
Pubs, hotels and restaurants have 

enjoyed their strongest three months 

of trading since 2007, according to a 

new quarterly survey from the busi-

ness lobby group CBI.

Within consumer services, the 

survey shows that a balance of 15 per 

cent of businesses saw a rise in busi-

ness volumes, while a balance of 28 

per cent were optimistic about their 

future prospects. 

It is thought the increase was in 

part due to the warm weather wit-

nessed in the UK this summer. 

Continued on the back cover 

Strong trading results 
for pubs and hotels

Andy Murray’s Scotland hotel nears completion

Cromlix House was built in 1874 as the 

family home for the Edens, who own the sur-

rounding 2,000 acre estate. 

The hotel will be managed by Inverlochy 

Castle Management International (ICMI). 

The refurbishment of a 

luxury hotel in Kinbuck, 

Pe r t hs h i re ,  S c ot l an d , 

owned by Wimbledon 2013 

Champion, London 2012 

Olympic Gold Medalist 

and British tennis number 

one, Andy Murray, is near-

ing completion. The five-star 

Cromlix Hotel, located near 

Murray’s home town of 

Dunblane, will feature five 

suites, 10 bedrooms, a chapel, 

reception hall, two draw-

ing rooms, a conservatory, 

library, meeting rooms and 

a Chez Roux restaurant using 

locally sourced produce. 

The hotel, which sits in 36 

acres of landscaped grounds, 

was bought by Murray in February for £1.8m.

“I have obviously been pretty busy recently,” 

he said, “but I’ve been keeping in touch with 

the refurbishment work at Cromlix and am 

delighted with its progress.” 

Murray bought the hotel near his hometown of Dunblane in February for £1.8m

QPR in talks over 
new stadium plans

built, the stadium could form a part of a 

larger redevelopment of Old Oak Common, 

where a 100-acre area has been identi-

fied as being suitable for regeneration. 

Details: http://lei.sr?a=B2H0n

Queens Park Rangers Football Club (QPR) has 

begun initial talks over the possibility of build-

ing a new 40,000-capacity stadium.

It’s believed the club is looking into a site at 

Old Oak Common in West London – close to 

its current home of Loftus Road, which has a 

capacity of 18,400 and has been deemed too 

small to fit in with QPR’s plans of becoming a 

regular Premier League club. 

The club’s discussions with Hammersmith 

and Fulham Council – and the Greater 

London Authority – are thought to be at an 

“advanced stage”, although a spokesperson 

declined to comment on the exact nature 

of the talks. If the talks are successful, once 

QPR’s Loftus Road ground has been deemed too small
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The company’s managing 

director Norbert Lieder 

said: “Cromlix will be one 

of Scotland’s leading luxury 

hotels and Chez Roux will be 

among the best restaurants in 

the area.”

ICMI a l re ady  man-

ages eight other renowned 

i n d e p e n d e nt  p r o p e r-

ties in Scotland, including 

Inverlochy Castle near Fort 

William, the Greywalls Hotel 

in Gullane and the Atholl in 

Edinburgh.

Plans were held up in July 

after a colony of rare bats was 

found in the roof and walls of 

the historic building, mean-

ing work could only be carried 

out during certain hours.

The Cromlix Hotel, which is now taking 

bookings, is set to reopen in the first quarter 

of 2014 and will create 40 new jobs for the area.  

Details: http://lei.sr?a=M8d5m
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The Sport and Recreation 

Alliance (SRA) has called for 

disability sport to be made a 

priority after revealing that 

less than a third of UK sports 

clubs cater for disabled peo-

ple. The Alliance’s nationwide 

sports club survey – the big-

gest ever conducted in the 

UK – shows that while clubs 

are keen in theory to provide 

for disabled people, many are 

struggling to offer the basic 

equipment and infrastructure.

Only 32 per cent of the 

UK’s sports clubs have access 

to appropriate equipment for disabled peo-

ple to participate fully in sporting activities, 

compared with 89 per cent that have access to 

equipment for non-disabled people. 

There is room to improve in providing 

trained coaches too, as only 8 per cent of 

volunteers and staff at UK sports clubs have 

received training to amend and adapt their 

There has been a 13 per cent 

increase in the number of 

school children in Scotland 

getting involved in sports dur-

ing term time.

Sportscotland figures 

show that participant ses-

sions increased to 5,063,000 

during the academic year 

2012-13 from 4,499,000 in 

2011-12 – a rise of more than 

half a million.

The increase has been 

attributed to the government’s 

Active Schools campaign, 

which aims to provide more 

and higher quality opportunities for children 

to participate in school sport and to increase 

capacity through the recruitment of volunteers 

who deliver the activity sessions. In 2012-13 

Sportscotland invested a total of £11.9m into 

the Active Schools Network, which delivers the 

SRA: focus on disability sports

Sports participation up in Scottish school

sport to make it more inclusive. Commenting 

on the new figures, Andy Reed, chair of SRA, 

said: “A big culture change still needs to take 

place in many mainstream sports clubs. 

“The lack of trained staff and appropriate 

equipment are also glaring issues – and these 

things can be remedied far more easily than is 

often perceived.” Details: http://lei.sr?a=X3T3x

programme. As a result of the investment, the 

number of people delivering Active Schools 

supported sessions has risen by 22.3 per cent 

from 15,792 in 2011-12 to 19,321 in 2012-13, with 

more than 16,000 being unpaid volunteers. 

Details: http://lei.sr?a=B6j6p

Less than third of all UK sports clubs cater for disabled members

Sports participation among Scottish school children is up by 13 per cent

A partnership of local and central govern-

ments is using sport to deliver social change in 

the Shankill area of Belfast, Northern Ireland.

The Department for Social Development has 

teamed up with Belfast City Council (BCC), 

Department for Culture, Arts and Leisure 

Sport to deliver social change for Shankill, Belfast

(DCAL) and Sport Northern Ireland to fund 

a £770,000, full-size 3G pitch and floodlit facil-

ity at the Hammer Complex, off Agnes Street.

The facility will be leased to Springfield 

Star Football Club, who will manage the site.

Details: http://lei.sr?a=H8Q5Z

SPORT
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Sport England is to invest £190,000 of 

National Lottery funding for this year’s 

Special Olympics GB National Summer 

Games. More than 1,700 disabled athletes 

from England, Scotland and Wales will take 

part in the Games, competing in 12 sport-

ing disciplines over three days.

Sport England CEO, Jennie Price, said: 

“The Special Olympics offer athletes the 

opportunity to realise their potential and 

experience the thrill of competing in a 

major multi-sport event. 

We’re committed to making sport a prac-

tical choice for many more disabled people, 

and hope the Special Olympics in Bath will 

encourage more young people with intel-

lectual disabilities to get involved in sport.  

Details: http://lei.sr?a=K4p2K

Tickets for the 2014 FIFA 

World Cup in Brazil have 

gone on sale – despite wor-

ries that some of the stadia are 

still under construction.

FIFA, the world governing 

body for football, expects 

demand for tickets to match 

that of the 2006 Germany  

World Cup, when more than 

3.3 million tickets were sold.

According to FIFA, there 

were about seven appli-

cants for every ticket of 

the 64-match tournament  

in 2006.

Prices for the 2014 World 

Cup tickets range from around £58 for group 

stage matches to £633 for the most expen-

sive final tickets at the Maracana Stadium  

in Rio de Janeiro.

However, there has been concern over the 

fact that some of the stadia are to host matches 

are still being built. Last week, sports minister 

HM Revenue and Customs 

is to write to around 50 pro-

fessional UK football clubs 

as part of efforts to ensure 

they pay the minimum 

wage to the armies of staff 

they rely on delivering their 

match day experiences and  

team analysis.

Tax officials have warned 

clubs that failure to pay staff 

– such as mascots, ball boy 

supervisors, physio interns 

and performance analysts – 

could result in fines worth 

£5,000 and even prosecution.

The clubs are to receive the warning letters 

directly from tax inspectors, who will also 

be conducting spot checks on earnings. It is 

understood that the action has been prompted 

following allegations by mascots that they  

were not paid.

Aerospace and technology giant BAE Systems 

will continue to act as UK Sport’s official 

research and innovation partner in the run 

up to the Rio 2016 Olympic Games.

The £800,000 agreement means athletes will 

have access to BAE technology as they seek to 

£190,000 investment  
for Special Olympics 

BAE Systems to continue as innovation partner to UK Sport

World Cup 2014 tickets go on sale

Match day staff warning to football clubs

Aldo Rebelo admitted he was “worried” about 

delays to the construction of some of the new 

facilities. Rebelo warned that five of the ven-

ues – in Manaus, Curitiba, Cuiaba, Porto 

Alegre and Natal – will not be delivered on 

time unless construction work is accelerated 

on the venues. Details: http://lei.sr?a=5x5R3

The UK’s national minimum wage laws 

make it illegal not to pay people classed  

as workers. 

In April, Reading FC made headlines after it 

advertised a year-long internship with no sal-

ary or expenses. Details: http://lei.sr?a=V6w7c

The three-day event will feature 1,700 athletes

Brazil will become the fifth country to host the FIFA World Cup twice

Some clubs avoid paying match staff such as mascots and game analysts

apply scientific innovation to their competi-

tion performance as well as training, recovery 

and injury prevention. It’s the second phase 

of a partnership which has so far benefited 

more than 20 Olympic and Paralympic sports. 

Details: http://lei.sr?a=h6z4Q

SPORT

The British Library in London has put the 

1863 FA Minute Book, containing the first 

written rules of association football, on dis-

play alongside the Magna Carta and a copy 

of Shakespeare’s First Folio. 

Handwritten and compiled 150 years ago, 

the rulebook has been valued at £2.5m and 

is considered one of the most significant 

documents of modern social history. 

