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Two thirds of UK kids are ‘insufficiently active'

More than two thirds of children
in Britain fall below recommended
levels of fitness for their age group,
according to a new study.

Research by youth activity pro-
vider Fit For Sport, comprising
10,000 primary-school aged chil-
dren, found that 67 per cent were
unable to reach targets in jumping,
running and throwing. Meanwhile,
24 per cent fell significantly below
recommended levels, indicating that
fitness is a cause for concern.

The findings of the Challenging
Children’s Inactivity report should
serve as a wake-up call for parents,
warned Fit For Sport CEO and
founder Dean Horridge, who said
many place too much emphasis on
their child’s academic performance and not
enough on their activity levels.

“This is a clear call to action,” said Horridge.
“Physical inactivity is a ticking time bomb for
the UK’s health - both parents and schools
must make sure children are spending enough

Luxury hotel set for
'Goldfinger' bank vault

EPR Architects are working to design
the hotel and spa - in collaboration
with Barr+Wray - at the upcoming
Poultry Hotel in London. The five-
star offering will occupy the Grade
I-listed former Midland Bank head-
quarters — the vault of which was
portrayed as Fort Knox for the climax
of 1964 James Bond film Goldfinger.

Slated to open in 2016, the high-
end hotel is expected to feature 252
bedrooms, in addition to a restau-
rant, health and leisure facilities,
rooftop terraces and two pools.
Continued on back cover

Magazine sign up at
leisureopportunities.co.uk/subs

GET

LEISURE
OPPS

Job board live job updates
leisureopportunities.co.uk

= —

Only 21% of boys and 16% of girls hit recommneded activity levels

time being active to improve their fitness
and health levels now, and set them off on a
journey towards enjoying an active life”

The UK is currently in the grip of an inac-
tivity epidemic and the latest findings indicate
that much more must be done to reverse this

Virgin Active to be
sold to investors

Global fitness chain Virgin Active has been sold
to South African investment firm Brait in a deal
that values the business at approximately £1.3bn.

Virgin Active has perennially been linked
to potential IPOs - both on the London
and Johannesburg stock exchanges — how-
ever a company spokesperson told Leisure
Opportunities that the deal means there are now
no plans for a listing in the immediate future.

Brait will acquire an 80 per cent stake in the
health club operation, which was founded by
Sir Richard Branson in 1999. Virgin Group
will retain a 20 per cent stake. The gym chain
has 267 clubs worldwide and is Europe’s
largest health club group by revenue.
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trend. Chief Medical Officer guide-
lines recommend children spend
60 minutes a day being physically
active, yet only 21 per cent of boys
and 16 per cent of girls achieve this.
In his foreword to the report,
ukactive CEO David Stalker notes
that youth activity levels are con-
tinuing to decline, indicating
that more needs to be done by
organisations, parents and
teachers to reverse the trend.
“Previous research suggests the
average 10-year-old in 1998 could
beat 95 per cent of youngsters in
2008 in running tests, and further
statistics show children’s activity
levels are continuing to fall,” writes
Stalker. “Inactivity is the fourth larg-
est cause of disease and disability, and directly
contributes to one in every six deaths in the
UK. As well as protecting against these dan-
gers, being physically active every day is vital
for the healthy growth and development of
children.” Details: http://lei.sr?a=T7Z2a

—

“We are delighted that we will continue to
play a part in this alongside Brait, another
long term investor with a strong track
record in growing businesses,” said Branson.
Details: http://lei.sr?a=N6tsb
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SPORT

£42m cut to council sport budgets

Council sport and leisure
budgets have been slashed
by an overall figure of £42.4m
since 2010, according to a
survey released this month.

An investigation by the
BBC found that London and
north-west England were
among the regions hardest
hit, with almost half the total
£42.4m cuts coming from
councils in these areas.

Among the best-known
leisure facilities to face the
axe since 2010 was Sheffield’s
Don Valley Stadium -
where Olympic heptathlon
champion Jessica Ennis-Hill had trained -
while the West Midlands” only som swimming
pool in Coventry is also set to close.

The pressure on local authorities to
balance the books in the face of deep aus-
terity cuts appears to have taken its toll.
Meanwhile, David Sparks, who chairs the
Local Government Association, said soaring
social care bills are leaving local authorities
with “little choice” but to squeeze budgets.

The Sport and Recreation Alliance CEO
Emma Boggis sympathised with the “extreme

Don Valley stadium was demolished in 2013 due to council budget cuts

financial pressures” that councils face, but said
short-term cuts now would lead to larger
problems further down the line.

“Reducing investment in sport and in
leisure facilities is storing up problems for
the longer-term,” she told the BBC.

“Limiting access to leisure facili-
ties will result in greater inactivity and
bigger costs to the NHS in terms of
tackling conditions like diabetes, car-
diovascular disease and depression.”
Details: http://lei.srta=V8A7M

Luton Town ‘close’ to new stadium location

Luton Town Football Club
(LTFC) is close to securing
a site for its planned new
stadium, according to the
club’s CEO Gary Sweet.
Speaking ahead of the
game against Hartlepool on
18 April, Sweet said that the
club had passed “another
important project mile-
stone” in its efforts to relocate
and move from its ageing
Kenilworth Road ground.
“We’ve made some
significant breakthroughs in
recent weeks,” Sweet said.
“Firstly, we've obtained
support for our plans from the Labour Party
group members at Luton Borough Council
after a series of initial engagements.
“Secondly, we've been sufficiently encour-
aged to push ahead with the necessary enabling
development plans to ensure that the stadium’s
construction can be funded through building
other facilities. Not only would this wide-rang-
ing, mixed-use plan assist the club, we believe
it will also benefit the town greatly”

3 Twitter: @leisureopps
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Luton CEO Gary Sweet says the club has passed a ‘significant milestone’

Sweet added that while a preferred site
had been identified, the club would not be
announcing it due to commercial confidence
and to protect the “probability of success”

The club has, however, now entered the pre-
application stage with the council’s planning
office. If LTFC’s plan is successful, it will
bring to an end one of the most protracted
and colourful stadium relocations in English
football history. Details: http://lei.sr?a=Y4Y7V
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SPORT

Work starts on £33m elite centre

Construction work has begun
on Scotland’s new £33m
Sports Performance Centre,
located at the Riccarton
Campus at Heriot-Watt
University in Edinburgh.
The facility, designed by
Reiach and Hall Architects,
will become the new training
base for Scotland’s elite
athletes and will support the
high performance needs for
football, rugby and volley-
ball, while offering additional
support to athletics, bad-
minton, basketball, cricket,
fencing, handball, hockey,
netball, shinty and squash.
The centre will include a full-sized indoor
pitch with seating for 500, international
standard grass plus synthetic outdoor pitches,
a high performance strength and condition-
ing centre, a high performance medical centre
and hydrotherapy pool, fitness centres plus
studios and support services. There will also be
a12-court sports hall with 300 spectator seats, a
large public health club, restaurant and private

dining areas plus conferencing spaces. The
centre’s name — Oriam - and accompanying
branding, was also announced at a ground-
breaking ceremony attended by Louise Martin,
chair of Sportscotland. She said: “Oriam will
facilitate sporting excellence in Scotland by
helping performance athletes develop and
maximise their talents across many sports.
Details: http://lei.sr?a=K6u8e

Phase 2 unveiled for £200m Lord's revamp

Marylebone Cricket Club ™
(MCC) has announced the
latest phase of its redevelop-
ment plans for Lord’s Cricket
Ground in London, which
includes replacing the historic
Tavern and Allen stands.

MCC, which owns the
venue, intends to have a
single new structure built
in place of the two existing
stands - adding more than
5,500 seats — to raise the
ground’s overall capacity to
just under 30,000.

Designed by global sports
architects Populous, the new
stand is expected to be completed by 2019,
with work on the first phase beginning in
September 2015. As well as replacing the
Tavern and Allen stands, the second stage
- which is the biggest planned phase of
the Masterplan for Lord’s - includes a new
Thomas Lord Building, a new Tavern pub
and internal reorganisation of the Pavilion to
provide more room for cricket teams and staff.

Additional aspects of the project also
include a new Harris Garden Building with
abar opening out on to the Garden, and extra

© CYBERTREK 2015
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The designs include replacing two existing stands with a single structure

dressing rooms for tennis and squash.

Derek Brewer, MCC chief executive & sec-
retary, said: “The South-Western Project will
ensure facilities for players, match officials,
supporters and MCC Members are of the
highest possible standard by modernising
areas of the ground that have become tired.

“MCC is committed to maintaining Lord’s
as the finest cricket ground in the world,
and this project also provides a wonder-
ful new front door to the Home of Cricket.”
Details: http://lei.sr?a=Hs5e6Z
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HEALTH & FITNESS

Chelsea picks Technogym
to supply gym equipment

Technogym has secured a new partner-
ship with English Premier League leaders
Chelsea Football Club, becoming the offi-
cial fitness equipment supplier to the first
team, development squads and ladies teams.

Under the agreement, Chelsea’s train-
ing ground in Cobham, Surrey, will be
equipped with Technogym equipment
including ARTIS cardiovascular and
strength equipment. The gym will also
include Technogym’s Omnia-3 training
rig for versatile functional training; Pure
Strength range of plate-loaded equipment
for high-level strength training; and the
Dual Adjustable Pulley cable machine.
Details: http://lei.sr?a=g8s8f

The wide-ranging contract is for 20 years

Pulse lands local leisure
contract worth ‘up to £45m’

Pulse has won a 20-year contract to become
Suffolk Coastal District Council’s (SCDC)
Strategic Leisure Development Partner in
a deal potentially worth up to £45m.

The contract will see Pulse work with
SCDC and its Strategic Leisure Operations
Partner - Places for People Leisure - to
develop existing and new leisure facilities
and services in the district.

