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The new Excite line provides all users with an engaging and tailored exercise experience thanks to the
Technogym Live platform.

• Training variety: training is more fun and inspiring for any age or fitness level with tailored on-demand 
 workouts, and countless entertainment options

• Mobile connectivity: personalise your experience by connecting your personal device; charge your phone wirelessly

•  Space-savvy: the redesigned excite run offers the best floor footprint to training space ratio 
 (-30% footprint / +13% running space)

•  Energy-savvy: the new excite line represents the next generation of sustainable equipment

Discover more on technogym.com/HCM

www.technogym.com/hcm
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1000+ SCIENTIFICALLY-DESIGNED 
WORKOUTS TO STREAM, CAST  

OR DOWNLOAD.

Developed by the world leaders in fitness, 
LES MILLS™ workouts feature the latest 

music, high-energy instruction and moves 
designed to maximize results.

Including BODYPUMP™, BODYCOMBAT™, 
BODYFLOW®/BODYBALANCE™,  

LES MILLS GRIT™, LES MILLS SPRINT™, 
RPM™, BORN TO MOVE™ and more - 

something for everyone to love.

Support your members and boost your 
club’s revenue with the LES MILLS™  

On Demand Affiliate Program.  
Contact your Les Mills Customer 

Experience Manager today.

ENGAGE YOUR 
MEMBERS WHILE 
THEY EXERCISE 

AT HOME.

lesmills.com/affiliate

www.lesmills.com/affiliate
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Fuel the debate about issues and 
opportunities across the industry.

We’d love to hear from you – 
email: healthclub@leisuremedia.comWrite to reply

   Obese or overweight participants will burn more 
calories than others in the room – often topping 
the leader board, which makes them feel great

mailto:healthclub@leisuremedia.com
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   Research has indicated up to 10 per cent of people who 
contract a viral infection will experience post-viral fatigue. 
This figure may also apply to COVID-19 survivors



myzone.org  |  info@myzone.org

@myzonemoves | #myzonemoves | #myzonecommunity

MEET THE NEEDS OF YOUR
MEMBERS WHEREVER
THEY WORKOUT 
Myzone lets you engage with your members, 
provide personal feedback and the motivation of 
group workouts, whether your members choose 
to be in the gym, at home or outdoors. 

Go digital to provide a hybrid o ering 
and retain members, attract new 
users and drive revenue. 

mailto:info@myzone.org
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Luca Maggiora
Co-founder, House of Wisdom

PEOPLE THINK MAKING A 
CHANGE IS EASY AND FAST,
 BUT THAT ISN’T TRUE. IT’S 

HARD AND IT TAKES TIME

HCM people
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How would you describe the House of Wisdom? Why the name?
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What was your personal motivation?

How open are people to the HOW message?



Who’s your target audience?

19©Cybertrek 2020  August 2020
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What’s your business model?

What is your ambition for House of Wisdom?

Luca, what will people find if they visit HOW?

HOW is a 2,500sq ft space that uses calming 
colours – blue, ochre, green – to create a relaxing 
environment for our visitors. We’re aiming 
to create a safe space for our community.

We have a living area with a bar where you 
can just spend time, enjoy a healthy smoothie 
or an infusion and a library where you can sit 
and read, or borrow a book to take home. 

We have changing rooms and two studios 
for classes which can each hold around 
25 people lying down, or around 45 if we 
open them up to make one big space.

GETTING THROUGH LOCKDOWN 
LUCA MAGGIORA WRITES

WE CAN SET 
OURSELVES A GOAL 

AND ONLY BE HAPPY
WHEN WE ACHIEVE IT, 

OR WE CAN ENJOY 
EVERY STEP OF THE 

JOURNEY. THAT’S 
OUR ONLY CHOICE 



www.legendware.co.uk

Run your 
facilities 
more 
effectively

EMPOWERING YOU TO GROW 

YOUR ORGANISATION

w: legendware.co.uk e: sales@transactionservicesgroup.eu

Delivering software, membership 
payments and value-added services
– all powered by one platform

mailto:sales@transactionservicesgroup.eu
http://www.legendware.co.uk


Talilla Henchoz
Founder, Club V

22 September 2020  ©Cybertrek 2020

H C M  P E O P L E

PEOPLE IN CLUB V TRUST ME AND I WANT TO DO 
THE BEST FOR THEM AND HELP THEM PROGRESS

As the daughter of 
Esporta founder, 
Patrick Henchoz, 
Talilla grew up in 
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Contact us now:
T: +44 (0) 1706 260 220  E: Sales@TVS-Group.co.uk

www.TVS-Group.co.uk

S P O R T  |  F I T N E S S  |  P L A Y  |  A C O U S T I C S

Sport, Fitness & 
Acoustic Flooring 
Specialists

Protect the fabric of your building with 
our heavy duty SPORTEC Style Tiles.

Create your own unique colour schemes
using a blend of personalised colour mixes. 

