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Clinique La Prairie inks new deal

Swiss longevity brand Clinique
La Prairie has announced a
deal with Montara Hospitality
Group to operate a resort at
its purpose-built wellness

community in Phuket, Thailand.

The project - called Tri Vananda
and envisioned as a haven for
holistic wellbeing - has been in the
works since 2018 and is backed
by a significant investment of
THB 6,600 billion (€177.3 million,
US$199.7 million, £149.2 million).

Spearheaded by Montara, the
developer behind the established
Trisara Resort and Spa in Phuket,
the 232-acre project is poised
to “redefine wellness living".

Once completed, Tri Vananda
will feature 70 residential villas
and a Clinique La Prairie Health
Resort comprising comprehensive
medical and wellness facilities.
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TRI VANANDA

The resort's offering will focus
on functional and integrative
medicine, nutrition, cognitive
health and mindfulness.

“Clinique La Prairie's expertise in

longevity and its innovative approach

makes it the ideal partner to realise

our vision of establishing Tri Vananda

PROJECT PREVIEW

Wild wellness retreat
to open in Botswana

Atzaré Okavango Camp
to launch this May
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Spa business

Tri Vananda will be home to Clinique La Prairie's fourth health resort

as the gold standard for wellness
hospitality in Asia,’ said Kittisak
Pattamasaevi, CEO of Montara.
In other news, Clinique La

Prairie just opened its first resort
in China. For more details, check
out the story on page 3.

MORE >>> http://lei.sr/P3F3H_B
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SUPPLIER NEWS
Art of Cryo breaks
four world records

Supplier unveils new
12-person cryo chamber
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Ophelia Yeung unveils GWI's Wellness Policy
Toolkit focused on ‘wellness in tourism’

ndustry research organisation, the

Global Wellness Institute (GWI),

has announced the release of a
new report called Wellness Policy
Toolkit: Wellness in Tourism.

It puts forth numerous actions
for every stakeholder - whether
government or travel industry
leaders - to bring wellness to
all in the context of tourism.

Importantly, the report introduces
a new paradigm, which broadens
the focus from wellness tourism
to wellness in tourism.

The GWI says the toolkit does not
rehash wellness tourism strategies
that focus on developing luxury
spa resorts and bringing in high-
spend tourists. Rather, the aim is
to unite the concepts of wellness

66

Wellness tourism
does not exist
in a vacuum
Ophelia Yeung

IMS

and tourism in the broadest
possible sense, and to present
policy ideas that help everyone.
It outlines strategies to enhance
the quality of place for tourists,
make tourism more successful
and, at the same time, improve
the wellbeing of both local
residents and the destination.
“Wellness tourism doesn't exist in a
vacuum and wellness travellers can't
be confined to a bubble,’ said Ophelia
Yeung, GWI senior research fellow.
“For those who want to succeed in
wellness tourism, it's only logical to
focus more attention on the wellness
of the place - including the local
wellness infrastructure, the wellness
of its people, and the destination.”
MORE >>> http://lei.sr/Q5b3e_B
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Discipline, focus,
and balance have
been key to my
success on the field

Cristiano Ronaldo

2 www.spabusiness.com

Cristiano Ronaldo crashes the app
store with launch of new health app

ortugese footballer, Cristiano

Ronaldo, has launched a

health and wellness app
that harmonises advice on fitness,
nutrition and mental wellness
in one seamless experience.

Renowned for his healthy habits

and routines, which have afforded
him a long and successful footballing
career at the top of the game - he
is now 39 - Ronaldo has provided
guidance for the app known as
Erakulis. Marketed as a lifestyle
revolution, Erakulis takes a holistic
approach to health and wellbeing.

Ronaldo said: “The countless
hours of training, attention to
nutrition, and mental preparation
have played a crucial role in
my journey and we've added
these features into Erakulis.”

The app, which launched on
3 April, is thought to have broken
the app store, which crashed a short
time after the launch. Ronaldo has
627 million followers on Instagram
and pre-launch marketing for
Erakulis racked up over 10 million
views within hours of going live.
MORE >>> http://lei.sr/H9t6f_B
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CLINIQUE LA PRAIRIE
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The long-term plan is to reach
about 40 Longevity Hubs
and 10 Health Resorts

Simone Gibertoni

Simone Gibertoni celebrates
CLP's first resort in China

wiss medical wellness and longevity brand

Clinique La Prairie has opened its highly-

anticipated resort in Anji, China. The launch
marks the brand's debut in China and its first
international Health Resort outside of Switzerland.