The partnership and £45m contract
value also incorporates the potential rede-
velopment, equip and operational support
of a number of other facilities within
four additional local authorities’ portfo-
lios listed on the tender - North Norfolk
District Council, Great Yarmouth Borough
Council, Bolsover District Council and
North East Derbyshire District Council.

SCDC expects to invest between £10-20m
in its leisure facilities over the next 20 years.
Pulse will provide SCDC with advice, sup-
port and proposals on design, funding,
strategic planning, marketing, branding and
operational best practice, as well as being
principal supplier for all building works.
Details: http://lei.sr?a=H5g3G
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Fitness First remains firmly
in the running for the £8om
race to capture LA fitness,
amid hopes that a successful
deal would help it corner the
lucrative London market.
Fitness First global CEO
Andrew Cosslett has previ-
ously said the chain wants to
be the Audi A4 of health clubs,
offering a premium proposi-
tion in high density urban
centres. The group hopes to
replicate recent successes in
Asian cities like Hong Kong
with a drive in the UK capital.
LA fitness boasts an envi-
able property footprint in
London with 22 sites, including two ‘premium-
ised’ LAX clubs, which have reportedly enjoyed
initial success. A well-placed industry source
told Leisure Opportunities that the lure of LA’s
London presence would see Fitness First pur-
sue the deal to the end, despite the need for
additional investment in a number of LA sites.
Fitness First is currently in discussions to
sell its German arm for just under £20om and
Leisure Opportunities understands that par-
tial funds from a successful sale could be used

Fitness First eyes LA London sites

Fitness First Group CEO Andrew Cosslett is eager for more London sites

in a bid for LA fitness. Competition has been
hotting up in recent weeks as a number of play-
ers indicate interest in the 44-club LA fitness
portfolio. Pure Gym and Sports Direct Fitness
remain in contention, while Terra Firma Capital
Partners has also reportedly lodged a bid. One
potential stumbling block for Fitness First could
be the Competition and Markets Authority,
which has previously taken the view that the
UK gym market is separated by pricing sectors.
Details: http://lei.sr?a=Q8v4U

Health club sector M&A activity rising

The health club sector is
becoming an increasingly
attractive prospect for
investors, as evidenced by
a significant jump in the
number of mergers and
acquisitions (M&A) seen in
the sector over the past year.

There were 19 M&A
transactions alone in 2014,
compared to an overall total
of 24 in the three years pre-
viously, according to the
European Health & Fitness
Market Report 2014.

The report - presented by
Karsten Hollasch of Deloitte
at the European Health & Fitness Forum
(EHFF) in Cologne, Germany — observed
an industry that has escaped the doldrums
of recession and is becoming an attractive
prospect, thanks to its growth. It noted the
majority of activity was driven by strategic
investors and financial investors rather than
private individuals, with only one of the 19
M&A transactions driven by the latter in 2014.
Other key findings from the report included:

3 Twitter: @leisureopps

Euroan Health & Fitness

Market Study 2014
Karsten Hollasch, Deloitte

Karsten Hollasch of Deloitte presented the report in Cologne

« There is correlation between GDP growth
and gym membership increases. This was
demonstrated by 2014 membership growth
in Spain, Turkey, Germany and Poland - all
of which outstripped the average European
gym membership growth rate of 4 per cent.

» Most European club operators expect
to grow in 2015, with Polish clubs the most
optimistic and Russian clubs the least.
Details: http://lei.sr?a=t5e9C
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Tech is ‘democratising’ fitness

The rapid advance of technology is
democratising fitness, giving con-
sumers more choice than ever and
leaving businesses facing difficult
dilemmas, according to new Pure
Gym CEO Humphrey Cobbold.
Speaking at the European
Health & Fitness Forum (EHFF)
during FIBO week, Cobbold said
technology is empowering con-
sumers, providing choices where
decisions were previously made for
them, and he acknowledged that it’s
sometimes a struggle to adapt.
Citing air travel as an example,
Cobbold said passengers are now
able to choose their airline, flight,
class, boarding options and seat
at the touch of a button. He noted
the same technological advances
are “democratising fitness” and said that gym
operators — many of whom “have a fixed
cost and asset base from which they have to
generate a material profit” - face painful
changes as they adapt their business models to
embrace new developments. Cobbold, who pre-
viously helmed online cycling retailer Wiggle,
said we're just reaching the “end of the begin-
ning” in terms of changes driven by technology,

-

Humphrey Cobbold became Pure Gym CEO in January

and predicted that focusing on what young gym
users want will be key to long-term success.

“This technology revolution is coming from
the bottom up - young people get it much
quicker than we (over 50s) do,” he said.

“We need to ask ourselves ‘how do we reach
15 to 25-year-olds who see the world differently?
How do we shape it to make it appealing to them?”
Details: http://lei.sr?a=x4N5U

ukactive to lead childhood inactivity fight

ukactive is to renew efforts
to tackle childhood inactiv-
ity through a raft of initiatives
after merging with Compass.

Compass - the represen-
tative body for providers of
children’s activity and sport
in schools and communities -
announced a six month review
with ukactive last year follow-

ing the resignation of former
CEO Martin Gallagher, the

outcome of which was the
recent ukactive merger.
Tackling youth inactivity
is an increasingly hot topic
and the Royal College of Paediatrics and Child
Health (RCPCH) recently declared it should be
a top priority for all parties in the forthcom-
ing General Election. An increasing number of
organisations across the physical activity sec-
tor have created products and services to boost
youth activity levels, prompting ukactive to
support the momentum. The physical activity
sector body is launching a new ukactive Kids
membership category and will produce a policy
report in early June calling for greater focus on

© CYBERTREK 2015
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Tackling youth inactivity is an increasingly pressing priority

children’s activity levels by the next government.
ukactive Kids will aim to inform govern-
ment policy, develop strategies to foster sector
growth and work closely with members to
define standards and good practice.

“At a time when the new government will
review its approach to children’s activity it’s
essential the sector has a strong, unified voice
on the key issue of promoting an active child-
hood,” said Dean Horridge, chair of the ukactive
Kids Board. Details: http://lei.sr?a=jorsw

HEALTH & FITNESS

Global live streaming for
Retention Convention

Health club operators across the globe
are being offered the chance to gain key
business insights from industry renowned
retention experts, via a live stream of
next month’s Retention Convention.

The one-day Retention Convention is
being led by retention specialist and Health
Club Management contributor Dr Paul
Bedford, who will explain how to develop
a strategy to improve member retention.

The sold out show will be live streamed
across the world on 14 May, enabling
operators to learn from the experts what
impacts retention and what are the key
components of a retention strategy.
Details: http://lei.sr?a=2Mokg

Physical Company’s new MD John Halls
Physical Company keeps it
in the family with new MD

John Halls has been appointed MD of
family-run fitness solutions provider
Physical Company with immediate effect.

John has literally grown up with Physical
Company, having helped his mother Penny
Halls when she started the business 26 years
ago. In those early days, John and his broth-
ers Nick and Jason would put together
orders and pack at the family home.

John joined Physical Company officially
in 2006 as sales and marketing manager,
while Nick focused on the logistics and
Jason on finance and administration.
The three brothers now run the business
jointly: Penny Halls has officially retired
but remains involved with the company as
a non-executive director. John became sales
and marketing director in July 2011 and in
the last four years has seen rapid growth
for the Desborough-based firm.

“My role now is to continue to improve
product quality and ensure our customer
service levels remain high as our business
grows. This is definitely an exciting time to
be leading Physical Company;” said John.
Details: http://lei.sr?a=2z8d5T
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ATTRACTIONS

Lincoln Castle completes
£22m redevelopment

Lincoln Castle in Lincolnshire has
reopened following a £22m refurbishment,
restoring the centrepiece of the city to its
former glory and providing a new home
for the historic Magna Carta.

The redevelopment includes a new high-
security vault to house both the 1215 Magna
Carta and the 1217 Charter of the Forest —
the only place in the world where copies of
both rare documents can be viewed in the
same location. The castle walls have also
undergone a restoration, with visitors now
able to walk the entire length of the wall.
Other new facilities include a new café, shop
and an educational space with a widescreen
cinema. Details: http://lei.sr?a=x9e8G

el = 2 £

The project is due to be completed in Q1 0f 2016

Mather to design £7.7m
Royal Mint visitor centre

Design consultancy Mather has been
awarded the contract for the upcom-
ing £7.7m interactive visitor centre at the
Royal Mint in Llantrisant, Wales.

Providing exhibition design and
management services, Mather will pro-
duce an interactive museum experience
that will explore the unique history of
the Royal Mint, showcasing more than
1,100 years of coin manufacturing.

This is the first time in its history that the
site — which produces 9o million coins each
week, for 60 different countries — has ever
officially opened its doors to the public.
The purpose-built visitor centre will also
house a retail shop, café, educational rooms
and a ‘strike your own coin’ experience.

“This project presents an unique chal-
lenge to create a visitor attraction within
such a high security site,” said Chris Mather,
managing director at Mather. “Coins pro-
vide a unique insight into history, so it’s
our vision to use them to tell the story of
the Royal Mint and the many key historical
events that have taken place over the years”
Details: http://lei.sr?a=W3r3e
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A Ukraine-based develop-
ment company has revealed
plans for a an interactive
entertainment attraction
that works with a virtual
reality headset and a game-
pad to deliver a full-motion
interactive experience.
Andrew Borisov and his
co-founder have invested
£333,000 over the past
three years to develop the
MMOne concept, which
is the only one on the
market to combine vir-
tual reality and dynamic
movement to create a
completely immersive virtual experience.
“We did integrations with two titles about
a rollercoaster and the result was stunning,”
said Borisov speaking exclusively to Leisure
Opportunities. “If you use Oculus Rift to sim-
ulate a rollercoaster ride, the result is you
come off not feeling very good because your
body can’t make sense of what’s going on. The
point of MMOne is that you are almost like an
Avatar from the films. All the movements you
experience in virtual reality are replicated in
the chair so you can feel complete immersion.

