
Designed by HAL Architects, the 25m Sky 

Pool spans two buildings in Nine Elms 

at the Embassy Gardens development, 

located opposite the new US Embassy.

The pool has transparent walls and 

bottom, which allows passersby to 

observe the swimmers – and those 

in the pool to see the ground.

Constructed in clear acrylic, the whole 

pool weighs 50 tonnes and contains a 

total of 150tonnes of water, 100tonnes 

of which is carried by the acrylic ‘bridge’.

HAL Architects describes Sky 

Pool as a world-first in terms of 

engineering and concept design.

Specialist pool and spa consultant 

Devin Consulting was responsible 

for water engineering  while wet area 

specialist Barr + Wray designed, supplied 

and installed the pool's filtration system.

The inspiration for the design 

– for which Hal partnered with 

Eckersley O'Callaghan (structural 

engineering) and Reynolds Polymers 

(fabrication) – came partly from the 

Barton aqueduct, a celebrated piece 

of Victorian engineering which is 

Floating sky pool opens in London

■■  Access to the pool is restricted to residents of Embassy Gardens and their guests

A swimming pool suspended 35m 
(115ft) above the ground and 
forming a bridge between two 
buildings has opened as part of a 
residential project in London, UK.w

World leaders met at 
UK's Carbis Bay Estate

G7 Summit hosted at 
Cornish beachfront spa hotel

p9 2021 theme was focused on 
protecting mental health

Global Wellness Day reaches 
record number of countries

p12

EVENTS REVIEW

More: http://lei.sr/z7k9y_B
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Architects drew 
inspiration from ocean 

Ritz-Carlton Maldives 
unveils new overwater spa 

p6
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credited with being the first navigable 

aqueduct to be built in England.

As well as the pool itself, the project 

includes two rooftop experiences, called 

the Orangery and Sky Deckrest, where 

residents can relax and socialise.

http://lei.sr/z7k9y_B
https://www.spabusiness.com/index.cfm?pagetype=archive&changemag=combined
https://www.globalwellnessday.org/
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S
cotland’s capital city of 

Edinburgh has welcomed 

its second hair and 

beauty salon operating as a 

social enterprise – named 

Brave, Strong, Beautiful (BSB). 

Originally founded by Kerry 

Anderson, BSB has been 

operating as a community 

interest company (CIC) since 

2019 and is designed to 

support vulnerable young 

adults from Edinburgh who 

are interested in the hair 

and beauty industry.

The organisation offers 

bespoke employability, training 

T
herme Group’s 

strategic partner Wund 

Holding, operating 

as ThermenGruppe Josef 

Wund, has unveiled plans for 

the creation of Germany’s 

largest wellbeing resort 

in Bad Vilbel, Frankfurt

Robert Hanea, Therme 

Group CEO and chair, said: 

“In a place long known 

for its healing waters, this 

wellbeing resort will help 

to revive a thermal bathing 

culture stretching back to the 

Romans’ arrival in the area 

almost 2,000 years ago.

“Along with Therme 

Manchester and other 

worldwide projects, it will 

elevate our concept, furthering 

our aim to redefine wellbeing 

for communities worldwide.”

Robert Hanea announces Therme Group and Wund 
Holding's plans to build Germany's largest wellbeing resort

Kerry Anderson unveils second social enterprise salon to 
support young people interested in a future in beauty

which address the need for 

access to wellbeing for all.

The project name is 

yet to be released and 

construction is set to begin 

within a year, with an opening 

scheduled for 2023.

Combining hundreds of 

water-based activities with 

wellbeing treatments, art, 

nature and technology, the 

resorts are designed to 

offer a unique experience 

suitable for all ages.

The new Frankfurt facility 

will be home to a biodiverse 

ecosystem that includes more 

than 1,800 palm trees and 

thousands of other plants 

delivered with the support of 

Therme NAT, Therme Group’s 

specialist botanics company.

Young people who've faced 
disadvantages growing up need to 

feel supported and encouraged

■■  Robert Hanea said the location is scheduled to open in 2023 

■■  Anderson has 
experience in hair 

and beauty and social 
care and counselling 

and leadership programmes 

for 16-18-year-olds looking 

to explore a career in the 

hair and beauty industry. 

In addition, it provides 

apprenticeship training 

to SVQ2 in hairdressing 

and on to SVQ3.