“We're thrilled to announce the opening of our
resort in China, representing a monumental leap
in our mission to expand our legacy of excellence
globally,’ said the company in a statement.

The new Anji destination joins Clinique La
Prairie's Swiss flagship Health Resort in Montreux.

It will be followed by another in Amaala, the
wellness-focused Saudi giga project, in 2025.

“The plan is to reach about 40 Longevity Hubs and 10
Health Resorts, while always maintaining exclusivity and
reinforcing that the flagship is the pinnacle of our portfolio,’
said Simone Gibertoni, company CEQ, in an interview
with Spa Business (www.spabusiness.com/Gibertoni).
MORE >>> http://lei.sr/z7w5t_B
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REFURBISHMENTS

- Ritz-Carlton spa to relaunch in Georgia

Luxury lakeside retreat The Ritz-
C E NTU RY Carlton-Reynolds, Lake Oconee in

™ Georgia, US, is gearing up to unveil
CI I ' its new-look destination spa this May
MULTI-PURPOSE following a comprehensive makeover.
TREATMENT TABLE Spanning 27,000sq ft, the

renovated spa will feature redesigned

spaces plus new fitness, beauty ' The spa will be inspired by its surroundings

RITZ-CARLTON

and wellness programming. The spa will reopen with new

It will be home to 19 treatment supplier partnerships with Zents,
rooms, a steamroom, saunas, Espa, Eminence Organic Skin
an indoor pool, a gym and a Care, Dr. Dennis Gross, Red Flower
new beauty salon offering eco- and London Town, as well as
friendly nail services, hair styling, Living Earth Crafts and Geneo.
makeup services and more. MORE >>> http://lei.sr/3a9w2_B
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Timing of exercise

more important
than workout type

Spas which offer a fitness element

NOW INCLUDES THE might benefit from thinking about Exercise should match body's rhythms

NOILONAOYd Wd #/X00LSHILLINH S

ULTRA-LUXURIOUS the timings of sessions, according to
™ new research from Leiden University Crucially, the data showed the

STRATA CLOUDFILL Medical Center in the Netherlands. same results, irrespective of personal
REPLACEABLETM The study found that the most chronobiology - in layman'’s terms,
SPAMATTRESS benefit from exercise came when whether the participants were

workouts matched the body's ‘night owls’ or ‘morning larks:
AND THE ONLY circadian rhythm and that this “The study adds to previous
THERMASOFT™ was “more important” than the evidence that timing of physical
DUAL-ZONE type or length of activity. activity is an additional independent
EMBEDDED TABLE In terms of preventing CAD, stroke contributing factor to cardiovascular
WARMER and ischaemic stroke, the researchers  risk and therefore adds a novel
ON THE MARKET! found that the optimum time of day dimension to cardiovascular

to move was between 8am-11am. risk prevention,’ the researchers

In contrast, exercising between 12 wrote in their final report.

noon-6pm was not as beneficial. MORE >>> http://lei.sr/e4r5r_B
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PARTNERSHIPS

Egym snaps up Hussle

Egym, has signalled its intention
to become a dominant force

in the corporate wellness

sector with the acquisition of
UK-based aggregator, Hussle.

The integration gives the company
access to a network of 1,500 UK
gyms, pools and spas to expand
its corporate wellness product,
Wellpass - available in Germany,
Austria, Belgium and France.

Egym Wellpass offers employers
subscription-based corporate
health and wellness solutions,
allowing them to offer employees

PROJECT PREVIEW

Rosewood plans
lakeside Austrian
Asaya spa

Reservations are now open for
Rosewood Hotels and Resorts'
second Austrian property
in Salzburger Land, called
Rosewood Schloss Fuschl.
Launching on 1 July, the luxury
property will be situated on
the banks of Lake Fuschl and
overlooked by the Austrian Alps.
The all-season hotel will be
home to Rosewood’s second Asaya
wellness outpost in the country - a

facility complete with eight treatment
rooms, a private outdoor lounge area,
indoor and outdoor pools and a gym.

