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Oetker Collection set for New York and Sao Paulo

Luxury hotel brand Oetker Collection
is expanding into the Americas
with the launch of two hotels —
one in Sao Paulo and one in New
York - within the next three years.
The New York location, slated
to open in Q2 2018 in the for-
mer Sony Tower, was originally
built as the headquarters of AT&T
in 1984. Situated in the heart of
the city on Madison Avenue, the
43-storey Sony Tower is owned by
real estate investor and developer
Joseph Chetrit’s the Chetrit Group,
which bought the property in
2013 for US$1.1bn (€1bn, £734m).
Originally designed by American
architect Philip Johnson, the Sony Tower is
an iconic New York landmark, known for
its ornamental ‘Chippendale’ roofline and
considered to be one of the first postmod-
ern skyscrapers. Oetker’s hotel will include
170 bedrooms and suites across eight floors

CCL Holdings buys
Two Bunch Palms

The 75-year-old Two Bunch Palms
resort in California, US, has been
bought by hospitality and real estate
private investment company CCL
Holdings for an undisclosed amount.
The new management company
JRNL Two Bunch Palms, an affiliate
of CCL Holdings, will be retaining
the leadership team, with Kevin
Kelly as CEO, John Trudeau as man-
aging director and Rianna Riego as
executive director of brand and com-
munication. Kelly said there are plans
to build a world-class spa and well-
ness centre, a second hot mineral
springs grotto and a swimming pool.
Details: http://lei.sr?a=E8Y2U_S
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The Palacio Tangara in Sao Paolo is located in the Burle Marx Park

in the building, as well as a spa, fitness
centre, 25m (82ft) pool, restaurant and lounge.

“I am delighted that Oetker and its pres-
tigious portfolio of hotels are joining forces
with the Chetrit Group in an effort to open
a real Masterpiece Hotel in New York,” said

Six Senses announces
Doctor Oz tie-up

Six Senses Spas has teamed up with prom-
inent doctors Dr Mehmet Oz, Dr Michael
Breus and Dr Steven Gundry to develop Six
Senses Integrated Wellness, which aims to
address some of the most common issues
people face in ultra-stressed daily lives.
Perhaps best known for his The Dr Oz
Show American television programme, Dr
Oz is also a professor at the Department of
Surgery at Columbia University, directs the
Cardiovascular Institute and Complementary
Medicine Program at New York
Presbyterian Hospital, and is the co-author
of the popular You: Manual series of books.
Dr Breus, a fellow of The American Academy
of Sleep Medicine, is a clinical psychologist and
sleep specialist, and Dr Gundry, the founder
and director of The Center for Restorative
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Chetrit. “Thanks to the great quality
of the building, its marvellous loca-
tion, the visionary alignment between
the teams, and the bespoke design
concept, I am very excited about the
partnership and have no doubt in the
success of this fascinating project”

Oetker is also opening The
Palacio Tangara in Sao Paolo,
Brazil, in 2017. Located in the sur-
roundings of the Burle Marx Park,
whose gardens were designed by
noted Brazilian landscape architect
Roberto Burle Marx, the hotel’s 141
guestrooms will all have views over-
looking the park, and the fitness centre
and spa will have a private garden.

The interior design will be by William
Simonato and Patricia Anastassiadis, who
are creating bespoke design concepts for each
space. The hotel will also include a ballroom,
as well as indoor and outdoor swimming pools.
Details: http://lei.sr?a=s3F7Z_S
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Dr Mehmet Oz is known for his television show

Medicine in Palm Springs, is a cardiac sur-
geon and nutrition specialist. The three
doctors are all part of the Six Senses Wellness
Board, which has spent two years developing
the Integrated Wellness programme.

Through the programme, Six Senses’ in-
house team will measure and analyse key
physiological biomarkers to provide guests
Continued on back cover
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Guerlain to operate spa at One&Only

Luxury skincare, makeup and
fragrance brand Guerlain has
taken over operations at the
spa at One&Only The Palm
in Dubai from 8 December.
Set amid ponds, fountains,
gardens and open courtyards,
the spa at One&Only The
Palm features nine spa
suites, ranging from 60
to 110sq m (645 to 1,184sq
ft) with outdoor gardens,
ensuite changing rooms,
showers and restrooms.
Guerlain has designed
treatments for the One&Only
The Palm including Dubai
Harmony, a vitality-boost
with hot and cold touches, and Desert
d’Orient - an Oriental treatment journey.
Louis de Vilmorin, Guerlain International
Spas & Institutes director, said: “Always at
the edge of new techniques, Guerlain’s aes-
thetic know-how is perpetually driven by
the quest of uncompromised quality and
excellence, with a constant sense of detail
and precision, unlocking built-up tension,
relieving stress, reconnecting with your-
self, recovering a blissful energy — whatever

I'I:

The spa is set amid ponds, fountains, gardens and open courtyards

the client’s needs or wishes, the treatment
experience will go beyond expectations”

A selection of Guerlain products will
also be available at the Guerlain Spa
boutique at One&Only The Palm.

“We are truly delighted with the spa facilities
at One&Only The Palm in Dubai, and its
distinctive architecture, which complements
Guerlain’s timelessness,” said Laurent Besse,
Guerlain general manager in the Middle East.
Details: http://lei.sr?a=V4S5p_S

East meets West at new Dusit spa

The Dusit Thani Guam
resort has officially opened
its 10-treatment-room
Devarana Spa after a soft
opening earlier this year.

The spa on the US island
territory offers a full-range of
Dusit’s signature Devarana
Spa treatments, along with
a few created specifically for
the Guam location, including
the Tumon Bay Moon Ritual
and the Chamorro Inspired
Massage. The spa features
a hydro-jet massage pool;
hot and cold plunge pools;
hot rock slab; a Himalayan
rock salt meditation room;
fitness centre and swimming pool. From
early 2016, an adjacent Onsen area and
Onsen-style showers will also be available.

“The spa has a strong emphasis on pamper-
ing and wellness, transporting guests into a
world of total relaxation,” said spa manager
Thanyathorn Khosinthanaphat. “We draw on
authentic Thai healing therapies and western
disciplines to offer a host of ‘East-meets-West’

3 Twitter: @spaopps

VR T TR T T
S e

The spa offers a full range of Dusit’s signature Devarana treatments

treatments using world-class products, fresh
herbs and indigenous ingredients on Guam.