Tech start-up to ‘revolutionise’' VR

MMOne has been gradually developed over the past three years

“In terms of how gameplay works, when you
press a button the chair will repeat your move-
ments. My dream is to have 50 MMOnes over
the globe or in one space integrated and hav-
ing a battle. We want to create a VR network
so people can play against each other”

The single person MMOne model is target-
ing amusement parks, theme parks, cinemas,
FECs and shopping centres. The company is
also in talks with a major theme park oper-
ator over developing a larger scale version.
Details: http://lei.sr?a=u9h4z

Star Wars send Disney shares soaring

Disney’s share value has
jumped USs2bn (£1.33bn)
following the release of the
teaser trailer for upcoming
movie Star Wars: The Force
Awakens, promising huge
value in the the IP’s relaunch
and upcoming attractions.

The two-minute clip,
which sent the inter-
net into a spin this month
with a glimpse of return-
ing characters Han Solo and
Chewbacca, was released
to the public on 16 April as
part of a four-day Star Wars
celebration event that was
taking place in Anaheim, California.

The trailer offers a throwback to the previ-
ous Star Wars films — with a Luke Skywalker
monologue, shot of Darth Vader’s destroyed
helmet, an army of Storm Troopers and a
crashed Star Destroyer - also providing a first
look at the new characters of the franchise.

Disney purchased production com-
pany Lucasfilm and the Star Wars brand
in 2012 for US$4bn (£2.7bn). Speaking in

3 Twitter: @leisureopps

Star Wars Episode VII comes to cinemas in December 2015

December, Disney CEO Bob Iger said that
a raft of new attractions coming to Disney’s
theme parks would be based on the new
sequels and any subsequent spin-offs, not
the older films in the George Lucas fran-
chise. Following the trailer’s release, stock
in Walt Disney went into overdrive, reach-
ing a high of USs$108.30 (£72.35) a share
- representing a near US$2bn jump in value.
Details: http://lei.sr?a=3F8S9
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HEALTH - WELLBEING - PHYSICAL ACTIVITY expo, showcasing over 300 exhibitors at the NEC in

September each year.

Help change the UK leisure industry and contact
Phil Mortimer, Show Manager on p.mortimer@bodypower.tv for further details

Register today for FREE entry (saving £30) at liw.co.uk
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Just five days of fatty diet

alters digestion: study

After only five days of eating a high fat
diet, the way in which the body’s muscle
processes nutrients changes, according to
a study by Virginia Tech - published in the
online version of the journal Obesity. This
is thought to be the first study to find that
a change in metabolism happens so quickly
after adopting an unhealthy diet, increas-
ing the risk of diabetes and other diseases.

“This shows that our bodies can respond
dramatically to changes in diet in a shorter
timeframe than we previously thought,”
said Matt Hulver, an associate professor of
human nutrition, foods and exercise at the
Virginia Tech College of Agriculture and
Life Sciences. Details: http://lei.sr?a=GsU8Y

Belle Gibson built up a sizeable wellness empire

Blogger who ‘cured cancer’

admits she never had illness

Australian wellness blogger, Belle Gibson,
who built an online community and sold
a recipe book off the back of claims she
cured terminal brain cancer through diet
and lifestyle changes alone, has admitted
that she never had the disease.

In an interview with Australian Women's
Weekly, Gibson said: “None of it’s true”

Early in March, the supposed wellness
guru’s lie began to unravel when it was
revealed she never donated thousands of
dollars to charity, which had been prom-
ised from the proceeds of her successful
mobile phone app, website and recipe book.

Later that month, Gibson said she had
been “wrongly” diagnosed by a German
magnetic therapist with cancers in her
blood, spleen, uterus and liver - however
she maintained her terminal brain cancer
was real. Gibson refused to show journal-
ists medical records or any proof to back
her claims that, by avoiding conventional
medicine, her brain cancer had been sty-
mied. Penguin has ceased publishing her
recipe book and the Apple store no longer
offers her app. Details: http://lei.sr?a=q6x3T
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Festival wellness pop-up
service Wild Wellbeing is to
appear at Camp Bestival in
Dorset, providing spa expe-
riences for attendees lining
up to hear musicians includ-
ing Clean Bandit, the Kaiser
Chiefs and Professor Green.
The festival will take place
between 30 July and 2 August
at Lulworth Castle.

Founder and managing
director of Wild Wellbeing,
Colette Crespin, told Leisure
Opportunities about the
challenges of operating a spa
and massage sanctuary in a
challenging festival environment.

“We use hand-crafted, beautifully decorated
yurts, with two therapists in each, divided by a
privacy screen,” said Crespin. “We'll have five
yurts at Camp Bestival running simultaneously
every day with treatments all day”

In addition to the yurts, other complemen-
tary wellness offerings in the Wild Wellbeing
spa zone, known as The Hideaway, include eco
showers, beauty station and a yoga tent.

“We are still in talks for Camp Bestival as
to who is going to be our official skincare

There will be five yurts offering 10 treatment beds at Camp Bestival

partner;” continued Crespin. “In the past, we
have collaborated with REN, Mio and Jurlique.
We are working with Neal’s Yard Remedies at
Wilderness Festival this year too.”

Crespin said Wild Wellbeing embraces the
challenge of running a spa operation at a
festival. “Execution is always streamlined in
pre-production prep; the fun really begins on-
site when variants start to occur like extreme
weather or logistical changes - but that’s the
fun! If it was all plain sailing it would be pretty
boring” Details: http://lei.sr?a=9E8u2

Pennyhill Park spa set for rugby revamp

Pennyhill Park Hotel & Spa
in Bagshot is refurbishing its
spa to include a three-level
dry sauna experience that
will open in May, in addition
to upgrades across the rest of
the site’s wellness facilities.
Darren Dixon, spokes-
person for the 123-bedroom
hotel, told Leisure
Opportunities that £1.1m will
be invested back into the spa
in the form of upgrades to the
ice igloo, Osmanian cham-
ber, herbal saunas, as well as
a change of fitness offering.
The 3,500sq ft (3255q m) gym’s equipment
is being upgraded with Technogym Artis kit.
The new three-level dry sauna experience
- which is set to open ahead of the England
Rugby World Cup squad taking up resi-
dency at the site in the autumn - will offer
a cedar and glass sauna room, an adjacent
cooling off area and drench bucket. Drom UK is
installing the thermal zone.
Drom UK’s project director Erin Lee said:
“Working together, we are aiming to educate

3 Twitter: @leisureopps

The dry sauna experience includes a cedar and glass sauna room

bathers by encouraging them to use the rooms
in a certain sequence. This will enhance the
bathing experience and maximise the health
benefits, enabling bathers to really relax
and enjoy the time spent in the wonderful
surroundings Pennyhill Park has to offer”

Originally designed by Monia Allegretti, the
spa offers 21 treatment rooms, six nail stations,
two swimming pools, four warm spa pools one
hydrotherapy pool and nine thermal cabins.
Details: http://lei.sr?a=d4esj
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WTS International

We design, brand, open and
manage leisure facilities

We’ve been doing it for

40 years, for over 300
recreation facilities, fitness
centers and spas worldwide.

Call +1301.761.5803 to find
out how we can help you.



Party manifestos pay
tribute to out progress

UFI IBRAHIM

is chief executive of
the British Hospitality
Association

E_ Ji
lection manifestos from several
of the main political parties have
acknowledged the role of tourism
and hospitality as a key contributor

to the UK economy for the first time ever.

This is a significant achievement for the

thousands of businesses and 3 million

strong workforce across the industry that
have been campaigning alongside the BHA
to bring about a better understanding and
recognition of the industry’s contribution.

The Conservative Party manifesto pays
tribute to the industry as a supporter of
three million jobs and references ‘the value
of the tourism industry to the UK economy’
It promises to speed up the visa process
for tourists, invest in transport infrastruc-
ture as well as stepping up its efforts to
recruit more apprentices to the sector.

The Green Party manifesto stated
their support for the BHA’s long running
campaign to cut tourism VAT (see page 11).

Welsh National Party Plaid Cymru
has also pledged to reduce tourism VAT
in their manifesto, pledging a commit-
ment to make ‘holidays at home more
affordable and attract foreign tourists’

The Liberal Democrat manifesto
commits to strengthening the Hospitality
and Tourism Council. The manifesto also
pledges to give higher status to tourism
within DCMS and to empower local
Tourism authorities’ decision-making
powers to promote tourism propositions.

The UKIP manifesto, meanwhile, calls
for the creation of a dedicated Minister
of State for Heritage and Tourism, to be
attached to the Cabinet Office.

The only glaring absence is the Labour
party which has all but failed to refer-
ence tourism in its manifesto, beyond a
token reference to promoting access to
green spaces in local planning.

Together with our members, we are
calling for all political parties to work
with us to support policies which unlock
our industry’s significant potential to
create more careers, apprenticeships, jobs,
exports, growth and prosperity. We urge
them to support policy reforms for growth
and prosperity for all UK regions.
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HOTELS

Will.i.am partners W Hotels on eco-project

Musician Will.i.am and Coca-
Cola have partnered with
Starwood’s W Hotels brand to
bring recycled plastic products
to properties across the world
- promoting sustainability
as a stylish lifestyle choice.

Will.i.am and Coca-Cola
have brought a new brand
called Ekocycle to the chain
of luxury hotels. Ekocycle has
made branded sheets, man-
ufactured using part rPET
- polyester partially made
using recycled plastic.