Build a speed, agility and sprint track area 
using our versatile sport surfaces. 

with line markings and your logo.

Reduce nuisance noise and vibrations with 

mailto:Sales@TVS-Group.co.uk
http://www.TVS-Group.co.uk
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H
undreds of thousands of 

small companies in the 

UK – including gyms – are 

set to receive payouts 

on business interruption 

insurance policies, following a 

high court judgment in a test 

case brought by the Financial 

Conduct Authority (FCA).

The case examined the 

policy wording of eight 

major insurers to decide 

whether or not the COVID-19 

pandemic should trigger 

a business interruption 

insurance (BI) payout.

The court’s rulings are 

expected to apply to nearly 

50 insurers, who have 

sold insurance to 370,000 

customers, many of which 

are small businesses.

Most small and medium-

sized (SME) BI policies focus 

on property damage and 

only have basic cover for 

interruptions. But some 

policies also cover for BI from 

other causes, in particular 

infectious or notifi able 

diseases (‘disease clauses’) 

and closures or restrictions 

(‘denial of access clauses’).

In some cases, insurers 

have accepted liability under 

these policies. In other 

FCA wins business interruption test case – gyms set to benefi t

More: http://lei.sr/n8J6e_H

E
nsuring physical 

activity levels do 

not fall signifi cantly 

should be treated as 

a “public health priority” 

in response to any future 

pandemics – as well as during 

crisis planning for a possible 

second wave of COVID-19.

A study, which shows a 

decrease in physical activity 

due to COVID-19, off ers 

insight into why it is crucial 

for exercise to be included in 

future pandemic guidelines.

The research, led by Katie 

Di Sebastiano, a postdoctoral 

fellow in kinesiology at 

the University of British 

Columbia in Canada, shows 

that while all physical activity 

Fitness ‘must be included’ in future pandemic planning

Hundreds of gym operators could now qualify for payouts

Exercise must be considered part of public health guidelines

More: http://lei.sr/3H6r4_H

cases, insurers have disputed 

liability, so the FCA sought to 

provide clarity on the “grey 

areas” within the clauses.

In its judgement, the High 

Court ruled in favour of the 

FCA, saying that most of the 

disease clauses provide cover.

“Today’s judgment is a 

signifi cant step in resolving 

the uncertainty being 

faced by policyholders,” 

said Christopher Woolard, 

interim CEO of the FCA.

Today’s judgment is 

a signifi cant step in 

resolving the uncertainty 

faced by policyholders

Christopher Woolard

has declined during the 

pandemic, moderate-to-

vigorous activity rebounded 

over the fi rst six weeks. 

However, lighter and more 

incidental exercise did not – 

which researchers said could 

have “signifi cant and long-term 

implications for health”.

“The results show the 

need to consider exercise 

when creating public 

health guidelines for future 

pandemics,” Di Sebastiano said. 

“In particular, our fi ndings 

demonstrate the necessity 

for public health measures 

that provide extra space 

for everyone to exercise.”
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Public health measures 

need to allow space for 

everyone to exercise

Katie Di Sebastiano
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Get live news at
www.HCMmag.com

More: http://lei.sr/z3f9m_H

People believe exercising is the 

best way to support the NHS

Boutiques are trading well, according to the report

Exercise has been voted the number one priority in the UK

More: http://lei.sr/U9R2n_H

E
xercise has been voted 

the number one way 

people in the UK believe 

they can help the National 

Health Service (NHS).

A study of 2,123 UK adults 

by Savanta ComRes found 

people believe being physically 

active to improve their health 

will support the NHS and 

reduce pressure on its services.

Next on the list – by a 

margin – is cutting smoking, 

followed by improving diets, 

paying taxes and cutting 

alcohol consumption.

In total, more than half 

(51 per cent) of respondents 

rank exercise in the top 

three ways to help.

The research, published 

ahead of this year’s National 

Fitness Day, also shows how 

people have discovered 

the benefi ts of exercise 

during the pandemic.

More than two thirds (69 

per cent) of respondents now 

want to do more exercise due 

to the impact of COVID-19, 

while more than half (58 

per cent) of respondents 

said during lockdown, they 

were able to manage their 

mental health and wellbeing 

through being active.

“These fi ndings are the 

latest evidence of the vital 

role that physical activity can 

play in supporting our health 

service and helping us create 

a happier, healthier society,” 

said Tim Hollingsworth, 

CEO of Sport England.

“Our sports clubs, gyms, 

parks and leisure centres help 

form the fabric of our society 

and improve wellbeing.”

Report: boutiques back to 91 per cent of pre-COVID levels

B
outique gym attendance 

and class bookings in 

some world regions have 

bounced back to around 

91 per cent of pre-COVID levels.

The fi gure comes from 

research by gym management 

software provider, Glofox, 

which collated and analysed 

data from gym attendance 

and class bookings globally – 

including online classes – to 

draw insights into how the 

fi tness industry has changed 

amid the pandemic.