O.A. Coloma is the architect behind the
30-storey building’s design, and Studio Q
designed the interiors for the public spaces,
while Donna Baker designed the guestrooms.
The property is the tallest building on Guam
and the first new-build resort since 1999.
Details: http://lei.sr?a=D8K9c_S
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Rosewood opening Laos tent retreat

Rosewood is opening its
first luxury tent and villa
encampment near the city
of Luang Prabang in Laos.
Scheduled to open in 2017,
the resort will be immersed
in a virtually untouched
natural environment.

Set within a thickly
forested setting with natural
water features, including
a meandering river and
waterfall, each of the resort’s
22 accommodations will
be bordered by a stream or
riverbank. The resort will be
designed to encourage guests
to unwind and “become as
one with the serene natural surroundings,”
the company said, with features such as
open-air showers, tubs and living rooms.

Built according to UNESCO guide-
lines by Bangkok-based American
architect Bill Bensley, the resort will also be the
site of a philanthropic hospitality school.

An arrival manor - the first indication of the
forest retreat to visitors entering the area — will
house the brand’s three-treatment-room Sense,
A Rosewood Spa, along with a bar and bistro.

The tent resort will be built according to UNESCO guidelines

The resort will include eight deluxe vil-
las, three garden villas, six private pool villas
and five luxury tents. The 100sq m (1,076sq
ft) luxury tents — a first for Rosewood
- will each feature their own private
dining areas and wrap-around decks.

Each accommodation will be unique, but
will showcase elements inspired by Lao tra-
dition and French colonial style, including
design, architecture, materials and artwork.
Details: http://lei.sr?a=r7a8t_S

Mammoth NC resort to include spa

A sprawling lifestyle resort
in the shadow of the Great
Smoky Mountains is due
to bring hotels, restaurants,
retail, sports and other
elements of leisure to the
North Carolina wilderness.
Former Disney executive
Jerry Pospisil is overseeing the
development of the US$14bn
(€13.2bn, £9.3bn) complex,
which will stretch 4,500 acres.
“The resort will com-
bine wilderness experiences,
upscale amenities, family
entertainment, casual and fine
dining, retail shopping, lodging and champi-
onship golf;” said Pospisil, who is president of
development company Cataloochee Holdings.
Architecture studio Urban Design
Group developed the masterplan for the
project, which seeks to create an “archi-
tectural environment with a sophisticated
rustic outdoor character that reflects the
spectacular landscape of lakes and valleys.”
Accommodation facilities will include camp-
grounds, an RV park, a variety of high-end

© CYBERTREK 2015
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The resort will be built near the Great Smoky Mountains

hotels and a 375-room Wilderness lodge,
which will feature a 16,000sq ft (1,500sq m)
state-of-the-art spa. There are also plans to add
a wellness campus, assisted care facility and
rehab centre. The resort will be set around The
Commons - a pedestrianised main street, with
a 450,000sq ft (41,800s8q m) retail store and a
public plaza at its heart. Meandering pathways
will lead guests to cinemas, hotels, residencies,
restaurants, shops and art galleries.

Details: http://lei.sr?a=a2c9R_S

Markus Iseli named MD of
Canyon Ranch Kaplankaya

Iseli will oversee all operations for the property

Wellness destination Canyon Ranch
has appointed Markus Iseli managing
director for its inaugural international
resort, Canyon Ranch Wellness Resort
at Kaplankaya. The resort is slated to
open July 2016 as the anchor brand of an
exclusive waterfront enclave on the south
Aegean coast, near the city of Bodrum.
Iseli brings more than 30 years
of international luxury hospitality
experience to the brand, which chose
the site in Turkey for its confluence of
stunning landscape, rich history, and
thousands of years of healing tradition.
Iseli will oversee all operations for
the property, which will boast 141
guestrooms; a 107,500sq ft (9,987sq m)
spa; fitness and wellness centre.
Details: http://lei.sr?7a=k6 W4g_S

Foster joins Marcus Hotels &
Resorts as SVP development

Andrea Foster has been named senior vice
president for development for Milwaukee,
US-based Marcus Hotels & Resorts
and MCS Capital LLC, whose portfolio
includes 20 resorts and hotels in the US.

Foster, a 20-year hospitality veteran and
lodging industry expert, will be responsible
for marketing the company’s hotel
management capabilities and identifying
and securing potential acquisition, joint
venture and third-party management
opportunities for the company.

Foster joins Marcus Hotels &
Resorts and MCS Capital from PKF
Consulting| CBRE Hotels, where she most
recently served as managing director,
leading PKF’s Boston office and overseeing
its national Spa Advisory Practice. From
2006-2011, she served as vice president,
marketing and business development for
destination spa resort Miraval Holdings.
Details: http://lei.sr?a=k3m9vm_S
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ESPA at The Ritz-Carlton, Macau
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With our fully, flexible spa
solutions, every partner can
choose the precise solution

to meet their bespoke
business needs.

espa-consulting.com
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Graves-designed hotel to be Conrad

A beachfront hotel and
resort in Florida designed by
renowned architect Michael
Graves will finally open in
the first half of 2016 after a
turbulent path to completion.
The 24-storey oceanfront
property - located in the city
of Fort Lauderdale — was orig-
inally branded as a Donald
Trump International Hotel
& Tower development, but
fell into foreclosure in 2012
amid legal wrangling over
the funding, licensing and
construction of the project.
Developer CFLB
Partnership LLC later
bought the property for $s115m (€105.6m,
£76m), according to local reports. Hilton
Worldwide then negotiated a deal to open
and operate a Conrad-branded hotel,
resort and residential complex on the site.
Now the final stages of a US$38m
(€34.9m, £25m) renovation are underway.

Nayara adding luxury tent resort

A luxury tented
resort will join
Nayara Hotels, the
Costa Rican well-
ness brand set in the
rainforests of Costa
Rica’s Arenal Volcano
National Park.

Nayara Tented
Resort will include
24 tented lodges,
each 954sq ft (88sq
m), with a master
bedroom and en-
suite bathroom, along
with an adjoining tent
that can be arranged as a second bedroom or
lounge. Each tent will sit on its own platform,
furnished with an outdoor living area and a
plunge pool filled from the nearby hot springs.

The tented properties are being built
by Luxury Frontiers, which specialises in
conceiving, designing and developing luxury
tented suites and tree-top experiences.

“We loved the beautiful tented camps
in Africa and Asia, and recognised that
there was nothing in Costa Rica - or even
Central America - as spectacular, especially
nothing that was open year-round,” said
Leo Ghitis, owner of Nayara Hotels. “We
have access to the highest mountain in the

3 Twitter: @spaopps

The property was one of the final projects designed by Graves

The property was one of the final projects
designed by Graves, who died in March at
the age of 80. When it opens next year, the
Conrad Fort Lauderdale will feature 290 bed-
rooms, 75 residences and a 4,000sq ft (372sq m)
ocean view spa and fitness centre.