The book has gone on display at the 

library’s Sir John Ritblat Treasures Gallery 

and is the centrepiece of a larger exhibition 

on football, marking the 150th anniversary 

of The Football Association (FA). 

Greg Dyke, chair of The FA, said: “The 

importance of the 1863 FA Minute Book 

cannot be underestimated. Without it, 

quite simply, the world would be without 

its most popular sport.”Details: http://lei.
sr?a=w0E6x

Football’s first ever rule 
book goes on display
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Half of UK children could be 

at risk of suffering from poor 

health in later life due to sed-

entary lifestyles.

Figures published in the 

BMJ Open journal show that 

50 per cent of all seven year 

olds spend an average of 6.4 

hours a day sitting down, fail-

ing to reach recommended 

exercise levels.

The report – the first 

objective, UK-wide study of 

children’s physical activity 

levels – also shows that girls 

are significantly more inactive 

than boys. Only 38 per cent of 

all girls achieve current rec-

ommendations for daily exercise, compared 

with 63 per cent of boys.

There are social and demographic varia-

tions too – overall activity levels were lowest 

in children of Asian (Indian, Pakistani and 

Bangladeshi) origin. 

A new project has been 

launched to bring together 

stories, insight and inspi-

ration from the health and 

fitness industry encourag-

ing gyms and their members 

to have a wider reaching  

social impact.

The digital storytelling plat-

form was developed by Ray 

Algar of Oxygen Consulting 

to capture the social impact 

of projects powered by 

gyms and gym-goers world-

wide. Inspiring stories of 

gyms doing social good have 

already been published from 

the UK, Denmark, Italy, Brazil and Canada.

The project encourages clubs to collaborate 

with their members and other stakeholders in 

fundraising to create a positive social impact 

for those in need. By doing this, clubs can  

The University of Dundee has completed a 

redesign and refurbishment of its Institute of 

Sport and Exercise. 

The six-week, £450,000 redevelopment 

has included the addition of a training suite, 

re-flooring, re-wiring, extending network 

Dundee University centre reopens after revamp

Not enough exercise for UK kids

‘Inspiring’ storytelling platform for gyms

Scotland is the most active of UK nations 

while children in Northern Ireland are the 

least active.

The study looked at 6,500 children born 

between 2000 and 2002.Details: http://lei.

sr?a=2r4b9

also enhance their image as well as reputation.

“I believe Gymtopia can help the global 

health and fitness industry to connect, engage 

and strengthen communities,” said Algar. 

Details: http://lei.sr?a=t8C2E

Half of the UK’s seven-year-olds are failing to get enough exercise

Inspiring stories are told through Gymtopia like this one in Brazil

capabilities, redecoration and new equipment. 

The 150 capacity, 450sq m (4,800sq ft) gym, 

has 88 Precor fitness machines, 75 of which 

are cardiovascular. There is also a 50sq m 

(540sq ft) training suite, for personal training.  

Details: http://lei.sr?a=f8T4d

HEALTH & FITNESS

www.matrixfitness.co.uk
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LIW will once again play host to the REPs 

National Convention on the 25th and 26th 

of September with headlining keynotes 

from Life Fitness master trainer, Keith 

Smith and, Dr Ian Campbell MBE.  

Additional programme highlights 

include a choice of 30 workshops with top-

ics including GP referrals, nutrition advice, 

new equipment and succeeding in the fi eld 

of social media  marketing.  

Attendance will earn participants CPD 

points and can be booked on the LIW site. 

Physical Company will be launching two new 

products at LIW as part of its expansion to 

the UK this year. Th e products on show will 

be the resistance band systems from Stroops 

Performance – for sports specific power, 

strength and agility training, and X-Lab – the 

customisable, modular functional training 

rig from Torque Fitness.

Physical Company will be at stand H420 

where eight demonstrations from its very 

own master trainers will occur each day, 

including displays integrating functional 

exercises with Stroops, X-Lab and Total Gym.

Power Hour, supported by PT magazine, 

will rank fi tness professionals against one 

another in unique challenges across LIW’s 

health and fi tness section. Th e challenges 

have been designed by some of the leading 

fi tness suppliers in Europe with perfor-

mance data from MYZONE®. 

Exhibitors taking part include Matrix, 

Escape Fitness, Physical Company, 

Queenax and Precor. Each company has 

designed 15 minute group exercise chal-

lenges which visitors can sign up for in 

advance of the event.

The British Association of Leisure Parks, 

Piers and Attractions (BALPPA) has con-

fi rmed that attractions specialist and FEC guru 

Scott Brown will be fl ying over from the US 

to present at LIW on 25th September as part 

of BALPPA’s FEC Day.

Scott Brown, from WDD online, will deliver 

a keynote entitled “Selling Memories: Creating 

birthday party experiences that increase sales” 

where play centres will be able to discover how 

to increase their party bookings and thus rev-

enue, creating a service centred experience for 

all.  Scott previously delivered customer ser-

vice training as well as Social Media and Group 

Sales sessions to UK audiences. 

Th e FEC Day will start with a panel session 

aimed at start-ups. Led by BALPPA FEC chair-

person Janice Dunphy, guests will hear from 

single and multi site operators about the daily 

challenges and realities of owning an indoor 

Smith and Campbell to 
headline REPs National 
Convention 2013 

Physical Company chooses 
LIW to launch new 
products to the UK market

Power Hour launches at LIW

Scott Brown confi rmed to headline 
BALPPA FEC Day at LIW 2013

In two seminars, taking place on Tuesday 24 

September in LIW Th eatre One, Leisure-net 

Solutions – which carries out the FLAME 

award assessments in conjunction with 

Right Directions – will be giving insider tips 

on how to improve your FLAME score and 

work towards success in next year’s awards.

David Stalker, ukactive’s CEO, will out-

line the major new developments planned 

for next year’s awards. He will then be joined 

Leisure-net to offer advice on FLAME success
by Mike Hill, MD of Leisure-net Solutions, 

and Caroline Constantine, director of Right 

Directions, which together independently 

assess the awards each year. 

Hill and Constantine will take delegates 

through examples of best practice from pre-

vious FLAME award winners and off er insights 

into what makes a successful entry.

Session one runs 12:30-13:15 in LIW Th eatre 

One, followed by Session two from 14:30-15:15.

Seminars will be conducted by Leisure-net Solutions, which carries out FLAME award assessments

LIW PROMOTIONAL FEATURE Connect with LIW : @L_I_W 

24-26 Sept 2013 · NEC Birmingham UK 

play centre as well as the hurdles that they 

overcame when setting up. 

 Also speaking is Tony Seft on of Vision XS 

who specialises in understanding the science 

of a visitor experience. 

Additional topics include the ever evolv-

ing public health agenda and how play centre 

operators can unlock business opportunities 

through partnerships and collaborations. 

Tony Seft on specialises in the visitor experience
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Where the leisure industry meets...
This September discover the latest products and services that could give your facility the edge. From low maintenance
rigs and the latest training and sports equipment to new group exercise methods and pool programming techniques, 
LIW will help keep you ahead of the game. 
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SPA

Y T L  H o t e l s ,  p a r t  o f 

Malaysian conglomerate 

YTL Corporation Berhad, has 

announced a new hotel and 

spa project in the UNESCO 

World Heritage City of  

Bath. 

The Gainsborough Bath 

Spa, the company’s first 

Classic Hotel in the UK, will 

open early in 2014. The hotel 

will have direct access to 

Bath’s natural thermal waters. 

The 99-room property is 

located on Beau Street and 

made up of three historical 

buildings, each with a Grade 

II listed Georgian façade. It was originally built 

as the United Hospital in 1824, with designs by 

renowned 18th century architect, John Pinch. 

The lower levels of the new hotel will be 

home to the Spa Village Bath and thermal 

pools. Located over two floors, the 1,300sq m 

(14,000sq ft) spa will offer guests the oppor-

tunity to bathe in Bath’s thermal waters in  

three therapeutic pools. 

Maybourne Hotel Group has 

launched the new Bamford 

Haybarn Spa at the Berkeley 

Health Club on the 7th floor 

of the The Berkeley hotel in  

Knightsbridge, London.

The Bamford Haybarn’s 

aim is to provide a “warm 

sanctuary committed to 

caring for the mind, body  

and spirit” and to bring “the 

essence of the English coun-

tryside to the city.”  

Bamford Body Collection – 

created with naturally sourced 

and organic ingredients 

certified by the soil associ-

ation – will be used  during 

treatments.  

Treatments will include 

the 85-minute Bamford 

Body Signature Treatment combining shiatsu, 

meridian and swedish massage, reflexology 

and yogic breathing to revitalise the whole 

body. This is a  new massage created exclu-

sively for the Berkeley and uses hot and cold 

jade stones.

The spa has also partnered with natural 

British skincare company, OSKIA, to create 

facials. OSKIA’s 75-minute signature facial uses 

First thermal spa hotel for Bath

New spa for London’s Berkeley hotel

The spa village was designed to reflect Bath’s 

Roman history and the pools are set within 

an atrium which is flooded with natural light. 

The spa will also have Malaysian influences. 

YTL Corporation Berhad is listed on both 

the Kuala Lumpur Stock Exchange and the 

Tokyo bourse and trades internationally in 

construction-related industries and power 

generation.  Details: http://lei.sr?a=s9A6s

specialised facial massage techniques in addi-

tion to acupressure.

Designed by architect Spencer Fung, the 

spa’s treatment rooms have been themed with 

names such as Willow, Beehive and Log Cabin, 

incorporating touches that echo their titles.

A spa food menu has been designed and vis-

itors can enjoy a glass of wine from vineyard 

Chapel Down. Details: http://lei.sr?a=d5c2X

The spa will have direct access to Bath’s thermal pools

The rooftop open-air swimming pool is a highlight of the new spa

Xn Leisure Systems Ltd 
85D Park Drive, Milton Park 

Abingdon, Oxfordshire OX14 4RY

www.xnleisure.com

Tel:  +44 (0) 870 80 30 700

Fax: +44 (0) 870 80 30 701

 info@xnleisure.com

 @xnleisure

 xn-leisure-systems-limited

A leading provider of  Leisure 
Management Solutions with over 
three decades of  experience 
across the public, private, trust, 
facilities management and 
education sectors.