Starting in North America,
with global expansion across
all W sites expected, each king size sheet set
uses approximately 31 recycled 20 oz (570g)
plastic bottles. This equates to more than
268,000 plastic bottles across all of the W
Hotel beds currently in North America.

Starwood claims guests won't feel a differ-
ence. “The more sustainable sheets are made
using the same high quality process as the W
brand’s current bedding, with the only differ-
ence being the use of recycled polyester instead
of new polyester;” reads a statement.

LA

Will.i.am started Ekocycle to recycle waste left at his gigs

To recycle even more plastic, Ekocycle
created the ‘Mobile Charger and Accessory
Valet’ (MCAV) - a USB charging device
that also acts as a jewellery/watch stand
and an alarm clock. Developed by Taipei-
based engineering firm Miniwiz, the device
is partially made from three recycled
plastic bottles. It comes in six colours
and will soon be on the nightstands of
every W Hotel room around the world.
Details: http://lei.sr?a=v3u3zR

UK regional hotels outshine London

Despite continued concerns
that the UK’s tourism industry
is too reliant on London, 2014
saw regional hotels outper-
form their counterparts in the
capital for the first time in 14
years, according to a report
released this month.

Hotel Britain 2015 -
compiled by business
advisory and accountancy
firm BDO based on data
from 656 hotels - found that
UK hotels outside of London

St el

returned strong figures across
the board. Average occupancy
for the regions was up 2.3 per cent to 75.1 per
cent for the year — the highest occupancy
since the compilation of Hotel Britain statis-
tics began in 2004. Average room rate for the
regions was up 7.7 per cent on 2013 to £60.71 -
pushing rooms yield up 10.2 per cent to £45.60.

The regional success story continued with
arooms yield compound annual growth rate
(CAGR) of 3.9 per cent for 2010-2014, over-
taking London for the first time since 2001-05.

Set against the backdrop of 4 per cent
increase in supply, London hotels still main-
tained a very respectable 82.6 per cent average

3 Twitter: @leisureopps

Regional hotels like Andy Murray’s Cromlix enjoyed a strong 2014

occupancy rate for the year. They also enjoyed
a 0.9 per cent increase in average room rate
to £148.42 — surpassing the 2008 peak of
£137.47. As a result, rooms yield grew 0.7 per
cent to £122.61. Reflecting the strong figures,
transactional activity in the hotel sector also
increased to £6.1bn - up 13 per cent on 2013.
“The UK hotel sector has had a phenome-
nal year. Regional hotels have outperformed
their London counterparts for the first time in
14 years, proving the economic recovery is not
just felt in the south east,” said BDO’s Robert
Barnard. Details: http://lei.sr?a=w3Yot
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TOURISM

Green Party pledges VAT cut

The Green Party has become the
second political party to commit to
reducing VAT on tourism from 20 to
5 per cent in its election manifesto,
Plaid Cymru having been the first.
Despite reports of a ‘Green
Surge’ in recent months — with the
party now boasting more members
than Ukip - the notion is largely
symbolic, given that the Greens
are forecast to win just one seat —
the retention of Caroline Lucas’s
Brighton Pavilion constituency. That
said, the prospect of the tightest
general election in decades has
thrust smaller political parties into
the spotlight, as their support could
be crucial in forming a coalition government.
Tourism bosses have long been campaigning
for a reduction in VAT on accommodation and
attractions, to place the UK in line with the rest
of Europe. The Nevin Report, commissioned
by the Cut Tourism VAT Campaign, found
that a VAT reduction from 20 per cent to five
per cent for tourism businesses would provide
a £4bn boost to the UK economy, create
120,000 jobs and put the UK back on a level
footing with European tourism rivals.
“International competition for tourism is
increasing while the UK’s share of the global

Green Party leader Natalie Bennett unveiled the manifesto

market is declining, and I am delighted a
national political party has committed to do
something about it,” said Graham Wason,
chair of Cut Tourism VAT. “Reducing VAT on
tourism to 5 per cent would not only make
the UK more competitive with other destina-
tions within Europe, but would also increase
the affordability of regional tourism hotspots
and generate more investment for local busi-
nesses.” The campaign has gained momentum
in the last 12 months, but has seemingly been
unable to influence the manifestos of the main
political parties. Details: http://lei.sr?fa=H7D8m

Boris bidding to boost cultural tourism

Mayor of London, Boris
Johnson, has outlined plans
to boost cultural tourism right
across the UK capital.

He says he wants visitors
to enjoy the “giant oak trees”
of major cultural institutions,
but also “dig deeper into the
undergrowth and savour the
wild flowers of our quirkier
and more off beat attractions.”

A new report, Value of
Cultural Tourism to London,
published by the Greater
London Authority, shows
cultural tourists spent £7.3bn
in 2013, generating £3.2bn for
the economy and supporting 80,000 jobs in the
capital. Four out of five travellers say culture is
their main reason for visiting London.

However, much of the capital is missing out
on this bonanza. London’s top 20 attractions
account for 9o per cent of tourist visits and,
according to Transport for London, most first
time visitors stay within zones one and two -
the inner core of the city. Mayor of London,

© CYBERTREK 2015
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Johnson has asked tourism and cultural agencies to pool ideas

Boris Johnson, believes more needs to be done
to maximise the potential of culture through
creating jobs and safeguarding the future of
key institutions. “We celebrate our world class
museums, galleries, theatres and concert hall in
the heart of the city, but we must stop undersell-
ing the cornucopia of other cultural riches to
be found right across the capital,” said Johnson.
Details: http://lei.sr?a=z6U2X

Industry-leading
marketing and
design services

With more than 30 years’
experience, leisure media
studio will work with you
to create bespoke print
and web solutions to
power your marketing
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Contact Tim Nash
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Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital



http://lei.sr?a=H7D8m
http://lei.sr?a=z6U2X
http://www.leisureopportunities.co.uk/digital

PROPERTY

Hopkins Architects’ Olympic Velodrome

Olympic sports legacy the
focus of June IUA event

The Sports and Leisure Working Party
Group of the International Union of
Architects (UIA) has announced it will
examine the legacies of the most recent
Olympic Games - London 2012 - and most
recent Commonwealth Games - Glasgow
2014 - at a seminar and site visit to be
held in London on 12 and 13 June.

The venue will be the office of Space
Syntax. The group will also tour the
Olympic Park, visiting the Aquatics Centre,
Copper Box multi-purpose arena and
Velodrome (pictured), all of which are fully
operational. If conditions allow, a stadium
visit will also be arranged. The London
2012 stadium is currently undergoing
changes as it prepares for legacy mode.

In addition to the Legacy review and
site visits, recently appointed group
director Gar Holohan will give a brief-
ing about the reorganisation and
refocusing of UTA Working Party Groups.
Details: http://lei.srta=c6Usw

Three-peaked skyscraper
by F+P for central London

Foster + Partners have designed a 50-storey
tower set to grace London’s skyline.

Principal Tower will be part of Principal
Place, a mixed-use development to feature
a half acre public piazza and events space,
bars, cafes, restaurants, shops and offices.

Sited near Shoreditch, Liverpool Street
Station, major financial institutions and
Silicon Roundabout, Principal Place will be
developed by Brookfield, Concord Pacific
and W1 Developments in a joint venture.

Foster + Partners, the architects behind
the London Gherkin, have laid out plans
for 243 private luxury apartments on the
30 upper storeys of the 175m (574ft) tower,
with a residents’ gym and spa, screening
room, lap pool and 24-hour concierge. The
tower’s environmental strategies include a
combined heat and power plant, roof pho-
tovoltaic panels and grey water harvesting.
Details: http://lei.sr?a=T8d9b
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Robin Snell leads Coliseum renovation

Robin Snell and Partners is to
transform the largest theatre
in London’s West End as part
of a £1.2m renovation project.
The company won a com-
petition run by the English
National Opera (ENO) and
the Royal Institute of British
Architects (RIBA) for the
revitalisation of the ground
floor foyer of the grade II
listed London Coliseum.
The foyer will be opened
up to provide uninterrupted
views from the street, with
the London-based practice
aiming to generate a sense of the excite-
ment of the productions taking place within
the theatre. The design will also create extra
space for a new wine bar and café.
Originally designed by prolific theatre
architect Frank Matcham, the 2,359-seat
London Coliseum first opened in 1904.
Robin Snell and Partners said it would re-
form the theatre’s Edwardian foyer rooms,
restore the Roman mosaic floors to their
original splendour, re-light the exterior and

by

/)
)

Faa.

Work is due to begin in early 2016, subject to planning permission

interior spaces, and position contemporary
objects and furniture within the foyer, “all
bringing theatrical sparkle to the place”.
Keith Williams, founder of Keith Williams
Architects and chair of the RIBA Competitions
awarding jury, said Robin Snell & Partners was
chosen for “the sensitivity of their approach to
Matcham’s famous theatre” and the “breadth
of their vision in seeing opportunities for the
ultimate transformation of this much loved
building?” Details: http://lei.sr?a=j4b4C

Hive pavilion builds buzz for Milan Expo

Exploring the crucial role
of a bee colony in the global
ecosystem, artist Wolfgang
Buttress and architects BDP
have created a hive structure
to serve as the centrepiece
of the UK’s pavilion at the
upcoming Milan Expo.

The impressive 14m3 alu-
minium lattice structure,
called the Hive, has been con-
structed and manufactured
by Stage One, which also
built Thomas Heatherwick’s
London 2012 Olympic
torch. The company used 115,000 individual
components to turn sculptor and painter
Buttress’ vision into reality. Buttress has
tweeted a series of images of the nearly com-
plete structure ahead of the world trade fair.

