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Canyon Ranch launching retreat brand in California

Wellness destination Canyon Ranch
has announced plans for new
branded Canyon Ranch Wellness
Retreats, with the first location due
to open at the former Skylonda
Ranch in California this summer.

Nestled among the ancient
Redwoods in Woodside, California,
the brand’s first retreat model will
offer guests highly sensory, person-
alised wellness sojourns. The scenic
property, settled above the famed
Skyline Boulevard, will provide
three-day, four-day, or seven-day
retreats, with 14 guest rooms and
24 additional guest rooms in
standalone luxury treehouses.

“This opening marks a critical moment
in the history of Canyon Ranch, with our
first property in California and the intro-
duction of a new retreat-focused endeavor,”
said Susan Docherty, Canyon Ranch CEO.
“The Global Wellness Institute reports the
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The first retreat will open amid the ancient Redwoods this summer

wellness industry is now a $4.2 trillion econ-
omy and wellness tourism is thriving at a
6.5% growth rate. This, coupled with trends
pointing to travellers seeking shorter, more fre-
quent, and highly experiential trips, offers a
perfect opportunity to launch Canyon Ranch

COMO Hotels opens
Tuscan location

Family-owned COMO Hotels and Resorts will
open its first hotel in continental Europe next
month, the COMO Castello del Nero in Italy.
The Tuscan hotel will be the fifteenth property
in the Group’s global portfolio.

The 740-acre historic estate is situated in
the Chianti wine region of Italy, a 30-minute
drive from Florence and Siena. At the heart of
the estate is a 12th century castello, featuring
50 rooms and suites with new interiors by
Milanese designer Paola Navone. While the
castello’s historic terracotta flooring, fresco
walls and vaulted ceilings remain untouched,
Navone has introduced a lighter, more modern
‘COMO’ aesthetic throughout, designed to
complement and enhance the period features
without losing any of the authentic historic
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Wellness Retreats, providing guests
an intentional, collective reset that
embodies our philosophy”

Drawing upon 30 years of retreats
at the Life Enhancement Center at the
flagship resort in Tucson, Arizona,
Canyon Ranch Wellness Retreat
- Woodside will present wellness
seekers with community-driven,
introspective, and nature-infused
experiences designed for rejuvenation
and restoration, and complementing
the offerings found at Canyon Ranch
Wellness Resorts. Guests will enjoy
a curated programme with select
activities, encompassing multiple
themes including mind-body, joy,
culinary, movement and wellness. Outdoor
activities will include year-round hiking
and biking adventures to nearby world-class
trails. A nature trail and a challenging obstacle
course are canopied by towering Redwoods.
Details: http://lei.sr/g2s8f S

The hotel is in a 12th century Italian castello

texture. Together with Navone, COMO Hotels
and Resorts have also softly adjusted the spa
and culinary offerings with an aim to create
a serene, contemporary retreat that makes
guests feel at home, with therapeutic wellness
experiences and carefully sourced food.
Continued on back cover
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Royal Champagne Hotel taps Pierzak

Royal Champagne Hotel &
Spa in France has appointed
Anna Pierzak as its new spa
director. In her role, Pierzak
will bring innovative well-
ness experiences to reinforce
the hotel’s position as a world-
class destination spa. Pierzak
joins Royal Champagne
Hotel & Spa after a 15-year
career in the beauty and spa
industry, including roles as
director of international train-
ing at Filorga and director of
Orlane’s beauty salon in Paris.

In 2011, Pierzak became
director of Spa My Blend by
Clarins at Le Royal Monceau, Raffles Paris,
and under her leadership, the spa was awarded
“Best Spa of the World 2012” by Virtuoso.

In her most recent position, Pierzak
was director of spa and wellness
at the Mandarin Oriental Paris.

Royal Champagne Hotel & Spa opened in
July 2018. The destination spa spans 16,000sq
ft, and has been created in partnership with
French skincare brand Biologique Recherche.
The wellness centre comprises nine treat-
ment rooms; state-of-the-art fitness facilities;

CHAMPAGNE
SPA

Anna Pierzak has a 15-year career in the spa and beauty industry

awood-lined yoga studio; eucalyptus-infused
sauna; manicure and pedicure stations, and
a mosaic-tiled hammam. Completing the
experience are two temperature-controlled
swimming pools — one indoor, one outdoor —
along with multiple relaxation lounges.