VISIT US AT STAND L140

The IT Partner  
of Choice



Female 

changing

provision at 

Titanic Mill

ADVERTISEMENT PROMOTION

The key to keeping your members happy
Make the right choices in changing provision

To draw on the Craftsman experience in helping design changing rooms that work:

Call: 01480 405396  Email: johng@cqlockers.co.uk  Web: www.cqlockers.co.uk
Alington Road, Little Barford,St. Neots, Cambs PE19 6WE

Craftsman and Garran Lockers

A formidable partnership
Craftsman Lockers has a generation’s experience in 
designing, manufacturing and fi tting great changing rooms 
that match provision with customer expectations and
patterns of use.

Garran Lockers, the UK’s fastest growing locker manufacturer, 
has over 50 years experience designing and manufacturing 
top quality steel lockers for the working environment, 
emergency services, education and leisure markets.

Operators expect changing rooms to 

last between 12 and 20 years, up to three 

times longer than gym equipment.

Designing the right combination of lock-

ers from the start and changing rooms 

deliver exceptional value for money. Get 

it wrong and your members have to live 

with the consequences. Your changing 

rooms provide two key opportunities; 

to retain existing and attract new mem-

bers. Th at’s why more leisure operators 

are calling on Craft sman to help design 

their locker rooms, incorporating a host 

of innovative ideas to make the changing 

experience more enjoyable.
Stoke by Nayland Hotel, Golf & SpaReynolds Fitness Spa - Th e Spa, Sittingbourne
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T
he Institute of Hospitality is the 

home of continuous professional 

development.  It’s what we have 

been doing for 75 years.

It is the great fortune of our industry that 

eating, drinking and sleeping will never go 

out of style. There will always be a need for 

hospitality and leisure managers because 

the fundamental nature of hospitality pro-

vision has changed little over time – not 

in the last 75 years, not since there was ‘no 

room at the inn’ for Mary and Joseph.

But what has changed enormously is the 

increased professionalism of our industry 

and for this we must thank those dedicated 

pioneers who, at a time of immense social 

upheaval, realised that the key to their 

many problems was education and who 

had the vision to establish our founding 

organisations.

The Institute of Hospitality traces 

its origins back to the founding of the 

Institutional Management Association 

(IMA) in 1938 and the Hotel and Catering 

Institute (HCI) in 1949.  Both organisations 

came to life under very difficult circum-

stances and yet many of the issues they 

faced, such as skills shortages and inter-

national migration, were exactly the same 

as those we confront today, albeit greatly 

magnified by the ravages of war. Indeed, 

the IMA’s first office in Gordon Square, 

Bloomsbury, was destroyed during the 

London Blitz.

The HCI and the IMA merged in 1971 to 

form the HCIMA which was re-named the 

Institute of Hospitality in 2007.

Although we are firmly focused on the 

future – both yours and ours – we think 

that our anniversary is a good occasion to 

get together for a spectacular Gala Dinner 

to celebrate our 75th on 20 November at 

the Westbury, London. Any excuse for 

a party! On the night, we will showcase 

high-achievers within the hospitality and 

leisure industries by announcing the win-

ners of the 75th Anniversary Awards. The 

entry process for the awards is very sim-

ple and a wide range of prizes have been 

kindly donated by a selection of London’s 

finest hotels.

Building on 75 years 
of putting your  
future first

PETER DUCKER
is chief executive of the 
Institute of Hospitality

Netherlands-based hotel com-

pany citizenM has revealed 

plans to open two new hotels 

in London during 2014.

The first to open will be 

citizenM Tower of London, a 

design-led “pod hotel” which 

will be built over the exit hall 

of the Tower Hill London 

Underground Station.

The nine-storey hotel will 

comprise 370 luxury modular 

bedrooms over eight floors, a 

ground floor café, bar, living 

room spaces and a SocietyM 

business club on the eighth 

and ninth levels.

Balfour Beatty has been appointed to con-

struct the £30m development, which will be 

marketed as the flagship hotel for citizenM. 

Construction will include a number of sustain-

able features and the development is designed 

to achieve a BREEAM Excellent rating.

CitizenM has also revealed plans to build a 

Two new London hotels for citizenM

new hotel located near to St. Paul’s Cathedral, 

north of the River Thames in central London.

Describing itself  as a ‘smart lux-

ury’ hotel group, citizenM opened its 

first UK hotel in Glasgow in 2010 and 

last year opened its first London site.  

Details: http://lei.sr?a=K4n7k

The luxury citizenM hotels feature modern designs and space solutions

Developer Signature Living 

has acquired Albion House, 

the old Liverpool headquar-

ters of the doomed Titanic 

liner in Liverpool, with plans 

to turn the historic building 

into a Titanic-themed hotel.

A planning application 

was recently submitted, for a 

scheme envisaging the use of 

350,000 sq ft of floor space to 

create a luxury 350-bedroom 

aparthotel with a gym, bar and 

restaurant, named Signature 

Living Hotel – The Home  

of The Titanic. 

It is thought Signature 

Living wants to make use of 

some of the building’s existing features – such 

as the structure’s columns and steel rivets – 

which were created by the same engineers who 

worked on the ship which sank in 1912.

Plans for Titanic-themed Liverpool hotel

If plans are approved, the developers hope 

to begin construction sometime in October, 

with part of the hotel being open by April 2014.

Details: http://lei.sr?a=y6A5V

The portland brick Albion House is located on Liverpool’s The Strand

The Elysium Group has announced plans for 

a new £5m boutique hotel, bar and restaurant 

to be built in the centre of Colchester. 

The hotel will be Elysium’s first venture into 

the hospitality sector. It currently operates six 

bars in Colchester.

£5m boutique hotel scheme planned for Colchester

The plans will see most of the existing River 

Lodge venue on Middleborough demolished, 

with a 50-bed hotel, wine bar and restaurant 

built in its place. Plans will be submitted to 

Colchester Council’s planning team later this 

year. Details: http://lei.sr?a=g4M9R

HOTELS
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As Glasgow prepares for the 

2014 Commonwealth Games, 

VisitScotland has announced 

that its two main market-

ing campaigns have brought 

almost £310m in additional 

economic benefit for Scotland 

since January 2012.

The figures represent a rise 

of 14 per cent on the same 

period the year before. 

VisitScotland’s interna-

tional campaigns target 

Scotland’s main markets 

including North America, 

Germany and France as well 

as emerging markets such as 

India and China. 

The organisation utilised a range of cross 

media marketing such as ezines, multi-lin-

gual websites, competitions and social media.

The domestic market, which accounts for 

84 per cent of Scotland’s annual visitor num-

bers, has been targeted since 2012 through the 

British tourists made up 

almost a quarter of all inter-

national visitors to Spain 

between January and the end 

of July 2013, according to fig-

ures published by Spain’s 

Ministry of Industry, Energy 

and Tourism.

The figures revealed that 

the country has witnessed a 

2.9 per cent increase in visi-

tor numbers since 2012, with 

Spain attracting 34 million 

international visitors this year.

The number of British tour-

ists who visited the country 

has increased by 3.4 per cent 

compared with last year.

Holidaymakers are opting to stay in forms 

of accomodation other than hotels this year, 

with the number of people not staying in a tra-

ditional hotel last year rising by 4.3 per cent.

Scottish economy on the rise

British tourists fuel Spain’s tourism boom

organisation’s  Surprise Yourself campaign. The 

promotion includes a series of TV advertise-

ments narrated by TV presenter, Neil Oliver. 

 These figures come as the country gears 

up to for Homecoming 2014, Ryder Cup 

2014 at Gleneagles and the Glasgow 2014 

Commonwealth Games.

For those who choose to visit Spain, 40 per 

cent decided to stay with family or friends, or  

opted for rented accomodation instead of stay-

ing in a hotel. Details: http://lei.sr?a=w8r7W

Scotland is preparing for a busy 2014 with the Commonwealth Games 

British tourists made up 23.3 per cent of Spain’s international visitors

Northern Ireland’s social development minis-

ter, Nelson McCausland, has announced plans 

costing £287,000 to transform Newcastle in 

County Down into a tourist destination. 

The project will include the purchase of a 

portable cinema, provision of a covered event 

Newcastle, County Down to become tourist town 

space to promote events all year round and 

the erection of a gateway feature for the town.

The funds also cover the develop-

ment of a marketing and branding 

strategy to create a unique identity for the area.  

Details: http://lei.sr?a=H8J2z

TOURISM

T
he Tourism Alliance has always 

maintained that the tourism 

industry is a UK success story and 

one of the country’s main pros-

pects for providing much needed growth  

for the UK economy.

Now, the release of the Office for National 

Statistics’ Tourism Satellite Account (TSA) 

figures for 2011 show that not only was this 

view right but, if anything, we underestimated 

the tourism industry’s contribution to the  

UK’s economic recovery.

The Tourism Satellite Accounts operate 

by looking at the sectors of the economy 

were tourists spend money and assign-

ing a percentage of the expenditure to 

tourism. These are then aggregated to 

provide an overall figure for tourism  

expenditure and employment.

For example, around 90 per cent of 

expenditure on accommodation is clas-

sified as tourism related while only 30 

per cent of expenditure on restaurants is 

counted because most people who go to 

restaurants are locals. As a result, 90per 

cent of hotel employment is classified as 

tourism employment while 30 per cent 

of restaurant employment is classified  

as tourism employment.

The latest TSA figures show that tour-

ism expenditure rose by £8.5bn (7.6 per 

cent) to £120.8bn in 2011 and that tour-

ism employment rose by 7.7 per cent from  

1.55 million to 1.67 million.