Visitors to the UK pavilion will be taken
on an experiential journey through the life of
a bee colony, highlighting the importance of
pollination to ecosystems and food supplies.
The pavilion also reflect the British landscape
and demonstrates how the country is a ‘hive of
activity’ creating solutions to global challenges.

The Hive is inspired by real scientific
research and groundbreaking UK technology,
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which can be used commercially to monitor
the health of beehives, in turn making a con-
tribution to addressing global food issues.

The visitor experience starts with a journey
through an orchard and wildflower meadow,
while more than 1,000 LED lights illuminated
within the hive will relay information trans-
mitted from a real beehive located 870 miles
(1,400km) away in Nottingham.

The Milan Expo will host a total of
145 nations and runs for 184 days on an
exhibition site covering 1,000,000sq
m (10,763,910sq ft). It opens on 1 May.
Details: http://lei.srta=w2syN
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Krasnodar Stadium, Russia

DELIVERING INTELLIGENT
SOLUTIONS FOR 30 YEARS

AFLS+P specialises in major sport, leisure and community infrastructure projects
across Europe, the Middle East, Africa and Asia. With more than 30 years’ experience,
we advise on, develop and deliver the very best solutions for our clients.

We've developed a reputation for providing exceptional solutions which recognise
operating requirements and maximise development profitability.
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LEISURE PROPERTY FORUM
CORPORATE MEMBERS' DIRECTORY

3D Reid Ltd

Tel: 0121 212 2221
www.3dreid.com

Alan Conishee & Associates Ltd
Tel: 020 7700 6666
www.conishee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP

Tel: 0207638 1111
www.ashurst.com

Barclays Bank Plc

Tel: 07920 267452

BNP Paribas Real Estate

Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com

Burges Salmon LLP

Tel: 0117 902 6681
Burrows Little

Tel: 020 77249783
www.burrowslittle.com

(B Richard Ellis Ltd

Tel: 020 7182 2197
www.cbre.com

(gMs Consulting

Tel: 020 7583 6767
www.cgms.co.uk

Chesterton Humberts

Tel: 020 3040 8240
Christie & Co

Tel: 0113 389 2700
www.christiecorporate.com
Citygrove Securities Plc
Tel: 020 7647 1700
www.citygrove.com

(MS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmek.com
Colliers International
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cosmo Restaurants Group
Tel: 447843690500
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com

Davis Coffer Lyons

Tel: 020 7299 0700
www.coffergroup.co.uk
DKAhp

Tel: 020 7637 7298
www.dkahp.com

D1Z

Tel: 020 3296 4317

ES (Group) Limited

Tel: 0207 955 8454
www.edwardsymmons.com

FaulknerBrowns Architects
Tel: 0191 256 1548
www.faulknerbrowns.co.uk
Finers Stephens Innocent LLP
Tel: 020 7344 5312
www.fsilaw.com

Fladgate LLP

Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited

Tel: 020 7280 4700
www.fleurets.com
Forsters LLP

Tel: 020 7863 8333
www.forsters.co.uk.
Freeths LLP

Tel: 0845 271 6775
www.kimbellsfreeth.
com/hospitality

Gala Leisure Limited

Tel: 0208 507 5445
www.galacoral.com
Genting Casinos

Tel: 01189391811
www.gentingcasinos.co.uk
Gerald Eve LLP

Tel: 020 7333 6374
www.geraldeve.com

GLL

www.gll.org

GVA

Tel: 020 7629 6700
www.gva.co.uk

Hadfield Cawkwell
Davidson Limited

Tel: 0114 266 8181
www.hed.co.uk

Holder Mathias

Tel: 0207870735

Indigo Planning

Tel: 020 8605 9400
www.indigoplanning.com
James A Baker

Tel: 01225 789343
Jeffrey Green Russell Ltd
Tel: 020 73397028
Jones Lang Lasalle

Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Knight Frank LLP

Tel: 020 7861 1525
Land Securities Properties Ltd
Tel: 020 7747 2398
www.x-leisure.co.uk

Legal & General Investment
Management

Tel: 020 3124 2763
www.lgim.co.uk

Lunson Mitchenall
www.lunson-mitchenall.co.uk

Plus there are more than 70 other companies represented by individuals.

property@leisuremedia.com

For membership information
please contact Michael Emmerson
info@leisurepropertyforum.org

www.leisurepropertyforum.org

Matthews & Goodman
Tel: 020 7747 3157
www.matthews-goodman.co.uk
Memery Crystal LLP

Tel: 020 7242 5905
Merlin Entertainments Ltd
Tel: 01202 493018
www.merlinentertainments.biz
Montagu Evans LLP

Tel: 0207 493 4002
Odeon & UCI Cinemas Ltd
Tel: 0161 455 4000
www.odeonuk.com
Olswang

Tel: 020 7067 3000
www.olswang.com
Pinders

Tel: 01908 350500
www.pinders.co.uk
Pudney Shuttleworth

Tel: 0113 3444 444
www.pudneyshuttleworth.co.uk
Rank Group Plc

Tel: 01628 504000
www.rank.com

Roberts Limbrick Ltd

Tel: 03333 405500
www.robertslimbrick.com
RTKL

Tel: 020 7306 0404
www.rtkl.com

Savills (UK) Ltd
www.savills.com

Shelley Sandzer
www.shelleysandzer.co.uk
SRP Risk & Finance LLP
Tel: 0208 672 7707
www.s-r-p.co.uk

The Leisure Database Company
Tel: +44 (0)20 3585 1441
www.leisuredb.com

The Substantia Group
Tel: 020 37701788
www.subacg.com
Thomas Eggar LLP

Tel: 01635 571033
www.thomaseggar.com
TITLLP

Tel: 0117917 7777
www.tltsolicitors.com
Tragus Group

Tel: 020 7121 6432
www.tragusgroup.com
Trowers & Hamlins LLP
Tel: 020 7423 8084
www.trowers.com
Wagamama Ltd

Tel: 0207 009 3620
WWWw.wagamama.com
Willmott Dixon
Construction Ltd

Tel: 01932 584700
www.willmottdixon.co.uk
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http://www.merlinentertainments.biz
http://www.odeonuk.com
http://www.olswang.com
http://www.pinders.co.uk
http://www.pudneyshuttleworth.co.uk
http://www.rank.com
http://www.robertslimbrick.com
http://www.rtkl.com
http://www.savills.com
http://www.shelleysandzer.co.uk
http://www.s-r-p.co.uk
http://www.leisuredb.com
http://www.subacq.com
http://www.thomaseggar.com
http://www.tltsolicitors.com
http://www.tragusgroup.com
http://www.trowers.com
http://www.wagamama.com
http://www.willmottdixon.co.uk
http://www.hose-rhodes-dickson.co.uk
http://www.lyndonyeomans.co.uk
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The Leisure
Property Forum

LEISURE PROPERTY FORUM

Membership of the
Forum includes:

For more information visit
www.leisurepropertyforum.org

Email: info@leisurepropertyforum.org
Tel: +44 (0)1462 471932
Fax: +44 (0)1462 433909

VAT Registration No. 844 8560 00

Regular networking opportunities

A full programme of leisure property
related early evening seminars

Details of forthcoming LPF events and
other industry dates on our website

Members’ rates to LPF
seminars and events

Complimentary places at some events

A free subscription to Leisure
Opportunities magazine, which
features regular LPF columns, tenders,
for sale adverts and property news

A 10% discount on property
advertising in Leisure Opportunities
magazine

A dedicated LPF monthly email
bulletin, delivered straight to
your mailbox

Access to the full listing
of all our members

Helenswood
Academy

Ark is a growing education charity and one of the country’s
top-performing academy operators with 31 academy schools
in Birmingham, Portsmouth, London and Hastings at present.
As part of its education portfolio, it has a number of sports and
leisure facilities.

Ark is inviting offers from suitably experienced and competent
leisure/community management operators, including existing
trusts, non-profit distributing organisations and the voluntary and
public sectors, to enter into a service concession arrangement to
operate its dual use leisure facility at Helenswood Academy in
Hastings, East Sussex.

Ark Schools will be seeking solutions to deliver key objectives, to
secure investment and service improvements, to increase access to
sport and leisure across its catchment and to provide a substantially
improved revenue position.

The partner organisation(s) will bring skills, financial capacity,
proven operating practices and procedures, commercial acumen and
dynamism together with an approach to managing the services.

The contract will be for an initial term of 5 years but will include
provision for a potential extension of up to 2 additional 12 month
periods.

The proposed contract commencement date is 1st October 2015.

For further details and to obtain the Information Memorandum
and Pre Qualification Questionnaire please email Nick Page on
nickpage@fmgconsulting.co.uk or telephone 07921 611495.

Deadline for PQQ submission is Friday 8th May 2015.

Exciting opportunity in

Lightwater Country Park

Surrey Heath Borough Council are keen to hear from
interested parties with viable business initiatives which
would suit a country park setting. A fantastic opportunity
has arisen to launch a new service or activity, in the vacant
building previously used as a visitor centre at the heart of
Lightwater Country Park in Surrey.

This opportunity is open to all markets; however services
which are able to embrace one or more of the following
criteria will be looked upon favourably:

® Promote Lightwater Country Park as a destination

® Introduce new areas of activity within the park

©® Maintain and build on the Parks existing service offer
® Connect to the local community

® Earn an income for the Council

Expression of Interest Process

Expressions of Interest will be invited from 20th April 2015
and applications must be received by 3pm on Friday 29th
May 2015. Shortlisted applicants will then be invited to
submit a full business plan.

Please email business.services@surreyheath.gov.uk
with any enquiries and to access an Expression of
Interest form.
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How will the General
Election affect the
leisure industry?

IAN TAYLOR
is chief executive
at SkillsActive

ith the General Election

fast approaching and

youth unemployment

figures still high, political

parties are under pressure to form

coherent and proactive education policies.