The report is based on 

analysis of activity across 

a sample of 2,000 fi tness 

businesses in the US, UK, 

Ireland, Australia and Asia.

Around 70 per cent of 

the operations included in 

the research are boutique 

studios, 20 per cent are 

gyms and 10 per cent are 

yoga and pilates studios.

Data shows boutiques in 

some regions – such as the 

UK and Australia – are now 

busier than before COVID-19, 

while online classes account 

for 5 - 10 per cent of activity.

Some boutique 
businesses are 

now busier than 
before COVID-19

Glofox

Get live news at
www.HCMmag.com
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Physical activity can play 
a vital role in supporting 

our NHS and creating 
a healthier society

Tim Hollingsworth

http://lei.sr/x7e5G_H
http://lei.sr/U9R2n_H
http://www.HCMmag.com
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E
uropeActive has released 

its latest information 

and insight paper, 

focusing on how digital 

solutions are transforming 

the European fi tness and 

physical activity sector.

Titled Innovation and 

digitalisation in Europe, 

the paper off ers an outline 

of the current EU strategy 

on digitalisation and how 

it might impact the fi tness 

and wellness sector.

It also looks at future trends 

and what links can be made 

between innovations in the 

fi tness sector and EU policy. 

Among the future trends 

identifi ed in the report is the 

importance of digital skills 

in developing “tomorrow’s 

fi tness workforce”.

“With more fi tness facilities 

relying on digital platforms 

in the future, investments 

in the fi tness workforce’s 

digital upskilling will be 

crucial,” the report reads.

Another key trend 

is the increased use of 

artifi cial intelligence (AI) in 

everyday operations – and 

how the use of AI will be 

governed in the future.

“AI has been introduced 

in the fi tness industry with 

simple customer-related tasks,” 

the report states. “These 

include answering services, 

class registration and chatbots 

for customer support”.

EuropeActive: digital skills crucial in upskilling fi tness workforce 

More: http://lei.sr/e3s2C_H

N
ew research from 

industry body, ukactive, 

has found gyms 

are almost risk-free 

environments for COVID-19, 

with an estimated 0.020 

positive cases per 10,000 

gym visits – results that are 

statistically insignifi cant.

ukactive collated data from 

more than 1,300 gyms and 

leisure centres to analyse 

the prevalence of the virus 

within the sector’s facilities.

Charting the three weeks 

from reopening (from 25 

July to 16 August), the data 

reveals that there were 

more than eight million 

visits to fi tness facilities by 

members of the public. 

Research shows gyms in England are controlling COVID-19

The fi tness workforce is increasingly relying on technology

Research is fi nding operators are creating safe environments

More: http://lei.sr/f5d8z_H

“Operators will look for 

further AI applications in their 

businesses, to process a wealth 

of data in order to target 

specifi c segments of clients, or 

propose personalised off ers.”

A third trend identifi ed is the 

use of member data and apps.

“Apps have become 

popular in the fi tness 

industry,” the report reads.

“Operators seek more 

solutions like an ‘omnichannel’ 

or a ‘one-app’ approach.”

Operators will look for 

further AI applications 

in their businesses

EuropeActive

Gym operating 

procedures are proving 

eff ective at protecting 

people from COVID-19

Huw Edwards

Only 17 people visiting 

gyms in England went on to 

test positive for COVID-19, 

giving the fi gure of 0.020 cases 

for every 10,000 visits, with 

only nine reported cases of 

COVID-19 among members of 

staff  across all 1,300 facilities.

According to Huw Edwards, 

ukactive CEO, the fi ndings 

support a “growing evidence-

base from across the globe” 

which shows that “operating 

procedures are proving 

very eff ective at protecting 

people from COVID-19”.
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More: http://lei.sr/r7B5W_H

£1.5m of free training will 

retool industry workforce

The “visit-to-virus” ratio at US clubs is just 0.0023 per cent

Sport England has allocated £1.5m for industry training

More: http://lei.sr/M3V6T_H

A 
new training initiative 

is aiming to ‘retool 

the physical activity 

workforce’ to 

help businesses recover 

after lockdown.

Funded by Sport England, 

the £1.5m ReTrain scheme 

has been set up to support 

employers by providing free 

training for staff , enabling 

them to work in new roles.

Delivered in phases, the 

training provided through 

ReTrain will be delivered 

by training companies 

accredited by CIMSPA.

During Phase 1, the focus 

will be on courses that lead 

to new CIMSPA-endorsed 

qualifi cations in areas 

such as group exercise, 

gym instructors, personal 

trainers, swimming teachers, 

lifeguards, sports coaches 

and pool plant operators.

As a key part of ReTrain, 

CIMSPA has partnered with 

the Royal Life Saving Society 

to provide £400,000 worth 

of lifeguard training. This will 

help train around 11,000 new 

lifeguards, allowing swimming 

pools to open safely.

