
Themed entertainment specialists 
Zeitgeist Design + Production 
(ZD+P) have promised 
Indonesia’s fi rst world-class 
theme park, using a combination 
of a dramatic natural setting 
and cutting-edge technology 
to create a “Narnia-like” 
immersive experience never 
before seen in the region. 

The US$500m (€464.5m, 
£331.5m) development just 
outside the Indonesian capital 
of Jakarta was announced by the 
Media Nusantara Citra Group 
(MNC) in November. MNC, 
which operates around 70 per 
cent of television broadcasts in 
Southeast Asia, is planning to use 
the park’s original IPs in its own 

Liverpool’s Foundation for Art and Creative 
Technology (FACT) recently teamed up with 
Hollywood actor Shia LaBeouf to deliver 
a very unique temporary installation. 

Debuted on 10 December, the 
#TOUCHMYSOUL exhibition by LaBeouf, 
British artist Luke Turner and Finnish 
artist Nastja Säde Rönkkö, featured the 
trio sitting at a “call centre” inside the UK 
art gallery, asking members of the public 
to phone in and “touch [Shia’s] soul”. 

Those wishing to touch LaBeouf ’s soul 
could phone the call centre, while a live 
stream was also available to those not 
in attendance for the fi ve day spectacle.
LaBeouf – who has starred in blockbusters 

Theme park plan is Indonesia’s answer to Narnia

Shia LaBeouf sets up call centre in Liverpool

programming, as the concept 
reverses the trend seen in most 
major theme parks of using 
top-rate IPs to draw in visitors. 

“In a way we’re combining 
nature and fantasy, almost in 
a Lord of the Rings or Hobbit 
fashion,” said ZD+P president 

The park will be spread across fi ve immersive fantasy lands

LaBeouf has become known for his odd works

such as Transformers – has become 
well known in recent years for often odd 
public art performances exploring the 
nature of fame and the public persona. 

Australia’s federal government is 
considering introducing a national 
lottery to fund projects preserving 
the country’s heritage sites. 

Taking up a model similar of that 
to the UK’s Heritage Lottery Fund 
(HLF) – which has raised more 
than £3bn (US$4.5bn, €4bn) since 
its inception in 1994, funding more 
than 200 major projects – the idea 
would “make a lasting di� erence for 
heritage, people and communities,” 
according to the Australia’s 
environment minister Greg Hunt. 

Australia looks at national 
lottery heritage fund plan

More: http://lei.sr?a=s5u5F_A

and chief experience o�  cer, 
Ryan Harmon, speaking 
exclusively to AM2. “The park 
is already a beautiful, dynamic 
site with jungles, canyons 
and cli� s, so we’re taking 
advantage of the natural side 
of things. It’s woven in. We’re 
letting the land tell its story.

“We envisage it as being 
like going to Narnia or Middle 
Earth. It’s its own immersive 
world which has a relation 
to the real world, which we 
call the outside lands, but it’s 
like playing an immersive 
videogame where you play a role 
in this world and its multiple 
perspectives on the same story.” 
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A six-year, US$34m (€32m, 
£22.5m) renovation of the 
Milwaukee Art Museum 
(MAM) has been completed, 
with a grand reopening of 
the institute last month. 

The multi-year 
development – carried out 
by Hunzinger Construction 
with HGA as architects 
of record – includes a 
revisioning of MAM’s 
Collection Galleries, as well 
as new work on its 1957 
War Memorial Center and 
1975 extension, as well as 
a new east entry addition. 

The renovated Collection 
Galleries and new east 
entrance now double 
the previous amount 
of exhibition space, 

Taronga Zoo in Sydney, 
Australia, is seeking 
permission to develop a 
AU$44m (US$32.1m, €29.6m, 
£21.3m) eco-resort inside the 
zoo in an e� ort to draw more 
international visitors to the 
harbourside attraction. 

The masterplan will 
“deliver a new overnight 
conservation experience”, 
according to a planning 
document, which will allow 
visitors “total immersion” 
within the Australia Habitat 
section of the zoo, which 
showcases native animals.

The eco-resort will 
comprise fi ve luxury pods 
wrapped around a wildlife 
sanctuary to house animals 
including wallabies, echidnas, 

Milwaukee Art Museum reopens doors 
following US$34m redevelopment

Sydney’s Taronga Zoo plans AU$44m 
eco-resort to draw international visits

HGA were architects of record for the six-year redevelopment

The plans are centred around native animals and fauna

allowing the museum 
to display up to 2,500 
pieces of its 30,000-strong 
collection at one time. 

As part of the opening, 
MAM has also unveiled 
the 10,000sq ft (929sq 
m) Herzfeld Center for 

bandicoots, platypus, koalas 
and freshwater eels. Each pod 
will range in height from two 
to four storeys, o� ering 58 
bedrooms and four suites in 
total. The development will 
also include a four-storey 

Photography and Media 
Arts, which marks the 
fi rst time the museum 
has dedicated permanent 
gallery space to 
photography, video and 
light based media. 

kitchen and dining facility, as 
well as a guest lodge housing 
a bar and reception area. 
A spokesperson told AM2 
architects and contractors 
were yet to be appointed. 
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Film maker Sir Peter Jackson will invest 
millions of dollars into a blockbuster movie 
museum and convention centre in his home 
town of Wellington, New Zealand.