Details: http://lei.sr?a=V2a6M_S

Luxury Frontiers is buiding the tented properties, which include a plunge pool

area with 360-degree views. It is a magical
setting for an ultra-luxury tented camp?”

Guests at Nayara Tented Resort will have
access to the facilities — including the spas
- at Nayara’s other two sister properties
- Nayara Hotel, Spa & Resort, and the
adults-only Nayara Springs — but Nayara
Tented Resort will also include its own
three-treatment-room Wellness Oasis,
which will incorporate local elements, such
as volcanic mud, into its treatments.

The spa at Nayara Springs features a steam
and sauna room as well as open-air treatment
pavilions that look out onto the rainforest.
Details: http://lei.sr?a=a6T6E_S
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You're either growingims
your spa or you're ot
Grow confidently
with Booker

MORE THAN 90,000 PROFESSIONALS TRUST
BOOKER TO GROW THEIR LOCATION EVERY DAY,

Let us help you grow.

Visit booker.com/growmyspa or call +1.866.966.9798 to schedule your tour today.



Time to sleep...
in the spa!

WDSON BRUM
Director of spa
Four Seasons Hotel
Lion Palace

St. Petersburg

ave you thought how regener-
ated and relaxed you feel after a
massage? Have you also noticed
how quickly you can fall asleep
while in the ambiance of a treatment room?

Thinking about both of those things, I
decided to extend our massage experience
at the Luceo Spa in the Four Seasons Hotel
Lion Palace St. Petersburg a bit longer, and
create something that we all dreamed about.

A busy lifestyle may keep us away from
napping. While naps do not necessarily
make up for inadequate or poor quality
nighttime sleep, a short nap of 20 to
30 minutes can help to improve mood,
alertness and performance. Napping has
psychological benefits as well; it’s like a
mini-vacation for your mind. Is an easy way
to get some relaxation and rejuvenation!

The chemistry of sleep is relevant
in relation to the massage, because it
directly influences the body’s produc-
tion of serotonin, a neurotransmitter
related to well-being and happiness,
which is essential for the production of
melatonin - the hormone which helps
to control your sleep and wake cycles.

At Luceo Spa we offer a massage
called Sleep Time; this treatment is a
massage, followed by a 20-minute nap in
the quiet, relaxing atmosphere of the spa.

The experience begins with guests
drinking a chamomile tea before their
treatment, starting the relaxation process.
The massage is performed with Santa
Maria Novella’s Autumn Oil, which
contains a mixture of lavender, blue
chamonmile, patchouli and sweet orange.

Using Chinese techniques in the scalp,
guests are left to sleep for 20 to 30 min-
utes right after their massage, on a cozy
environment with a feather pillow and
warm blankets. An old fashioned alarm
clock will go off after 20 minutes, and
the therapist will greet the guest with
a pre-ordered cappuccino or espresso!

Nappers are in good company: Winston
Churchill, John E. Kennedy, Napoleon,
Albert Einstein and Thomas Edison are
known to have valued an afternoon nap.

Why not offer a 10 to 15 minute nap after
amassage as an add-on, so guests are able to
experience the power of a good nap?

6 Read Spa Opportunities online: www.spaopportunities.com/digital
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Anantara The Palm Dubai
has expanded its spa, adding
six treatment rooms as well
as new male, female and
couples’ hammam facilities.

The two-tier spa now
includes 24 treatment rooms,
including two new 34sq m
(366sq ft) couples’ massage
rooms with built-in sauna,
showers and whirlpool, fea-
turing Microsilk technology.

“We are the first spa in
the region to introduce
Microsilk technology, the
bathing experience beauty
experts are calling ‘the
Fountain of Youth,” said
Jean-Fracois Laurent, general manager,
Anantara The Palm Dubai Resort.

The spa also includes two beauty rooms, a
Thai massage suite, a holistic cocoon room,
an Ayurveda suite and three couples’ suites
featuring a Serali steam bath, experience
showers and an infinity solo pool bath.

www.spaopportunities.com

a adds hammam
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The spa has added male, female and couples’ hammam facilities

Guests now have an expanded choice
of more than 30 treatments covering well-
ness therapies with roots from Asia to
the Middle East, as well as traditional
hammam rituals, body and Ayurvedic
treatments and results-oriented facials.
Details: http://lei.sr?7a=K2W7G_S

Plans for Black Sea's largest resort

A Romanian aquaculture
and tourism development
company has revealed
plans to build the Black
Sea’s largest holiday resort.

AgriEuro Corp owns
more than 4,000 acres of
land in the Danube Delta -
a UNESCO World Heritage
Site - and has earmarked the
area as an ideal location for an
“all-inclusive entertainment
and accommodation
resort with an exotic
surrounding landscape, a
mild climate and unique
geographical features”

The company has
hired Romanian architects and con-
structors Tehnomontaj to conduct a
feasibility study and design accommodation
and leisure facilities for 620 guests.

The initial vision for the resort has two
main components: a hotel and spa on the
shore of the Black Sea and a complex of eco
cabins spread across a nearby 5-acre island.
These will be linked by a skm promenade
where guests can walk, cycle and participate
in bird watching, fishing and photography.

The resort would also offer hunting
trips as well as water sports activities.

3 Twitter: @spaopps

AgriEuro wants to build a resort in a UNESCO World Heritage Site

Tehnomontaj will now conduct a
geotechnological study of the area to explore
how the resort may be built in as sustainable
a way as possible and how it can be made
accessible by land, air and sea. AgriEuro
Corp already owns a number of properties
in the area, and these are likely to be renovated
to house some facilities for the resort.

AgriEuro CEO Radu Cosmin Monda said
the company plans to respect all rules of
conservation of the unique UNESCO World
Heritage Site during the process.

Details: http://lei.sr?a=d2D6H_S
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Our Difference:

Vital to a spa’s vitality.

From spas on land and sea to products that are globally recognized, Steiner’s strength is
connecting its brands with people, forging long-term relationships built on trust, loyalty
and integrity. With a brand following at the core of our business, we breathe life into

existing spas while breeding a new generation of spas.

Operating in more than 200 spas worldwide, our difference is in how we bridge spa and

culture to create spas for all cultures.

Let's connect.