In recent years, Rosewood has
picked up the pace in the global

EGYM
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Stepping into the
UK market

was a

logical and
strategic move

‘ ‘ Nicolas

Stadtelmeyer

access to sports and health facilities
and training programmes.

Wellpass MD, Nicolas Stadtelmeyer,
said: "Our mission is to foster wellbeing
in every workplace. Stepping into the
UK was a logical and strategic move.”

MORE >>> http://lei.sr/u4w4d_B

The resort will feature a branded Asaya spa

rollout of its Asaya concept across
the globe. It launched in 2017 as
Rosewood's second in-house spa

offering under the direction of Niamh
O'Connell, Rosewood'’s former group
VP of guest experience and wellness.

The group's original concept,
Sense, A Rosewood Spa brand, still
forms a major part of the brand’s

wellness portfolio (18 open and five in

development). However, Asaya now
includes a portfolio of seven spas
with a further 16 in development.
MORE >>> http://lei.sr/w5n3n_B

S140S34 ANV ST310H AOOMISOY

spa business
insider

MEET THE TEAM

For email use:
fullname@
leisuremedia.com

Editorial director
Liz Terry
+44 (0)1462 431385

Spa Business editor
Katie Barnes
+44 (0)1462 471925

Publisher
Astrid Ros
+44 (0)1462 471911

Assistant editor
Megan Whitby
+44 (0)1462 471906

Head of digital
Tim Nash
+44 (0)1462 471917

Spa Business insider is published fortnightly
by The Leisure Media Company Ltd,
PO Box 424, Hitchin, SG5 9GF, UK.

The views expressed in this publication

are those of the author and do not
necessarily represent those of the publisher

The Leisure Media Company Ltd.

All rights reserved. No part of this publication
may be reproduced, stored in a retrieval
system or transmitted in any form or by
means, electronic, mechanical, photocopying,
recorded or otherwise, without the prior
permission of the copyright holder, Cybertrek
Ltd. Printed by Preview Cromatic Ltd.
Distributed by Royal Mail Group Ltd and Whistl
Ltd in the UK and Total Mail Ltd globally.

©Cybertrek Ltd 2024.

ISSN: Print: 1753-3430 Digital: 2397-2408

Subscribe to Spa Business and Spa Business

insider at to www.leisuresubs.com, email:

subs@leisuremedia.com or
call +44 1462 471930.


http://www.leisuresubs.com
mailto:subs@leisuremedia.com
http://lei.sr/u4w4d_B
http://lei.sr/w5n3n_B
news:www.spabusiness.com

LESMILLS

Transform
Hotel and Spa Wellness

Enhance your guest experience and transform your facilities
with our world class fitness and wellness solutions.
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Wellnhess goes wild

Ibiza’s Atzard Group shares plans for upcoming safari and wellness
retreat in one of Botswana's most vibrant wildlife havens

The site will look out onto a watering

hole visited by elephants, hippos,

lions, leopards, cheetahs and buffalo

399NTITIINV /HOO0LSYILLNHS

The wellness retreat will be
surrounded by lush greenery and
perched above a tranquil lagoon

8 www.spabusiness.com

boutique safari and

wellness escape will open

in Botswana’s wildlife-rich

Okavango Delta this May,

marking the latest venture
from Ibiza’s Atzaré Group.

The Atzard Okavango Camp will be
a 12-suite property, situated by the
Moremi Game Reserve, and feature an
intimate wellness retreat.

The 130sqg m facility — with two
treatment suites, a yoga shala, a20m
freshwater pool and a large outdoor
lounge area — will be surrounded by
lush greenery and perched above a
tranquil lagoon.

Its strategic location will allow guests
to gaze out onto the watering hole which
is frequented by elephants, hippos, lions,
leopards, cheetahs and buffalo.

Baobab-infused ritual

To add a deeper African connection,
treatments and products will be
supplied by Terres d’'Afrique.

The South African-based company
specialises in wellness experiences
inspired by the continent’s rich botanical
heritage and traditional spa therapies.

