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TUI starts work on eco resort

TOM WALKER

TUI Resorts and Hotels, a
subsidiary of travel giant
TUI Group, has begun con-
struction work on the first
phase of the Castelfalfi Resort
in Tuscany, Italy. The €250m
(£221m, US$362m) project
will integrate a number of
eco-friendly solutions and
comprises a 32-bedroom bou-
tique hotel, restaurants and a
championship golf course.
Two further hotels are to be
built in phase two and plans
also include the creation of a
large living spa for residents
as well as resort guests.
TUI purchased the entire Tenuta di Castelfalfi
village in the heart of Tuscany in 2007.
Michael Frenzel, CEO of TUI, said: “With
this project we are embarking on a new chapter
in the history of TUI Hotels and Resorts.
“We are developing an extensive resort
which will be unique for the Tuscany region

ONYX to debut 0ZO
brand in Hong Kong
TOM WALKER

Thailand-based hotel, spa and resort
operator ONYX Hospitality Group
has been appointed by Methodist
Centre Limited (MCL) to manage the
Wesley hotel in the Admiralty district
of Hong Kong from 1 February 2012.
The 250-room property is located in
the business district and will be rede-
veloped and relaunched as OZO at the
Wesley, Hong Kong, in late 2012.
ONYX Hospitality Group owns and
operates the Sivara brand of spas as
well as hotels under four brands -
Saffron, Shama, Amari and 0ZO
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‘The €250m resort includes a spa and will have is own energy source

and aspects of sustainability and the preserva-
tion and restoration of this unique landscape
are our top priorities!

In total, 60 per cent of energy requirements
will be generated locally in a biomass processing
power station while the entire water supply will
be drawn from the site’s own spring.

Mandarin Oriental
to open Paris hotel

TOM WALKER

Bermuda-based Mandarin Oriental Hotel
Group (MOHG) will open a 138-bedroom
hotel in Paris, France, on 28 June.

Housed in an existing building, architect
Jean-Michel Wilmotte has overseen the reno-
vation and hotel conversion, while the hotel’s
spa was designed by Sybille de Margerie. De
Margerie also created the the interior design
and decoration of the rooms.

The 9o0sq m (10,000sq ft) Spa at Mandarin
Oriental is spread over two floors and boasts
seven spa suites - including three double
treatment rooms for couples; a 14m indoor
swimming pool; a relaxation area; and a
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The treatments use product supplied by Babor

Luxury spa opens at historic
16th century country estate
TOM WALKER

A luxury spa has opened on the grounds
of the historic country estate Ellenborough
Park near Cheltenham, UK.

The spa has been influenced by Indian
themes and boasts seven single treatment
rooms and a couples’ spa suite; spa pool;
sauna; steamroom; tropical experience
showers and relaxation area.

The treatments use Babor products and
include a range of facials, massages, body
wraps and scrubs.

‘The hotel was designed by Jean-Michel Wilmotte

119sq m (1,280sq ft) health and fitness area.
The spa will use MOHG's signature product
line for its treatments, which has been devel-
oped specifically for the group by UK-based
Aromatherapy Associates.
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Marriott signs up with luxury brands

PETE HAYMAN

Hotel group JW Marriott has
signed a number of strate-
gic partnerships with luxury
brands as part of a bid to
deliver an improved experi-
ence for guests.

Aromatherapy Associates
is one brand to enter into a
partnership with JW Marriott,
with the company’s founder
Geraldine Howard to advise
travellers on the benefits of
aromatherapy.

Christie’s; Tumi; Keri
Glassman of Nutritious Life;
and Etude Winery are the
other luxury brands to enter into a partner-
ship with JW Marriott.

Meanwhile, JW Marriott - the luxury divi-
sion of Marriott International - has announced
its plans to open 12 new locations across the
world by the end of 2012. Four properties are
to open this year — Ankara, Turkey; Baku,

Aromatherapy Associates is one of the brands signed up by Marriott

Azerbaijan; and Chandigarh and Bangalore
in India, with a further eight earmarked to
launch in 2012.

The remaining eight are Gaakoshibee,
Maldives; Cusco, Peru; Seoul Dongdaemun
Plaza in South Korea; Dubai Marquis, UAE;
Hanoi, Vietnam; and three hotels in India.

Wyndham to launch spa hotel in Phuket

TOM WALKER

‘Wyndham Hotel Group, part of the Wyndham
‘Worldwide group, has secured a contract to
manage the new 152-bedroom Ramada Phuket
South Sea hotel, strengthening the company’s
growing presence in Thailand.

Opening later this year, the hotel will feature a
large spa, an outdoor pool, health club, meeting
space, pool bar and a range of restaurants.

The property, owned by property company
South Sea Resort, will add to the five Ramada
hotels currently open in Thailand.

Hoteliers count the cost of ‘Arab Spring’

TOM WALKER

Hoteliers in the Middle East
and Africa reported mixed
performance results during
April 2011, according to occu-
pancy data compiled by STR
Global. The region has seen
a number of popular upris-
ings in the past six months in
what has been described as
the “Arab Spring”.

The political instability
and insecurity has adversely
affected traditional tourism
markets across North Africa
and parts of the Middle East.

However, while the likes
of Bahrain, Tunisia, Morocco
and Egypt have suffered badly - including the
Bahraini F1 Grand Prix being cancelled - other
countries on the Arabian peninsula have ben-
efited. Two markets ended the month with

R e e FLal
Hotels in the Egyptian capital Cairo have seen guest numbers plummet

A Twitter: @spaopps

.

double-digit occupancy growth - Riyadh, Saudi
Arabia (up 17.0 per cent to 73.8 per cent), and
Abu Dhabi, United Arab Emirates (up 15.7 per
cent to 69.3 per cent).
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Twelve Apostles spa to reopen

TOM WALKER

The Spa at the Twelve Apostles
Hotel in Cape Town, South
Africa, will reopen in August
with a new design and new
management.