The NZ$134m (US$88.7m, €81.7m, 
£59.1m), three-storey development, which 
will cover more than 10,000sq m (107,639sq 
ft) of prime waterfront land, will be built in 
the heart of Wellington’s central business 
district, pending city council approval.

Also backed by Weta Workshop co-founder, 
Sir Richard Taylor – who worked closely with 
Jackson on special e� ects for the Lord of the 
Rings trilogy and King Kong – the pair have 
formed a new company, known as The Movie 
Museum Ltd, and are making substantial 
investments in the new development.

The museum will o� er both permanent 
and temporary exhibition space, as well as a 
shop, café and o�  ce space.

In addition to memorabilia from the sets 
of Jackson’s movies or sets created by Weta 
Workshop, the museum will feature items from 
the pair’s personal memorabilia collections.

Heritage attraction Dreamland 
is in troubled waters, 
entering into a voluntary 
debt plan just six months 
after the historic attraction 
reopened to the public. 

Sands Heritage, the body 
behind the attraction in 
Margate, UK, has recorded 
a net loss of £5m (US$7.6m, 
€6.9m) since Dreamland 
reopened on 19 June. 

An insolvency fi rm has 
been appointed for payments 
to suppliers after hundreds 
of bills were left unpaid. 
Under the repayment plan 
the park will continue to 
run with the debts paid 
over fi ve years up to 2021. 

Sands Heritage has 
said that the cash crisis 

A N6bn (US$3m, €2.7m, £2m) theme 
park in Nigeria is applying the fi nishing 
touches ahead of an 18 December opening 
in Makogi Oba, with further investment 
into the international-standard attraction 
promised by the project’s backers. 

Speaking ahead of the opening, 
Solution Media and Infotech chair 
Adeyanju Lipede, who backed the 
project, said that the attraction 
would provide a major stimulus 
to the local area, improving 
land value, income and safety. 

Sir Peter Jackson to invest millions in museum

Nigeria preparing for 
major theme park launch

Dreamland blames council blunders 
for £5m loss during opening season

The project, which would be a joint 
venture with the council, would be 
developed over the course of a decade, 
creating more than 1,000 jobs. The 

internal fi t-out of the museum would be 
paid for by Jackson and Taylor, with the 
council funding the convention centre.

Along with Taylor, Jackson will make a substantial investment into the movie museum project

Dreamland blames poor management from the council’s side

The park is one of the largest in Nigeria 

the park currently fi nds 
itself in is the result of 
poor management from 
the council’s side, with 
the operator alleging the 
body broke key contractual 
agreements, leading to huge 

losses in revenue over the 
busy summer trading period.

The council agreed to pay 
£1.05m (US$1.6m, €1.45m) 
in compensation costs but 
denies a breach of contract.

More: http://lei.sr?a=e3k6S_A
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allowing the museum 
to display up to 2,500 
pieces of its 30,000-strong 
collection at one time. 

As part of the opening, 
MAM has also unveiled 
the 10,000sq ft (929sq 
m) Herzfeld Center for 
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and freshwater eels. Each pod 
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also include a four-storey 
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kitchen and dining facility, as 
well as a guest lodge housing 
a bar and reception area. 
A spokesperson told AM2 
architects and contractors 
were yet to be appointed. 
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Film maker Sir Peter Jackson will invest 
millions of dollars into a blockbuster movie 
museum and convention centre in his home 
town of Wellington, New Zealand.

The NZ$134m (US$88.7m, €81.7m, 
£59.1m), three-storey development, which 
will cover more than 10,000sq m (107,639sq 
ft) of prime waterfront land, will be built in 
the heart of Wellington’s central business 
district, pending city council approval.

Also backed by Weta Workshop co-founder, 
Sir Richard Taylor – who worked closely with 
Jackson on special e� ects for the Lord of the 
Rings trilogy and King Kong – the pair have 
formed a new company, known as The Movie 
Museum Ltd, and are making substantial 
investments in the new development.

The museum will o� er both permanent 
and temporary exhibition space, as well as a 
shop, café and o�  ce space.

In addition to memorabilia from the sets 
of Jackson’s movies or sets created by Weta 
Workshop, the museum will feature items from 
the pair’s personal memorabilia collections.

Heritage attraction Dreamland 
is in troubled waters, 
entering into a voluntary 
debt plan just six months 
after the historic attraction 
reopened to the public. 

Sands Heritage, the body 
behind the attraction in 
Margate, UK, has recorded 
a net loss of £5m (US$7.6m, 
€6.9m) since Dreamland 
reopened on 19 June. 

An insolvency fi rm has 
been appointed for payments 
to suppliers after hundreds 
of bills were left unpaid. 
Under the repayment plan 
the park will continue to 
run with the debts paid 
over fi ve years up to 2021. 