Given that the skills gap is one of the major

issues affecting the UK economy, one of

the top priorities on the leaders’ agendas
is boosting apprenticeship schemes.

In March, Labour pledged it would
introduce legislation within 100 days of
taking office to boost vocational educa-
tion and apprenticeships, while last week
the Liberal Democrats stated they would
double the number of employers offering
apprenticeships to young people.

This is promising but what would it mean
for the leisure industry? Apprenticeships
are a cost-effective way to recruit and
train employees as well as provide young
people with the skills, knowledge and the
work experience that they need to become
fully-competent active leisure, learning
and wellbeing professionals.

At SkillsActive, we believe in giving all
young people opportunities for training
so they can develop the necessary skills
required to work in the industry, regard-
less of their background. By creating more
apprenticeships, the government will make
progress in closing the skills gap and
be able to give more young people the
chance to kick-start their career, enabling
them to gain nationally recognised
qualifications while earning money.

I firmly believe that apprenticeships are
critical for ensuring the sector is equipped
with the right talent to drive the industry
forward. At SkillsActive, we are commit-
ted to ensuring that employers are getting
the best out of their apprenticeships and
that individuals are really making the most
of the benefits that these schemes offer
them. The leisure, learning and wellbeing
industry provides great and rewarding
long-term prospects and it is important
that we highlight this to young people.
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TRAINING

Lifetime Training course courts consumers

Lifetime Training has
launched a new ‘Personal
Train Yourself’ course
aimed at encouraging
fitness enthusiasts to
expand their knowledge
base and improve their
workout quality when
using a PT isn’t an option.

The course is designed
to help fitness aficiona-
dos gain the knowledge
to train for an event, save
money on PT sessions,
create their own fitness
programmes and better
understand their training
regime. It is also intended
to maintain training
quality and intensity for those who typically
rely on a PT, but may find themselves on the
road or in need of an impromptu workout.

Elite athletes such as Olympic javelin
thrower and Team GB captain Goldie Sayers,
Team GB Decathlete John Lane, as well
as fitness enthusiast and Sky Sports News
presenter Kirsty Gallacher, have all signed
up to take part in the programme.

“I workout with a trainer three times a week
but I also train on my own,” said Gallacher.

. E W e————

Sky Sports News presenter Kirsty Gallacher has already signed up

“Although my trainer gives me a bespoke
programme, I sometimes feel that I lack
confidence. Am I doing things right? Am I
going to get the right results? I love fitness and
want to develop my knowledge base. I also
feel that with a greater depth of
understanding, I will enjoy my training more.”

Lifetime is eager to tap into the growing
emphasis on wellness and believes greater
understanding will help consumers achieve
better results. Details: http://lei.sr?a=msMéa

Wales eyes army of young volunteers

A new deal between Sport Wales and
Sports Leaders UK will result in an
“unprecedented number” of young
sport volunteers working in Wales.

The two bodies have signed a new
three-year memorandum of under-
standing (MOU), which will look to
end the practice of short-term agree-
ments and create a joint commitment
which will make it easier to keep
youngsters active in programmes.

Sarah Powell, CEO of Sport Wales,
said: “The MOU is designed to estab-
lish clear responsibilities, minimise
duplication and maximise effective
use of resources for the benefit of
young people. If we are to continue
growing numbers then we have
to work in partnership with organisations
like Sports Leaders UK in order to get the
maximum out of the resources we have.”

In total, there were more than 8,500 sports
leaders trained in Wales — across schools,
colleges, universities, outdoor centres, sports
clubs and NGBs. The new deal will look to
increase that number - as well as bring in

3 Twitter: @leisureopps

Sarah Powell, CEO of Sport Wales, is eager to boost activity

even greater numbers of younger people to
take part in community volunteering.

Powell added: “We know that the younger
we can get people involved, the more likely
we are to keep them volunteering. More
volunteers also brings about more people
playing sport and doing physical activity”
Details: http://lei.sr?a=K7v9k
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LEISURE OPPORTUNITIES TRAINING DIRECTORY  call +44 (0)1462 431385

premicr

TRAINING \NTERNATIONAL"

'.—

activey C.'}

Grow your
business

TRUSTTHE
| RAINI
EXPERTS' TODELIVER

THE EXPERT TRAINING
YOU NEED.

Premier Training provides the expert
training YOU need.

Active 1Q offers a wide range of active
leisure, health & business management
qualifications, which are all available to help
you grow your business.

Recruitment Solutions

In house training

Corporate rates

e NEW! Health and Wellbeing Qualification

* The Premier Training International Industry Survey was conducted between
August and September 2014, involving over 400 Employers, Personal Trainers
and Personal Trainer Students

CONTACT US NOW

EMAIL: corporate@premierglobal.co.uk
OR CALL: 03333 212 092
www.premierglobal.co.uk

Contact us today & discover the new opportunities you can
give your learners with an Active 1Q qualification

NOILVONd3 ® DONINIVYL

www.activeiq.co.uk/skillsgap

000
#FITFORYOU

THE LARGEST PROFESSIONAL NETWORK OF FIRST AID AND COMPLIANCE INSTRUCTORS SINCE 1998

o

*LEVEL 3
FIRST AID
INSTRUCTOR
5 DAY COURSES

MAY: Portsmouth,

OUR LEVEL 3

LEVEL 3 HEALTH

AND SAFETY

COMPLIANCE

5 DAY COURSES
MAY: Sutton

LEVEL 3 FOOD

COMPLIANCE
4 DAY COURSES

JULY: Colchester

*COMBINED
LEVEL 3
INSTRUCTOR
QUALIFICATION

SEPT: Sutton,
Glasgow

Either Compliance
course can be
combined with the
First Aid Instructor
course to create a

10 or 9-day discounted
Compliance Instructor
course.

INSTRUCTOR
COURSES

JUNE: Bolton, AUG: Telford
Exeter, Doncaster, SEPT: Portsmouth

Telford
JULY: Colchester, beis - it
Hempstead

Durham, Salisbury

* This course comprises; First Aid at Work, Defibrillation, Anaphylaxis and Oxygen Therapy and includes the Level 3 Award in Education
and Training (formerly PTLLS)
APPROVED BY MoD

IN SUPPORT OF
THE ELC SCHEME

* On-site Instructor courses

R'S available at reduced rates : -
* All courses allow you to nuco rO I ' I I l .9
Partner teach a range of requlated

qualifications
AN APPROVED CENTRE WITH AN OFQUAL AND SQA REGULATED AWARDING ORGANISATION

Nuco Training Ltd Tel: 08456 444999 | WWW.nUCOtraining.Com

Email: sales@nucotraining.com
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Could your business perform better?

Better people performance means better
results for your business. :
CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows www.crew.uk.net

- Enhance presentation skills info@crew.uk.net
- Boost retail and FOH confidence

- Improve team morale 0845 260 4414
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LEISURE OPPORTUNITIES APPOINTMENTS call +44 (0)1462 431385

new callenge

1Life Contract Manager — St Albans

This is an exciting position for an experienced Contract Manager who will be responsible for
the strategic development and commercial success of what is a fantastic high profile contract
within 1Life. Managing 7 venues at Harpenden Sports Centre & Pool, Batchwood Golf & Sports
Centre, Abbey View Golf and Track and the brand new Cotlandswick Leisure Centre, you'll
need to demonstrate a track record of driving participation across a number of sport and
leisure activities. In addition, you'll promote the growth of arts and health & wellbeing across
the City & District Council at Alban Arena and Harpenden Public Halls, managing the Sports
and Arts Development teams.

' As an exceptional leader, you'll motivate your
teams to deliver high standards of customer
service, achieve operational excellence and
reach all commercial targets. Whilst, as a
stakeholder manager you'll use your ability to
build strong relationships with our client St
Albans City and District Council, as well as
other partners, such as clubs, schools and
NGB's to ensure all the needs of the local
community are met and local outcomes are
delivered.

Send your application to
Julie Chappell, Head of HR at

julie.chappell@lLife.co.uk

1Life is a forward thinking and growing
company on the lookout for enthusiastic,
service driven staff or managers. Upload
your details to our jobs & opportunities
portal today and start working towards a
brighter future.

1Life.co.uk/jobs

1Life is an equal opportunities employer.
For more information visit

1 LlfeCO u k Live more. Live well.

SINAWINIOddY SSANLIA S HL1VIH
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Head of Sports Services
Salary: £53,413 - £57,354 per annum

St Mary’s School Sports Centre

Calne Wiltshire SN11 0DF

HEALTH & FITNESS/SPORT & LEISURE APPOINTMENTS

Leicester is a sporting city. We are passionate about
sport as an integral part of the city's vibrant life. As part
of this, the Council is committed to ensuring that sport
and physical activity can be enjoyed by everyone. We are
looking to recruit a dynamic, experienced and committed
Head of Sports Services to be responsible for the overall
leadership, management and transformation of Sport
Services in Leicester.

Marketing & Sports Development
Duty Officer

Full-time - 40 hours per week
Salary - (£19,306 - £24,617)

Specific responsibilities include:

Providing advice to the City Mayor, Political Executive,
Councillors and the Corporate Management Team on
the development and improvement of Sports Services
Managing and developing staff

Setting high standards and expectations and ensuring
the delivery of high quality sports services

Leading and driving through improvements in services
which make it easier for people in Leicester to access
sport and physical activity as part of healthy lifestyles
Working in partnership to identify opportunities for joint
work, including shared resources or shared investment
which will improve services and/or reduce cost.

We have a vacancy for an enthusiastic, conscientious and motivated
team member to join our prestigious Sports Centre. This swimming
pool and fitness suite facility is set in the private grounds of St
Mary's School in Calne which opens its doors to community
members during peak times. Other facilities include a dance studio,
therapy suite, outdoor tennis courts and astro turf pitches.