+ Spa Design

+ Spa Operations

« Treatment Development

« Product and Skincare Selection
« Branding and Marketing

« Recruitment and Training

« Equipment and Supplies

Call +1 305 284 1493 or visit steinerspaconsulting.com to learn more about our brands, services and partnership opportunities.



CALENDAR

20-21January 2016

The London Health Show

Olympia, London

The London Health Show brings together
buyers and distributors from the UK’s
healthy living and wellness marketplaces.
Tel: +44 (0)207 127 4501
www.londonhealthshow.com

21-24 January 2016

Les Thermalies

Carrousel du Louvre, Paris, France
French water and wellness show
with exhibition themes focused

on thalassotherapy, thermal spas,
balneotherapy, day spas and beauty.
Tel: +33 (0)1 45 56 09 09
www.thermalies.com

31January - 1 February 2016
Professional Beauty GCC

The Meydan, Dubai

Brings together beauty, hair

and spa brands in the Middle East.
Tel: +971 (0)40 375 7300
www.professionalbeautygcc.com

31 January - 2 February 2016
Spatex

Ricoh Arena, Coventry, UK

UK exhibition for the wet leisure sector.
Includes spas, saunas, hydrotherapy,
steamrooms and pools.

Tel: +44 (0)126 435 8558
www.spatex.co.uk

24-26 February 2016

BeautyAsia

Suntec Singapore, Singapore

Cosmetics, fragrance, skin and hair product,
equipment and packaging exhibition.

Tel: +65 6299 8611

www.beautyasia.com.sg

28-29 February 2016

Professional Wellness & Spa Convention
ExCel, London

International spa and wellness figures
convene for two days of talks and
networking, plus the World Spa Awards.
Tel: +44 (0)207 351 0536

6-8 March 2016

IECSC New York

Javits Convention Center, New York, US
The International Esthetics, Cosmetics & Spa
Conference comes to New York.

Tel: +1 212 895 8234

www.iecsc.com/ny

8 Read Spa Opportunities online: www.spaopportunities.com/digital
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Some of the delegates at last year’s Washington Spa Alliance Symposium

22 March 2016

Washington Spa Alliance Symposium
Washington, D.C., US

Washington Spa Alliance’s 6th annual
Symposium is an interactive day-long
event that brings together local and
international leaders in spa. This year’s

7-8 March 2016

Healing Summit

Berlin, Germany

Inspirational talks for wellness professionals
hosted by Healing Hotels of the World.

Tel: +49 221 20531175
www.healinghotelsoftheworld.com

14-16 April 2016

Intercharm Professional

Crocus Expo, Moscow, Russia

Cosmetic and equipment suppliers exhibit at
this trade show for the Russian beauty sector.
Tel: + 7 495 937 6861

www.intercharm.ru

17-20 April 2016

Spatec Spring North America

Omni Barton Creek, Austin, Texas, US
American spa operators and suppliers build
strategic relationships in a series of
face-to-face business meetings.

Tel: +1 843 375 9224
www.spatecevents.com

3 Twitter: @spaopps

theme is “The New Language of Spa”
The gathering aims to inspire the spa
community to advance a human agenda
of health and wellbeing.

Tel: + 1202 244 3300
www.washingtonspaalliance.com/
symposium

18-21 March 2016

Cosmoprof Worldwide

Bologna, Italy

One of the world’s biggest beauty trade fairs,
covering 90,000sq m, which attracts more
than 207,000 visitors. Aimed at buyers,
distributors and importers interested in
discovering new products, equipment,
machinery and service solutions. The
perfumery, beauty & spa, hair, packaging,
green and nail sectors are all covered.

Tel: +39 02 796 420
www.cosmoprof.com

15-17 May 2016

Beautyworld Middle East

Dubai, UAE

Trade show and networking for beauty,
wellbeing, haircare and fragrance industries.
Now in its 20th year, the show offers visitors
the convenience of meeting more than 1,000
companies face-to-face over three days.

Tel: +971 4 38 94 500
www.beautyworldme.com
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Globally renowned skincare brand inspired by Provence.
80 Spas in 25 countries already benefit from Spa L'OCCITANE's expertise:

e High consumer brand awareness

e More than |0-year experience in the Spa industry

e Unique yet flexible Spa concept in exclusive locations

e Dynamic PR and marketing network to increase the visibility of partner hotels

e Customized treatment menu with expert treatment protocols and professional training programme
. Strong retail expertise boosting product revenue and Spa profitability

Flagship Spa LOCCITANE in Provence, Hong Kong & Brazil

Petit Spa LOCCITANE & Spa by LOCCITANE in luxurious 5% hotels with a true story and soul in 25 countries:
Europe: France, Portugal, Switzerland, Spain, Poland, Slovakia, Lithuania, Czech Republic & Russia * Middle East: Dubai & Israel
North America & the Caribbean: USA, Mexico, Bahamas & Dominican Republic * South America: Brazil
Asia-Pacific: Thailand, Indonesia, Singapore, Malaysia, India, Cambodia, China, Taiwan, Hong Kong, Macau & Australia

spa.loccitane.com n SPA LOCCITANE spacontact@loccitane.com.hk
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Clarins No.1 Prestige skin care brand in Europe
60 years of Spa Experience.

With a network of 170 Skin Spas (Day Spa) around the world, Clarins is the undisputed leader in Spa operations.
For more than 15 years, Clarins has collaborated with prestigious hotel partners with its award - winning Spa by Clarins concept.

‘NPD BeautyTrends®: products sold in Perfumeries and Department Stores, Luxury brands, value sales 2014 on a total 4 countries (France, Italy, Spain mainland and UK).

Visit us at: http://int.clarins.com/en/spa/spa
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Spameeting panel tackles design

Spameeting EMEA 2015
kicked off on 6 December
with a conference programme
at the Meydan Hotel in Dubai,
UAE. Spameeting is a two and
a half day event that allows
buyers and suppliers in the
spa industry to connect and
do business. The conference
comprised four panel
discussions, the first of
which was on ‘Design in Spa.

Speakers debated what the
best formula for determining
the size of a spa is, but noted
that often there are many
variables to consider and the
design is frequently created
before feasibility studies have been conducted.