Sands Heritage has 
said that the cash crisis 

A N6bn (US$3m, €2.7m, £2m) theme 
park in Nigeria is applying the fi nishing 
touches ahead of an 18 December opening 
in Makogi Oba, with further investment 
into the international-standard attraction 
promised by the project’s backers. 

Speaking ahead of the opening, 
Solution Media and Infotech chair 
Adeyanju Lipede, who backed the 
project, said that the attraction 
would provide a major stimulus 
to the local area, improving 
land value, income and safety. 

Sir Peter Jackson to invest millions in museum

Nigeria preparing for 
major theme park launch

Dreamland blames council blunders 
for £5m loss during opening season

The project, which would be a joint 
venture with the council, would be 
developed over the course of a decade, 
creating more than 1,000 jobs. The 

internal fi t-out of the museum would be 
paid for by Jackson and Taylor, with the 
council funding the convention centre.

Along with Taylor, Jackson will make a substantial investment into the movie museum project

Dreamland blames poor management from the council’s side

The park is one of the largest in Nigeria 

the park currently fi nds 
itself in is the result of 
poor management from 
the council’s side, with 
the operator alleging the 
body broke key contractual 
agreements, leading to huge 

losses in revenue over the 
busy summer trading period.

The council agreed to pay 
£1.05m (US$1.6m, €1.45m) 
in compensation costs but 
denies a breach of contract.
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A new report by the Thinkwell Group has 
said that families are generally inclined 
to visit and spend more on experiences 
featuring popular intellectual properties. 

The third edition of Thinkwell’s annual 
Guest Experience Trend Report focused on 
consumers’ experiences at family-friendly 
location-based entertainment venues. 

The study aimed to determine whether 
or not families would be inclined to 
visit an attraction more often and 
spend more money on purchases if they 
were branded with a specifi c IP from a 
major motion picture, television show, 
video game or book. To achieve this, 
the experience design group polled 
1,032 adults with children, analysing 
their spending choices at these venues, 
specifi cally FECs, children’s museums, 
aquariums, zoos, and restaurants. 

The power of a strong IP was shown in 
the survey, with 76 per cent of respondents 
stating that they would enjoy an experience 
at an FEC more if it were infused with a 

Crowdfunded plans to revive 
hit UK 90s game show The 
Crystal Maze as a visitor 
attraction are fi nally set to 
become reality, with a venue 
in London, set designer 
and ticket information for 
the immersive experience 
confi rmed by its developers. 

The trio of Ben Hodges, 
Tom Lionetti-Maguire 
and Dean Rodgers 
launched an ambitious 
IndieGoGo campaign in 
June to develop a full-
scale replica of the show. 
The crowdfunding e� ort 
by far exceeded expecta-
tions, raising £930,000 
(US$1.4m, €1.3m) – nearly 
half-a-million pounds more 
than the original target goal. 

Entertainment engineering collective 
Two Bit Circus – a “modern high-tech 
circus creating the future of fun” – has 
won a US$6.5m (€5.9m, £4.3m) invest-
ment from a trio of venture capital groups. 

The funding will mainly be used to 
grow the company’s STEAM Carnival 
initiative into a national brand. 
STEAM Carnival is a touring pop-up-
style event that gets kids to engage 
with science, technology, engineering, 
art and maths in a project-based, 
hands-on way in a fun environment. 

Families will spend more on IP-led experiences

Two Bit Circus receives 
US$6.5m investment

Team behind Crystal Maze experience 
confi rm London location for attraction

recognisable brand. More than 62 per cent 
also said they were more likely to spend 
money on food, souvenirs, and merchan-
dise if they included characters or imagery 

from a popular brand. In addition, 72 per 
cent also said they would visit more often if 
the attraction was based on a popular IP.

Both Marvel and Lego are prime examples of brands and IPs driving visitors to attractions

The experience will be a faithful recreation of the 90s show

TBC’s Brent Bushnell and Eric Gradman

Set creator Steve Scott, 
who has previously 
worked on fi lms including 
Titanic, Hellboy and Die 
Another Day, is behind the 
attraction’s design. The 
show’s original creator, 

Malcolm Hayworth, is 
also part of the develop-
ment team, as is Zodiak 
Rights, the production 
company that owns the 
The Crystal Maze concept. 

More: http://lei.sr?a=N4N4J_A

More: http://lei.sr?a=g7b5J_A More: http://lei.sr?a=Q4Y7D_A

http://lei.sr?a=N4N4J_A
http://lei.sr?a=g7b5J_A
http://lei.sr?a=Q4Y7D_A


A new report by the Thinkwell Group has 
said that families are generally inclined 
to visit and spend more on experiences 
featuring popular intellectual properties. 

The third edition of Thinkwell’s annual 
Guest Experience Trend Report focused on 
consumers’ experiences at family-friendly 
location-based entertainment venues. 

The study aimed to determine whether 
or not families would be inclined to 
visit an attraction more often and 
spend more money on purchases if they 
were branded with a specifi c IP from a 
major motion picture, television show, 
video game or book. To achieve this, 
the experience design group polled 
1,032 adults with children, analysing 
their spending choices at these venues, 
specifi cally FECs, children’s museums, 
aquariums, zoos, and restaurants. 

