apart hotel that has
the potential to provide
70 suites. The practice
envisages a hotel that
appears as a bundle of
‘coiled ribbons) creating a
“free-flowing and bold” building.

Planning officials had warned that the hotel’s
proximity to listed buildings could harm
Edinburgh’s status as a World Heritage Site
and said it would be wider than had originally
been proposed. However, councillors rejected
these concerns, voting seven to five in favour
of the development. The council is expected
to complete a compulsory purchase order
for the whole St James site in September.

The Jestico + Whiles design takes inspiration from an unfurling coil

The hotel forms part of the £850m Edinburgh
St James scheme — masterplanned by Allan
Murray Architects and BDP - located in a World
Heritage Site in the Scottish city’s St James
Quarter.Led by developer TIAA Henderson,
the total scheme will take up 160,000sq m
(1.7m sq ft) and replace a 1970s mall. Retail
space comprising 70,000sq m (753,474sq
ft) and 250 new homes will also be created.
Details: http://lei.sr?a=t;dsm_O

El Patron to unveil ‘tequila hotel’

Having made waves with their
fun-filled Mexican themed
bar in Putney, London,
the team behind El Patron
have announced plans for
Europe’s ‘first tequila hotel’
on the Isle of Wight.

Due to open in Q3 2015,
the bar, restaurant and hotel
will be in a striking red brick
Grade II listed building in the
island’s St Thomas’s Square.

An El Patron spokesper-
son confirmed to Leisure
Opportunities that co-owner
Andrew Taylor will lead
the design of the new site,
juxtaposing the classi-
cal architectural structure of the building
with an eclectic interior. The inside will
be transformed into a ‘Mexican play-
ground’ with exposed brick walls, Latino
inspired artwork, colourful Mediterranean
style shutters, a corrugated iron bar, and
reclaimed material from former warships.

The upstairs boutique hotel will consist
of six bespoke Mexican styled rooms, each
themed around a different drink from El
Patron’s tequila menu. Each room will

3 Twitter: @leisureopps
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An eclectic interior juxtaposes the classic architecture of the building

have its own individual cocktail-set for
guests to enjoy the full tequila experience.

In the bar section, there will be live music
and DJs from Wednesday to Saturday, playing
a mix of Latino-inspired hits to keep guests
dancing until dawn. EI Patron is the brain-
child of couple Aiste Bart and Andrew Taylor,
who opened their first El Patron venue
last November and are already planning a
third location, due to open later this year.
Details: http://lei.sr?a=8q5F2_0O
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SPA

Rockliffe launches £1m spa garden

County Durham’s Rockliffe
Hall has opened a new spa
garden, offering two outdoor
spa pools, under-floor heated
decking, a glass-fronted sauna
cabin, a fire pit, a water fea-
tures, landscaped gardens and
heated relaxation loungers.

Designed by Sparc Studio
and architects Xsite, the £1m
spa garden has been under
construction since January
2015, with local contrac-
tors Wharton Construction
managing the project.

The spa garden houses five
warm relaxation beds and a

separate 70sq m (753sq ft)  Rockliffe Hall spa manager Victoria Lees in the new spa garden

public sun deck that’s open
to all members and guests. Another exclusive
spa sun deck measures 170sq m (1,830sq ft)
and can be hired by a maximum of 20 spa
users at one time to ensure a peaceful expe-
rience. Guests can use this garden lounge
for two hours at a time. Hotel residents and
spa day visitors can add this outdoor spa
experience to their existing visit package.
Skincare range Neom has been work-
ing with Rockliffe Hall’s therapists to devise

a new spa garden treatment menu to incor-
porate meditation, shiatsu, Thai massage,
trigger-point and reflexology techniques.

The spa garden is an addition to the hotel’s
existing 50,000sq ft (4,6455q m) indoor spa
that includes a 20m pool, thermal bath-
ing suites and sound wave therapy beds.
Product lines at the spa include Murad,
Comfort Zone, Daniel Sandler and Orly.
Details: http://lei.sr?a=Z2z7U_O

Wellness specialist joins Akasha Centre

Sinead de Hora has joined The
Akasha Holistic Wellbeing
Centre at London’s Hotel
Cafe Royal as the facility’s
latest wellbeing expert.

An intuitive counsellor, de
Hora has more than 10 years’
experience in the wellness
industry. She uses intuition to
gain an understanding of her
client’s concerns and create a
deep emotional connection
with them, which she then
uses to tailor-make a specific
treatment, the company said.

While no two treatments

are the same at the cen- Sinead de Hora is an intuitive counsellor with a decade of experience

tre, they all follow a natural
structure that flows from one focus to the next.
De Hora incorporates ayurveda philosophy,
Chinese philosophy, reiki, reflexology and var-
ious therapeutic massage techniques into her
therapies. Prices start at £190 for 9o minutes.
De Hora joins nutritionist Zoe
Stirling; reiki master Jake Jacas; Thai
yoga and massage specialist Andrea
Spanu; cognitive, emotional, behavioural

3 Twitter: @leisureopps

performance coach Akcelina Cvijetic; fitness
and lifestyle coach James Hardy; and aquatic
bodywork specialist Steve Karle at Akasha.

The Akasha Holistic Wellbeing centre spans
1,2008q m (12,900sq ft) and is open to hotel
guests and private members. It features four
areas, corresponding to the natural elements:
spa/water, gym/fire, yoga/air and organic bar/
earth. Details: http://lei.sr?a=r3]4S_O
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Health Club Management
Retention Hub

We’ve pulled together the o
latest retention series
written for Health Club
Management by leading
industry experts Dr Melvyn e e g e s i S R
Hillsdon, Dr Paul Bedford B e B e
and Guy Griffiths. This one-

stop online shop gives you
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ABSENT &
EX-MEMBER
JOURNEY
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Let the experts keep you up to speed on
the latest retention trends

healthclubmanagement.co.uk/retention



TOURISM

Coastline visitors ‘drop by a third’

The number of people visiting
the coast has fallen by a third
over the past decade, accord-
ing to a National Trust report
highlighting a worrying
decline in seaside tourism.

Once thriving destinations
that the nation would flock
to, particularly in Victorian
times, seaside towns are
losing their ability to enchant
the British public. A survey of
9,000 UK adults found that
42 per cent visit the coast for
a day out each year - down
from around 62 per cent in 2005.

Although 9o per cent of adults in England,
Wales and Northern Ireland think of the coast
as a national treasure, the report highlighted a
steady decline in the nation’s feelings of con-
nectedness to the coast, particularly in young
people. Only one in seven 18-24 year olds felt
their happiest childhood memory was being
by the sea, which is half the national average.