Clive McNish, general manager of GOCO
Hospitality, noted that some of the world’s
leading brands have spa policies that haven’t
moved on and they continue to put spas in
hotel basements as an afterthought. The
resounding message from the panel was that

Two Ritz-Catos to open

The Ritz-Carlton Hotel \
Company will develop :
two hotels in Asia in
partnership with YTL
Hotels: The Ritz-Carlton
Koh Samui in Thailand and a
Ritz-Carlton Reserve in Japan.
The Ritz-Carlton Reserve
Niseko Village will be set at
the base of Mount Niseko-
Annupuri, a Japanese ski
haven, and will include just 50
rooms. Scheduled for comple-
tion in 2020, the ski-in, ski-out
Ritz-Carlton Reserve will be
the first in Japan, and will join
other Ritz properties in Tokyo,
Osaka, Kyoto and Okinawa.
A spokesperson for the company said it is
likely the resort will feature a spa, but added
that it was too soon to disclose further details.
“Ritz-Carlton Reserves feature signature,
one-of-a-kind boutique resorts positioned
in unique settings, each with a distinctive
personality and sense of place reflecting its
history and culture,” said Herve Humler,
president and chief operating officer, The
Ritz-Carlton. “Niseko is a natural choice
to complement our existing exclusive portfolio.”
The Ritz-Carlton, Koh Samui will be
developed in the region of Plai Laem in the

©CYBERTREK 2015

A Twitter: @spaopps

Clive McNish, general manager, GOCO Hospitality, spoke on the panel

there’s no one-size-fits-all for spa design,
because each site depends on the local market,
viable space and facilities required. Corporate
hotel spa chains have brand standards to work
towards based on the number of guests and
whether the hotel is leisure or corporate.
Details: http://lei.sr?a=u4M5f S

in Asia

The Ritz-Carlton Koh Samui will be developed in Plai Laem

northern tip of the island, and will feature
187 guestrooms and villas with a collec-
tion of wellness and recreational facilities.
Again, spa details have not been decided.

“When styling and designing a Ritz-
Carlton, we are extremely conscious
of the surrounding and abundant
natural beauty which makes people
fall in love with the destination,” said
Humler. “We want guests to enjoy and
discover the extraordinary diversity and
beauty to be found in this part of Thailand.”
Details: http://lei.sr?2a=T4W9P_S
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SPA PRODUCTS UPDATE

Phytomer launches
Christmas gift sets

French skincare brand Phytomer has
launched a new Christmas Gift set that in-
cludes three of its best-loved facial products.
The set includes Phytomer Expert Youth,
a luxurious cream that energises skin cells
and restores their ability to activate wrinkle
repair while maintaining the ideal skin hydric-
balance; Phytomer Night Recharge Youth
Enhancing Cream, which focuses on night-time
cell renewal; and Phytomer Vegtal Exfoliant,
which adapts to every skin type, eliminating
impurities and refining the skin’s texture.

KEYWORDZ PHYTOMER

Caci International expands
and sails the seas

British Company CACI International - the
brand behind the original ‘non-surgical facelift’
treatment - is riding a new wave of success.
Their celebrity loved facial is not only avail-
able on land at high-end spas and hotels, these
days you'll also find the beauty treatment at
health spas on-board the most extravagant
superyachts that sail the worlds oceans.

Caci treatments are available at sea on the
fleet of cruise ships including Equanimity, My
Titania, My Serene and World Residensea.
KEYWORD: CACI

12  Read Spa Opportunities online: www.spaopportunities.com/digital

lla’s Gold Collection - featuring three types of gold — makes
its debut at iconic British retailer Harrods

Skincare brand ila has launched its ila
Gold Collection at iconic British retailer
Harrods. Made from Ethiopian frankin-
cense and a trio of pure gold minerals, the
skincare range offers users restored and
youthful skin without the use of chemicals.

The ila Cellular Age-Restore Face Cream
contains 24-carat gold, homeopathic and
colloidal gold, which the company says
will boost the production of collagen,
while ila Gold Cellular Age-Restore Face
Serum contains ilas natural plant-based

Hyaluronic Acid that penetrates easily into the
skin, rehydrating and softening. Ila has also
developed a bespoke Sonic Wave Therapy tool
to be used in conjunction with the ila Gold
Cellular Age-Restore Face Serum to further
penetrate the skin.

The new range also includes the ila Gold
Cellular Age-Restore Face Cleanser, which
uses Babassu oil, Boswellia and Jasmin extracts
to remove everyday toxins; and the ila Gold
Cellular Age-Restore Face Toner.

KEYWORD: ILA-SPA

Spiezia Organics debuts new branding with local flair

Spiezia Organics skincare brand
has relaunched its entire range
with new branding - Made For Life.

It says the new name reflects
its philosophy and ethics, and
symbolises the important choices
that contribute to personal well
being and feeling good about life,
as well as adding to the wellbeing
of the world in which we live.

“We felt that the timing was perfect to
deliver a new look to the consumer,” said
Amanda Barlow, managing director of
Speizia Organics. “Made for Life says it all”

The rebrand introduces three product
categories - Made for Face, Made for Body

3 Twitter: @spaopps

SO0

and Made for Therapy. The product line up
has been improved, with some products being
renamed and the complete product line is now
packaged in vibrant coloured boxes featuring
Cornish artwork.

KEYWORD: SPIEZIA ORGANICS

©CYBERTREK 2015



SPA PRODUCTS UPDATE

Murad’s new range targets
blemish-prone adult skin

Murad is launching an Anti-
| Ageing Blemish  Control

ll
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range, designed to target
blemishes in adult skin while
simultaneously address-
ing the signs of ageing.

The Advanced Blemish &
Wrinkle Reducer and Anti-
Ageing Moisture SPF30 both
contain Kombucha Collagen
which

antioxidant-rich fermented

-

Murad
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Defence, includes

.. black tea. The Kombucha
e Collagen Defence acts like
_ a probiotic for the skin,

supporting detoxification -
——

which is important to reduce
blemishes - and also helps prevent collagen
breakdown, which helps reduce the appearance
of fine lines and wrinkles. Another key
ingredient is Black Cohosh, a phytoestrogen
which helps combat hormonal breakouts.
KEYWORD: MURAD

Sodashi launches in Japan

brand Sodashi has
launched its pure botanical range into The
Ritz-Carlton, which has
completed a multi-phase transformation,
with the Sodashi
body therapies as part of its new look.

Australian  skincare

Tokyo, recently

nurturing facials and

©CYBERTREK 2015
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For more information, or to contact any of these companies, log on to spa-kit.net

VOYA

FEARLESQUE
HYDRATIMGG i T B
Imwni aennge & bessbireiaie

Voya debuts new dry skin
range and treatments

Irish organic skincare company Voya con-
tinues its global growth campaign with the
launch of a second facial range for dry skin
and treatment. The organic Dry Skin Facial
Range and prescriptive professional facial
treatment will be introduced at partner spas
internationally and follows its Oily Skin Facial
range launch in summer 2015. Then in March
2016 Voya will launch the Sensitive Skin
Facial Range to complete the full collection.