The hotel boasts an enviable location, sit-
uated on Champagne UNESCO Heritage
Site, right in the middle of the vineyards that
stripe the hills of Epernay and the historic
villages of Champillon and Hautvillers.
Details: http://lei.sr/W3f2U_S

Elemis spa to open in Cyprus resort

Sunrise Hotels Group is set
to open the Sunrise Jade
Hotel, an adults-only prop-
erty in Protaras, Cyprus. The
158-bedroom hotel, which
will open next month, will
include an Elemis spa with
three treatment rooms, a mani
and pedi room, Technogym-
equipped gym, sauna,
steam bath, indoor heated
pool, and relaxation room.
The Jade Spa by Elemis is
designed with peace and tran-
quillity in mind and features
a signature treatment using
jade stones for their healing
properties, which also reflects
the name of the hotel.
Designed by architects Toumazis &
Associates, the hotel also includes three restau-
rants, two bars and a patisserie. Room interiors
are spacious and bright, with solid African
iroko wood furniture and soft textured fabrics.
“This amazing new property is very close to
my heart as it is opening very close to where
I spent my summers as a kid,” said Ioannis

3 Twitter: @spaopps

The Sunrise Jade Hotel has been designed by Toumazis & Associates

Charalambous, director of brands & devel-
opment for Relia Trading, which represents
Elemis in the area. “For me, it was a natural
progress to equip this spa with Elemis and cre-
ate a menu that is second-to-none. The area
of Protaras is one of the most well-known in
Cyprus for the amazing beaches, the clean
waters and the fantastic service”

Details: http://lei.sr/d8t7H_S
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Wagner joins Grand Resort Bad Ragaz

The Grand Resort Bad Ragaz
in Switzerland has appointed
Stephan Wagner as director
of spa & wellbeing. Wagner
brings over 20 years of inter-
national spa experience to the
leading medical health and
wellness resort. Prior to join-
ing Grand Resort Bad Ragaz,
Wagner managed the spa at
Madinat Jumeirah in Dubai
for almost six years. He also
studied spa management at
the Chiva-Som Academy
in Thailand, and holds a
Hospitality Management
Certificate from Cornell
University in collaboration with the Nanyang
Technological University in Singapore.

The Thermal Spa at Grand Resort Bad Ragaz
has always been at the top of Wagner’s wish list
of places to work. “The resort’s long history of
the healing thermal water has fascinated me
for a long time,” said Wagner. “I started my
journey through the world of spas in well-
known Bavarian thermal baths. That makes
it all the more special for me to return to the
world of thermal water after some 25 years.”

Marco R. Zanolari, general manager

Wagner is the director of spa & wellbeing at the thermal spa

of the Grand Hotels said: “We have
gained an internationally renowned
spa expert with Stephan Wagner, and
our Thermal Spa will benefit greatly
from his experience and expertise.”

Wagner is planning to introduce new ideas
to the resort’s Thermal Spa. In celebration of
Grand Resort Bad Ragaz’s 150th anniversary,
the spa menu will undergo a refresh, and will
be reintroduced in July before the opening of
the newly renovated Grand Hotel Quellenhof.
Details: http://lei.sr/m4k5U_S

Jumeirah adds Spa with Bodyism

A new spa with a Bodyism
Wellness Centre has opened
at the Jumeirah at Saadiyat
Island Resort in Abu Dhabi.

Simply called Spa, it
includes holistic and result-
driven treatments ranging
from sleep support to detox
journeys. The UAE’s first
Bodyism Wellness Centre
includes tailor-made nutri-
tion expertise as well as
more physical, movement-
centred experiences.

The spa includes 15 treat-
ment rooms as well as a sauna,
hydrotherapy pools, steam room, Himalayan
salt room, ice fountain, experience showers
and traditional Arabic Rasul room. The Grand
Moroccan Hammam is designed in a perfect
oval shape to enhance harmony, and offers a
colour therapy cycle and infusions that are spe-
cifically designed to support the human body’s
seven key chakras and main energy centres.

Hammanmii has also created a line of prod-
ucts for the hammam, developed from rich,
locally sourced natural ingredients, including

© CYBERTREK 2019
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The holistic Spa at Jumeirah at Saadiyat Island has 15 treatment rooms

Arabica coffee, argan oil, cinnamon, eucalyp-
tus, dates, saffron and cloves. Skincare brands
used in the spa’s treatments include 111SKIN,
Subtle Energies, Biologique Recherche and
Hammamii. UK brand 111SKIN has been
developed by Harley Street cosmetic surgeon
Dr Yannis Alexandrides MD, and is being
offered for the first time in the Middle East
at Spa. 111SKIN merges clinically-inspired
formulas with technological advances.
Details: http://lei.sr/a9R6X_S

Irene Forte is wellness director for Rocco Forte

Forte named to GWS board
to help target millennials

The Global Wellness Summit (GWS) has
appointed Irene Forte to its advisory board.
Forte, who is the daughter of British
hotelier Sir Rocco Forte, currently
serves as the wellness director for
Rocco Forte Hotels and is responsible
for overseeing the company’s wellness
strategy and offerings across the 14 hotels
in the company’s portfolio. As part of
the advisory board, she will enable the
GWS to target millennials, the wellness
industry’s ‘powerhouse demographic, by
offering insight into the next generation of
wellness and the millennial mindset.

