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ach  ye ar, 

the World 

Waterpark 

Association 

hears from its mem-

bers that a particular 

issue has started to 

become of greater concern to them, and 

to the future success of their business. For 

the past few seasons, many of these hot 

topics have centered around the econ-

omy. However, in recent months, a new 

‘hot’ topic has come under discussion, 

which involves global warming and cli-

mate change and the eff ect it might have 

on the water leisure industry. 

Seasonal, outdoor waterpark opera-

tors have long been aware that shifting 

weather patterns aff ect their businesses 

on a daily basis. How could they not be 

when extended rainy periods can wipe out 

a large percentage of their 100-day operat-

ing season? What is new to this discussion 

is how guest perception of waterparks may 

be changing in areas where climate change 

has led to severe drought conditions and 

water conservation eff orts.

Throughout the US and Europe, city 

administrators and community members 

are starting to ask waterpark operators to 

explain and justify their water consump-

tion. Th is has become especially apparent 

when new projects are proposed in areas 

where water usage is heavily regulated. 

To aid members in these conversations, 

the WWA worked with industry consul-

tant Eric B Hansen with Hotel & Leisure 

Advisors to publish an article, When the 
Waters Run Dry, in the October-November 

issue of World Waterpark Magazine. Th e 

article looks at the diff erence in water use 

versus water consumption, water conserva-

tion as a design principle, best management 

practices and how to develop a drought 

response plan, among other topics. 

Aleatha Ezra, director of member development

Yas Waterworld, marketed 

as Abu Dhabi’s first water-

park, opened its doors on 

20 January 2013, having pre-

viously expected to open by 

the end of last year.

Spread across 15 hectares 

(37 acres), the waterpark fea-

tures a range of 43 rides, slides 

and attractions. Four of the 

park’s rides are unique to the 

attraction. Th ese include the 

Bandit Bomber – the fi rst roll-

ercoaster in the world to have 

on-board water and laser spe-

cial eff ects – and a six-person 

HydroMagnetic Tunnel water-

slide with a 238m (780ft )-long funnel run-in. 

The attraction’s theme is based on local 

Emirati legends and pearl diving heritage and 

centres around a story called Th e Lost Pearl.

Despite not having opened yet, the waterpark 

was the winner of last year’s World Waterpark 

Association’s Leading Edge Award. 

S e a Wo r l d  P a r k s  & 

Entertainment is set to launch 

its third Aquatica waterpark in 

San Diego, USA in early 2013.  

Th e Orlando-based company 

has acquired Knott’s Soak 

City in San Diego, a stand-

alone Southern California 

waterpark, from Cedar Fair 

Entertainment Company.

Located in Chula Vista, 

the park is set to undergo 

extensive renovations to 

transform it into an Aquatica 

featuring a variety of water 

slides and rides, themed entertainment 

and exotic animals.  

Jim Atchison, president of SeaWorld Parks 

& Entertainment, said: “Th ese parks refl ect 

the highest standard of quality in attractions, 

entertainment and theming, but the presence 

of animals makes the experience special.

Waterpark operator Schlitterbahn – owner of 

the Galveston Island Waterpark in Texas, USA 

– is in talks with a fi tness club adjacent to the 

park with the view to buying the site to extend 

the park with new rides, additional parking 

and offi  ce and storage space.

Yas Waterworld Abu Dhabi on Yas Island is 

developed by Aldar Properties and is operated 

by Farah Leisure Parks Management LLC. 

Yas island is a US$36bn (£23bn, 27bn) 

mixed-use project by Abu Dhabi-based group 

Aldar. (See Q4 12 for an interview with the 
park’s general manager Mike Oswald.)

“Aquatica San Diego will feature guest expe-

riences with a variety of exotic animals. Having 

animals in our Aquatica parks adds an educa-

tional component to a waterpark.”

SeaWorld Parks & Entertainment owns 

11 waterparks and aquariums across the US.

Details: http://lei.sr?a=4k0W3

Local legends and culture are the theme of Yas Waterworld

Th e inclusion of animals adds an educational element to the waterparks

Th e owner of the 38-year-old Galveston 

Health and Racquet Club, Tom Cook, says 

that he has been looking for an exit strat-

egy since Hurricane Ike, which drove many 

of his locals away from Galveston island.

Details: http://lei.sr?a=F1R1E
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The Indian government has 

announced plans worth 

Rs1,000 Crore (£113.9m, 

140.3m, US$183.6m) to 

develop 20 themed tourist 

parks across the country to 

mirror resort town develop-

ments in Cancun, Mexico and 

Sentosa, Singapore.

Tourism Minister Shri 

Sahai revealed the plans 

at the National Tourism 

Advisory Council meeting 

on 12 December. 

His tourism development 

strategy, to be included in 

the government’s five-year 

plan, outlines plans for skill 

development, infrastructure development, 

promotion and branding and taxation and 

incentives. He proposed the tourism parks, 

which would consist of hotels, convention cen-

tres, theme parks and skills training centres, 

would be developed through public private 

partnerships and would employ locally. 

His strategy stipulated each park would be at 

least 50-acres and would include facilities for 

craft centres, entertainment and amusement, 

food streets, sports and hosting of cultural 

events. A consultant has been appointed to 

develop action plans for deciding park locations. 

Details: http://lei.sr?a=v0r3Z

India’s proposed tourist parks will have facilities for amusements

The local government of Chongqing in China is 

planning to invest 3.5bn yuan (£345m, 425m, 

$560m) in a theme park based on the home-

grown cartoon, Xiha Youji. Cartoon producer, 

Hu Yigang, says the company has learned from 

Disneyland’s business model and the theme 

park will be filled with animated characters 

and scenery from the cartoon. 

He has ambitions to build more theme parks 

in 10 provinces across the country. 

A high-tech Fantawild Theme Park is set 

to launch its first phase in Xiamen, China 

early next year. The theme park represents 

phase one of the Huaqiang Science and 

Technology Industrial Park, which is owned by  

Shenzhen Huaqiang Holdings. 

Located in Xiamen’s northern Tong’an 

District, the theme park will include 

rollercoasters and rides, such as the flying 

space shuttle, Speed Windmills, Escaping 

Dinosaur Island and Harry Potter. 

The park will also feature modern science 

and technology plus traditional Chinese cul-

ture, as well as Chinese-inspired rides, such 

as Uproar in heaven and Nezha Conquers the 

Dragon King.

When complete, the 880,000 sq m (9.47 mil-

lion sq ft) Huaqiang Science and Technology 

Industrial culture and technology industrial 

base will feature a culture and technology 

experience zone, two culture and technology 

theme parks and other supporting projects.

Almost 90 per cent of the first phase, 

which houses the Fantawild Theme Park, has 

been completed, and other supporting facil-

ities will be unveiled in the coming weeks. 

Details: http://lei.sr?a=B5D3f

The attraction will be located within a science park

Merlin is expanding its portfolio of midway sites, 
which include Legoland Discovery Centres

Theme parks will be the biggest engine of 

growth over the next decade for Village 

Roadshow Limited, its chair has said. 

Robert Kirby made the announcement 

at the company’s AGM last month where 

he reported pre-tax earnings of AU$154.7m 

(£100.3m, 123.7m, US$161.3m) for the 2012 

financial year, up on AU$140.5m (£91.1m, 

112.4m, US$146.5m) for 2011.

“We see our theme parks as not only 

our largest business; it is the new foun-

dation of our business,” said Kirby.  

Details: http://lei.sr?a=d7c4Q

Merlin Entertainments is expanding its 

midway brands in Europe with the open-

ing of a Madame Tussauds attraction in 

Prague, Czech Republic.

Due to launch in late 2013 or early 

2014, the attraction is the latest proj-

ect to be announced as part of Merlin 

Entertainments’  strategy to open midway 

brands in major European cities. 

It follows the launch of a Madame 

Tussauds attraction in Vienna, Austria, last 

year. Details: http://lei.sr?a=e2T2H

Japanese game company Namco Bandai 

Group is set to open a new indoor theme 

park in Tokyo mid 2013.

The theme park will be built on the third 

floor of the Sunshine City World Import 

Mart building in Ikebukuro, Toshima Ward. 