The creation of 120,000 new jobs in a sin-

gle year (the equivalent of the population 

of Gloucester) is certainly significant. But 

what is even more impressive is when this 

level of job creation is compared with other  

sectors of the economy.

The revenue and employment figures for 

the UK economy as a whole during 2011 

do not make good reading. While total 

expenditure in the economy increased by 

3 per cent, overall employment in the UK 

fell by 30,000. There were only three sec-

tors that recorded a growth in employment 

– the finance sector and the two sec-

tors of the economy which are dominated  

by tourism (entertainment & recreation and 

tansport and accomodation). 

Tourism industry has 
been ‘underestimated’

KURT JANSON
is policy director of 
Tourism Alliance
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Plans have been revealed to 

build a £15m viewing plat-

form on the Forth Bridge in 

Scotland, opening the rail-

way route to the public for the  

first time. 

The bridge, which will cel-

ebrate its 125th anniversary 

in 2015, will see a visitor cen-

tre built of its northern Fife 

tower. A glass paneled lift will 

lead up to the 330ft (100m) 

high viewing platform. A 

second centre will also be 

opened in South Queensferry, 

which will act as a base for 

guided walks to the top of the  

bridge’s south tower. 

The railway bridge, built in 1890, is cur-

rently seeking heritage listing with UNESCO 

and still remains a key part of Scotland’s rail-

way network, linking Edinburgh with Fife 

and carrying more than 200 trains every day. 

Work on the bridge that spanned a decade and  

The Turner Contemporary in 

Margate – a gallery dedicated 

to the life of 19th century 

artist JMW Turner, which 

opened in 2011 – is on track 

to welcome its millionth vis-

itor this summer. Director 

Victoria Pomery said: “By 

the end of summer 2013 we’ll 

have had one million visitors, 

which is many more than we’d 

ever anticipated.”

Margate was hit hard by 

the recession. Until recently, 

one-third of its shops were 

vacant, with 800 empty retail 

properties and 20 per cent 

unemployment. 

But a push by Kent County Council to 

regenerate the area led to the construc-

tion of the £17.5m gallery. Attention is now 

turning towards Dreamland, the old seaside 

The British Geological Survey (BGS) has 

launched a web database billed as the world’s 

first 3D fossil collection.

The BGS has been using 3D scanners since 

May 2012 to create copies of the thousands of 

items stored in its fossil archive.

British Geological Survey presents 3D fossils online

£15m plans for Forth Bridge viewing area

Margate’s Turner on track for 1m visitors

ATTRACTIONS & MUSEUMS

cost £130m was completed in 2011. 

The project, funded by Network Rail, is 

looking for the facilities to be open by 2015 

and it is thought that the attraction could be 

a significant boost to South Queensferry and 

Edinburgh. Details: http://lei.sr?a=E9S3K

amusement park which closed eight years 

ago. The park will re-opeon at Easter 2015 as 

a heritage amusement park, following a £10m 

investment. Details: http://lei.sr?a=f1F4d

The lodge is on the Building’s at Risk Register

A visitor centre will be built into the base of the northern Fife tower

The  £17.5m gallery has been a major success  since its 2011 opening

Users can now view the models online, along 

with collections of data, high-quality images 

and stereo anaglyphs. There is also the option 

to access the fossils using tablets and smart-

phones. Instructions for 3D printing have also 

been released. Details: http://lei.sr?a=c4Q7g

The Heritage Lottery Fund has offered 

£134,900 to the Turner’s House Trust to 

begin restoring the home of England’s 

famous landscape artist JMW Turner.

The Grade II listed Sandycombe Lodge 

was built in 1813 and is now suffering from 

years of neglect. Extreme weather and 

damp problems have created further dam-

age to the property located in Twickenham.

Personal resourcing from the Trust, 

as well as funds from the Architectural 

Heritage Fund Project, will also help to 

start the restoration of the building. 

It is thought the Trust will launch a 

£2m  Bicentennial Appeal later this year 

in order to further restore the prop-

erty and the Trust’s artworks for display.  

Details: http://lei.sr?a=d5U5v

Experience Barnsley has seen visitor num-

bers pass 12,000 less than a month after the  

Yorkshire-based attraction opened its doors.

The state-of-the-art museum and archive 

centre, located in Barnsley’s landmark 1930s 

town hall, has been four years in the mak-

ing and was backed by £2.6m funding from 

the Heritage Lottery Fund, with additional 

support provided by the European Regional 

Development Fund.

Experience Barnsley acts as a heritage 

attraction for the local area and is the focal 

point of a number of cultural and learn-

ing activities. The attraction also includes a 

Discovery Centre which includes thousands 

of items donated by the local community, 

organisations and other museums.

When the centre opened at the end of 

June, its first Saturday saw 1,700 people file 

into its galleries to learn about the area’s 

local history, culture and heritage.

The centre provides information and 

items exploring a range of historical fea-

tures and is open to the public  seven days 

a week, free of charge. Details: http://lei.

sr?a=M2M3T

JMW Turner’s Twickenham 
home to begin restoration

Barnsley centre gets 12,000 
visitors in less than a month
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Piperdam Golf and Leisure Resort in 

Angus, Scotland, has revealed plans for 

a new activity centre that will help them 

“compete with the likes of Center Parcs.”

A planning application has been submit-

ted to build a new multi-purpose leisure 

and activity centre on the site. 

The proposals, designed by Dundee-

based Hiddleston and Feist Architects, 

would cover 8,500sq m (91,500sq ft).

The resort has also recently had plans 

approved to build ‘executive’ treehouses 

for visitors. Details: http://lei.sr?a=q2C2G

The Metropolitan by COMO hotel on 

Park Lane, London, has been sold to an 

unnamed UK investor for around £40m.

More than 100 enquiries were made 

about the property within a week of it com-

ing to the market – a sign that the capital’s 

hotel property market is recovering.

Owned by Canada Life, the hotel was 

transformed into a luxury lifestyle hotel 

in 1997 and also houses the first Nobu res-

taurant in Europe and the the Colony Club 

Casino. Details: http://lei.sr?a=x2D7u

Seaside towns will be given a 

share of £29m to help boost 

growth, with next year’s 

Coastal Communities Fund 

(CCF) being given a 5 per cent 

increase on last year. 

The CCF was launched in 

2012 to invest in seaside towns 

and villages, to assist them 

in reaching their economic 

potential, reduce unemploy-

ment and create opportunities 

for young people in the local 

area relevant to the project. 

Projects from the first year 

of funding have been forecast 

to generate more than 5,000  

new jobs and create 500 new apprenticeships 

in the coming years. 

Projects which have benefited from the fund 

include heritage railways in north York and 

Swanage, pier regenerations in south Wales 

and training programmes for green tourism. 

The fund is financed by the government 

through the allocation of funding equivalent 

to 50 per cent of the revenues from the Crown 

Estate’s marine activities in that area.

Successful bids are chosen because of their 

Piperdam resort unveils 
plans for activity centre

Metropolitan by COMO 
hotel changes hands

Coastal towns to recieve share of £29m

impact on local jobs, training and their ability 

to drive forward growth. Successful bids from 

round two will be announced during Q4 of 

2013, while nominations for round three will 

be open to apply in early 2014. 

Communities Secretary, Eric Pickles, com-

mented: “This will help our coastal towns 

make the most of their potential by diver-

sifying their economies and industries so 

they can become year-round success stories.” 

Details: http://lei.sr?a=k4G6f

The ‘Osprey’ building will be used as a reception 

The fund has invested in hundreds of seaside projects across the UK

Plymouth City Council has 

announced plans for a £21m 

historic and cultural cen-

tre to transform the existing 

Plymouth City Museum in 

North Hill. 

The existing museum will 

become an interactive centre, 

three times its current size.

The council plans to bid for 

up to £13m from the Heritage 

Lottery’s national funding 

programme, plus smaller bids 

to other funds. However, due 

to the economic benefits to 

the city, the cabinet is being 

asked to agree to a financial 

commitment of £3.5M from 

its Investment Fund.  

The project will collaborate with Plymouth 

University, Plymouth College of Art, the 

Ministry Of Defense, the Register Office, the 

South West Film and Television Archives and 

the South West Image Bank Archive.

 Council leader Tudor Evans, said: “It’s 

time to think big. If we want to compete for 

national and international tourism we must 

have attractions that people want to visit. 

Plymouth City Museum to get £21m expansion

When we launched Plymouth as Britain’s 

Ocean City, we meant it. This is one of the 

major pieces of work that will ensure we live 

up to our new title.

“This new attraction will transform the way 

people discover the city’s history and culture 

using the very latest in audio and visual tech-

nology. The £21m project will see the museum 

turned on its head. It will attract visitors in 

its own right.” Details: http://lei.sr?a=w3n7H

The existing museum will triple in size as part of the £21m investment

PROPERTY

Hand Picked Hotels (HPH) has acquired 

Fawsley Hall Hotel & Spa near Silverstone 

in Northamptonshire, expanding its coun-

try house hotel portfolio to 20 properties.

The Grade I listed hotel was purchased 

for an undisclosed amount and is part of a 

strategic expansion by HPH. 

HPH was created in 2001 by former law-

yer turned hotelier Julia Hands, the wife of 

financier Guy Hands.

The acquisition is the second this year 

by the group, following a deal for St Pierre 

Park Hotel & Golf Resort in Guernsey in 

June. Details: http://lei.sr?a=e7e8X

Hand Picked Hotels buys 
Fawsley Hall Hotel & Spa



PRO
PERT

Y
 &

 T
EN

D
ER

S

15

Expressions of Interest  
Invitation to Tender

Stafford Borough Council invites expressions of interest 
from suitably qualified and experienced organisations who 
are willing to work in partnership with the Council to secure 
the re-development of outdoor sporting and recreational 
facilities at Wildwood Park, Stafford.