While enrolled, students 

also have free and full access 

to counselling, advocacy, 

mindfulness, life coaching 

and hypnotherapy services.

The not-for-profit relies on 

funding and money raised 

through the salons to fund 

training and services.

Anderson explains: “I know 

from first-hand experience 

that young people who 

have faced disadvantages 

growing up need to feel 

supported, encouraged and 

safe, to take steps towards 

creating a positive future.”

Located on the banks of the 

Nidda river, the project builds 

on Therme Group and Wund 

Holding’s shared vision of 

creating the world’s most-

advanced wellbeing resorts 

The wellbeing resort will help 
revive a thermal bathing culture 

stretching back 2,000 years

spa business people

More: http://lei.sr/n2S7Z_B

More: http://lei.sr/E9y4B_B
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Arnaud Goullin appointed 
skincare GM at Davines Group

A
rnaud Goullin has 

joined hair and skincare 

brand Davines Group in 

the role of global skincare 

division general manager.

Goullin has previous global 

experience in key roles at 

LVMH, Shiseido and Estée 

Lauder groups in Europe, 

Asia and the Americas, 

specifically focusing on 

brand development.

“I’m passionate about 

brands,” he said, “and 

with the possibility of 

creating a true value-driven 

community that goes even 

beyond the products.

“Davines’ Comfort Zone 

and Skin Regimen brands do 

■■  Goullin has worked for LVMH, Shiseido and Estée Lauder

this with such authenticity, 

they deserve to be discovered 

by many more consumers 

around the world. It’s an 

honour for me to be part 

of this adventure.”

Goullin will join the 

leadership team as it enters 

a new era after CEO and 

managing director Paolo 

Braguzzi was recently 

succeeded by Davines North 

America CEO Anthony Molet.

“I’m very excited to complete 

our leadership team with 

Arnaud, and I wish him and 

Anthony all the best for this 

new chapter together,” said 

Davide Bollati, Davines chair.

Arnaud has gained a deep knowledge 
of the beauty industry through 

his unique global experience
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Arnaud Bernaert, head of Shaping 

the Future of Health and Healthcare at 

the World Economic Forum commented: 

“Coordinated action and public-private 

partnerships are key to galvanizing 

action among employers globally to 

promote the wellbeing of their workforces 

now and in the future.”

WORKPLACE WELLNESS

New initiative dedicated to 
better workplace mental health

More: http://lei.sr/G5h5h_B

Business leaders from BP, BHP, Clifford 

Chance, Deloitte, HSBC, Salesforce, 

Unilever and WPP have launched 

an initiative to advocate for and 

accelerate positive global change for 

mental health in the workplace.

Called The Global Business 

Collaboration for Better Workplace Mental 

Health, the initiative’s vision is for all 

workplace leaders to recognise, have the 

right tools and commit to taking tangible 

action on wellbeing in the workplace.

Supporting organisations include 

the WHO, World Economic Forum and 

United for Global Mental Health.

■■  To join, leaders must sign and commit to a pledge 

The Ritz-Carlton Hotel 

Company has opened its first 

resort in the Maldives, with 

an overwater spa inspired 

by its natural surroundings, 

including swirling water 

and ocean breezes.

Located on an archipelago 

on the north-eastern tip of 

North Malé Atoll, The Ritz-

Carlton Maldives, Fari Islands, 

has opened in an area 

famous for pristine beaches 

and brilliant azure waters 

teeming with marine life.

Featuring minimalist 

architecture by Kerry Hill 

Architects, the resort invites 

guests to embrace island 

life and focus on wellbeing 

at its Ritz-Carlton Spa.

Nestled in the centre of 

the resort's villa lagoon, 

the circular, overwater spa 

has been designed as a 

sanctuary of relaxation, with 

nine treatment rooms, a spa 

suite with a relaxation lounge, 

a salon and retail boutique.

The spa menu features a 

botanical body and skincare 

treatment collection by 

Bamford (www.bamford.

com), alongside bespoke 

spa treatments.

“Following much 

anticipation surrounding 

its debut, we’re thrilled to 

finally open The Ritz-Carlton 

Maldives, Fari Islands, and 

set a new standard for luxury 

hospitality in the Maldives,” 

said Rajeev Menon, 

president of Asia Pacific 

at Marriott International.