The power of a strong IP was shown in 
the survey, with 76 per cent of respondents 
stating that they would enjoy an experience 
at an FEC more if it were infused with a 

Crowdfunded plans to revive 
hit UK 90s game show The 
Crystal Maze as a visitor 
attraction are fi nally set to 
become reality, with a venue 
in London, set designer 
and ticket information for 
the immersive experience 
confi rmed by its developers. 

The trio of Ben Hodges, 
Tom Lionetti-Maguire 
and Dean Rodgers 
launched an ambitious 
IndieGoGo campaign in 
June to develop a full-
scale replica of the show. 
The crowdfunding e� ort 
by far exceeded expecta-
tions, raising £930,000 
(US$1.4m, €1.3m) – nearly 
half-a-million pounds more 
than the original target goal. 

Entertainment engineering collective 
Two Bit Circus – a “modern high-tech 
circus creating the future of fun” – has 
won a US$6.5m (€5.9m, £4.3m) invest-
ment from a trio of venture capital groups. 

The funding will mainly be used to 
grow the company’s STEAM Carnival 
initiative into a national brand. 
STEAM Carnival is a touring pop-up-
style event that gets kids to engage 
with science, technology, engineering, 
art and maths in a project-based, 
hands-on way in a fun environment. 

Families will spend more on IP-led experiences

Two Bit Circus receives 
US$6.5m investment

Team behind Crystal Maze experience 
confi rm London location for attraction

recognisable brand. More than 62 per cent 
also said they were more likely to spend 
money on food, souvenirs, and merchan-
dise if they included characters or imagery 

from a popular brand. In addition, 72 per 
cent also said they would visit more often if 
the attraction was based on a popular IP.

Both Marvel and Lego are prime examples of brands and IPs driving visitors to attractions

The experience will be a faithful recreation of the 90s show

TBC’s Brent Bushnell and Eric Gradman

Set creator Steve Scott, 
who has previously 
worked on fi lms including 
Titanic, Hellboy and Die 
Another Day, is behind the 
attraction’s design. The 
show’s original creator, 

Malcolm Hayworth, is 
also part of the develop-
ment team, as is Zodiak 
Rights, the production 
company that owns the 
The Crystal Maze concept. 

More: http://lei.sr?a=N4N4J_A

More: http://lei.sr?a=g7b5J_A More: http://lei.sr?a=Q4Y7D_A

www.simworx.co.uk

http://www.simworx.co.uk


6 Read AM2 online: AM2.jobs/digital ©Cybertrek 2015Twitter: @AM2jobs

AM2 can exclusively reveal that Mack Rides 
and VR Coaster are working on at least 
nine new virtual reality rollercoasters, with 
the new technology set to be announced 
for a major attraction in January. 

Mack and VR Coaster have been testing 
the emerging technology since 2013, with the 
fi rst VR coaster making its debut at Europa 
Park in September to critical acclaim. 

Using precise synchronisation, riders are 
shown a 3D animated world, matching a basic 
track with the option to add in non-existent 
ride elements. Using VR the manufacturer can 
manipulate the rider’s perception of speed, 
height, length and dimensions, completely 
changing the layout and locale of the track. 

“We are currently working on nine 
coasters,” said VR Coaster’s Thomas Wagner, 
inventor of the one-of-a-kind technology, 
speaking to AM2. “We have clients all over 
the world. One of the major attractions will 
open up publicly in January but there will 
be many rides that will be coming up one 
after the other – we have our hands full.” 

A site best known as a spiritual 
retreat for The Beatles has 
been turned into an attraction 
following restoration work. 

The band famously spent 
two months in 1968 at the 
sanctuary in Rishikesh, 
India, with the Fab Four 
seeking inspiration and 
enlightenment to write 
some of their most famous 
songs – 48 in total – many 
for their White Album. 

The forest had previously 
been a popular tourist 
hotspot for Beatles fans, 
but the site had entered a 
state of disrepair after being 
abandoned in the 1970s. 
State o�  cials have since 
sent in cleaning teams to 
revive the area for tourists. 

Media-based dynamic simulation 
attraction developer Simworx 
has announced two new 
appointments to its growing team. 

Simworx – which purchased 
RoboCoaster earlier this year with 
the help of a £4.5m (£6.8m, €6.2m) 
investment from the Business Growth 
Fund – has named Ed Pawley as its new 
sales director. In addition, Andy Gray, 
formerly of the Science Museum Group, 
replaces Pawley as the company’s new 
business development manager. 

Mack developing nine major VR rollercoasters

Simworx shu�  e sees 
two new appointments

Famous Beatles spiritual retreat in 
India reopened as a tourist attraction

There is some indication that the January 
announcement will be for a major theme 
park in the UK, possibly at Alton Towers, 
though Mack would not confi rm this. The ride 

developer did tell AM2 that it’s working with 
several major IPs for branded VR experiences, 
which will be revealed in the coming months. 

