
Sri Panwa resort opens Cool Spa

natural and seasonal indigenous ingredients 
including mango; papaya; rambutan; coconut; 
and tamarind sourced from the local market 
or from Sri Panwa’s own garden.

The treatment menu also includes bespoke 
scrubs and soothing lotions created from 
blended fruits; yoghurt; honey; teas; and oils 
– all which are fit for human consumption. 

Sri Panwa in Phuket, Thailand, 
has announced the launch of 
the new Cool Spa resort spa 
and wellness concept.

Cool Spa – secluded amid 
lush tropical rainforest and set 
within its own private tropical 
water gardens – offers locally-
sourced treatments and 
tailored holistic experiences.

The new spa is designed to 
resemble a traditional Chino-
Portuguese residence and 
incorporates six private treat-
ment rooms – each including 
its own spa pool, in addition 
to two outdoor pavilions. 

Other facilities include hot and cold plunge 
pools, vitality pools, experience rain showers 
and steam baths. Guests can also enjoy stretch-
ing and yoga sessions at a secluded outdoor spa 
terrace with ocean views. 

A Sri Panwa-branded product line has been 
created especially for the spa, using local, 

The new concept is designed according to Chino-Portuguese tradition

Ritz-Carlton to run 
Al Bustan Palace

introduce the concept of luxury and hospitality 
philosophy in our present time while maintain-
ing the prestigious stature of the hotel.”

RCHC president and CEO Herve Humler 
said: “The Omani capital has long been a key 
aspiration for The Ritz-Carlton.”

The Ritz-Carlton Hotel Company (RCHC) has 
signed an agreement with Oman’s Ministry of 
Tourism to run Al Bustan Palace in Muscat. 

All existing employees are to be retained by 
RCHC to ensure a “smooth transition” for the 
management of the hotel, which includes an 
ongoing spa project to be completed in 2012.

Facilities at Al Bustan Palace include a fitness 
centre with cv and weight equipment; a sauna; 
a steamroom; relaxation areas; four restaurants; 
and a 1km (0.6-mile) private beach.

His Excellency Sheikh Abdul Malik bin 
Abdullah Al Khalili, Oman’s minister of tour-
ism, said: “The new management aims to 
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Viceroy Hotel Group (VHG) has announced 
that it has been appointed to operate the 
iconic Yas Hotel in Abu Dhabi, United Arab 
Emirates – owned by Aldar Properties.

Located at the heart of the emirate’s Yas 
Marina Circuit, the 499-room property is to 
be managed by VHG with immediate effect 
and comprises ESPA at The Yas Hotel.

The spa offers eight treatment rooms and 
segregated male and female areas, as well as 
the Yas Presidential treatment suite.

Viceroy to operate 
Abu Dhabi’s Yas Hotel

The luxury hotel overlooks the Yas Marina Circuit

pete hayman

A new spa – the name of which will 
pay homage to iconic Swiss-born 
architect and designer Le Corbusier 
– is to open at The Charles Hotel in 
Cambridge, Massachusetts, US.

Due to open in August, the 4,000sq 
ft (372sq m) Corbu Spa and Salon will 
boast a total of seven treatment rooms 
– one of which will be a ‘Room for 
Two’ with Swiss shower.

Bill Rooney Studio and architects 
Cambridge 7 and Associates have 
worked on the new spa, with the 
design influenced by Le Corbusier. 

Corbu Spa and Salon to 
open in Cambridge, US
pete hayman

Al Bustan Palace boasts relaxation areas and a sauna



Read Spa Opportunities online: www.spaopportunities.com/digital © CYBERTREK 20112 Twitter: @spaopps

The Leisure Media Company
Portmill House, Portmill Lane,
Hitchin, Herts SG5 1DJ, UK
Tel: +44 (0)1462 431385
Fax: +44 (0)1462 433909
e-mail: please use contacts'
fullname@leisuremedia.com

Subscriptions

Denise Gildea +44(0)1462 471930

subs@leisuremedia.com

Editor

Liz Terry +44(0)1462 431385

Managing Editor

Tom Walker +44(0)1462 471934

Assistant Editor

Pete Hayman +44(0)1462 471938

Design

Ed Gallagher +44(0)1905 20198

Internet

Dean Fox +44(0)1462 471900

Emma Harris +44(0)1462 471921

Tim Nash +44(0)1462 471917

Associate Publisher

Annie Lovell +44(0)1462 471907

Recruitment, training and tenders 

Paul Thorman +44(0)1462 471904

Simon Hinksman +44(0)1462 471905

Sarah Gibbs +44(0)1462 471908

Property advertising sales

Simon Hinksman +44(0)1462 471905

Financial Controller

Sue Davis +44(0)1395 519398

Financial Administrator

Denise Gildea +44(0)1462 471930

Circulation Manager

Michael Emmerson +44(0)1462 471932

Spa Opportunities is published fortnightly by
The Leisure Media Company Limited, Portmill House, 
Portmill Lane, Hitchin, Herts SG5 1DJ, UK and is distributed 
in the USA by SPP, 75 Aberdeen Road, Emigsville, PA 
17318-0437. Periodicals postage paid @ Manchester, 
PA POSTMASTER Send US address changes to Spa 
Opportunities, c/o PO Box 437,Emigsville, PA 17318-0437.
The views expressed in print are those of the author and 
do not necessarily represent those of the publisher The 
Leisure Media Company Limited. All rights reserved. 
No part of this publication may be reproduced, stored 
in a retrieval system or transmitted in any form or by 
means, electronic, mechanical, photocopying, recorded 
or otherwise without the prior permission of the 
copyright holder. Printed by GC Print Solutions plc.
©Cybertrek Ltd 2011   ISSN 0952/8210

Subscribe to Spa Opportunities:
Online: www.leisuresubs.com  
Email: subs@leisuremedia.com
Tel: +44 (0)1462 471913
Annual subscription rates are UK £31,
Europe £41, Rest of world £62, students UK £16.

SpaBooker, the software and 
business management solu-
tion owned by GramercyOne, 
has launched a new applica-
tion on the social networking 
website Facebook.

The application is designed 
to allow spas to combine 
online booking services with 
viral marketing, with guests 
able to share appointments 
with friends on the network.

SpaBooker’s application will 
be included in a spa’s regular 
subscription and is designed 
to bring “tangible social com-
merce to the industry”.

GramercyOne chief executive officer Josh 
McCarter said: “We see tremendous excitement 
in the industry for the SpaBooker Facebook 
scheduling app and eager anticipation of the 
new business that will be driven to our clients 
through this social marketing channel.”

SpaBooker unveils Facebook service

Kristen Haines, owner of Euphoria Spa in 
New York, US, said: “To us, [SpaBooker’s new 
Facebook app] means great service and more 
business. We love communicating through 
Facebook and now customers can book right 
then and there.”

The application will allow guests to share appointments with friends

PETE HaYMan

An 80-station fitness suite is among the new 
facilities to be unveiled this month (August) at 
Deeside Leisure Centre, Queensferry. 

A day spa also forms part of the second stage 
and is due to be launched in January 2012. It 

August launch for new Deeside facilities

will feature a herb sauna; a crystal steamroom; 
a salt grotto; and treatment rooms.

A third phase is also being undertaken, which 
will transform the old ice rink into an extreme 
sports facility boasting a 1,452sq m (15,629sq ft) 
wooden skate park.

PETE HaYMan

Ritz-Carlton Hotel Company 
is to open its first Reserve 
property in the Americas 
region with a new resort at 
Dorado Beach, Puerto Rico, 
in December 2012.

Dorado Beach, A Ritz-
Carlton Reserve will be at 
the centre of the revamped 
Dorado Beach Resort and will 
comprise a 115-key oceanfront 
hotel and residences.

Facilities will include 
the 5-acre (2-hectare) Spa 
Botánico, which aims to pro-
vide a holistic approach to 
beauty and wellness inspired 
by traditional local remedies.

The botanical spa will offer men’s and wom-
en’s private relaxation rooms; glass-walled spa 
treatment pavilions; two ‘treehouse’ treatment 

Ritz-Carlton to open Puerto Rico property

platforms; and purification gardens. Organic 
spa products made from native plants grown 
on-site will be used, while a beauty salon will  
offer manicures and pedicures.

The Ritz-Carlton Reserve will be at the heart of Dorado Beach Resort

PETE HaYMan
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Marriott International has 
revealed plans to expand 
into Iraq with the launch of 
a 200-room Marriott Hotels 
and Resorts-branded property 
in Erbil, Kurdistan.

It is one of two new hotels 
set to be opened by Marriott 
in the Middle Eastern coun-
try, with a 75-unit Marriott 
Executive Apartments com-
plex also confirmed for Erbil. 
The two properties are sched-
uled to open simultaneously 
in 2014 as part of the new 
mixed-use Empire World development and 
follows an agreement with Empire Iraq.

Erbil Marriott will feature an on-site spa and 
an outdoor swimming pool, in addition to four 
restaurants and lounges and 11,400sq ft (1,059sq 
m) of meeting space. 