Lack of spare time was given as the biggest
obstacle to people visiting the seaside, while
other barriers cited included massive crowds
when the weather is nice, being too expensive

Rugby World Cup to ‘generate £1bn’

With just weeks until England
take on Fiji at Twickenham in
the 2015 Rugby World Cup
curtain-raiser, an economic
study has found that the
tournament is set to generate
nearly £1bn for the transport
and tourism industry.

As the UK prepares to host
20 teams, around 440,000
international visitors and
more than 2.2m Brits in 11
cities, the impact on the
local economies will be
huge according to findings
from travel search engine GoEuro. The firm’s
research suggests the Rugby World Cup will be
the biggest generator of tourism since the 2012
London Olympics. The figures follow govern-
ment statistics which indicated the tournament
will create 12,000 new jobs and provide the UK
economy with an overall £2.2bn boost.

With its close proximity to Twickenham
— which will host the World Cup final
on Halloween - London is forecast to
be the biggest winner overall, with 17
matches earning the city nearly £20om.

© CYBERTREK 2015
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The report highlighted a sea change in attitudes towards the coast

and lacking easy transport links. There have
been several efforts in recent years to boost
visitor numbers to the seaside, with David
Cameron recently announcing a new strategy
to entice UK visitors beyond London and
boost regional tourism in the form of a five-
point plan. Cameron cited the ‘Cornish
Riviera’ as a particular draw for tourists and
the prime minister himself has been know to
regularly holiday there.On the back of its latest
findings, the National Trust is launching a new
campaign to reignite the nation’s love of the
coast. Details: http://lei.sr?a=k;s2U_O

Twickenham will host the final, semi-finals and two of the quarter finals

Of this figure, GoEuro researchers say
there will be £15.4m extra spent on
transport as spectators descend on the capital.

The 11 host cities are expected to generate
between £3,524,934.50 and £197,024,316.33 in
terms of money spent on inner-city transport,
accommodation, food and beverages. This is
based on the number of expected visiting
spectators and the number of games being
hosted. For the tourism industry as a whole,
the cup is expected to generate £957,429,314.07.
Details: http://lei.sr?a=a6];G_O

Is VisitEngland

about to lose its
marketing remit?

KURT JANSON
is policy director of
the Tourism Alliance

ne of the biggest issues facing
the tourism industry is whether
VisitEngland will retain its
marketing function when the
government soon cuts DCMS spending.

The UK tourism industry is fragmented
and needs nationally driven domestic mar-
keting campaigns to encourage people to
holiday in the UK rather than travel abroad
- something that will be particularly impor-
tant as the economy continues recovering
and the pound stays strong against the euro.

The importance of national domestic
tourism marketing was graphically dem-
onstrated in 1999 when the government
removed the English Tourist Board’s mar-
keting remit and revenue decreased by
an average of 2 per cent per annum over
the next nine years until VisitEngland
was established. Since then, domestic
tourism revenue has increased by
an average of 5 per cent per annum.

Yet while the Triennial Review
and the government’s response to the
Select Committee Inquiry on tourism
seem to have safeguarded the future of
VisitEngland, it appears the govern-
ment may be considering removing
VisitEngland’s marketing remit once again.

Although the Triennial Review makes
clear VisitEngland should retain its mar-
keting function, both the government’s
response to the Select Committee Inquiry
and its Five Point Plan for Tourism only
discuss VisitEngland’s remit in terms
of ‘product development’ and ‘industry
support. DCMS’s funding for tourism has
decreased 44 per cent over the last five
years, so VisitEngland’s budget is now just
£7m. The government aims to cut at least
£12bn from departmental budgets so, the
DCMS budget will be under pressure.

One way costs could be cut would
be to reduce VisitEngland’s remit to
providing industry support and adminis-
tering the new Challenge funds that are
starting to dominate tourism funding.

If this happened, it would make national
domestic tourism marketing cam-
paigns virtually impossible to organise,
and as in 1999, the domestic tourism
industry would slip back into slow decline.

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital 11
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ATTRACTIONS

McQueen V&A exhibition
smashes visitor records

London’s V&A Museum has broken its
attendance for a single exhibition, with
Alexander McQueen: Savage Beauty
attracting 493,043 people to the visitor
attraction during its 21-week run.

Running through the night for its final two
weekends, the exhibition was a retrospec-
tive of work by Lee Alexander McQueen,
celebrated as one of the most innovative
fashion designers of his generation.

“We wanted visitors to feel drawn into
his creative mind. We wanted to cre-
ate a sensory, theatrical, dramatic and
immersive experience,” said Kate Bethune,
senior research assistant for the project.
Details: http://lei.sr?a=B7kok_O

Farquharson has impressed with his dynamism

Alex Farquharson named
new Tate Britain director

Nottingham Contemporary founder Alex
Farquharson has been named new director
of London’s Tate Britain, replacing the out-
going Penelope Curtis at the helm of one
of the UK’s most important art galleries.
With Farquharson operating as its
director, Nottingham Contemporary wel-
comed more than one million visitors to the
site in its first five years of operation.
“Alex has established Nottingham
Contemporary as one of the UK’s leading
art galleries” said Tate director Sir Nicholas
Serota. “He has created a programme that
serves local and national audiences, working
closely with artists and reflecting history”
Penelope Curtis parted ways with
Tate Britain to take up a new role
at Lisbon’s Gulbenkian museum -
which houses a collection of ancient
and modern art in Portugal’s capital.
During Curtis” tenure — which included
the £45m redevelopment of the London
gallery — notable art critics hit out at the
gallery, saying some of her exhibitions were
unsuccessful and “only appealed to the
minority.” Details: http://lei.sr?a=t4a5q_O
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Sherwood attraction moves forward

Continuum Leading
Attractions is teaming up
with the Royal Society for
the Protection of Birds
(RSPB) to build and operate
a new visitor centre in the
heart of Sherwood Forest
Country Park, home of the
legendary Robin Hood.
The RSPB - which is
one of the UK’s leading
nature conservation char-
ities - and Continuum
have been selected by
Nottinghamshire County
Council to spearhead
the £5.3m investment,
which forms part of the Sherwood
Forest National Nature Reserve (NNR).
Realisation of the visitor centre is still a few
years away, with the new facility and visitor
experience celebrating the woodland, wildlife
and heritage of the site, notably the legend of
Robin Hood. As part of the agreement with the
council, the management contract requires the
preferred bidder to deliver effective conserva-
tion of the country park in the wider NNR.
The council will now enter exclusive dis-
cussions with the consortium of Continuum

Sherwood Forest is home to the legendary Robin Hood

and the RSPB to move towards signing final
contracts, which will hopefully be com-
pleted by the end of September. In the
meantime, the council will retain responsi-
bility for the existing visitor facilities until
the new visitor centre opens its doors.