Overwater spa for new Ritz-Carlton Maldives

More: http://lei.sr/Y8K9a_B

■■  The circular spa was designed by Kerry Hill Architects

 Coordinated action is 
key to galvanizing action 

to promote wellbeing
Arnaud Bernaert

We're setting a 
new standard for 
luxury hospitality 

in the Maldives
Rajeev Menon
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Having another flagship 
in Paris made sense

Mathilde Gédouin-Lagarde

Phytomer unveils 
second urban spa 
location for Paris

More: http://lei.sr/9d6J2_B

After an 18 month overhaul 

costing €500k (£431,100, 

US$609,200), marine skincare 

brand Phytomer has opened its 

second Parisian spa location.

As of May, the company 

opened Phytomer Spa 

Trocadéro and began offering 

guests a range of its signature 

marine-powered rituals.

Mathilde Gédouin-Lagarde, 

Phytomer deputy GM, said: 

“We’re always proud to 

have the opportunity to tell 

our story. The connections 

between Brittany and Paris 

in this arrondissement 

are particularly tight so 

having another flagship 

in Paris made sense.”

The restyled 125sq m, 

two-level spa is located 15 

minutes from the Eiffel Tower 

in Paris’ 16th arrondissement 

and is completed by four 

treatment rooms fitted out 

with equipment from Lemi and 

products by RKF Luxury Linen.

Saint Malo-based interior 

designer Dominique Tosiani 

oversaw the overhaul to 

reflect the brand’s natural, 

high-end approach and 

ocean-inspired philosophy.

■■  The new location marks the brand's third spa in France

URBAN SPAS

Asaya concept is founded 

on five pillars – emotional 

balance, fitness and nutrition, 

physical therapies, skin 

health and community.

Sonia Cheng, CEO of 

Rosewood said: “Rosewood 

Mexico City, will embody 

the distinct sensibilities 

of the destination all while 

presenting one-of-a-kind 

ambience and style, combined 

with personalised service.”

l Read SB's Rosewood 

top Team Profile at www.

spabusiness.com/rosewood

Rosewood expands Asaya to Mexico
Rosewood Hotels & Resorts 

is set to operate a new hotel 

in Mexico City in 2024.

Designed by Mexico City-

based architecture firm Sordo 

Madaleno Arquitectos, the 

new Rosewood Mexico City 

will be part of the mixed-use 

development of Antara’s new-

build grand tower expansion.

The destination will have 

133 rooms – 35 of which will 

be suites – and an outpost 

of Rosewood’s in-house 

wellness concept, Asaya. 

Originally launched at 

Rosewood Phuket, the 

Expansion

More: http://lei.sr/v8B4R_B

Rosewood Mexico City 
will present a one-

of-a-kind ambience
Sonia Cheng
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Jumeirah spends 
£100m revamping 
The Carlton Tower 

More: http://lei.sr/Q8V3M_B

The Jumeirah Group has 

reopened The Carlton Tower 

Jumeirah, in the heart of 

London’s Knightsbridge 

following an 18-month 

refurbishment.

The 17-story building 

has been redesigned, with 

an extensive makeover 

costing £100m (€116.3m, 

US$141.1m).

The Carlton Tower 

has also reopened its 

15,000sq ft members-only 

Peak Fitness Club & Spa 

which is spread across three 

floors, complete with a five-

treatment room Talise Spa.

“The Peak looks set 

to retake its position at 

the forefront of London’s 

luxury wellness world,” 

said Ben Evans, director 

of fitness and spa.

Guests are offered a 

menu of spa treatments 

supplied by Aromatherapy 

Associates and Skin111.

Beauty supplier Lemi 

equipped the new facility, 

while specialist thermal 

wellbeing firm Dröm UK helped 

install the thermal and wet 

areas. In addition, RKF Luxury 

Linen designed a bespoke 

■■  Guests can visit a new three-floor spa and health club

Investment

The family-run Carbis 

Bay estate has recently 

reopened its doors after a 

multi-million-pound renovation 

which saw its C Bay Spa 

upgraded with a new infinity-

edge outdoor swimming 

pool, hydro pool, a spa bar 

partnered with premium 

vodka brand Belvedere, a 

gym and fitness studio.

The three-treatment-room 

spa also offers guests access 

to indoor and outdoor pools, 

an outdoor barrel sauna, hair 

salon and relaxation lounge.

G7 Summit hosted at Carbis Bay estate
Eco-hotel and beachfront spa 

resort Carbis Bay Estate and 

Hotel in Cornwall, UK, hosted 

world leaders for the 2021 

G7 Summit from 11 – 13 June.