The Marriott Executive Apartments property 
is set to include its own leisure facilities and a 

Espace Henri Chenot, Palace 
Merano – the Italian destina-
tion spa founded by health 
expert Henri Chenot – is to 
launch a new range of skin-
care products in September.

Derived from vegetative 
sources to help prevent the age-
ing process, the products have 
been produced in Chenot’s 
Biontology Laboratory at the 
spa and wellness centre.

It follows the completion 
of a four-year renovation at 
Espace Henri Chenot, Palace 
Merano, which has resulted in 
the complete refurbishment of guest rooms and 
suites and outdoor pool.

Owned since late 2005 by surveyor Hon. 
Pietro Tosolini, the spa and wellness centre 
boasts the Henri Chenot treatment centre 

ESPA is preparing to launch a large luxury spa 
at the Resorts World Sentosa in Singapore. 

Due to open later this year, the spa is being 
developed at the western tip of the resort with 
the treatment villas and therapy rooms offering 

ESPA to open Sentosa Resort World spa

Marriott to open first Iraq hotels

Palace Merano to launch new skincare line

residents’ lounge, while also enabling the use 
of the services at Erbil Marriott.

Marriott International president and man-
aging director of international lodging Ed 
Fuller said: “We are confident that this signif-
icant development will help the people of Erbil 
and Kurdistan achieve their positive visions 
of the future.” 

founded on the principles of Biontology – a 
term that has been attributed to Chenot.

Biontology is used to describe a health 
concept, which is linked to the “progressive 
evolution over time of the idea of ageing”. 

Both hotels are to open as part of the mixed-use Empire World  scheme

Espace Henri Chenot, Palace Merano recently underwent a renovation

guests a tranquil sea view in the middle of an 
otherwise vibrant development.

The spa has been designed by DP Architects 
and facilities include vitality and plunge pools; 
saunas; hammams; experience showers and ice 
fountains – all supplied by Barr + Way.

Dubai-based Jumeirah Group has been 
appointed by Zabeel Properties to manage 
Jumeirah Zabeel Saray – a new hotel located 
on the west crescent of Palm Jumeirah.

The property is Zabeel’s first hotel in 
the country and will be fully operational 
later this year. In addition to its 405 bed-
rooms, the hotel offers 38 villas situated on 
the beach and around a lagoon pool; and a 
Talise Ottoman Spa. 

Covering 8,000sq m (86,111sq ft), the spa 
will provide 50 individual spa rooms and 
suites, an indoor pool and three authentic 
Turkish hammams. Facilities also include 
a hydrotherapy pool.

Other hotel amenities include 10 restau-
rants; bars; a night club; boutiques; gardens; 
tennis courts; a fitness centre; and the 
Mehteran Theatre and Event Centre. 

A private leisure and spa facility is to be 
developed as part of a residential-led 
scheme to be developed in Holland Park, 
London, after the plans were approved.

GC Campden Hill – a joint venture com-
prising property group Grosvenor and 
Native Land – received the green light to 
proceed with the plans from Royal Borough 
of Kensington and Chelsea councillors.

The 2-acre (0.8-hectare), John McAslan 
and Partners-designed residential-led 
scheme will also feature nearly 70 luxury 
apartments, private landscaped and a fully-
concierged entrance lobby.

The Campden Hill site was sold to the 
joint venture by the local authority for 
£100m in February 2010.Work is expected 
to start on the scheme in autumn 2013, with 
completion earmarked for spring 2016.

Jumeirah Group to manage 
luxury Dubai Palm hotel

Council approves Holland 
Park leisure and spa plans
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Facilities include a VIP couples’ treatment suite

n Sign up for your free digital subscription to spa opportunities magazine: www.spaopportunities.com/green



Read Spa Opportunities online: www.spaopportunities.com/digital © CYBERTREK 20114 Twitter: @spaopps

Rezidor Hotel Group (RHG) 
has unveiled two properties 
in the United Arab Emirates 
– the Radisson Royal Hotel, 
Dubai, and the Radisson Blu 
Resort, Fujairah Dibba.

Both properties were pre-
viously run by JAL and have 
been taken over by RHG with 
immediate effect. ACICO 
Industries owns the hotels.

Facilities at the Radisson 
Royal Hotel, Dubai, include a 
Zen Spa with eight treatment 
rooms and male/female areas, 
as well as a couples’ treatment 
room. A relaxation lounge; a sauna; steam-
rooms; an outdoor pool; and a whirlpool; are 
also on offer at the 1,062sq m (11,431sq ft) Zen 
Spa, which uses Anne Semonin products.

Radisson Royal Hotel, Dubai, also boasts 
three speciality restaurants and an all-day din-
ing option and a fitness suite.

Tropicana Las Vegas Hotel 
and Casino, US, has con-
firmed that the opening of its 
new spa – part of a US$180m 
(£111.6m) revamp - has been 
pushed back to September.

Glow, A Mandara Spa will 
be approximately 9,500sq 
ft (882.6sq m) in size and is 
expected to feature a beauty 
salon; retail facilities; a relax-
ation lounge; steam showers; 
and treatment rooms.

A fitness centre is also ear-
marked as part of the Tropicana’s new spa area, 
which is to be operated by Steiner Leisure as 
part of a 10-year agreement between the com-
pany and the Las Vegas hotel and casino.

Earlier this year, a Steiner spokesperson told 
Spa Opportunities that the Tropicana spa would 
be the first facility that would be launched 

Anna Bjurstam, who took over the sole owner-
ship of spa consultancy Raison d’Etre in April, 
has announced that the company will launch 
a new four star brand this year. Bjurstam said 
exact details are yet to be confirmed but added 

Raison d’Etre to launch four-star brand this year

Rezidor unveils two UAE hotels

Tropicana hotel spa opening pushed back

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

Meanwhile, the 257-room Radisson Blu 
Resort, Fujairah Dibba offers a 432.5sq m 
(4,655sq ft) Zen Spa featuring five treatment 
rooms and using Pevonia products.

The resort also boasts five restaurants; two 
bars; and a beach lounge, as well as four terrace 
pools; a fitness centre; and a dive centre.

under a new spa brand that the company had  
“developed for this project”.

“The [Tropicana] spa will not be a current 
Steiner brand, but a new one developed for 
this project. It will be hip, with a South Beach, 
Miami flavour,” the spokesperson told Spa 
Opportunities in March. 

The new app forms part of IHG’s mobile strategy

Both of the Emirate properties taken over by Rezidor include Zen Spas

Tropicana Las Vegas Hotel and Casino is benefiting from a major revamp

that she was looking to at a number of models 
for a roll out - including a partnership with a 
four star hotel chain. 

“The concept will be geared towards the 
younger market,” she said. “The aim is to intro-
duce socialising into the spa journey.”

InterContinental Hotels Group (IHG) has 
announced that it has rolled-out the Priority 
Club Rewards application for Windows 
Phone users, which follows the successful 
launch of its iPhone booking applications.

The new application will allow Windows 
Phone users to find and book hotel rooms; 
check prices; and view or cancel reserva-
tions across the seven IHG brands.

It forms part of the operator’s mobile 
strategy, with IHG having reported nearly 
1,000 per cent growth in room bookings 
from mobile devices and has already seen 
mobile-based booking numbers for 2011 
surpass the total number for 2010.

Matt Luscombe, IHG senior vice presi-
dent for sales and marketing, EMEA, said: 
“Creating a booking app for Windows 
Phone is an essential part of our mobile 
strategy, as we continue to develop our 
mobile booking options for our 58 million 
Priority Club members.”

Newly-expanded spa and wellness facilities 
– including a new 103m Long Pool – are to 
be unveiled at The Chedi Muscat resort in 
Oman at the beginning of August.

The resort’s spa comprises 13 treatment 
rooms and a health club, with the facili-
ties – in addition to the pool – covering a 
12,000sq m (129,167sq ft) area.

Designed for resort guests but with lim-
ited memberships available for Muscat 
residents, the spa will offer aromatherapy- 
and Ayurveda-inspired treatments.

Products at the newly-expanded spa will 
be supplied by REN; Naturelle D’Orient; 
ILA; VOYA; Sparitual; and Abahna, with 
the new facility combining Omani archi-
tecture and an Asian Zen-style. 

IHG launches Windows 
Phone application

The Chedi Muscat to unveil 
new-look spa for residents
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Four Seasons has opened its 
latest resort –a 141 room prop-
erty in Marrakech, Morocco. 

The resort’s facilities include 
three restaurants, a luxury spa 
and two swimming pools.

Blu Spas has been work-
ing with architect Didier 
Lefort of DL2A Paris, as well 
as UK-based GA Design, on 
the interior of the property.

The US$15m (€11m, £9m) 
spa boasts 17 treatment rooms, 
with the main pavilion offer-
ing 15 treatment rooms. There 
is also a large beauty salon and 
adults-only spa pool.