Terres d'Afrique is partnered with
33 spas in Africa, as well as properties
in the Middle East, Asia and North
America. These include spas operated
by luxury operators including Six Senses,

©Cybertrek Ltd 2024 Spa Business Issue 447
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B The camp will mark

the latest venture by

Ibiza’s Atzard Group

The signature treatment is powered by the baobab tree
— known as the symbol of life in the arid savannah

One&Only Resorts, Four Seasons,
Oberoi, WestIn and Jumeirah.

In celebration of the new property,
the brand has crafted a new signature
treatment for Atzard using products
powered by the baobab tree — known
as the symbol of life in the arid
savannah - and found in abundance
in the Okavango.

Claimed to be a powerful antioxidant,
baobab is called a superfruit due to
its high concentrations of vitamins,
minerals and prebiotic fibres.

The treatment will be offered as either
a 60 or 90-minute ritual and start with
a bespoke exfoliating mask using baobab
powder, kigelia extract, crushed baobab
seeds and baobab oil to gently exfoliate,
reduce oxidative stress and help restore
the skin barrier.

A soothing and hydrating pure aloe gel
will then be applied before the journey

concludes with a detoxifying pinda

Spa Business Issue 447
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head massage incorporating heated
baobab seeds.

Other therapies will range from
facials, massages, scrubs and body
treatments to hair and scalp treatments,
post-suncare services and hand
and foot rituals.

A selection of signature rituals will
also be available, including couple’s
treatments and a distinctive Dream
Sight Massage, designed to help
improve sleep.

The camp’s wellness offering
will extend to fitness thanks to the
inclusion of a gym equipped with no
electronic machines so it remains in
keeping with its wild setting.

Private game drives, community
visits, guided safari hikes, stargazing
helicopter safaris, candlelit dinners
by the lagoon and active canoe
expeditions will complete the
location’s offering. @

TERRES D'AFRIQUE

M The spa menu will be supplied
by premium South African spa and

skincare brand Terres d” Afrique

www.spabusiness.com
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B The spais home to six
individual treatment rooms and

two couples treatment rooms

alus per aquam

Europe’s premier Evian Spa has been unveiled in France,
inspired by the beauty of the water cycle

urope’s first Evian Spa has
opened at the five-star Hotel
Royal in Evian-les-Bains,
France - the birthplace of the
mineral water brand Evian.
The spa has been realised following a
comprehensive 12-month renovation of
the hotel’s existing wellness facilities.
The vision involved capturing the
essence of revitalisation and celebrating
the healing power of water.
Spanning 1,700sqg m, the Evian Spa
embraces the ethos of its namesake

10  www.spabusiness.com

brand, drawing inspiration from the
beauty of nature’s water cycle.

Evian Spa

Introduced in Japan in 2012, the
licenced Evian Spa concept has
been rolled out to five destinations,
including Tokyo, Hanoi, Seoul,
Doha and now Evian-Les-Bains.

The launch of Evian Spa marked the
water brand’s second foray into the
industry, after opening its first day spa in
Shanghai in a one-off venture in 2004.

©Cybertrek Ltd 2024

Even prior to this launch, spas weren’t
entirely new to Evian, as its parent
company, Danone, had owned two hotels
with spas (including Hotel Royal and
Hotel Ermitage) located in its exclusive
Evian Resort. In addition, the group owns
the town’s original thermal baths, Les
Thermes Evian.

Read more about the birth of the Evian
Spa brand in Spa Business’ interview
with Laurent Houel, former global brand
development director at Danone (www.

spabusiness.com/EvianSpa).

Spa Business Issue 447
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M Patrick Saussay, consultant and

development manager for the Evian Spa

brand, spearheaded the spa’s overhaul

Facilities

At the core of the new French Evian
Spa concept lies a deep connection
to the journey of Evian water.

With six individual treatment rooms
and two further rooms for couples
massages, every detail in the spa
has been designed to echo the water
cycle. The treatment rooms feature
majestic natural vistas, both through
their wide windows gazing out onto
the hotel's grounds and floor-to-

ceiling images of alpine landscapes.

Spa Business Issue 447
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The design and decor
— as if shaped by
water — are intended
to reinforce a sense
of letting go and
alpine tranquillity

Wet and thermal facilities include an
outdoor hydro-circuit, a snow room, a
plunge pool, a sauna, a steamroom, an
indoor pool and an aqua bar.