Characters from the Manga publication 

Shonen Jump will feature at the park. 

Shonen Jump is a weekly magazine 

published in Japan by Shueisha under the 

Jump line of magazines.  Areas dedicated to 

themes from the publication will feature in 

the park including One Piece, Dragon Ball 

and Naruto. Details: http://lei.sr?a=A5p8h
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The Sewagram Ashram 

ne ar  Ward ha  Gand hi , 

where Mahatma Gandhi 

stayed for six years aft er the 

Dandi March, is set to be 

transformed into a tourist 

attraction featuring a theme 

park. Th e visitor attraction 

is being developed with an 

estimated cost of Rs 62 crore 

(£7.3m, 8.6m, US$11.5m). 

Th e Gandhi for Tomorrow 

educational theme park will 

partly be based on showing 

how Gandhi was in favour 

of appropriate and useful 

technology and not against 

it – as it is oft en claimed.

Along with the theme park, the new attrac-

tion will also house a Rs 95 crore (£11.2m, 

13.2m, US$17.7m) international convention 

centre. Minister of state for fi nance and dis-

trict guardian minister Rajendra Mulak said 

the convention centre will include an audito-

rium and study centre for those keen to learn 

Plans for a theme park in the Zimbabwe city of 

Bulawayo have been mooted. Th e city fathers 

have given approval to lease more than three 

hectares of land to a private company, to 

develop an amusement park. 

Gandhian thoughts, along with accommo-

dation. A section displaying Gandhian arts, 

culture and technology will also be devel-

oped. Wardha District Collector Nawin 

Sona said that a memorial will also feature, to 

celebrate 75 years of Gandhi’s stay in the area. 

Details: http://lei.sr?a=G7C1U

Th e attraction will be built where Gandhi stayed aft er the Dandi March

According to News Day, the park will be the 

fi rst of its kind in the country and will be solar-

powered. Th e city council has said the park will 

target families and should help rejuvenate the 

area. Details: http://lei.sr?a=z5V1f

Work is underway on the 

fourth on-site hotel at the 

Universal Studios Orlando 

resort in Florida, USA.  

Scheduled to open in 2014, 

Cabana Beach Resort will be 

the largest of Universal’s resort 

hotels with 1,800 rooms. Th e 

property, which will be built 

on a 37-acre and operated by 

Loews Hotels & Resorts, will 

offer 900 family suites and 

900 standard rooms.  

Jonathan Tisch, chair of 

Loews Hotels & Resorts said: 

“Th e Orlando resort market 

and our partners at Universal 

are a fundamental part of our 

business. Universal Orlando is a beloved fam-

ily destination and this new development will 

allow more families to enjoy the attractions 

and experience the unique theme parks.”

Loews Hotels & Resorts also operates the 

Portofi no Bay Hotel, Hard Rock Hotel and 

Royal Pacifi c Resort at Universal Orlando. 

Details: http://lei.sr?a=v9k7N
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h e re  a re 

a total of  

22 1  zo os 

and aquar-

iums accredited by 

the Association of 

Zoos and Aquariums 

(AZA) across seven countries. Each of these 

help connect people to nature and collec-

tively they welcome 175 million visitors per 

year. Being AZA accredited means that 

an attraction has a track record of being 

dedicated to educating people about the 

challenges many species face in the wild and 

is a global leader in field conservation.

One of these is Ocean Park in Hong 

Kong, which first opened in January 1977. 

Since its launch, it has developed itself into 

a world-class attraction, welcoming almost 

7.5 million people a year, with wildlife con-

servation serving as a key platform for the 

organisation. For Ocean Park Conservation 

Foundation, Hong Kong (OPCFHK), 2013 

began with this mission in mind – a major 

effort in seahorse conservation. 

In order to further understand and pro-

tect seahorses, OPCFHK conducted the 

first systematic seahorse survey in Hong 

Kong, covering 31 sites in local waters from 

September 2011 to October 2012. 

According to data reported 10 years ago, 

yellow seahorses were moderately abun-

dant in Hong Kong waters, but the recent 

seahorse survey conducted by OPCFHK 

showed that only six seahorses were found 

in 31 diving sites in Hong Kong’s eastern 

waters, including areas around Sai Kung 

and Tung Ping Chau. 

Different factors impact seahorse survival, 

with 11 out of 54 species listed as Vulnerable 

or Endangered by the International Union 

for Conservation of Nature. They are typ-

ically threatened by over-exploitation for 

uses in traditional Chinese medicine and 

loss or degradation of natural habitats. 

In 2013, the scope of this survey will be 

expanded to include more sites in Hong 

Kong. The OPCFHK will also embark on 

a seahorse tagging initiative – the first ever 

in Hong Kong. Over the years, OPCFHK 

has also handed out more than HK$500,000 

worth of funding to support seahorse-related 

conservation initiatives in Asia.

This is just one example of the work that 

AZA members continually conduct.

Jennifer Fields,  
communications coordinator, AZA

Visitors to Chester Zoo will 

soon be navigating their way 

through swamps, mangroves, 

bamboos and tropical forests, 

now that the zoo has received  

the green light from plan-

ners for its £30m ( 35.6m, 

US$47.5m) Islands project.

As featured in Attractions 
Management Q3 12, an unoc-

cupied part of the estate will 

be transformed into replicas of 

the islands of the Philippines, 

Papua New Guinea, Bali, 

Sumatra, Sumba and Sulawesi and linked with 

a series of bridges and one journey on water. 

Islands will be home to indigenous animals, 

including new species of crocodile, Sumatran 

tigers, Sulawesi macaques and Indonesian rhi-

noceros hornbills. The redevelopment will also 

create an Indonesian jungle house – which will 

be the largest indoor zoo exhibit in the UK 

and home to orangutans – as well as retail and 

catering units and will open by Easter 2015.

Construction work has begun 

on the new Safari Africa 

zone at Columbus Zoo and 

Aquarium in Ohio, US.

The new area has been 

designed to ‘transform’ 

guests into world travelers 

on an journey that will see 

the adventure into the deepest 

wilderness of southern and 

eastern Africa. 

Visitors will find a colour-

ful and active village outside 

the gates of a national park 

and experience the sights 

and sounds of a vast savan-

nah from raised platforms.

The Safari Africa zone is set to become the 

new home to a range of iconic African animals, 

including giraffes and zebras.  The 43-acre 

Plans for a AU$33.5m (£22m, €26.5m, US$35m) 

aquarium in the north Australian city of 

Cairns, renowned for its coral reef, have been 

given a cash injection of $10m (£6.5m, €8m, 

$10.5m) from private investors.

The Cairns Aquarium and Reef Research 

Centre project is being led by entrepreneurs, 

Daniel Leipnik and Andrew Preston, and is 

Director general of the zoo, Dr Mark 

Pilgrim, says the ambitious scheme will offer 

an unparalleled experience. “For many of our 

visitors, taking a trip to these islands is just 

a dream. But we’ll be making those dreams 

a reality, transporting our visitors thousands 

of miles away,” he says. Designed by German 

architects, Dan Pearlman, the project will 

feature the local architecture and vegetation. 

Details: http://lei.sr?a=e1j2d

project is expected to cost around US$30m 

(£19m, 23m) and is set to open in May 2014. 

Details: http://lei.sr?a=g8I9y

Now Islands has been approved, the zone should be open by Easter 2015

The new area will take guests on a journey to the wilderness of Africa

widely supported by the public sector. Regional 

Development Australia, the Cairns Regional 

Council’s investment attraction fund and the 

federal Tourism Investment Regional Fund 

have also been approached for cash. 

The company hopes to start construction 

in 2015, with an opening date of late 2016. 

Details: http://lei.sr?a=G3K5O
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Shanghai Science And Technology Museum,
China

 We like cool, crazy, 
creative, out-there 
stuff, but we love 
cool, crazy, creative,
out-there stuff 
    ...that works.
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inkering,  
f a b b i n g , 
trial  and 
e r r o r  – 

whatever you want 
to call it – the maker 
movement is spread-
ing to science centres and museums across 
Europe. It’s also a particularly theme-
appropriate topic for the upcoming Ecsite 
Annual Conference, Dreams, the Spirit of 
Innovation, 6-8 June 2013 in Gothenburg, 
Sweden. Pre-Conference Workshops will 
take place on 4 and 5 June. 

