Find great staff

400,000+ READERS

leisureopportunities

17 MAY - 30 MAY 2016 ISSUE 684

Green Gym goes for activity revolution

A conservation initiative offering
“physical activity with a purpose”
is planning to become the UK’s
largest physical activity provider
as it gears up for expansion.
Green Gym, which was co-
founded in 1998 by activity
expert Dr William Bird with
The Conservation Volunteers,
has steadily grown to reach 140
sites across the UK and last year
won £475,000 in growth fund-
ing from Nesta and the Cabinet
Office. Having recently scooped a
prestigious Health and Wellbeing
Award from the Royal Society
for Public Health, organisers
want to harness this momentum
to reach 600 locations in the next five years.
Green Gym aims to improve the health and
wellbeing of its participants — typically harder
to reach demographics who may be experi-
encing joblessness, ill health due to lifestyle
conditions, or have mental health conditions
- by boosting their activity levels, reducing
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isolation and supporting mental wellbeing.
“We are committed to building healthier
and happier communities and are firmly of
the belief that we need to empower people to
look after themselves,” said Green Gym MD
Craig Lister, a physiologist who has held senior
roles in both the fitness and public health

Green Gym generates £4.02 worth of social value for every £1 invested

sectors with the likes of Public
Health England and the NHS.

“People need to feel valued and
feel that they’re providing value,
which is why physical activity
with a purpose - creating a new
pathway for a park, for example -
might appeal to some people more
than running on a treadmill”

Green Gyms are a weekly activ-

ity - running for 3-4 hours at a
local community facility such as
a park. Each Green Gym has up
to 50-60 volunteers, with turn-
out on any one week typically
ranging from six to 20.

Sessions include a special-
ised warm-up, cool-down, plus a
wide range of gardening and land manage-
ment activities. Intensity increases over time
according to ability; volunteers (Green Gym’s
term for participants) may begin with a light
task such as potting seedlings and later move
onto wheel barrowing gravel or digging.
Details: http://lei.sr?a=mzq5Z_0O

Fitbit marches on with
strong Q1 sales growth

Fitbit reported sales of £348m for the
first quarter of 2016 — a 50 per cent
increase on Q1 2015 — prompting the
fitness tracking giant to raise profit
guidance for the rest of the year.
The company shook off poten-
tial lawsuits around the accuracy of
its fitness trackers to sell 4.8 million
connected health and fitness devices
in the first quarter, with 7o per cent of
revenue coming from the US market.
The new Fitbit Blaze has sold one
million units since its launch - account-
ing for 47 per cent of Q1 revenue.
Details: http://lei.sr?a=r5y4G_O
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Derren Brown
ride faces delays

Thorpe Park has postponed the opening of
Derren Brown’s Ghost Train to an unspec-
ified later date as the ride’s developers add
the “final tweaks” to the new concept.
Originally due to open on 6 May, Thorpe
Park announced the delay via social media.
“After careful consideration we’re mov-
ing the opening date for Derren Brown’s
Ghost Train,” said a statement. “This attrac-
tion is a completely new invention and we
are making final tweaks to the remaining ele-
ments to get things absolutely perfect. We
want you guys to have the full mind-blowing
experience from the very first time you ride!”
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The 15-minute ride is said to have multiple endings

Speaking to Leisure Opportunities back
in January, Paul Moreton, global cre-
ative director for Merlin Magic Making
at Merlin Entertainments said that the
ride would be “Just like Derren’s show.”
Details: http://lei.sr?2a=t8V2V_O
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SPORT

Powerleague pulls out the stops

Adidas retail areas, sG [
pitches and cage football
facilities will be incorpo-
rated into ‘Next Generation’
Powerleague centres in a
£40m expansion investment
made by the operator.
Sunbury, West London
will be the first of 13 new
centres being built in
London over the next three
years which aim to take
innovation “one step further”.
As well as the Adidas
hubs - where the latest
boots can be tested — and improved pitches,
players can take advantage of pitchside
lockers with phone chargers, and changing
rooms which have spearmint fragrance
pumped in to rid unpleasant smells.
In addition, the centres will introduce
a Red Button feature which can record 30
seconds at any point during a game which
can be subsequently shared on social media.
The Next Generation strategy is the first
major development in the business under
new chief executive Rupert Campbell, who
joined Powerleague from Adidas last year
(Campbell brokered the retail area initiative).

The £40m outlay is being provided by owner Patron Capital

Campbell said he wanted Powerleague to
“lead the way in providing the best facilities,
digital innovation and top playing experience”.

“Since the introduction of five-a-side centres
in the UK back in the late 1980s and early
1990s, players have changed but the industry
hasn’t)” he added. “There’s far more competi-
tion for customers’ time and money and the
small-sided game needs to up its game.

As well as the Next Generation scheme,
Powerleague will also be spending money
upgrading the core estate, along with its
digital offering and customer service training.
Details: http://lei.sr?a=W2r9R_O

ECB cuts funding for grassroots

England and Wales Cricket
Board (ECB) funding for
grassroots cricket and
First Class Counties has
been slashed in favour of
increasing financial backing
for the England Teams.

According to the govern-
ing body’s annual report, the
ECB’ funding for local cricket
participation decreased from
£24.2m in 2014/15 to £21m
in 2015/16, while grants for
County Championship clubs
were reduced from £63.8m
in 2014/15 to £48.4m over
the following 12 months.

While the organisation saw its overall
revenue shrink from £174.7m in 2014/15 to
£134m in the subsequent year, it still managed
to increase its investment in the England
teams by £3.1m to £30.6m in 2015/16.

Aside from the financial aspect of the
report, the document revealed its strategy
for increasing grassroots numbers among
young people, which is being led by
head of participation and growth Matt Dwyer.

The ECB still increased its funding for the England Teams

3 Twitter: @leisureopps

Under Dwyer’s stewardship the ECB
is launching a “national entry-level pro-
gramme, delivered in schools, clubs and
community with a greater connection to
the professional game”, which involved
teaching kids the game with “bats and
balls of various sizes, ropes and hoola hoops”.

The kit will be supported by videos teaching
children how to “develop skills in a fun way”
Details: http://lei.sr?a=]8D3G_O
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SPORT

Whittingdale in FA funding warning

The Football Association (FA)
will lose all its government
funding if it fails to under-
take significant governance
reforms, according to culture
secretary John Whittingdale.

Whittingdale said he
was “disappointed” that the
football governing body had
“rejected the opportunity to
reform their outdated and
unrepresentative governance
model” and would move all
taxpayer and National Lottery
funding to other organisations
if no progress was made.

Talking at the Telegraph
Business of Sport Conference 2016, the
Conservative MP for Maldon added: “We
will look instead to root money for grass-
roots football to other organisations
that will adhere to good governance”

He revealed that the government will be
writing to the FA to warn it over its future
conduct, adding that failure to adhere
to “certain minimum standards” was a
“betrayal of athletes and the public alike”.

John Whittingdale said he was ‘disappointed’ by the FA’s stance

The FA’s current funding deal with Sport
England - the quango which funds grass-
roots sport on behalf of the government
with taxpayer funds and National Lottery
money - has seen the organisation receive
around £30m over the four-year funding
cycle (2013-2017), which it mainly invests in
grassroots facilities, alongside funds from the
Premier League and Football Foundation.
Details: http://lei.sr?a=A6K6Z_O

FIFA confirms World Cup 2026 plan

FIFA has revealed that it will
choose the host nation for the
2026 FIFA World Cup in May 2020.

The decision was made
during the governing body’s
66th Congress in Mexico City.

The bidding process will now
consist of four phases: a new
strategy and consultation phase
(May 2016-May 2017); enhanced
phases for bid preparation (June
2017-December 2018); bid evalua-
tion (January 2019-February 2020);
and a final decision (May 2020).

While bidding for the tournament
was postponed in light of corruption
allegations levelled at the the selec-
tion process for the 2018 World Cup in Russia
and the 2022 World Cup in Qatar, a number of
nations, including England, are thought to be
interested in hosting the tournament.

An England bid - backed by Prince William
and David Beckham - lost out in the race for
the 2018 tournament to Russia, but the Football
Association’s (FA) outgoing chair Greg Dyke
hinted at a renewed bid for 2026 if Sepp Blatter
was removed from his role as FIFA presi-
dent. So far Canada, Mexico and Colombia
have confirmed their interest in bidding.

© CYBERTREK 2016
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Gianni Infantino wantse expansion of the World Cup to 40 teams

The number of teams in the tournament
may be one of the key issues up for debate
during the consultation phase. The current
number of World Cup nations is 32, although
new FIFA president Gianni Infantino used
his manifesto for election to declare his
interest in expanding the number to 40.

Human rights requirements, sustainable
event management, environmental protec-
tion and the review of joint bids will also
be discussed during the consultation phase.
Details: http://lei.sr?2a=H7Hg9a_O

Celtic FC confirms plans
for safe-standing area

Celtic Football Club has announced
that it will introduce a safe-standing
area from the start of next season.

The club’s 2016/17 season ticket renewal
information has highlighted the oppor-
tunity for fans to purchase tickets in the
safe-standing zone, which will be located
in the corner of the Lisbon Lions Stand.

Permission was granted by Glasgow
City Council for the club to conduct
a trial in June last year, with initial
plans made to accommodate 2,600 fans.

When permission was granted, Celtic
CEO Peter Lawwell said safe-standing rep-
resented an “investment in spectator safety”
Details: http://lei.sr?7a=G6v8C_O

An artist’s impression of the new Tynecastle

Hearts stadium revamp
handed funding boost

Scottish Premier League (SPL) football
club Hearts has secured half of the
funding it needs to complete its £12m
stadium redevelopment project.

The Edinburgh-based club is proposing
to revamp the Main Stand at its Tynecastle
home ground to bring its capacity up to
21,000. Planning permission was submit-
ted to the City of Edinburgh Council on 21
March 2016, which triggered a consulta-
tion period for a minimum of eight weeks.