VR rollercoasters will be making their mark on the attractions industry over the next year 

The Beatles stayed at the retreat while seeking enlightenment

Gray (left) replaces Pawley (right)

“We have cleaned up the 
place and lined the pathways 
with fl owers. We are making 
some gardens and putting 
some benches for visitors,” 
said senior forestry o�  cial 
Rajendra Nautiyal speaking 

to the BBC. “We are intro-
ducing a nature trail and 
bird walk. We also plan to 
set up a café and a souvenir 
shopt. We want to retain 
the place’s rustic look.” 

More:http://lei.sr?a=s9U2q_A

More: http://lei.sr?a=t9d4g_A More: http://lei.sr?a=Q7q6F_A
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16-20 MARCH 2016
TED2016: Truth and Dare 
Whistler and Vancouver, Canada  
A week-long conference about ideas. 
Onstage, speakers will challenge notions 
of truth and dare to imagine the future. 
From this one-week conference, TED 
Talks will be released throughout 2016.
Email: registration@ted.com
Tel: +1 212-346-9333
conferences.ted.com

19-21 APRIL 2016
DEAL 2016 
Dubai World Trade Centre, 
United Arab Emirates  
Held annually, DEAL is the region’s 
most anticipated and biggest attraction 
for global and local stakeholders in the 
amusement and entertainment industries 
that are looking for a strong entry into 
these markets. The show in 2015 ushered 
in more than 300 fi rms from across 33 
countries and attracted 7189 quality 
trade visitors and 64 new exhibitors.
On its 22nd edition, DEAL 2016 expects 
to witness an even larger gathering of key 
players and visitors in the amusement 
industry from Middle East, African, 

Mediterranean, and Asian countries. 
With last year’s show breaking the 
record of the number of new and old 
exhibitors and visitors since the show’s 
inception in 1995, DEAL has developed 
into an unrivalled platform that gathers 
exhibitors, buyers, and professionals 
from the international amusement and 
entertainment industry.
Email: some@iecdubai.com
Tel: +971 4 3435777
www.dealmiddleeastshow.com

18-19 MAY 2016
Museums + Heritage Show 
Kensington Olympia, London, UK 
The free-to-attend Museums + Heritage 
Show o� ers two days of seminars, 
features, cultural attraction experts and 
sector suppliers. Those in attendance are 
given fi rst-rate advice, ideas and tools 
that they can walk away with and put into 
practice in their own organisations. An 
awards ceremony will also take place, 
recognising the sector’s best with a 
submission deadline set for 1 February. 
Email: anna@museumsandheritage.com
Tel: +44 1905 724 734
museumsandheritage.com/show

18-20 APRIL 2016
MuseumNext 
Mansion House, Dublin, Ireland  
MuseumNext is a major conference on 
the future of museums. Since 2009 it 
has acted as a platform for showcasing 
best practice today to shine a light on 

the museum of tomorrow. MuseumNext 
Dublin will be the eighth European 
conference and will feature a day of 
activity highlighting Dublin followed by 
two days of curated conference sessions. 
Email: kala@museumnext.com
www.museumnext.com/conference

12-14 JANUARY 2016
EAG International/Visitor 
Attraction Expo 
ExCel London Exhibition 
Centre, London, UK  
Since its launch in 2010, EAG has 
become the defi nitive annual event 
for amusement and coin-op industry 
professionals from the UK, Europe and 
beyond. The Visitor Attraction Expo 
made its debut in 2014 and returns in 
2015, o� ering the UK’s leisure parks, 
piers, zoos and static attractions sector 
an annual event which it can call its own. 
Tel: +44 158 276 7254
www.attractionsexpo.co.uk
karencooke@eagexpo.com

3-5 MARCH 2016
RAAPA 2016 
Moscow, Russia  
Organised by the Russian Association 
of Amusement Parks and Attractions 
(RAAPA), the event is the premier 
trade show in the Russian amusement 
industry. Exhibitors from across 
the sector will be showcasing 
products, with representatives 
of the sector encouraged to attend. 
Email: raapa@raapa.ru
Tel: +7 (495) 234-50-15
www.raapa.ru

9-11 MARCH 2016
IAAPA Leadership 
Conference 2016 
Mexico City, Mexico  
Join attractions industry colleagues to 
understand the value of leveraging your 
company’s unique story to increase 
customer retention and build loyalty. 
Whether you are at the beginning stages 
of defi ning your story, need ideas to 
embrace and integrate your story, or are 
looking to reinvent your story altogether, 
the IAAPA Leadership Conference 
will help you amplify your company’s 
brand to build memorable experiences.
Email: dwilliams@IAAPA.org 
Tel: +1 703/836-4800

AM2
DIARY DATES

MuseumNext features a number of expert panels and thought-provoking talks 
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Discovery Times Square has teamed with the 
Lucas Museum of Narrative Art (LMoNA) 
and the Smithsonian Institution Traveling 
Exhibition Service (SITES) to bring a 
temporary Star Wars exhibition to New York. 