“This new Dry Facial Skincare Range not
only epitomises Voya’s branding evolution with
beautiful new packaging, but it also reflects
Voya’s status as a leading organic force within
the industry;” said Kira Walton, co-founder.
KEYWORD: VOYA

- Thalgo reveals a formula for oil-prone skin

Sodashi founder Megan Larsen said: “There
is synergy in that both Sodashi and The Ritz
Carlton, Tokyo are seeking to offer guests the
finest products, experience and results”

Sodashi formulates its collection using
natural ingredients harvested sustainably. The
toxin-free treatments are designed to work
holistically to nurture the mind and body. No

Thalgo has introduced its Pureté Ma-
rine skincare line formulated to give
healthy, clean skin with a matte finish.
The Thalgo Laboratories have incorpo-
rated two algae into the range: Fucus
spiralis and Tetraselmis chui, which are
highly concentrated in zinc, helping to
regulate sebum production to reduce
shine, blocked pores and imperfec-
tions. Together with ingredient Séve
Bleue des Océans — which Thalgo says
contains 14 times more silicium, 12
times more manganese and eight times
more zinc than sea water - this combi-
nation is designed to increase the skin’s
hydration, while also replenishing
it with minerals to stimulate cellular
metabolism. The range includes Per-
fect Matte Fluid; Intense Regulating
Concentrate  to  rebalance  skin;
Absolute Purifying Mask to tighten
pores, and the Imperfection Corrector.
KEYWORD: THALGO

synthetic chemicals, artificial preservatives,
mineral oils or synthetic fragrances are used in
the manufacture of the range. Other properties
recently added to Sodashis portfolio include
Akasha Holistic Wellbeing Centre at Hotel Café
Royal London; The Spa at Mandarin Oriental
London Hyde Park and more.

KEYWORD: SODASHI

Read Spa Opportunities online: www.spaopportunities.com/digital 13
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TO ADVERTISE call +44 (0)1462 471902 email sales@spaopportunities.com

spa opportunities JOBS ONLINE

B Mobile freelance beauty

therapists

Relax Massage
Salary: £37 per hour
Job location: London, UK

H Spa Therapist
Rockliffe Hall

Job location: Hurworth, Near
Darlington, UK

B Assistant Manager

Boringdon Hall Hotel
Salary: Competitive
Job location: Plymouth, UK

® Spa Therapist
Boringdon Hall Hotel
Salary: Competitive

Job location: Plymouth, UK

m Beauty Therapist

The Wellbeing (London) Co
Salary: Competitive

Job location: Richmond, London,
UK

m Spa Therapists

Lifehouse Spa and Hotel
Salary: Competitive
Job location: Essex, UK

B Associate Director of Spa
Four Seasons Hotel

George V Paris
Salary: Competitive
Job location: Paris, France

® International Training
Manager

ESPA International

Salary: Competitive

Job location: Based in the UK with
international travel

B Beauty Therapist
(Various full/part time
hours)

Center Parcs Ltd
Salary: £8.25 per hour
Job location: Brandon, Suffolk, UK

m Beauty Therapist

(Various hours)

Center Parcs Ltd
Salary: £8.25 per hour
Job location: Woburn, Bedfordshire,

For more details: www.spaopportunities.com

Find great staff

Our recruitment solutions

get your vacancies in front of
great candidates through our 7
media channels across digital,
social and print to ensure you
attract the very best.

Spa Opportunities recruitment

Be seen
by more than
500,000
job seekers
amonth

Your vacancies will appear on all the following:

1 websites

spaopportunities.com is the industry’s top
website for news, jobs, careers and training.
Your vacancies are listed on this and also
the Spa Business and Leisure Opportunities
websites, to get them in front of both
jobseekers and hard-to-reach candidates
who aren't actively looking for a move.

2 Ezines

Your vacancies are also sent out on all
relevant Leisure Media ezines. Our ezines are
subscription-only, which is your guarantee of
the quality of the readership and candidates.

3 Instantalerts

When we post your job online, a branded Spa
Opportunities Instant Alert for your vacancy is
automatically sent to jobseekers by request.

4 Printmagazine

Mag-7 bookings get a prominent branded
recruitment advertisement in Spa
Opportunities magazine to reinforce your
brand and raise your profile with jobseekers.

5 PDFmagazine

Spa Opportunities has thousands of readers
who view the publication in PDF format on
their computer, smartphone or tablet, so
your advertisement can include web links to
your online microsite and your website.

6 Digital magazine

Digital Turning Pages enables readers to
view Spa Opportunities online, getting more
exposure for your advert.

7 Social media/RSS
All vacancies are distributed to jobseekers
on Twitter and Facebook and also via RSS.

Contact Helen Andrews
+44 (0)1462471902

&

helenandrews@leisuremedia.com

INJWLINGOId
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RECRUITMENT
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TO ADVERTISE call +44 (0)1462 471902 email sales@spaopportunities.com

SPA THERAPISTS

Location: Essex, United Kingdom
Salary: Competitive

e”s
4®

lifehouse

spa & hotel

The person

Experienced spa therapists, ideally
having worked in a highly customer
service oriented spa environment
Outgoing, nurturing and

friendly people

Passionate about the health and
well-being industry and be able

to communicate that passion
appropriately to our guests
CIDESCO/BABTAC qualified (or
equivalent) and experienced

(NVQ level 3 or similar).

Flexible in approach and work best
in a team-working environment
Have excellent

communication skKills.

Fluent in spoken English

Preferably own their own car

Have a legal right to work in the UK

The rewards

Highly competitive basic salary
Uncapped commission of 10
per cent on retail sales

Free accommodation

support available

Excellent training and
development opportunities
Excellent career progression
opportunities within a

growing successful spa

Further qualifications in retail
and customer service diplomas
Meals on duty and

uniform provided

Free use of the pool, spa and
gym - plus discounts on spa
days and overnight stays

Apply now: http://lei.sr?a=V3J5b
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International Training

Manager

Location: Based in the UK with international travel

Salary: Competitive

You will be the guardian of the integrity of ESPA treatments

and products to ensure that a pure and accurate message is
communicated at all times. You will deliver exceptional train-
ing on ESPA products, treatments and ACTIVE Retail at any

of our accounts worldwide to the expected 5 star standard.