If the plan is given the green light, the
new stand is expected to be ready and open
for September 2017. As part of the proposal
two electronic screens will be installed, as
well as additional facilities for disabled fans.

However, there are no plans to create
a safe-standing area like SPL rival Celtic.

“Subject to planning and health
and safety approval being granted, the
club anticipates that the day the first
team runs out in front of the new Main
Stand for the first time, it will be com-
pletely paid for, with no bank debt at
all” said a statement on the club website.
Details: http://lei.sr?a=q2Z7H_O
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HEALTH & FITNESS

Snap Fitness signs 30-
club UK franchise deal

International gym franchise Snap
Fitness has announced that it has
signed a major UK development plan
with MSG Life to open 30 new clubs -
the largest deal in the brand’s history.

Financial terms of the deal were not
released, however, Snap Fitness — which
has more than 2,000 clubs open or in
development worldwide - said the move
advances the current UK plans in place
with master developer TwentyTwoYards.

“With millions of prospective mem-
bers in this area, this is a paramount
move for our brand,” said Snap Fitness
chief development officer Steele Smiley.
Details: http://lei.sr?a=V8dsY_O

Kane wants the public to get ‘up and about’

Spurs star Harry Kane to
front activity campaign

Tottenham and England star striker Harry
Kane is to head up a new summer physical
activity campaign to get Britons moving.

The partnership between Kane and
Lucozade Sport — dubbed ‘Summer of
Movement’ — will see a two-month long
giveaway of wearable technology to inspire
exercise as the England men’s football
team heads to Euro 2016 in France.

“Working hard to get more people active
and healthy is extremely important in my
life and activities like this Summer of
Moving campaign are vital for getting the
country up and about,” said Kane. “Being
able to maintain high levels of hydration
are key aspects that have helped me develop
my career in football so giving others the
opportunity to do the same is special”

As part of the push, a Fitbit Charge HR
worth £120 will be won every 9o minutes
from 23 May to 22 July, with consumers able
to redeem online codes found on Lucozade
bottles. Additionally, a partnership with
Tesco will offer free pitch time on Lucozade
Powerleague 5-a-side pitches across the UK.
Details: http://lei.sr?a=k6Z4]_O
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énergie crowdfunding initiative

énergie Group has embarked
on a limited equity offer to
raise £500,000 on Crowdcube.
The gym chain, which
has 93 fitness clubs trading
across the UK and Europe,
will be offering three per cent
equity to public investors for
the first time through the
funding round, which runs
throughout May. Leisure
Opportunities understands the
board will consider the pos-
sibility of releasing further
equity if the round overfunds.
There has been significant activity in the
investment market for fitness in the past 12
months with last year’s IPO for The Gym
Group, while budget rival Pure Gym is
expected to follow suit this summer.
énergie’s move onto Crowdcube fol-
lows in the footsteps of 1Rebel, which in
December raised £3m in exchange for 23.08
per cent equity - a target which the fitness
chain reached with two days to spare.
énergie chair and CEO Jan Spaticchia
says the fundraising will help support
the group’s growth ambitions, with capi-
tal raised expected to be invested in the
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The Group wants staff and members to share ownership of the brand

franchisor’s marketing and technology
initiatives, as well as a national training centre.

“We are making no secret of our intention
to become the biggest fitness brand in the UK
market,” he commented. “Today we have 93
clubs open and in pre-sales and over 110,000
members. By 2023, we are looking at over 580
clubs and a million members. That is explosive
growth which will require a major investment
in our facilities, our people and our brand”

Spaticchia also announced that the énergie
board has been strengthened by the addition
of fitness industry veteran Steve Philpott.
Details: http://lei.sr?a=Qqw5X_0O

Bannatyne Group doubles profits

The Bannatyne Group
returned an impressive
set of financial results for
2015, putting the health
club chain on firm foun-
dations for an imminent
initial public offerings.

The business is thought to
be lining up a £300m float
on London’s Alternative
Investment Market (AIM)
and the announcement that
the chain’s pre-tax prof-
its jumped 138 per cent to
£8m in 2015 will no doubt
catch the eye of investors.

The latest set of accounts
show that last year signalled a return to form
for Duncan Bannatyne’s business, as reve-
nues climbed three per cent to reach £100.9m.
Profits had taken a significant hit in 2014 as
the company uncovered the cost of an £8m
fraud by former finance director Christopher
Watson, however the firm credited strong lead-
ership as a key driver in the revival.

The company’s new top team - helmed by
CEO Justin Musgrove - is committed to taking

3 Twitter: @leisureopps

The chain founded by Duncan Bannatyne enjoyed a strong 2015

the business into a new era as the chain works
to redefine itself as a premium proposition and
move out of the squeezed middle market.

The new philosophy seeks to offer an
“upmarket service with budget club effi-
ciency” and has seen heightened focus on
customer experience, improved technology
and smarter use of the synergies between the
health club, spa and hotel arms of the business.
Details: http://lei.sr?a=r8f3g_O
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JD Gyms has continued
to grow its UK health
club portfolio, with the
recent launch of two sleek-
looking sites in Coventry
and Washington.

The operator now has
five health clubs, with
further gyms due to
open in Rochdale and
Wigan over the next cou-
ple of months, as the
chain continues on its
“organic” growth strategy.

JD Gyms’ latest launch
was its £1.5m club
in Washington, near
Sunderland. Taking a
best-in-class multi-man-
ufacturer approach, the 21,000sq ft (1,950sq
m) gym features equipment from True,
Freemotion, Force, Cybex and Technogym,
supplied and fitted by Fitness Systems.
Membership costs £19.99 a month.

The venue also features saunas, a sprint
track, prowler track, tri-rig and the area’s
largest free weights area with more than 30
benches. A large studio and group cycling stu-
dio play host to over 60 classes a week, all of

Virgin Active has announced
a range of new offerings
aimed at extreme fitness
fans ahead of the upcoming
Tough Mudder event season.
Shaking up the partnership
which began last year, Mudder
Maker 2.0 is a new class from Virgin
Active designed to push Mudders-
in-training to their physical and
mental max. The 45-minute cir-
cuit-style class will put participants
through five challenging obstacles
and five bodyweight conditioning
exercises set to a rock soundtrack.
Meanwhile, Virgin Active is also offering all
Mudders signed up to a live event the chance to
join any of its 9o UK gyms with no joining fee
on a non-contract basis for as little or as long
as they like to help them train for the event.
“Following the success of last year’s Mudder
Maker class, we wanted to offer something
bigger and better, taking Mudder Maker to
the next level,” said James Trevorrow, Virgin
Active’s national product innovation manager.
“Mudder Maker 2.0 will offer an adrenaline-
based workout, preparing people of all fitness

3 Twitter: @leisureopps

The recently-launched gym in Coventry has a strong emphasis on design

which are included in the membership.

“We’ve brought a low cost gym with a
difference to the North East by offering pre-
mium kit and exceptional fitness facilities
on a highly affordable basis,” said JD Gyms
MD Alun Peacock. “Feedback and take up
has been excellent so far — a gym of this cali-
bre in the area has been a long time coming
and we're incredibly pleased with the results”
Details: http://lei.sr?a=Q6w;T_O

Consumers are willing to splash out on extreme endurance events

levels for Tough Mudder, as well as those
simply wanting to take on a new challenge.”

Outdoor and endurance events have become
increasingly popular in recent years, with
extreme fitness identified as a major trend in
the Fitness Foresight section of the 2015 Health
Club Management Handbook (p.20).

Since then, budget giant Pure Gym
teamed with the 2015 Reebok Spartan Race
series and the Great Run Series; while
XerciseqLess partnered Total Warrior.
Details: http://lei.sr?a=t4esu_O
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Brexit and

its impact on
employment

KURT JANSON
is director of the
Tourism Alliance

ith the EU referendum fast
approaching, the Tourism
Alliance has analysed
the potential impacts on
tourism if the UK was to vote to leave.

Many of the impacts are uncertain, as
they will depend upon what future rela-
tionship and agreements the UK has with
the EU and what policies are adopted
in response to the UK being outside
the EU. One of the major issues that
arose from this analysis was the impact
on employment within the sector.

Over the last five years the UK tourism
industry, which employs 3.1m people (9.6
per cent of the UK workforce) has expe-
rienced considerable growth, creating
300,000 of the additional 1m jobs
generated between 2010 and 2013.

This rate of growth has been greater than
the ability of UK educational and training
institutions to provide skilled workers, and
tourism businesses have relied on immi-
grants from EU countries to fill vacancies.
Figures from People 1st, the Sector Skills
Council for the tourism and hospitality
industries, show that the level of foreign
workers in the sector has increased from
19 per cent in 2004 to 28 per cent in 2014.

The requirement for skilled staff in the
tourism industry is not likely to abate in the
near future either. People 1st estimate that
the sector will require 993,000 new staff by
2022 due to growth and high turnover rates.

Even with open immigration from EU
countries, the UK’s unemployment rate has
dropped to just 5 per cent, putting pressure
on businesses trying to source skilled
workers and leading to around 10,000
unfilled position on the sector.

If the UK leaves the EU, it’s reasonable to
assume the staffing and skills shortages cur-
rently being experienced by businesses will
be exacerbated, as UK training institutions
will not be able to compensate for the reduc-
tion in workers from the EU and the UK is
unlikely to reopen the TIER 3 immigration
route into the UK from non-EU countries.

There is, therefore, a significant risk that
staff shortages will increase, forcing up wage
costs for businesses and possibly lowering
the quality of service provided to customers.

8 Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

TOURISM

Leicester win boosts football tourism

The value of football tourism to
the UK’s visitor economy could
be in line for a significant boost
following Leicester City’s historic
Premier League title win this month,
according to tourism experts.

Football is the number one
sporting draw for international
tourists to Britain and in 2014
brought in £684m worth of spending
from international tourists.