The project will need to be completed by Summer 2014 and 
has a budget up to £425k. The scheme involves the design, 
supply and installation of innovative facilities including con-
crete wheeled sports opportunities, dynamic and intuitive 
play provision, an outdoor gym, a MUGA, refurbishment of 
existing tennis court, tree works, pathways and hard and 
soft landscaping.

Organisations who can demonstrate a successful track 
record in this type of project wishing to express an interest 
must do so by completing a Pre-Qualification Questionnaire 
which can be obtained by writing to:

Sally McDonald, Leisure and Culture, Stafford Borough 

Council, Civic Centre, Riverside, Stafford, ST16 3AQ 

or via email to smcdonald@staffordbc.gov.uk

Completed questionnaires must be completed  

and returned by 14 October 2013, 12noon. 

WILDWOOD PARK STAFFORD

Shef  eld City Council is seeking developer and occupier partners to create 
“The Advanced Park for Sport and Wellbeing” or alternative market led development solutions.

Don Valley Stadium
A 26 acre strategic development site

www.donvalleymarketing.co.uk

Stuart Longbottom
0114 2930653
07969 188108

stuart.longbottom@shef  eld.gov.uk

 

Join the LPF
MEMBERSHIP INCLUDES:
●  Regular networking opportunities

●  A full programme of leisure property  
related early evening seminars

●  Details of forthcoming LPF events and other 
industry dates on our website

●  Members’ rates to LPF seminars and events 

● Complimentary places at some events

●  A free subscription to Leisure Opportunities 
magazine, which features regular LPF columns, 
tenders, for sale adverts and property news

●  A 10% discount on property advertising in Leisure 
Opportunities magazine

● A dedicated LPF monthly email bulletin, delivered 
straight to your mailbox

●  Access to the full listing of all our members

FOR MORE INFORMATION CONTACT: 
Michael Emmerson, LPF Administration 
E: info@leisurepropertyforum.org  
T: 01462 471932  F: 01462 433909
W: www.leisurepropertyforum.org
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TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

TO ADVERTISE IN THE 
PROPERTY DIRECTORY 

please contact 
Simon Hinksman on 

(01462) 471905 
or email 

property@leisuremedia.com

LEISURE PROPERTY FORUM  
CORPORATE MEMBERS’ DIRECTORY

For membership information  
please contact Michael Emmerson  
info@leisurepropertyforum.org

www.leisurepropertyforum.org

Plus there are more than 70 other companies represented by individuals.

Addleshaw Goddard
Tel: 0207 160 3057
www.addleshawgoddard.com
Alan Conisbee & Associates Ltd
Tel: 020 7700 6666
www.conisbee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP
Tel: 020 7638 1111
www.ashurst.com
BNP Paribas Real Estate
Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com
Bruton Knowles
Tel: 01159 881160
Burges Salmon LLP
Tel: 0117 902 6681
CB Richard Ellis Ltd
Tel: 020 7182 2197
www.cbre.com
CgMs Consulting
Tel: 020 7583 6767
www.cgms.co.uk
Christie & Co
Tel: 0113 389 2700
www.christiecorporate.com

Citygrove Securities Plc
Tel: 020 7647 1700
CMS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmck.com
Colliers International 
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cripps Harries Hall LLP
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com
Davis Coffer Lyons
Tel: 020 7299 0700
www.coffergroup.co.uk
Deloitte
Tel: 0207 3033701
DKAhp
Tel: 020 7637 7298
www.dkallp.com
DTZ
Tel: 020 3296 4235
www.dtz.com
E3 Consulting
Tel: 0345 230 6450
www.e3consulting.co.uk
ES (Group) Limited
Tel: 0207 955 8454
www.edwardsymmons.com
Finers Stephens Innocent LLP
Tel: 020 7344 5312
www.fsilaw.com

Fladgate LLP
Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited
Tel: 020 7280 4700
www.fleurets.com
Forsters LLP
Tel: 020 7863 8333
www.forsters.co.uk.
Gala Leisure Limited
Tel: 0208 507 5445
www.galacoral.com
Genting Casinos
Tel: 0118 939 1811
www.gentingcasinos.co.uk
Gerald Eve LLP
Tel: 020 7333 6374
www.geraldeve.com
GVA
Tel: 020 7629 6700
www.gva.co.uk
Hadfield Cawkwell 
Davidson Limited
Tel: 0114 266 8181
www.hcd.co.uk
Hermes Real Estate Investment 
Management Ltd
Tel: 020 7680 3796
www.hermes.co.uk

Holder Mathias
Tel: 0207870735
Indigo Planning
Tel: 020 8605 9400
www.indigoplanning.com
James A Baker
Tel: 01225 789343
Jeffrey Green Russell Ltd
Tel: 020 7339 7028
John Gaunt & Partners
Jones Lang Lasalle
Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Kimbells Freeth LLP
Tel: 0845 271 6775
www.kimbellsfreeth.
com/hospitality
Knight Frank LLP
Tel: 020 7861 1525
Land Securities
Tel: 020 70245262
Lawrence Graham LLP
Tel: 0207 579 6545
www.lg-legal.com
Legal & General Investment 
Management
Tel: 020 3124 2763
www.lgim.co.uk
Leisure Opportunities
Tel: 01462 471 905
www.leisureopportunities.co.uk
Lunson Mitchenall
www.lunson-mitchenall.co.uk

Matthews & Goodman
Tel: 020 7747 3157
www.matthews-goodman.co.uk
Merlin Entertainments 
Group Ltd
Tel: 01202 493018
www.merlinentertainments.biz
Mitchells & Butlers
Tel: 07808 094672
www.mbplc.com
Montagu Evans LLP
Tel: 020 7312 7429
Odeon & UCI Cinemas Ltd
Tel: 0161 455 4000
www.odeonuk.com
Olswang
Tel: 020 7067 3000
www.olswang.com
Pinders
Tel: 01908 350500
www.pinders.co.uk
Pudney Shuttleworth
Tel: 0113 3444 444
Rank Group - Gaming Division
Tel: 01628 504 194
Reed Smith LLP
Tel: 020 3116 3000
www.reedsmith.com
Roberts Limbrick Ltd
Tel: 03333 405500
www.robertslimbrick.com

RTKL
Tel: 020 7306 0404
www.rtkl.com
Savills (UK) Ltd
www.savills.com
SRP Risk & Finance LLP
Tel: 0208 672 7707
www.s-r-p.co.uk
Sweett Group
Tel: 020 7061 9432
The Leisure Database Co
Tel: 020 7379 3197
www.theleisuredatabase.com
Thomas Eggar LLP
Tel: 01293 742747
www.thomaseggar.com
TLT LLP
Tel: 0117 917 7777
www.tltsolicitors.com
Tragus Group
Tel: 020 7121 6432
www.tragusgroup.com
Trowers & Hamlins LLP
Tel: 020 7423 8084
www.trowers.com
Wagamama Ltd
Tel: 0207 009 3620
www.wagamama.com
Willmott Dixon Construction Ltd
Tel: 01932 584700
www.willmottdixon.co.uk

Hose
Rhodes
Dickson

Isle of Wight 
property experts 
covering all 
sectors of the 
leisure industry.

CONTACT: 01983 527727 
Nick Callaghan, Lisa Mercer or Janet Morter

www.hose-rhodes-dickson.co.uk

RETAIL AND LEISURE EXPERTS

INDEPENDENT NO NONSENSE ADVICE
Are you thinking of buying, selling, reviewing 

or leasing health & fi tness sites in 2013?

CONTACT THE PROFESSIONALS:
Lyndon Yeomans Property Consultants LLP

11 Savile Row, London W1S 3PG 
Tel: 020 7437 9333

www.lyndonyeomans.co.uk
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Virgin Active has employed 

eight new lifeguards at its 

new site in Falmer, Brighton, 

following free training and 

qualifications provided by 

Swin UK.

The eight new staff , all of 

which completed their Royal 

Life Saving Society National 

Pool Lifeguard Qualification 

for free with Swin UK as part 

of their Sporting Solutions 

programme, were previ-

ously receiving Job Seekers 

Allowance, but are now work-

ing part or full-time within 

the leisure industry.

Paul Smith MD, of Swin UK said: “I can’t 

think of better evidence to reflect the effec-

tiveness of our short courses in getting people 

skilled and into a new career.”

Formed by Paul Smith in 1995, the com-

pany originally aimed to provide training 

to the staff of Brighton Swimming School  

Swim UK helps unemployed lifeguards

to become lifeguards and swimming teachers.

Swim UK courses are now offered to those 

working within the leisure industry, schools 

and swimming clubs, as well as free courses 

to job seekers which have been introduced 

recently to help the unemployed develop 

careers in leisure. Details: http://lei.sr?a=z7x2k

The new employees at Virgin Active in Falmer, Brighton 

B u d g e t  g y m  op e r at or 

easyGym partnered up with 

UK training provider Icon 

Training this year. 

The partnership enables 

easyGym to recruit appren-

tices who can be trained up 

the company’s way and even-

tually become a part of the 

easyGym team. Through 

working with Icon Training,  

easyGym have been taking on 

more apprentices and are cur-

rently taking on a minimum 

of one apprentice per site. The 

scheme aims to provide “an 

opportunity for young peo-

ple applying for these apprenticeships as they 

receive support from Icon Training’s Ofsted 

grade 1 Skills Tutors whilst working in an envi-

ronment where progression is a high priority.”

 Lucy Walton, training and quality manager 

easyGym accelerates apprentice scheme

at easyGym said: “Previously, our training was 

in-house, so working with Icon Training has 

taken this workload away and enabled us to 

take on more apprentices, which is growing all 

the time.” Details: http://lei.sr?a=E2A5C 

The number of apprentices is growing at easyGym across the country

Wildwood Trust – a charity that runs a highly 

successful programme of conservation projects 

– is inviting applications for its final year of 

the Skills for Future the Training programme. 