Here, we offer a snapshot of the maker 
movement-focused content at this year’s 
conference, which will surely entice the 
creative creators among you:

Neil Gershenfeld in the late 90s is starting 
to have an impact on the way interactive 
exhibitions are conceived. 

Laser-cutters and 3D printers in combi-
nation with open-source software are the 
symbols of a post-industrial way of produc-
tion on demand. It’s a seductive thought 
that today we can make almost anything if 
we just use the commonly available tools 
and the information circulating in the 
world (wide web). 

movement is having an impact on museums, 
but hands-on, assembly-based, make-and-
take activities may not be enough to support 
truly innovative thinking.

 In what ways can we support the making 
aspect, which is inherent to best practices of 
teaching and learning in order to develop 
a tinkerer’s disposition? 

-
imum 25) actively involved as learners 
using tinkering activities for half the ses-
sion, and then as designers and educators of 
such activities for the other half. Our belief 
is that the culmination of a variety of tin-
kering experiences over time gives learners 
the practice and ability to start asking their 
own questions, accept new challenges, and 
take action in new ways in order to bet-
ter understand science, art, and the world 
around them. 

Universeum Science Centre. Register at 
www.ecsite.eu/annual_conference

Lucy Schweingruber, fundraising and events 
manager, Ecsite

A US$100m (£62.5m, 76.6m) 
discovery park is currently 
under construction in Union 

to open mid-2013. 

Park of America aims to pro-
vide knowledge for adults 
and children in the areas of 
science, technology, history, 

house a 100,000 sq ft (9,290sq 
m) Discovery Centre show-
casing 10 exhibit galleries 
including exhibitions on 
energy, enlightment, military, 
Native Americans and natu-
ral history. 

-

(£43.7m, 53.6m) to the creation of Discovery 
Park, as well as a program of US$2m - $3m  
(£1.5m - £1.8m, 1.5m - 2.3m) continuing 
support after opening.

Highlights of the centre include a 
20,000-gallon aquarium showing the under-
water life of Reelfoot Lake, a 60ft (18m) replica 
of the human body with a 30ft (9m) slide and 
a theatre simulation of the 1811-1812 New 

the Discovery Science Center 
in Orange County to go ahead 
with development of a new 
education and science attrac-
tion in Los Angeles, USA. 

the Los Angeles City Council 
for the 58,000sq ft (5,400sq m) 
facility, which will be spread 
over two storeys and provide 
hands-on exhibits focused on 
science, technology, engineer-
ing and mathematics.

It will take over the site 
currently occupied by the par-

LA, which was never completed due to its non-
profit operator going bankrupt in 2009. 

Discovery Science Center president Joe 
-

ence and education facility in Los Angeles is 
strong and we’re very excited to be a partner 
in bringing that dream to fruition.”

Councillor Richard Alarcon said the facil-
ity would open within a few years.

Americans, military equipment and vintage 
automobiles will also be on display. 

feature that bisects the site, flowing north to 
south, which includes waterfalls and bridges. 
Japanese, European and American gardens 
will surround the park allowing guests to learn 
about nature from around the worlds.

Other features include log cabins, a 100-
year-old church, a train station and a replica 
of the Liberty Bell. 

Southern California with an excellent resource 
to learn important lessons about conservation 
and our environment,” he said.

Santa Ana houses more than 100 interactive 
exhibits over 59,000sq ft (5,481sq m). 

 
visitors each year.

Discovery Park of America will open in Tennessee in mid-2013

The current Discovery Science Center attracts 500,000 visitors a year
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bertazzon@bertazzon.com

Bertazzon 3B srl, 31020 Sernaglia (Treviso) Italy  
Phone +39.0438.966291  Fax +39.0438.966165  

E-Mail: Bertazzon@Bertazzon.com

Major 

Rides

Kiddie Kart

Bumper

Cars

Venetian
Carousels

The
Carousel
Company

www.gammadata.com

Modular integrated 
management information 
systems for visitor 
attractions, museums, 
heritage sites and 
theme parks

Gamma LeisurePOSGamma LeisurePOS

gamma dataware
Complete business solutions

Gamma LeisurePOS provides visitor attractions of 
all types and sizes with a complete end-to-end 
operational management system from admissions 
to back office reporting, analysis and accounting. 
The system’s modular approach allows operators to
implement any combination of modules to meet their
specific requirements. While the integration between
modules ensures that operators can easily produce
cross departmental reports such as visitor spend
analysis.

LeisurePOS modules include:

Admissions and Ticketing
Bookings and Event Management
Membership
Retail and Catering Point of Sale
Stock Control
Purchase Order Processing
Mail Order
Gift Aid
Integrated Chip and PIN
Web Interfaces
Accounting and Payroll
Reporting and Back Office Management

LeisurePOS options include:

Gamma Dataware Ltd

Wright Business Centre
1 Lonmay Road
Glasgow
G33 4EL

Telephone:
+44 (0)141 773 6273

+44 (0)141 773 6283

E-mail:
sales@gammadata.com
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A museum tel l ing the 

social history of one of New 

Zealand’s first cities has 

reopened in Dunedin fol-

lowing a four-year NZ$37.5m 

( £ 1 9 . 6 4 m ,  2 4 . 2 1 m , 

US$31.69m) refurbishment.

Toitu Otago Sett lers 

Museum opened to the pub-

lic on 8 December after a 

two-year closure during its 

building phase.

The closure allowed the 

development of a transport 

garage, the refurbishment 

of heritage brick buildings 

and construction of a new 

entrance foyer, which houses 

a steam locomotive, a shop, 

café and function spaces.

A 3,000 sq m storage facility, which kicked 

off the refurbishment project in 2008, was 

completed in November 2009.

The museum includes exhibits charting the 

arrival of the indigenous Maori population, 

the growth of Dunedin city and future chal-

lenges for the region.

The renovation has allowed the museum 

to display many large objects that had pre-

viously been in storage, including a Tiger 

The first phase of the National 

Afro-American Museum in 

Wilberforce, Ohio, USA was 

unveiled to the public on 

26th January, following an 

18-month long revamp. 

To be opened in stages, the 

museum’s first phase includes 

a renovated exhibition space, 

which will feature the first 

new installation entitled  How 

I Got Over.

 The mixed media exhibi-

tion will reflect the African 

American experience and 

focus on three themes of 

celebration, spirituality and 

protest. A second exhibition 

space is expected to be open mid-2013 and will 

feature a quilt installation entitled And Still 

We Rise. It will consist of nearly 100 quits by 

African American artist Carolyn Mazloomi. 

Other works on the museum include updat-

ing all the exhibition spaces and mechanical 

systems in the museum. Executive director 

of the National Afro-American Museum, 

Tea trolley bus, a Didham’s delivery truck, a 

restored tram and a night soil cart.

Dunedin mayor David Cull said the 

museum would be an “evolving database of 

snapshots and historic vistas and of personal, 

family and cultural stories.”

The museum, which offers visitors free 

admission, first opened its doors in 1908 and 

is publically-owned by Dunedin City Council. 

Details: http://lei.sr?a=J0t7B

Charles Wash, said: “The newly renovated 

public spaces will also make programming a 

more prominent feature than before. 

“This will allow us to provide first-hand 

educational opportunities for the public 

that fully interpret the material culture of 

African Americans from around the country.”  

Details: http://lei.sr?a=D9A1l

The social history museum reopened a multi-million dollar revamp

The museum has reopened to the public following an 18-month revamp

Exhibits include aircraft that helped the victory

Britain’s religious buildings are sought after 

attractions for international tourists with 

6.7 million visiting churches or cathedrals 

in 2011. According to VisitBritain, religious 

buildings are not a deciding factor in them-

selves for tourists planning to travel to the 

UK, but they have an important impact on 

visitor experience. 

Visiting a religious site is most popular 

among Brazilians (55 per cent) followed by 

Australians and Americans (49 per cent) 

and Russians and Chinese (45 per cent).