A successful entrepreneur in her own
right, Forte has recently launched her own
skincare line, Irene Forte Skincare, which
has been dubbed “beauty with a conscience’.
Details: http://lei.sr/s9x6 W_S

Jamaican spa hotel offers
‘kinetic energy therapy’

Miami-based design studio Antrobus
+ Ramirez have finished refitting the
S Hotel Jamaica, a seafront resort
situated on Jamaica’s Montego Bay.

Boasting 120 rooms and suites,
the Caribbean getaway occupies a
total area of 120,000 sq ft (11,148 sq
m) and features three restaurants, as
well as a cafe, spa, gym, and pool.

The spa, which comprises four treat-
ment rooms, prov=ides a variety of
wellness offerings, including “kinetic
energy therapy”, plunge pool baths, and
massage and body scrub services.

Nail polish by Deborah Lippmann
and skincare accessories from cos-
metic company Natura Bissé are
among the spa’s highlighted products.
Details: http://lei.sr/S2w3W_S
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Banyan Tree to open Corfu resort

Banyan Tree will open its first
property in Europe this sum-
mer, an Angsana-branded
hotel on the Greek island of
Corfu. Angsana Corfu will
include one of the largest spas
in Corfu, with more than 50
treatments on the menu, as
well as wellness programmes
focussing on yoga, fitness,
vitality and healthy living.
The Angsana Spa will
feature 16 treatment rooms
and five outdoor spa pavilions,
with treatments that place
special emphasis on the use

of natural ingredients, such  The Angsana Spa will feature 16 treatment rooms

as native flowers and fruits.
The spa features 17 of Gharieni’s MLR wellness
beds, as well as two Libra Edge Ks.
Aromatherapy, the therapeutic sense of
touch, and a fusion of techniques from the
East and West are all used in treatments
designed to refresh and rejuvenate the body,
mind and spirit. The resort’s Angsana Gallery

UK's £14m South

South Lodge Hotel in
Horsham, England, has
opened its new spa, The Spa
at South Lodge, following a
£14m (USs$18.5m, €16.4m)
investment.

The spa — which is owned
and operated by Exclusive
Hotels & Venues - is located
inside a standalone building
overlooking the South Downs.
It was designed to embrace its
surroundings, blurring the
distinction between inside
and outside and was created
by architecture firm Felce &

will offer a choice selection of signature spa
amenities, Asian-style home furnishing, resort
apparel and accessories as well as a selection
of traditional handicrafts. Angsana Corfu will
also offer a wide variety of wellness facilities,
including an outdoor yoga pavilion.

Details: http://lei.sr/2g8w5_S

Lodge spa opens

Guy, while creative design  Creative design studio Sparcstudio developed the concept and design

studio Sparcstudio developed
the concept and interior design.

Sparcstudio worked closely with Felce & Guy
on the building and the interior experience,
developing a “rich design story inspired by
South Lodge’s botanical history”. The result
is a contemporary space that embraces its
surrounding environment, whilst richly
textured materials are designed to create a
sense of comfort and relaxation throughout.

The spa boasts 14 nature-themed therapy
rooms, juniper-infused sauna, herbal steam
room, salt steam room, two swimming
pools and a heated natural swimming pool.

3 Twitter: @spaopps

Other facilities include a gym outfitted
with Technogym equipment, spin studio,
holistic yoga and Pilates studio, nail salon,
barber and male grooming bar.

Omorovizca - a Hungarian brand
specialising in mineral-rich products
inspired by the Budapest’s thermal baths -
has supplied The Spa’s products, alongside its
own exclusive bespoke product range.

The spa also features Botanica — a restaurant
offering food options using fresh ingredients
sourced locally from the South Downs.
Details: http://lei.sr/8n4r4_S
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http://www.spaopportunities.com
http://lei.sr/2g8w5_S
http://lei.sr/8n4r4_S
http://www.spaopportunities.com/digital

-~ GHARLEND

|

| S Available in many wooden decors
Three drawers
M I_R SeleCt VINTAGE High quality castors

Available in many wooden decors
Height, inclination, back and leg section elec. adjustable
Large storage space in basement

Optional: Smart-Thermo heating system,

memory function (up to 4 positions), etc.

www.gharieni.com



http://www.gharieni.com

WOMEN IN WELLNESS

Women in Wellness Leadership
Conference a ‘smashing success'

The second annual event was held earlier this month in New York, and provided networking

and inspiration for women in the industry. Jane Kitchen reports from the event

pproximately 250 women

attended American Spa’s second

Women in Wellness Leadership

Conference at New York City’s
Edison Ballroom on 12 March.