“This RSPB-led consortium will breathe new
life into Sherwood Forest Country Park and
Continuum is delighted to be part of the devel-
opment for the new visitor centre,” said Kevin
Smith, attractions director at Continuum.
Details: http://lei.sr?a=3d4Q6_0O

London S|tes top Google ranklngs

Google has revealed that
London’s art galleries,
museums and arts perfor-
mances are the most searched
for anywhere in the world.

For international searches,
London’s museums top the
list, with the Science Museum
ranked as the most googled in
the world. The city’s Natural
History Museum comes
in second place, while the
British Museum makes it an
all-London top three, ahead
of the New York Metropolitan
Museum of Art and the
Smithsonian in Washington,
which were fourth and fifth respectively.

“It’s fantastic that so many people across
world are seeking out the Science Museum,”
said the museum’s director, Ian Blatchford.
“This new data provides yet more evidence
of the world class status of British museums.

The capital’s theatres also generated
more searches than those in any other
city, while London is additionally the
most searched for city in the world to visit.

3 Twitter: @leisureopps

The Science Museum is the most googled museum in the world

“This proves London is without a doubt
the cultural capital of the world,” said London
mayor Boris Johnson. “Tourists are flocking
to our great city in ever-increasing numbers.
Our world-famous museums, galleries, theatres
and performance venues have done a terrific
job creating and attracting the blockbuster
exhibitions and events that form this spectac-
ular Autumn Season of Culture in London”
Details: http://lei.srta=T4U6q_O
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VAC 2015

THE ANNUAL
NATIONAL CONFERENCE
OF VISITOR ATTRACTIONS

THURSDAY 8 OCTOBER 2015

Where? The QEIll Conference Centre, London.
Who? You, if you are an owner, manager or

marketer of a visitor attraction, an opinion former,
a tourism or heritage professional.

PLEASE VISIT THE WEBSITE TO
SEE FULL DETAILS AND REGISTER NOW!
www.vacevent.com

The VAC2015 programme includes:

e Insights, Foresight and Inspiration: Review of year to date —
the data and foresight for Attractions

o State of the Nation Review
® Project and Case Study Reviews
® Heritage Spotlight — Making heritage work harder
© Small Attractions — Galleries of Justice Museum

e VisitEngland: From Strategic Framework to “Welcome"” training —
Strategic and operational news and views from the VisitEngland team

® The Tourism Industry Report

e Contemporary and controversial issues —
The VAC2015 panel discussion

@vac_conference #vac2015

OFFICIAL PUBLICATION
Attractions
management

Supported by

e | ALVA
Attractions
Gmup Azsociation of Leading

ol o Wisitor Attractiane
VisitEngland



http://www.vacevent.com

Industry-leading
marketing and
design services

1

With more than 30 years
experience, leisure media
studio will work with you
to create bespoke print
and web solutions to
power your marketing

D Web design

D Email marketing

D Contract publishing
D Graphic design

D Digital turning pages
D Image retouching

D lllustration

D Advertising design

D Direct mail

D Print

LET US QUOTE YOU

Contact Tim Nash
Tel +44 (0)1462 471917

timnash@leisuremedia.com

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

Marks Barfield Architects’ Brighton i360 will
no longer feature a wind turbine on the tower,
after concerns were raised that high winds
could cause the structure to move.

Developers i360 have applied for planning
permission to remove the wind turbine from
the design, despite initial plans to use it as
an energy source for the cable car which will
transport passengers to top of the tower.

Chief engineer John Roberts said further
analysis had found the turbine could have
caused faults and posed safety concerns.

“Detailed studies by our damping special-
ist showed that the wind turbine would have
stopped the tower damping system from work-
ing properly and the turbine itself would have
been susceptible to damage,” he said.

“An important aspect of the tower design
has been to ensure that it can withstand very
high winds in the worst possible storms. To
deal with these conditions, there are damp-
ing systems mounted internally within
the tower and the exterior of the tower is
clad with perforated aluminium cladding,
which disrupts the flow of the wind”

The wind turbine was intended to provide
20 per cent of the energy for the cable car
ascent. Instead, the developers plan to cap-
ture 50 per cent of the energy on the cable

An ambitious group of
British architects are plan-
ning to construct a replica
of the fictitious ancient
walled city of Minas Tirith
from JRR Tolkien’s Middle
Earth writings, and have
launched an ambitious fun-
draising campaign online to
bring the fantasy city to life.
In fiction, Minas Tirith is
built into a mountainside,
rising up the gradient and
culminating in the Citadel
at its summit. On each of
the mystical city’s seven
levels, which rise 100ft (30om) higher each
time, is a white wall, with the exception of
the wall of the First Circle, which is black.
The city is the site of the largest battle of
The Lord of the Rings and is one of the most
iconic locations in director Peter Jackson’s rei-
magined Middle Earth. Formed of a group of
architects and structural engineers, Realise
Minas Tirith, want to create a replica of the city,
which in the films takes its inspiration from
Le Mont Saint-Michel in Normandy, France.
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The tower is due to open in summer 2016

car’s descent procedure, thus allowing a greater
energy saving than originally anticipated.

A further change has been the removal
of the rainwater harvesting system. Roberts
added: “We had originally hoped to harvest the
rainwater but as the roof of our single-storey
beach building is also the boarding platform
for the i360, unfortunately the water will be
too dirty to be used, even in the toilet system.”

Developers i360 reiterated that they intend
to make the project as sustainable as possi-
ble by signing up to a ‘green energy’ tariff.
Details: http://lei.srea=w3p6e_O

Minas Tirith is built into a mountainside, rising up the gradient

The £1.85bn project would create a
one-of-a-kind tourist attraction and would
be funded by various residential proper-
ties as detailed in the IndieGogo funding
page. The vast majority of this expense cov-
ers building costs, with £15m to buy the
necessary land, £188m for labour costs and
£1.4bn for materials. The remainder of the
money will be invested in maintenance
and public services until the year 2053.
Details: http://lei.sr?a=p7b5X_O
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Krasnodar Stadium, Russia

DELIVERING INTELLIGENT
SOLUTIONS FOR 30 YEARS

AFLS+P specialises in major sport, leisure and community infrastructure projects
across Europe, the Middle East, Africa and Asia. With more than 30 years’ experience,
we advise on, develop and deliver the very best solutions for our clients.

We've developed a reputation for providing exceptional solutions which recognise
operating requirements and maximise development profitability.

NAEL

Architecture * Masterplanning ¢ Consulting * Regeneration ¢ Feasibility
Refurbishment ¢ Consultation © Engagement ¢ Procurement Advice

Project Management ¢ Planning * Sustainability ¢ Value Management

www.AFLSP.com


http://www.AFLSP.com

TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

RETAIL AND LEISURE EXPERTS
INDEPENDENT NO NONSENSE ADVICE

= LYNDON YEOMANS

PROPERTY CONSULTANTS

Are you thinking of buying, selling, reviewing
or leasing health & fitness sites in 2015?