In total, 22 per cent of last year’s 31m vis-

itors went to a religious site. VisitBritain 

CEO Sandie Dawe said overseas visi-

tors rate Britain fourth out of 50 nations 

for built heritage, with films like Harry 
Potter and The Da Vinci Code rais-

ing the prominence of its historic sites.  

Details: http://lei.sr?a=4x2K9

The National WWII Museum in New 

Orleans, Louisiana, USA, has launched the 

latest phase of its US$300m (£187m, €225m) 

expansion. The US Freedom Pavilion: The 

Boeing Centre, which cost US$35m (£22m, 

€26m), tells the story of America’s industrial 

capability during the war years and explores 

what it was like to participate in WWII on 

land, sea and in the air.

It showcases the macro artifacts of the 

war, representing America’s production of 

airplanes, artillery, tanks and other equip-

ment that helped the victory in World War 

II. Exhibited artifacts include a Boeing B-17 

Flying Fortress, an SBD Dauntless, a B-25 

fuselage and the TBM Avenger. 

The expansive space features elevated 

visitor catwalks for a dramatic view of the 

aircraft as well as LED screens programmed 

with historical films. Designed by New York-

based engineering firm and architectural 

firm Voorsanger Architects, the pavilion was 

funded through a $20m Congressional grant 

through the US Department of Defense as 

well as a $15m donation from The Boeing 

Company. Details:



©

Interactivity can improve guest engagement

A survey of US art organisations reveals 

how technology such as social media, the 

internet and mobile connectivity positively 

and negatively impacts their operations.

The Pew Internet survey questioned 

1,244 organisations that had received fund-

ing from the National Endowment for the 

Arts (NEA) between 2007 and 2011.

Th e survey found that most organisations 

agreed digital technologies had increased 

engagement, made art a more participatory 

experience and established more diverse 

audiences. Many noted social media pro-

vided cost-eff ective ways to market events 

and attractions and reach new patrons.

One respondent commented: “Th e inter-

net makes it possible for our organisation to 

market ourselves more eff ectively through 

online advertising, blog presences, and 

social media exchanges. We’ve been able to 

decrease our budgets and increase revenue 

by utilising online resources eff ectively.”

Concerns about technology’s impact 

included audiences’ reduced interest in 

real objects or performances over digital 

alternatives, and an expectation all digi-

tal content should be free. A number of 

organisations were concerned that there 

was a demise of trusted critics, due to pres-

sure on media from the digital transition. 

Details: http://lei.sr?a=U8C2X

The Chrysler Museum of Art in Virginia, 

USA, has closed its main gallery as it begins 

a US$24m (£14.97m, €18.36m) expansion and 

renovation project.

A key component of the renovation, which is 

scheduled for completion in April 2014, is the 

replacement of outdated temperature control 

systems – vital for protecting and conserv-

ing the museum’s collection. Two new wings, 

totalling 8,000 sq ft  (743 sq m), will fl ank the 

museum’s entrance, adding to its current space 

of 210,000 sq ft  (19,510 sq m). Other facilities 

added during the refurbishment will include 

Middle Eastern art institute Ayyam Gallery is 

set to launch two new galleries in London, UK 

and Jeddah, Saudi Arabia in early 2013. 

Th e curatorial programme of both buildings 

will refl ect that of Ayyam Gallery’s existing 

locations in Damascus, Beirut and Dubai.

wi-fi  access in every gallery, improved disabil-

ity access and an expanded café that will open 

beyond museum hours. 

During construction, the museum’s glass 

studio and Moses Myers House will remain 

open and the Norfolk History Museum will 

be converted into a new gallery dedicated to 

American art.

The museum’s collection of more than 

30,000 pieces of art will be safeguarded dur-

ing the construction process, with many 

being displayed at other galleries in Virginia.

Details: http://lei.sr?a=9T5K9

Th e main gallery of the Chrysler Museum of Art in Virginia, USA, is set to remain closed until late 2014

Th e gallery focuses on showcasing estab-

lished and emerging Middle Eastern artists 

with the aim of expanding its reputation in 

the international art world. Ayyam London 

launched at New Bond Street on 24 January 

2013  Details: http://lei.sr?a=Y4X1l

Retail, hospitality & leisure  
innovations – all under one roof
Retail Business Technology Expo offers hospitality and leisure operators the solutions  
to their current challenges

REGISTER FREE at www.rbtexpo.com  k

CONFERENCE &  SEMINARS250+ SUPPLIERS
...all FREE to attend

DIARY DATE: 
12th-13th March 2013

Earls Court
London, UK



The proposed whale museum will be in Picton

Artist prints have been released to raise 

funds for a proposed whale museum 

planned for Picton, New Zealand.

The concept for the National Whale 

Centre, which will eventually be housed in 

converted shipping containers looking over 

Picton’s coast, was launched last June.

Marlborough District Council has 

donated funding for the project’s con-

cept development phase and will provide 

land for the attraction, which will detail 

New Zealand’s whaling history as well as 

current conservation efforts for whales 

and dolphins. New Zealand artist Dick 

Frizzell and poet Sam Hunt have collab-

orated on the limited edition prints titled 

One for the Whales and other artists have 

also expressed interest in creating prints 

for the project.

A total of 53 of the world’s 87 whale spe-

cies pass through New Zealand waters, and 

Kaikoura – less than two hours drive from 

Picton – is a popular whale watching site.

The museum is expected to attract 

domestic and international tourists to the 

area. Details: http://lei.sr?a=P6g2Z

The National Museum of Mathematics 

(MoMath), the first of its kind in the US, has 

launched in New York. 

Spread across two floors and featuring more 

than 30 interactive exhibits, the museum has 

been designed to enhance public understand-

ing and perception of mathematics. 

It was developed over the past four years, 

in response to the closing of the Goudreau 

Museum – a small museum dedicated to  

mathematics and located on Long Island. 

A working group first met in August 2008 

to explore the creation of a museum of maths, 

one that would go well beyond the Goudreau, 

in both its scope and methodology. 

Led by mathematician Glen Whitney, the 

group discovered that there was no dedicated 

museum of mathematics in the US, while 

demand for hands-on maths programming 

was increasing. Details: http://lei.sr?a=Z1u0l

The museum was developed over four years

Pritzker Prize-winner architect Frank Gehry 

will make his Latin American debut in August 

with the opening of a new museum in Panama 

City.  Located in the birth country of Canadian-

born Gehry’s wife, Bertha, the new BioMuseo 

aims to educate about biodiversity and to raise 

awareness of the significance of the creation 

of the Isthmus of Panama. 

The museum is funded by the Amador 

foundation with scientific support from the 

Smithsonian Institute and the University of 

Panama. Spanning 43,056sq ft (4,000sq m), 

the building will feature eight permanent gal-

leries designed by Toronto-based design firm 

Bruce Mau. There will also be a public atrium, 

temporary exhibition spaces, cafeteria, exte-

rior exhibits and a botanical garden designed 

by landscape designer Edwina von Gal. 

The galleries will cover subjects such as 

formation of the Isthmus of Panama, local bio-

diversity on land and sea, and 15,000 years of 

human culture. Details: http://lei.sr?a=b5n7n

The museum’s focus will be the Isthmus of Panama

From the start of our company in 1910 we have been 
specialised in effective 3D communications that positively 
influence the attitudes of our clients’ audiences. Today we 
are an international company creating content based 
exhibitions, world expo pavilions and visitor attractions.

As we have grown, we have taken on more of the unusual, 
the never-done-before, and have successfully built our 

reputation of designing and producing exceptional quality,
managed and delivered with care. We have a global 
perspective that brings new insights to both local and 
multinational projects. We take advantage of the efficiency 
and flexibility of worldwide connections but we make sure 
the importance of a personal presence is never lost.

Please visit www.hypsos.com or call us at +31 346 35 75 00. 

Hypsos is a global design and 
fabrication company with 200+ 
professionals working from 
offices in 5 different countries.

london / amsterdam / moscow / dubai / hong kong
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www.kraftwerk.at

www.exhibits.nlinfo@exhibits.nl

Exhibits.nl is a leading supplier of interactive 
exhibits, operating worldwide to the highest 
quality standards. Our exhibits are 
innovative, fun, educational and above all, of 
a world class built quality. 