Taken from the collection of the upcoming 
LMoNA – George Lucas’s legacy project – 
Star Wars and the Power of Costume: The 
Exhibition showcases the costumes from 
the legendary franchise displayed in equally 
iconic settings. Among the attire on display 
are outfi ts which in many cases created 
the character, such as Darth Vader, C-3P0, 
Princess Leia and the Stormtrooper army. 

“The detailed precision of a design can be 
as bold a measure of storytelling as words on a 
page, leading to truths at the core of a character, 
situation or shared history,” said George Lucas. 

“From initial concept drawings to 
complex physical constructions, the 
costumes featured in this exhibition serve 
to further defi ne crucial aspects of worlds 
created to move, educate and entertain 
us, and to inspire the imagination.”

A collaboration of UNESCO 
groups gathered in Malta 
last month to deliver 
training in disaster risk 
reduction principles, also 
incorporating heritage 
professionals in the body’s 
management plans for 
cultural heritage sites.

Made up of the UNESCO 
Regional Bureau for Science 
and Culture in Europe, the 
Section on Earth Sciences and 
Geo-Hazards Risk Reduction, 
Natural Sciences Sector  of 
UNESCO, and the Maltese 
National Commission for 
UNESCO, the organisation 
brought together heritage 
experts, site managers and 
emergency responders from 
the South-East European 

Plans to build the tallest skyscraper 
in the City of London have been 
unveiled by Eric Parry Architects, 
who say it will feature the UK’s 
highest free public viewing gallery. 

At a height of 309.6m (1,000ft), 
1 Undershaft will be as tall as its 
Renzo Piano-designed neighbour 
The Shard – currently the tallest 
building in western Europe. It 
will be located in the heart of the 
capital’s fi nancial district, between 
the Gherkin and the Cheesegrater.

Star Wars exhibition comes to Times Square NY

London’s tallest building 
to o� er free public access

Heritage delegates gather in Malta for 
UNESCO disaster management training

The exhibition opened to the public 
in November and will be on view until 5 
September 2016. Discovery Times Square 
is also host to several other temporary 

exhibitions, including Hunger Games: The 
Exhibition, which Attractions Management 
recently covered in an in-depth feature. 

Many iconic costumes and props are on display, including C3P0, BB-8 and R2D2

Attendees gathered in the UNESCO-listed city of Valletta

1 Undershaft will be as tall as The Shard

and Mediterranean regions 
for the workshop sessions. 

During the six-day event, 
which took place between 
14-19 November, participants 
were taught preparatory 
measures to help mitigate or 

e� ectively reduce the impact 
of natural disasters, which 
in the long run will help to 
avoid high expenditure in the 
response and post-disaster 
recovery stage.

More: http://lei.sr?a=a6h5v_A
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Mattel and Google tie-up reimagines View-Master 

View-Master – a popular 
children’s toy since the 1960s 
– could be the next big step in 
a� ordable, commercial virtual 
reality following a tie-up between 
Mattel and Google to create a new 
iteration of the device based on 
VR using smartphones. 

The original View-Master 
used a thin cardboard disk 
with seven small colour 
photographs on fi lm. 

When looked at through a 
viewfi nder, the stereoscopic 
image would create 
the illusion of a 3D scene. 

The modern era version does 
away with the original format, 
instead using a smartphone 
placed inside a plastic headset 
to create a virtual image. The 
new View-Master still uses a 
reel, this time however with 
only a QR code in the centre.

Barco partners Mons Memorial to tell wartime story

Barco’s F32 projectors 
have been installed in the 
Mons Memorial Museum, 
using modern technologies 
to bring history to life. 

High-contrast imagery, 
games and interactive tables are 
used throughout the museum 
– which re-opened after 
renovations in Mons, Belgium 
in April – as well as a 3D 
holograph, the Angel of Mons. 

Eleven Barco F32 projectors 
– which can be confi gured 
according to a range of colour 
wheel options – and two 
Barco business projectors 
are used in the museum. The 
PFWU-51B business projector, 
with Clickshare option, was 
chosen for the educational area, 
and a CVHD-31B projector 
supports the museum’s 
mobile presentation. 

Russell Play brings children’s play equipment o� er to VAE

Russell Play is presenting its 
outdoor play equipment and 
design services at the Visitor 
Attraction Expo (VAE). 

Russell Play designs, builds 
and installs play areas and 
outdoor play equipment 
for children of all ages and 
abilities. Every installation is 
custom-designed to meet the 
site’s requirements and from 
a choice of timber, steel and 

rope equipment. Russell Play 
believes an attractive play 
facility is central to any family 
attraction, and can help a 
business attract more visitors 
and increase revenue. The 
sales, design and installation 
teams will be on hand at 
stand 969 to discuss client’s 
individual needs at VAE. 

EAG and VAE run in tandem in 
London between 12-14 January.

AV Stumpfl  takes pain out of projection alignment

AV Stumpfl  has launched a 
new set of solutions for the 
attraction industry. 

The new technology has 
been installed in T-Rex Café 
in Disney Springs, helping to 
create a cinematic-quality 
meteor shower and asteroid 
show several times an hour. 
Five 4K-lumen projectors 
deliver the show, which are 
now handled by AV Stumpfl ’s 

Wings VIOSO system, including 
alignment of projectors. 