VisitBritain director Patricia Yates
believes that Leicester can expect a
visitor boost with the city now on the
global football tourism map.

“Leicester City’s fantastic win is truly the
stuff of legends and has thrust the players,
the fans, the city and Britain as the ‘home
of football’ into the global spotlight,” said
Yates. “Football has mass international
appeal and a global fan base of billions and
we know that people like to visit the home
of their sporting heroes. We encourage
visitors from all over the world to travel to
Britain and enjoy a Barclays Premier League
football match with our ‘Football is GREAT’
campaign, as part of our drive to get tourists
out exploring more of regional Britain.”

Leicester captain Wes Morgan lifts the Premier League trophy

VisitBritain’s 2015 report — Football tourism
scores for Britain — highlighted the valuable
role of the Premier League as a global draw for
visitors to Britain and its importance in attract-
ing visitors outside the peak summer season.

It showed that, in 2014, 800,000 interna-
tional visitors went to a football match during
their trip, almost one in every 43 visitors, and
a seven per cent increase from 2010. Visitors
who attended a football match as part of their
trip spent an average of £855, compared to
£628 for visitors who did not attend a match.
Details: http://lei.srea=v4US8W_O

£40m tourism fund open for bids

VisitEngland is inviting bids for a
share of £40m fund aimed at driving
tourism growth across the country.
The Discover England Fund, a
staged three-year fund announced
by the government in last year’s
spending review, has been set
up to build ‘world-class’ tourism
products and experiences that cater
to the needs of international visitors
to boost inbound spend across
England, while also benefitting the
domestic tourism market.
VisitEngland is calling for projects
worth up to £250,000 in the first year,
with submissions accepted until 31 March 2017.
“Tourism is a major job creator and latest
figures show that visitors are coming here in
record-breaking numbers. However it is also
a fiercely competitive global industry;” said
VisitEngland chief executive Sally Balcombe.
“To fight for our market share and stay
competitive in this fast-moving, fast-growing
industry we need to be able to offer world-class
tourism products to the right customers at the
right time. By converting aspiration to visit
into bookings we can drive more visitors across

3 Twitter: @leisureopps

The Fund as been set up to build ‘world-class’ tourism products

England, ultimately spreading the economic
benefits of tourism across all our regions.”

The fund will address some of the chal-
lenges facing English tourism, according
to Balcombe, who said that how tourists
choose and book their holidays is changing.
Balcombe added that visitors from traditional
tourism markets are demanding new expe-
riences and places to explore, with some of
the strongest growth coming from markets
that do not know much about England.
Details: http://lei.sr?a=C2S4N_O
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Tickets are now on sale for the
world’s tallest and longest slide,
which will open inside Anish
Kapoor’s ArcelorMittal Orbit
London tower on 24 June 2016.

Known simply as The Slide, the
attraction is a collaboration between
Kapoor and designer Carsten Holler.

The 178m (590ft) helter skelter,
designed with Bblur Architects, will
start 76m (249 ft) above the ground
and includes transparent polycarbon-
ate sections allowing riders to look
at the surrounding Queen Elizabeth
Olympic Park as they descend.

The Slide will twist and turn 12
times, including a tight corkscrew section
named the ‘bettfeder’ - after the German
word for ‘bedspring. It ends with a 50 metre
straight run to the ground. Riders are expected
to hit speeds of up to 15 miles per hour during
the 40-second trip from top to bottom.

Construction is being led by Buckingham
Group Constructing using specialist abseilers
provided by CAN Structures, with structural
engineering work provided by BuroHappold.

Slide manufacturer Wiegand and British firm
Interkey are also involved in connecting the
attraction’s 30 steel sections, using a complex

The second phase of a 15-year
restoration and redesign pro-
gramme at London’s Victoria
and Albert Museum (V&A) is
nearing completion, with con-
struction progressing on the new
entrance, open courtyard and
underground gallery designed
by architecture studio AL_A.

The £49.5m Exhibition Road
Building Project — the V&A's largest
architectural scheme in 100 years
- is expected to open in 2017, now
that 95 per cent of its funding tar-
get has been reached, after a large
donation was received from the
Blavatnik Family Foundation.

At the heart of the project, which has been
led by AL_A Stirling Prize-winning founder
Amanda Levete, is the 1,100sq m (11,800sq
ft) column-free exhibition gallery beneath
the courtyard, which is purpose-built to
showcase temporary exhibitions and will
be one of the largest of its kind in the UK.

Groundworks began in 2014 and more than
22,000 cubic metres of soil were removed in
2015. The gallery structure has been created

© CYBERTREK 2016
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The Slide will twist and turn 12 times in total

procedure involving ropes and pulleys that
has been specially designed for the project.

Holler said: “Since 1999, I have built
a number of slides, both freestand-
ing and attached to buildings, but
never onto another artwork as in this case.

“Now that the two artworks will be inter-
twined with each other, I see it as one of these
double situations that I am so interested in.
I like it when a sense of unity is reached in
two separate entities, and you can find this
thought to repeatedly occur in my work.”
Details: http://lei.sr?a=7F7w7_O

The courtyard is also expected to be completed later this year

using 256 tonnes of steel — and over the next
few months - a skylight will be lifted into
place to bring natural light into the gallery.

The courtyard is also expected to be com-
pleted later this year after 14,500 porcelain tiles
- created in 13 different patterns in the Royal
Tichelaar factory in the Netherlands - are
laid to create the world’s first porcelain court-
yard. Each individual tile is crafted by hand.
Details: http://lei.sr?a=B9J;W_O

Alpamare readies its first
UK waterpark for launch

A £14m waterpark in Scarborough
is on-course to open later this year.

Approved by the council in 2014, North
Bay Water Park, operated by Alpamare
UK, will feature four rides, offering an
alpine theme with its lazy river, two-person
tubes, racing mats and body slide.

Additionally, the waterpark will host
a 480sq m (5,200s(q ft) indoor wave pool,
200sq m (2,150sq ft) outdoor family pool,
170sq m (1,829sq ft) outdoor infinity
pool, restaurant, terrace and landscaped
garden with luxury day cottages.

An on-site spa will also feature steam-
baths, a sauna and treatment facilities.
Details: http://lei.sr?a=M3Q6h_O

The work will take three years to complete

Big Ben to fall silent during
£29m repair operation

Big Ben’s famous chimes will be tem-
porarily silenced after 157 years of
almost uninterrupted service, as
the famous London clock tower
undergoes £29m worth of urgent repairs.

The work, which is to prevent Big
Ben’s mechanisms from failing, will
take three years to complete. In that
time, the Elizabeth Tower, which houses
the famous clock, will undergo
essential maintenance and repairs.

The clocks will not be stopped for the
entire three-year period, but will fall silent
for several months. Striking and tolling will
also be maintained for important events.

As part of the works, the refit could see
the clock faces of the tower stripped of
the black and gold colouring applied in
the 1980s to return them to their original
appearance, thought to be green and gold.

As an attraction, Elizabeth Tower
is visited by 12,000 people a year,
also drawing hundreds of thousands
of international tourists visiting the
London landmark as they tour the city.
Details: http://lei.sr?a=P7B6n_O
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SPA & WELLNESS

YouSPA digital portal
launches in the UK

Italian specialist spa search engine
Youspa has signed an agreement with
boutique beauty, spa and lifestyle con-
sultancy BMUK to work as their
partner in the UK and Irish spa market.

“BMUK and ourselves share the
same business objectives and approach,
namely giving first place to medium-
and long-term strategies to maintain
consistent business growth,” said Régis
Boudon-Doris, founder & CEO of YouSpa.

YouSPA’s European search site,
youspa.eu, features more than 100 search
parameters to enable users to find the
best spa for their wellness requirements.
Details: http://lei.sr?a=Gsj2R_O

The new Cary Spa opens in August

Cary Arms opening new
glass-fronted facility

Luxury five star inn the Cary Arms, on
Devon’s Babbacombe Bay, will open a
glass-fronted spa this August. The new
spa is part of its £1.5m expansion plans,
which include the opening of six Beach
Huts and two larger Beach Suites.

The new Cary Spa will feature a glass-
fronted pool and sunbathing deck,
offering panoramic vistas along the
unspoilt Jurassic coastline. Inside the spa,
there will be a series of treatment rooms
using Parisian spa and skincare brand
Yon-Ka, with treatments ranging from
‘vital defence’ facials to full-body Swedish
massages, and even a special men’s facial.

The spa will also include an experi-
ence shower, aromatherapy jets, a sauna
and steam room and a mini gym. Inn
guests will have full access to the spa.

The spa opening coincides with the
unveiling of the new Beach Huts and
Beach Suites. Sitting on the water’s
edge - with wet bars and log-burning
stoves — they will each sleep two people.
Details: http://lei.sr?a=Uzeqa_O
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Two very different spas -
the 4,000sq m (43,056sq
ft) Anazoe Spa in Costa
Navarino, Greece and The
Chelsea Day Spa Boutique in
London - have teamed up for
a unique cross-promotional
training programme that has
top therapists from each loca-
tion travelling to the other
to share local therapies and
spread the word about their
spas internationally.
Therapists from the
Anazoe Spa travelled to
London last month, bringing
their Greek-inspired signa-
ture treatments to the urban Chelsea Day Spa
boutiques, and in turn, top Chelsea Day Spa
therapists will travel to Greece in September
to share the London day spa’s top therapies.
This is the second year the partnership has
taken place, after a successful launch in 2015.
Dora Koromila, director of spa for Anazoe,
told Leisure Opportunities she is continually
evaluating partnership opportunities with
like-minded brands to promote her spa.
“The UK is indeed one of our key target
markets,” she explained. “Our partnership

~ Chelsea Day Spa in Anazoe tie-up

Dora Koromila, director of spa for Anazoe, is eager to partner spas

with The Chelsea Day Spa Boutique provides
a platform to specifically promote the Anazoe
Spa treatments, in turn, promoting Costa
Navarino overall, with the aim to encour-
age visitors to travel to Greece to experience
the Anazoe Spa in its normal surroundings.”