WIL D

COMMERCIAL PROPERTY

01244 321 555
www.wildcp.co.uk

CONTACT THE PROFESSIONALS:
Lyndon Yeomans Property Consultants LLP
11 Savile Row, London W1S 3PG

Tel: 020 7437 9333

www.lyndonyeomans.co.uk

Isle of Wight
property experts
covering all
sectors of the

PROPERTY DIRECTORY

Hose
Rhodes

Dl please contact

PROPERTY DIRECTORY
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leisure industry.

CONTACT: 01983 527727
Nick Callaghan, Lisa Mercer or Janet Morter

www.hose-rhodes-dickson.co.uk

LEISURE PROPERTY FORUM
CORPORATE MEMBERS' DIRECTORY

3D Reid Ltd

Tel: 0121 212 2221
www.3dreid.com

Alan Conishee & Associates Ltd
Tel: 020 7700 6666
www.conishee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP

Tel: 0207638 1111
www.ashurst.com

Barclays Bank Plc

Tel: 07920 267452
BNP Paribas Real Estate
Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com

Burges Salmon LLP

Tel: 0117 902 6681
Burrows Little

Tel: 020 77249783
www.burrowslittle.com

(B Richard Ellis Ltd

Tel: 020 7182 2197
www.chre.com

Chesterton Humberts

Tel: 020 3040 8240
Christie & Co

Tel: 0113 389 2700
www.christiecorporate.com

Citygrove Securities Plc
Tel: 020 7647 1700
www.citygrove.com

(MS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmck.com
Colliers International
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com

Davis Coffer Lyons

Tel: 020 7299 0700
www.coffergroup.co.uk
DKAhp

Tel: 020 7637 7298
www.dkahp.com
DrucesLLP

D1Z

Tel: 020 3296 4317

ES (Group) Limited

Tel: 0207 955 8454
www.edwardsymmons.com
FaulknerBrowns Architects
Tel: 0191 256 1548
www.faulknerbrowns.co.uk

Fieldfisher

Tel: 020 7861 4171
Finers Stephens Innocent LLP
Tel: 020 7344 5312
www.fsilaw.com
Fladgate LLP

Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited

Tel: 020 7280 4700
www.fleurets.com
Forsters LLP

Tel: 020 7863 8333
www.forsters.co.uk.
Fraser Coutts & Partners Ltd
www.frasercoutts.com
Freeths LLP

Tel: 0845 271 6775
www.kimbellsfreeth.
com/hospitality

Gala Leisure Limited
Tel: 0208 507 5445
www.galacoral.com
Gerald Eve LLP

Tel: 020 7333 6374
www.geraldeve.com
GVA

Tel: 0207 911 2228
www.gva.co.uk

Simon Hinksman on

(01462) 471905
or email

property@leisuremedia.com

Hadfield Cawkwell
Davidson Limited

Tel: 0114 266 8181
www.hcd.co.uk

Holder Mathias

Tel: 0207870735

Indigo Planning

Tel: 020 8605 9400
www.indigoplanning.com
James A Baker

Tel: 01225 789343
Jeffrey Green Russell Ltd
Tel: 020 7339 7028
Jones Lang Lasalle

Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Knight Frank LLP

Tel: 020 7861 1525
Land Securities Properties Ltd
Tel: 020 7747 2398
www.x-leisure.co.uk

LaSalle Investment
Management

Tel: 0207 852 4562
Legal & General Investment
Management

Tel: 020 3124 2763
www.lgim.co.uk

Lunson Mitchenall
www.lunson-mitchenall.co.uk

Plus there are more than 70 other companies represented by individuals.

For membership information
please contact Michael Emmerson
info@leisurepropertyforum.org

www.leisurepropertyforum.org

Matthews & Goodman

Tel: 020 7747 3157
www.matthews-goodman.co.uk
Memery Crystal LLP

Tel: 020 7242 5905

Merlin Entertainments

Group Ltd

Tel: 01202 493018
www.merlinentertainments.biz

Montagu Evans LLP

Savills (UK) Ltd
www.savills.com

Shelley Sandzer
www.shelleysandzer.co.uk

SRP Risk & Finance LLP

Tel: 0208 672 7707
Www.s--p.co.uk

The Leisure Database Company
Tel: +44 (0)20 3585 1441
www.leisuredb.com

Tel: 0207 493 4002 The Substantia Group
0Odeon & UCI Cinemas Ltd Tel: 020 37701788
Tel: 0161 455 4000 www.subacg.com
www.odeonuk.com TLTLLP

Olswang Tel: 0117917 7777
Tel: 020 7067 3000 www.tltsolicitors.com
www.olswang.com Tragus Group

Pinders Tel: 020 7121 6432
Tel: 01908 350500 www.tragusgroup.com
www.pinders.co.uk Trowers & Hamlins LLP
Pudney Shuttleworth Tel: 020 7423 8084
Tel: 0113 3444 444 www.trowers.com
www.pudneyshuttleworth.couk  Wagamama Ltd

Rank Group Plc- Tel: 0207 009 3620
Tel: 01628 504000 Wwww.wagamama.com
www.rank.com Willmott Dixon
Roberts Limbrick Ltd Construction Ltd

Tel: 03333 405500
www.robertslimbrick.com
RTKL

Tel: 020 7306 0404
www.rtkl.com

Tel: 01932 584700
www.willmottdixon.co.uk
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GVA

Hunstanton Pier Family
Entertainment Centre

A Unigue opportunity to acquire a modern, well

established and highly profitable foreshore based

Family Entertainment and Adult Gaming Centre

with 1st floor ten pin bowling offer

For more information
please contact:

Richard Baldwin
0113 2808039
richard.baldwin@gva.co.uk

* Prime seaside location

* Shore based Long Leasehold (99%9years)

* Significant amusement arcade

* Eight lane ten pin bowling facility

* Modem bar and café

¢ Concession income of £25,000 per annum

* Sustained Significant turnover qu_co_uk/7083
* High net profit margin
« EPCraing—C 08449 02 03 04

i i (@] STILES
R!chard Pillow SHLES
rpillow@shw.co.uk

WILLIAMS
020 8662 2720  hooii UM

Early market

Belfast engagement

City Council

Leisure Transformation
Programme

Belfast City Council is seeking a potential partner to
support us in the delivery of a £105 million capital
investment in the City’s leisure facilities.

Our aim is to expand the leisure opportunities
available to Belfast’s 330,000 residents and transform
Health and Wellbeing outcomes across the City.