“There is a real risk of a 

signifi cant number of people 

(in the sports and physical 

activity sector) not returning 

to work in the sector after 

lockdown,” said Colin Huff en, 

head of education at CIMSPA.

“ReTrain is a major 

investment in addressing 

this and helping employers 

to plug any skills gaps they 

have, enabling them to 

continue providing this vital 

service to the public.”

US gyms are beating COVID-19, according to IHRSA numbers

A 
study of gym visit data 

from the US suggests 

that health clubs 

and fi tness facilities 

are not contributing to 

the spread of COVID-19.

An analysis of 49.4 million 

member check-ins across 

2,873 gyms in the US over 

three months studied the 

“visit-to-virus” ratio data from 

health and fi tness clubs.

It showed that, out of the 

nearly 50 million visits, only 

0.0023 per cent had tested 

positive for COVID-19 – a result 

deemed statistically irrelevant.

The study was undertaken 

by member experience 

specialist, MXM, and IHRSA.

“The check-in data proves 

that gyms and health 

clubs – when following the 

strict cleaning and safety 

protocols – are safe,” said 

Brent Darden, IHRSA interim 

president and CEO.

ReTrain is a major 

investment helping 

employers to plug any 

skills gaps they have

Colin Huff en

The check-in data 

proves that gyms and 

health clubs are safe

Brent Darden
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B
outique fi tness operator 

Core Collective has 

become a gym partner 

of Soho House – the 

private members club 

with 10 locations in the 

UK and 17 abroad.

The deal will see Core 

Collective delivering exercise 

classes at Soho’s White City 

House club in London.

Core will run three 

classes each weekday and 

another two at weekends.

The classes delivered 

will include Circuit, TRX 

and Sculpt/Band.

Core Collective was 

founded by Jason De Savary 

in 2015 and the brand has 

three studios in London – at 

Knightsbridge, Kensington 

and St. John’s Wood.

“We’re working to drive 

the engagement and provide 

something dynamic for 

Soho House members,” 

De Savary told HCM.

“Soho House is always 

looking to explore 

ways of enhancing the 

member experience.”

De Savary also hinted that 

the partnership could lead 

to further collaborations, 

saying, “After the way 2020 

Core Collective signs deal to be gym partner for Soho House

More: http://lei.sr/f8J8c_H

A
pple, Facebook and 

Amazon have entered 

the fi tness market 

with a bang.

Apple has launched a virtual 

fi tness subscription service 

called Fitness +, which will 

utilise the new Apple Watch 

Series 6 – the brand’s most 

advanced smartwatch yet. 

“Apple Fitness+ 

intelligently incorporates 

metrics from Apple Watch 

for users to visualize on 

their iPhone, iPad, or Apple 

TV, off ering a personalised 

workout experience,” said 

Tim Cook, Apple CEO.

Meanwhile, Facebook has 

introduced a new service 

enabling users to create 

Apple, Facebook and Amazon muscle in on digital fi tness

Core will deliver Sculpt/Band classes for Soho House

Apple Fitness+ will utilise the new Apple Watch 6

More: http://lei.sr/W8c7E_H

has gone so far, I don’t 

feel comfortable trying to 

predict the future, but we’re 

always looking for ways to 

expand and develop what 

we do – and make working 

out the best part of peoples’ 

day. We are open minded.”

Founded by Nick Jones 

in 1995, with the opening 

of Soho House in London’s 

Greek Street, the company 

has developed a cool, 

edgy reputation.

We’re working to 

provide something 

dynamic for Soho 

House members

Jason de Savary

their own workouts or 

classes, then host and collect 

payments in one place. The 

solution builds on Facebook 

Live, which allows users to 

stream live to followers.

The trio of major new 

players is completed by 

Amazon, which has launched 

an AI-powered wearable 

alongside a subscription 

service and smartphone app.

According to Amazon, 

the Halo Band collects a 

plethora of data  “not seen 

in wearables before”.
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Apple Fitness+ 

will off er users a 

personalised workout 

experience 

Tim Cook

http://lei.sr/f8J8c_H
http://lei.sr/W8c7E_H


Managing your schedule, bookings and payments for all gym and time-based 
activities in one place.

Set up easily with our UK team and future proof your operation with the 
business in a box solution.

Book a demo | 0207 043 0043 | sales@fi bodo.com | www.fi bodo.com/health-club
* The app box pictured is for illustration purposes only. Our apps are available via respective app stores

fi bodo, more than 
booking management

http://www.fibodo.com/health-club
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H
IIT exercise activity in 

early life could help 

improve bone health and 

prevent osteoporosis, 

according to new research.

A study by University 

of Bristol analysed data 

from 2,569 participants 

in the Children of the 90s 

health study. It found that 

more time spent doing 

moderate-to-vigorous 

intensity physical activity 

(MVPA) from the age of 

12 was associated with 

stronger hips at age 25.