In addition, said Koromila, the promotion
has created a buzz on social media, and offers
a reward for the top-performing therapists,
who are able to travel to another spa in another
country and learn from their experiences.
Details: http://lei.sr?a=joR6P_O

Global Wellness Day is branching out

Several Global Wellness Day
ambassadors around the
world have found success in
spreading the reach of the
programme by approach-
ing local elected officials
to ask for their support.

Set to take place this year
on 11 June, the event will see
more than 3,000 properties
across the world take part in
the grassroots initiative.

The event - a not-for-
profit day of wellness
activities founded by Belgin
Aksoy of Aksoy Hotel
Group and owner of destination spa
Richmond Nua - will see workouts, work-
shops and classes covering mindfulness,
yoga, Pilates and many more areas on
offer to celebrate the fifth annual GWD.

This year’s theme is “Wellness for
Everyone!” and there is growing support from
elected officials in Canada, Cyprus, France,
India, Lithuania, Spain, Turkey and the US.

“Global Wellness Day is now recognised
as an agent of change and transformation,”
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GWD 2016 is gaining support from elected officials worldwide

said GWD international co-ordinator
Jean Guy de Gabriac, who is also CEO of
Belgium-based spa training and consul-
tancy company Tip Touch International.
“Together we are taking wellness into schools,
hospitals, senior homes and social care”

International beauty and spa therapy stan-
dard setter CIDESCO has announced that its
global membership covering 40 countries
worldwide is supporting the awareness day.
Details: http://lei.sr?a=E8Q9W_O
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The Wellness App

BRINGING YOU MORE CUSTOMERS, QUICKER PAYMENTS
& NEW MARKETING OPPORTUNITIES

received incentives/rewards
downloaded directly into the app
from workplace wellness programs,
insurers and membership companies
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redemptions can be in your account
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HOTELS

BrewDog plans beer-themed hotel

Draught beer on tap, mattresses
made from malt, a jacuzzi filled with
pale ale and a homebrew kit by the
bed. That’s the vision for a new beer-
themed hotel proposed by Scottish
craft beer company BrewDog, which
is set to use millions of pounds raised
in a crowdsourcing campaign to turn
their beer-soaked dream into reality.

Located in Aberdeen - close
to the company’s brewery - the
hotel will provide a place for staff,
importers, engineers, custom-
ers and beer tourists with a place
to stay when visiting BrewDog.

“Currently, every night of the
week we have two-dozen rooms
booked in Aberdeen-area hotels, so having
everyone stay under one roof simply makes
sense,” said the company in a statement.

The company’s year-long crowdsourc-
ing campaign Equity for Punks IV - the
fourth it has launched for various projects
over its lifetime - raised more than £5m in
the first 20 days and reached £19m by the
time it ended on 20 April 2016. This will now
be spent on developing the hotel project.

£19m has been raised in funding to develop the new hotel

In return for funding, investors have
become new shareholders in the company. The
model was introduced by BrewDog to spread
equity as widely as possible, preventing a big
brewery from taking a controlling stake. There
are currently over 40,000 shareholders.

BrewDog is now calling for sugges-
tions of how to design its beer hotel,
promising that no two rooms will be the same.
Details: http://lei.sr?a=Kge4C_O

Boutique set for Edinburgh Old Town

Work has begun on a new
g2om four-star hotel in
Edinburgh’s Old Town,
marking a milestone in hotel
operator Carlton’s ambi-
tions to provide more luxury
accommodation in the city.

The 98-room boutique
hotel has been designed by
local studio JMArchitects and
interior designers FG Stijl. It
will transform a key under-
used site on Market Street,
located next to Craig’s Close,
which has remained vacant
for more than 50 years.

Due to open in Qi
2018, visitors to the hotel
will have panoramic views of the city’s
UNESCO World Heritage Old Town - from
Princes Street Gardens to Calton Hill -
from a top floor penthouse lounge and bar.

JMArchitects design director Rod Duncan
said the appearance of the Old Town has
been determined by many different factors
throughout the life of the city, “generating an
enormously complex urban condition”

He said his studio have created a site-spe-
cific “biogeographical” response to these
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The development will transform a key under-used site on Market Street
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historic patterns and processes, which
will ensure the hotel is non-invasive and
respectful of its neighbouring buildings.

The hotel will be operated by the Carlton
Hotel Collection and is being delivered in
partnership with The EDI Group.

Councillor Gavin Barrie, chair at EDI, said:
“Delivering an outstanding luxury hotel in the
heart of Edinburgh’s Old Town is a signifi-
cant moment for the city’s leisure industry.”
Details: http://lei.sr?a=W6z6S_O

What would Brexit
mean for labour?

PETER DUCKER
is chief executive
of the Institute
of Hospitality

he UK hospitality sector has
a long history of employing
foreigners. In recent years,
there has been an increase
in the total proportion of migrant
(foreign-born) workers, from 19 per
cent in 2004 to 28 per cent in 2014. The
proportion of migrants in the hospitality
workforce varies across the country,
reaching a peak in London of 72 per cent.
The general perception is that most
migrant workers fill entry-level roles that
many Britons do not consider attrac-
tive. However, migrants occupy 37 per
cent of all skilled roles (such as chefs)
and 28 per cent of managerial positions
(an increase from 20 per cent in 2009).
Due to hospitality’s success and growth
in recent years, we are facing a significant
skills shortage. In a recent interview, restau-
rateur Chris Galvin described the impact
of increased demand for staff caused by
the high number of new restaurant and
hotel openings in London, and said his
business would not be able to run without
European staff. Would Brexit spell the end
of this important source of staff? A lot
would depend on the kind of deal the UK
agreed with the EU after exit. If it remained
within the single market, it would almost
certainly retain free movement rights,
allowing EU citizens to work in the UK.
However, the ‘Norway model, under
which the UK would be part of the
European Economic Area (EEA), under-
mines perhaps the key reason for wanting
to leave the EU in the first place: the UK’s
ability to control immigration. Some in
the leave campaign are proposing contin-
ued access to the single market (and free
movement) as a stepping stone in a longer
process towards greater UK independence
(and border controls). Although many
leaders would like to employ more Britons,
recruiting large numbers from the domestic
market to replace EU workers could be dif-
ficult, given low current unemployment
levels. On the other hand, losing some EU
workers could act as the extra spur needed
for the UK hospitality industry to finally
make itself a career of choice for Britons.
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Holistic design will be key for future buildings

-

Arup exec: Wellness
buildings are the future

The global foresight manager at interna-
tional architecture and engineering firm
Arup has told Leisure Opportunities that
closer collaboration between architects,
designers, developers and investors is
essential if the buildings of the future are to
successfully boost our health and wellbeing.

Josef Hargrave said the increas-
ingly sophisticated demands we
make of our buildings necessi-
tate a more holistic approach in
how they are designed and developed.

“We’re moving from a world where
building design has been driven to a
large degree by sustainability targets
to one where the impact on user and
health and wellbeing is being increas-
ingly considered,” he said. “The horizon
and breadth of things that architects and
designers have to consider to achieve this
is always increasing, and as a consequence
the complexity of getting it right grows”
Details: http://lei.sr?a=s6B2X_O

Architects using VR to
walk clients through plans

The potential of virtual reality (VR) has
won the attention of global studio NBBJ,
who this month announced an inno-
vative business partnership with tech
startup Visual Vocal to incubate and
develop a VR productivity platform that
will initially be exclusive to them, before
being made available to other architects.

The firm claim that they are the world’s
first design studio to support a virtual
reality startup inside their own offices.

“NBBJ’s decision to launch Visual Vocal
is representative of our ongoing mission
to find more informative and inspiring
ways to engage clients in the design pro-
cess,” said NBB] managing partner Steve
McConnell. “This partnership will rad-
ically shift the way design feedback is
sourced and integrated into projects,
and the speed at which it can be done.
Details: http://lei.sr?a=r2H8z_O
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Battersea project powers forward

Rachel Haugh, the co-
founder of British architects
SimpsonHaugh and Partners,
has told Leisure Opportunities
about her studio’s work
on Phase One of Battersea
Power Station development,
which is nearing completion.

The huge project to build
Circus West — a 90,110sq m
(970,000s(q ft) development
including new homes, work-
spaces, shops, restaurants,
fitness facilities, cafés and
cultural venues by the River
Thames adjacent to Battersea’s
four iconic chimneys - is
scheduled to open from October 2016.

The milestone will mark the first completed
project in the high-profile and long-ges-
tating renewal of the power station, which
has been masterplanned by Rafael Vinoly.

Six other phases will include schemes
designed by Frank Gehry, Norman Foster
and potentially Bjarke Ingels. Overseen by
the Battersea Power Station Development
Company (BPSDC), the 40-acre project will
create 18 acres of new public space, including a
six-acre public park, approximately 200 shops

e

Circus West is due to be completed in October 2016

and restaurants, plus other “state-of-the-art”
leisure and recreation facilities.

The whole project is the flagship develop-
ment of the wider regeneration of the Nine
Elms district: a combination totalling 20
separate projects covering 560 acres.