Leaders gathered at 

the spa hotel to discuss 

COVID-19 vaccinations, 

sustainability goals, 

tackling climate change and 

promoting future prosperity.

UK Prime Minister Boris 

Johnson called Cornwall 

“the perfect location for 

such a crucial summit” and 

said it “will be the nucleus 

of great global change”.

EVENTS

 Cornwall is the perfect 
location for such a 

crucial summit
Boris Johnson

More: http://lei.sr/q6y2M_B
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linen concept for the spa, 

restaurant and wider hotel.

The health club and spa 

are crowned with a naturally 

lit swimming pool with 

views through a double-

height glass ceiling, lined 

with poolside cabanas.

The Peak offers studio 

classes and a gym with 

Technogym and Theragun 

equipment on the ninth 

floor, with panoramic views 

across the capital.

http://lei.sr/Q8V3M_B
http://lei.sr/q6y2M_B
https://www.globalwellnessday.org/
https://www.continuumpedicure.com
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New coastal retreat 
inspired by Scottish 
wildlife and heritage

More: http://lei.sr/K3A9G_B

The Isle of Mull Hotel & Spa, 

part of Crerar Hotels, will 

reveal its all-new wellness 

facility called the Driftwood 

Spa on 5 July 2021.

Located on the Isle of Mull 

in West Scotland, the spa will 

offer panoramic coastal views 

and is part of the 75-room 

hotel’s recent £3m (€3.5m, 

US$4.2m) refurbishment.

Facilities will include four 

treatment rooms – including 

two for couples, one single 

treatment room and one 

seaweed bath room – plus 

experience showers, a 

Rasul mud chamber, sauna, 

steamroom, outdoor spa 

terrace, hot tub and foot spa.

Announcing the spa’s 

launch, Chris Wayne Wills, 

CEO of Crerar Hotels, labelled 

The Isle of Mull "a magical 

location when it comes to 

natural beauty and wellness".

The spa menu has been 

curated in conjunction with 

organic skincare brand Ishga, 

which incorporates Hebridean 

seaweed into its products. 

Rituals will include a range 

of face and body treatments 

plus seaweed baths.

■■  Guests will be offered signature Ishga seaweed baths

REFURBISHMENT

from the great recession 

and soared to new heights.

"This year, the 

figures weren’t quite 

as happy, but to hear 

PricewaterhouseCoopers’s 

leader of global research 

Colin McIlheney say there 

is pent-up demand for 

spa services was highly 

encouraging. We’re confident 

about the rebound to come!"

The ISPA team is now 

busy preparing for the 2022 

in-person ISPA Conference & 

Expo in May, in Las Vegas.

McNees confident of industry rebound
In the wake of ISPA's recent 

Stronger Together Summit 

– in place of its annual 

in-person conference and 

expo – Spa Business asked 

ISPA president Lynne McNees 

for her key takeaways.

"The pandemic has hit the 

industry hard, but there’s 

much to be optimistic 

about," she said.

"Unveiling the Big Five 

statistics from the annual 

ISPA US Industry Study has 

been a joyous occasion for 

much of the last decade 

as the industry rebounded 

OPINION

We're confident in the 
rebound to come

Lynne McNees

More: http://lei.sr/W4u9h_B
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The Isle of Mull is a 
magical location when 

it comes to wellness
Chris Wayne Wills
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Worldwide wellness

Global Wellness Day 2021
GLOBAL WELLNESS DAY 

ALBUM

 ■   Industry legend 
Deborah Szekeley 
featured as a speaker 
in the GWD livestream

AROUND THE 
WORLD

Now in its 10th year, Global
Wellness Day (GWD) was
set up to highlight the
importance of wellness
to a wider audience, with
the motto “one day can
change your whole life.”
Complimentary wellness
activities were organised
on a huge scale across
the globe on Saturday
12 June, with many spas
and hotels taking part.

PLAY VIDEO

VIETNAM CROATIA
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■■   GWD touched even more lives this 
year as countries including Barbados, 
Algeria, Saudi Arabia, Laos, Malaysia, 
Venezuela and Indonesia arranged 
GWD activities for the first time
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Urban retreat

P
remium skincare, makeup 
and fragrance brand 
Guerlain has opened a new 
spa at the Waldorf Astoria 
Jerusalem. Loare. extending to 
1,400sq m, the urban spa has 
nine treatment rooms including 

a couples’ suite – all featuring Gharieni 
treatment beds and linen from French 
wellness supplier RKF Luxury Linen.