Time spent in time in light 

intensity activity, however, 

was less clearly associated 

with adult hip strength.

Researchers also found 

evidence to suggest that 

adolescent MVPA was more 

important than MVPA in 

adulthood – and that MVPA 

in early adolescence may 

be more important than 

in later adolescence.

There was also some 

evidence that higher impact 

activity was related to 

stronger hips at age 25.

“The unique availability 

of repeated accelerometer 

assessments over many years, 

beginning at age 12 within 

Doing HIIT workouts during the teens could lead to stronger bones

More: http://lei.sr/n6Y5S_H

R
esearch has suggested 

that some of the benefi ts 

of aerobic exercise may 

be reduced by higher-

than-normal blood sugar levels 

– known as hyperglycemia.

A team of scientists at 

Joslin Diabetes Center in 

Boston, US propose that high 

levels of blood sugar may 

prevent muscle remodeling 

in part by modifying the 

“extracellular matrix” proteins 

in the space between the 

muscle cells, where blood 

vessels are formed.

According to the researchers, 

the results strengthen the view 

that diet and exercise should 

not be treated as separate 

ways to improve health.

Benefi ts of exercise lost in those with increased blood sugar levels

Exercise in adolescence is linked with stronger hips 

High sugar levels in the body disrupt the adaptation process

More: http://lei.sr/k9z2T_H

the Children of the 90s cohort, 

allowed us to describe the 

trajectory of time spent in 

diff erent physical activity 

intensities through early life 

and to examine how this might 

relate to adult hip strength,” 

said Dr Ahmed Elhakeem, lead 

author and senior research 

associate in epidemiology.

“The results highlight teens 

as an important period for 

bone development through 

high intensity exercise.”

The results highlight the 

teens as an important 

period for development

Dr Ahmed Elhakeem

The research was led by 

Joslin’s Sarah Lessard, who 

has previously demonstrated 

that a biological pathway 

known as the “JNK” signaling 

pathway can act as a kind 

of molecular switch to tell 

muscle cells to adapt to either 

aerobic or strength training.

In those with hyperglycemia, 

the JNK pathway signals 

can get crossed.

“The muscles of those with 

hyperglycemia have bigger 

fi bres and fewer vessels, 

typical of strength, rather than 

aerobic, training,” Lessard said. 
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The muscles of those 

with hyperglycemia 

have bigger fi bres

Sarah Lessard

http://lei.sr/n6Y5S_H
http://lei.sr/k9z2T_H


OUR GOAL IS TO MAKE  
EVERYONE MOVE BETTER

TRX MAPS performs a complete 
body movement scan in under 30 
seconds. Results are delivered on-
screen and via email/TRX App, 
with targeted exercises that address 
areas of weakness.

TRX MAPS

ukinfo@trxtraining.com
+44 (0) 7494704073 www.trxtraining.co.ukCONTACT TRX

TRX STUDIO LINE
Create a state of the art functional training zone in your facility with TRX Studio Line. These highly customizable 
suspension anchoring and storage systems maximize space efficiency and exercise functionality, while 
emphasizing design and aesthetics to suit the needs of each unique member, space, and activity.

mailto:ukinfo@trxtraining.com
http://www.trxtraining.co.uk
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Gym operators in the UK can now open on the high street, 
without planning permission, thanks to changes in legislation.

What impact will this have on the industry? Kath Hudson reports 

high street gyms
Everyone’s talking about 
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Huw Edwards 

We repeatedly 

asked: how can it 

be easier to open a 

chicken shop than a 

fitness facility, when 

the government 

wants to improve 

the nation’s health?
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The commercial 

units around our 

Vauxhall gym love us 

because we attract 

2,000 people a day 

to the area

John Treharne 
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Fitness operators 

are likely to want 

to see renewed 

confidence in the 

high street before 

making a serious 

commitment

Ross Kirton 
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The design of 

fitness outlets 

will need to be 

sympathetic, 

so high streets 

don’t have rows 

of frosted glass 

shopfronts

Sarah Watts 
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Phil Horton 
This change in 

legislation has 

come at the same 

time businesses 

are being given 

grants to access 

new technology
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Steven Schwartz
From top of its game 

to fighting for its life, 

Midtown Athletic Clubs’ 

rollercoaster COVID story 

will resonate with operators 

across the sector. Its CEO 

has a frank conversation 

with Kate Cracknell
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Member confidence is the 
single most important 

factor, and I say 
– without doing so lightly 

– that our cleanliness 
standards, protocols and 

marketing are the best 
I’ve seen in the industry
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Overall, it’s about creating something a little 
less efficient, a little more fun. Somewhere 
you can lose yourself for a couple of hours
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As you approach each 
studio, there’s an area 
of transition, setting 
the tone as you move 
from one space into 

another, recalibrating 
your senses. I call 
it Layers of Wow
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Welcome to the world of creative fitness, where exercise 

and fun merge to change the way we train. Technogym is 

here to inspire you to offer members the best workouts 

and experience, making sure they have a great time

The only fully connected and immersive content experience

EXCITE LIVE 

Personalise the experience 

Train with the celebs 

Train anywhere in the world 
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Friends with the planet