Further Information at www.belfastcity.gov.uk/tenders

www.belfastcity.gov.uk/tenders

Sports Playing Field

Avery Hill Road, New Eltham, London,
SE9 2EY

Disused sports playing field land with
vacant possession

Richard Henley
richard @prestonbennett.co.uk PRESTON

BENNETT

020 8954 7733

S44AdNdL ® ALddd0dd
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Hit the Ground

Qualification

Prepare your learners for a world
of opportunities with an
Active IQ qualification.

Our range of qualifications will
equip your learners with all the
knowledge and skills they need
to kick-start their careers in the
Active Leisure sector.

Connect with us

in ¥ Yo

#activequalifications

Visit
www.activeiq.co.uk/join

and kick-start your learners’
careers with our qualifications

18

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

TRAINING

Course to produce ‘sales savvy' PTs

A new Diploma in Health,
Fitness and Sales from Premier
Training International (PTI)
aims to increase business acumen
and commercial nous among
new PTs after employers noted
a distinct lack of sales savvy
among the current workforce.
The new qualification has
been developed based on a needs
analysis involving 450 operator
employers, qualified PTs and
current PTI students. Available
now, the course seeks to teach the
skills required to pursue a success-
ful career as a fitness instructor,
as well as the interpersonal
and sales skills needed to grow
and manage a client portfolio.
“When we conducted our extensive con-
sultation, employers and fitness professionals
identified a need for fitness instructors to
better understand the business and sales
requirements of building a successful personal
training business,” said Debra Stuart, CEO of
PTI. “ukactive, SkillsActive and CIMSPA have
worked incredibly hard over the past decade to
ensure a constant improvement in professional
standards. PTI supports this work through the
provision of education programmes which

The new diploma expands on the Level 3 PT Diploma

reflect the needs of the sector, ensuring fitness
professionals graduate from training work-
ready and able to develop a long-term and
successful career in the sector.”

The new course builds on findings from
a PTI survey published last year which
found physical activity sector employ-
ers are concerned by the lack of soft
skills possessed by young PTs and believe
these qualities require greater promi-
nence within industry qualifications.
Details: http://lei.sr?a=F2g6y_O

Helping services to stay fighting fit

When it comes to saving lives, every second
counts, so a newly-designed exercise qualifi-
cation has been launched to ensure emergency
services workers are always ready for action.

The bespoke Fitness and Lifestyle Certificate
for the emergency service has been created
by Lifetime Fitness to ensure responders
are equipped to maintain the standards of
fitness required to perform their physically
demanding role safely and effectively.

Lifetime Training has developed the new
certificate in partnership with the Fire Service
College. It provides frontline fire, ambulance
and police services with comprehensive
training so they can carry out advanced
fitness testing on site, ensuring this provision
is proactive rather than reactive. Emergency
service lifestyle ambassadors can monitor staff
fitness levels and wellbeing in-house, as well
as coaching staff members to help prevent
injuries — a measure expected to save the
services both time and money.

The course content has been especially
created for the emergency services, incorpo-
rating specific equipment to make it functional
and appropriate for the services’ needs. Key

3 Twitter: @leisureopps

The course has been created for the emergency services

topics include advanced fitness testing,
advanced core stability, bootcamp and circuit
training, delivering a fitness session, principles
of exercise and fitness, anatomy and physiol-
ogy and nutrition. The certificate also focuses
on recognising stress in the workplace.
“This new bespoke qualification offers
service personnel the opportunity to gain new
skills and qualifications to assist their team
members,” said Lifetime commercial director
Mike Jones. Details: http://lei.sr?a=Vé6m8n_O
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Hit the Ground !
Active IQ Qualification

Prepare your learners for a world
of opportunities with an Active

IQ gualification. Our range of Connect with us
qualifications will equip your in ¥ Yu@Th

learners with all the knowledge and
skills they need to kick-start their
careers in the Active Leisure sector.

#activequalifications

Visit www.activeiq.co.uk/join
and kick-start your learners’ careers with our qualifications

OXFORD

BROOKES

UNIVERSITY

REHABILITATION
COURSES

Department of Sport and Health Sciences

e Designed and delivered by leading researchers
¢ Flexible study options

(Part-time, Full-time, mixed mode delivery)
e Standalone modules, PGCert, PGDip and MSc
e Specialist Pathways available

Functional Recovery from Stroke
A new module pending endorsement by SkillsActive at Level 4.

Exercise Prescription for Long-Term Neurological
Conditions

REPS 4 accredited module. Fully endorsed by SkillsActive at
Level 4.

Rehabilitation (MSc, PGDip, PGCert)

Four pathways to suit your specific educational and career
needs: Musculoskeletal/ Neurological/ Paediatric Neurological/
Exercise. The above modules are part of the Exercise
Rehabilitation MSc and can be accredited towards it.

For further information about our courses please go to
shs.brookes.ac.uk/courses/rehabilitation

BECOME A FIRST °
AID INSTRUCTOR

Start your career with
one of our Level 3 First
Aid Instructor Courses

Nuco Training hold monthly courses thoughout
the UK, view our website now to find out more
about our extensive range of courses and how you
can become a First Aid Instructor.

Visit www.nucotraining.com

JOIN THE LARGEST PROFESSIONAL NETWORK
OF FIRST AID AND COMPLIANCE INSTRUCTORS

+ Nuco Training will provide you with everything
you need to start a career as a First Aid
Instructor with first class back-up and support.

+ All courses allow you to teach a range of
requlated qualifications

APPROVED BY MoD career
IN SUPPORT OF transition
E] R S THE ELC SCHEME partriership

nUCO frainin

THE LARGEST PROFESSIONAL NETWORK OF FIRST AID AND COMPLIANCE INSTRUCTORS
INCE 19:

SINCE 1998

Nuco Training Ltd | Tel: 03456 444999 | Email: sales@nucotraining.com | www.nucotraining.com

NOILVONAd3 ® DONINIVYL
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Could your business perform better?

Better people performance means better
results for your business. :
CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows www.crew.uk.net

- Enhance presentation skills info@crew.uk.net
- Boost retail and FOH confidence

- Improve team morale 0845 260 4414
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LEISURE OPPORTUNITIES APPOINTMENTS  call +44 (0)1462 431385

leisure

YOUR 1ST CHOICE FOR RECRUITMENT & TRAINING Associate Director / Principal Consultant
Location: United Kingdom SPORT
Salary: Negotiable '(-:E"LSTUI.!