Intended to inspire and motivate women
in the spa and wellness industry to live
their best lives, the one-day event opened
with a welcome from Julie Keller Callaghan,
editor-in-chief and publisher of American
Spa magazine and founder of the event,
followed by a keynote speech on achieving
financial wellness from Jean Chatzky,
financial editor of NBC’s “Today Show.”

The day involved a host of speakers
on topics from maintaining integrity in
business to ageing well to overcoming

The one-day event included a host of

speakers, as well as roundtable lunch topics, a
networking cocktail hour, and a chance to try
different spa and beauty treatments

6 Read Spa Opportunities online: www.spaopportunities.com/digital

Event founder Julie Keller Callaghan is also
editor-in-chief and publisher of American Spa

M Twitter: @spaopps

perfectionism. In the evening, a cocktail
party provided room for networking

as well as trying out a range of sample
beauty treatments.

“The second edition of American
Spa’s Women in Wellness Leadership
Conference was a smashing success,” said
Keller Callaghan. “The day was filled with
powerful sessions from brilliant women,
amazing networking opportunities,
and a lot of fun. The vibe was positive,
empowering, and unforgettable.”

The Women in Wellness movement
continues this year in California, where
the inaugural West Coast event will take
place 28 October at The Waterfront Beach
Resort in Huntington Beach.

©CYBERTREK 2019
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The second annual one-day event, held in
New York, attracted around 250 women
from the wellness industry. The first West
Coast edition will happen in October

Jean Chatzky

Jean Chatzky, financial editor of NBC’s “Today Show?,

gave the opening keynote on financia] wellness

Industry women
gather for GSN

The evening before the

Women in Wellness event,

a fundraiser for the Green

Spa Network was held

to benefit the nonprofit

organisation’s tree plant-

ing initiative. Hosted by

Joanne Roche, executive

director of GSN, Anna

Moine, principal of aml-

consult, and Darlene Fiske

of S'well PR, the fundraiser

was attended by more than

50 women. The event raised :
$2,500 towards GSN’s goal Around 50 women gathered at a private residence for an event to benefit the Green Spa Network

to plant 1 million trees.

©CYBERTREK 2019 M Twitter: @spaopps Read Spa Opportunities online: www.spaopportunities.com/digital
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CALENDAR

29-31 March 2019

Beauty Diisseldorf

Messe, Diisseldorf, Germany

An international beauty show with brands
from 77 countries that attracts 55,000 visitors.
www.beauty.de

7-8 April 2019

The Natural Beauty & Spa Show

ExCel, London

Showecases the latest natural, organic, vegan,
free-from, sustainable and eco-friendly
beauty & wellbeing products.
www.naturalproducts.co.uk/beauty

24-27 April 2019

The Wellness Collective

The Verdura Resort, Sicily, Italy
Networking, one-to-one meetings, keynote
addresses, and wellness activities are all on
the menu for this new event.
www.wellnesscollectiveevents.com

5-8 May 2019

GSN Buyers Conference

Civana Carefree Resort, Arizona, US

A green buying event for the spa industry
hosted by the Green Spa Network.
www.greenspanetwork.org

8-9 May 2019

Independent Hotel Show Europe

RAI Exhibition & Conference Centre

The Netherlands

The Independent Hotel Show was founded
in London in 2012 for the needs of luxury
and boutique hoteliers. This year the first
European Independent Hotel Show will
be held in Amsterdam, serving a Benelux,
German and wider European audience of
independently spirited hoteliers.
www.independenthotelshow.nl

13-14 May 2019

Spa Life Ireland

Johnstown Estate Hotel & Spa

County Meath, Ireland

A two-day conference that also includes a
new product exhibition.

www.spa-life.ie

13-14 May 2019

World Spa & Wellness Asia

Le Meridien Phuket Beach Resort, Thailand
A conference, networking and brand
showcase for senior management of spas and
hotels in Asia.

www.worldspawellness.com

8 Read Spa Opportunities online: www.spaopportunities.com/digital
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The Healing Summit is organised by the Healing Hotels of the World consortium

6-7 May 2019

Healing Summit

Pine Cliffs Resort, Portugal

Run by the Healing Hotels of the World,
the event attracts attendees to discuss the
intersection of healing and hospitality.
This year, the event moves to Portugal’s

23 May 2019

Forum Hotel & Spa

Hotel George V, Paris

A one-day meeting for leading figures in the
spa, hospitality and wellbeing industries. Also
includes the Black Diamond Award.
www.forumhotspa.com

28-31 May 2019

WTA Members Meeting

Canyon Ranch, Tucson, Arizona, US

Three nights and two full days of networking
and education for members of the newly
formed Wellness Tourism Association.
www.wellnesstourismassociation.org