“It’s interesting working in a phase of such
a major project because the site youre work-
ing in is so huge,” said Haugh. “As a result, it’s
been immense and relentless in its scale. It’s by
far the biggest project we've ever worked on.
Details: http://lei.sr/?a=e253Q_0O

Aberdeen Football Club
has scrapped plans build a
new stadium at its preferred
site in Loirston in favour
of a £40m development in
the Kingsford part of the city.
Revealing the propos-
als, chair Stewart Milne said
the new location offered
the opportunity to build
both the stadium and train-
ing facility on a single site.
He explained that the club
has acquired full control of
the land and had already
carried out a feasibility study.
“Since Loirston was pre-
viously identified as our site
for the new stadium, there have been various
changes in circumstances and furthermore
the development of the AWPR will now pro-
vide easy access to the new site at Kingsford,”
said Milne. “AFC and Aberdeen City Council
see a new stadium and training facilities as a
vital part of the region’s infrastructure, and
there is a strong desire by the club to deliver
these new facilities as soon as possible”

3 Twitter: @leisureopps

The stadium is expected to be ready for the start of the 2019/20 season

The new training facilities are due to be built
by 2018, with the new stadium set to open in
time for the 2019/20 season. Glasgow archi-
tects Holmes Miller are behind the designs.

Milne added: “Extensive site diligence has
already been carried out at Kingsford to estab-
lish the feasibility of the land area and also
the requirements for the planning process.”
Details: http://lei.sr?a=S2V6Y_O
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TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

Ealing Council is looking to procure a
Contract for Hanwell Community Centre,
Westcott Cres, Hanwell W7 1PD

The new contract should be in place by 1st April 2017. The public
financial situation has changed considerably over the past couple of
years. The Government has been making significant reductions in all
public spending, especially to local Council funding. The successful
operator will support the Council in delivering our corporate priorities.

The Management Service is currently delivered within the Major
Projects & Development Section that sits in the Environment &
Customer Services Department.

The offer includes full management of Hanwell Community Centre
which currently has the following facilities:

o Small hall suitable for sports such as five-a-side football, basketball
which can also be booked for events such as weddings, parties etc.
Large hall for badminton (4 courts)

Offices, classrooms and meeting rooms

Boxing, judo and karate area

Art studio

Basement currently used for pottery, upholstery, scenery storage
and production

In addition to the above there are two educational establishments
based at the centre.

The Council has big plans for improvements at Hanwell Community
Centre with initial phase 1 works valued at £350k being completed
during this summer (2016). The successful partner will be key in
helping the Council to secure further funding to help deliver phase 2
works (value £3.7m) which include the installation of a lift to improve
accessibility, major refurbishment, proposed alterations to the main
approach and improvements to signage for the wider site.

Closing date: 4pm, Friday 10th June 2016
If you are interested in this opportunity,
please register with our procurement
advisors, Max Associates at
info@max-associates.com

Once you have registered, you will be able to
view the details of the opportunity and complete
all forms at the ProContract (Due North) website.  wwiw.ealing.gov.uk

LEISURE PROPERTY FORUM

MEMBERSHIP INCLUDES:
® Regular networking opportunities

® A full programme of leisure property
related early evening seminars

® Details of forthcoming LPF events and other
industry dates on our website

® Members’ rates to LPF seminars and events

Complimentary places at some events

® A free subscription to Leisure Opportunities
magazine, which features regular LPF columns,
tenders, for sale adverts and property news

® A 10% discount on property advertising in Leisure
Opportunities magazine

® A dedicated LPF monthly email bulletin, delivered
straight to your mailbox

® Access to the full listing of all our members

FOR MORE INFORMATION CONTACT:
Michael Emmerson, LPF Administration
E: info@leisurepropertyforum.org

T: 01462 471932 F: 01462 433909

W: www.leisurepropertyforum.org
|
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Are you interested in being a key player
in delivering high quality, cost effective
sport and physical activity services
across Stirling? Are you willing to
commit to and invest in improving health and wellbeing
of residents? Are you prepared to deliver innovation and
growth to the economy and social capital of Stirling?

If the answer to these questions is YES then read on.

Stirling Council is an ambitious and forward thinking council positioning

itself to be the sport, physical activity and wellbeing capital of Scotland. In
pursuit of that aspiration a new sport, physical activity and wellbeing strategy
has been developed with our partners, outlining a new, ambitious and
adventurous approach, and representing an aspiration and ambition to achieve
the best. The Council is now looking to engage with innovative, energetic

and forward thinking operators to gauge the market interest in potentially
managing and operating our sport and physical activity services, facilities and
creating opportunities that secure our ambitious goals in this area.

As a first step the council will be holding a soft market testing event on
Thursday 9th June 2016 at the Raploch Community Centre in Stirling. The
purpose of this event is to allow the council to engage with operators to test
its proposals and assumptions against current best practice in the market
place. The day will include an introduction from the council followed by
“break out” sessions to discuss key issues critical to this process.

To register your interest in attending the event and view the
prospectus you should log on to the Public Contracts Scotland Portal
http://www.publiccontractsscotland.gov.uk/Default.aspx

Expressions of interest need to be registered via the portal by 5.00pm
on Friday 20 May 2016.

For interested parties with any questions about this opportunity
please contact Nicola Webster - webstern@stirling.gov.uk

savills.co.uk

TO LET - 18 HOLE GOLF COURSE AND
CLUBHOUSE WITH PERMISSION TO
DEVELOP A FLOODLIT DRIVING RANGE
OADBY, LEICESTERSHIRE

Leicester City Centre: 4 miles, M1/M69 (Junction 21): 5 miles

18 hole 6,000 yard par 72 golf course ¢ golf clubhouse and golf
professional’s shop buildings ¢ greenkeeper’s building ¢ planning
consent for construction of 15 bay floodlit golf driving range with
landscaping ¢ car parking for approximately 80 cars ¢ EPC=E
About 106.3 acres Rental offers invited

Savills Oxford Leisure asimmons@savills.com 01865 269000
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= LYNDON YEOMANS

PROPERTY CONSULTANTS

Are you thinking of buying, selling, reviewing
or leasing health & fitness sites in 20167

CONTACT THE PROFESSIONALS:
Lyndon Yeomans Property Consultants LLP
11 Savile Row, London W1S 3PG

Tel: 020 7437 9333

www.lyndonyeomans.co.uk

Isle of Wight
property experts
covering all
sectors of the

Hose
Rhodes
Dickson

RETAIL AND LEISURE EXPERTS
INDEPENDENT NO NONSENSE ADVICE

WIL D

COMMERCIAL PROPERTY

01244 321 555
www.wildcp.co.uk

PROPERTY DIRECTORY

please contact

leisure industry.

CONTACT: 01983 527727
Nick Callaghan, Lisa Mercer or Janet Morter

www.hose-rhodes-dickson.co.uk

LEISURE PROPERTY FORUM
CORPORATE MEMBERS' DIRECTORY

3DReid Ltd

Tel: 0121 212 2221
www.3dreid.com

Alan Conishee & Associates Ltd
Tel: 020 7700 6666
www.conisbee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP

Tel: 0207638 1111
www.ashurst.com

Barclays Bank Plc

Tel: 07920 267452
Bilfinger GVA

Tel: 0207 911 2228
www.gva.co.uk

BNP Paribas Real Estate UK
Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com

Burges Salmon LLP

Tel: 0117 902 6681
Burrows Little

Tel: 020 77249783
www.burrowslittle.com
CallisonRTKL-UK Ltd

Tel: 020 7306 0404
www.rtkl.com

Canadian & Portland Estate Plc
Tel: 07990 033337

(BRE Ltd

Tel: 020 7182 2197
www.chre.com
Chesterton Humberts

Tel: 020 3040 8240
Christie & Co

Tel: 0113 389 2700
www.christiecorporate.com
Citygrove Securities Plc
Tel: 020 7647 1700
Www.citygrove.com

(MS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmck.com
Colliers International
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com

Davis Coffer Lyons

Tel: 020 7299 0700
www.coffergroup.co.uk
DKAhp

Tel: 020 7637 7298
www.dkahp.com

D1Z

Tel: 020 3296 4317
FaulknerBrowns Architects
Tel: 0191 256 1548
www.faulknerbrowns.co.uk

Fieldfisher

Tel: 020 7861 4171
Fladgate LLP

Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited

Tel: 020 7280 4700
www.fleurets.com
Forsters LLP

Tel: 020 7863 8333
www.forsters.co.uk.
Fraser Coutts & Partners Ltd
www.frasercoutts.com
Freeths LLP

Tel: 0845 271 6775
www.kimbellsfreeth.com/hospitality
Gala Leisure Limited
Tel: 0208 507 5445
www.galacoral.com
Gerald Eve LLP

Tel: 020 7333 6374
www.geraldeve.com
Go Jumpin Ltd

Tel: 07985 523 650
Gordon Dadds

Tel: 020 7493 6151
Hadfield Cawkwell
Davidson Limited

Tel: 0114 266 8181
www.hcd.co.uk

Holder Mathias

Tel: 0207870735
Howard Kennedy LLP

Tel: 020 3755 5507
www.howardkennedy.com
Indigo Planning

Tel: 020 8605 9400
www.indigoplanning.com
James A Baker

Tel: 01225 789343
Jones Lang Lasalle

Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Knight Frank LLP

Tel: 020 7861 1525
Lambert Smith Hampton
Tel: 0207 955 8454
www.Ish.co.uk

Land Securities Properties Ltd
Tel: 020 7747 2398
www.x-leisure.co.uk

LaSalle Investment
Management

Tel: 0207 852 4562
Legal & General Investment
Management Holdings Ltd
Tel: 0203124 2763
www.lgim.co.uk

Lunson Mitchenall
www.lunson-mitchenall.co.uk
Matthews & Goodman

Tel: 020 7747 3157
www.matthews-goodman.co.uk

Plus there are more than 70 other companies represented by individuals.