FORTHCOMING Closing Date: 30 Sept 2015 comrr et

I s s U E s ° At the Sport, Leisure and Culture Consultancy (SLC) our vision is to
. ot o be the leading strategic adviser. In response to increasing levels of
|eisure R demand for our services and our business strategy, we need to bring

some more exceptional people on board.
15 SEPTEMBER

BOOK BY NOON ON
WEDS 9 SEP 2015 “

1o firm plans for Gym Group fisting, says COD Based from our main office in Haywards Heath, West Sussex and / or

2 from your home base anywhere in the UK, this exciting opportunity will
appeal to experienced professionals with deep experience in the sport
and leisure sectors. We are keen to reach further into the Regions and
would be particularly interested to talk to candidates based in the
Midlands, North and Scotland.

29 S E PTE M B E R __ e . We’re specifically looking for a Principal Consultant and / or Associate
e opan fourth hate Director to lead procurement strategy development and procurement
BOOK BY NOON ON projects in response to demand from our increasing client base.
VVEDS 23 SEP 2015 : You will be supported by sophisticated back office / ICT and
------------------------------ - z knowledge management systems and a superb administrative

e : and consultant team. We are ISO 9001:2008 certified with a total
13 OCTOBER @0““ commitment to quality.
\
BOOK BY NOON ON sgv‘('-('\\; Warning! These roles require consultancy experience as well as
WEDS 7 OCT 2015 0 deep sector experience.
...................................................................... The opportunity
Joining SLC at this exciting time in the company’s development could
TO ADVERTISE Contact the lead to significant opportunities for promotion, remuneration and
. .. greater involvement in the business.
Leisure OPPOFtunltles team on For an informal chat about these roles call Founder e RRITISH
t: +44 (0) |462 43 | 385 Director, Duncan Wood-Allum on 07930 549580. nsssssuéu
BUREAU
o lei . . ‘ ) :
lei r lei rem i m Please send your CV and ‘why me’ covering 4
e:leisu EOPPS@ eisuremedia.co letter to info@sportleisureculture.co.uk LS_QQ 01

=
If you th‘nk you’ve ¢
takes to'be a part'c th

family, we’d love to'f
L]

»
We're:always on the lookout for Tolen’fed_ne\%sbp_ e
whoare full of energy, fun and haV&a passionforihes
fitness industry fo join our rapidly:growing fean ===

-

| —
—

Our various positions include:

e Gym Managers
¢ Assistant Gym Managers
o Self Employed Personal Trainers

We offer fantastic benefits packages, a generous bonus
scheme and a fun and fast paced work environment to
keep you on your toes, so get in touch today. enjoy fitness

SINIWLINIOddY 3d4NSIFTR Ld0dS
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For more details on the following jobs

visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385

Assistant Operations Manager
Company: Kirklees Active Leisure
Location: Huddersfield, UK

Fitness Manager
Company: Xpect Health and Fitness
Location: Braintree, Essex

Personal Trainer

Company: énergie group

Location: Various locations, UK
Recreation Assistant

Company: Wellington Health & Fitness
Location: Berkshire, UK

Cultural Projects Manager
Company: Ashford Borough Council
Location: Ashford, Kent, UK

Duty Manager
Company: Everyone Active
Location: Epping, Essex, UK

Trainee Duty Manager
Company: Parkwood Leisure
Location: Solihill, UK

Lifeguard

Company: GLL

Location: Various locations , UK
Fitness Instructor
Company: énergie group
Location: Brentford, UK

Duty Manager

Company: Parkwood Leisure
Location: Thetford, UK

Part Time Receptionist
Company: Everyone Active
Location: Southam Leisure Centre,
Warwickshire, UK

Fitness Motivator
Company: Everyone Active
Location: Bedworth, UK
Club Promotional Staff
Company: énergie group
Location: Brentford, UK
Operations Manager
Company: Fusion Lifestyle
Location: London, England

Fitness Motivator Apprenticeship
Company: Everyone Active
Location: Fareham, Hampshire, UK

Tennis Manager

Company: GLL

Location: Waltham Forest, UK
Front of House Apprentice
Company: Everyone Active
Location: Staines, UK

Tennis Dev Assistant
Company: GLL

Location: Islington, UK
Assistant Manager
Company: Tone Leisure

Location: lvybridge, UK

Leisure Centre Manager
Company: Aspire Leisure Centre
Location: Stanmore, Middlesex, UK

Health Interventions Manager
Company: GLL
Location: Bayswater, West London, UK

Sports Development Manager
Company: Everyone Active
Location: St Albans, UK, UK
Assistant General Managers
Company: The Gym Group
Location: Various locations, UK
Recreation Assistant
Company: Parkwood Leisure
Location: Thetford, UK
Personal Trainers
Company: The Gym Group
Location: Various locations, UK
Trainee Duty Manager
Company: Legacy Leisure
Location: Newbury, UK
Recreation Assistants
Company: Parkwood Leisure
Location: Portsmouth, UK
Membership Consultant
Company: Everyone Active
Location: Bristol, UK
Assistant Studio Manager
Company: Pure Gym Limited
Location: Central London, UK
Business Manager
Company: Leeds City Council
Location: Leeds, UK

Duty Manager

Company: Legacy Leisure
Location: West Berkshire, UK
Senior Recreation Assistant
Company: GLL

Location: Bath, Somerset , UK
Recreation Assistants
Company: Parkwood Leisure
Location: North Devon, UK
Duty Manager

Company: Legacy Leisure
Location: West Berkshire, UK
Recreation Assistants
Company: Legacy Leisure
Location: Thatcham, UK
Recreation Assistants
Company: Parkwood Leisure
Location: Backwell, UK
Sports centre technician
Company: Aldenham School
Location: Aldenham, Herts, UK
Facilities Manager
Company: Rotherham Football Centre
Location: Rotherham, UK
Personal Trainer
Company: Pure Gym Limited
Location: Various locations, UK
Associate Lecturer in
Fitness Management
Company: Solent University
Location: Southampton, UK
Duty Manager

Company: Everyone Active
Location: Poole, Dorset, UK
Recreation Assistant
Company: Parkwood Leisure
Location: Oxford, UK

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

Trainee Duty Manager
Company: Parkwood Leisure
Location: Oxford, UK

Pool Operations Manager
Company: Fusion Lifestyle
Location: Middlesex, England
Lead Gymnastics Coach
Company: GLL

Location: Barnet, UK
Community Sports Manager
Company: GLL

Location: Rugby, UK

Direct Debit Administrator
Company: Pure Gym Limited
Location: Leeds, UK

Team Leader

Company: Everyone Active
Location: Bristol, UK

Swim Teacher

Company: Everyone Active
Location: Spelthorne, UK

Gym Manager

Company: Pure Gym Limited
Location: Various locations, UK
Duty Manager

Company: Calne Leisure

Location: Calne, Wiltshire, UK
Assistant Gym Manager
Company: Pure Gym Limited
Location: Wakefield, UK
Guidance Assessor FTC
Company: YMCAfit

Location: Various, UK
Corporate Administartor
Company: Pure Gym Limited
Location: Leeds Central Support, UK
Relief Membership Consultants
Company: Everyone Active
Location: Bedworth, UK

Golf Leisure Assistant
Company: GLL

Location: Bath, Somerset, UK
Recreational Assistants
Company: Parkwood Leisure
Location: Cardiff, UK

Full Time Instructor
Company: Parkwood Leisure
Location: Wales, UK
Membership Consultant
Company: Everyone Active
Location: Loughton, UK
Swimming Teacher
Company: Everyone Active
Location: Studley Leisure Centre, UK
Company Administrator
Company: Club Training.