The spa will be managed
by The Red Carnation
Collection and facilities will
include seven treatment rooms
for dual and single treatments;
a hydrotherapy bath and
rain showers; a rasul
chamber; a manicure and
pedicure salon; hydrotherapy
room with a Vichy shower;
plunge pools; floatation pool
and a tranquillity lounge.

The treatment menu will use Elemis and
Dermalogica products and includes the
signature The Apostles Touch, a back-to-nature
journey featuring stones from Table Mountain
for a hot stone foot massage, handpicked
fynbos (native shrubs) for a back of the body

‘The treatments at the spa will use Elemis and Dermalogica products

exfoliation and shells from the Atlantic Ocean
for a lava shell massage.

The spa closed on 1 June for an refurbish-
ment which will take eight weeks to complete.
Treatments will still be available in a tempo-
rary spa in an interleading two bedroom suite
during the works.

Ritz-Carlton outlines expansion ambitions

PETE HAYMAN

The Ritz-Carlton Hotel
Company (RCHC) has
unveiled its ambition to
expand and develop its world-
wide portfolio to comprise
more than 100 properties over
the next five years.

Under the company’s strate-
gic plan, the brand will extend
into urban capitals and emerg-
ing tourist destinations, with
more than USs2bn (£1.2bn) to
be invested by its owners.

Three new properties
were launched during the
first quarter of this year, including the Ritz-
Carlton, Hong Kong; the Ritz-Carlton, Toronto
in Canada; and a property in Dubai.

Further openings planned for 2011 include
sites in Riyadh, Saudi Arabia; Abu Dhabi,
UAE; and Ritz-Carlton Residences launches

Ritz-Carlton aims to expand its world wide portfolio throughout 2011

T H

in Toronto, Canada, and Singapore.

RCHC president and chief operations officer
Herve Humler said: “Throughout the world,
especially in Asia and the Middle East, we
expect to be the leading top tier luxury hospi-
tality and lifestyle brand by 2016

IHG to launch three new Chinese academies

PETE HAYMAN

InterContinental Hotels Group (IHG) is
to launch three new academies in China
as part of efforts to develop new tal-
ent for the country’s hospitality industry.
The operator unveiled its first Chinese IHG

(©CYBERTREK 2011
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Academy in Shanghai five years ago to cater
for the accelerated growth in the sector and to
meet demand for talented workers.

THG has already revealed plans to double its
presence in China with 150 new hotels over the
next five years.

‘The Hilton will be rebranded as a Walford hotel

Waldorf Astoria to enter
Scottish market

PETE HAYMAN

Hilton Worldwide has announced that
its Waldorf Astoria Hotels and Resorts
luxury brand is to debut in Scotland, UK
next summer, with the opening of a new
property in Edinburgh.

An agreement has been signed with the
existing owner of The Caledonian Hilton
Edinburgh for the £24m conversion of the
property into The Caledonian, A Waldorf
Astoria Hotel.

The hotel has already benefited from
g1om worth of enhancements, with an
additional £14m to be spent as part of the
conversion process to add and upgrade the
facilities. In addition to its 241 guest rooms,
The Caledonian, A Waldorf Astoria Hotel is
to comprise a spa and a restaurant among
its facilities.

John Vanderslice, global head of luxury
and lifestyle brands at Hilton Worldwide,
said: “The introduction of the Waldorf
Astoria Hotels and Resorts brand to
Scotland demonstrates the realisation of
our aggressive growth strategy.”

Cap Cana in Dominican
Republic to open in October
PETE HAYMAN

Fishing Lodge Cap Cana, a luxury resort
being developed in the Dominican Republic,
is to open its doors to guests on 1 October as
a Salamander Marina and Beach Resort.

Located on the eastern tip of the country,
the resort will boast 302 Mediterranean-
style villas - 220 of which will be available
to resort guests and featuring private
infinity pools.

Fishing Lodge will be the first property to
open under Salamander’s Grand Resorts at
Cap Cana collection, with a second — Ocean
Club Cap Cana - to open next year.

Read Spa Opportunities online: www.spaopportunities.com/digital 3
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Amanresorts plans
Turkish entry
TOM WALKER

Singapore-based operator Amanresorts
will open a new luxury resort on
Turkey’s Bodrum Peninsula overlooking the
Aegean Sea, in August.

Called Amanruya, the resort will offer 36
pool terraces, each with an exterior terrace
with a covered dining and lounging pergola
and private swimming pool.

The resort’s central buildings include
an arrival pavilion, a luxury spa, a three-
story library, a terrace and wine lounge, a
boutique shop, an art gallery, and four din-
ing pavilions. A 165ft long (som) marble
swimming pool, tennis courts and beach
club are also featured. Amanruya will be
the 28th property in the Singapore-based
Amanresorts’ portfolio.

‘The golf course spa will have 12 treatment rooms

New hotel and spa for
London Golf Club
TOM WALKER

London Golf Club in Ash, Kent, UK
has unveiled plans for the development
of a new hotel and spa as part of its ambi-
tion to establish a ‘world-class’ golf resort
in south east England.

The club - host venue of the 2008 and
2009 European Open events - has received
consent from Tonbridge and Malling
Borough Council for the £35m scheme.