The new product range 
hinges on the company’s 
Avio Manager 2.0 software, 
which simplifi es systems 
infrastructure management 
by automatically recognising 
and confi guring projectors, 
scaler/switchers, displays 
and other devices, no 
matter what make or model. 

AM2 INNOVATION

A farm-themed timber playhouse from Russell Play

Barco’s F32 projectors have been installed in the museumThe VR headset is the fi rst to be targeted specifi cally at kids

Wings VIOSO uses a camera to automatically realign images
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Better people performance means better 
results for your business.

CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows
- Enhance presentation skills
- Boost retail and FOH con�dence
- Improve team morale

training

www.crew.uk.net
info@crew.uk.net

0845 260 4414

Training
that works.

CREW training will:
• Inspire great customer service
• Boost retail and FOH confidence
• Enhance communication and presentation skills
• Develop interactive talks and shows
• Improve team morale
• Increase revenue

“As a direct result of CREW training our fund pot for 
“Gems of the Jungle” at £5000 in August went through 
the roof and we amassed a further  £18,000 in just six 
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration

CREW understand that sta� development can be di�cult and time consuming, 
but we know that your people can make the di�erence between a good business 
and a great business. 
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www.crew.uk.net
info@crew.uk.net

0845 260 4414

Training
that works.

CREW training will:
• Inspire great customer service
• Boost retail and FOH confidence
• Enhance communication and presentation skills
• Develop interactive talks and shows
• Improve team morale
• Increase revenue

“As a direct result of CREW training our fund pot for 
“Gems of the Jungle” at £5000 in August went through 
the roof and we amassed a further  £18,000 in just six 
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration

CREW understand that sta� development can be di�cult and time consuming, 
but we know that your people can make the di�erence between a good business 
and a great business. 

http://www.crew.uk.net
mailto:info@crew.uk.net
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For more details on the above jobs visit www.am2.jobs

For more details on the following 
jobs visit www.am2.jobs or 
to advertise call Sarah on 
+44 (0)1462 471908
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■ Figure Maintenance 
Manager 
Madame Tussauds
Salary: Competitive 
Job location: New York, New York, 
USA

■ Head of Operations 
Merlin Entertainments 
Group Ltd
Salary: Competitive 
Job location: California, San Fran-
cisco, USA

■ Senior Aquarist 
The Eye Brand
Salary: Competitive 
Job location: FL, Orlando, USA

■ Technical Director 
Eleven Arches
Salary: Competitive 
Job location: North East, United 
Kingdom

■ Visitor Attraction 
Director 
Cofely UK-ArcelorMittal Orbit
Salary: Competitive 
Job location: Queen Elizabeth 
Olympic Park, London, UK

■ Park Manager 
of Operations 
Alpamare Waterpark 
Salary: £30,000 
Job location: Scarborough, UK

■ Rides and Attractions 
Assistant Area Manager 
Chessington World 
of Adventures
Salary: Competitive 
Job location: Chessington , UK

■ Cavalry Stable 
Manager 
Eleven Arches
Salary: Competitive 
Job location: North East, United 
Kingdom

■ Seasonal, Weekend 
and Holiday Instructors 
Go Ape
Salary: Competitive 
Job location: Thetford, UK

■ Arcade Manager- 
Alton Towers Resort 
HB Leisure
Salary: Competitive 
Job location: Alton, Sta� ord-
shire, UK

■ Duty Manager 
Legoland Discovery Centre
Salary: Competitive 
Job location: Chicago, USA

■ Park Manager of 
Sales, Revenue 
Alpamare Waterpark 
Scarborough
Salary: £30,000 
Job location: Scarborough

■ Profi t Protection 
Manager 
Madame Tussauds
Salary: Competitive 
Job location: London , UK

■ Intellectual 
Property Manager 
Madame Tussauds
Salary: Competitive 
Job location: London, UK

■ Communications, 
Fundraising and 
Engagement Manager 
Merlin Entertainments 
Group Ltd
Salary: Competitive 
Job location: Poole, UK

■ Operations 
Support Analyst 
Merlin Entertainments 
Group Ltd
Salary: Competitive 
Job location: Chessington, UK

■ Assistant Manager - 
Events Photo Team 
Sea Life
Salary: Competitive 
Job location: Great Yarmouth, UK

■ Cavalry Senior Groom 
Eleven Arches
Salary: Competitive 
Job location: North East, UK

■ Customer Experience 
Director (CED) 
Dynamic Earth Enterprises Ltd
Salary: Competitive 
Job location: Edinburgh

■ Duty Manager 
(Guest Experience) 
Legoland Discovery Centre
Salary: Competitive 
Job location: Michigan, USA

■ Model Builder- 
Lego Studios 
Legoland
Salary: Competitive 
Job location: CA, Carlsbad, USA

mailto:sarahgibbs@leisuremedia.com
http://www.am2.jobs
http://www.am2.jobs
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American Association of Museums (AAM)
T: +1 202 289 1818 W: www.aam-us.org

