
Ventures to our team, will ensure we continue 

empowering clients to grow in new ways.”

SpaBooker’s clients include Hilton Hotels 

Worldwide, Six Senses Resorts, Hard Rock 

Hotels and Resorts, Onyx Hospitality Group, 

and Mélia Hotels International. The group 

works with more than 40,000 spa professionals 

in 73 countries. Details: http://lei.sr?a=i7T4m

Cloud-based spa software company SpaBooker 

has secured an investment of US$27.5m  

(£17.9m, €21m) in series B financing in a deal 

led by Bain Capital Ventures.

The company will use the funding to con-

tinue to refine and develop its software, which 

gets five new releases a year, with a focus on 

the continued development of revenue-driv-

ing marketing tools.

“We give spas and other local service busi-

nesses the technology they need to succeed,” 

says Josh McCarter, CEO of Booker, the com-

pany behind SpaBooker. 

“Our technology helps them connect con-

sumers with services as seamlessly as Amazon 

connects buyers to products. This round of 

financing, along with adding Bain Capital 

spa opportunities

Following the 2012 European Football 

Championships, Poland remains a 

popular destination for hotel opera-

tors with 23 new luxury hotels to be 

opened over the next three years.

A market report from hotel data 

provider TopHotelProjects said that 

by the end of 2012 there were 1,975 

hotels in Poland, with 101,200 rooms 

in operation. The new openings will 

add 5,200 hotel rooms. 

Poland’s market leader is hotel 

chain Orbis, belonging to Accor, with 

54 properties. Last year Orbis opened 

six hotels. Hilton and Marriott  are 

also planning to expand in the region.  

Details: http://lei.sr?a=w5m7K

Josh McCarter, chief executive, of Booker 

local traditions, such as one built out of chest-

nut wood and some with global accents such as 

the Himalayan salt sauna and the clay sauna. 

The area will also house an ice fountain, a foot 

reflexology area and a Kneipp area. 

Splash & Spa Tamaro, a water 

park and wellness centre, is 

scheduled to open in June 2013 

at the foot of Mount Tamaro 

in Ticino, Switzerland. 

Spanning 10,000sq m 

(107,000 sq ft), the site will 

combine recreational fun with 

a wave pool, outdoor heated 

pool and water slides along-

side a 3,000sq m (32,292sq ft) 

spa designed by Schletterer 

Wellness which will focus on 

a wide range of hydrothermal 

experiences.

The spa will be split into 

three different areas dedicated 

to the themes of “hot,” “warm” 

and “relax” and all spa equipment is to be  

supplied by Inviion.

The hot area is found in the sauna world, 

which is set to feature a variety of indoor and 

outdoor saunas including those focused on 

The beauty area features private relaxation bays with large panoramic windows

The warm section will be  

in the hammam ritual area, 

which will offer a selection of 

steamrooms – including those 

suitable for a traditional ham-

mam ceremony – as well as an 

outdoor iodine/saltwater pool. 

The hammam ceremony will 

take guests through steam and 

heat treatments, body scrub 

massages, detoxifications 

and cooling pools with the 

aim of bringing the body and  

soul into balance. 

Meanwhile, the beauty 

area will follow the theme of 

relaxation and will boast six 

treatment rooms including a con-

sulting lounge. It will also house a large, domed 

relaxation lounge providing panoramic views 

of the nearby mountain range. The spa will 

have a special light, sound and aromatherapy 

concept. Details: http://lei.sr?a=i6Z3X
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Shangri-La Hotels  and 

Resorts’ latest flagship luxury 

hotel is to launch in the heart 

of Shanghai in June.

Jing An Shangri-La in 

West Shanghai is the corner-

stone of the Jing An Kerry 

Centre, a new 450,000sq m 

(4.8m sq ft) integrated com-

plex with prime retail, office 

and residential space located 

in the Jing An District  

in Puxi, Shanghai. 

The hotel  wil l  house 

Shangri-La’s signature CHI, 

The Spa. The spa concept is based on the 

traditional Chinese philosophy “chi” as the 

universal life force that governs wellbeing  

and personal vitality. 

The facility aims to create a sanctuary where 

holistic treatments are based on traditional 

methods shared by Asian cultures.

There will also be a health club and a 25m 

heated indoor sky-dome lap pool.

The 508-room hotel overlooks the focal 

point of Jing An Kerry Centre, a 3,000sq m 

(32,291sq ft) piazza featuring pathways, gardens, 

50 treatments on the spa menu including a 

range of targeting children and teenagers.

Steamrooms, vanity areas and spa pools will 

also feature. Signature treatments include the 

150-minute Auberge Ocean’s Gift, combining 

a body scrub, wrap and massage using bam-

boo seaweed to detoxify the skin. 