Designed by MacKenzie Wheeler, the
new development will include a 2,000sq m
(21,528sq ft) spa with 12 treatment rooms;
relaxation areas; a sauna; a steamroom; and
a spa café.

Facilities will also boast a gym; a studio
and a pool, as well as associated thermal
suites and hydrotherapy provision. Product
suppliers are yet to be confirmed.

The 130-room hotel will feature junior
suites; butler-service suites; and a presiden-
tial suite, in addition to a variety of dining
options and meeting accommodation.

www.spaopportunities.com

Mexico City hotels set for facelift

PETE HAYMAN

A number of hotel opera-
tors have confirmed plans to
provide new and improved
properties in Mexico City
from this year in a bid to
meet demand from business
and leisure travellers.

Starwood; Marriott; and
Hilton are among the groups
to eye the development and
overhaul of new and existing
sites in the Mexican capital,
which receives 12 million vis-
itors a year.

W Hotels - the luxury division of Starwood
Hotels and Resorts - is to expand with a new
132-room property in Santa Fe to comprise a
4,000sq ft (3715 m) Away Spa.

The hotel is earmarked to open in 2014 and
will also feature a range of destination eater-
ies and bars; a pool deck; and a fitness facility.
Tt will form part of the Liberty Plaza scheme.
Meanwhile, the existing, eight-year-old W

Hotels in the Mexican capital receive more than 12 million guests a year

Mexico City property is to undergo a renova-
tion over the next couple of years - located in
the upscale Polanco neighbourhood.

Marriott International has announced plans
to open the first Courtyard by Marriott hotel in
Mexico City at the Benito Juarez International
Airport in early 2012. Elsewhere, Hilton
Worldwide has unveiled plans to expand its
Doubletree by Hilton estate in Mexico, includ-
ing a new site in Mexico City.

Centara to launch Mauritian resort

TOM WALKER

Thailand-based operator
Centara Hotels and Resorts
has announced that it is to
expand into Mauritius with
the opening of the Centara
Poste Lafayette Resort and
Spa in October 2012.

The launch will establish
the group’s sixth international
location and follows the sign-
ing of a management contract
with owner Indian Ocean Real
Estate Company.

Facilities will comprise a
350sq m (3,767sq ft) spa with seven treatment
rooms; a relaxation room; and a pedicure and
manicure salon. Products will be supplied by
the company’s own brand Spa Cenvaree.

Elsewhere, the new 98-room resort will also
feature an all-day dining restaurant and bar;
a theme restaurant offering local and Asian

‘The resort houses a 350sq m (3,800sq ft) spa with seven treatment rooms

cuisine; a beach bar and snack deck; and
akids’ club.

Centara Hotels and Resorts president
Gerd Steeb said: “We have identified a
gap in the market for a beachfront family-
friendly resort offering a choice of half-board
or all-inclusive stays.

Private members’ club to open at The Cube

PETE HAYMAN

Sanguine Hospitality has revealed that a
5,000sq ft (464.55q m) canal-side private mem-
bers’ club is to open at The Cube.

The Cube is a £12m development in the
centre of Birmingham, UK. The Cube’s Club

4 Read Spa Opportunities online: www.spaopportunities.com/digital

and Spa will also be located adjacent to the
venue. Facilities at the Club and Spa will boast
an indoor swimming pool; a range of sau-
nas and steamrooms; a hydrotherapy pool;
10 treatment rooms; a dry floatation tank; and
a fitness suite.

3 Twitter: @spaopps (©CYBERTREK 2011
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Swissétel secures
Sochi hotel deal

TOM WALKER

Swissotel Hotels & Resorts has added to its
Russian portfolio of hotels after securing a
management contract for a deluxe hotel in
the city of Sochi.

The 200-bedroom Swissotel Sochi
Kamelia hotel, set to open in 2013, will be
located in an redeveloped historical build-
ing and facilities include a large Piirovel
Spa, several restaurants and bars and meet-
ing space. The property is owned by OAO
Sistema-Hals, a Russian real estate and
development company which was among
the first Russian companies to be listed on
the London Stock Market.

Meinhard Huck, president Swissotel
Hotels & Resorts, said: “Most of our hotels
are primarily city hotels in large metropo-
lises, but the Swissotel Sochi Kamelia will
be a beach resort in a wonderful park with
old trees and a private beach.”

‘The publicly-owned cetre houses a large spa

St Albans public spa
project clears “final hurdle”
TOM WALKER

Councillors have voted to proceed with
the £24m Westminster Lodge Leisure
Centre project in St Albans, Hertfordshire,
UKfollowing an independent review of the
scheme’s business case. The review took
place after a Conservative-led adminis-
tration took control of St Albans City and
District Council (SACDC) following the
local government elections in May.

Facilities at the new Westminster Lodge
Leisure Centre, designed by S&P Architects,
will include a s500sq m (5,382sq ft) spa area
with a 60sq m (646sq ft) terrace overlook-
ing the nearby abbey.

A total of 647sq m (6,964sq ft) of water
space and an overall capacity for 223 swim-
mers will also be provided, along with a
200-station fitness suite with cycle spin-
ning studio.

www.spaopportunities.com

Spa opens at Delhi's Imperial Hotel

PETE HAYMAN

The Imperial Hotel in New
Delhi, India, has announced
the launch of a 16,000sq ft
(1,4865q m) spa located amid
landscaped gardens, which
will be available to hotel resi-
dents only.

Featuring architecture influ-
enced by the Moghul era, the
new Imperial Spa aims to pro-
vide a range of services that
it believes are “essential ele-
ments” to a healthy lifestyle.