The new opening marks Guerlain’s 
debut in Israel and fifth spa in 
partnership with Waldorf Astoria. 

In spite of the upheaval being experienced in the 
region, the wellness industry in Jerusalem is 

continuing to develop, as Spa Business reports

 ■  Ran Bibi, spa manager 
of the Waldorf Astoria 

Jerusalem's Guerlain Spa

Design details
Istanbul-based architect sinan Kafadar 
designed the facility, choosing a 
palette of elegant yet neutral tones 
to provide a calm atmosphere for 
guests to escape from busy city life.

He also opted for smooth marble and 
Jerusalem stone cladding, to reflect the 
city’s architectural heritage.

The spa menu off ers a number of 
signature rituals powered by Guerlain, 
with highlights including a Harmony in 
Jerusalem massage.

 ■  This latest spa 
marks Guerlain’s fifth 
spa in partnership 
with Waldorf Astoria

Spa Business insights
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The treatment includes a massage 
using hot stones, sourced locally, to 
deeply warm and soothe muscles, while 
also stimulating blood circulation to help 
restore energy.

Raising the bar
Additional facilities include a sauna, 
Turkish bath, lounge area, retail 
boutique, Technogym-equipped 
gym and two swimming pools.

spa manager Ran Bibi told Spa 
Business that the Guerlain spa draws 

inspiration from the culture and history 
of Jerusalem and that it’s set a new 
standard for spas in Israel by blending 
innovation with luxury and glamour.

Opened in 2014, the Waldorf Astoria 
Jerusalem houses 226 luxury bedrooms 
and three dining concepts.

Now operating 40 branded spas 
and institutes worldwide, the Guerlain 
company was founded in 1828 and ran 
as a family business up until 1994 when 
it was acquired by the luxury goods 
conglomerate LVMH. ●

Our spa draws 
inspiration from 

Jerusalem's culture 
and history and 
has set a new 

standard for luxury 
spas in Israel

 ■  Istanbul-based 
architect Sinan 
Kafadar helped realise 
the new facility with a 
palette of neutral tones
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CzechTourism to unveil new Long Covid 
recovery packages and treatments

T
he upcoming webinar will showcase 
the latest personalised healthcare 
programmes devised by the 
country’s leading medical experts to 
help patients recovering from Long 

Covid support their immune system and 
improve general health and wellbeing.

Long Covid is a term commonly 
used to describe symptoms that 
continue or develop after suff ering 
from acute Covid-19, this includes a 
variety of respiratory, cardiovascular 
and gastrointestinal issues. 

Treatments such as mineral water 
inhalation, saltwater hydrotherapies and 
therapeutic hot mud therapies – when 

CzechTourism and the Czech Spa Association is preparing to showcase new 
post-Covid treatment packages from the best spas across the Czech Republic, 

Europe’s spa capital, in its upcoming virtual medical conference named The 
Post-Covid Recovery Conference on 24 June from 10AM-12:45PM (BST)

medical spas including ensana Marianske 
Lazne Health spas and Hotels, The savoy 
Westend Hotel and spa Teplice, alongside 
leading neurologist and author Dr Jitka 
Vanderpol and Libor secka, ambassador 
of the Czech Republic in the uK.

Attendees will also receive insights 
into the Czech Republic’s historic 
spa culture and traditions.  

 The Historic Czech spa tradition
The Czech spa tradition is one of the 
oldest in europe. since the Middle 
Ages people have endeavoured to take 
advantage of the great power of natural 
healing resources – mineral water 

combined with personalised diet and 
wellbeing programmes – can play a 
pivotal role in supporting patients 
when dealing with these and other 
long-term consequences of Covid-19. 

The conference will include 
representatives from Czech Republic 

■■  Dr Jitka Vanderpol (L) and Libor 
Secke (R) will join the conference

■■  The Czech Republic 
is home to over 90 
therapeutic facilities
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continue or develop after suff ering 
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CzechTourism and the Czech Spa Association is preparing to showcase new 
post-Covid treatment packages from the best spas across the Czech Republic, 

Europe’s spa capital, in its upcoming virtual medical conference named The 
Post-Covid Recovery Conference on 24 June from 10AM-12:45PM (BST)

medical spas including ensana Marianske 
Lazne Health spas and Hotels, The savoy 
Westend Hotel and spa Teplice, alongside 
leading neurologist and author Dr Jitka 
Vanderpol and Libor secka, ambassador 
of the Czech Republic in the uK.