You must have sound knowledge and experience in the day to day
operations of a wetside leisure facility. Communication skills are also
essential, as is the ability to respond to customers.

It is essential that you have a professional qualification or relevant
experience in a leisure related or marketing field.

St Mary's School Sports Centre is committed to safeguarding and
promoting the welfare of pupils and members. Due to the nature of the
work involved the successful applicant will be required to undertake an

For an informal discussion please contact ; ) . )
P Enhanced Clearance via the Disclosure and Barring Service.

Mags Mernagh, Interim Head of Sports
Services, on 07515 880637.
Further details and an application form are available on
request from the Sports Centre office on 01249 857335
or via e-mail to: Ichalk@stmaryscalne.org.

Closing Date: Monday 18th May 2015

For more details and to apply, go to
www.leisureopportunities.co.uk

Leicester

Closing Date: 10th May 2015 City Council

enaergie

fitness for women

Part Time Cub Promoter for energie Fibness for Women
Multiple Clubs Nationwide

énergie Fitness for women — a unique fitness and weight loss club for
ladies only — is part of the énergie Group, the fastest growing fitness
club franchise business in the UK and the undisputed market leader in
the area of fitness and wellness franchising.

We are currently recruiting for an exciting new role in each of the 13
clubs across the UK - Club Promoter. If you have strong people skills,
a work ethic that is innovative, proactive, organised and are driven

to achieving goals as well as being confident to network in the local
residential and business community, then

we need you! With your passion for fitness and customer service you
will use your selling ability to match potential members’ needs to the
unique products and services the club offers. Through our unique 30
day results guaranteed programme, our team provide members with
the advice they want, the support they need and the results they’ve

always dreamed of!

What do you get in return?

We offer a competitive basic rate with commission opportunity and
Performance Related Pay enhancements. We will also provide extensive
product knowledge, constant support and ongoing sales training along

with a fantastic work environment.

If you are excited by this role, please email a covering
letter and your CV to charlotte@energiehq.com or
telephone us at énergie Head Office on 0845 3631020
and ask for Charlotte Blunsdon.
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Lucozade» Assistant Managers

POWER across the UK

TALENTED?

COMMERCIALLY AWARE?

@'MG, !@); nE;'.!”""“f

ASSISTANT MANAGER

The job's a mixture of pro-active selling, people management and keeping an eye on that
allimportant bottom line. So you'll be an all-rounder with a flair for customer care in a
soccer environment. Management experience of working in the sports/leisure sector is
desirable, most importantly you will need a positive attitude and a passion for delivering

a Quality Service in an extremely fast paced working environment.

With a starting salary of £16,000 — £20,000 together with a performance related bonus

scheme, pension and shift allowances we are undoubtedly competitive, we also aim
to invest in your career with exciting career progression opportunities available.

EDINBURGH LONDON (NORTH) LONDON (SOUTH)
MIDLANDS NORTH WEST MILTON KEYNES

To download full job description and to apply, please visit

FA4NSIFTS L30dS
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For more details on the following jobs

visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385

Trainee Duty Manager
Company: Parkwood Leisure
Location: Thetford, UK

Personal Trainer
Company: Everyone Active
Location: Various locations, UK

Catering Manager
Company: Sport Wales
Location: Cardiff, UK

Spa Director
Company: The Old Course Hotel
Location: Fife, Scotland, UK

Swim Teacher
Company: Everyone Active
Location: Warwickshire, UK

Events Coordinator
Company: Parkwood Leisure
Location: Thetford, UK

Customer Engagement
Manager - x 2

Company: Royal Life Saving Society
Location: East region /West region, UK

Recreation Assistants
Company: Parkwood Leisure
Location: Various locations, UK

Customer Relations Advisor
Company: Fusion Lifestyle
Location: Oxfordshire, England

Relief Lifeguards
Company: Everyone Active
Location: Bedworth, UK

Club Promoter
Company: énergie group
Location: Cannock, UK

Fitness Instructor
Company: énergie group
Location: Dudley, UK

Personal Trainer
Company: Pure Gym Limited
Location: Various locations, UK

Fitness and Sales Manager
Company: Legacy Leisure
Location: Newbury, UK

Gym & Fitness Lead x 3
Company: Brio Leisure
Location: Various, UK

Business Development Officer
Company: East Cambridgeshire DC
Location: Cambridgeshire, UK

Club Promoter
Company: énergie group
Location: dudley, UK

Personal Trainers

Company: The Gym Group
Location: Various locations, UK

Swimming Instructors
Company: Parkwood Leisure
Location: Various locations, UK

Fitness Duty Manager
Company: Impulse Leisure
Location: Essex, UK

Recreation Assistants x2
Company: Parkwood Leisure
Location: Solihull, UK

Assistant General Manager
Company: The Gym Group
Location: Luton, UK

Group Exercise Teacher
Company: The West Bay Club
Location: Yarmouth, Isle of Wight, UK

Diving Manager
Company: Everyone Active
Location: Plymouth, UK

Facilities Manager
Company: Link4Life
Location: Rochdale

Exercise Referral Coordinator
Company: GLL
Location: South Oxfordshire, UK

Lifeguard
Company: YMCA Club
Location: Central London, UK

Aquatics Coordinator
Company: Parkwood Leisure
Location: Portsmouth, UK

Duty Officer
Company: Blaby District Council
Location: Huncote, Leicestershire, UK

Club Promoter
Company: Energie
Location: St Albans, UK

Membership Sales Advisor
Company: énergie group
Location: Wembley, UK

Fitness Apprenticeships
Available

Company: Everyone Active
Location: North Wembley, UK

Fitness Apprenticeships
Company: Everyone Active
Location: North Wembley, UK

Swim Teacher
Company: Everyone Active
Location: Warwickshire, UK

Recreation Assistant (Lifeguard)
Company: GLL
Location: Various locations, UK

Fitness Consultant
Company: Tonbridge & Malling LT
Location: Tonbridge, UK

Fitness Apprenticeship
Company: Energie Group
Location: Harlow, Essex, UK

Fitness Motivator
Company: Everyone Active
Location: Bourton-on-the-Water,

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

Gloucestershire, UK

Senior Recreation Assistant
Company: GLL
Location: Chiltern, UK

Fitness Motivator
Company: Everyone Active
Location: Sutton, London, UK

Catering Assistant
Company: GLL
Location: Woodstock, UK

Dry side Leisure Assistant
Company: GLL
Location: Buckinghamshire UK

Fitness Instructor
Company: Legacy Leisure
Location: Exeter, UK

Duty Manager
Company: Chesterton Sports Centre
Location: Cambridge, UK

Fitness Instructor
Company: énergie group
Location: Leighton Buzzard, UK

Commercial Manager
Company: Diverse Trainers.
Location: Preston, Lancashire, UK

Membership Sales Consultant
Company: énergie group
Location: Harrow, UK

Personal Trainer Freelance
Company: Everyone Active
Location: Watford, UK

Fitness Instructor (Part time)
Company: énergie group
Location: Harrow, UK

Personal Trainer
Company: Matt Roberts
Location: Mayfair, UK

Recreational Assistants
Company: Legacy Leisure
Location: Windsor, UK

Personal Trainer
Company: énergie group
Location: Various locations, UK

Team Leader - Sports
Company: Norwood
Location: Berkshire and South East, UK

Personal Trainer
Company: Everyone Active
Location: Various locations, UK

Fitness Operations Manager
Company: Fusion Lifestyle
Location: Surrey, England

Assistant Manager - Events
Company: University of Birmingham
Location: Birmingham, UK

Head of Practice
Company: 4 global
Location: London based with regular

3 Twitter: @leisureopps

travel across the UK

General Manager
Company: The Gym Group
Location: London, UK

Recreation Assistants
Company: Parkwood Leisure
Location: Bristol, UK

Assistant General Manager
Company: The Gym Group
Location: London Wembley, UK

Operations Manager
Company: Harrogate Borough Council
Location: Harrogate, UK

Sports Assistant
Company: Everyone Active
Location: Horfield, Bristol, UK

Team Leader
Company: Everyone Active
Location: Poole, UK

Team Leader
Company: Everyone Active
Location: Poole, UK

Recreation Assistants
Company: Parkwood Leisure
Location: North Devon, UK

Customer Service Advisor
Company: GLL
Location: Oxfordshire, UK

Pool Lifeguard x 4
Company: University of Nottingham
Location: Nottingham, UK

Fitness Apprenticeship
Company: énergie group
Location: Greater London, UK

Health & Fitness Team Leader
Company: LED Leisure Management Ltd
Location: Exmouth, UK

Senior Recreation Assistant
Company: GLL
Location: Berkshire, Reading, UK

Duty Manager
Company: LED Leisure Management Ltd
Location: Exmouth, UK

Membership Consultant
Company: Everyone Active
Location: Watford Central, UK

Recreation Attendant
Company: Everyone Active
Location: Fareham, Hampshire, UK

Sports Development Manager
Company: Legacy Leisure
Location: Exeter, UK

Fitness Instructor
Company: énergie group
Location: Banbury, UK

Guidance Assessor Manager
Company: YMCAfit
Location: Central London, UK
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Fitness Operations Manager
Company: Fusion Lifestyle
Location: Essex, England

Community Health Coach
Company: Live Well Luton
Location: Luton, UK

1-2-1 Swimming Teacher
Company: Everyone Active
Location: St Albans, Hertfordshire, UK

Health Checks Practitioner
Company: Live Well Luton
Location: Luton, UK

Fitness Instructor
Company: Malvern St James School
Location: Malvern, Worcestershire, UK