A second building is reached by its own 
discreet entrance, and houses two luxurious 
VIP spa suites – including a couples room – as 
well as a modern interpretation of the tradi-
tional hammam. Treatments include a full 
range of massages, facials and body treatments 

The Clear Mountain Lodge, 
Spa and Vineyard near 
Brisbane, Australia, has 
reopened fol lowing an 
AU$6.5m (US$6.4m, €4.47m, 
£4m) redevelopment.

The resor t  has  been 
rebranded as a Mercure prop-
erty by owner Accor and work 
on the site included the addi-
tion of a new spa.

Stephanies Mountain Spa 
boasts six treatment rooms 
and is the second site cre-
ated in partnership between spa entrepreneur 
Stephanie Shepherd and Accor - following the 
recent opening of Stephanies Spa Retreat at the 
Sofitel hotel in Brisbane.

Facilities at Stephanies Mountain Spa include 
a hydro couple’s suite, a grand VIP Bordeaux 
lounge and bath suite, a triple treatment room, 

A new three-day event looking to bring 
together spa operators with travel buyers and 
organisers is to be held in Turkey next year.

ItSpa will be held at the ICEC Lutfi Kirdar 
centre in Istanbul on 19-21 February and event 

New event to promote spa and wellness travel

Four Seasons Marrakech opens

Accor relaunches spa resort after revamp

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

and there are also private relaxation gardens, 
men’s and women’s wet areas as well as saunas,  
whirlpools and gardens.

Four Seasons Marrakech was developed by 
Kingdom Hotel Investments in partnership 
with the European Hotel Corporation (EHC) 
and Alliances Development Immobilier. 

sole therapy and manicure lounge, a steam ther-
apy cave and a hydro Swiss shower room.

Specialising in couples and group treatments, 
the spa offers a menu of therapies, including 
half and full day spa packages. There is addi-
tionally the VIP Bordeaux lounge, designed to 
offer couples the “ultmate retreat”. 

The property will include a Grand Hyatt spa

The Marrakech property has 141 rooms and suites and two large pools

The resort’s spa will be operated by entrepreneur Stephanie Shepherd

organiser Richard Joslin hopes to attract 175 spa 
and wellness properties to the show.

“ItSpa will help hotels and spas increase their 
ROI beyond just the sale of a room and while 
buyers can develop new and exciting packages 
for clients,” he said.

Hyatt Hotels Corporation (HHC) has 
revealed that its Grand Hyatt brand is 
poised to enter the Malaysian market with 
a new 412-room property in Kuala Lumpur 
by the end of next year.

Grand Hyatt Kuala Lumpur will join the 
two current Hyatt Regency properties in 
Malaysia and will incorporate a spa with 
11 treatment rooms and a swimming pool.

A 289-cover speciality restaurant; a 
74-cover Sky Lobby Lounge; and a 102-
seat poolside bar and restaurant are also 
proposed, along with over 33,000 sq ft of 
meeting and event space. 

The opening of Grand Hyatt Kuala 
Lumpur follows an agreement with  
Bahagia Investment Corporation to man-
age the property, which has been under  
construction for a number of weeks.

In addition to this hotel, a further 12 
Grand Hyatt properties are currently being 
developed around the world.

Samoset Resort in Rockport, Maine, US, 
has launched its new spa.

The spa includes four treatment rooms, 
with one dedicated to couples only, a nail 
salon, a relaxation lounge and an outdoor 
patio. The addition of the spa is a result of 
a US$2m (£1.24m, €1.38m) investment by 
resort owners Ocean Properties.

An Italian restaurant – with an adjacent 
lounge featuring an antipasto bar – and 
three guest cottages have also been intro-
duced during the most recent renovations, 
which are part of an improvement plan that 
initially began three years ago. 

The 178-room hotel additionally offers 
guests the use of indoor and outdoor pools, 
as well as tennis and basketball facilities.

Hyatt Hotels group plans  
Kuala Lumpur luxury hotel

Samoset adds day spa  
as part of US$2m revamp
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English Heritage has awarded 
£500,000 to the UK’s Buxton 
Crescent and Thermal Spa 
scheme – one of the UK’s first 
genuine spa hotels to be built 
for more than 100 years.

The grant will go towards 
the £35m revamp of the Grade 
I-listed Crescent and the 
Grade II-listed Natural Baths 
and Pump Room. When com-
plete, the development will 
feature a 79-room hotel incor-
porating the Natural Baths; a 
thermal, natural mineral water 
spa; eight specialist shops; and 
a visitor centre. Repairs to the Pump Room are 
expected to take place later this year.

Trevor Osborne Property Group, CP 
Holdings and Danubius Hotels are working 
on the scheme in partnership with High Peak 
Borough Council (HPBC). Derbyshire County 
Council is also involved and is providing 

£500k grant for Buxton spa hotel

funding – along with HPBC. Five years ago, the 
Heritage Lottery Fund contributed £12.5m.

HPBC leader Caitlin Bisknell said: “The 
funding takes us another important step 
towards the realisation of a nationally-impor-
tant development that will strengthen the 
growing reputation of our spa town.”

The name change is part of a strategic plan

The historic Grade I property will be transformed into a luxury spa hotel

Book4Time has appointed US-based 
TripCraft as its mobile development part-
ner, which comes ahead of the launch of its 
new solutions for consumers and spa oper-
ators due later this year.

The partnership is to provide customers 
with world-class mobile capabilities on 
TripCraft’s platform for smartphones, which 
will integrate with Book4Time cloud-based 
spa solutions.

Book4Time currently operates in 16 coun-
tries, with its web-based spa management 
system already having completed more than 
20 million real-time appointments. 

“We’re excited to launch both con-
sumer and business mobile solutions for 
our clients, extending our industry lead-
ing cloud-based spa software offering into 
mobile commerce,” said Book4Time chief 
executive officer Roger Sholanki.

Spain-based operator Sol Meliá has adopted 
a new corporate name – Meliá Hotel 
International – to coincide with the launch 
of a new Strategic Plan for 2012-14.

The group underlined its bid to pursue 
globalisation; the development of its hotel 
management capacity; and its sustainability 
positioning over the next three years.

A new internal structure has also been 
implemented at Meliá Hotels International, 
with the creation of two new business areas  
– Asia Pacific and Real Estate.

Meliá Hotels International executive vice 
president of marketing Luis del Olmo said: 
“The renewal of the corporate name will 
give the final impetus to the new era which 
is about to start for us, helping us develop 
our growth plans and achieve greater inter-
national recognition.” 

Book4Time appoints new 
mobile partner

Sol Meliá adopts new 
corporate name
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Annanya Resorts and Residences Private has 
secured an agreement with Spatality to launch 
a new Bodhi Dhama spa in Alibaug, India.

The spa will form part of the 32,000sq ft 
(2,973sq m) Annanya Resort and Township 

Bodhi Dhama spa for new Annanya resort in Alibaug

resort, offering Ayurvedic and Chinese 
Medicine practices and hydrotherapies.

Designed with a contemporary theme but 
also to focus on the area’s surroundings, the 
new facility will also offer facilities such as yoga 
and meditation classes. 

pETE haYman

MTM Luxury Lodging, an 
asset management company 
which specialises in full ser-
vice hotels, has been bought 
by Benchmark Hospitality 
International (BHI).

The deal has added five 
hotels to the BHI portfolio 
– four existing and one to be 
built – and will see the sites 
form part of the new Personal 
Luxury Collection (PLC).

PLC – combining the five 
new additions with eight other 
BHI-run properties – aims to 
offer products that reflect the 
preferences of each individual and provide a 
personalised experience.

BHI founder, chair and CEO Burt Cabañas 
said: “Luxury is what makes each guest feel 
expected and genuinely welcomed over and 

Benchmark acquires mTm Luxury Lodging

over again. MTM has demonstrated excellence 
in delivering this extraordinary level of service, 
and more importantly, they’ve refined the abil-
ity to make each person feel they are a guest 
in MTM’s home.” 

Sorrento Hotel in Seattle, one of the properties acquired by Benchmark 
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Imagine Spa Thames Valley 
- a new luxury day spa con-
cept - is to open at the Hilton 
London Heathrow Airport 
Terminal 5 property in 
Colnbrook on 31 August.

The facility will be the lat-
est to open under the Imagine 
Spa brand, which is run by 
Imagine Spa Management - 
part of the Mosaic Spa and 
Health Club Group.

Guests will be given the 
chance to book a block of time 
at the spa, with an Imagine 
therapist helping them to 
choose treatments based on how they wish to 
feel when leaving.

Facilities will include eight treatment rooms; 
a hydrotherapy pool; a steamroom; a sauna; 
an aromatherapy bath; and relaxation areas, 
as well as facilities for spray tanning and wax-
ing. Products at Imagine Spa Thames Valley 

August launch for Imagine Spa

are to be supplied by Babor’s skincare range; 
Mii make up; Jessica products for nails; and St 
Tropez tanning, along with Voya.