The project, which has been running for 

four years, is funded by a £150,000 grant from 

Wildwood Trust enters final year of Skills for the Future

the Heritage Lottery Fund (HLF). The grant 

funds four trainees per year, with each trainee 

receiving a bursary of £10,000 for the year of 

training with Wildwood. The posts aim is to 

gain further academic training and develop 

careers. Details: http://lei.sr?a=m2n6w

TRAINING

Bespoke staff
training solutions 
designed to help
your business
prosper

custom-made
in-house training

all-inclusive
Apprenticeship
programmes

apprentice Vacancy 
Matching Service

free recruitment
support

discounts on
staff training

FIND OUT MORE
AND BOOK YOUR FREE
CONSULTATION TODAY

t. 020 7343 1847
e. corporate@ymcafit.org.uk
w. ymcafit.org.uk/corporate

Registered charity no. 1001043

      @ymcafit        /ymcafit        /ymcafit

Quote: Leisure Opportunities 
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t
t

Better people performance means better 
results for your business.

CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows
- Enhance presentation skills
- Boost retail and FOH confidence
- Improve team morale

training

www.crew.uk.net
info@crew.uk.net

0845 260 4414

Training
that works.

CREW training will:

“As a direct result of CREW training our fund pot for 
“Gems of the Jungle” at £5000 in August went through 
the roof and we amassed a further  £18,000 in just six 
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration

CREW understand that staff development can be difficult and time consuming, 
but we know that your people can make the difference between a good business 
and a great business. 
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Tel:  08456 444999
Email:  sales@nucotraining.com

THE UK’S LEADING INDEPENDENT PROVIDER OF FIRST AID AND DEFIBRILLATION INSTRUCTOR TRAINING

www.nucotraining.com

 irst i  an  e rillation nstructor raining 
Courses held throughout the UK every month. 
Contact us or details or visit our e site

 Allows you to teach HSE approved and the new 
evel  Awards in irst Aid and e rillation

 rom only 595.00  A
 evel  Awards availa le in many o  our options
 n site instructor training availa le at reduced rates

Become a First Aid and 
De rillation Instructor

HSE Approved Training Organisation

OVER

13 YEARS
TRAINING
SUCCESS

www.activeiqacademy.co.uk/resources

TAKE THE ‘PREP’ OUT OF 
TRAINING DELIVERY

The Academy offers everything you need to deliver fitness, business 
and administration, customer service and functional skills qualifications.

Benefit from:
• Best in class eLearning - full course 

and individual units available
• Highest quality printed workbooks 

and manuals

*Terms & Conditions apply

• Lecture packs with scheme of 
work, lesson plans and more 

• Resources that meet learning 
outcomes

Want to hear more? Contact us today.
01480 410333 
www.activeiqacademy.co.uk/resources

ActiveiqacademyActive IQ Academy

Introductory offer available*

0800 0565 660

MSc Health Rehabilitation and Exercise

advice@bucks.ac.uk bucks.ac.uk/postgraduate

A workshop for pool lifeguards, pool trainer 
assessors and pool supervisors is just one of 
a number of training courses and seminars 
that is being offered by QLM this year.  The 
workshop will explore recent criminal and 
personal injury cases, including a recent 
case that led to a fi ne of £200,000 and how 
they impact on lifeguards and customers.

QLM are experts in pool management and their 
expert consultants have been engaged as expert witnesses on 
this and a number of other recent cases. 

The 2013 programme includes: 
Fire Risk Assessment
CIMSPA Health and Safety Management Certifi cate
Service Excellence
Behavioural safety
10th QLM Annual Health and Safety Conference 

Details of these and other courses can be found on the QLM 
website at www.qlmconsulting.co.uk where individual course 
details and application forms maybe downloaded.

A member of the PHSC
group of companies

PHSC plc

Legal cases 
and the 
lessons learned
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Lecturer in Sport, Conel, Enfield Centre, UK

Sales Manager, EMEARI, WhiteWater Attractions, Barcelona, Spain

Membership Sales Advisor, Impact 
Fitness, Portsmouth, UK   

Sales Manager (Maternity Cover), Everyone Active, Enderby, UK

Tutor, Leisure Industry Academy, Nationwide, UK

Aquatics Co-ordinator, Aberdeen Sports Village, Aberdeen, UK

CRM and PCT Officer, League Football Education, Preston

Personal Training diploma, Leisure Industry Academy, Various, UK

Visitor Experience Manager, Southbank Centre, London, UK

Sales Consultant (TEMP), DW Sports Fitness, Warrington, UK

Sales and Retention Manager, DW Sports Fitness, Oldham, UK

Sales Consultant (TEMP), DW Sports Fitness, Location: Inverness, UK

Membership Sales Advisor, énergie group, North West London, UK

Assistant General Manager, DW Sports Fitness, Wrexham, UK

Trainee Personal Trainer, The Training Room, Nationwide, UK

Duty Manager with Legacy Leisure, Parkwood 
Leisure, Shoeburyness / Essex, UK

Personal Trainer, Pure Gym Limited, Reading, UK

Active Lifestyle Officer, Walsall Council, Walsall, UK

Assistant Manager - Facilities, Valley Leisure Ltd, Andover, UK

Lead Officer - Commercial Leisure, Denbighshire 
County Council, Ruthin, UK

Sport and Physical Activity Development Officer, 
The Robert Gordon University, Aberdeen, UK

Operations Manager, Showcase Cinema, 
Predominantly southern UK / M4 corridor, UK

Managing Director, Sentinel Leisure Trust, Lowestoft, UK

Centre Manager, Champion Soccer Ltd, Leeds, West Yorkshire, UK

Personal Trainer , énergie group, Bromley, Kent, UK

Recreation Facilities Officer, Portsmouth City Council, Portsmouth, UK

Senior Marketing Officer, Leeds City Council, Leeds, UK

Leisure Operations Manager, Torfaen Leisure Trust, Torfaen, UK

Finance and Business Manager, Torfaen Leisure Trust, Torfaen, UK

Centre Operations Manager, Lawn Tennis 
Association (LTA), Nottingham, UK

Sports and Events Specialist, Fitness First, Dubai, United Arab Emirates

Personal Trainers, Double Vision Conditioning 
Centre, Milton Keynes/Bedford, UK

Duty Manager, Parkwood Leisure, Derbyshire, UK

Duty Manager, Parkwood Leisure, Nottinghamshire, UK

Duty Manager with Legacy Leisure, Parkwood 
Leisure, Southend-on-Sea, UK

Business Development Manager,Oxford City Council, Oxford

Gymnastics Coach Required, Merton School 
Sports Partnership, London, UK

Regional Sales Manager - Scotland and Ireland, 
Gladstone Health & Leisure, Glasgow, UK

Sales Consultant (Temporary), DW Sports Fitness, Gloucester, UK

Sales and Retention Manager, DW Sports Fitness, Leeds, UK

Sales and Retention Manager, DW Sports Fitness, Preston, UK

Community Physical Activity and Health 

Manager, Camden Council, London, UK

Fitness Adviser, Anglia Ruskin University, Based in Cambridge, UK

Sports Attendant - Full Time, Part Time and Casual, 
Aberdeen Sports Village, Aberdeen, UK

Duty Manager - Full Time, Aberdeen Sports Village, Aberdeen, UK

Receptionist - Full Time and Part Time, 
Aberdeen Sports Village, Aberdeen, UK

Swimming Instructors - Casual, Aberdeen Sports Village, Aberdeen, UK

Assistant General Manager, DW Sports Fitness, Bristol, UK

Duty Manager, DW Sports Fitness, Widnes, UK

Sales Supervisor - Fixed Term Maternity Cover, GLL, Prestwood, UK

Sales Supervisor, GLL, Chilterns, UK

Property Manager, The National Trust for Scotland, Kirkcudbright, UK

Waterpark Sales Manager, Europe and Africa, 
Whitewater West Industries Ltd, Barcelona, Spain

Head of Culture and Tourism, Royal Borough of Greenwich, London, UK

Sales Manager, Asia, Whitewater West Industries 
Ltd, Vancouver, Canada or Asia Region

Sales Assistant, Whitewater West Industries Ltd, Shanghai, China

Head of Sport and Commissioning, Royal 
Borough of Greenwich, London, UK

Membership Sales Advisor, Impact 
Fitness, Portsmouth, UK   

Fitness Instructors, Jumping Fitness, London, UK

Duty Manager, Soll Leisure, Faringdon, UK

General Manager, GLL, Bayswater, London, W2 5HS, UK

Apprenticeships, Everyone Active, Fareham, UK

Leisure Account Manager, Brenntag UK and Ireland, 
Home Based – Covering South/South West, UK

Duty Manager, GLL, West Oxfordshire, UK

Swimming Teachers, Everyone Active, Enderby, UK

Recreation Assistant, Everyone Active, Ely, UK

Recreation Assistant, GLL, South Oxfordshire, UK

Activity Coaches, Everyone Active, Nottingham, UK

Associate Lecturers – Spa Management , University 
of Derby - Buxton Campus, London, UK, UK

Spa Beauty Therapist, The Glassworks Health Club, Cambridge, UK

For more details on the following jobs  
visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385
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www.leisureopportunities.co.uk

leisure opportunities joblink BOOK A JOBLINK Call: +44 1462 471747 
and start getting applications for your jobs IMMEDIATELY!

Go to  
leisureopportunities.co.uk 
and click on the link to see 
the latest jobs from... 