Patrick Saussay, consultant and
development manager for the Evian Spa
brand, spearheaded the overhaul.

He told Spa Business: “The spa’s
architecture is inspired by the mountain’s
curves. Meanwhile, the design and decor
— as if shaped by water — are intended to
reinforce a sense of letting go and evoke

alpine tranquillity.” @

www.spabusiness.com 11
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MADE IN ITALY

Beltrami has over 50 years’ experience creating bespoke textile
products for spas around the world, with a focus on quality

talian company Beltrami Linen is well-known for

the quality of its products, but this isn’t the only

characteristic that makes the brand stand out in

the spa and wellbeing sector: what distinguishes

the company is a strong focus on personalisation.

Beltrami has been manufacturing textiles

for over 50 years and supplies spas all around
the world directly from its factory in the north
of Italy. “The quality of our linens is an essential
element in making the guest experience a moment
of pure pleasure” explains CEO, Cinzia Imberti
Beltrami. “We supply spas with a complete range
of products and create full treatment bed setups,
adapting each element to every shape and style”.

This concept is best demonstrated by the company’s
signature collection which is made from Autentica
Fibra di Legno Beltrami (FDL), a fabric which is
exclusive to the company and made from wood fibre.
FDL is thermoregulating, extremely soft,

breathable and pleasant on the skin. It enhances

The new collection is
made from breathable,

luxury fabrics

Spa Business Issue 447 ©Cybertrek Ltd 2024

The quality of our
linens delivers
moments of deep
comfort to guests

Cinzia Imberti Beltrami,
CEO of Beltrami Linen

every spa treatment and wellness experience,
adding an unforgettable touch of luxury.

NEW COLLECTION

A new collection of spa wear made from FDL has
recently been added to the Beltrami range, including
bathrobes and dressing gowns, shiatsu garments,
body wraps and a complete range of accessories,
such as turbans, hair bands and paraffin gloves.

“Our FDL fabrics include sateen, light honeycomb,
Jersey and Terry in several weights and constructions,”
says Beltrami. “The range has timeless styling while
also being elegant and comfortable”. Some spas are
also using the fabric for therapists’ garments.

Through continuous R&D in design and functionality
and its philosophy of respecting the identity of each
customer, Beltrami focuses on personalisation: “Our
projects are fully bespoke, which is key to creating
products that are aesthetically pleasing and aligned
with the philosophy and the image of the brand, while
also paying attention to functionality,” says Beltrami.

CLOSE COLLABORATION

Close collaboration with clients and designers
enables Beltrami to create products for

the delivery of specific treatments.

“We manage the complete production process of all
our textiles, from the early stages of design, through
to weaving and customer service, which delivers the
highest quality standards,” says Beltrami. “Our flexible
service and specialised assistance start from the very
first steps of the project, putting our know-how and
expertise completely at our customers’ disposal.” @
More: www.beltrami.it

www.spabusiness.com
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Representing the next generation of hosted buyer events bringing together

like—minded leaders in the spa € wellness industry through scheduled meetings,

networking, community, and purpose.
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We « Work « Well

VW3Spa EMEA

May 13-16, 2024 e

Chia Laguna Sardinia, ltaly

Experience the marvels of Sardinia at the Chia Laguna
Resort, which seamlessly blends elegant and harmonious
style with an unwavering commitment to excellence. Truly
an unforgettable experience discovering nature, the sea, and
the wonders of Sardinia.

VW3Spa North America
June 9-12, 2024 e
Hyatt Regency Coconut Point Resort and Spa, Florida

A luxurious tropical oasis with picturesque views of the Gulf

of Mexico, lush gardens, and a variety of pools and water
features. This upscale resort is renowned for its world-class spa,
championship golf courses, high—tech conference center, and
exceptional dining options.

W3Spa North America

November 3-6, 2024 o

Estancia La Jolla Resort € Spa, California

Nestled in the heart of Southern California, Estancia La Jolla
Resort € Spa with stunning Mediterranean-inspired
architecture and lush landscapes is the ideal setting for
business and wellness.