Association of American Zoos & Aquariums 
T: +1 301 562 0777 W: www.aza.org

Association of Art Museum Directors
T: +1 212 754 8084 W: www.aamd.org

Association of Independent Museums (AIM)
T: +44 (0)1584 878 151 W: www.aim-museums.co.uk

Association of Leading Visitor 
Attractions (ALVA)
T: +44 (0)20 7222 1728 W: www.alva.org.uk

Association of Science and 
Technology Centers (ASTC)
T: +1 202 783 7200 W: www.astc.org

Association of Scottish Visitor 
Attractions (ASVA)
T: +44 (0)141 229 0923 W: www.asva.co.uk

Association of Zoos and Aquariums (AZA)
T: +1 301 562 0777 W: www.aza.org

Australian Amusement Leisure & 
Recreation Association (AALARA)
T: +61 7 3807 35 08 W: www.aalara.com.au

European Association of Amusement 
Suppliers Industry (EAASI)
T: +39 0522 554 176 W: www.eaasi.org

European Association of Zoos 
and Aquaria (EAZA)
T: +31 20 520 07 50 W: www.eaza.net

European Network of Science 
Centres and Museums (Ecsite)
T: +32 2 649 73 83 W: www.ecsite.eu

Giant Screen Cinema Association (GSCA)
T: +1 919 346 1123 W: www.giantscreencinema.com

Historic Houses Association (HHA)
T: +44 (0)20 7259 5688 W: www.hha.org.uk

Indian Association of Amusement 
Parks & Industries (IAAPI)
T: +91 22 6523 1643 W: www.iaapi.org

International Association of Amusement 
Parks & Attractions (IAAPA)
T: +1 703 836 4800 W: www.iaapa.org

International Planetarium Society
T: +1 808 969 9735 W: www.ips-planetarium.org

Irish Science Centres Awareness 
Network (ISCAN)
T: +353 (0)51 302 865 W: www.iscan.ie

Museums Australia
T: +61 2 6230 0346 W: www.museumsaustralia.org.au

National Farm Attractions Network (NFAN)
T: +44 (0)1536 513 397 W: www.farmattractions.net

NAVET
T: +46 (0)33 41 00 09 W: www.navet.com

Outdoor Amusement Business 
Association (OABA)
T: +1 407 681 9444 W: www.oaba.org

The Aquarium & Zoo Facilities 
Association (AZFA)
E: rlf@tnaqua.org W: www.azfa.org

The Canadian Museums Association
T: +1 613 567 0099 W: www.museums.ca

The Canadian Association of 
Science Centres (CASC)
T: +613 566 4247 W: www.canadiansciencecentres.ca

Themed Entertainment Association (TEA)
T: +1 818 843 8497 W: www.teaconnect.org

World Waterpark Association (WWA)
T: +1 913 599 0300 W: www.waterparks.org

Zoo & Aquarium Association
T: +61 2 9978 4797 W: www.zooaquarium.org.au

In addition to using 
distinctive design and 
architecture in each of 
the park’s fi ve regions 
to create an immersive 
experience, a number of 
interactive experiences 
will be incorporated via 
smartphone, augmented 
reality and gaming 
throughout the planned 
Indonesian attraction.  

“One example of the kind 
of things we’re looking at is 
using overhead projection 
in our restaurants to create 
characters and little things 
running around your table,” 
said Zeitgeist Design + 
Production’s (ZD+P) Greg 
Harmon. “Using your phone 

Kieran Stanley, founder 
and CEO of Dan Pearlman 
architects has revealed 
new details about the Giant 
project, due to take its fi rst big 
steps in Berlin in 2017. 

The Giant – which 
comprises a multi-storey 
sculpture mounted on a plinth 
housing a museum – will take 
the form of a mythical giant, 
with moving limbs and eyes, 
and the ability to take the form 
of any person in history using 
tens of thousands of LEDs. 

We’re looking for inner 
cities, so prime locations,” 
said Stanley speaking 
exclusively to AM2. “We’re 
also very defi nitely open to 
unusual locations which are 
in need of development.”

Emerging tech sets Indonesian theme 
park plan apart from its competitors

Architect behind ‘The Giant’ reveals 
the big picture for ambitious plans

Using technology, the park will be brought to life for visitors 

The Giant can take the image of any person using LEDs

as a binocular you will be able 
to look up at the mountain 
and see dragons up there 
shooting fi re. Even the queue 
lines will be interactive, 
incorporating beacon 
technology for gaming. 

Each giant in individual 
cities will have its own style 
and personality, with Dan 
Pearlman’s design able to 
go as high as 20 storeys and 
pose in any position. At 
present, Giant Company 

Harmon revealed  the 
park will comprise a mix of 
thrill rides, family rides and 
media-based attractions 
which do not currently 
exist in the region. 

CEO Paddy Dunning is in 
discussions to bring giants to 
Amsterdam, Istanbul, New 
Orleans and San Francisco, 
as well as locations in 
Russia, Australia and Mexico.

More: http://lei.sr?a=U9Q2y_A

More: http://lei.sr?a=k7X2Q_A
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