A spokesperson said: “Imagine Spa has 
been created with the ethos that guests should 
choose treatments based on how they want to 
feel after their visit.” 

Starwood operates 10 hotels in Saudi Arabia

Facilities include eight treatment rooms offering Babor skin treatments

US-based hotel operator Ritz-Carlton 
will add to its social media presence by 
introducing a new service called World 
Concierge on Foursquare.

The luxury operator has teamed up 
with the location-based social network 
Foursquare to provide a service which will 
enlist concierges from all of its 75 hotels 
around the world.

Each hotel concierge will be asked to 
add tips to the Foursquare service and its 
listed locations, offering Foursquare users 
and hotel guests insight into cities such as 
Toronto, Miami, Berlin and Dubai.

Users will be able to find local infor-
mation by visiting the profile of The 
Ritz-Carlton or by checking in to numer-
ous locations of interest around the world. 
To receive tips as they go live you can follow 
The Ritz-Carlton on Foursquare. 

Starwood Hotels and Resorts Worldwide 
will open two new hotels in Medina, Saudi 
Arabia, adding to its existing portfolio of 
10 properties in the country.

The Sheraton Medina Hotel and Four 
Points by Sheraton, owned by Saudi 
Brothers Commercial, are due to open in 
the last quarter of 2012.

The Four Points by Sheraton Medina will 
boast 178 rooms, an all-day dining restau-
rant, a fitness centre and a business centre, 
as well as free wi-fi in public areas.

Located adjacent to The Four Points, 
the Sheraton Medina Hotel will comprise 
297 rooms, an all-day dining restaurant, 
Sheraton Fitness, Sheraton Club rooms 
and Lounge, and a meeting room.

They are both located just 150m from 
Medin’as iconic Prophet’s Mosque.

Ritz-Carlton teams up with 
Foursquare

Two Sheraton’s to open  
in Medina, Saudi Arabia

Tom walKER pETE haYman

mEg pRoops

New Delhi’s Imperial Hotel has opened a new 
full-service salon, which will provide treat-
ments and services for both male and female 
customers. The Imperial Salon will use prod-
ucts supplied by France-based Kerastase 

Salon services added to Delhi’s Imperial spa 

(hair care); Yves Saint Laurent (makeover); 
and Natura Bisse (facials), as well as Imperial 
blends (pedicures). 

The opening of the new salon follows the 
recent launch of 16,000sq ft (1,486sq m) spa 
situated at the New Delhi property.

pETE haYman

Hong Kong-based manage-
ment company New World 
Hospitality (NWH) has 
completed a purchase and 
sale deal to acquire Texas, 
US-based Rosewood Hotels 
and Resorts (RHR). The deal 
will see NWH take control of 
the luxury hotel management 
company from current owners 
Rosewood Corp and Maritz, 
Wolff and Co, with closure 
scheduled for 29 July.

Following the completion 
of the US$229.5m (£143.1m) 
purchase, RHR will operate as the premium 
luxury brand within the NWH portfolio and 
currently features 19 properties.

NWH chair Sonia Cheng said: “This acqui-
sition represents a strategic direction for our 
company to establish a robust presence in 

nwh acquires Rosewood hotels and Resorts

the international luxury hospitality arena. 
Rosewood’s dedication to the highest calibre 
of luxury hotel operations and commitment 
to providing authentic and distinctive guest 
experiences is a perfect fit with our own cul-
ture and vision.”

Rosewood Corniche at Jeddah, Saudi Arabia, was part of the portfolio

pETE haYman
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Leader in marine biotechnology, with cutting-edge products 
using natural ingredients.

Ultra-effective targeted facials and world-famous body treatments, 
providing the ultimate alliance of performance and relaxation.

Expert retail support through tailored menu development 
and on-site personalised training.

40  YEARS  OF  E XP E R IE NCE  W I T H  M ORE  T H A N 50 0  SPA S  I N  7 0  COUNT R I ES :
Four Seasons Amman, Le Meridien Ra Beach, The Venetian Las Vegas, Mykonos Grand, TwinPalms Phuket…
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diary dates

13-14 AUGUST
sydney international spa & beauty expo 
Conference
Sydney Convention & Exhibition Centre, 
Sydney, Australia
One of Australia’s largest spa and beauty 
trade events. 
Tel: +61 2 9422 2535
www.internationalbeautyexpo.com.au

17-18 AUGUST
sPlasH! new Zealand Pool and spa 
Trade expo
Wellington Town Hall, Wellington New 
Zealand
The exhibition provides the opportunity to 
launch new products, network, come face to 
face with spa professionals, meet the press 
and build brand awareness.
Tel: +61 2 9660 2113
www.splashnzexpo.co.nz

28-30 AUGUST
brazilian spa Congress
Sheraton Hotel Sao Paulo, Brazil
The largest spa event in the country aims 
to attract both local and international 
professionals and will be held jointly with 
the Medical Travel Meeting Brazil.
Tel: +55 11 2307-5595
www.congressodespas.com.br

7-10 SEPTEMBER
sPaTeC north america Fall 
Ritz Carlton Laguna Niguel, California, US
A four-day forum featuring one-to-one 
20-minute meetings between corporate spa 
owners, directors and design/management 
companies and suppliers. 
Tel: +1 603 529 0077
www.mcleaneventsinternational.com

8-10 SEPTEMBER
spaChina summit
Brilliant Resort & Spa, Kumming, China
The event will include keynote speeches 
and panel discussions in both Chinese 
and English. Additionally,each day of the 
summit, around six hours of meeting time 
will be organized for networking, leaving 
attendees plenty of time in the schedule 
each day  to relax, take time off, and enjoy 
the wonderful resort facilities of the event 
location. 
Tel: +86 21 5385 8951
www.spachina.com

12-14 SEPTEMBER
european spa exhibition & summit
Porte de Versailles, Paris, France
Founded in 2007, this benchmark event 
mostly targets hotel professionals and covers  
the challenges in setting up and managing 
a spa. It is held in parallel with the Beyond 
Beauty trade show. 
Tel: +33 1 44 69 95 69
www.beyondbeautyparis.com

18-19 SEPTEMBER
olympia beauty
Olympia, London, UK
The latest styles, products and collections 
from beauty suppliers around the UK.
Tel: +44 1959 569867
www.olympiabeauty.co.uk

25-27 SEPTEMBER
wellness asia exhibition
NSIC Exhibition Grounds, Okhla, New 
Delhi, India
This show combines wellness industry 
products, services and technologies. 
It is aimed at Indian and international 
professionals in the spa, beauty and 
healthcare industries. 
Tel: +91 11 450 555 00
www.wellnessasiaexpo.com

6-7 OCTOBER
natural beauty summit america
Sheraton New York Hotel, New York, USA
An event which promises to bring together 
some of the leading and most influential 
executives in the natural beauty sector to 
debate and discuss major industry issues. 
Tel: +33 1 44 69 95 65
www.naturalbeautysummit.com

6-9 OCTOBER
inner iDea
Hilton La Jolla Torrey Pines, San Diego, 
California, USA
In its sixth year, this US-based conference 
highlights mind-body-spirit programmes. 
It is aimed at pilates instructors, yoga 
teachers, group exercise instructors, 
owners/managers, personal trainers, 
lifestyle coaches, wellness professionals, 
holistic health professionals, students and 
enthusiasts.
Tel: +1 800 462 1876
www.inneridea.com

12-14 OCTOBER
wellness summit
Singapore
The annual summit is an important platform 
for practitioners, professionals, academics, 
manufacturers, resort owners and small- 
to medium-sized operators interested in 
the spa and wellness arena, to meet and 
seek solutions concerning the growth and 
sustainability of the industry in the region. 
The event now features sessions called Ask 
the Experts and Ideas Worth Exploring to 
enhance interaction.
Tel: +60 16 21 53 90 8
www.wellnesssummit.com

16-17 OCTOBER
international esthetics, Cosmetics & spa 
Conference
Broward County Convention Center, Fort 
Lauderdale, Florida, USA
Around 7,000 professionals attend this 
exhibition for skincare, wellness and 
equipment suppliers. 
Tel: +1 203 736 1699
www.iecsc.com



The outstanding range of LI’TYA Spa products is 
now available throughout Europe, Middle East, 
North Africa and Russia from Spa Creators. 

The LI’TYA Spa experience is respected and 
enjoyed across the globe. It’s a brand that’s 
dedicated to excellence and truly holistic, 
performance-based techniques that care for the 
individual inside and out.

Only LI’TYA brings ancient Australian indigenous 
philosophy together with the latest skincare 
technology to offer a luxurious range of natural 
Spa skin and body care products. In tune with 
Aboriginal wisdom and client demands, LI’TYA 
uses organic ingredients and fully respects the 
environment. 

That makes LI’TYA a hugely marketable concept 
with great potential for profi tability. 

Spa Creators can help you make LI’TYA therapies 
the centrepiece of your Spa experience. We’ll 
deliver the products, train your therapists, and 
give you plenty of business support. Call us to 
fi nd out more about the unique LI’TYA brand of 
Spa products, now available from Spa Creators.