Contact Our Team Todayl

info@weworkwellevents.com
www.weworkwellevents.com
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SUPPLIER NEWS

Suppliers tell Spa Business insider about their latest
product, design and technology launches

For the latest supplier
news and company

information, visit
spa-kit.net
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M Art of Cryo says
the experience is
perfect for group
sessions between
family and friends,
sports teams and

work colleagues

Art of Cryo unveils 12-person cryochamber in Madeira

ryotherapy supplier Art of
Cryo has created a new
12-person walkthrough
cryotherapy chamber at Cryo
Center Coolzone Madeira, claimed
to be the largest cold therapy
treatment experience in the world.
Described as “the Bugatti of cold
chambers', Art of Cryo says the
48sq m Unical Vaultz V12 is not only
the longest and widest cryotherapy
chamber in the world, but it’s also
the first-ever walk-through one.
Guests begin their journey in
a room cooled to -10°C, progress
into another at chilled to -60°C

Spa Business Issue 447
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and then reach the culmination of
their experience - the largest cryo
chamber room cooled to -110°C.

After their bracing cryo
kick, guests retreat to a final
area, chilled to -60°C.

Rainer Bolsinger, company
CMO, said: “It's a beautiful thing
when technology and passion
come together. Having 12 people
in a -110°C cryotherapy chamber is
pure luxury and everyone has the
freedom to move and stretch.”

He says the experience is
perfect for group sessions
between family and friends,

sports teams and business
teams and also offers a unique
tourism destination in Madeira.
In addition to the large new
chamber, Art of Cryo has kitted
out Coolzone Madeira with its
first Multi Cryo-Hacking System
(MCS), designed as a 12-metre-
long experience tunnel.
Facilities also include a luxury
four-seater hyperbaric oxygen
therapy chamber, a doctor's
consultation room and a juice bar.

MORE ON spa-kit.net
http://lei.sr/O0r9p

www.spabusiness.com
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Learn why Booker is the leading spa management software
mindbodyonline.com/spa-software
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SUPPLIER NEWS

Book4Time unveils enhanced day
and resort pass functionality

ook4Time has announced
the launch of Day & Resort
Passes on its award-
winning platform to help hotels and
resorts drive staycation business.
This latest update offers clients
enhanced flexibility by allowing
them to set precise metered-
entry periods, capacity limits

B Roger Sholanki, CEO
at Book4Time.

for different guest types and
customisable packages.

These features enable
hotels and resorts to craft and
promote staycation experiences,
incorporating amenities like pool
and beach access, cabana and
daybed reservations, as well
as enhancements in spa and
food & beverage services.

Importantly, these capabilities
seamlessly integrate into
Book4Time's existing suite
complementing its comprehensive
functionalities such as spa
scheduling, yield management,
dynamic pricing, inventory
management, and a robust
point-of-sale system.

Immunocologie partners
with Satteva Wellness

SHUTTERSTOCK/DGLIMAGES

B Book4Time says the offering

will set new standards

“With hotel revenue managers
looking at creative ways to drive
revenue, we're excited to enable
this new functionality,’ said Roger
Sholanki, CEO at Book4Time.

MORE ON spa-kit.net
http://lei.sr/u1S3S
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pa and skin science brand
Immunocologie Skincare
has embarked on a strategic
collaboration with Satteva Wellness Group,
marking its foray into the Latin American market.
Immunocologie says the partnership with the
Mexico-based consultancy marks a significant
stride towards promoting science-based skin health
and holistic wellbeing across the Latin market.
Karen Ballou, Immunocologie founder and CEO,
said: “We're delighted to be partnering with a
company aligned with our mission and with a targeted
focus on creating a deep impact in people’s lives.”
Satteva will now spearhead sales and
distribution, as well as training and education

©Cybertrek Ltd 2024

B Immunocologie recently partnered with Blue Zones

initiatives for Immunocologie in Mexico and the
surrounding region. In other news, Immunocologie
recently partnered with Blue Zones to further
underscore its commitment to wellbeing.