3-5June 2019

Spa Life International

Health Reserve Freiburg, Germany

Spa Life goes international with this two-day
conference that also includes speed dating
and a new product exhibition.
www.spa-life.eu

3 Twitter: @spaopps

Algarve coast, and the theme is ‘“Take a

Quantum Leap’ Speakers include Adam
Rockefeller Growald, Stephen Kennedy
Smith, Sarah Livia Brightwood, Marina
Efraimoglou, Julie Bach, and Dr. Shruti
Nada Poddar.

www.healingsummit.org

8 June 2019

Global Wellness Day

Locations worldwide

A not-for-profit initiative dedicated to the
idea of living well. Many spas offer free
wellness activities throughout the day.
www.globalwellnessday.org

19-22 June 2019

Spatec Europe

Grand Hotel Dino, Baveno, Italy

Brings together Europe’s spa operators to
meet with key suppliers to participate in a
series of one-on-one meetings.
www.spateceu.com

4-6 August 2019

American Spa CBD Conference

A first-of-its-kind event is for those in the
spa industry to learn information, best
practices, and solutions from industry
experts on CBD-infused experiences.
www.americanspacbdsummit.com

©CYBERTREK 2019
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FUEL YOUR ROI WITH ISPA INDUSTRY RESEARCH.

With access to ISPA’s industry-leading research, you’ll be able to take your
business to places you never dreamed of before. From our U.S. Spa Industry
Study and consumer research conducted through PricewaterhouseCoopers
to our member Snapshot Surveys, you'll gain a keen understanding of the spa
world around you and valuable insight into consumer behavior to help you
make better business decisions.

REV UP YOUR ROI TODAY.
Visit experienceispa.com/letsgo to get started.

@sra
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Sixteen years after releasing their much-loved Pro-Collagen range, ELEMIS is expanding

it with ULTRA SMART Pro-Collagen, a new line that harnesses the power of specialised

marine algae with a cutting-edge delivery system. Noella Gabriel tells us more

Noella Gabriel

44

The ULTRA SMART

range represents the

optimal intersection
of natural science

and technology
for ELEMIS

It's been 16 years since you first
launched Pro-Collagen — why is now the
time for a new generation of products?
We introduced Pro-Collagen Marine
Cream in 2003 after three years of
research and development, and it became
a beauty industry phenomenon. It’s loved
by beauty editors all over the world and
today, almost 16 years since its launch,
one is still sold every nine seconds
globally. But it’s not in ELEMIS’ nature to
sit back and think we’ve already reached
the top. We knew that harnessing the
power of the sea and those incredible
seaweed extracts was worth exploring
further, so we challenged our labs and
our teams to discover even more.

ELEMIS always focuses on research
and development, and you've spent
16 years on this range — what

have you learned in that time?

I think we’ve really learned that our

customers want the very best, and

we’ve had to rise to the challenge.
These are savvy, discerning and
well-educated skincare consumers who
want natural ingredients that deliver
real, visible and lasting results.

We’ve also learned the benefit of getting
out there and pushing yourself to discover
what you want. We told the labs what we
wanted these ULTRA SMART formulas
to achieve and they’ve worked to make
it happen, not the other way around.

What are the biggest benefits of this
new ULTRA SMART Pro-Collagen,

and what makes it 'ultra smart'?

The ULTRA SMART range represents the
optimal intersection of natural science
and technology for ELEMIS when it
comes to targeting multiple signs of
ageing. First, you've got an incredible
network of specialised, potent red, green
and brown algae sourced from different
depths of fresh and marine waters to help

protect and preserve the appearance

The eye care duo delivers targeted solutions for both day and night time
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of skin. Then, you’ve got our targeted
delivery systems. We’'ve encapsulated
the actives within our formulas in order
to allow them to perform at maximum
efficacy when they reach their target
destination — they work best where they’re
needed most. Doing this also enables
the actives within the product to be
released slowly into the skin, prolonging
the skincare benefit and allowing our
complexes to deliver real results on

stubborn deep-set lines and wrinkles.

What are algae and what are

the benefits for skincare?

Algae are amazing because they thrive in

harsh environments; they’re powerhouses

of nutrients, vitamins and antioxidants

and they’re always adapting to combat new

challenges in a way our skin also needs to.
We’ve always recognised the remarkable

properties and unique skin benefits

of algae at ELEMIS, but after 16 years

of research, we really believe we've

found the most specialised formula of

algae to help skin appear firm, smooth,

deeply hydrated and more youthful.
Today, ELEMIS uses different

varieties of microalgae and seaweeds

M Twitter: @spaopps

The ULTRA SMART Pro-Collagen
Complex. 12 Serum contains
specialised marine algae

Clinically
PROVEN

across our entire skin and bodycare
portfolio — it’s a pretty good sign
of how much we love them!