Spa Creators, Exclusive LI’TYA Distributors 
in over 35 countries.

T. +357 25 376111   E. info@spacreators.com
www.spacreators.com
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Read Spa Opportunities online: www.spaopportunities.com/digital © cybertrek 20118 Twitter: @spaopps

Daily news, Jobs, Training & TenDers  www.spaopportunities.com

diary dates

24-26 JULY
Cosmoprof north america
Mandalay Bay, Las Vegas, Nevada, US
This international beauty and cosmetics 
fair – now in its ninth year – attracted 700 
exhibitors and 25,000 visitors in 2010. 
Tel: +1 480 281 0424
www.cosmoprofnorthamerica.com

13-14 AUGUST
sydney international spa & beauty expo 
Conference
Sydney Convention & Exhibition Centre, 
Sydney, Australia
One of Australia’s largest spa and beauty 
trade events. 
Tel: +61 2 9422 2535
www.internationalbeautyexpo.com.au

17-18 AUGUST
sPlasH! new Zealand Pool and spa 
Trade expo
Wellington Town Hall, Wellington New 
Zealand
The exhibition provides the opportunity to 
launch new products, network, come face to 
face with spa professionals, meet the press 
and build brand awareness.
Tel: +61 2 9660 2113
www.splashnzexpo.co.nz

28-30 AUGUST
brazilian spa Congress
Sheraton Hotel Sao Paulo, Brazil
The largest spa event in the country aims 
to attract both local and international 
professionals and will be held jointly with 
the Medical Travel Meeting Brazil.
Tel: +55 11 2307-5595
www.congressodespas.com.br

7-10 SEPTEMBER
sPaTeC north america Fall 
Ritz Carlton Laguna Niguel, California, US
A four-day forum featuring one-to-one 
20-minute meetings between corporate spa 
owners, directors and design/management 
companies and suppliers. 
Tel: +1 603 529 0077
www.mcleaneventsinternational.com

8-10 SEPTEMBER
spaChina summit
Olympia, London, UK
The event will include keynote speeches 
and panel discussions in both Chinese 
and English. Additionally,each day of the 
summit, around six hours of meeting time 

will be organized for networking, leaving 
attendees plenty of time in the schedule 
each day  to relax, take time off, and enjoy 
the wonderful resort facilities of the event 
location. 
Tel: +86 21 5385 8951
www.spachina.com

12-14 SEPTEMBER
european spa exhibition & summit
Porte de Versailles, Paris, France
Founded in 2007, this benchmark event 
mostly targets hotel professionals and covers  
the challenges in setting up and managing 
a spa. It is held in parallel with the Beyond 
Beauty trade show. 
Tel: +33 1 44 69 95 69
www.beyondbeautyparis.com

18-19 SEPTEMBER
olympia beauty
Olympia, London, UK
The latest styles, products and collections 
from beauty suppliers around the UK.
Tel: +44 1959 569867
www.olympiabeauty.co.uk

25-27 SEPTEMBER
wellness asia exhibition
NSIC Exhibition Grounds, Okhla, New 
Delhi, India
This show combines wellness industry 
products, services and technologies. 
It is aimed at Indian and international 
professionals in the spa, beauty and 
healthcare industries. 
Tel: +91 11 450 555 00
www.wellnessasiaexpo.com

6-7 OCTOBER
natural beauty summit america
Sheraton New York Hotel, New York, USA
An event which promises to bring together 
some of the leading and most influential 
executives in the natural beauty sector to 
debate and discuss major industry issues. 
Tel: +33 1 44 69 95 65
www.naturalbeautysummit.com

6-9 OCTOBER
inner iDea
Hilton La Jolla Torrey Pines, San Diego, 
California, USA
In its sixth year, this US-based conference 
highlights mind-body-spirit programmes. 
It is aimed at pilates instructors, yoga 
teachers, group exercise instructors, 
owners/managers, personal trainers, 
lifestyle coaches, wellness professionals, 
holistic health professionals, students and 
enthusiasts.
Tel: +1 800 462 1876
www.inneridea.com

12-14 OCTOBER
wellness summit
Venue TBC, Singapore
The annual summit is an important platform 
for practitioners, professionals, academics, 
manufacturers, resort owners and small- 
to medium-sized operators interested in 
the spa and wellness arena, to meet and 
seek solutions concerning the growth and 
sustainability of the industry in the region. 
The event now features sessions called Ask 
the Experts and Ideas Worth Exploring to 
enhance interaction.
Tel: +60 16 21 53 90 8
www.wellnesssummit.com
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I
n May 2011, spa leaders from around the 
world met for the 5th annual Global Spa 
Summit in Bali, Indonesia. The three-day 
gathering always produces a wealth of stim-

ulating conversation and debate. The theme this 
year was ‘Engage the Change,’ and what choice 
do we have, really? As the world becomes more 
connected and borders and boundaries shrink, 
we really do need to familiarise ourselves with 
business practices from other regions. This has 
great implications, especially for the spa indus-
try, as it creates the opportunity to combine best 
practices from other sectors and geographies to 
create a strong global business infrastructure.

During the conference, the audience par-
ticipated in some live polls, and three of the 
questions really popped out to me – what is 
the greatest challenge facing the industry today; 
which segments of our industry will see the 
greatest growth; and who should determine 
industry standards and best practices?

In answer to the first, 28 per cent of the audi-
ence said training and education was the greatest 
challenge, by far the largest segment.  

In answer to the second question, 46 per cent 
of the group answered preventive medicine, and 
19 per cent said alternative medical therapies. 

For the third question, the overwhelming 
response at 75 per cent was professional industry 
associations, as opposed to governments.  

Combining these three points really gives 
us a roadmap to the immediate future, espe-
cially regarding the development of our most 
valuable asset, our therapy staffs. Professional 
industry associations need to create standards, 
spa companies need to continue to develop on-
going training programs, and special attention 
needs to be paid to incorporating alternative 
and wellness therapies.  

I don’t mean to imply that spas should be able 
to train or certify our personnel in medical pro-
cedures.  But we do need to keep abreast of the 
current trends in alternative therapies, and pay 
attention to how they can be interwoven into 
the spa experience.  If spa clients are seeking 
treatments for sleep deprivation, then spa thera-
pists could benefit from a deeper understanding 
of relaxation techniques to use during massage 
and skincare services. Guests interested in 

Embracing change
Lisa Starr looks back at the recent GSS event and also sheds some 

light on spaevidence.com – a new online resource for spa therapists

“Industry associations need to create standards, while  

spa companies need to develop training programmes”

detoxification may seek out the latest in lymph 
drainage or seaweed and mud wraps to comple-
ment services or counseling they are receiving 
from medical professionals. 

At GSS, an excellent tool to support this 
endeavor was revealed.  For the last year, a small 
group of M.D.’s and Ph.D’s have been working 
on a web portal to support the need for evi-
dence-based medical results for both citizens 
and spa and medical  professionals, and it was 
unveiled at the conference. 

Visit the website, www.spaevidence.com, 
and you will be presented with snapshot pho-
tos emblematic of 22 different therapies such as 
acupuncture, ear candling, thalassotherapy, and 
yoga. You will also discover a wealth of infor-
mation about that therapy along with an array 
of research results. 

The savvy spa therapist will definitely invest 
some time in going through this site and becom-
ing familiar with the basics on these therapies 
and their efficacy. It will likely lead to ideas 
about how to update current service protocols 
to reflect the wellness component of a spa visit.  
Therapists who are up-to-date on the facts and 
can present management with a business case 
for related training programs will be highly val-
ued in this new world of wellness.   

lisa starr

Lisa is an expert within the spa and  
wellness industries with more than 25 
years’ experience. In Feburary 2011 she 
teamed up with GramercyOne and became 
the group’s community ambassador

opinion

Let’s face it, spa software is boring. Most spa managers we talk to are not happy with what they 
have. Forced to use whatever system was put in place many years ago. They all wish they had a 
reliable, fast, user-friendly system. Many have not yet started powering online reservations.

Book4time has built the leading web-based spa system. Created to meet the complex needs of 
the world’s largest spa brands, yet affordable enough for an independent spa or salon owner.

You can avoid expensive set-up charges and user license fees with our transaction pricing model, 
helping you save serious money. You can also switch to Book4Time at zero up-front cost.

With us, you’re not locked into long-term contracts, you can simply give us 30 days notice. We’re 
confi dent we will earn your business year over year, as we have done for our clients throughout 
the world.

Curious? Visit Book4Time.com or email: sales@book4time.com for a demo.
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C
onsumers visiting our spas are 
becoming more demanding and 
expect better results due to an 
increase in knowledge and edu-

cation about their skins, health, ageing and 
nutrition. Let’s face it – everyone would like 
to live young forever and we are looking at 
ways to preserve our youth.