High quality interactive exhibits
Amazing Machines / Air and Space / Human Body / 
Digital World / Water / Sound and Light / 
Energy and Electricity / Mother Earth /
Nature / Arts / Just Fun / Physics and Mathematics

www.movetechuk.com display@movetechuk.com
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T THE SIM-PLE LIFE

Climbing trees and playing
in the river as a child are
the inspiration for Escape,
Malaysia’s new, sustainable
theme park, which aims to
coax children away from
their computers and tvs

SIM 
CHOO 
KHENG
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“ASIANS LIVE IN CONDOS WITH NO OUTDOOR LIVES AND 
IT’S BEGINNING TO AFFECT OUR SOCIETY. I STARTED TO 

DREAM ABOUT WHAT I COULD DO TO CHANGE THAT”

DREAM CATCHING

PLAY AT WORK
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A GROWN-UP BUSINESS
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PLAY DOUGH
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Midi Discovery

Air Race

Water Fight 
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S

A new 3D project has 

brought Egypt’s Giza 

pyramids to life, 

allowing them to be 

shared worldwide while 

protecting their heritage

POINTS OF VIEW



©

EXCAVATIONS

DIGITISATION
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THE MASTABAS AND OTHER MONUMENTS CAN BE 
VISITED IN 3D IN A STATE OF VIRTUAL CONSERVATION 
CONSIDERABLY BETTER THAN THE REALITY

A NEW DIMENSION

TIME TRAVEL
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TOMORROW’S MUSEUMS
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What is the NCM?

What was the inspiration?

What is the museum’s aim?

What changes have you made?

How did you set up the top team?

Engaging children through contemporary
art and helping them become future 
productive citizens are the aims of 
San Diego’s New Children’s Museum.
The Top Team explain how

PLAY AND DISPLAY
JULIANNE MARKOW
Executive director and CEO

“WE WANT PEOPLE TO BECOME COMFORTABLE WITH 
ART, SO WE PRESENT IT IN NON-THREATENING WAYS”
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What’s your role?

How is the museum funded?

How do you keep donations coming in?

What’s your strategy?

What are the main challenges?

HANNAH BERGER
Director, development 

How do you work with the community?

What are the highs and lows? 
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What do you exhibit?

How do you choose the pieces?

How many exhibitions are there?

What are the museum’s educational 
elements? 

What is the most important part 
of your job?

What are your future plans?

TOMOKO KUTA
Director, education 
and exhibitions

“WE’RE WORKING ON OUR EXHIBITION FOR AUTUMN. IT’S 
CALLED FEAST - THE ART OF PLAYING WITH YOUR FOOD”
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Who is NCM for?

What marketing and PR do you do?

How do you market to diff erent 
audiences?

What are the main challenges?

What are the future plans?

KERRI FOX
Director, marketing and 
communications  
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What’s your role?

How do you juggle the diff erent 
elements?

What are your future plans?

WADE LINDENBERGER
Director of fi nance and 
administration 
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How did you get involved with NCM? 

Why did you become a board member? 

What work does the board do? 

What does your role as chair involve? 

What are the challenges? 

What are your future aims for the NCM? 

CELESTE HILLING
Board Chair

“I WANTED TO BE ENGAGED IN CREATING THE NEXT 
GENERATION OF INNOVATIVE THINKERS IN SAN DIEGO”
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What is The View from The Shard?

What makes this view so special?

Why are viewing platforms 
so appealing?

At 244m high, The View from The Shard is Western Europe’s 

tallest viewing platform. Chief executive Anders Nyberg 

explains why he believes it off ers the best view in the world

HIGH LIFE

ANDERS NYBERG 

THE VIEW FROM 
THE SHARD
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What are Tell:scopes?

Is there an app?

What will be the 
operational challenges?

“LONDON ISN’T A MASSIVELY BUILT UP, VERTICAL 
CITY, SO WHEN YOU’RE UP THERE YOU SEE 
RICH LAYERS OF HISTORY AND ARCHITECTURE”
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Who will the visitor be?

How many staff  are there?

How is ticketing handled? What security is there?

How was the ticket price decided? 
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MEDIA

HIGHS AND LOWS

KEVIN MURPHY
DEVELOPMENT 
DIRECTOR
EVENT 
COMMUNICATIONS

ABOUT THE VISITOR EXPERIENCE

AUDIOVISUAL

“PEOPLE COME FOR THE VIEW. WE COULD JUST TAKE 
GUESTS STRAIGHT TO THE TOP OF THE BUILDING, 
BUT WE’RE GIVING THEM MUCH MORE THAN THAT”
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omni?

www.omniticket.com

Raining magic into museums across the world

DJ WILLRICH LTD � Beufre Farm � Bucklers Hard Road � Beaulieu � Hampshire � SO42 7XA 
T: 44 (0) 1590 612603 � E: djw@djwillrich.co.uk � W: www.djwillrich.co.uk

Capitol Theatre at Fort Edmonton Park, Alberta Canada

Experience the thrills and chills of DJ Willrich Ltd’s latest installation at  
Fort Edmonton Park in Canada. Featuring snow, ice and the latest in audio  
visual technology, it tells the story of Edmonton through the ages in a way  
that captures the imagination and awakens the senses.
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What inspired The Shard’s design?

How does The Shard enhance
the capital city’s skyline?

What is the design’s message?

What was the brief?

What were the challenges?

“THE BUILDING MIGHT BE PRIVATELY FINANCED, 

BUT IT’S NOT JUST A COMMERCIAL VENTURE THAT’S 

LANDED ON THE SKYLINE – THE PUBLIC CAN ENTER”
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What’s the evacuation process?

How does the architecture 
enhance the experience?

“I HOPE PEOPLE VISIT THE SHARD BECAUSE THEY’RE

INTERESTED IN THE BUILDING, AS WELL AS THE VIEW.

WE’LL KNOW IF IT’S WORKED IN FIVE YEARS’ TIME”
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To mark the opening of The 
View from The Shard, we 
look at the tallest viewing 
platforms around the world

KATHLEEN WHYMAN 
MANAGING EDITOR
ATTRACTIONS MANAGEMENT
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Burj Khalifa
Dubai, UAE
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Tokyo, Japan   

CN Tower
Toronto, Canada 
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Willis Tower
Chicago, USA

Petronas Towers  Kuala Lumpur, Malaysia

Taipei 101  Taipei, Taiwan

S k y 1 0 0   Hong Kong, China 
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●

T h e   E i ff   e l   T o w e r   Paris, France 

The Empire State Building  New York, USA
10th

18th
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S.E.A. AQUARIUM 

CONSERVATION

OPENING HOURS AND TICKETING

Guests can marvel at 100,000 marine animals, whizz down an adrenalin-primed waterslide, 

wade with rays or learn about conservation at Marine Life Park, the world’s biggest oceanarium 

BIG FISH

A
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ADVENTURE COVE WATERPARK

CONSERVATION AND RESEARCH

“WE’VE GATHERED SOME OF THE MOST THRILLING

WATERSLIDES, COMBINING THEM WITH EDUCATIONAL

PROGRAMMES ON INSPIRING OCEAN CREATURES”
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Aquarium Zones
ZONE 1. STRAIT OF 
KARIMATA AND JAVA SEA

ZONE 2. STRAIT OF MALACCA 
AND ANDAMAN SEA

ZONE 3. BAY OF BENGAL 
AND LACCADIVE SEA

ZONE 4. OCEAN JOURNEY

ZONE 5. OPEN OCEAN

ZONE 6. ARABIAN GULF 
AND ARABIAN SEA

ZONE 7. RED SEA

ZONE 8. EAST AFRICA

ZONE 9. SOUTH CHINA SEA

ZONE 10. SHARK SEAS
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RESORTS WORLD SENTOSA

 

1. Adventure River

2. Big Bucket Treehouse

3. Whirlpool Washout

4. Spiral Washout

5. Bluwater Bay

6. Pipeline Plunge

7. Tidal Twister

8. Riptide Rocket

9. Dueling Racer

10. Seahorse Hideaway

11. Rainbow Reef

12. Splashworks

13. Immersive Programmes

Waterslides and Attractions
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Marine Controversy

T

●

“WE TAKE GREAT RESPONSIBILITY IN CARING FOR ALL

OUR MARINE ANIMALS, WITH A STRONG FOCUS ON THE

CONSERVATION OF MARINE LIFE ECOSYSTEMS”
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B
FACEBOOK 

TWITTER

Real-time connections, increased loyalty and extending the off er are among

the benefi ts of social media, but which platform is right for your attraction?  