This launch includes two eye

creams and a serum — why did you
feel these are the most important
products to add to the mix?

Serums are a must for people who want
to take their skincare seriously. It’s

the big step into high-level skincare
with actives that absorb quickly into
the skin and enhance the performance
of everything else in your routine.

Creating ULTRA SMART Pro-Collagen
Complex. 12 Serum really felt like the
most natural way to introduce ELEMIS
lovers to the incredible new formulas
and complexes we’ve developed for
targeting multiple signs of ageing.

As for the eye creams, eyes are always
the area we find people are most concerned
with when it comes to skin ageing.

We’ve launched a powerfully effective
eye care duo that delivers targeted day
and night solutions — everything from
puffy morning eyes to tired evening
lines — and we’re sure this is exactly

what our customers will love.

Training & Education Director Nicci
Anstey on the ULTRA SMART consumer

he ULTRA SMART Pro-Collagen consumer
is savvy, well-travelled, well-read and
hugely knowledgeable about the latest
in skincare technology. She wants nature
with efficacy and she values science and
exclusivity. Her fast-paced lifestyle, combined
with the effects of modern-day living, mean
she wants results quicker - and expects to see
visible results faster. She demands the best
on every level. The latest ground-breaking
ULTRA SMART range combines a cocktail
of specialised algaes with cutting-edge
delivery systems to target multiple signs
of ageing, for transformative results.”

What are consumers saying

about the results?

The results are amazing. Our ULTRA

SMART Pro-Collagen Complex. 12

Serum is clinically proven* to reduce

the appearance of deep-set lines and

wrinkles in just 28 days. 100% agreed

the product improved the feeling

and appearance of skin firmness and

elasticity, and 100% agreed this product

dramatically reduced the appearance

of the expression lines on my face.**
Our ULTRA SMART Pro-Collagen Eye

Treatment Duo was similarly ground-

breaking. 100% agreed the products gave

my skin the appearance of an eye lift,

by improving skin tone and texture day

and night, 100% agreed after using the

products, the area around my eyes looked

noticeably firmer and tightened, and

100% agreed the products significantly

improved the appearance of deep set

lines and wrinkles around my eyes.++
We're thrilled to have reached this

level of efficacy and can’t wait to see what

comes next on the ELEMIS journey. @

Tel: +44 (0)207 907 2724

Email: newbusiness@elemis.com

Web: www.elemis.com
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WAX BAR

I herapist

LONDON

COMPETITIVE SALARY AND BENEFITS

Strip Wax Bar is a pioneer in hair removal industry,
specialising in waxing and laser hair removal.

Established in 2005, Strip Wax Bar has grown to become one of the most respected
beauty brands in luxury hair removal with a market leading presence. The company
now boasts a customer base across 6 London boroughs with an international reach.

Strip Wax Bar offers excellent customer service and champions both new
and renowned waxing and laser hair removal techniques, as well as stocks
a broad range of beauty and lingerie brands online and in-stores.

We have an inclusive and supportive company culture, and believe in
getting the right fit when it comes to people joining the company. We
place a high value on people and believe we can offer a fun and friendly
environment to work in, as well as a great place to learn and develop.

We offer competitive rates of pay with built in commission on treatments and
retail as well as staff perks along the way to show how much we appreciate the
hard work. On top of that we offer different contract opportunities for senior
or part time therapists. We warmly welcome freelance therapists as well.

Strip Wax Bar is an equal opportunity employer and is determined to ensure that
no applicant or team member receives less favourable treatment on the grounds of
gender, age, disability, religion, belief, sexual orientation, marital status, or race.

Please mention Spa Opportunities when applying for this job.

Apply now: http://lei.sr/g7J4T

INJWLINGDId
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Spa Therapist

e Seadet—

LOCATION: NEWQUAY | SALARY: COMPETITIVE PLUS UNCAPPED COMMISSION | PART TIME

A sprinkle of fun, a dash of kindness and

an endless supply of care, make up our
wonderful therapies team. Each unique
talent is nurtured and developed in line with
individual career goals and eclectic interests.

We’re looking to expand our team in both
hotels and continue our journey of evolution...

Our sister spas are nestled on the Cornish
coastline; we look forward to starting a
conversation to see which feels right for you.

Our tribe...

With firm Ayurvedic roots and many a Cornish
twist, we’ve developed our own intuitive

and magical style allowing creativity in truly
tailored therapies. We have excellent in-house
training from experienced spa professionals.

Our holistic hearts sing when offering
authentic healing and relaxation.