While electrical appliances can never replace 
human touch and personal knowledge, they can 
be used to improve skin care, resulting in a sat-
isfied client who will return to maintain that 
perfect skin. Machines can make therapists 
work smarter as they can be used to deliver the 
results clients want. Operationally, technology 
should be able to increase revenues while less-
ening the workload.

The world of technology is constantly evolv-
ing, with new and exciting pieces of equipment 
constantly being launched into the market 
that deliver exceptional results.  When used 

effectively and by choosing the right piece of 
equipment suited to your clients and salons 
needs, these electrical appliances give the ther-
apists the edge professionally while providing 
consumers with amazing results. 

There are now many products that work on 
the skin and are highly effective at offering anti-
ageing solutions – for example by stimulating 
collagen and elastin production while helping 
to reverse environmental skin damage, increase 
lymphatic flow in the system and much more. 

The reality is that the need for machines in 
your spa is now more evident than ever before, 
the daunting task is deciding which one is right 
for your business. But how do you choose the 
right piece of technology? 

A good start will be keeping adequate client 
record cards and having an understanding of 
your client base. After all, it will be your exist-
ing clients who will be the first to try out and 
pay for the mechanical treatments. Eventually, 
your new equipment could open up doors to 
a whole new world of clients if marketed and 
promoted correctly.

When choosing your machines, it is crucial 
ensure that your supplier is reputable; get ref-
erences from other operators and ensure the 
supplier has a reliable back up service. 

The rise of the machines
Investing in new equipment can be daunting with the plethora of new 

products available – but it needn’t be, according to Marisa Dimitriadis

“The success of the equipment depends on the operator – if 

they are excited and believe in it, the treatments will fly”

It is also important to ensure that your treat-
ment prices are affordable – but profitable. Do 
your costings carefully. Start marketing and pro-
moting the new service before the equipment 
arrives as this will create excitement and hype.  
You could even run a competition that gives out 
free treatments using the new service. 

The success of the machine in your spa 
depends exclusively on the operators of the 
machine. If they are excited, are continuously 
talking about it and believe in the machine, the 
treatments will “fly”.

So, what kind of new equipment is avail-
able out there for spa operators? The list is 
long. Among the recent innovations are treat-
ments that use LED (light emitting diodes), IPL 
(intense pulsed light), ultrasound and dermo 
mobilisation as well as a range of different vibra-
tion therapies. 

Others include ultrasonic peeling, electropo-
ration, radiofrequency, galvanic, cavitation and 
pressure therapy.

I would like to leave you with one very 
important thought: consumers come to you 
for relaxation and pampering yet they are ALL 
looking for ways to stay younger and thinner. 
If you don’t offer that solution they will go look 
for it somewhere else.

Marisa Dimitriadis

Marisa is the managing director of South 
Africa-based The Spa Consultants. The
company has launched its own spa brand 
and recently opened a post graduate
beauty business school

opinion
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Healing with care
The spa industry can play its part in bringing a sense of control 

back into the lives of individuals afflicted with cancer

“The greatest gift that spas can give to all clients is  

caring and healing in a loving ambience”

reconstruction. Dr Cahan’s patients meet in his 
spa – like office complex where they have access 
to wig fitting as well as medical treatments. 

Note that the objective of these compassionate 
physicians – the Start Group, Inspiritas and Dr. 
Cahan all seek to preserve dignity, self esteem 
and in women feminine beauty.

Cancer is the second largest cause of death 
among the over 18s after cardiovascular disease. 
Today mankind possesses the most technolog-
ically advanced medical treatments in history.  
Yet we must heal the whole person, not simply 
“cure” the disease.  Unfortunately, as the popu-
lation ages, the risk for heart disease and cancer 
will rise. The greatest gift that spas can give to 
all clients is caring and healing in a loving ambi-
ance. As we know, there are antidotes to these 
diseases which include nutrition and exercise.
We as spas might refer those guests who ask to 
a physician, personal trainer, gym or dietitian.  
But we are best at holistic healing and caring.

How to help cancer patients?  Find your local 
oncologist office and ask to form a partnership.  
Ask where to train your licensed therapist in 
oncology massage and spa treatments.

Let’s reach out and heal.

Mary Tabacchi

Mary is a spa industry veteran and pioneer 
in spa education. An associate professor 
of Cornell University, Mary has also had 
an undergraduate scholarship created 
in her honour by The International Spa 
Association (ISPA) Foundation

comment
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healing touch. Patients can come to meditation 
and exercise classes with no expense.   Please 
note that all of these modalities have been stud-
ied in depth by the National Institutes of Health. 
Yoga has been shown to improve cancer patients’ 
quality of life and sense of well-being.  

 Patients can meet with an oncology regis-
tered dietitian to learn more about eating for 
health and healing. They can also get assistance 
with make-up and wig fitting in a warm and 
inviting setting. The idea at this spa is to bring a 
sense of control back into the lives of individuals 
afflicted with cancer. There is no doubt that this 
spa is truly compassionate.  It was founded by 
two tremendously caring individuals:  Dr. Amy 
Lang, MD and Ms Ginger Kemmy RN, BS. The 
START oncologists centre funded this program.  
Along the way Amy and Ginger teamed up with 
Lisa Starr of Preston-Wynne fame.   

At the 9 May meeting of the New York Spa 
Alliance, Dr. Anthony Cahan, MD, FAC spoke 
about “making the breast cancer patient whole”.  
He spoke passionately  about how women with 
cancer were disfigured in the past by cancer 
surgery. Those womens’ survival rate were less 
than modern surgery with beautiful breast 

C
ancer is a frightening word. Does it 
mean the end of life, an impaired 
life, radiation, chemotherapy or 
what? Does it mean disfigurement?  

How are such cancer patients treated? Well not 
always too well – as the approach to caring 
for cancer patients is fairly clinical. Often one 
learns the cold, hard, clinical facts in the doc-
tor’s office and then progresses through a series 
of treatments, surgeries and decisions – again 
with little comfort or support.

Inspiritas in San Antonio is a spa for cancer 
patients, their families, and their caregivers.  It 
was conceived by the START oncology centre 
– a group of physicians and nurses who were 
inspired to give better support, care and yes 
love to cancer victims. At Inspiritas, patients 
can get physician prescribed massage from ther-
apists trained at centres such as MD Anderson.   
Patients and their families can use the mediation 
room there without any charge. The centre also 
offers guided imagery, yoga, acupuncture, T’ai 
Chi, Qi Gong and Reiki as well as massage and 

Safe Space Lockers Ltd
Unit 6, Chancerygate Business 

Centre, 214 Red Lion Rd, Surbiton, 
Surrey. KT6 7RA
T: 0870 990 7989
F: 0871 431 0452
M: 07974 154811

E: dominic@safespacelockers.co.uk

Please call 
0870 990 7989 
for more details

Lockers 
+

Locking Systems 
+

Cubicles 
+

Washrooms

www.safespacelockers.co.uk
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Spa 
Management

Take a one-year journey into

Humber’s Spa Management diploma program covers
everything from managing a spa to starting your own
– all within one year.

business.humber.ca

For more information contact: Antonietta Perretta, 
Program Coordinator 416-675-6622 ext 4089
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Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

• Business planning
• Day-to-day operations
• Quality management
• Retailing
• Human resources
• Customer engagement
• Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

Learn more today! extension.uci.edu/spamag

KORE Therapy’s award winning 
courses provide fast, focused 
training to significantly upgrade 
your spas therapy menu and 
credibility, providing medical 
reasons why people should 
visit your spa from sporting 
performance enhancement and 
pain, to weight & digestive issues.

We focused on treating and 
correcting conditions, accelerating 
recovery and increasing revenue 
by opening up new markets and 
interest from your fitness & golf club 
members, and the local populace.

KORE Therapy Training 
Helping you to raise new revenue by opening new markets

T  0845 643 6134
E  info@koretherapy.com   
W  www.koretherapy.com

Your therapists can train with us in:

KORE Consultant – 20 days
Acupuncture – 12 days
KORE therapy Level 1 – 7 days
Abdominal Detox massage – 2 days
Cupping therapy – 2 days
Bespoke training – 1-10 days

29 July 2011 

Book by 21 July

12 Aug 2011 

Book by 3 Aug

26 Aug 2011 

Book by 17 Aug
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Spa Manager – Day Spa London, £25k
Leisure Operations Supervisor , London £18k+ Benefi ts
Health Club Manager – Fantastic Hotel, London. Up to £35k
Spa Manager – 5 Star Hotel, London, £25k
General Manager – Leisure Attraction, York, £35k
Marketing Manager – Leisure Company, York £25k-£30k
General Managers x 3 – Health Clubs, London, Hampshire, Scotland Up to £30k+
Sales Executive – Hotel Leisure & Fitness Club, Northamptonshire, £15k
Senior Beauty Therapist – Stroud, £20k OTE

Vacancies

Please contact James Gardiner 
Leisure & Spa Consultant at Renard Resources
Email: james@renardresources.co.uk Tel: 02077342940

MEMBER SERVICES MANAGER
Reebok Sports Club London Salary- OTE £28k
The Reebok Sports Club London is widely 
regarded as London’s premium Health Club, 
Restaurant and Spa. We are currently recruiting for 
a Member Services Manager.The successful applicant will have responsibility for 
the Duty Manager and Reception Team and ensuring excellent customer service is 
delivered at all times. They will oversee all aspects of operations in the absence of 
the General Manager. 