Assistant Spa Manager, Coworth Park, Ascot, UK

Assistant Spa Therapist, GLL, London, UK

Full Time Beauty and Spa Therapists, Lifehouse 
Spa & Hotel, Thorpe le Soken, Essex, UK

Spa Receptionist, Coworth Park, Ascot, UK

Spa Health Club Receptionist, The Glassworks 
Health Club, Cambridge, UK, UK

Fitness Instructor, Ènergie Group, Wilmslow, UK

Club Promotional Staff, Ènergie Group, Wilmslow, UK

Gym Manager, Ènergie Group, Wilmslow, UK

Personal Trainer, Ènergie Group, Wilmslow, UK

Swimming instructor, Ènergie Group, Wilmslow, UK

Fitness Instructor / Membership Advisor (P/T), 
énergie group, Southbourne, Bournemouth, UK

Membership Manager & Duty Manager, Ènergie Group, Fulham, UK

Membership Sales / Duty Manager, énergie group, Redditch, UK

Fitness Instructor (Female Applicants, Part-
Time), énergie group, Beckenham, UK

Fitness Instuctor (Female Applicants), énergie group, Beckenham, UK

Membership Manager, énergie group, East Grinstead, UK

Gym Class Instructors, ESPH (Elizabeth 
Sharp Physiotherapy), London, UK

Full Time Receptionist, Matt Roberts Personal 
Training Company, Chelsea, UK

Personal Trainer, Pure Gym Limited, Sunderland, UK

Personal Trainer, Pure Gym Limited, Sheffield Millhouses, UK

Personal Trainer, Pure Gym Limited, Aberdeen, UK

Personal Trainer, Pure Gym Limited, Moston, Manchester, UK

Personal Trainer, Pure Gym Limited, Holloway Road, London, UK

Personal Trainer, Pure Gym Limited, London, Wandsworth, UK

General Managers, truGym, Various, UK

Trainee Duty Manager, Parkwood Leisure, Devon, UK

Tennis Coaching Level 2 Apprenticeship - 

LTA, Parkwood Leisure, Various, UK

Catering Manager, High Wycombe

Parkwood Leisure, High Wycombe, UK

GP Exercise Referral, Focus Training, Nationwide, UK

Duty Manager, DW Sports Fitness, Oxford, UK

Personal Trainer, DW Sports Fitness, Leicester, UK

Business Development Manager, DW Sports Fitness, Nationwide, UK

General Manager, DW Sports Fitness, Northampton, UK

Swimming Instructor , DW Sports Fitness, Merthyr Tydfil, UK

Freelance Group Exercise Instructors, DW Sports Fitness, Belfast, UK

Personal Trainer, DW Sports Fitness, Leigh, UK

Swimming Instructor, énergie group, Wilmslow, Cheshire, UK

Personal Trainer, Pure Gym Limited, Brierley Hill, Dudley, UK

Sales and Retention Manager, DW Sports Fitness, Cambridge, UK 

Duty Manager, GLL, City of Westminster, UK

Swimming Teachers, Everyone Active, Shipston-on-Stour, UK

Duty Manager (Relief), Everyone Active, Tenbury Wells, UK

Duty Manager, DW Sports Fitness, Macclesfield, UK

Personal Trainer, Pure Gym Limited, Acton, UK

Sales Supervisor, GLL, West Oxfordshire, UK

General Manager, DW Sports Fitness, Poole, UK

Duty Manager, DW Sports Fitness, Cambridge, UK

Personal Trainers, The Gym Group, Cardiff, UK

Fitness Motivator, Everyone Active, Daventry, UK

Personal Trainers, The Gym Group, Swansea, UK

Food and Beverage Assistant, Everyone Active, Daventry, UK

Swimming Teacher ASA level 2, Everyone Active, Daventry, UK

Activity and Sport Development Manager, 
Everyone Active, Daventry, UK

Fitness Consultant (Temporary), DW Sports Fitness, Newport, UK

Personal Trainer, Pure Gym Limited, West Bromwich, UK

Personal Trainer, Pure Gym Limited, Cardiff, UK

Personal Trainer, Pure Gym Limited, Edinburgh, UK

Freelance Personal Trainers, Everyone Active, Basildon, UK

Personal TrainersThe Gym Group, Chelmsford, UK

Personal Trainer, Pure Gym Limited, Nottingham, UK

Membership Consultant, Everyone Active, Sutton, UK

Personal Trainers, The Gym Group, Leicester, UK

Leisure Assistant, GLL, Chiltern and Oxfordshire, UK

Recreation Assistant, GLL, Holton, South Oxfordshire, UK

Duty Manager, GLL, Crystal Palace, London, UK

Membership Consultant, Everyone Active, Leisure Centre, Stroud, UK, UK

Personal Trainer, Pure Gym Limited, Dundee, UK

ASA Level 2 Swimming Teacher, Everyone 
Active, Studley, Warwickshire, UK

Membership Consultant, Everyone Active, Poole, UK

Personal Trainers, The Gym Group, Ashford, Kent, UK

Catering Supervisor, GLL, West Oxfordshire, UK

Recreation Assistant, GLL, West Oxfordshire, UK

Personal Trainers, The Gym Group, Colchester

Personal Trainers, The Gym Group, Norwich, UK
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LEISURE OPPORTUNITIES APPOINTMENTS         call +44 (0)1462 431385

CLEVEDON SCHOOL SPORTS CENTRE

VALLEY ROAD, CLEVEDON
NORTH SOMERSET BS21 6AH
Company number 7466599

www.clevedonschoolsportscentre.org.uk

Clevedon School Sports Centre is “not for profi t” charitable 
trust, established in 2011, to provide outstanding Sporting and 
Leisure opportunities to the people of Clevedon and students of 
Clevedon School. The Trustees have a clear vision of creating a 
centre of sporting excellence. Clevedon is an attractive seaside 
town south of Bristol and the sports centre is situated in the 
school grounds, in the picturesque Swiss Valley.

Sports Centre Manager
[Required from 1st November 2013] 
Salary in the region of £25000 + attractive bonus 

We are seeking:

A highly motivated individual with a passion for sport to be 
responsible for the day to day  operational running of the 
centre. 

An individual with a strong business background who is 
prepared to improve and develop the existing facilities. 

An individual who can inspire a team to deliver outstanding 
service and develop the existing customer base and attract 
new. 

A manager who has the passion and vision to the drive the 
centre forward and deliver on its potential.

We are offering:

A good remuneration package with a strong potential to 
increase. 

A pleasant environment in which to work, where taking 
risks is encouraged and support is strong.

The opportunity to develop the Centre both in terms of 
facilities and activities and to drive forward this exciting 
project and help to create something special.

“The trustees see this appointment as the key to the success 
of Clevedon School Sports Centre and are therefore looking 
for an exceptional individual who can buy into the long term 
vision of the company and is prepared to commit to achieving 
our goals.”
If you are inspired by this opportunity, then please contact 
David Bishop for further information and to arrange a visit.  

An application form and further details are available on the 
Sports Centre web site.
Completed applications to be emailed or posted to David 
Bishop at the above address.

Tel: 01275-337416 Fax: 01275-340935
E-mail: cssc@clevedon.n-somerset.sch.uk 

Closing date for applications: 
Friday 20th September 2013
Interviews to be held 1st October 2013

Clevedon School Sports Centre is committed to safeguarding 
and all applicants will be vetted through ISA/CRB checks.

General Manager Required
This hands-on appointment is for a brand new purpose-built Clubhouse in 

Hertfordshire due to open towards the end of this year. Applicants must have a 

proven track record in all aspects of Club management including bar, catering 

and both Club and private hire functions; and be capable of leading and 

inspiring a small team by example and staff training and development.

This is a unique opportunity to build a business from scratch and is ideally 

suited to someone with Hospitality and catering qualifi cations. Salary and terms 

negotiable.

If you have 5+ year’s management experience plus a personal bar license 
and hygiene certifi cates send your written application and CV to: SCC C/o 
15 Chapel End Hoddesdon EN11 8DN email asearing@btinternet.com 

Closing date 30th September 2013

NEW PRIVATE MEMBERS’ CLUB

®

YOUR 1ST CHOICE FOR RECRUITMENT & TRAINING

leisureopportunities
NEXT ISSUE:    

17 SEPTEMBER  
BOOK BY NOON ON 

WEDS 11 SEPTEMBER 2013

TO ADVERTISE Contact the 
Leisure Opportunities team on
t: +44 (0)1462 431385 
e: leisureopps@leisuremedia.com

ISSUE

MEMBERSHIP SALES ADVISOR
Portsmouth, United Kingdom
Salary: OTE £25k - £30k
Full Time, 40 hours per week 

Impact Fitness are a leading Impact Sales company operating 
across the UK who increase membership sales, provide 
marketing strategies, sales systems and the people to fully 
implement a successful sales solution. 

ARE YOU TARGET DRIVEN, CUSTOMER FOCUSED 
AND HAVE A FLAIR FOR SALES? 
DO YOU WANT TO ACHIEVE A REALISTIC SALARY 
OF OTE £25-30K PER ANNUM? 

We are looking for a dynamic and talented individual with a passion 
for sales to promote and maximise enquiries at a large multi-
functional Leisure Centre. 
You will need to have proven sales experience, ideally face-to-face 
and over the telephone, be able to work under your own initiative 
and have the right customer service skills and drive.  You must be a 
team player wanting to succeed with excellent interpersonal skills, 
have a high level of enthusiasm and be self-motivated. 

Duties include promoting and selling memberships, touring of the 
facility, generating prospects, promoting the facility at a local level 
and to achieve monthly sales targets. 

ene  ts: Great Bonus scheme, Complimentary Membership, 
Signi  cant training and career development program. 
This role will give you a great opportunity to build on your 
managerial, coaching and leadership skills in the absence of the 
Sales Director. 

IF YOUR ANSWERS ARE "YES!" THEN WE MAY HAVE 
THE ROLE FOR YOU.