Following our intuition and drawing

from a variety of skills and knowledge,
we deliver therapies to touch the soul.
Luxury for us means time, connection and
comfort - for the guest and the team.

Behind the scenes...

Our home-grown training programme is
dynamic and adaptable to suit all desires.
We collaborate with the most inspiring
people to keep learning and growing.

Continuous learning keeps us alive and
sparkling, inspired and refreshed we
aim to keep this up all year round.

We strive to care for our team in a unique way
and prioritise your health and wellbeing with
self-care workshops, free yoga classes, monthly
treatments, 15 minutes between treatments
allowing time to reset and reinvigorate yourself..

Natural products, organic clothing,
comfortable surroundings, supportive team.

Sounds like you?

Passionate about wellbeing

Massage therapy qualification

Motivated to make a difference to guests’ lives
Enthusiasm to take up opportunities
Experienced with Ayurveda or holistic therapies
@ Reliable, honest, genuine and authentic

@ Excellent verbal and written English

e Intuitive, empathetic and flexible

For more information and to apply: http://lei.sr/I2W2P
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BEDRUTHAN

SPA HOST

LOCATION: NEWQUAY SALARY: COMPETITIVE

BEDRUTHAN IS A MULTI-AWARD WINNING HOTEL AND SPA SET INTO A
CLIFF ABOVE MAWGAN PORTH BEACH ON THE NORTH CORNWALL COAST.

Our hotel has been cherished and nurtured by two generations of the same family for
over 50 years to give our guests memorable holidays in this uniquely beautiful place.

Bedruthan is set in a natural playground with the beach just below us and some amazing
facilities at the hotel itself. You can stroll along the foreshore, get a surf lesson or two and walk
the cliff path to Bedruthan Steps - one of the north coast’s most dramatic beauty spots.

JOB DESCRIPTION

The spa is developing a specialised team that is actively working within our unique indoor and
outdoor spa facilities. We’re looking for creative, innovative and, simply put, fabulous people!

We’re seeking a host; someone who loves the elements and shares this enthusiasm with guests
who like to spa a little differently, whilst content to make the environment beautiful and flawlessly
functional, connecting with guests and setting the tone for a memorable spa experience.

You'll need to enjoy delivering a remarkable guest service as well as keeping a keen eye on
maintenance and management of technical aspects within the outdoor facilities as well as
support for the indoor teams. The spa will be influenced by your care and capable hands

during the day ensuring both guests and team finish their days feeling wonderful.

YOU WILL NEED TO HAVE:

* alove of the outdoors
an understanding of a spa guest journey
and how to create a seamless experience
enthusiasm for maintenance and
technical care for facilities
recognition of the importance of water safety
ability to screen guests for safety and
pre-empt adaptations necessary
desire to be strong support within the team
excellent communication skills and a responsive
attitude to the customer and team feedback
a passion for caring about the environment

E OFFER:

From 1 April £8.10 per hour / £8.50 after probation
Seasonal contract 28 March to 6 September
Shifts vary and include weekends and evenings.
Learning opportunities and career

progression possibilities

A large, welcoming and interesting

team to support you and a beautiful

working environment

28 days paid holiday per year pro rata
Substantial discounts on spa services and products
Free use of tennis court and swimming pool
Access to gym

WISH YOU WERE HERE?

INAWLINGDJd
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COMO opens in 12th century castello

Continued from front cover
The wider estate features
tennis courts and a heated
outdoor swimming pool, as
well as a COMO Shambhala
Retreat, known for its heal-
ing, restorative treatments
and expert therapists. In
Tuscany, COMO Shambhala
will complement Italy’s long
spa heritage with a compre-
hensive treatment offering
— appealing to men, women
and guests on extended well-
ness-focused stays.

COMO Castello Del Nero
will also open up the wider
destination to its guests, offering hikes and
guided cultural excursions.

“COMO Castello Del Nero is the holistic
next step of growing our portfolio of hotels
and resorts in select destinations around
the world,” said Olivier Jolivet, CEO of the
COMO Group. “We don’t intend to be the
biggest lifestyle brand, but our objective is
to be one of the best — with offerings in the
most desirable locations. COMO Castello

The resort will include a COMO Shambhala Retreat, known for its
healing, restorative treatments and expert therapists

Del Nero, our fifteenth hotel, has the right
features for us to deliver a personalised
COMO experience; the Castello’s history and
the new design by Paola Navone blending
perfectly with the rest of our portfolio”

The opening also fulfils an important
ambition for the founder of the COMO
Group, Christina Ong, who has always
cultivated a strong allegiance to Italy.
Details: http://lei.sr/X8H8a_$S

Thalassotherapy, banyas at Parklane

The eagerly awaited Parklane
Limassol, part of the Marriott’s
Luxury Collection, has
opened its doors this month
after an estimated €70m
(US$83m, £62m) renovation.