Location: London W1, UK

Swim Lesson Coordinator
Company: Hertfordshire Sports Village
Location: Hertfordshire, UK
Membership Consultant
Company: Everyone Active

Location: Staines Upon Thames , UK

3 Twitter: @leisureopps

SportBU Duty Manager
Company: Bournemouth University
Location: Bournemouth, UK
Community Sport Manager
Company: Rugby Borough Council
Location: Rugby, UK

Facility Manager

Company: Oldham Community Leisure
Location: Oldham, UK

Club Promoter (Part time)
Company: énergie group

Location: Milton Keynes, UK
Fitness Advisor

Company: Private Members Health Club
Location: Chelsea, London, UK
Senior Recreation Assistant
Company: University of Brighton
Location: Brighton, Eastbourne, UK
Active Schools Manager
Company: Falkirk Community Trust
Location: Falkirk, UK

General Manager

Company: The Gym Group

Location: Various locations, UK
Customer Relations Manager
Company: Fusion Lifestyle

Location: Essex, England

Senior Operations Assistant
Company: Shenley Leisure Centre Trust
Location: Milton Keynes , UK
Centre Manager

Company: Chelmsford City Council
Location: Chelmsford, UK
Lifeguards (9 posts)

Company: Ipswich Borough Council
Location: Ipswich, UK

Part-Time Fitness Instructor
Company: énergie group

Location: Thornliebank, UK
Membership Consultant
Company: Everyone Active

Location: Watford, UK

Leisure Attendants

Company: Castle Point Borough Council
Location: Essex, UK

MoveGB Customer Motivator
Company: Move GB

Location: Bath, UK

Regional Activity Scout
Company: Move GB

Location: Various, UK

Events Operations Manager
Company: Xtra Mile Events Limited
Location: Hale, South Manchester, UK
Recreational Assistant
Company: Parkwood Leisure

Location: Weston-super-Mare, UK
Receptionist

Company: Parkwood Leisure

Location: Weston-super-Mare, UK
Lifeguard

Company: Swimming Tales

Location: Rayleigh, Essex, UK

©CYBERTREK 2015
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Part-time Fitness Instructor
Company: énergie group

Location: Loughborough, UK
Lifeguards

Company: Loughborough University
Location: Loughborough, UK
Assistant Manager - Cricket
Centre and EHB Sports Hall
Company: Loughborough University
Location: Loughborough, UK

Duty Manager

Company: Parkwood Leisure
Location: Bristol, UK

Duty Manager

Company: Everyone Active
Location: Southam Leisure Centre, UK
PT Tutor

Company: The Training Room
Location: Liverpool, UK

Gym Manager

Company: énergie group

Location: Loughborough, UK
Fitness Instructor

Company: énergie group

Location: Loughborough, UK
Casual Lifeguards

Company: Everyone Active
Location: Warwickshire, UK

Sales consultant

Company: Everyone Active
Location: Basildon, UK

College Sport Maker
Company: Woodhouse College
Location: Finchley, London, UK
Leisure Assistants

Company: Harlow Leisurezone
Location: Harlow, UK

Swim Teachers - Level 1
Company: Brio Leisure

Location: Various Brio Sites, UK
Duty Manager

Company: Legacy Leisure

Location: Newbury, UK

Fitness Instructor

Company: énergie group

Location: Eastbourne, UK
Recreation Assistant
Company: Legacy Leisure

Location: Exeter, UK

General Manager

Company: Fusion Lifestyle
Location: London, England
Aqua-Zone Co-ordinator (P/T)
Company: Legacy Leisure

Location: Exeter, UK

Swimming Teacher
Company: Everyone Active
Location: Fareham, UK

Senior Recreation Assistant
Company: GLL

Location: Rugby, Warwickshire, UK
Full / Part time Lifeguard
Company: Everyone Active
Location: Ely, UK

Fitness Instuctor (Part Time)
Company: énergie group

Location: Milton Keynes , UK
Recreation Assistant
Company: Everyone Active

Location: Staines, UK

Membership Consultant
Company: Everyone Active
Location: Poole, UK

Part Time / Casual Lifeguard
Company: Everyone Active
Location: Staines, UK

Fitness Operations Manager
Company: Fusion Lifestyle
Location: London, England

Recreation Assistant
Company: Parkwood Leisure
Location: Kettering, UK

Full/Part time Lifeguard
Company: Everyone Active
Location: Stratford - Upon - Avon, UK

PT Tutor
Company: The Training Room
Location: Witham, UK

Front of House Manager
Company: Everyone Active
Location: Aylesbury, UK
Training Manager
Company: Parkwood Holdings
Location: Worcester, UK

Club Manager

Company: Matt Roberts
Location: Hampstead, UK
Membership Sales Consultant
Company: énergie group
Location: Harrow, UK

Member Services Advisor
Company: Pure Gym Limited
Location: Leeds Central Support, UK
Club Manager

Company: énergie group
Location: East London, UK
Personal Trainer

Company: YMCA Club

Location: Central London, UK

Fitness Operations Manager
Company: Fusion Lifestyle
Location: London, England

Event Crew
Company: Big Bang Promotions
Location: Sheffield / London , UK

Roaming Sales Consultant
Company: Everyone Active
Location: Basildon/Havering, UK

Regional Business Manager
Company: Xercise 4 Less
Location: North West, UK

Personal Trainers
Company: Matt Roberts
Location: London, UK, UK

Associate Director
Company: The Sport, Leisure and
Culture Consultancy

Location: Nationwide

Impact Sales Consultant
Company: Xercise4less

Location: North West & Scotland, UK
Personal Trainer

Company: Xercise4less

Location: Nationwide, UK
General Manager

Company: Xercise4less

Location: Various locations, UK
Membership Consultant
Company: Xercise4lLess

Location: Nationwide, UK

Sales and Marketing Manager
Company: Xercisedless

Location: Various locations, UK
Swimming Teacher

Company: Becky Adlington's Swim Stars
Location: Nationwide, UK
Franchise Opportunities
Company: Premier Sport