Simon Hinksman on

(01462) 471905

or email
property@leisuremedia.com

For membership information
please contact Michael Emmerson
info@leisurepropertyforum.org

www.leisurepropertyforum.org

Memery Crystal LLP

Tel: 020 7242 5905
Merlin Entertainments Ltd
Tel: 01202 493018
www.merlinentertainments.biz
Montagu Evans LLP

Tel: 0207 493 4002
Odeon & UCI Cinemas Ltd
Tel: 0161 455 4000
www.odeonuk.com
Olswang

Tel: 020 7067 3000
www.olswang.com

Pinders

Tel: 01908 350500
www.pinders.co.uk
Pudney Shuttleworth

Tel: 0113 3444 444
www.pudneyshuttleworth.co.uk
Rank Group Plc

Tel: 01628 504000
www.rank.com

Roberts Limbrick Ltd

Tel: 03333 405500
www.robertslimbrick.com
RPS CgMs

Tel: 0207583 6767
Savills (UK) Ltd
www.savills.com

Shelley Sandzer
www.shelleysandzer.co.uk

SRP Risk & Finance LLP
Tel: 0208 672 7707
WWW.s-I-p.co.uk

The Leisure Database Company
Tel: +44 (0)20 3585 1441
www.leisuredb.com

The Substantia Group
Tel: 020 37701788
www.subacg.com
TLTLLP

Tel: 0117917 7777
www.tltsolicitors.com
Tragus Group

Tel: 020 7121 6432
www.tragusgroup.com
Trowers & Hamlins LLP
Tel: 020 7423 8084
www.trowers.com
Wagamama Ltd

Tel: 0207 009 3620
Www.wagamama.com
Willmott Dixon
Construction Ltd

Tel: 01932 584700
www.willmottdixon.co.uk
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TRAINING

New course targets elite training

A new Level 4 strength and
conditioning fitness qualifica-
tion has been created to help
fitness professionals and sports
coaches carve a niche in the
competitive world of elite training.
The REPs-aligned course, devel-
oped by training provider Strength
and Conditioning Education, aims
to equip graduates with the training
models and business tools needed to
work with elite athletes, open their
own performance gym, and work as
a performance personal trainer.
“The course is about analysing,
designing, performing and review-
ing a strength and conditioning
programme tailored to the needs of athletes
of all abilities,” said Brendan Chaplin, founder
of Strength and Conditioning Education.
“Weve designed it for people to join from
a wide range of backgrounds and learning
pathways. We also cover coaching skills, behav-
ioural change, business development and more.”
The qualification outcomes are designed
to enable professionals to perform a needs
analysis of the performance activity and athlete.
This include the ability to design, review and
deliver a strength and conditioning programme
to improve sports performance; and achieve

Strength and Conditioning Education founder Brendan Chaplin

training goals such as increased strength,
power and endurance, coach Olympic lifting,
speed, movement and mobility training.

Chaplin added: “This will set the standard
for fitness professionals who will be working
on the development of the athlete, focusing
on what is needed to improve perfor-
mance, such as strength, speed, endurance,
mobility and movement competency”

The first intake of the course began last
month, with scholarships available for gradu-
ates of previous courses run by the company.
Details: http://lei.sr?a=Ksusc_O

Future Fit takes on PT skills gap

A new training programme for
fitness professionals aims to boost
the effectiveness of personal trainers
by covering areas where their
skills are currently lacking.

The PT Skills Gap Programme has
been devised by Future Fit Training
in response to calls within the
industry to increase skills and profes-
sionalism among personal trainers.

Research carried out by Future
Fit Training in conjunction with
ukactive and CIMSPA identified that
knowledge and empathy were often
lacking among personal trainers. The
findings add to a growing sentiment
in the industry that many qualifications do not
provide candidates who are fit-for-purpose,
with a lack of ‘soft skills’ a frequent red flag.

Key areas of concern highlighted by oper-
ators, employers and the PTs themselves
include: communicating with clients, pre-
paring and implementing client-centred
solutions, mastering behaviour change and
developing a defined identity, business image
and professional manner in the workplace.

©CYBERTREK 2016

3 Twitter: @leisureopps

Lack of ‘soft skills’ among PTs is a perennial industry concern

Future Fit Training says it aims to address
these concerns head on by creating its PT Skills
Gap Programme, intended to enable personal
trainers to improve their skill-set, build
their confidence and excel in their career.

The programme is designed to enable PTs to
produce satisfied clients through ‘Behaviour
Change Coaching’ and also maximise their
profits through business building training.
Details: http://lei.sr?a=wow4V_O
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Hit the Ground

Running with an

Qualification

Discover the opportunities
available to your learners when

you become an Active IQ
approved centre. We will ensure
you are fully prepared to offer
students everything they need
to start their careers in the active
leisure sector.

Connect with us

in ¥

#activequalifications

Visit
www.activeiqg.co.uk/join

to become approved and get your
first 5 registrations free - quote
‘5sREG15’

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital
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LEISURE OPPORTUNITIES TRAINING DIRECTORY  call +44 (0)1462 431385

Training
that works.

E =
CREW understand that staff development can be difficult and time consuming,

but we know that your people can make the difference between a good business
and a great business.

CREW training will:
« Inspire great customer service
+ Boost retail and FOH confidence

« Enhance communication and presentation skills
« Develop interactive talks and shows
« Improve team morale 'C@

 Increase revenue

“As a direct result of CREW training our fund pot for
“Gems of the Jungle” at £5000 in August went through
the roof and we amassed a further £18,000 in just six
weeks. Brilliant!” (summer season 2011) www.crew.uk.net

: info@crew.uk.net
Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration 0845 260 4414
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TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

Premier
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YOU NEED.

Hit the Ground
Active IQ Qualification

Discover the opportunities available

Premier Training provides the expert
training YOU need.

Recruitment Solutions

Inhouse training

Corporate rates

NEW! Health and Wellbeing Qualification

* The Premier Training International Industry Survey was conducted between
August and September 2014, involving over 400 Employers, Personal Trainers
and Personal Trainer Students

to your students when you become
an Active IQ approved centre. We

will ensure you are fully prepared to .
4 v prep Connect with us

in ¥

offer students everything they need

to start their careers in the active

EMAIL: corporate@premierglobal.co.uk
OR CALL: 03333 212 092
www.premierglobal.co.uk

leisure sector.

#FITFORYOU

#activequalifications

TRAINING & EDUCATION DIRECTORY

For more details on the following courses visit www.leisureopportunities.co.uk

Company: Bucks New University
Location: High Wycombe, UK
m FDSc Sport, Exercise & Health

m BSc (Hons) Sports Therapy

m BSc (Hons) Sport and Exercise
Science

B MSc Health Rehabilitation and
Exercise

m BA (Hons) Sport Business
Management

m BA (Hons) Sports Development
and Coaching

m FDA Sports Officiating

m BA (Hons) Sports Development
and Coaching

B MSc Health, Exercise and
Wellbeing

m BA (Hons) Sports Marketing

m BA (Hons) Exercise, Health and
Fitness Management

lifetime

the future feels good

Company: Lifetime
Location: Nationwide, UK

m Personal Training Diploma
m Lifetime PTA Global Maxima

m Personal Training Diploma

premier,

Company: Premier Training
International Ltd
Location: Nationwide, UK

m Become a Personal Trainer

m Qualify with Premier Training and
work for PURE GYM!

m Become a Gym Instructor -
guaranteed interviews!

focus

training
Company: Focus Training
Location: Nationwide, UK
B Become a Personal Trainer
m GP Exercise Referral
m Exercise to Music Instructor

B Become a Gym Instructor

75 HUMAN KINETICS

Company: Human Kinetics
Location: Online

m Conditioning to the Core Online
CE Course

m High-Performance Training
Sports Online CE Course

m Bodyweight Strength Training
Anatomy CE Course

ORI

Company: Origym
Location: Nationwide, UK

m Online Personal Training course

AMAC

Company: Amac Training Ltd
Location: Various, UK

m Become a Gym Instructor or
Personal Trainer

Diverse Trainers

Company: Diverse Trainers
Location: Nationwide, UK

m Personal Training

TO ADVERTISE CALL +44 (0)1462 431385
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LEISURE OPPORTUNITIES APPOINTMENTS

Exciting Opportunities
at the David Ross Sports Village

With award-winning campuses in the United Kingdom,
China and Malaysia and over 40,000 students from 150
countries across the world, The University of Nottingham
is a truly global university.

Our reputation for excellence is matched by our sporting
pedigree, and we are proud to include Olympic medallists
and international-standard athletes among our students
and alumni.

We are passionate about providing our staff and
students with the best facilities possible. Our brand
new £40 million David Ross Sports Village will allow the
Department of Sport to continue to offer an extensive
programme of sporting activities and events at the very
highest level.

The inspirational venue will offer a 200-station fitness
suite, a 60m indoor sprint track and two dance studios.
The two 10 court sports halls will represent the largest
University offering in the UK. On top of that there will
also be six glass squash courts plus the only all-glass
competition court at any university. Add to this an
advanced sports performance clinic, a hydrotherapy
pool and a climbing wall and you have a truly world class
sporting complex.

The University of

Nottingham

UNITED KINGDOM - CHINA - MALAYSIA

We have made an unprecedented level of investment in
sport at The University of Nottingham. There's really never
been a better time to join us. We are currently recruiting to
the following roles:

B Assistant Director of Sport: Business
Development

Front of House Manager

Aquatics Officer

Group Exercise Coordinator

IT Systems Administrator

Lead Strength & Conditioning Coach
Climbing Wall Manager

Scholarship and Recruitment Manager
Sports Marketing Communications Manager
Sports Marketing Communications Officer

Sports Volunteering Officer

At the University, we aim to give you all the support you
need to nurture your talent and reach your career goals

in a friendly and professional environment. In addition we
are able to offer a competitive salary and benefits package
including a generous holiday allowance and pension
scheme.

And of course, as a University employee, you will have
access to the excellent David Ross Sports Village —
as well as leisure and childcare facilities across our
campuses.

So if you want to be part of this exciting new venture and
join our dynamic university sports team, we want to hear
from you.

For more information and to apply online, please visit:
www.nottingham.ac.uk/sport/drsvjobs

call +44 (0)1462 431385



http://www.nottingham.ac.uk/sport/drsvjobs

TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com
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achie
lifesty

Health Relationship Manager

Salary: extremely competitive
Based: Egham, Surrey

Achieve Lifestyle (leisure trust) is expanding and we want an
outstanding leader, to manage the health and fitness aspects of
the business.