Your world with you 
Rethinking design 
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Ruskin Fitness Club

UPGRADING THE GYM FLOOR WITH EXCITE LIVE

University 
of Stirling

ENGAGING EVERYONE
FROM ATHLETES TO
EXERCISE NEWBIES

JOIN THE PARTY !



www.globalwellnesssummit.com

www.globalwellnesssummit.com
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Right man, right place, right time – the CEO of

ukactive is helping lead the industry through the

challenges of the pandemic. He talks to HCM

Huw Edwards
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The future of our industry is as a
‘national health service’ – we can’t dance 

around these conversations –  if we’re serious 
about being closer to health agencies, 
that needs change and commitment
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Our success in moving the date for reopening 
happened because there was a shift in 

how the fi tness sector is perceived
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I invite every organisation to become part 
of our consultation on workplace wellbeing, 

active ageing and long-term health conditions
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Wattbike’s lead sport scientist

Eddie Fletcher discusses the importance

of health assessments, changes in

consumer behaviour post-lockdown and

the latest UK government strategy

Industry forced 
to recognise a new,
health-focused 

consumer
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GOVERNMENT STRATEGY HIGHLIGHTS WEIGHT LOSS – BUT WHAT ABOUT PHYSICAL ACTIVITY?
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Taking the Wattbike test

Wattbike sampled a user who had taken the 

Wattbike Health Submax Test (the CRF test). 

The person tested was a 51-year-old man, weighing 

92kg and with a CRF score on the 10th percentile.

The results indicated the participant was at a high 

risk of CVD, hypertension and type 2 diabetes.

As well as indicating an increased risk for 

a number of illnesses, a low CRF score will 

also dramatically impact recovery time. 

Following the Wattbike Health Assessment test, 

the participant followed a 13-week Wattbike Health 

Plan, which included 50 sessions in total, including the 

initial and final assessments, across low, moderate and 

high intensity workouts, with rest days prescribed. 

The outcomes included a 9kg weight loss to 83kg 

and a move to the 80th percentile (+70 percentile).

Their VO2 max increased, extending their active life 

by 1.62 years and they were deemed to be at significantly 

lower risk of CVD, hypertension and type 2 diabetes.

In terms of Maximum Minute Power, there was 

an increase of 31 per cent, and they also achieved 

a 17 per cent increase in survival benefits in their 

measure of Metabolic Equivalents (METs).

Find out more: www.wattbike.com 

http://www.wattbike.com
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S U P P L I E R S  O F 

HIGH QUALITY 
CHANGING ROOM 
SOLUTIONS FOR 
THE FITNESS AND 
LEISURE INDUSTRY

Contact us today for more information
T: 0203 651 1500
E: info@safespacelockers.co.uk

» Lockers, benches, padlocks 
and cubicles

» Changing room design
» Consultation services
» Locker servicing and maintenance
» Financial solutions

www.servicesport.co.uk
info@safespacelockers.co.uk
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Q What adds £85.5bn a
year to the UK economy?
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A Physical
activity

As the physical activity and sports sector 

unites to fight its corner in making a case

for government investment, Sport England

has commissioned a research study to prove

the economic value of activity, giving weight 

to the argument. Tom Walker reports
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Exercise & physical 
activity has a 

pivotal role to play 
in bridging the gap 
between the ‘haves’ 
and the ‘have nots’
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www.corevuekiosk.com
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Membership 
payments  
without the 
heavy lifting
Get in touch today
w: debitfinance.co.uk     
e: sales@transactionservicesgroup.eu

Contact us: uk@inbody.com

mailto:sales@transactionservicesgroup.eu
mailto:uk@inbody.com
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COVID-19 is driving huge consumer interest in health, creating
the opportunity for operators (with the right kit) to off er body 
scanning and analysis. We look at some of the top options

Get a
healthcheck
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As the fitness industry grapples with the challenge of optimising digital,
Volution’s Adam Norton shares his vision for a customised data-centric

approach that will lead operators into a new era of success

reVolution
DIGITAL 

Anytime Fitness in the Philippines has seen a 14.2% 
increase in PT revenue and a $1m increase in overall 

revenue through data analytics and digitisation
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If you’re ready 
to embrace the 

digital world, 
Volution is 
here to help
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Volution works with operators and fitness brands like you to create 

innovative solutions, with data as the lifeblood.

Whether it’s creating virtual hubs to drive member engagement 

and lifetime value or using data forensics to create a more efficient 

operation, Volution will integrate your current systems and processes 

to enable you to stand out from the crowd and grow your business.