SOCIAL GATHERING
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TWITTER WAS DESIGNED FOR SHARING AND 
PEOPLE WILL NATURALLY SPREAD YOUR 
CONTENT – PROVIDED IT’S WORTH SHARING

TOUT
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PINTEREST

GOOGLE+

FOURSQUARE
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SUMMARY

●

TRY TO THINK BEYOND TWITTER AND FACEBOOK 
AND ALWAYS REMEMBER ONE KEY THING – 
SOCIAL MEDIA IS ABOUT BEING SOCIAL
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C

●

AT THE END OF THE EXHIBIT, CHILDREN RECEIVE A 
SCORE CARD AND REALISE THAT WHAT MAY APPEAR TO 
BE HEALTHY OR SUSTAINABLE, MIGHT NOT ACTUALLY BE

CHILDREN ARE TAUGHT HOW TO BE GREEN BY FOUR INTERACTIVE, 
CARTOON CHARACTERS AT A NEW EXHIBITION IN ABU DHABI

ECO FUTURE
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TODD SCHLIEMANN
When designing a new home for the 
Natural History Museum of Utah, Ennead 
partner Todd Schliemanrn decided to let the 
landscape take centre stage. He tells Magali 
Robathan how he approached the project

How did you begin your career? What is your approach 
to architecture?

How did you get involved with the 
Natural History Museum of Utah? 

What were the aims of 
the new building?
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The copper 

cladding blends 

with the landscape
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What was your brief?

Can you describe the building?

A vast atrium called the 

Canyon acts as a central 

public space and 

displays some of the 

Museum’s collection
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What is your favourite part 
of the museum? 

How important was it for the 
museum to be sustainable? 
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The Natural History Museum of Utah’s new 

$102m home opened in Salt Lake City in 

November 2011. The Museum, which was 

established in 1963, is associated with 

the University of Utah, and was previously 

housed in the university’s campus building.

The Museum is an active research 

institution, with a collection of more than 

1.2 million specimens and objects. It fea-

tures more than 41,300 sq ft of gallery 

and education space, with the collec-

tions housed in new exhibitions designed 

by Ralph Appelbaum Associates. Nine 

dedicated, thematic exhibition galleries 

explore the Sky, Native Voices, Life, Land, 

First Peoples, Lake (Great Salt Lake), Past 

Worlds, Our Backyard and Utah’s Futures.

Designed by Todd Schliemann of 

Ennead Architects, the new building was 

inspired by the region’s natural landscape 

of rock, soil, minerals and vegetation. By 

incorporating the use of recycled materi-

als, local resources, photovoltaic energy, 

radiant cooling and the implementation of 

an extensive storm water catchment and 

management system, the Natural History 

Museum of Utah is seeking LEED Gold 

certifi cation, which would make it one of 

only 18 buildings in Salt Lake City with that 

distinction.

THE NATURAL HISTORY MUSEUM OF UTAH

Todd Schliemann’s other projects include The Standard hotel New York (both pictures)
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What reactions have you had 
to the museum’s design?

Todd Schliemann is a founding part-

ner and design principal in Ennead 

Architects. He studied architecture 

at Cornell University in 1979 and 

Urban Design at the Architectural 

Association in London. 

Schliemann’s recent projects 

include the Rose Center for Earth 

and Space at the American Museum 

of Natural History in New York; 

Yerba Buena Gardens Center for the 

Arts Theater, San Francisco; The 

Standard, New York; The Natural 

History Museum of Utah; and Queens 

Borough Public Library, Flushing 

Regional Branch, New York.

TODD SCHLIEMANN
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Who do you admire in architecture?

Where do you get your inspiration?

Where is your favourite place?

What do you love about your job?

And what do you enjoy the least?

The design of The Standard has won awards including a National Design Award from the Society of American Registered Architects
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WHAT IS EXHIBITION INTERPRETATION?

WHAT MAKES AN EXHIBITION?

HOW DO YOU START THE PROCESS? 

HOW ARE EXHIBITIONS CREATED?

WHAT MAKES AN EXHIBITION GOOD?

WHAT WAS ONE OF YOUR 
RECENT EXHIBITIONS?  

WHAT ARE YOU CURRENTLY 
WORKING ON?

How does an idea about a collection evolve into a memorable, attention-
grabbing exhibition? Three interpreters give advice on how to achieve it

COLLECTION POINTS

JULIETTE FRITSCH

CHIEF OF EDUCATION AND INTERPRETATION
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“MEDIA SHOULD DELIVER A COMPLETELY DIFFERENT 
EXPERIENCE TO WHAT YOU CAN GET AT HOME”

WHAT IS EXHIBITION INTERPRETATION?

WHAT ELEMENTS MAKE 
UP AN EXHIBITION? 

HOW DO YOU CHOOSE THE DISPLAYS?

HOW DID YOU INTERPRET THE V&A’S 
HOLLYWOOD COSTUME EXHIBITION?

ROGER MANN

CO-FOUNDER AND CREATIVE DIRECTOR
CASSON MANN



©

WHAT IS EXHIBITION INTERPRETATION?

WHAT ARE THE DIFFERENT 
TYPES OF EXHIBITION?

WHAT ARE THE ELEMENTS 
THAT MAKE UP AN EXHIBITION?

WHAT’S MOST IMPORTANT?

WHERE DO YOU GET YOUR INSPIRATION?

WHAT WAS ONE OF YOUR 
RECENT EXHIBITIONS?

ELIN SIMONSSON

INTERPRETATION DEVELOPER
NATURAL HISTORY MUSEUM, LONDON, UK
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Technifex’s custom designed and engi-
neered 4D action seating and special 
effects have been used in the newly 
repurposed IMAX theatre at the Polyne-
sian Cultural Center on the Big Island 
of Hawaii. Technifex installed 252 4D 
seats with motion bases and guests 
experienced stereo speakers mounted 
in the head rests, a motion tilt system, 
face air blasts and mist, low frequency 
emitters (butt kickers) and scent spray 
during the film about Hawaii’s heritage.

High performance immersive theatre 
specialist Global Immersion, now 
part of Electrosonic, has installed a 
versatile digital Giant Screen Cinema 
system, GSX, in the Peoria Riverfront 
Museum, Illinois, USA. The screen 
measures 70ft (21.3m) by 52ft 
(15.8m) with 200 theatre seats. The 
features will enable the museum to 
play traditional Giant Screen films, 
streamed, alternative, live and online 
media in multiple aspect ratios and 
file formats (including Digital Cinema 
Initiative-encrypted films). The sys-
tem is capable of playing content at 
up to 60 frames per second and in 
12-bit colour depth. 

A variety of Clay Paky moving lights 
are being used in the Ice Age Live 
show adaptation of the 20th Cen-
tury Fox Ice Age animation movies. 
Belgium-based, creative visual design 
practice, Painting With Light, de-
signed the lighting which uses Clay 
Paky models and Alpha 1500 series 
to help the process of matching and 
texturing the ice and the props. A 
trussing grid installed above the ice 
provides positions for most of the 
lighting, as well as flying facilities for 
performers and props.