ESSENTIAL KEY SKILLS AND REQUIREMENTS

You will have a minimum
of NVQ Level 3 or
equivalent in Beauty
Therapy (Face and Body)
You will have a genuine
interest in traditional
Holistic Therapies.
Previous experience in a
5 star environment as a
Head Therapist, Trainer or

teams who are multi-
lingual/cultural.

Ability to think outside
the box and deal with
unexpected situations
Strong written and verbal
communication skills
Full, clean driving licence
Full passport with no
restrictions

This role involves
extensive periods of
overseas travel

Spa Manager preferred.
Be confident in training
and communicating to

Apply now: http://lei.sr?a=q9X8E

Job opportunities

Center Parcs is the leading provider of short break holidays
in the UK, delighting generations of guests for the past 27
years. Each of our Villages is set in beautiful forest locations
with over 200 activities and after recently opening our fifth
Village, we now employ a team of more than 7,000 people.

Aqua Sana is our award winning spa which welcomes guests
who are on short breaks as well as spa day clients. As well
as ‘World of Spa’ there is a full treatment menu, using
Elemis, Decléor and our own signature ranges. We also have
an Express Beauty area, a fully stocked Boutique, and Vitalé
Café Bar. Aqua Sana is a high quality, continually evolving
spa concept.

If you're as passionate as we are about the benefits that spa
can bring, why not be part of our evolution?

We are currently recruiting for various roles within our
Aqua Sana teams across the 5 villages, including;

BEAUTY THERAPIST (FULL & PART TIME)
EXPRESS BEAUTY THERAPIST

SPA HOST

SPA LIFEGUARD

SPA THERAPIST

Location: Hurworth, near Darlington
Role: Spa Therapist

Reporting to the Treatment Manager, the Spa Therapist will be
responsible for providing the highest level of luxury treatments

and ensuring that guests receive five star care and attention at all
times. They will ensure treatment room presentation standards
are maintained and product usage guidelines are adhered to.
They must provide advice

to all guests and members

using the Spa on treatments, X

products and related Spa

services and ensure that ROCKLIFFE HALL
all  operational standards HOTEL - GOLF - SPA

are  enthusiastically  and * % % * Kk
consistently achieved.

Our ideal Spa Therapist will:

* Have a level 3 beauty/massage qualification or equivalent
* Be flexible and be able to work most weekends

* Have a positive can do attitude

e Present themselves impeccably at all times

* Have excellent communication skills

* Be able to organise themselves and use their initiative

Apply now: http://lei.srta=/F/x5

AQUA SANA
e W

If you're interested in a career within Aqua Sana, please visit
the Center Parcs Careers Website and select ‘Job Search’.

Here you can select the Village where you are interested in
working and see what opportunities are currently available.
You can also register for ‘Job Alerts” and we will contact you
as and when opportunities become available.’

www.centerparcscareers.co.uk

INIWLINYDIY / ONINIVYL
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THERAPIST

Richmond, London, UK

[

We are currently searching for a very special
person....an experienced Holistic Spa Therapist
who will deliver exceptional all-round beauty
treatments including facials, massage, waxing
& threading, manicures & pedicures.

The therapist will be a team player who is
passionate about wellbeing. You will also need
to have excellent communication skills and a real
passion for natural, organic pure products as well
as a holistic approach to all our treatments.

The ideal candidate will be a Certified Therapist
with 2 years of experience in a high quality
environment and demonstrably lives and breathes
a healthy lifestyle focused on all aspects of their
personal wellbeing. This is a very exciting career
opportunity working with a leadership team that is
fully dedicated to the wellbeing of their employees.
You will be part of a brand new concept.

Apply now: http://lei.sr?a=m0GOB

GAIA SPA

Boringdon Hall, Devon
Competitive

FREELANCE
BEAUTY THERAPISTS

Salary: Competitive Location: London

Relax massage was founded in 2005 in Paris and
provides well-being, beauty and personal

training services to high profile hotels, spas, corporate
& private clients and yachts. We also specialize in
consultancy and spa management services.

Relax massage is recruiting freelance massage and
beauty therapists to work at top five star

hotels and spas and private homes in London.

About you

® Qualified ITEC level 3 or NVQ 3 or equivalent
® 1 year minumum experience

® Able to work flexible shifts

What we offer you

® Excellent hourly rates of £37 per hour
® Be part of a great team of therapists
® Training at prestigious spas in London

Apply now: http://lei.sr?a=e4U1s

[ ) relax—massage.com

5 Available positions:

Treatments Manager

Gym & memberships manager
Senior Spa Therapist

Spa Receptionist

Spa Therapist

o000

o

With the increasing stresses and strains of our
lives today, it is important that we continue to
embrace the life-enriching ethos of Gaia, taking
time to rebalance and realign. The Gaia Spa con-
cept will combine ancient wellness traditions from
around the world with the refinement and skills of
modern therapies.

The result will be an innovative and personalised
spa experience that will renew, support, sustain
and nurture.

Leading the way in a spa revolution, the flagship
Gaia Spa retreat, treatment menu and product
range will be unveiled exclusively at Boringdon
Hall in Spring 2016.

The destination spa retreat on the edge of Dartmoor
will boast over 1,600sgm of immersive relaxation.

http://lei.sr?a=a4m8J
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Four SEssons HOTEL
ffmyyw F T

Associate Director of Spa

Salary: Competitive Location: Paris

We are currently looking for an Associate Director of Spa
to support the spa's development and coordinate a team of
25 people. We are seeking a highly motivated and service-
minded individual to join the spa's leadership team.

The following skills are required:

2 to 3 years of relevant experience in a luxury hotel -
Excellent French & English language skills

Previous experience as a hands-on therapist such as
massage therapist or physiotherapist

Knowledge of spa, wellness and holistic modalities
Proven track record of Spa sales and retail development
Excellent people management skills

Benefits Four Seasons employees enjoy:

Competitive salary based on 13 months

Excellent training and development opportunities
Complimentary nights at Four Seasons Hotel & Resorts
Employee recognition programmes

Apply now: http://lei.sr?a=M8z2C

HOTELS

BUILT FOR PLEASURE

and Picked Hotels is a collection
of 21 country house hotels
located throughout the United
Kingdom and Channel Islands.

With welcoming and charming service
delivered in inspirational surroundings,
our guests are encouraged to feel at home,
relax, kick off their shoes and indulge!

Our values support a family approach;
we are passionate about our people as
well as our hotels and clubs and welcome
those who share our enthusiasm to join
us. We seek vibrant people who believe
that providing the highest level of guest
service is the key to success.

We are looking for talented individuals
with a passion for standards and quality
and who want to make a real difference.