To understand how you can better utilise the 

data at your fingertips simply visit: www.volution.fit

Download the brand new playbook about driving 

virtual member engagement: www.volution.fit/playbook

Connect the dots between home fitness and 

the gym experience to completely unite your 

fitness ecosystem in this new age

http://www.volution.fit
http://www.volution.fit/playbook
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Five months after the start of
lockdown, Leisure-net did a survey to 

gauge how public sector operators 
and industry suppliers are faring 

THE LAY OF 
THE LAND
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T



74 September 2020  ©Cybertrek 2020

T
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Perhaps a ‘federal’ approach
that sees local trusts retained,
but with shared back of house
services is the way forward?

M
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I N T E RV I E W

Against the COVID odds, this Dubai-based operation has continued to
grow through lockdown and its aftermath. The senior management team – 
Loren Holland, Frank Afeaki and Ant Martland – speak to Kate Cracknell

Martland * Holland * Afeaki
GymNation
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WE ONLY NEED 3,000 MEMBERS
TO BREAK EVEN. IT TAKES THE PRESSURE

OFF WHEN YOU HIT THAT IN PRE-SALE
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What was the idea behind GymNation? What do you charge?
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CURRENCY  
CONVERTER

AED99 =  
$25.50/£20.50
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So, you really are the first budget 
gym operator in Dubai?

What do members get for 
their AED99 a month?

Any other optional add-ons?
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CURRENCY 
CONVERTER

AED99 = 
$25.50/£20.50
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Meet the GymNation team

Loren Holland Frank AfeakiAnt Martland
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How do you deliver all this 
for such a low fee?

What’s the secret of your 
impressive pre-sale figures? 

What’s your target market?

CURRENCY  
CONVERTER

AED99 =  
$25.50/£20.50
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How popular is 24/7?

Investors  
& Believers
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How did COVID impact your business?
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What are your plans moving forward?
Fast-forward beyond 2020, 
what are your plans?



Discover what make us different. 

www.paviflex.co.uk
info@paviflex.co.uk

mailto:info@paviflex.co.uk
http://www.paviflex.co.uk


UNLOCK AND ENRICH
YOUR 360   DIGITAL POTENTIAL

BRANDED APP SOLUTIONS, DIGITAL FITNESS CONTENT 
CONNECTING YOU TO YOUR MEMBERS ANYTIME ANYWHERE.

WANT TO KNOW MORE? 
VISIT OUR WEBSITE WWW.FUNXTION.COM
FOLLOW US ON

WHITE LABLE APP AND CONTENT
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Digital gym floor
Sporteve has enhanced its in-club digital 

experience by working with Funxtion to install 

multiscreens to power the member experience

This partnership allows 
Sporteve to enhance their 

offer to a much more engaged, 
connected level for members

Ernst De Neef, FunXtion

We wanted to elevate our 
member experience to the 

next level and also optimise 
the level of coaching on offer

Detlef Garburg, Sporteve
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www.matrixfitness.co.uk

www.matrixfitness.co.uk

MX4 Active can help your facility engage older and deconditioned  
adults in a way that’s right for their abilities and keep them coming 
back for more. Our exclusive training tools and structured, skill-based 
programming inspire confidence and improve fitness so participants  
can do things they love.

For more information visit matrixfitness.co.uk

INSPIRING  
EXERCISE  
FOR ALL AGES  
AND STAGES

http://www.matrixfitness.co.uk
http://www.matrixfitness.co.uk
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Positive feedback

Prestigious estate, 

Stoke Park, has 

invested in a new 

fitness technology 

upgrade by Matrix

Premium fi tness suites 
and versatile gym designs 
are playing an increasingly 

vital role in the spa and 
hospitality sector

Nigel Tapping, Matrix Fitness UK
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“Stoke Park is renowned 
for the highest of standards, 

so it was imperative 
that we worked with the 
perfect supplier partner”

Sarah Westbrook-Burr, Stoke Park



FITNESS
FLOORING
SOLVED
A comprehensive range of 

P H Y S I C A L C O M P A N Y . C O . U K

01494 769 222 - sales@physicalcompany.co.uk

mailto:sales@physicalcompany.co.uk
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The personal touch
SIX3NINE opened its second London studio in August, and will continue to partner 

with Physical Company as it aims to open up to five studios across the city

“What really stood out, and 
the reason we would defi nitely 

work with Physical again, 
was the customer service”

Dan Baldwin, SIX3NINE

“It has been a pleasure to work 
with SIX3NINE on creating 

the best possible space to 
support its training ethos”

James Anderson, Physical Company
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PRODUCT INNOVATION
Lauren Heath-Jones rounds up the latest product launches in health and fi tness 

K
eepme has launched 

its new V2 platform, 

which uses artificial 

intelligence to help operators 

monitor their customer 

journey and tell how and when 

to engage members who are in 

danger of leaving.