Facilities incorporate
Imperial Hydrotherapy suites
for pre and post treatment and
the Kerala Suite - offering Ayurvedic therapies
and the availability of a doctor’s consultation.

The Kerala Suite also boasts two rooms with
oils and herbal remedies for “ancient healing”,
while the Moghul Suite is the spa’s private
facility for couples or families. Elsewhere, the
Kabir Room offers Thai massage, yoga and

‘The spa's hydrotherapy suite includes a plunge pool for pos-treatment

meditation and Rum{’s Relaxation Room and
five other rooms offering spa therapies are also
among the facilities.

An Imperial Hotel spokesperson said: “An
insignia of absolute living, the exclusive ther-
apeutic suites and spacious vanity areas of the
spa ensure ultimate indulgence.

£7m Dollan Aqua Centre spa revamp completed

PETE HAYMAN

The Dollan Aqua Centre in East Kilbride, UK
has reopened to the public following the com-
pletion of a £7m refurbishment of the Grade
A-listed venue, which was carried out by Clark
Contracts.

Among the facilities at Dollan Aqua Centre
is one of Scotland’s five som competition
pools and a health suite comprising a sauna,
a steamroom, a sanarium and a spa bath. A
gym equipped with Life Fitness cardiovascular
machines and HUR resistance equipment.

Revamped spa offer for Burj Al Arab hotel

PETE HAYMAN

Jumeirah Group has
overhauled the Assawan
Spa and Health Club menu
at its Burj Al Arab hotel in
Dubai in order to coin-
cide with the launch of the
‘Ultimate Fitness Retreat’

The group has entered
into a partnership with
PTX Performance Training
to provide guests with a
programme of high per-
formance training, fitness
instruction and health din-
ing. Delivered over four
days and three nights, the Ultimate Fitness
Retreat initiative aims to be a physically
and mentally demanding course and includes
full board at the hotel.

The programme will focus on three core ele-
ments - body, mind and spirit, with the ‘body’

6 Read Spa Opportunities online: www.spaopportunities.com/digital

‘The wellness centre at Burj will host the region’s first fitness retreats

to incorporate a personal training schedule and
comprising group and individual sessions.

In the ‘mind’ section, guests will learn new
life skills, while the ‘spirit’ will feature daily
massages; Pilates; and unlimited access to the
spa facilities.

3 Twitter: @spaopps (©CYBERTREK 2011
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DIARY DATES

24-26 JULY

Cosmoprof North America

Mandalay Bay, Las Vegas, Nevada, US
This international beauty and cosmetics
fair - now in its ninth year - attracted 700
exhibitors and 25,000 visitors in 2010.
Tel: +1 480 281 0424
www.cosmoprofnorthamerica.com

13-14 AUGUST

Sydney International Spa & Beauty Expo
Conference

Sydney Convention & Exhibition Centre,
Sydney, Australia

One of Australia’s largest spa and beauty
trade events.

Tel: +61 2 9422 253

com.au

www.internat p

1718 AUGUST

SPLASH! New Zealand Pool and Spa
Trade Expo

Wellington Town Hall, Wellington New
Zealand

The exhibition provides the opportunity to
launch new products, network, come face to
face with spa professionals, meet the press
and build brand awareness.

Tel: +61 2 9660 2113
www.splashnzexpo.co.nz

28-30 AUGUST

Brazilian Spa Congress

Sheraton Hotel Sao Paulo, Brazil

The largest spa event in the country aims
to attract both local and international
professionals and will be held jointly with
the Medical Travel Meeting Brazil.

Tel: +55 11 2307-5595
www.congressodespas.com.br

7-10 SEPTEMBER
SPATEC North America Fall
Ritz Carlton Laguna Niguel, California, US
A four-day forum featuring one-to-one
20-minute meetings between corporate spa
owners, directors and design/management
companies and suppliers.
Tel: +1 603 529 0077

1 .

WWW. ional.com

12-14 SEPTEMBER

European Spa Exhibition & Summit

Porte de Versailles, Paris, France

Founded in 2007, this benchmark event
mostly targets hotel professionals and covers
the challenges in setting up and managing

a spa. It is held in parallel with the Beyond

DAILY NEWS, JOBS, TRAINING & TENDERS www.spaopportunities.com

Beauty trade show.
Tel: +33 1 44 69 95 69
www.beyondbeautyparis.com

8-19 SEPTEMBER

Olympia Beauty

Olympia, London, UK

The latest styles, products and collections
from beauty suppliers around the UK.
Tel: +44 1959 569867
www.olympiabeauty.co.uk

25-27 SEPTEMBER

Wellness Asia Exhibition

NSIC Exhibition Grounds, Okhla, New
Delhi, India

This show combines wellness industry
products, services and technologies.

It is aimed at Indian and international
professionals in the spa, beauty and
healthcare industries.

Tel: +91 11 450 555 00
www.wellnessasiaexpo.com

6-7 OCTOBER

Natural Beauty Summit America
Sheraton New York Hotel, New York, USA
An event which promises to bring together
some of the leading and most influential
executives in the natural beauty sector to
debate and discuss major industry issues.
Tel: +33 1 44 69 95 65
www.naturalbeautysummit.com

6-9 OCTOBER

Inner IDEA

Hilton La Jolla Torrey Pines, San Diego,
California, USA

In its sixth year, this US-based conference
highlights mind-body-spirit programmes.
It is aimed at pilates instructors, yoga

8 Read Spa Opportunities online: www.spaopportunities.com/digital

teachers, group exercise instructors,
owners/managers, personal trainers,
lifestyle coaches, wellness professionals,
holistic health professionals, students and
enthusiasts.