Liseberg amusement park in Gothen-
burg, Sweden, has installed dynamic 
lighting schemes from Martin Pro-
fessional for an exciting nighttime 
experience. Martin Professional sup-
plied its latest LED lighting for the 
parks’ new Liseberg Wheel attraction, 
a classic Ferris wheel ride. The legs, 
spokes and carriages were illuminated 
with three layered coloured LEDs.

technifex global immersion

clay paky

martin

attractions-kit.net KEYWORD

Technifex 4D action 
seats for Hawaiian show

Global Immersion 
supplies giant fl at screen

Clay Paky lighting 
used in Ice Age Live

Martin Professional lights 
up the Liseberg Wheel

Wherever you are in the world, 
fi nd the right products and 
services 24 / 7 by logging on 
to Attractions Management’s 
free search engine 
www.attractions-kit.net

attractions-kit.net
the search engine for leisure buyers

Special effects

attractions-kit.net KEYWORD attractions-kit.net KEYWORD

attractions-kit.net KEYWORD
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Czech Republic-based Robe Lighting 
has created the Robin 100 LED Beam 
– a small and light effects lighting tool. 
Weighing four kgs, it is designed to 
be very bright, with RGBW technology 
and fast pan and tilt movement. The 
LEDs are controllable in three zones – 
top half, bottom half, and middle – for 
producing special effects, zone strob-
ing, colour chasing and others. It has a 
beam angle of seven degrees for high-
impact concentrated effects. 

UK-based lighting, rigging and visu-
als rental company dbn designed 
and supplied a large ground support 
system for the Games Time outdoor 
stage spectacular. The show, pro-
duced by Walk The Plank and Déda, 
was a mixed-media performance 
combining music, dance, video, light-
ing and pyrotechnics. Four teams 
– red, blue, green and yellow – wore 
carnival style costumes designed and 
made by Mahogany. dbn designed 
the truss and lighting and used a new 
Slick ground support system for the 
series of shows, which was built as a 
three-sided trapezoidal shape, sup-
ported by six 12m-tall legs.

Le Maitre has added a range of new 
products to its ProStage II profes-
sional pyrotechnics. Falling Star is a 
bright star, available in ten different 
colour versions, that falls 30ft. Ice 
Gerb is a spray of silver sparks with 
a bright white flame, projecting up 
to 8ft-high. Saxon is a 20ft spray of 
projected rotating silver sparks, cre-
ating a Catherine Wheel-style effect. 
Gold Glitter Waterfall is a stream of 
gold glittering stars falling 16ft that 
lasts for 12 seconds and Flashpots 
are bright coloured flashes in red, 

Electrosonic designed and supplied 
the audio and video equipment for a 
theatrical production starring bottle-
nose dolphins at the Georgia Aquarium 
in Atlanta, USA. It involved a combina-
tion of pre-recorded audio and video 
with live performance mixed in. Seven 
DLP projectors were also used. Dolphin 
trainers used waterproof VHF wireless 
mics, which are mixed live with music. 

robe dbn

Le Maitre

electrosonic

Robe’s small and light 
Robin aims for big effects

Games Time is a 
spectacular for dbn

Le Maitre’s new pyrotechnics to ‘delight audiences’

AV by Electrosonic brings 
Dolphin Tales to life

Special effects

green or white with rolling smoke 
and flames. Le Maitre has also in-
troduced an Electric Fault Simulator, 
producing a small flash and a spray 
of directional silver sparks to 10ft.
Sally Dobinson, Le Maitre market-
ing manager, said: “Our strategy has 
always been to lead the way in pyro-
technology advancements. The PSII 
range will provide completely new ef-
fects to delight audiences with.”

attractions-kit.net KEYWORD
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log on to www.attractions-kit.net and type 
the company name under ‘keyword search’

Fountain Works has installed a 500sq 
m fountains system with music and 
LED lighting at Butlins Skegness re-
sort. The display is designed with no 
standing water to create a safe and 
secure play environment and is set 
to open at Easter 2013. The foun-
tain alternates between an interactive 
splash pad for daytime play and a 
musical, lit fountain display using 
Fountain Works’ custom music inte-
gration software for night time. The 
fountain system uses flush mounted 
multi-directional nozzles creating 
swirls of water, jumping jets, water 
switches and jets that erupt with 
thousands of litres of water. ●

UK-based Projection Studio produced an exclusive Son et Lumière show 
celebrating the 50th anniversary of the Hopkins Centre for the Arts in New 
Hampshire, USA. The show Five Windows was based around large format 
projections highlighting the history, achievements and impact of the Hopkins 
Centre at Dartmouth College, which also houses the Ivy League College’s 
drama, music, film and studio arts departments. Giant images were projected 
on to the front façade with historical, future and dance themes. 

fountainworks

projection studio

A night and day display 
by Fountain Works 

Projection Studio creates Son et Lumière for USA  

attractions-kit.net KEYWORD

attractions-kit.net KEYWORD

www.fountainworks.ie
sales@fountainworks.ie
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Astronomy, nature and sci-fi  all have stories that are brought to life 
through fulldome fi lm, interactive theatre and 3D, 4D and 5D formats 

STORY FORMATS
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GIANT SCREEN FILMS



©

G
THE GODDARD GROUP 

T
ALBEDO FULLDOME



SkySkan.com | Americas/Pacific tel +1 603-880-8500, sales@skyskan.com | Europe tel +49 89-6428-9231, sse@skyskan.com | Australia/Asia tel +61 3-9329-5501, sso@skyskan.com
S10-a07-01

Visit www.SkySkan.com to learn more.

Sky-Skan’s Definiti fulldome theaters provide the best
digital dome experience for audiences who demand quality.

Thanks to our custom Definiti lenses, graph-

ics computers, and DigitalSky 2 software, 

Sky-Skan has become a global leader in 

attractions theaters. We provide the 

world’s highest-resolution fulldome 

theaters for science centers, visitor 

destinations, and museums.

World-class content
Hundreds of titles are now available in digital fulldome format, 

including transformed 15/70 films. With Sky-Skan’s Definiti theaters, 

color quality, brightness, and resolution have never looked so good.

Incredible real-time visualizations
Bring your audiences on a stunning voyage with DigitalSky 2,  in real 
time. The world’s largest and most current data set is yours to explore. 
Whether it’s today’s environmental news, tonight’s stars, or the latest 
scientific discovery, DigitalSky 2 can bring your viewers there. 

4K

central
projection

edge
projection

8K

mono 3D stereo

yes

with

No matter which projection solution you 

choose, DigitalSky 2 not only handles 

ultra-high resolution playback of a 

growing fulldome content library, it 

give you full real-time capabilities. 

You can conceptualize, design, and 

script your own fulldome visualizations.

A variety of
Definiti configurations

are available
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MEDIAMATION, INC
®

NSC CREATIVE “THERE’S A DISTINCT LACK OF FULLDOME 3D SHOWS 
AVAILABLE TO PLANETARIUMS THAT HAVE INSTALLED 
THESE NEW SYSTEMS OR ARE CONSIDERING DOING SO”
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TRANS-FORCE
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www.thejuice.com

INTERACTIVE ATTRACTION TECHNOLOGIES
www.mediamation.com

www.X4Dexperience.com 

© 2013 MediaMation, Inc.  All rights reserved.

THE NEXT “D” IN ENTERTAINMENT
ULTRA X4D®

Our new 3 DOF, Ultra X4D® Motion EFX Theater and Seats have a wider range of motion. 
Being lifted 2 feet off the ground with your feet dangling, gives you more of soaring and immersive 
feeling with the live action on the screen. Our X4D, 4D/5D theaters are essential for theme parks, 

themed environments, museums, FECs, cinemas, etc. 
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TRIOTECH

L
THE JUICE

●

QIN AND DING 
GO ON A
ROLLERCOASTER 
JOURNEY
ENCOUNTERING 
NATURE AT ITS BEST



WWA Innovation Award 

IAAPA Best New Product & Impact 
Award 

www.watertoys.com
info@watertoys.com

1 866 833 8580
905 649 5047

WWA Innovation Award 

IAAPA Best New Product & Impact 
Award 
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With waterpark operators gearing up for the Spring 2013 
season just around the corner, we take a look at some of the 
new rides lifting the bar in the waterpark industry this year

ride the wave

New water attractions for Center Parcs
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IAAPA Award for ProSlide

Get ready for a Surf Safari
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2013 set to be a blast for Whitewater

Thrills and spills at 
Schlitterbahn

Six Flags goes 
big in 2013

Santorini Water Fantasy launches in spring
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Rain dance

Chris Warhurst, general 
manager of Wet ‘n’Wild 
Sydney tells us about 
the new waterpark

IN AT THE DEEP END
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Ideal Software Systems has expanded 
its Business Solution with online and 
mobile solutions launched at IAAPA. 
Ideal provides amusement businesses 
with one full-featured solution from 
the game floor, food and beverage, 
redemption to back-of-house. Ideal 
revealed new features for its N-Site 
software and hardware product suite, 
including additions to its restaurant 
module, E-Commerce services and 
optical-scan cashless card readers. 