Operators can add 
value for members 

Dave Wright

M
Z-Remote is a live 

virtual gym training 

tool that displays 

the heart rate feedback of all 

participants on one screen, no 

matter where they work out.

MZ-Remote allows 

operators to digitise their 

off er and add value to 

members by streaming 

live workouts, while 

simultaneously tracking 

the heart rate display 

of participants.

When paired with the 

Zoom streaming platform, 

the solution allows 

instructors to monitor the 

collective eff ort of all class 

participants and provide 

individual encouragement. 

The technology enables 

operators to recreate the club 

experience for their members, 

whether they choose to work 

out at the gym, from home, in 

the garden or at the park. 

Members book sessions 

through the Myzone app – MZ 

Book – to create a virtual 

at-home studio, complete 

with real-time eff ort feedback 

and instructor guidance. They 

can also see how they’re 

performing against their 

fellow participants, helping 

to drive friendly competition, 

motivation and results. 

MZ-Remote is free of 

charge to Myzone customers. 

V2 presents a genuine 
step-change in 
club technology

Ian Mullane
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At its heart is the AI engine, 

which helps operators make 

data-driven decisions to 

maximise revenue and 

integrate diff erent tools.

The AI has the ability to 

evaluate each lead and funnel 

them into tailored sales flows, 

while the sales playbooks and 

automations ensure every 

lead is followed up.

“Following the fallout from 

COVID-19, it’s more important 

now than ever for fitness 

operators to understand their 

customers and I’m confident 

that Keepme V2 will give the 

industry the necessary tools 

to tackle its challenges,” said 

Ian Mullane, founder and CEO.

“V2 presents a step change 

in club technology, enabling 

operators to increase 

profitability at every stage of 

the membership lifecycle.”

The sales and marketing 

platform builds on the original 

version of Keepme, blending 

AI, operational tools and a 

unique automation engine to 

streamline actions in order to 

attract, retain and re-engage 

health club members.



95©Cybertrek 2020  September 2020

L
ife Fitness has unveiled 

Axiom Series, a 

comprehensive line 

of strength equipment 

featuring 10 single-exercise 

and eight dual-exercise 

selectorised machines, a 

dual adjustable pulley, and 12 

benches and racks. 

Axiom Series single and dual 

exercise selectorised machines 

are designed with a low-

profile tower that allows clear 

sightlines across the floor. 

To ensure exercisers have 

a smooth and comfortable 

experience, Axiom Series 

utilises high-quality weight 

stacks, guide rods, pulleys 

and cables, in addition to a 

standard accessory tray on 

top of each tower to store a 

water bottle, towel or mobile 

phone. Customers can also 

choose between a rear 

shroud only or full shroud 

solution depending on the 

design of their facility. 

“We’re thrilled to expand 

our industry-leading 

strength portfolio with the 

Axiom Series to offer fitness 

facilities a single, complete 

solution for strength 

training,” said Dan Wille, 

the global vice president 

of marketing and product 

development at Life Fitness. 

“We’ve listened to feedback 

from our customers and 

we’re excited for them to 

experience the full breadth 

and versatility of this line. The 

Axiom lineup features a fresh, 

inviting design with upgraded 

biomechanics and is the 

perfect solution to upgrade 

the look and strength training 

experience of any facility.”

Life Fitness Axiom Series 

benches and racks off er wide-

ranging solutions for both 

storage and training.

The Axiom Series dual 

adjustable pulley is a 

centrepiece for functional 

strength training with a wide 

range of training options. 

The Axiom Series 
will upgrade the 

look and experience 
of any facility 

Dan Wille

L
es Mills has launched a 

trio of digital solutions 

to help fitness operators 

shift towards a hybrid model.

The three newly-launched 

solutions include a Les 

Mills On Demand Affi  liate 

Programme, enhanced 

livestream workouts and app-

based workout content.

With the new Affi  liate 

Programme, clubs can create 

a holistic fitness journey for 

members by providing home 

workouts via Les Mills On 

Demand and receiving a share 

of the revenue for each sign-

up. Members have access 

to the full LMOD ecosystem, 

including Les Mills workouts, 

training programmes and 

community support.

The new enhanced 

livestream workouts mean 

Opportunities for 
club growth through 
a connected member 
experience are huge

Martin Franklin

that clubs and studios 

off ering live Les Mills classes 

can now deliver them to 

members via livestream.

Meanwhile, with the new 

app-based content, clubs 

can bring Les Mills workouts 

into their own member app 

without separate investment 

and mass content creation. 

“We’re now entering a new 

age of fitness, where clubs 

are uniquely placed to meet 

growing consumer demand 

for a blend between online 

and offl  ine fitness services,” 

said Martin Franklin, Les 

Mills Europe CEO.

“Opportunities for club 

growth through a connected 

member experience are huge.” 
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A

Stress buster

The findings of this research could help explain 

the link between exercise and relieving stress –

which, apart from there being a plethora of anecdotal 

evidence – has not been well understood by scientists
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