Email your cv and cover letter to neil@impact  tnessltd.co.uk
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The National Trust for Scotland for Places of Historic Interest or Natural 
Beauty is a charity registered in Scotland, Charity Number SC 007410
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• Property Manager
Broughton House &
Garden, Kirkcudbright
Salary : £25,412 rising to £26,749
after a successful year’s service

The National Trust for Scotland (NTS) is an independent charity 
founded in 1931 to safeguard the nation’s magnificent heritage of 
architectural, scenic and historic treasures and is Scotland’s 3rd 
largest landowner. It is perhaps best known for its 128 visited 
buildings and countryside estates, including castles, palaces, 
country houses, gardens, islands, nature reserves, battle sites and a 
World Heritage Site. Broughton House is a grade ‘A’ Listed 18th 
century house, which survives remarkably intact and is 
representative of the entire life of the Scottish artist E A Hornel 
being both his former home and workplace. The library contains 
items of great rarity, including one of the largest collections of 
Burns material in the world and behind the house is Hornel’s 
beautiful garden overlooking the River Dee.
An exciting opportunity has arisen for a Property Manager to lead 
the management of Broughton House and garden, which is a key 
visitor attraction in Dumfries and Galloway. The role will include 
the ongoing conservation of the property, the development of local 
partnerships and ensuring that the visitor experience is maximised 
and commercial, financial and development objectives are 
achieved in line with Trust policies and standards. 
To be successful in�this role you will�have a strong background in 
property management with demonstrable experience in generating 
and delivering new ideas to increase revenue and drive change 
management at the property. Ideally you will be qualified to 
degree level and a post graduate diploma in heritage / business 
management (or equivalent experience) would be desirable.�� With 
well honed communications skills, you will be confident in�
dealing with a range of staff, visitors and other key stakeholders.
For full job details and information about how to apply, go to 
www.nts.org.uk and click on the “Vacancies” tab. Closing date 
Friday, 13 September 2013. Interviews are likely to take place at 
Broughton House during w/c 23 September 2013. Visit us at 
www.nts.org.uk

JOB OPPORTUNITIES 
WITH SIMWORX

Simworx is world leader in the design, manufacture &  
development of 4D/5D based and immersive attractions for Theme 

Parks, Museums, Zoos & Aquariums, Family Entertainment 
Centres, and Visitor Attractions / Shopping Malls.

As a result of continued success and a planned program of 
strategic growth, we are now seeking to recruit, dynamic and 

highly self motivated Systems Engineers and Audio Visual 
Engineers to complement our established and successful team.

WORLD LEADERS IN 
MOTION SIMULATION 
TECHNOLOGY FOR 
ENTERTAINMENT 
& EDUCATION

APPLY NOW  www.attractionsjobs.com / simworx

SYSTEMS 
ENGINEERS /

WEST MIDLANDS //

AUDIO VISUAL 
ENGINEERS /

WEST MIDLANDS //

The power to move you...

The ORIGINAL Waterpark 
and Attractions Company 
is seeking four new 
members to join our 
International Sales Team!
WhiteWater brings the fun as The ORIGINAL Waterpark & Attractions 

Company. Since 1980, WhiteWater has grown from a successful 

waterpark operation into a thriving designer and manufacturer of 

ORIGINAL attractions. WhiteWater’s team is ORIGINAL, seriously 

fun and innovative. They think outside-the-pool, create the newest, 

coolest attractions and supply the world’s most memorable, WOW-

that-made-my-day experiences! Headquartered in Richmond, BC, 

WhiteWater West Industries Ltd. has over 30 years of award-win-

ning expertise, 550+ employees and 20 offi ces worldwide.

At WhiteWater, we celebrate our diversity and highly value 

our employees. Our uniqueness is what makes us a creative, 

energetic, fast paced and innovative company. We are an exciting 

business in a unique international industry that promotes a fl exible 

and positive work environment. We empower our employees 

with new technologies, and the latitude to do their best work. 

We have a business casual dress code, collaborative, open door 

environment and acknowledge the need for work-life balance.

Sales Manager 
Asia (China, Japan 
and South East Asia), 
WhiteWater Attractions
Location: Vancouver, 
Canada or Asia Region  

International Sales 
reporting to VP of Business 
Development, Asia

Sales Manager 
EMEARI (Europe, 
Middle East, Africa, 
Russia and India), 
WhiteWater Attractions
Location: Barcelona, Spain  

International Sales 
reporting to VP of Business 
Development, EMEARI

Waterpark Sales 
Manager 
Europe and Africa
Location: Barcelona, Spain  

International Sales 
reporting to VP of Business 
Development, EMEARI

Sales Assistant
Location: Shanghai, China 

Sales and Project Management 
jointly reporting to the 
Vice President Business 
Development – Asia & 
Director of Project Services

More information about these and other roles at www.WhiteWaterWest.com/careers.html

Application closing date is September 20, 2013. Include your 
cover letter and resume in your application with “Title of the Role” 
in the subject line of your email to careers@whitewaterwest.com 

Thank you for your interest in these positions! 



Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital © CYBERTREK 201324 Twitter: @leisureopps

Arts & Business +44 (0)20 7378 8143

www.artsandbusiness.org.uk
ALVA +44 (0)20 7222 1728

www.alva.org.uk
Arts Council +44 (0)20 7333 0100

www.artscouncil.org.uk
ASVA +44 (0)1786 475152

www.asva.co.uk
BALPPA +44 (0)20 7403 4455

www.balppa.org
BHA +44 (0)845 880 7744

www.bha.org.uk
BiSL +44 (0)20 8780 2377

www.bisl.org
CMAE +44 (0)1334 460 850

www.cmaeurope.org
CIMSPA +44 (0)845 603 8734

www.cimspa.co.uk
CPRE +44 (0)20 7981 2800

www.cpre.org.uk
English Heritage +44 (0)870 333 1181

www.english-heritage.org.uk
FSPA +44 (0)2476 414999

www.sportsandplay.com
Fields in Trust +44 (0)20 7833 5360

www.fieldsintrust.org
HHA +44 (0)20 7259 5688

www.hha.org.uk
IAAPA +1 703 836 4800

www.iaapa.org
IEAP +44 (0)1403 265 988

www.ieap.co.uk
Institute of Hospitality +44 (0)20 8661 4900

www.instituteofhospitality.org.uk
LPF +44 (0)1462 471932

www.leisurepropertyforum.org
Natural England +44 (0)845 600 3078

www.naturalengland.org.uk
People 1st +44 (0)870 060 2550

www.people1st.co.uk
REPs +44 (0)20 8686 6464

www.exerciseregister.org
SAPCA +44 (0)24 7641 6316

www.sapca.org.uk
Sports Aid +44 (0)20 7273 1975

www.sportsaid.org.uk
Sport and Recreation Alliance 

 +44 (0)20 7976 3900

www.sportandrecreation.org.uk
Sport England +44 (0)8458 508 508

www.sportengland.org
Springboard +44 (0)20 7529 8610

www.springboarduk.org.uk
SkillsActive +44 (0)20 7632 2000

www.skillsactive.com
Tourism Management Institute  

+44 (0)1926 641506
www.tmi.org.uk

Tourism Society +44 (0)20 8661 4636

www.tourismsociety.org
ukactive +44 (0)20 7420 8560

www.ukactive.org.uk
VisitBritain +44 (0)20 7578 1000

www.visitbritain.com
World Leisure +1 250 497 6578

www.worldleisure.org

The Scottish government has released the 

second round of grants from its Active Places 

Fund – a legacy project aiming to get people 

more active using next year’s Commonwealth 

Games as an inspiration. 

A total of 40 projects across Scotland will 

share £2m in funding – the second allocation 

of grants from a total of £10m earmarked for 

the programme.

Projects to benefit from the funding include 

Bill McLaren Park in Hawick, which has been 

granted £77,000 to help build three all-weather 

tennis courts in the town.

Other projects to benefit from the funding 

include Arbroath Skate Park, Cycle Speedway 

at Queen Anne High School in Dunfermline, 

a play park climbing wall in Buchlyvie and a 

Trim Trail with play equipment at Elphinstone 

Primary School in East Lothian.

Next stage of Commonwealth legacy

First minister for Scotland, Alex Salmond, 

said the Commonwealth Games being held 

in Glasgow in July and August next year 

would  provide an “exceptional opportunity” 

to make Scotland and its people healthier.  

Details: http://lei.sr?a=g6H6z

The 2014 Games are being held in Glasgow, Scotland

A business review of the Chartered 

Institute for the Management of Sport 

and Physical Activity (CIMSPA) is 

gathering pace, with a number of 

insights already being drawn from 

the three month process. 

Following introductory and group 

meetings, the review of  CIMSPA – 

the professional development body 

for the UK’s sport and physical 

activity sector – will now enter the 

electronic consultation phase before 

a final revision and review.

So far CIMSPA has learned that it 

must ensure development of man-

agement training, while many members have 

also said that it should be “a badge of quality.”

The institute has also been encouraged to 

“empower the regions”, with suggestions that 

regional budgets should be implemented. 

Finally it’s been suggested that CIMSPA 

should support people at the start of their 

career, through provision of a career pathway.

CIMSPA trustee David Stalker said: “High 

numbers of organisations have come forward 

offering opinions, ideas and support for the 

institute. I have no doubt that should this 

support continue, the institute will flourish.” 

Details: http://lei.sr?a=e4q2m

CIMSPA is based at SportPark, Loughborough University

Continued from front cover: The Association 
of Leading Visitor Attractions (ALVA) which 
represents a variety of venues, revealed its 
members had  seen a rise of 22 per cent in 
their visitor numbers this spring and summer 
when compared with last year. It is thought 

UK attractions see rise in visitors numbers this year

this is in part thanks to good weather, Britain’s 
hosting of successful events and the strength 
of the euro against the pound.

However, industry leaders feel visitor attrac-
tions are having to offer deals and keep prices 
down despite rising costs. 

CIMSPA review progressing well
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