GROUP EXERCISE MANAGER
Reebok Sports Club London Salary- OTE £35k
We are also recruiting for a Group Exercise Manager to manage our vibrant 
innovative class timetable across 6 studios in our 100,000 square foot club. 
The successful applicant will have the responsibility for the running over 160 Classes 
and Master Classes per week through the recruiting, training, performance managing 
a team of over 40 employed and self employed instructors.

Please send your covering letter and CV to Ben Lewis: 
ben.lewis@Reebokclub.co.uk

Do you believe in being a part 
of an award winning positive 
& dynamic team? 
Operations Manager UAE
The Nail Spa – set up in 2002 - is the region’s fi rst spa environment 
exclusively for hands and feet - designed to meet the needs of 
women who see nail care as a signifi cant part of their complete 
grooming. Due to popular demand, The Nail Spa has expanded its 
offering of treatments and products beyond nails.

The Nail Spa’s positive impact on the industry has been recognized 
through numerous awards, including three times winner of VIVA 
Magazine’s ‘Best Nail Bar’ and nominated as the “Best Salon of the 
Region” by Essie.  In 2010, Owner and CEO, Shabana Karim was 
recognized by Dubai Quality Group as Business Woman of the Year.

You are invited to be a part of this award winning spa as an 
Operations Manager - based out of Dubai overseeing overall 
operations of corporate locations, ensuring to maintain fi ve star 
standard customer services. We are looking for a self autonomous   
manager who will take care of Spa planning, Operations & 
Financial Budgeting, Brand Promotion and Marketing, Employee 
performance and Career Development, Service and Retail Sales 
Management, Effective Customer complaints handling.

You should be committed and passionate about the industry and 
have a minimum of 3 to 5 years experience in managing multiple 
locations, Strong IT skill in MS Offi ce and Spa Software, Willingness 
to work fl exible hours to manage teams effectively.

Benefi ts:  Excellent Tax Free Package, Medical Health Plan, Paid 
Telephone, Ongoing educational opportunities, huge potential with 
dynamic team, expanding across the UAE.

Apply in confi dence to careers@nailspa.ae 
website www.thenailspa.com 

For more details on the following jobs 
visit www.spaopportunities.com 

spa opportunities

JOBS ONLINE

■ Spa Manager
Company: QHotels 

Location: Warrington, UK 

■ Senior Beauty Therapist - (Live in)
Company: Renard Resources 

Location: Bristol, UK

■ Spa Treatment Manager
Company: Shire Hotels Ltd 

Location: Penrith, Cumbria, UK

■ Spa Manager
Company: Renard Resources 

Location: London, UK

■ Spa Therapist
Company: Virgin Active 

Location: Barbican / Edinburgh, UK

■ Spa Manager
Company: Virgin Active 

Location: Bank, UK 

■ Spa Manager - Maternity Cover
Company: Virgin Active 

Location: Chelmsford, UK 

■ Assistant Leisure Club Manager
Company: Shire Hotels Ltd 

Location: Almondsbury, Bristol, UK 

■ Spa Manager
Company: Turnberry Resort 

Location: Turnberry, Scotland, UK 

■ Spa Receptionist
Company: Virgin Active 

Location: Chelmsford, UK 

■ Spa Manager
Company: The Baglioni Spa by SPC 

Location: Kensington, London, UK
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Advertise in Spa Opportunities

Couples will be able to reserve a plantation-inspired design massage room with privatepatio and dipping pool.
Additional features include an organic sparefreshment bar and a spa bath bar.Six new signature spa suites are also beingbuilt at Half Moon – each will include a studiofor private treatments or yoga classes as well asan outdoor soaking tub. Spa treatments willinclude ancient Jamaican healing remediesusing native fruits and botanicals.The resort also employs a ‘Spa Elder’, who isskilled in local holistic techniques and will cus-tomise private treatment menus for guests.Richard Whitfield, Half Moon’s managingdirector, said: “Fern Tree will be a world-classspa designed to fulfil the needs of the discerning spa goer.”

Half Moon is a privately owned property sit-uated within 400 landscaped acres. It alsooffers 51 swimming pools, a dolphin lagoon,restaurants, 13 tennis courts, an equestriancentre and two miles of private beaches.
Danubius Hotels nears completion of spa hotel refurbishment
Hungary-based hotel and spa operator Danubius Hotels Group is close to completing

the refurbishment work at two of its spa hotels – the Thermia Palace and Hotel Irma –

on the Slovakian spa island of Piestany. The revamps will include a comprehensive

redevelopment of the spa facilities at the 135-room Thermia Palace as well as the

refurbishment of the balneotherapy centre at Hotel Irma. (See Spa Business Q305 P18)

Services focusing on healthy sleepand detox solutions are expected tobe major spa industry trends this year,according to Spa Finder.The global spa company has pub-lished its fourth annual prediction ofspa industry trends, based on the personal experience of companyexecutives, consumer input and theviews of its worldwide spa partners.The 10 highlighted trends to watchfor include a focus on the emergingfield of sleep medicine and spa fusion,such as Watsu and yogalates.

TREND WATCHING IN 2007

Twenty new hotels and 15 new resortsare to be built in the Maldives after thegovernment agreed to add 35 unin-habited islands to its tourism portfolio. The move will increase the Maldives’portfolio of resorts by 58 per cent. Twenty of the 35 leases have beentaken up by developers and are set tosee the creation of 10 mid-market and10 luxury hotels. 
The remaining 15 islands have beenplaced in the care of a newly formedcompany called the Maldives TourismDevelopment Corporation.

MALDIVES RESORT PLANS

spa opportunities

latest news & jobs online: www.spaopportunities.com

Luxury spa to open in Jamaica

The Service Station, a Los Angeles–basedmale spa and barbershop, is to be rolledout to 10 new sites in southern California,US, within the next five years.Described by its owners as “part rock’n roll, part Zen”, the Cotner Avenue-based Service Station in LA opened inDecember 2005 as a place where theurban male “could receive great groomingservices and personal attention”.Founded by marketing executive ScottHolmes and inspired by a full-service gasstation his grandfather used to own,Service Station has been designed by FredSutherland of Fred 62 to resemble agarage, complete with a Le Mans pit stop,hoses producing jets of air to spray hairclippings away and a ‘pit-crew’ staff.

The Half Moon resort near Montego Bay inJamaica will open its new US$4m (€3.1m,£2.2m) Fern Tree Spa in April this year.The 68,000sq ft (6,300sq m) luxury spa willfeature treatment rooms in a garden settingand a number of other facilities, including out-door plunge pools and showers, a hydrotherapyswimming pool, a yoga pavilion and a VIProom with its own garden terrace.

Barbershop concept to expand to10 new sites within five years

Service Station malespa to roll out in US

jobs and news for the spa and resorts industry worldwide

Issue No 1 5 January – 18 January 2007 

www.spaopportunities.com
US$4m Fern Tree Spa for the Half Moon resort near Montego Bay

The spa has a VIP room with a garden terrace

A total of 35 new developments are planned
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A total of 35 new developments are planned

I T  DOESN’T  TAKE TOO MUCH TO BE A PERFECT HOST. 

KLAFS’  SPA IS  ALL  IT  TAKES. 

For more than 80 years KLAFS have made spa dreams come true. With our passion for perfection we 
take care of even the smallest detail to put your ideas into reality. Good to know we build all KLAFS 
spas to last for many years to come. Put yourself in the picture with our new reference catalogue 360°. 
Order your complimentary copy now directly on our website www.klafs.com.
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Couples will be able to reserve a plantation-inspired design massage room with privatepatio and dipping pool.
Additional features include an organic sparefreshment bar and a spa bath bar.Six new signature spa suites are also beingbuilt at Half Moon – each will include a studiofor private treatments or yoga classes as well asan outdoor soaking tub. Spa treatments willinclude ancient Jamaican healing remediesusing native fruits and botanicals.The resort also employs a ‘Spa Elder’, who isskilled in local holistic techniques and will cus-tomise private treatment menus for guests.Richard Whitfield, Half Moon’s managingdirector, said: “Fern Tree will be a world-classspa designed to fulfil the needs of the discerning spa goer.”