Attendees will also receive insights 
into the Czech Republic’s historic 
spa culture and traditions.  

 The Historic Czech spa tradition
The Czech spa tradition is one of the 
oldest in europe. since the Middle 
Ages people have endeavoured to take 
advantage of the great power of natural 
healing resources – mineral water 

combined with personalised diet and 
wellbeing programmes – can play a 
pivotal role in supporting patients 
when dealing with these and other 
long-term consequences of Covid-19. 

The conference will include 
representatives from Czech Republic 

■■  Dr Jitka Vanderpol (L) and Libor 
Secke (R) will join the conference

■■  The Czech Republic 
is home to over 90 
therapeutic facilities
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springs, therapeutic mud and peat, 
natural gases and the local climate. 

With over 90 therapeutic 
facilities in more than 30 spa 
locations across the country, it’s 
said that there isn’t an ailment in 
the world a Czech spa can’t cure.

The event will also feature an 
insight into three of the Czech 
Republic’s leading healing towns:

Karlovy Vary
Perhaps the best-known town in the 
world-renowned West Bohemian spa 
Triangle, where some of the most famous 
figures in european artistic and cultural 

life have enjoyed treatments. Today, 
Karlovy Vary is the second most visited 
destination in the Czech Republic thanks 
to its beautiful spas and architecture. 

Mariánské Lázně
splendid spa buildings border blossoming 
parks in which spa guests sit, sipping 
on jugs filled from some of the town’s 

■■AS

famous springs. Get 
to know the story 
of a town which, at the 
height of its fame, hosted important 
statesmen and artists, and remains one 
of europe’s most beautiful spa towns.

Teplice
With a history spanning 700 years, 
the name of the town that stands at 
the foot of the Krušné Mountains is 
derived from the Czech word for ‘warm’. 
The healing power of the local water 
has been revered for 2000 years and 
spa Teplice proudly holds the title of 
the oldest spa in Central europe. l

CLICK HERE
to register for the 

Post-Covid Recovery 
Conference event 

■■  The webinar will feature 
insights into leading Czech healing 
towns, including Karlovy Vary, 
Mariánské Lázně and Teplice

■■  Attendees will gain 
insight from leading 
medical experts from 
the Czech Republic
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More on spa-kit.net 

http://lei.sr/q5x0b

A mosaic of enjoyment and escape: Natura Bissé launches 
Diamond Well-Living Collection plus new treatments

■ ■  The Diamond Well-Living treatment menu includes body scrubs, body masks and massages, alongside multiple combinations of the three

SUPPLIER NEWS
Suppliers tell Spa Business insider about their latest 

product, design and technology launches

For the latest supplier 
news and company 
information, visit

spa-kit.net 

P
remium Spanish skin-

care brand Natura Bissé 

has introduced Diamond 

Well-Living – a range of 

eight uplifting body prod-

ucts designed to inspire a 

new ethos of wellbeing.

The vegan line has its own 

menu of customisable signature 

spa treatments, meaning 

guests can choose what kind 

of ritual they want, depending 

on their mood, needs and 

the time they want to spend 

in the treatment room.

The menu includes three main 

treatment types: body scrub, 

body mask and massages, and 

combinations of the three.

Each treatment can be 

customised with one of The 

Body oils: Energizing, De-Stress, 

Detox and Fitness. Four fragrant 

formulas for four moods, 

which have been formulated 

to induce different sensations 

and deliver different benefits.

A professional therapist 

then designs the experience 

adapting the manoeuvres, 

rhythm and pressure to create 

a tailor-made experience.

Guests can also complete 

their treatments and choose 

between The Warming Gel or 

The Cryo-gel to add a touch 

of warmth or a splash of 

freshness to specific areas.

Patricia Fisas, Natura 

Bissé’s senior VP of research 

and innovation commented: 

“Spending time pampering 

ourselves is a gift for the soul, 

something that has become an 

absolute necessity. That’s why 
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Diamond Well-Living was born: 

to make our guests happier.

“Diamond Well-Living is 

designed to transform your 

mood, boost endorphins 

and turn routine moments 

into extraordinary ones. It’s 

a mosaic of moments of 

enjoyment and escape.