I MORE ON spa-kit.net http://lei.sr/i3T2F
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SUPPLIER NEWS

Myndstream partners with SleepScore Labs

lobal wellness music provider Myndstream,
in collaboration with Universal Companies,
has unveiled the second episode of its
educational content series “Mastermynds”, delving
into the realm of sleep wellness amidst the burgeoning
Sleep Tourism trend. This installment, accompanied
by the release of the album “Fast Asleep: Powered
by Myndstream,” stems from a 772-night study
conducted in partnership with SleepScore Labs.

The study's findings showcase the album's efficacy
in inducing sleepiness at bedtime, reducing nighttime
waking and enhancing overall sleep quality.

Myndstream underscores the significance of pre-
sleep routines and daily activities in shaping sleep
health, advocating for a holistic approach to wellness.

hieve restorative sleep and embrace a balanced lifestyle.

The brand sees this as an opportunity for spas to
step in with tailored sleep enhancement offerings.
By providing specialised treatments and training
therapists in sleep-supportive techniques, spas

B Spas should offer sleep enhancement offerings

can elevate their brand reputation and appeal to
discerning clients who prioritise their sleep health.
This approach not only fosters loyalty among clientele
seeking ongoing sleep support but also enhances the
overall therapeutic experience offered by the spa.

I MORE ON spa-kit.net http://lei.sr/r8v2x
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Gaia expands presence in UK and Europe with four new accounts

pa and wellness brand, Gaia

Skincare, has announced it's

collaborating with another
four spa partners in the UK and
Europe. This collaboration marks the
addition of nine new spa partners
since the beginning of 2024,

GAIA SKINCARE

B Diane Nettleton, founder
of Gaia Skincare

18  www.spabusiness.com

Diane Nettleton, company founder,
said: “We're thrilled to announce
four more official Gaia spa partners.

“They mark not only our first
accounts on the channel isles,
Longueville Manor, but also our
first in Wales, The Rose Retreat,
alongside two exceptional day
spas; You Spa in Cheshire and
The Treatment Rooms Yorkshire.

“It has been a pleasure to train
each of the spas’ teams and
we look forward to nurturing
more guests across the country
with Gaia Skincare.’

MORE ON spa-kit.net
http://lei.sr/4D8p8

B The spas will begin offering

branded Gaia spa treatments

©Cybertrek Ltd 2024
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Voya has adapted its global

strategy to suit local consumer

needs, says Chantal Sanders

rish marine seaweed brand

Voya is celebrating a significant

development in its global

expansion, having entered the Gulf
Cooperation Council (GCC) market.

“We’re renowned internationally
for our seamless supply chain, so it
was vital to establish a subsidiary
in the GCC to provide equivalent
service and access to our partners
in the region,” said Chantal Sanders,
global head of sales at Voya.

“To ensure our success, we've
adapted our global strategy to
suit local consumer needs and
devised a thorough planned
go-to-market strategy, supported
by wise investment.”

Building a presence

Voya has formed partnerships with

a number of properties, including:

® Talise Spa, at the Madinat

Jumeirah Al Qasr - situated in the

lush gardens of Jumeirah Al Qasr.

® Anantara Mina Al Arab at

the Ras Al Khaimah Resort.

©® Waldorf Astoria Dubai

International Financial Centre.

©® Waldorf Astoria Doha, West Bay.

® Five Palm Jumeirah Dubai.

® Grand Plaza Mévenpick Media City.
Additionally, the brand has worked

in collaboration with Emirates

Airlines for several years.

Voya is a
champion of
green beauty

www.spabusiness.com
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Voya has developed
seven new rituals
for the GCC market

PHOTO: VOYA

PHOTO: VOYA

® We offer a high-quality, organic

“Our strong and fruitful
partnerships stem from our
steadfast dedication to being a
dependable ally,” added Sanders.

“We offer a high-quality, organic
and sustainable service that matches
the high standards of discerning
customers, while adeptly managing
complex supply chain challenges.”

Marking the occasion
To celebrate its entry into the region,
Voya has developed a new treatment
menu with a heightened sense of
luxury, tailored for its GCC partners.
Ranging from anti-pollutant facials,
aromatic mud wraps and abdominal
massages to specialised treatments
which contour and tighten the hip and
thigh area, Voya has unveiled a total
of seven new decadent treatments.
The rituals augment its established
menu of results-driven seaweed-
based face and body treatments.