Tel: +1 800 462 1876
www.inneridea.com

12-14 OCTOBER

Wellness Summit

Venue TBC, Singapore

The annual summit is an important platform
for practitioners, professionals, academics,
manufacturers, resort owners and small-
to medium-sized operators interested in
the spa and wellness arena, to meet and
seek solutions concerning the growth and
sustainability of the industry in the region.
The event now features sessions called Ask
the Experts and Ideas Worth Exploring to
enhance interaction.

Tel: +60 16 21 53 90 8
www.wellnesssummit.com

16-17 OCTOBER

International Esthetics, Cosmetics & Spa
Conference

Broward County Convention Center, Fort
Lauderdale, Florida, USA

Around 7,000 professionals attend this
exhibition for skincare, wellness and
equipment suppliers. It also comprises
conferences and classes.

Tel: +1 203 736 1699

www.iecsc.com
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For more information call 020 7586 7200
or visit www.powerplate.co.uk

inclusive fitness
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Workshop available at the Power Plate Academy London, call 020 7317 5032 or
email uktraining@powerplate.com
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STOP!

ASK YOURSELF"

Wouldn‘t it be nice to know that there was an
alternative to exhibitions?

How about an event where you had a personal
meetings schedule with the club operators you
really want to meet...

...face to face?

SIBEC™
e I
We I I EEE Celebrating 15 yea:r::fMSe:;:C

...have you heard of
McLean Events International?

visit: www.mcleaneventsinternational.com

For more information email David Zarb Jenkins on david@mcleaneventsinternational.com.
Find out how we can change the way you do business in your industry.

Bringing people together for 15 years in the following industries:

HOTEC SIBEC SPATEC CONFEC

Hotel Management Health & Fitness Spa, Wellness and Beauty Meetings & Incentives



http://www.mcleaneventsinternational.com
mailto:david@mcleaneventsinternational.com
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OPINION

Investing in skills for tomorrow

Making sure your staff is well-trained helps ensure that they will care
about their work - resulting in customer satisfaction and return visits

nsuring your employees have the right
skills is crucial to the continued success
of your business. Investing in training
sends a positive message to staff about
your commitment to their development, welfare
and career progression. This in turn builds trust
and motivation, which is critical, especially in
times of economic uncertainty. It’s loyalty you
are looking for, and that's reciprocal.
Here are 10 pointers on how to invest in train-
ing and improve your spa operations
1. Develop your client service journey. Train
all departments in your spa to deliver and mea-
sure the journey. Service improves noticeably
when everyone knows what is expected in each
stage and all team members understand and
appreciate the duties and challenges. This has
asignificant impact on your client satisfaction
ratings and their willingness to return.
2. Train your trainers. Develop your own
trainers to accredited standards. Applying an

“Make sure your employees know what is happening in your

spa - the more they know and understand the business, the

more motivated they will be to make positive contributions.”

effective training structure combined with pro-
fessional delivery skills will make an instant
impact on the quality of your training. Don’t
rely solely on the product house training you
receive. Ensure you can follow through with in-
house product knowledge and service skills.

3. Measure your training activities. Ensure
all training has clear, measurable goals so you
can evaluate the impact of the training and the
progress made in achieving the goals.

4. Offer accredited training. If you want to
be an employer of choice, offer training that
builds skills and knowledge and awards national
or even international certification. Arrange
training to achieve relevant NVQs, or any of
the most popular awarding bodies, such as City
& Guild, CIBTAC, ITEC etc.

5. “Catch them doing it right!” We are all
quick to notice when employees do things
wrong, but how often do we praise them when
they do things right? Remember: “Good per-
formance, if not noticed, will go away. Poor
performance, if not noticed, is here to stay.”

6. Coach poor performance. If you do notice
poor performance, train managers and super-
visors to apply positive, corrective coaching

(©CYBERTREK 2011

techniques. If done well, both parties feel posi-
tive and confident to exceed the set standards.

7. Set up daily service briefings. Make sure
your employees know what is happening in your
spa. The more they know and understand what
goes on in your business, the more motivated
they will be to make positive contributions.

8. Look out for relevant webinars. Set up
access for your employees to learn about the
latest trends in the industry, in particular the
increased demand for wellness offers producing
tangible health and business benefits.

9. Arrange an employee exchange with
another spa. Send two of your employees for
aweek or more to experience different ways of
doing things and host two employees from the
other spa in return. It’s a great motivator, builds
relationships and brings new ideas.

10. Celebrate success! Keep your employ-
ees motivated by celebrating all your successes.
‘Whether your teams have learnt new skills,
introduced a new treatment, increased sales
or delighted clients with outstanding service,
everyone loves to celebrate success.

Remember - investing in training today, will
reap benefits tomorrow and beyond!

3 Twitter: @spaopps

SAFE SPACE |

Lockers
o
Locking Systems
o
Cubicles

Safe Space Lockers Ltd
Unit 6, Chancerygate Business
Centre, 214 Red Lion Rd, Surbiton,
Surrey. KT6 7RA
T: 0870 990 7989
F: 0871 431 0452
M: 07974 154811
E: dominic@safespacelockers.co.uk

Please call
0870 990 7989
for more details

www.safespacelockers.co.
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TRAINING & EDUCATION

+44 (0)1462 471907

%) HUMBER

The Business School

Take a one-year journey into

Spa
Management

Humber's Spa Management diploma program covers
everything from managing a spa to starting your own
- all within one year.