To do this role well, we seek someone who enjoys working with
people, ensuring excellent customer service standards are met,
seeks creative problem solving, and has an eye for detail.

You must have excellent people management skills, be a great
communicator and be well organised. The job involves manag-
ing current as well as opening up new health and fitness facili-
ties that are in construction. Our standards are high, and you
will be expected to make a positive and lasting contribution.

Small print: If you are someone who just likes to tick boxes with-
out concern for their meaning - please do not apply.

For an informal chat please contact Hazel Aitken CEO at
Hazel. Aitken@achievelifestyle.co.uk 01784 437695

Alternatively please email your CV to;
jobs@achievelifestyle.co.uk

Join our team and become part of an exciting
opportunity to shape the future of our dynamic and
forward thinking Charitable Trust.

We currently have a vacancy for a Centre Manager
at our regional facility, GL1, located in Gloucester.

Reporting to the Director of Business, you will be a key
member of the senior management team.

You will be driving the continuous improvement in the
management and operation of our facility.

The key focus for the successful candidate will be the
ability to motivate the team to deliver consistently
high standards of service.

DO YOU HAVE THE ENERGY, PASSION AND AMBITION TO MAKE
YOUR MARK IN THE LEISURE SECTOR?

CENTRE MANAGER AT GL1 LEISURE
SALARY £33,500

You should be quality driven, have sound operational,
communication and people skills, with the flexibility to
deliver results.

If this role sounds like the opportunity that you have
been looking for, then we would like to hear from you.

To request an application pack contact Jenny Hartell on
01452 396 601 or at Jennifer.hartell@aspiretrust.org.uk

CLOSING DATE 12.00 on Tuesday 31st May
INTERVIEW DATE Tuesday 7th June

01452 396 601 (]S

L]
WWW.ASPIRETRUST.ORG.UK SPORTS AND QTURHL TRUST
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TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

For more details on the following jobs

visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385

Leisure Assistant

Company: GLL

Location: Various locations, UK
Trainee Duty Manager
Company: Parkwood Leisure
Location: Solihull, UK

Centre Manager

Company: Impulse Leisure
Location: Thurrock, Essex, UK
Member Services Advisor
Company: Pure Gym Limited
Location: Leeds City Centre, UK
Food and Beverage Assistant
Company: Parkwood Leisure
Location: Cardiff, UK
Co-ordinator

Company: Wheels for All
Location: Birmingham, UK

Swim Teacher

Company: Everyone Active
Location: Southam Leisure Centre, UK
Level 1& 2 Trampoline Coach
Company: Everyone Active
Location: Sutton, Surrey, UK
Swimming Teachers
Company: Everyone Active
Location: Sutton, Surrey, UK
Lifeguard

Company: Everyone Active
Location: Various locations, UK
Recreational Assistant
Company: Parkwood Leisure
Location: Portsmouth, UK
Trainee Duty Manager
Company: Parkwood Leisure
Location: Portsmouth, UK
Personal Trainers

Company: The Gym Group
Location: Various locations, UK
Fitness Motivator

Company: Everyone Active
Location: Sutton, Surrey, UK
Front of House Receptionist
Company: Everyone Active
Location: Sutton, Surrey, UK
Freelance Personal Trainer
Company: Everyone Active
Location: Sutton, Surrey, UK
Receptionist

Company: Everyone Active
Location: Hertford, UK
Lifeguard

Company: GLL

Location: Various locations, UK
General Manager

Company: The Gym Group
Location: Luton, UK

Relief Duty Manager
Company: Everyone Active
Location: Stratford - Upon - Avon, UK
Casual Fitness Motivator x 2
Company: Everyone Active
Location: Southall, London, UK

Duty Manager

Company: Everyone Active
Location: Stratford - Upon - Avon, UK
Assistant General Manager
Company: The Gym Group
Location: Blackpool, UK

Sports and Leisure Manager
Company: London Borough of Bexley
Location: south east London, UK
Club Promoter

Company: énergie group

Location: North Finchley, London, UK
Swimming Instructors x 4
Company: Sandwell Leisure Trust
Location: West Midlands, UK
Fitness Club Manager
Company: énergie group

Location: Finchley, London, UK
Fitness Instructor

Company: énergie group

Location: North Finchley, London, UK
Membership Consultant
Company: Everyone Active
Location: Wembley, UK
Reception - Maternity Cover
Company: City University London
Location: London, UK

Technical Stage Manager
Company: Parkwood Leisure
Location: Crawley, UK

Shift Supervisor

Company: Walsall Council

Location: Walsall, UK

Recreation Assistant
Company: Kingston College
Location: Kingston, Surrey, UK
Swim Teacher

Company: Everyone Active
Location: Stratford - Upon - Avon, UK
Membership Sales Advisor
Company: énergie group

Location: Forest Hill, UK
Recreation Assistant
Company: Everyone Active
Location: Fareham, Hampshire, UK
2 x Duty Manager

Company: Huntingdonshire DC
Location: Cambridgeshire, UK
Sales Manager

Company: énergie group

Location: Cricklewood, UK

Duty Manager

Company: Team Sport Karting
Location: Crawley, UK

Duty Manager (Part time)
Company: Team Sport Karting
Location: Eastleigh, UK

Fitness Instructor

Company: énergie group

Location: Tunbridge Wells, UK
Team Leader

Company: Huntingdonshire DC
Location: Cambridgeshire, UK

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

Duty Manager

Company: Team Sport Karting
Location: North London, UK
Sport Coordinator

Company: Merton School Sports
Location: Morden, Surrey, UK
Gym Manager

Company: Stantonbury Arts & Leisure
Location: Milton Keynes, UK
Recreation Assistant
Company: Legacy Leisure
Location: Bicester, UK

Fitness Instructor

Company: Legacy Leisure
Location: Bicester, UK

Duty Manager

Company: Parkwood Leisure
Location: Thetford, UK
Operations Manager
Company: Tonbridge School
Location: Kent, UK

Retail Manager

Company: Everyone Active
Location: Shipston Leisure Centre, UK
General Manager

Company: Parkwood Leisure
Location: Maidstone, UK
Swimming Dev Manager
Company: Coventry Sports Foundation
Location: Coventry, UK

Centre Manager

Company: Coventry Sports Foundation
Location: Coventry, UK
Receptionist

Company: Sandwell Leisure Trust
Location: West Midlands, UK
Catering Assistant

Company: GLL

Location: London, UK

Sales Advisor

Company: Legacy Leisure
Location: Barry, UK

Duty Manager

Company: Jump Arena

Location: Luton, Bedfordshire, UK
Sports Facilities Supervisor
Company: Bromsgrove School
Location: Worcestershire, UK
Leisure Attendant x 8
Company: Sandwell Leisure Trust
Location: West Midlands, UK
Gym and Fitness Instructor
Company: Sandwell Leisure Trust
Location: West Midlands, UK

Call Centre Service Advisor
Company: truGym

Location: Stevenage, UK

Team Leader

Company: Everyone Active
Location: Waltham Abbey, Essex, UK
Operations Manager
Company: Everyone Active
Location: Aylesbury, UK

3 Twitter: @leisureopps

Sports Facilities Assistant
Company: Bromsgrove School
Location: Bromsgrove, Worcester-
shire, UK

Food and Beverage Leader
Company: Parkwood Leisure
Location: North Somerset, UK
Facility Manager

Company: Erewash Borough Council
Location: Long Eaton, UK

Relief Duty Managers
Company: Everyone Active

Location: Bedworth Leisure Centre, UK
Membership Consultant
Company: Everyone Active
Location: Fareham, UK

Group Exercise Instructors
Company: Everyone Active
Location: Fareham, Hampshire, UK

Swimming Teacher
Company: Everyone Active
Location: Basildon, UK
Receptionist (P/T)
Company: Everyone Active
Location: Basildon, UK

Freelance Yoga Tutor
Company: YMCAfit

Location: Ashton, Manchester, UK
Duty Manager

Company: Love Withington Baths
Location: Manchester, UK

Sales Manager

Company: Parkwood Leisure
Location: Bristol, UK

Contract Sales Manager
Company: Everyone Active
Location: Fleet, Hampshire, UK
Membership Consultant
Company: Everyone Active
Location: Sutton, UK

Club Manager

Company: énergie group

Location: Brentford, UK

Trainee Lifeguard

Company: Everyone Active
Location: Stratford - Upon - Avon, UK
Membership Consultant
Company: Everyone Active
Location: Watford, UK

Swim Manager

Company: Everyone Active
Location: Hetton Le hole, UK
Chief Executive

Company: Cyclopark

Location: Gravesend, Kent, UK
Personal Trainer

Company: énergie group

Location: Various locations, UK
Consultant

Company: 4 global

Location: Chiswick, West London, UK
General Manager

Company: Frinton Lawn Tennis Club
Location: Frinton-on-Sea, UK

©CYBERTREK 2016
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Events Manager - Harrow
Company: Everyone Active
Location: Harrow, UK

Swim Teacher Level 2
Company: Everyone Active
Location: Stowmarket, UK

Area Sales Manager
Company: eGym

Location: London (UK travel), UK
Sports Marketing and
Communications Manager
Company: University of Nottingham
Location: Nottingham, UK
Recruitment and
Scholarship Manager
Company: University of Nottingham
Location: Nottingham, UK

Assistant Director of Sport/
Physical Recreation

Company: University of Nottingham
Location: Nottingham, UK

Group Exercise Co-ordinator
Company: University of Nottingham
Location: Nottingham, UK

IT Systems Administrator
Company: University of Nottingham
Location: Nottingham, UK

General Manager

Company: The Gym Group
Location: London Peckham Rye, UK
Recreation Assistant
Company: Everyone Active
Location: Fareham, Hampshire, UK
Climbing Wall Manager
Company: University of Nottingham
Location: Nottingham, UK