¥ -

%
B
5

A competitive salary

28 days annual holiday inclusive
of bank holidays

Discounted hotel accommodation across
the Hand Picked group of hotels

Employee of the month/Year awards
Training and development opportunities
Uniform

Free car parking

Meals on duty

handpickedhotels.co.uk

INAWLINYGOJd
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Six Senses debuts wellness programme

Continued from cover
with lifestyle and nutritional
advice, and design a per-
sonalised programme of spa
treatments, fitness and well-
ness activities based on the
preventative principles of
Eastern medicine and results-
oriented Western influences.
The programme will focus
on nutrition, sleep health,
movement, along with
holistic spa treatments, yoga,
meditation and mindfulness.
A personalised programme
includes one wellness screening, one spa
treatment per day, one private wellness or fit-
ness activity per day, access to spa facilities
and complimentary access to selected group
wellness classes. Each personalised wellness
programme begins with a wellness screening,
which uses a finger oximeter to observe the
heart rate, tissue oxygen uptake and distribu-
tion, arterial stiffness and stress parameters.
The screening technology also uses the
Electro Interstitial Scan-Galvanic Skin system,
which provides information by measuring and

The programme will focus on spa treatments, fitness and wellness

interpreting resistance to the flow of a gentle
electric current through fluid between the cells.
It will also use bioelectrical impedance analysis,
a technique for estimating body composition.

Consultants will take this information, along
with discussions about the guest’s lifestyle, con-
cerns and goals, and recommend a programme,
including daily spa treatments, fitness and well-
ness activities, as well as nutritional advice. At
the end of the stay, guests receive advice and
tools to continue a healthy lifestyle at home.
Details: http://lei.sr?a=p8E3p_S

Phuket's unique Keemala resort opens

Five-star resort Keemala,
located in the lush wood-
lands of Kamala in Phuket,
Thailand, has opened this
month with an exciting
array of wellness offerings.
Designed by Thailand- i
based Architect Space, with
Pisit Aongskultong from Pisud =AY
Design Company managing | I |!|
the resort’s creative vision gl
and interior designs, Keemala
is inspired by stories, cultures,
traditions and lifestyles of four
fictional indigenous clans.
The resort’s Mala
Spa has eight treatment rooms along-
side a Thai massage pavilion, steam and
sauna rooms, a fitness centre, and yoga
and meditation spaces. Products are
from Voya, Siam Botanicals and Spa Ritual.
Four holistic living retreats packages —
Purify, Energise, Unwind and Rejuvenate — are
available as three-day and six-day retreats, and
are personalised to guests’ individual needs.
Retreats typically include massages, wellness
consultation and guidance, body-enhancing
exercises and daily spa cuisine. Practitioners
from around the world will take up residency,

Ll
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Read Spa Opportunities online: www.spaopportunities.com/digital

Keemala includes 38 unique private, themed pool cottages

including Jenny Ostling, Arvigo therapy
and holistic massage; Andy Mack, Dissolve
Therapy; Akiko Igarashi, Tibetan Singing
Bowl Healing; Victoria Kirkwood, clinical
aromatherapy and acupuncture; and Lisa
Levine, Arvigo therapy and acupuncture.

Keemala includes 38 unique private pool
cottages, each with a different theme, includ-
ing Clay Pool Cottages; Tent Pool Villas; Tree
Pool Houses, which use building techniques to
give the impression that the structures are sus-
pended from trees; and Bird’s Nest Pool Villas.
Details: http://lei.sr?a=a8t2U_S

3 Twitter: @spaopps

ADDRESS BOOK

Argentina Spa Association
+54 11 4468 0879
Association of Malaysian Spas (AMSPA)
+603 4253 3478
Australasian Spa Association
+61 4 3003 3174
Bali Spa and Wellness Association (BSWA)
www.balispawellness-association.org

www.asociacionspa.org

WWW.amspa.org.my

www.spaandwellness.com.au

Brazilian Spas Association
+55 11 2307 5595

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
+359 2 9427130

China Spa Association
+86 21 5385 8951

www.abcspas.com.br
www.bubspa.org

www.chinaspaassociation.com
Association of Spas of the Czech Republic
+420 606 063 145
The Day Spa Association (US)
+1 877 851 8998

www.jedemedolazni.cz

www.dayspaassociation.com
Estonian Spa Association
+372 510 9306 \/V: www.estonianspas.eu
European Spas Association
+32 2282 0558
Federation of Holistic Therapists (FHT)
+44 23 8062 4350
French Spa Association (SPA-A)
WWWw.spa-a.com

www.espa-ehv.com

www.fht.org.uk

German Spas Association
+49 30 24 63 692-0 www.deutscher-heilbaederverband.de
Hungarian Baths Association
+36 1220 2282 VV: www.furdoszovetseg.hu/en
The Iceland Spa Association
www.visitspas.eu/iceland
The International Medical Spa Association
+1 877 851 8998
International Spa & Wellness Association (ISWA)
+49 69 130 25 86 0

www.dayspaassociation.com/imsa

www.iswa.de
International Spa Association (ISPA)

+1 859 226 4326 www.experienceispa.com
Japan Spa Association

WWW.j-spa.jp

Leading Spas of Canada

+1 800 704 6393 www.leadingspasofcanada.com
National Guild of Spa Experts Russia

+7 495 226 4289
Portuguese Spas Association

+351 217 940 574
Romanian Spa Organization

Www.russiaspas.ru
www.termasdeportugal.pt
+40 21 322 01 88 Www.romanian-spas.ro
Salt Therapy Association
www.salttherapyassociation.org

Samui Spa Association

+66 7742 08712 Wwww.samuispaassociation.com
Serbian Spas and Resorts Association

+381 36 611 110 www.serbianspas.org
South African Spa Association

+2711 447 9959

Spanish National Spa Association

Wwww.saspaassociation.co.za

+34 902 1176 22 \/: www.balnearios.org
Spa Association of India
+91 995 889 5151

Spa Association Singapore

www.spaassociationofindia.in
+65 6223 1158 Www.spaassociation.org.sg
Spa & Wellness Africa Association
www.spaassociationofafrica.com
Spa & Wellness International Council (SWIC)
+7 4957640203

Taiwan Spa Association

www.iswic.ru

Wwww.tspa.tw
Thai Spa Association
+66 2168 7094 www.thaispaassociation.com
Turkish Spa Association
+90 212 635 1201
The UK Spa Association
+44 8707 800 787

www.spa-turkey.com

www.spabusinessassociation.co.uk
Ukrainian SPA Association

+3 8044 25374 79 WWW.sSpaua.org
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