“It cares for your body, your 

mind and your surroundings.”

Natura Bissé has created 

retail versions of the four dry 

oils, Cryo-gel and Warming 

Gel alongside a refreshing 

body scrub and body cream.

■ ■  Patricia Fisas
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More on spa-kit.net 

http://lei.sr/A6G3K

La Rue Verte launches new 
water-soluble CBD formula 

C
BD wellness brand La 

Rue Verte has intro-

duced a new water-soluble 

CBD product named Santé, 

to enhance refreshments 

and help consumers easily 

access the benefits of CBD. 

The formula can be added to 

any hot or cold drink, including 

alcohol, without changing the 

flavour of the original beverage.

Emma O’Neil, La Rue Verte 

founder, said Santé’s main 

benefit is that it stimulates 

our natural endocannabinoid 

system which plays a role 

in regulating important 

bodily functions, including 

sleep, mood, inflammation, 

appetite and memory.

“Santé is a toast to your 

health, distilling a sense of calm 

with every drop,” she added.

The new product is also 

enriched with a vitamin boost 

and includes 25 per cent of the 

recommended daily amount of 

vitamin C and vitamin B12.

La Rue Verte plans to 

first launch the formula in 

spa cafes and hotel bars to 

allow guests to upgrade their 

refreshments and overall 

wellbeing experience.

Following this, the 

company will roll Santé out in 

partnership with IHG, beginning 

with Kimpton Blythswood 

Square hotel in Glasgow.

■ ■ The flavourless formula can be added to all kinds of drinks

■ ■  Emma O’Neil, La 

Rue Verte founder

More on spa-kit.net 

http://lei.sr/A8E6u

bbspa_Group unveils antiviral uniform collection certified as PPE

S
pa consultancy bbspa_

Group has announced 

the arrival of 100% You - 

uniforms for wellness teams, an 

antiviral spa uniform collection 

designed to be durable, safe, 

fashionable and eco-friendly.

The chic range is blended 

out of a natural yarn called 

polypropylene which creates 

a light synthetic material that 

is antibacterial, waterproof 

and can easily be disposed 

of in plastic waste once 

no longer of use.

Designed by stylist Christine 

Vignoli, the unisex collection 

is available in various 

colours and sizes and is 

officially certified as PPE.

CEO Régis Boudon-

Doris explained the line is 

“inspired by the need to 

equip operators in the beauty, 

wellness and spa sectors 

with safe and comfortable 

professional clothing”.

The range was also designed 

to answer the demand 

for durable spa uniforms 

which minimise waste

The fabric is mould-proof, 

hypo-allergenic, anti-odour, 

stain proof and washing 

only requires 10 minutes 

immersion in cold water.

bbspa_Group says the pieces 

will retain colour for 10 years 

and have at least 365 uses. 

The group is also harnessing 

polypropylene to produce linen 

for treatment tables and a 

separate uniform collection 

for healthcare professionals.

■ ■ Régis Boudon-Doris, 

bbspa_ Group CEO
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More on spa-kit.net 

http://lei.sr/R1j0Y

Thalgo unveils facial powered 
by all-new anti-ageing range

T
halgo's new Hyalu-

Procollagène range 

harnesses three different 

types of hyaluronic acid 

and marine pro-collagen 

to plump, smooth and fill 

fine lines and wrinkles.

The collection comprises 

five products – a serum, rich 

cream, gel cream, mask and 

eye patches – plus a unique 

anti-ageing dietary supplement 

fuelled by 10,000mg of pure 

marine collagen blended 

with zinc and selenium.

According to Marian Harvey, 

Thalgo’s UK MD, the new 

range is the first triple wrinkle 

correction marine filler range 

capable of filling even the 

most established wrinkles.

To showcase the launch, 

Thalgo has formulated a 

new professional 60-minute 

wrinkle-correcting facial 

featuring roller boosters and a 

four-step treatment protocol.

“Following what has been 

an incredibly difficult and 

challenging year, the new 

Hyalu-Procollagène launch 

offers a perfect opportunity 

for salons and spa therapists 

to access new techniques 

and skincare ingredients 

to offer customers the very 

latest and best in anti-ageing 

skincare,” said Harvey.