The resort was previously
the Le Meridien hotel, and is
well-known for its large tha-
lassotherapy facilities, which
span 3,000sq m (32,292sq
ft), and include five sea-
water pools supervised by
specialist therapists.

The new Kalloni Spa
offers a selection of
bespoke treatments from Voya, Biologique
Recherche, Carol Joy and Gentlemen’s
Tonic, inspired by the healing properties of
the neighbouring Mediterranean Sea.

Kalloni Spa draws on the natural ingredients
found in the region to tone, cleanse and purify,
with Thalassotherapy at the heart of the treat-
ment menu. Twelve indoor and two outdoor
treatment rooms are fitted with Gharieni MO1
treatment beds, and three Spa suites allowing
guests to relish the cool Mediterranean breeze
and calming sea views. Two of the three suites
will include a Russian Banya facility.

16  Read Spa Opportunities online: www.spaopportunities.com/digital

The Parklane Limassol hotel in Cyprus, which was previously the Le
Meridien hotel, boasts five seawater pools and a 3,000sq m spa

The treatment menu draws on elements
found in the surrounding region, selected for
their healing, detoxifying and rejuvenating
qualities. Alongside the advanced treatment
menu, the spa also hosts the first Carol Joy
hair salon in the region, offering a range of
hair treatments inspired by the Mediterranean.

“With five seawater pools, a compre-
hensive Thalassotherapy programme and
Russian Banya, we are well qualified to
become the leading spa in Cyprus,” said Paris
Kounoudis, director of lifestyle at Parklane.
Details:http://lei.sr/k9P9A_S

3 Twitter: @spaopps

ADDRESS BOOK

Argentina Spa Association
+54 11 4468 0879
Association of Malaysian Spas (AMSPA)
+603 4253 3478
Australasian Spa Association
+61 4 3003 3174
Bali Spa and Wellness Association (BSWA)
www.balispawellness-association.org

www.asociacionspa.org

WWW.amspa.org.my

www.spaandwellness.com.au

Brazilian Spas Association
+55 112307 5595

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
+359 2 9427130

China Spa Association
+86 21 5385 8951

www.abcspas.com.br
www.bubspa.org

www.chinaspaassociation.com
Association of Spas of the Czech Republic
+420 606 063 145
The Day Spa Association (US)
+1 877 851 8998

www.jedemedolazni.cz

www.dayspaassociation.com
Estonian Spa Association
+372 510 9306 \/V: www.estonianspas.eu
European Spas Association
+32 2282 0558
Federation of Holistic Therapists (FHT)
+44 23 8062 4350
French Spa Association (SPA-A)
WWW.Spa-a.com

www.espa-ehv.com

www.fht.org.uk

German Spas Association
+49 30 24 63 692-0 www.deutscher-heilbaederverband.de
Hungarian Baths Association
+36 1220 2282 \V: www.furdoszovetseg.hu/en
The Iceland Spa Association
www.visitspas.eu/iceland
The International Medical Spa Association
+1 877 851 8998
International Spa & Wellness Association (ISWA)
+49 69 130 25 86 0

www.dayspaassociation.com/imsa

www.iswa.de
International Spa Association (ISPA)

+1 859 226 4326 www.experienceispa.com
Japan Spa Association

WWW.j-spa.jp

Leading Spas of Canada

+1 800 704 6393 www.leadingspasofcanada.com
National Guild of Spa Experts Russia

+7 495 226 4289
Portuguese Spas Association

+351217 940 574
Romanian Spa Organization

Www.russiaspas.ru
www.termasdeportugal.pt
+40 21322 01 88 Www.romanian-spas.ro
Salt Therapy Association
www.salttherapyassociation.org

Samui Spa Association

+66 7742 08712 \V: www.samuispaassociation.com
Serbian Spas and Resorts Association

+381 36 611 110 wwwserbia.nspas.org
South African Spa Association

+27 11 447 9959

Spanish National Spa Association

www.saspaassociation.co.za
+34 902 1176 22 \V: www.balnearios.org
Spa Association of India

+91995 889 5151
Spa Association Singapore

www.spaassociationofindia.in
+65 6223 1158 www.spaassociation.org.sg
Spa & Wellness Africa Association
www.spaassociationofafrica.com
Spa & Wellness International Council (SWIC)
+7 4957640203

Taiwan Spa Association

www.iswic.ru

Www.tspa.tw
Thai Spa Association
+66 2168 7094 www.thaispaassociation.com
Turkish Spa Association
+90 212 635 1201
The UK Spa Association
+44 8707 800 787

www.spa-turkey.com

www.spabusinessassociation.co.uk
Ukrainian SPA Association

+3 8044 253 74 79 V. www.spaua.org
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