For more information contact: Antonietta Perretta,
Program Coordinator 416-675-6622 ext 4089

business.humber.ca

KORE Therapy Training
Helping you to raise new revenue by opening new markets

KORE Therapy's award winning
courses provide fast, focused
training to significantly upgrade
your spas therapy menu and
credibility, providing medical
reasons why people should

visit your spa from sporting
performance enhancement and
pain, to weight & digestive issues.

We focused on treating and
correcting conditions, accelerating
recovery and increasing revenue

by opening up new markets and
interest from your fitness & golf club
members, and the local populace.

Your therapists can train with us in:
KORE Consultant — 20 days
Acupuncture - 12 days

KORE therapy Level 1 - 7 days
Abdominal Detox massage - 2 days
Cupping therapy - 2 days

Bespoke training - 7-70 days

© 0845 643 6134
® info@koretherapy.com
@ www.koretherapy.com

sales@spaopportunities.com

ur online
ee rees give
you the flexibility
to study when =

and where you

want.

v
We offer a wide range of courses including

® BSc (Hons) International Spa Management
* FdA Spa Management/Therapies pathways

Start your course in September or January.
Find out more at our next virtual open day
on 13 July.

www.derby.ac.uk/online

UNIVERSITY

of DERBY www.derby.ac.uk

UCIRVINE | EXTENSION

Discover a \

worldwide
leader in spa
education.

Taught by leading
industry experts and
offered completely
online to accommodate
learners worldwide,
University of California,
Irvine Extension’s Spa &
Hospitality Management
Certificate Program
presents cutting edge

Business planning
Day-to-day operations
Quality management

Retailing
ways to make your Human resources
spa stand out in a Customer engagement

competitive market. Green Strategies

extension.uci.edu/spamag
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TO ADVERTISE call +44 (0)1462 471907 email sales@spaopportunities.com

SPA & BEAUTY THERAPIST

The Spa at Armathwaite Hall Country House Hotel takes its
inspiration from the rich timber of the surrounding woodlands and
the serenity of Lake Bassenthwaite. The infinity pool and out door hot
tub enjoy uninterrupted views of the lush gardens creating a luxurious

environment for those enjoying the spa experience.

The Spa is for the use of hotel residents, day spa experience guests.
For some The Spa will be a place to retreat and restore, while for
others it will be a place to socialise, celebrate and have fun. With
30 years spa hotel experience and the Halls reputation for exacting
standards of customer care and friendly yet unobtrusive staff The Spa

experience exceeds the expected.

‘We have an exciting opportunity for a full time Spa and Beauty Therapist
to join our hard working professional team in our award winning
Spa. You will have a minimum of 2 years experience in a luxury spa
environment along with exceptional customer service skills.

To ensure The Spa at Armathwaite Hall provides the finest service to our
guests we are looking for passion, personality and a flexible approach in
our team members who are required to work shifts and weekends.

Full time hours are 40 per week. Accommodation may be available
if required and we offer a competitive salary. Closing date for

applications is 18th July 2011.

Please send your application and CV to Jenni Paling,
Spa Operations Manager: jenni@armathwaite-hall.com

HEALTH & BEAUTY MANAGERS

(|Esporta

health clubs

Esporta Northwood Riverside &
Esporta Chiswick Riverside. Salary 25k

WHY JOIN ESPORTA?

Any organisation will claim they are striving
tobe an employer of choice; At Esporta we are
looking to achieve far more than this.
AtEsporta we seek to build and enhance
careers. Our working environment consistently

AsHeath ‘you wil take
ownership for a world class health & beauty
facility open to club and non-members.

Your key targets will be ensuring that al
safety and hygiene requirements are met;

member
excellence. When it comes to consistently
delivering an experience to our members
and building long term loyalty we know we

revenue and profit
whilst controlling other performance argets
relevant to a senior manager.

QurTherapy roomsand Spa tites covera

need very’ tted and passionate
types ofindividuals.

rangeof
ESPA, Jesica and St Tropez products.

TO BE SUCCESSFUL IN THIS ROLE WE LOOK FOR:

Desire to drive change, high energy

time constraints and meet deadlines

Level 3 NVQa must, CIBTACand SIDESCO an advantage

Highest standards of personal hygiene, grooming and presentation
Leading and motivating with an open style

Self starter, open minded, willing to try new ideas

Excellent interpersonal and facilitation skills.
Strong verbal and written communication skills
Basic statistical knowledge and PC Literate
Good organisational skills, able to work under

Knowledge of treatments and products

Send your CVand i stating
which location you are applying for to
careers@esporta.com or apply online
atwww.spaopportunities.com

snicetohelp ses the suabiiyof aplcans o positons
o st Esporta complesuly with theCRB Codeaf pactice
andthe Rehabitation of Offenders At 1974 andundetakes
toteatalppcants for oston it A Discosuewil
berequeste forthe sl ppicantof i k.

whatley manor

Spa and Beauty Therapist
LOCATION: MALMESBURY, WILTSHIRE

Whatley Manor - a place to restore and revive
A beautifully restored private manor house hotel set in 12 acres
of English country gardens nestling in the Wiltshire countryside.
Whatley Manor is situated on the edge of the Cotswolds, five
minutes from the town of Malmesbury. Itis ideally located to
Bath, Bristol and just a two hour drive from London.
The hotel has 23 rooms, two dining experiences including a two
Michelin starred restaurant and conference facilities and cinema.
Agquarias at Whatley Manor is an award winning spa that offers
magnificent facilities and the highest level of spa and beauty
treatments to our guests, members and spa day visitors.
We have an exciting opportunity for a full time Spa and Beauty
Therapist to join our hard working professional team. You will
have a minimum of 2 years experience in a luxury spa or salon
environment along with exceptional customer service skills.
To ensure Aquarias spa provides the finest service to our guests we
are looking for passion, personality and a flexible approach in our
team members who are required to work shifts and weekends.
Full time hours are 45 per week. Accommodation may be available
if required and we offer a good salary plus service charge.