■ ■  The 60-minute wrinkle-correcting facial incorporates roller boosters

■ ■  Marian Harvey, 

Thalgo’s UK MD

More on spa-kit.net 

http://lei.sr/F2V4S

HydraFacial expands pop-up concept with new London location

A
dvanced aesthetic 

technology company 

HydraFacial has opened 

a new London pop-up location 

following a new initiative 

spearheaded by Lauren 

Clarke from the HydraFacial 

EMEA marketing team.

For the month of June 2021, 

on Mondays-Wednesdays, 

HydraFacial is taking over 

Sofitel London St. James’ spa.

The company will transform 

the spa into an extension of 

its existing London pop up in 

Marylebone and continue to 

drive new consumer experiences 

resulting in treatment traffic 

through local providers' doors.

Clarke explained that as 

previous pop-ups had been 

so successful, with waitlists 

in the thousands, HydraFacial 

decided to extend the offering 

with this new locations.

“At our consumer pop-ups 

we’re offering end consumers 

their ‘first treatment on 

us,’ meaning we’re creating 

unforgettable experiences with 

no strings attached to give 

HydraFacial a try,” she added.

“We’re sure that once an 

end consumer discovers 

the best skin of their life 

through a HydraFacial, they’ll 

become a member of the 

HydraFacial Nation for life 

through monthly visits to one 

of our many providers.”

■ ■  Lauren Clarke, HydraFacial 

EMEA marketing team
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spa business insider

WEB ADDRESS BOOK
Connect with spa organisations from around the world. 

We welcome your entries – write to spateam@leisuremedia.com

Asia-Pacific Spa & Wellness 
Coalition (APSWC) 
■■ www.apswc.org

Association of Malaysian 
Spas (AMSPA) 
■■ www.amspa.org.my

Bali Spa and Wellness Association 
■■ www.balispawellness-association.org

Brazilian Spas Association 
■■ www.abcspas.com.br

Bulgarian Union for Balneology 
and Spa Tourism (BUBSPA) 
■■ www.bubspa.org

Association of Spas of 
the Czech Republic 
■■ www.jedemedolazni.cz

Estonian Spa Association 
■■ www.estonianspas.eu

European Historic Thermal 
Towns Association 
■■ www.ehtta.eu

European Spas Association 
■■ www.espa-ehv.com

Federation of Holistic Therapists (FHT) 
■■ www.fht.org.uk

FEMTEC (the World Federation of 
Hydrotherapy and Climatotherapy) 
■■ https://www.femteconline.org/m  

French Spa Association (SPA-A)
■■ www.spa-a.org

German Spas Association 
■■ www.deutscher-heilbaederverband.de

Global Wellness Institute (GWI)
■■ www.globalwellnessinstitute.com 

Green Spa Network (GSN)
■■ www.greenspanetwork.org

Hungarian Baths Association 
■■ www.furdoszovetseg.hu/en

Hydrothermal Spa Forum
■■ www.hydrothermal-spa-forum.net

The Iceland Spa Association 
■■ www.visitspas.eu/iceland

The International Medical 
Spa Association 
■■ www.dayspaassociation.com/imsa

International Sauna Association
■■ www.saunainternational.net

International Spa Association (ISPA) 
■■ www.experienceispa.com

Irish Spa Association 
■■ www.irishspaassociation.ie

Japan Spa Association 
■■ www.j-spa.jp

Leading Spas of Canada 
■■ www.leadingspasofcanada.com

National Guild of Spa Experts Russia 
■■ www.russiaspas.ru

Portuguese Spas Association 
■■ www.termasdeportugal.pt

Romanian Spa Organization 
■■ www.romanian-spas.ro

Salt Therapy Association 
■■ www.salttherapyassociation.org

Serbian Spas & Resorts Association 
■■ www.serbianspas.org

South African Spa Association 
■■ www.saspaassociation.co.za

Spanish National Spa Association 
■■ www.balnearios.org

Spa and Wellness Association 
of Africa (SWAA)
■■ www.swaafrica.org

Spa Association of India 
■■ www.spaassociationofindia.in

Spa Industry Association 
■■ www.dayspaassociation.com

Spa & Wellness International Council 
■■ www.1swic.ru

The Sustainable Spa 
Association (SSA)
■■ www.sustainablespas.org

Taiwan Spa Association 
■■ www.tspa.tw

Thai Spa Association 
■■ www.thaispaassociation.com

The UK Spa Association 
■■ www.spa-uk.org

Ukrainian SPA Association 
■■ www.facebook.com/UASPA
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