Interactive family attractions 
specialist Innovative Leisure has 
installed the Sky Trail high ropes 
course at Paragon Entertainment’s 
Quest at Westfield, Merry Hill in 
the West Midlands, UK. The four 
pole, custom-built Sky Trail Explorer 
course was the latest completed by 
the company during 2012 and has 
been designed to fit into an atrium 
at 17m (56ft)-high by 8sq m (86sq 
ft)-wide. The course was designed 
in six weeks and manufactured in 
eight and covers four levels, pro-
viding users with 39 challenging 
elements which increase in diffi-
culty the higher they go. 

Polin’s Santorini Water Fantasy, Thai-
land, will open in Spring 2013 as an 
aquatics addition to Santorini Park, 
an amusement park in the Phetch-
aburi Province, Thailand. The existing 
amusement park is themed after the 
Greek island of Santorini. The water-
park will sit on about four acres and 
will cost US$3.25m. The existing 
park sits on about eight acres of an 
existing 23.7 acres. Polin’s water-
slides planned for the Santorini Water 
park include the King Cobra, Looping 
Rocket, Space Shuttle and Windigo.

GestureTek created an augmented 
reality experience for the Disney show 
Phineas and Ferb’s Perry the Platy-bus 
on tour. The experience worked via a 
video camera connected to a Ges-
tureTek computer system. Disney fans 
could join the mission to bring Perry 
back home via augmented reality and 
virtually get in the action with Phineas, 
Ferb and other characters. 

ideal software innovative leisure

polin

gesturetek

attractions-kit.net KEYWORD

Ideal adds new features 
to its software systems

Innovative Leisure 
Sky Trail for Quest

Polin plans Santorini 
Water Fantasy launch 

GestureTek’s augmented 
reality for Disney tour

Wherever you are in the world, 
fi nd the right products and 
services 24 / 7 by logging on 
to Attractions Management’s 
free search engine 
www.attractions-kit.net

attractions-kit.net
the search engine for leisure buyers

Product round-up
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Marmax Products has supplied 
London Zoo with more than 80 
outdoor seats and benches made 
from 200,000 recycled plastic milk 
bottles. The Zoological Society of 
London (ZSL) – a charity devoted to 
the worldwide conservation of ani-
mals and their habitats – runs London 
and Whipsnade zoos, which both 
use Marmax products. Jamie Turner, 
estates manager, said: “ZSL London 
Zoo is committed to reducing the 
amount of waste that goes to landfill 
and Marmax furniture supports this 
perfectly. The furniture fits in well with 
our site and is durable, has a long life 
span and is low maintenance.” 

Dynamic bespoke displays by LED specialists Messagemaker are forming part 
of an interactive exhibition at the Parliamentarium visitor centre in Brussels. 
Messagemaker devised LED digital message displays for integration into three 
key areas within the exhibition. Five 9m (29ft)-long by 1.2m (4ft)-high LED 
ticker displays continuously relay quotes and statistics about the European 
Parliament in 23 languages. Embedded in glass, these displays form part of 
the interactive tables in the reception area and throughout the centre. 

marmax

messagemaker

Marmax recycled 
benches for London Zoo

Messagemaker LEDs at Europe’s Parliamentarium

log on to www.attractions-kit.net and type the company name under ‘keyword search’

Norwegian-based projectiondesign 
created an immersive exhibition at 
Smithsonian’s Arthur M Sackler Gallery, 
Washington, USA. Visitors to the Pure 
Land: Inside the Mogao Grottoes at 
Dunhuang exhibition saw 3D 360-de-
gree panoramic imagery of paintings 
and sculptures from ancient rock caves 
known as Bhaisajyaguru’s Eastern 
Paradise in China, a UNESCO World 
Heritage site. The exhibition used six 
F10 AS3D projectors across the site.

Environmental monitoring and con-
trol specialist Hanwell Instruments 
Ltd (part of the IMC Group) has com-
pleted a UK conservation project at 
the National Trust’s oldest building, a 
fourth century Romano-British villa in 
Chedworth, Gloucestershire. Hanwell 
provided a building control system to 
preserve the site and its newly discov-
ered mosaics using air control. 

projectiondesign

hanwell

projectiondesign revives 
ancient Chinese cave art

Hanwell air technology 
preservation project
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SAWAYA’S VOICE FEATURES THROUGHOUT, 
PROVIDING IN-DEPTH INTERPRETATION PLUS A 
PERSONAL PERSPECTIVE ON HIS INSPIRATIONS

A search for the smelliest artefact, the artist’s perspective and 3D are 
among the lighter approaches making audioguides and apps fun

GUIDING LIGHT

The Art of The Brick Digital Guide 
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Podcatcher

Acoustiguide Vstory
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The Legacy of  
the House of Alba

Museum Explorer

●



Manufacturers of unique
merry-go-rounds, high quality 
bumper-cars and go-karts

Theme and 
specialty construction 
services since 1957

Industry-proven coin 
handling, currency note handling and offi ce 
equipment to a variety of business sectors

Fully integrated digital studio 
handling all aspects of 3D 
cinema production and distribution

Industry-proven energy 
management solutions to cut 
power bills and carbon emissions

Modular integrated management 
information systems for visitor attractions, 
museums, heritage sites and theme parks

gamma dataware
Complete business solutions

Specialists in fl ume slides 
and interactive water play.

Digital media applications and 
handheld multimedia guides 
for attractions

An audio visual multimedia
integrated system company

A complete show for the 
amusements, leisure, parks 
and attractions sectors 22-24 January 2013

THE COMPLETE AMUSEMENT
AND LEISURE SHOW

An innovator of unique 
interactive aquatic 
playgrounds and spray parks 

Specialists in the creation of 
entertainment and leisure 
environments worldwide



One of the leading 
companies in the fi eld of 
pro-AV system integration

Specialists in providing 
ticketing distribution

Global leader in design, engineering, 
manufacturing and installation 
of waterslides and waterparks

Design and manufacture of family 
coasters, thrill and mega coasters 
and family attractions

3D & 4D effects 
theatres, motion theatres, simulation attractions 
and the provision of 2D & 3D fi lm content

A leading manufacturer of 
multi-sensory interactive 
attractions for the entertainment industry

Manufactures and distributors 
of battery go-karts, bumper 
boats, bumper cars and much more!

Mascot manufacturer & 
offi cial supplier of famous 
children’s characters for events

The global leader in 
waterpark design, engineering, 
manufacturing and installation

Market leader in 3D/4D/5D
attraction and ride fi lms, 360,
fulldome and interactive fi lms

The Amusement 
Rides Company



www.vekoma.com
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THRILL
COASTERS

 
BOOMERANG

‘You will 
get back!’

INDOOR
COASTERS

CUSTOM DESIGNED
INDOOR FAMILY COASTER

‘A great addition for your 
FEC or Shopping Mall!’

ATTRACTIONS
& SPECIALT IES

I-RIDE PANORAMIC
FLIGHT SIMULATOR

‘An experience you
will not forget!’

FAMILY
COASTERS

 SPLASH 
PARTY

‘Watch out
or get wet!’

V E K O M A  R I D E S  H A S  I T  A L L !



International Sales
Gabi Salabi
g.salabi@trio-tech.com

WWW.TRIO-TECH.COM

Inventing the Future
Triotech is proud to introduce the next generation 
of immersive and interactive thrill rides. Our flagship 
products offer intense and realistic ride film experi-
ences via a multi seat motion platform, interactive 
gameplay and realtime graphics, creating excellent 
revenue for operators.

Triotech Head Office
2030 Pie-IX Blvd. Suite 307
Montreal (Qc), Canada H1V 2C8
+1 514-354-8999

China Sales
Weitao Liu
weitao@trio-tech.com
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