Please send your application and CV to Carol
Osborne, Spa Manager. carol@whatleymanor.com

WE ARE

S | OOKING
FOR A SPA
=l |\ AGER

If you have a passion to deliver excellence then this is your
opportunity to become part of something truly exceptional,

the newly refurbished Turnberry, A Luxury Collection Resort.
Located in one of the most desired locations in the world, on the
stunning west coast of Scotland, Turnberry is one of the world’s
most prestigious golf & spa resorts.

TURNBERRY

Y COLLECTION RESORT

The position of Spa Manager is accountable for the effortless and
seamless movement of all resort guests (resident and non resident)
and Spa members in and out of the Spa & Health Club, ensuring
exceptional levels of guest service delivered through out the guests’
visit, in line with Luxury Collection and ESPA brand standards.

Facilities of the Spa at Turnberry include 11 treatment rooms,
state of the art fitness facility, 20-meter swimming pool, Jacuzzi,

3 saunas, 2 steam rooms and a hair & nail salon. Candidates
must be qualified in Beauty Therapy to HND level (or equivalent),
as a minimum, preferably ESPA trained. A minimum of 12
month’s experience in Spa management required.

Previous experience in a 5-Red Star luxury branded resort

is preferred, but not essential.

Please send CV and covering letter to; turnberry hr@luxurycollection.com
or by post to; Human Resources Department, Turnberry,
A Luxury Collection Resort, Maidens Road, Turnberry, KA26 9LT

INIWLINGDO3IY
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RECRUITMENT

TO ADVERTISE call +44 (0)1462 471907 email sales@spaopportunities.com

EXPERIENCED
SPA MANAGER VE RTA

Spa Verta, recently shortlisted in the Good Spa Guide 2011 is now
recruiting an experienced Spa Manager. This role s influential in
creating a new level of an urban spa experience, renowned for
ensuring an exceptional customer service ethos.

Your challenge is to be commercially aware and generate revenue
incomes through maximising sales and memberships. You will work
in conjunction with marketing to execute maximum exposure of
the Spa. You will be expected to create high standards of client
care and therapy treatments, whilst managing and motivating a
Spa Supervisor, 2 Therapists and Spa Concierge.

As you will be actively involved in the day to day running of the
Spa operation you will ensure the highest standards are delivered
and sales targets are regularly monitored and achieved. Effective
liaison with product house representatives will play a key focus to
ensure the correct level of support, training, incentivisation and

ional activity is and mai

ESSENTIAL REQUIREMENTS

4 The successful candidate will have a minimum of 3 years in a
similar post. Duty management experience within a similar 4 or 5
star environment is required. Spa or business related qualification

4§ strong leadership qualities, commercial business acumen and
performance management skills

& Ability to motivate a team, and spear head the sales and front of
house teams to ensure maximum sales potential

& Exceptional organisational skills
4§ Ability to communicate at all levels
4§ Computer literate

To apply please email current CV to
alison.tod@hotelverta.co.uk

jobs and news for the spa and
resorts industry worldwide

spa opportunities
Forthcoming issues:

15 July 2011
Book by 7 July

29 July 2011
Book by 21 July

12 Aug 2011
Z] Book by 3 Aug

TO ADVERTISE
Tel: +44 (0)1462 471907

Email: spaopps@leisuremedia.com

spa opportunities

JOBS ONLINE

For more details on the following jobs
visit www.spaopportunities.com

® Health and Beauty Manager
Company: Esporta

Location: Chiswick, London, UK

® Spa Membership Sales Advisors
Company: Shire Hotels Ltd

Location: Knutsford, Manchester , UK

¥ Spa Treatment Manager
Company: Shire Hotels Ltd

Location: Penrith, Cumbria, UK

H Spa Therapist

Company: Virgin Active

Location: Solihull, UK

® Project Manager

Company: EZ-Runner Systems Ltd
Location: Copthorne, West Sussex, UK

® Senior Spa Receptionist

Company: One Spa

Location: City Centre Edinburgh

® Spa Membership Sales Advisors
Company: Shire Hotels Ltd

Location: Kettering, Northamptonshire , UK

® Beauty Therapists
Company: Sopwell House
Location: St Albans, UK

¥ Full & Part Time Therapists
Company: Nirvana Spa

Location: Wokingham, UK

® Full Time & Part Time Retail Specialists
Company: Nirvana Spa

Location: Wokingham, UK

® Wellness Director
Company: Kamalaya Koh Samui
Location: Koh Samui, Thailand

B Spa Manager

Company: Homewood Park
Location: Bath, UK
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New travel spa opens at Gatwick

TOM WALKER

A travel spa with shower suites
and offering a range of salon
and spa services has opened
as part of No.1 Traveller’s lat-
est ‘super-lounge’ at Gatwick
Airport’s North Terminal.

Services on offer at the new
facility comprise hairdress-
ing; massages; manicures and
facials, with the ‘super-lounge’
located airside for departing
and transferring passengers.

The travel spa has been
designed and developed in
conjunction with Debi Green,
the former group spa director of The Sanctuary.
Products are supplied by Aromatherapy
Associates, Rodial and Jessica.