Team Leader

Company: Harrow School
Location: Middlesex, UK

Fitness Instructor

Company: énergie group

Location: Forest Hill, UK

Fitness Instructor

Company: énergie group

Location: Loughborough, UK
Attention Personal Trainers
Company: Club Training

Location: Nationwide Opportunities
Membership Sales Advisor
Company: énergie group

Location: Hartlepool, UK

Fitness Instructor

Company: énergie group

Location: Maidstone, UK

Regional Account Manager
Company: Harlands Group

Location: Midlands and South, UK
Swimming Teachers

Company: Everyone Active

Location: Bedworth, UK

Pilates Instructors

Company: Bootcamp Pilates
Location: London, UK
Recreational Assistant
Company: Legacy Leisure

Location: Windsor, UK

Sports Volunteering Officer
Company: University of Nottingham
Location: Nottingham, UK

Front of House Manager
Company: University of Nottingham
Location: Nottingham, UK

Fitness Motivator (Part Time)
Company: Everyone Active

Location: Southam Leisure Centre, UK
Swimming Teacher

Company: Everyone Active

Location: Nuneaton, Warwickshire, UK
Health Relationship Manager
Company: Achieve Lifestyle
Location: Egham, Surrey, UK
Educator / Trainer

Company: Viviscal Professional
Location: Various, UK

Aquatics Officer

Company: University of Nottingham
Location: Nottingham, UK

Spa Director

Company: Mandarin Oriental
Location: Barcelona, Spain

Spa Director

Company: Mandarin Oriental Prague
Location: Prague, UK

Swim Teachers

Company: Brio Leisure

Location: North West, UK

Leisure Attendants

Company: Brio Leisure

Location: North West, UK

Lead Strength and
Conditioning Coach

Company: University of Nottingham
Location: Nottingham, UK
Operations Assistants
Company: Harrow School

Location: Middlesex, UK

Sales and Marketing Manager
Company: Xercise4less

Location: Various locations, UK

Personal Trainer
Company: Xercise4less
Location: Nationwide, UK

Membership Consultant
Company: Xercise4lLess

Location: Various locations, UK
General Manager

Company: Xercise4lLess

Location: Various locations, UK
Impact Sales Consultant
Company: Xercise4less

Location: Various locations, UK
General Managers
Company: The Gym Group
Location: London Peckham and Luton
Spa Therapists

Company: Hand Picked Hotels
Location: Various, UK

Beauty Therapists

Company: Center Parcs Ltd
Location: Wiltshire, UK

Beauty Therapists

Company: Center Parcs Ltd
Location: Bedfordshire, UK
General Manager

Company: UK Spa Association
Location: From home, UK

Spa Therapist

Company: The Scarlet Hotel
Location: Cornwall, UK

Spa Therapists

Company: Myoka Spas

Location: Malta

Assistant Spa Manager
Company: Celtic Manor Resort
Location: Newport, South Wales, UK
Spa Trainer (Maternity cover)
Company: Celtic Manor Resort
Location: Newport, South Wales, UK
Spa Therapist

Company: Celtic Manor Resort
Location: Newport, UK

Nail Technician

Company: Celtic Manor Resort
Location: Newport, South Wales, UK
Spa Therapist

Company: Lifehouse Spa and Hotel
Location: Essex, UK

Graphic Designer

Company: Legoland

Location: Florida, United States
Advertisting and

Research Executive
Company: Legoland

Location: Johor, Malaysia

Marketing Manager

Company: Sea Life

Location: Birmingham, UK

Guest Service Duty Manager
Company: Continuum Group
Location: Portsmouth, UK

Trade Sales Manager
Company: Drayton Manor

Location: Nr Tamworth, UK
Admission Assistant /
Guest Service Assistant
Company: Legoland

Location: Johor, Malaysia

IT Local Support Analyst
Company: Gardaland Resort
Location: Castelnuovo del Garda VR, Italy
Brand Manager - maternity cover
Company: Merlin Entertainments
Location: Chessington, UK

Human Resources Director
Company: Legoland

Location: California, United States
Manager - Retail Buying
Company: Legoland

Location: Johor, Malaysia

Show Technician

Company: Legoland

Location: Johor, Malaysia

Scenic Production and
Installation Specialist
Company: Alton Towers Theme Park
Location: Staffordshire, UK
Corporate Sales Business
Development Manager
Company: Alton Towers Theme Park
Location: Staffordshire, UK

Sky Trail High Ropes Manager
Company: Adventure Experience
Location: Chingford, London

Head of Food and Beverage
Company: Crealy Great Adventure
Park and Resort

Location: Devon, UK

Guest Experience Host
Company: Merlin Entertainments
Location: Orlando, United States
Zoo Host

Company: Chessington World of Adv
Location: Chessington, UK
Assistant Aquarist (6

Month Fixed Term)

Company: Sea Life

Location: London, UK
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ClassPass under fire over price hike

Plans from ClassPass to
charge 39 per cent more for
its premium package went
down like a 50kg kettlebell
among London users this
month, who took to social
media to vent their fury.

In an email to consum-
ers, the studio subscription
service explained that its cur-
rent offering (which allows
unlimited access to clubs in
its network — although users
can only visit the same stu-
dio three times in a month)
will soon increase in price
from £79 to £110 per month.
Meanwhile, a new base offer-
ing of £55 per month gives access to five classes.

The price hike prompted an angry
response from users on Twitter, with many
suggesting they would cancel memberships.

According to ClassPass CEO Payal Kadakia,
the change reflects a need “to create longevity
with both our members and partners.”

“We’re encouraged by the engagement on
ClassPass and the tremendous growth we've
had that shows we are fulfilling our mission
of helping people live a more active life, but
we have to evolve our business model and

ClassPass CEO Payal Kadakia says the move will ensure ‘longevity’

adjust prices in order to create longevity with
both our members and partners,” she said.

“We've also realised that a one-size-fits-all
membership is not diverse enough to serve all
of our members’ unique needs, which is why
we have decided to roll out new plans.

“We wanted to have an easier entry
point for new users who have an appe-
tite for boutique fitness as well as the ability
to keep offering an exceptional experience
to those who love our unlimited product.”
Details: http://lei.sr?a=Y7a7;Z_O

Elevate sets sights on expanded show

Buoyed by the response to this month’s inau-
gural Elevate trade show in London, the event
organisers have wasted no time in setting
out plans for a significant expansion in 2017.

Last week’s cross-sector trade event at
London’s Olympia comprised two days
of networking, seminars, demonstrations
and new product launches, as thought
leaders from a range of industries came
together to explore the ways in which
exercise, health and performance connect.

Backed by Public Health England, London
Sport, The Institute of Sport, Exercise &
Health (ISEH) and Sport England, the
event featured 138 expert speakers, includ-
ing a keynote from the Chief Medical
Officer for England, Dame Sally Davies.

In her opening address, Davies called
on health professionals, fitness pro-
fessionals, teachers and sporting role
models to come together to help promote

24 Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital
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Next year’s Elevate show will be at ExCeL London

“a healthier, more productive, happier nation”

Although attendance figures weren’t
released, Elevate director Max Quittenton
revealed that the event attracted more than 150
exhibitors and said next year’s show will relo-
cate to London ExCeL for an expanded format.
Details: http://lei.sr?a=e854A_O

3 Twitter: @leisureopps

ADDRESS BOOK

W Arts & Business +44 (0)20 7378 8143
www.artsandbusiness.org.uk

B ALVA +44 (0)20 7222 1728
www.alva.org.uk

B Arts Council +44 (0)20 7333 0100
www.artscouncil.org.uk

B ASVA +44 (0)1786 475152
www.asva.co.uk

B BALPPA +44 (0)20 7403 4455
www.balppa.org

B BHA +44 (0)845 880 7744
www.bha.org.uk

B BiSL +44 (0)20 8780 2377
www.bisl.org

B CMAE +44 (0)1334 460 850
WWW.CInaeurope.org

B CIMSPA +44 (0)1509 226 474
www.cimspa.co.uk

B CPRE +44 (0)20 7981 2800
www.cpre.org.uk

B English Heritage +44 (0)870 333 1181
www.english-heritage.org.uk

B FSPA +44 (0)2476 414999
www.sportsandplay.com

M Fields in Trust +44 (0)20 7833 5360
www.fieldsintrust.org

B HHA +44 (0)20 7259 5688
www.hha.org.uk

B JAAPA +1703 836 4800
www.iaapa.org

B IEAP +44 (0)1403 265 988
www.ieap.co.uk

B Institute of Hospitality +44 (0)20 8661 4900

www.instituteothospitality.org.uk

B LPF +44 (0)1462 471932
www.leisurepropertyforum.org

M Natural England +44 (0)845 600 3078
www.naturalengland.org.uk

B People 1st +44 (0)870 060 2550
www.peopleist.co.uk

W REPs +44 (0)20 8686 6464
www.exerciseregister.org

B SAPCA +44 (0)24 7641 6316
www.sapca.org.uk

B Sports Aid +44 (0)20 7273 1975
www.sportsaid.org.uk

B Sport and Recreation Alliance
+44 (0)20 7976 3900
www.sportandrecreation.org.uk

B Sport England +44 (0)8458 508 508
www.sportengland.org

B Springboard +44 (0)20 7529 8610
www.springboarduk.org.uk

M SkillsActive +44 (0)33 0004 0005
www.skillsactive.com

B Tourism Management Institute
+44 (0)1926 641506
www.tmi.org.uk

B Tourism Society +44 (0)20 8661 4636
www.tourismsociety.org

M ukactive +44 (0)20 7420 8560
www.ukactive.org.uk

M VisitBritain +44 (0)20 7578 1000
www.visitbritain.com

B World Leisure +1 250 497 6578
www.worldleisure.org
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