Pioneering in sustainability
As a leader in sustainable practices,
Voya has set new benchmarks for
luxury organic skincare globally

and sustainable service
Chantal Sanders - global head of sales

since its launch in 2006 as the
world’s first certified organic,
seaweed-based skincare brand.

From ethically sourcing its
ingredients to using eco packaging and
manufacturing processes, the brand
integrates sustainability into every
step of its production. Additionally,
rigorous independent scientific
research ensures its products are
both environmentally responsible
and deliver top-tier results.

Harmony with nature
The GCC is known for luxury
and innovative architecture and
operators in the region are picking
up on the sustainability trend -
making it an ideal fit for Voya’s
advanced green beauty philosophy.
This trend is part of a wider
movement towards living in
harmony with nature, leading to a
growing number of GCC consumers
embracing natural skincare as an
essential part of sustainable living.

spa-kit.net keyword:
Voya
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spa bUSINESS insider

Connect with spa organisations from around the world.
We welcome your entries - write to spateam@Ieisuremedia.com

Asia-Pacific Spa & Wellness
Coalition (APSWC)
B www.apswc.org

Association of Malaysian
Spas (AMSPA)
B www.amspa.org.my

Australian Hot and Mineral
Springs Alliance
B www.bathing.org

Australasian Wellness
Association (ASWELL)
B https://aswell.au

Bali Spa and Wellness Association
B www.balispawellness-association.org

Brazilian Esthetics &
Spas Association
B www.abesbrasil.com.br

Bulgarian Union for Balneology
and Spa Tourism (BUBSPA)
B www.bubspa.org

Association of Spas of
the Czech Republic
B www.jedemedolazni.cz

Estonian Spa Association
B www.estonianspas.eu

European Historic Thermal
Towns Association
B www.historicthermaltowns.eu

European Spas Association
B www.europeanspas.eu

Federation of Holistic
Therapists (FHT)
B www.fht.org.uk

Federterme
B www.federterme.it

FEMTEC (the World Federation of
Hydrotherapy and Climatotherapy)
W https://www.femteconline.org/m

French Spa Association (SPA-A)
B www.spa-a.org

German Spas Association
B www.deutscher-heilbaederverband.de

Global Wellness Institute (GWI)
B www.globalwellnessinstitute.org

GSN Planet
B www.gsnplanet.org

Hot Springs Association
I https://hotspringsassociation.com

Hungarian Baths Association
B www.furdoszovetseg.hu/en

Hydrothermal Spa Forum
B www.hydrothermal-spa-forum.net

Icelandic Spa Association
B www.hlsiis

The International Medical
Spa Association
B www.dayspaassociation.com/imsa

International Sauna Association
B www.saunainternational.net
International Spa

Association (ISPA)

B www.experienceispa.com

Irish Spa Association
B www.irishspaassociation.ie

Japan Spa Association
B www.j-spa.jp

Latin American Spa Association
B www.spalatinoamerica.com

Leading Spas of Canada
B www.leadingspasofcanada.com

National Guild of Spa Experts Russia
B www.russiaspas.ru

Portuguese Spas Association
B www.termasdeportugal.pt

Romanian Spa Organization
B www.romanian-spas.ro

Salt Therapy Association
B www.salttherapyassociation.org

Saudi Arabian Wellness Association
B www.saudiwellness.org

Sauna from Finland
B www.saunafromfinland.com

Serbian Spas & Resorts Association
B www.ubas.org.rs

South African Spa Association
B www.saspaassociation.co.za

Spanish National Spa Association
B www.balnearios.org

Spa and Wellness Association
of Africa (SWAA)
B www.swaafrica.org

Spa & Wellness Association
of Canada
B www.spaandwellnessassociationofcanada.com

Spa Association of India
B www.spaassociationofindia.in

Spa Industry Association
B www.dayspaassociation.com

The Sustainable Spa
Association (SSA)
B www.sustainablespas.org

Taiwan Spa Association
B https://www.twspa.tw/

Thai Spa Association
B www.thaispaassociation.com

The UK Spa Association
B www.spa-uk.org

Ukrainian SPA Association
B www.facebook.com/UASPA

Wellness Tourism Association
B www.wellnesstourismassociation.org
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