Half Moon is a privately owned property sit-uated within 400 landscaped acres. It alsooffers 51 swimming pools, a dolphin lagoon,restaurants, 13 tennis courts, an equestriancentre and two miles of private beaches.
Danubius Hotels nears completion of spa hotel refurbishment
Hungary-based hotel and spa operator Danubius Hotels Group is close to completing

the refurbishment work at two of its spa hotels – the Thermia Palace and Hotel Irma –

on the Slovakian spa island of Piestany. The revamps will include a comprehensive

redevelopment of the spa facilities at the 135-room Thermia Palace as well as the

refurbishment of the balneotherapy centre at Hotel Irma. (See Spa Business Q305 P18)

Services focusing on healthy sleepand detox solutions are expected tobe major spa industry trends this year,according to Spa Finder.The global spa company has pub-lished its fourth annual prediction ofspa industry trends, based on the personal experience of companyexecutives, consumer input and theviews of its worldwide spa partners.The 10 highlighted trends to watchfor include a focus on the emergingfield of sleep medicine and spa fusion,such as Watsu and yogalates.

TREND WATCHING IN 2007

Twenty new hotels and 15 new resortsare to be built in the Maldives after thegovernment agreed to add 35 unin-habited islands to its tourism portfolio. The move will increase the Maldives’portfolio of resorts by 58 per cent. Twenty of the 35 leases have beentaken up by developers and are set tosee the creation of 10 mid-market and10 luxury hotels. 
The remaining 15 islands have beenplaced in the care of a newly formedcompany called the Maldives TourismDevelopment Corporation.

MALDIVES RESORT PLANS
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Luxury spa to open in Jamaica

The Service Station, a Los Angeles–basedmale spa and barbershop, is to be rolledout to 10 new sites in southern California,US, within the next five years.Described by its owners as “part rock’n roll, part Zen”, the Cotner Avenue-based Service Station in LA opened inDecember 2005 as a place where theurban male “could receive great groomingservices and personal attention”.Founded by marketing executive ScottHolmes and inspired by a full-service gasstation his grandfather used to own,Service Station has been designed by FredSutherland of Fred 62 to resemble agarage, complete with a Le Mans pit stop,hoses producing jets of air to spray hairclippings away and a ‘pit-crew’ staff.

The Half Moon resort near Montego Bay inJamaica will open its new US$4m (€3.1m,£2.2m) Fern Tree Spa in April this year.The 68,000sq ft (6,300sq m) luxury spa willfeature treatment rooms in a garden settingand a number of other facilities, including out-door plunge pools and showers, a hydrotherapyswimming pool, a yoga pavilion and a VIProom with its own garden terrace.

Barbershop concept to expand to10 new sites within five years

Service Station malespa to roll out in US
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US$4m Fern Tree Spa for the Half Moon resort near Montego Bay

The spa has a VIP room with a garden terrace

A total of 35 new developments are planned
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Taj Hotels Resorts and Palaces 
will take over the management 
contract of a 161-key luxury 
resort in Marrakech, origi-
nally planned as a Mandarin 
Oriental resort.

Mandarin Oriental Hotel 
Group (MOHG) pulled out 
of the contract it had with the 
property’s owner, privately-
owned Moroccan company 
JK Hotels. The resort, which is 
due to open in October 2011, 
will now be launched as Taj 
Palace, Marrakech.

Speaking to Spa Opportunities, Live Haugen 
– a spokesperson for MOHG’s Middle Eastern 
operations – said the decision to pull out of the 
development didn’t rule out the possibility of a 
future MOHG property in the region. 

Haugen said: “MOHG has withdrawn the 
management contract for our Marrakech proj-
ect, but Marrakech remains a suitable location 

Wolgan Valley Resort and Spa, 
a conservation-based resort in 
New South Wales, Australia, 
has secured carbon neutral sta-
tus with New Zealand-based 
carboNZero certification.

The resort, owned by 
Dubai-based owned by the 
Emirates Group, is the first 
hotel in the world to have 
achieved carboNZero certi-
fication by an internationally 
accredited greenhouse gas 
certification scheme. Wolgan 
Valley was given the accolade 
after a full year of operation.

The carbon neutral status has been made 
possible through a combination of initiatives, 
including large-scale environmental rehabil-
itation schemes, removal of cattle from the 
property, and protection of vegetation areas.

US-based medical spa expert Acara Partners is 
to work on Balley Ventures’ flagship aesthetic 
medical centre in Vancouver, Canada.

Peyman Ashkenani, president and chief 
executive officer of Balley Ventures - a division 

New aesthetic medical centre for Vancouver

Taj to manage Marrakech resort

Wolgan Valley nets carbon zero certificate
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for a Mandarin Oriental resort property, and 
the group is exploring further opportunities 
in the destination.”

Raymond Bickson, managing director and 
CEO of Taj, said: “Taj Palace Marrakech, is our 
latest venture into the African continent and is 
in sync with our strategy to continue our vision 
of growth in key international destinations.”

Joost Heymeijer, the resort’s general man-
ager, said: “Fortunately, sustainability is no 
longer just an optional concept in our indus-
try; it has now become a basic expectation. Our 
status as carbon neutral is important and aligns 
with our philosophy and values.”

The resort is due to open in October 2011 and will include a large spa

The resort is the first hotel anywhere to be certified by carboNZero

of Balley Holdings, said the ambition was to 
provide a “unique” experience for customers.

Ashkenani said the group aims to develop 
the medical spas around an “unprecedented 
customer care management system” using the 
most advanced cosmetic technology. 
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Argentina Spa Association 
T: +54-11-4468-0879  W: www.asociacionspa.org
Asia Pacific Spa and Wellness Coalition 
T: +1 818 789 2020 W: www.apswc.org
Association of Malaysian Spas (AMSPA) 
T: +603-4256-8833  W: www.amspa.org.my
Australasian Spa Association 
T: +61 3 9387 9627  W: www.aspaassociation.com.au
Bali Spa and Wellness Association (BSWA) 
T: +62-361-976-333  W: www.balispawellness-association.org
Brazilian Spas Association 
T: +11-7548-5555  W: www.abcspas.com.br
British International Spa Association (BISA) 
T: +44 1580 212954  W: www.bha.org.uk
Bulgarian Union for Balneology and Spa Tourism (BUBSPA)
T: +2-816-4761  W: www.bgspa.org
China National Spa Association 
T: +86-10-68392460  W: www.cnnspaassociation.com
Association of the Spa Places of the Czech Republic 
T: +420-384-750-840  W: www.spas.cz
The Day Spa Association (US)
T: +1 201 865 2065  W: www.dayspaassociation.com
Estonian Spa Association 
T: +372-5109306  W: www.estonianspas.eu
European Spas Association 
T: +32 2 733 2661  W: www.espa-ehv.com
Federation of Holistic Therapists (FHT) 
T: +44 870 420 2022  W: www.fht.org.uk
French Spa Association (SPA-A)
W: www.spa-a.com
German Spas Association 
T: +49-228-201-2090  W: www.deutscher-heilbaederverband.de
Hungarian Baths Association 
T: +36-1-452-4505  W: www.furdoszovetseg.hu/en
The Iceland Spa Association 
T: +354-896-005-0  W: www.visitspas.eu/iceland
The International Medical Spa Association 
T: +1 201 865 2065  W: www.medicalspaassociation.org
International SPA & Wellness Association (ISWA) 
T: +49-30-397-5315  W: www.iswa.de
International Spa Association (ISPA) 
T: +1 888 651 4772  W: www.experienceispa.com
Japan Spa Association www.j-spa.jp
T: +81-3-5724-6649  W: www.j-spa.jp
Latin American Spa Association 
T: +52-55-52-77-17-76  W: www.expospa.com/spa
Leading Spas of Canada 
T: +1 800 704 6393  W: www.leadingspasofcanada.com
Mongolian Spa Sauna Association 
T: +976-117-014-4410  W: www.mssa.mn
National Guild of Spa Experts Russia 
T: +007 495 938 1592  W: ng.russiaspas.ru
New Mexico Spa Association 
T: +1 505 331 2344
Portugese Spas Association 
T: +351-217-940-574  W: www.termasdeportugal.pt
Romanian Spa Organization 
T: +40-21-322-01-88  W: www.romanian-spas.ro
Samui Spa Association 
T: +66 7742 08712  W: www.samuispaassociation.com
Serbian Spas and Resorts Association 
T: +381-65-20-20-120  W: www.udruzenjebanja.co.rs
South Africa Spa Association 
T: +27-11-447-9959  W: www.saspaassociation.co.za
Spanish National Spa Association
T: +34-915-490-300  W: www.balnearios.org
Spa Association of India 
T: +1-919-310-039532  W: www.spaassociationofindia.in
Spa Association of the Czech Republic 
T: +420 222 511 763  W: www.spas.cz
Spa Association Singapore 
T: +65 6223 1158  W: www.spaassociation.org.sg
Spa & Wellness Association of Nepal 
T: +60-12-366-5711
Spa Business Association (UK)
T: +44 1268 745 884  W: www.spabusinessassociation.co.uk
Taiwan Spa Association 
T: +886-227-358-576  W: www.tspa.tw
Thai Spa Association 
T: +66 (0)2665 7395  W: www.thaispaassociation.com
Turkish Spa Association 
T: +90-258-271-4425  W: www.spa-turkey.com
Ukrainian SPA Association 
T: +3-8044-253-74-79  W: www.spaua.org
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