Location: Nationwide, UK

First Aid Instructor Training
Company: Nuco Training

Location: Nationwide, UK

Beauty Therapists

Company: Center Parcs Ltd
Location: Elveden Forest, UK

Spa Therapist

Company: Donnington Valley Hotel
Location: Berkshire, UK

Beauty Therapist

Company: Norton House Hotel
Location: Ingliston Edinburgh, UK
Spa Therapist

Company: Feversham Arms Hotel
Location: North Yorkshire, UK

Spa Therapist
Company: Stoke Park
Location: Buckinghamshire

Spa Manager
Company: Luton Hoo Hotel Golf & Spa
Location: Luton, UK

Head Therapist
Company: Grand Jersey Hotel and Spa
Location: Jersey, UK

Hotel Reservations Advisor
Company: Merlin Entertainments
Location: Chessington, Surrey, UK

Commercial Operations Mgr
Company: National Trust
Location: West Sussex, UK

Ice Rink Team Leader
Company: Coca Cola London Eye
Location: London, UK

Operations Team Leader
Company: London Dungeon
Location: London, UK

Customer Experience Advisors
Company: Merlin Entertainments
Location: Chessington, Surrey, UK

Operations Supervisor
Company: Weymouth SEA LIFE Tower
Location: Weymouth, UK

Commercial Supervisor
Company: LEGOLAND kansas
Location: Missouri-Kansas City, US

Model Designer
Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Events Team Leader
Company: Legoland Discovery
Location: lllinois-Schaumburg, US

Hotel Front Office Manager
Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Duty Manager
Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Attractions Safety Auditor
Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Front Office Manager
Company: LEGOLAND California
Location: California-Carlsbad, US

Events Manager
Company: Thorpe Park Resort
Location: Surrey, UK

Director of Guest Services
Company: Paignton Zoo
Location: Paignton, UK

leisure opportunities job
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Pop star Jess Glynne partners 1Rebel

Grammy award-winning
songstress Jess Glynne has
teamed up with boutique
London fitness studio 1Rebel
to create a high intensity
workout for people on the go.
Glynne, who is well known
for her musical collabora-
tions with the likes of Clean
Bandit, has worked with
1Rebel and glacéau smartwa-
ter to formulate a 45-minute
session called #smartrebel.
Aimed at people in a rush,
the class combines two work-
outs, two studios and two
trainers, synced to a power
playlist produced by Glynne.
“In the lead up to the release of my debut
album, staying healthy and finding the time to
workout within a busy schedule has never been
so important,” said 25-year-old Glynne, whose
album launched last month. “As a musician, I
appreciate how much music evokes emotions
and I'm so excited to have curated this experi-
ence and playlist in partnership with glaceau
smartwater for London’s smart rebels.”
The workout includes a 20-minute
Reshape class — designed to condition and
resculpt selected muscle-groups - followed

The chart-topping singer takes her fitness very seriously

by a 20-minute intensive Ride class, which
incorporates hand weights and immersive
pyrotechnics. Complimentary glaceau smart-
water will be available throughout the session.

“Together with glaceau smartwater, we have
designed the ultimate workout for time-poor
Londoners,” added 1Rebel trainer Shara Tochia.
“At 1Rebel, we aim to revolutionise how the
capital approaches fitness and, with the #smart-
rebel workout, we believe we've created the
ultimate cycling, treadmill and weights fitness
experience.” Details: http://lei.sr?a=D8f5f O

Perfectionist traits linked to stress

Continued from front cover
By analysing a wide range of previ-
ously conducted research, the study
authors found that perfectionism is
closely associated with burnout - a
syndrome associated with chronic
stress that manifests as extreme
fatigue, perceived reduced accom-
plishment and eventual detachment.
Although applicable to sport
and education, the researchers
found the relationship is particu-
larly strong in employment settings
- something they suggest is increas-
ingly driven by a performance-outcomes
dominated focus in the modern workplace.
“Too often people confuse perfection-
ism with more desirable features such as
being conscientious,” said Dr Andrew Hill,
head of Taught Postgraduate Programmes at
York St John University. “Rather than being

24 Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

The study says companies must help promote work/life balance

more productive, perfectionists are likely
to find the workplace quite difficult and
stressful. Our research suggests that if per-
fectionists are unable to cope with demands
and uncertainty in the workplace, they will
experience a range of emotional difficulties”
Details: http://lei.sr?a=Z9v9] O

3 Twitter: @leisureopps

ADDRESS BOOK

W Arts & Business +44 (0)20 7378 8143
www.artsandbusiness.org.uk

B ALVA +44 (0)20 7222 1728
www.alva.org.uk

B Arts Council +44 (0)20 7333 0100
www.artscouncil.org.uk

B ASVA +44 (0)1786 475152
www.asva.co.uk

B BALPPA +44 (0)20 7403 4455
www.balppa.org

B BHA +44 (0)845 880 7744
www.bha.org.uk

B BiSL +44 (0)20 8780 2377
www.bisl.org

B CMAE +44 (0)1334 460 850
WWW.CInaeurope.org

B CIMSPA +44 (0)1509 226 474
www.cimspa.co.uk

B CPRE +44 (0)20 7981 2800
www.cpre.org.uk

B English Heritage +44 (0)870 333 1181
www.english-heritage.org.uk

B FSPA +44 (0)2476 414999
www.sportsandplay.com

M Fields in Trust +44 (0)20 7833 5360
www.fieldsintrust.org

B HHA +44 (0)20 7259 5688
www.hha.org.uk

B JAAPA +1703 836 4800
www.iaapa.org

B IEAP +44 (0)1403 265 988
www.ieap.co.uk

B Institute of Hospitality +44 (0)20 8661 4900

www.instituteothospitality.org.uk

B LPF +44 (0)1462 471932
www.leisurepropertyforum.org

M Natural England +44 (0)845 600 3078
www.naturalengland.org.uk

B People 1st +44 (0)870 060 2550
www.peopleist.co.uk

M REPs +44 (0)20 8686 6464
www.exerciseregister.org

B SAPCA +44 (0)24 7641 6316
www.sapca.org.uk

B Sports Aid +44 (0)20 7273 1975
www.sportsaid.org.uk

B Sport and Recreation Alliance
+44 (0)20 7976 3900
www.sportandrecreation.org.uk

B Sport England +44 (0)8458 508 508
www.sportengland.org

B Springboard +44 (0)20 7529 8610
www.springboarduk.org.uk

M SkillsActive +44 (0)20 7632 2000
www.skillsactive.com

B Tourism Management Institute
+44 (0)1926 641506
www.tmi.org.uk

B Tourism Society +44 (0)20 8661 4636
www.tourismsociety.org

M ukactive +44 (0)20 7420 8560
www.ukactive.org.uk

M VisitBritain +44 (0)20 7578 1000
www.visitbritain.com

B World Leisure +1 250 497 6578
www.worldleisure.org
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