A lounge with a bistro-style dining menu;
a fully-tended bar; a mini-cinema; a family
room; and a games room also features as part
of the ‘super-lounge; along with a business cen-
tre. No.1 Traveller founder and chief executive

Future of luxury travel

TOM WALKER

Travellers who look for authen-
tic, personalised experiences
and consumers with “limitless
budgets” have been identified
among the new trend setters
emerging within the luxury
travel market - according to
areport by leisure consultants
Horwarth HTL.

The report, The Future of
Luxury Travel, was commis-
sioned by the International
Luxury Travel Market and highlights the four
most likely profiles of luxury travellers for the
next 18 months. These four are described as the
“Independent Minded”, seeking the authentic,
active and personalised; the “Explorer” - seek-
ing incredible experiences at limitless budgets;
“Candidates to Luxury”, seeking high qual-
ity, high service; and “Streetwise Purchasers”,
younger, social media experts.

Protests delay introduction

PETE HAYMAN
The introduction of a planned accommodation
tax in Venice, Italy has been delayed following
“scenes of protest”.

The protests were ignited by hotel owners
and tourism bosses and the European Tour

16  Read Spa Opportunities online: www.spaopportunities.com/digital

‘The travel spa was developed by former Sanctuary boss Debi Green

officer Phil Cameron said: “We're bringing
passengers more choice than ever before, so
that spending time at the airport can become
another memorable part of their journey.”
Gatwick Airport chief commercial offer
Robin Longden said: “The No.1 Traveller
lounge will complement the improvements
being delivered across the entire airport.”

predicted in report

Traditional luxury still has its place but new trends are emerging

The report also describes the typical charac-
teristics of each group. Travellers who fall into
the Independent Minded segment, for exaple,
seek authenticity, simplicity and a commitment
to the local environment, while The Explorers
are very similar but have even more spend-
ing power and so are ready to pay a higher
price for that outstanding experience off the
beaten tracks.

of hotel bed tax in Venice

Operators Association (ETOA) said that the
opposition to the tax means that any new levy is
unlikely to come into force until 23 August.

The Commune of Venice was hoping to
introduce a new hotel bed tax across the Italian
city from 1 July.

3 Twitter: @spaopps

ADDRESS BOOK

Argentina Spa Association
+54-11-4468-0879 - www.asociacionspa.org
Asia Pacific Spa and Wellness Coalition
+1818 789 2020 V/: wwwapswe.org
as (AMSPA)
wwwamspa.orgmy

Association of Mala
+603-4256-8833

an Sp

Australasian Spa Association
+613 9387 9627
Bali Spa and Wellness Association (BSWA)
+

wwiwaspaassociation.com.au

Brazilian Spas Association
+117548-5555 VV: www.abcspas.com.br

British International Spa Association (BISA)
+441580 212954 \V: wwwbha.org.uk

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)

+2-816-4761 \\ wwwbgspa.org

China National Spa Association

Association of the Spa Places of the Czech Republic

+420-384-750-840 - Wwwispas.cz
‘The Day Spa Association (US)

+1201 865 2065 \V: wwwdayspaassociation.com
Estonian Spa Association

+372-5109306 V- wwwiestonianspas.eu
European Spas Association

43227332661 W: www.espa-chv.com
Federation of Holistic Therapists (FHT)

+44870 420 2022 W: www.htorguk
French Spa Association (SPA-A)

WWwspa-a.com

German Spas Association

Hungarian Baths Association
+36-1-452-4505 ' www furdoszovetseg hu/en

‘The Iceland Spa Association

+354-896-005-0 |- www.visitspas.cuficeland
The International Medical Spa Association

+1201 865 2065 |- www.medicalspaassociation.org
International SPA & Wellness Association (ISWA)

+49-30-397-5315 WV wwwiswa.de
International Spa Association (ISPA)

+1888 651 4772 \V: www.experienceispa.com
Japan Spa As

ociation www.j-spa.jp

+81-3-5724-6649

Wwwj-spajp
sociation
Wiww.expospa.comispa

Leading Spas of Canada
+1800 704 6393 /- wwwleadingspasofcanada.com
Mongolian Spa Sauna Association
+976-117-014-4410 WV Wwwmssa.mn
National Guild of Spa Experts Russia
+007 495 938 1592 \V: ng.russiaspas.ru
New Mexico Spa Association
+1505 331 2344
Portugese Spas Association
+351-217-940-574 \W: wwwitermasdeportugal pt
Ro  Spa Organiz
+40-21-322-01-88

n
Wwiw.romanian-spas.ro
Samui Spa Association

+66 7742 08712 WV www.samuispaassociation.com
Serbian Spas and Resorts Association

+381-65-20-20-120 /- www.udruzenjebanja.cors
South Africa Spa Association

+27-11-447-9959
Spanish National Spa Association

+34-915-490-300 V- wwwibalnearios.org
Spa Association of India

‘wwwsaspaassociation.co.za

Spa Association of the Czech Republic
+420 222 51763 - wwwspas.cz
Spa Association Singapore
+65 62231158 - wiww.spaassociation.org.sg
Spa & Welln
+60-12-366-5711

sociation of Nepal

Spa Business Association (UK)
+44 1268 745 884 V. www.spabusinessassociation.co.uk
Taiwan Spa Association
+886-227-358-576
Thai Spa Association
+66 (0)2665 7395
Turkish Spa Association
+90-258-271-4425 \V: www.spa-turkey.com
Ukrainian SPA Association
+3-8044-2537479

Wwwtspa.tw

wwwthaispaassociation.com

wwwspaua.org

Lde

©CYBERTREK 2011
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