Regional Activity Scout
Company: Move GB
Location: London, UK

Club Promoter
Company: énergie group
Location: Havant, UK

Commercial Sales Manager
Company: Concept Fitness
Location: England & Wales, UK

Team Leader
Company: Everyone Active
Location: Hertford, UK

Club Promoter
Company: énergie group
Location: Various, UK

Park Manager
Company: Reboot Leisure
Location: Herts / Beds / Bucks & UAE

Sales Manager
Company: Reboot Leisure
Location: Herts / Beds / Bucks & UAE

Club Promoter
Company: énergie group
Location: Eastbourne, UK

General Manager
Company: The Gym Group
Location: Colchester, UK

Head of Sports Services
Company: Leicester City Council
Location: Leicester, UK

Swim Lesson Manager
Company: Everyone Active
Location: Cirencester, UK

Personal Trainers
Company: Speedflex Surrey
Location: Surrey, UK

Duty Manager
Company: Everyone Active
Location: Stratford Upon Avon, UK

General Manager
Company: St Michaels Hotel and Spa
Location: Falmouth, UK

MoveGB Customer Motivator
Company: Move GB
Location: Bath, UK

Event Crew
Company: Big Bang Promotions
Location: Sheffield and London, UK

Customer Service
Apprenticeship
Company: Energie Group
Location: Wilmslow, UK

Gym Manager
Company: Pure Gym Limited
Location: Motherwell, UK

Fitness Instructor
Company: Energie
Location: St Albans, UK, UK

Assistant Gym Manager
Company: Pure Gym Limited
Location: Motherwell, UK

Sports Development Manager
Company: Fusion Lifestyle
Location: Essex, England

Swim Teacher
Company: Everyone Active
Location: Spelthorne / Watford, UK

Regional Activity Scout
Company: Move GB
Location: Various, UK

Freelance Personal Trainers
Company: Ben Dunne Gyms
Location: Liverpool/Manchester, UK

Duty Manager/Fitness Instructor
Company: Ben Dunne Gyms
Location: Manchester & Liverpool, UK

Swim Teachers
Company: Everyone Active
Location: Nuneaton, UK

Pool Operations Manager
Company: Fusion Lifestyle
Location: London, England

Sales Manager
Company: Fusion Lifestyle
Location: Buckinghamshire, England

Seasonal / Casual Instructors
Company: Parkwood Leisure
Location: Dolygaer Outdoor Centre, UK

Sports Coaches
Company: Bolton Lads & Girls
Location: Bolton, UK

Personal Trainer
Company: Grace Belgravia
Location: London

Marketing & Sports

Development Duty Officer
Company: St Mary's School Sports
Location: Wiltshire, UK

Assistant Manager
Company: Valley Leisure Ltd
Location: Andover, UK

Fitness Motivator
Company: Everyone Active
Location: Loughton, Essex, UK

Recreation Assistant
Company: Royal Automobile Club
Location: Epsom, Surrey, UK

Head of Finance
Company: Hertsmere Leisure
Location: Borehamwood, UK

Membership Consultant
Company: Everyone Active
Location: cheam, UK

Deputy Manager
Company: NRG Gym Limited
Location: Watford, UK, UK

Butlers
Company: Butlers in the Buff
Location: Nationwide, UK

Tutors / Assessors
Company: Diverse Trainers.
Location: Nationwide, UK

Customer Service Advisor
Company: GLL
Location: Oxfordshire, UK

Membership Advisor
Company: Skills Active
Location: Central London, UK

Technical Support Assistant

Company: STA
Location: Walsall, UK

Lifetime PTA Global Maxima
Company: Lifetime
Location: Nationwide, UK

Membership Consultant
Company: Xercise 4 Less
Location: Nationwide, UK

Personal Trainer
Company: Xercise 4 Less
Location: Nationwide, UK

General Manager
Company: Xercise 4 Less
Location: Various locations, UK

Sales and Marketing Manager
Company: Xercise 4 Less
Location: Various locations, UK

General Managers
Company: The Gym Group
Location: Various locations, UK

Impact Sales Consultant
Company: Xercise 4 Less
Location: Midlands & South England

Swimming Teacher
Company: Becky Adlington’s Swim Stars
Location: Nationwide, UK

Group Sales Manager
Company: Club Training
Location: London

First Aid Instructor Training
Company: Nuco Training
Location: Nationwide, UK

Spa Director
Company: WTS International
Location: Cairo, Egypt

Spa Director
Company: WTS International
Location: Cannes, France

Spa Director
Company: WTS International
Location: Geneva, Switzerland

Beauty Therapists
Company: Center Parcs Ltd
Location: Suffolk / Cumbria, UK

Operations Director
Company: Delapre Abbey
Location: Northampton, UK

Visitor Reception Manager
Company: National Trust
Location: West Sussex, UK
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Over 65s worth an ‘extra £16bn’

Leisure and hospitality busi-
nesses could be missing
out on up to £16bn in addi-
tional revenues by failing to
adequately cater to the
needs of over 65-year-olds.

That is the topline finding
of An ageing population: the
untapped potential for hospi-
tality and leisure businesses — a
new report published on 22
April by Barclays Corporate,
which found many businesses
are failing to appreciate the
power of the ‘grey pound’

Britain’s ageing population
means the importance of this
market will continue to increase. With the pop-
ulation of over 65s expected to have grown 34
per cent by 2025, Barclays predicts that leisure
and hospitality spending by over 65s will reach
£57bn by the middle of the next decade.

The report highlights that despite over 65s
being by far the biggest spenders in terms of
age bracket, just five per cent of leisure and hos-
pitality businesses see over 65s as their most
important demographic for sales and revenue.

“It is clear from the report that the over 65
age group is a huge and untapped opportu-
nity for the hospitality and leisure sector within

Over 65s were also found to be the most loyal customers

the UK}’ said Mike Saul, head of Hospitality
and Leisure at Barclays. “There appears to be
a gulf between the perception and reality of
the spending power of over 65s. By not fully
focusing on the needs of this generation, and
the revenue growth opportunity they rep-
resent, businesses may risk missing out on
their share of £16bn this year alone”

The research found over 65s added £37bn to
the UK economy through hospitality and leisure
spending in the last year. This level of spend
represents 36 per cent more than the average
consumer. Details: http://lei.sr?a=W7x9z

Luxury hotel for Goldfinger bank vault

Continued from front cover

In addition to a wealth of leisure facilities,
the Poultry Hotel will have rooftop terraces
and two pools. There will also be a bar in the
bank’s former vault - where Goldfinger’s lethal
henchman Oddjob, played by Harold Sakata,
famously met his demise when he was elec-
trocuted by Bond at the end of the 1964 film.

Originally built between 1925-1939, the
Midland Bank building was one of the most
expensive bank headquarters of its time. It is
considered to be British architect Sir Edwin
Lutyens’ finest commercial building.

EPR Architects’ website says: “The proposals
[for the hotel and spa] have been developed with
sensitivity to the existing Lutyens interiors and
elevations and in close consultation with City
planners and conservationists. An insensitive
1960s extension at the rear will be demol-
ished and replaced with a new bedroom wing.”
The refurbishment will include a spa with
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Midland Bank building was built from 1925-1939

an elaborate thermal zone — Barr+Wray will
procure and install. Hotel developer and own-
ers Sydell Poultry and Capital Construction
& Development, are working with Ardmore
Construction to bring the project to fruition.
Details: http://lei.sr?a=W7x9z

3 Twitter: @leisureopps

ADDRESS BOOK

W Arts & Business +44 (0)20 7378 8143
www.artsandbusiness.org.uk

B ALVA +44 (0)20 7222 1728
www.alva.org.uk

B Arts Council +44 (0)20 7333 0100
www.artscouncil.org.uk

B ASVA +44 (0)1786 475152
www.asva.co.uk

B BALPPA +44 (0)20 7403 4455
www.balppa.org

B BHA +44 (0)845 880 7744
www.bha.org.uk

B BiSL +44 (0)20 8780 2377
www.bisl.org

B CMAE +44 (0)1334 460 850
WWW.CInaeurope.org

B CIMSPA +44 (0)1509 226 474
www.cimspa.co.uk

B CPRE +44 (0)20 7981 2800
www.cpre.org.uk

B English Heritage +44 (0)870 333 1181
www.english-heritage.org.uk

B FSPA +44 (0)2476 414999
www.sportsandplay.com

M Fields in Trust +44 (0)20 7833 5360
www.fieldsintrust.org

B HHA +44 (0)20 7259 5688
www.hha.org.uk

B JAAPA +1703 836 4800
www.iaapa.org

B IEAP +44 (0)1403 265 988
www.ieap.co.uk

B Institute of Hospitality +44 (0)20 8661 4900

www.instituteothospitality.org.uk

B LPF +44 (0)1462 471932
www.leisurepropertyforum.org

B Natural England +44 (0)845 600 3078
www.naturalengland.org.uk

B People 1st +44 (0)870 060 2550
www.peopleist.co.uk

W REPs +44 (0)20 8686 6464
www.exerciseregister.org

B SAPCA +44 (0)24 7641 6316
www.sapca.org.uk

B Sports Aid +44 (0)20 7273 1975
www.sportsaid.org.uk

B Sport and Recreation Alliance
+44 (0)20 7976 3900
www.sportandrecreation.org.uk

B Sport England +44 (0)8458 508 508
www.sportengland.org

B Springboard +44 (0)20 7529 8610
www.springboarduk.org.uk

M SkillsActive +44 (0)20 7632 2000
www.skillsactive.com

B Tourism Management Institute
+44 (0)1926 641506
www.tmi.org.uk

B Tourism Society +44 (0)20 8661 4636
www.tourismsociety.org

M ukactive +44 (0)20 7420 8560
www.ukactive.org.uk

M VisitBritain +44 (0)20 7578 1000
www.visitbritain.com

B World Leisure +1 250 497 6578
www.worldleisure.org
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