Auberge Discovery Bay is in its soft-open-

ing phase and features 261 guestrooms and 64 

suites. Details: http://lei.sr?a=O8d5U 

water features as well as a range of al fresco 

 dining experiences.  

Guestrooms will occupy the top 29 floors of 

the hotel’s 60-storey main tower, while restau-

rants, offices and retail outlets will be located 

on the lower levels of the centre. 

Dining options include Summer Palace, 

serving south-eastern Chinese cuisine with 

Cantonese flair; while The 1515 WEST features 

an open-grill kitchen complemented by a raw 

bar. The hotel will also house a two-level Café 

LIANG. Details: http://lei.sr?a=E3t8J

Auberge Discovery Bay is situated on Lantau Island in Hong Kong

The guestrooms overlook the focal point of the Jing An Kerry Centre 

Asia-based Spa Botanica is 

continuing to expand with the 

launch of its fifth spa facility 

at the newly opened Auberge 

Discovery Bay Hotel and Spa 

in Hong Kong. 

Spa Botanica’s portfo-

lio includes facilities at:  

Sentosa Resort, Singapore; 

Mt. Zao Onsen Resort & Spa 

in Chikusenso, Japan; The 

Tanglin Club, Singapore; and  

The Sukhothai, Bangkok.  

Auberge Discovery Bay, 

situated on Lantau Island, 

will house an Asian-inspired 

Spa Botanica facility, which 

will offer 10 private treat-

ment rooms and two couples’ rooms,  

one with a private spa pool. 

The spa is based on a holistic approach with 

an extensive range of indoor and outdoor facili-

ties to provide an environment of exercise and 

physical and mental cleansing as well as creat-

ing a full-body relaxation experience. 

The treatments and products are aimed 

at addressing problems associated with  

modern urban living.  There will be more than 



SHA Wellness Clinic in 

Alicante has collaborated 

with the Reproduction Unit 

in Clinica Vistahermosa 

Hospital to launch the new 

Fertility Success programme.

The programme aims to 

combine Western and Eastern 

knowledge and treatments to 

obtain the highest fertility 

success rate. It is designed 

for those looking to undergo 

assisted reproduction ther-

apy and for those considering 

ovum donor programmes or 

for cases where other previous 

assisted reproduction methods have failed.

Fertility Success is divided into two stages, 

the first is based on evaluating and prepar-

ing the patient. This involves carrying out all 

the general medical, genetic and gynecologi-

cal studies, tests and assessments to determine 

the current condition. 

During this stage, guests will also go to the 

SHA Wellness Clinic to enhance their life-

style and nutrition to help improve their own 

personal state of health. This is achieved by 

the coaches can devise a health programme 

to improve guests’ wellbeing. This service is 

expected to be on offer at the new facility. 

Thermae will run the restaurant, which will 

have a strong focus on nutritional education. 

Staff and chefs will be trained to explain the 

effect food content has on the body. 

Robert Teulings, general manager of 

Thermae 2000, said “The wellness business 

is embracing healthcare organisations sooner 

than expected. This is caused by the fact that 

healthcare is having to change its cost struc-

tures rapidly.” Details: http://lei.sr?a=m4c8h

following an appropriate diet, practising relax-

ation techniques, preparing themselves both 

physically and emotionally, using natural ther-

apy and acupuncture sessions.

The second stage of the programme begins 

two months later and is organised by the 

Reproduction Unit of the Clínica Vistahermosa 

Hospital. During this stage, patients will take 

part in yoga, acupuncture, hydro-aromather-

apy, mud therapy and hydrojet sessions, and 

genetic testing. Details: http://lei.sr?a=r5X7d

The restaurant staff will be trained to explain the effect of food content

Medical, genetic and gynecological studies will take place at the clinic

In an effort to address the issue of career 

longevity for massage therapists, Elements 

Therapeutic Massage has partnered with 

Florida-based massage education and con-

sulting company imassage. 

imassage will work in collaboration with 

Elements to provide high quality work envi-

ronment for massage therapists within 

Elements’ 120 franchised studios through-

out the US. The focus will be on continuing 

education and tackling the root causes of 

high turnover: physical burn-out and  

business naivety.

According to the Association of 

Bodywork and Massage Practitioners 

(ABMP), each year around 60,000 thera-

pists enter the field, while 50,000 existing 

practitioners leave the profession, with the 

average career span being six years.

The partnership will include video and 

hands-on education initiatives for thera-

pists. Details: http://lei.sr?a=x7M1U

The Czech Spa Association says the industry 

has taken a big hit from government health 

cuts, which came into effect in October 

2012, and says bankruptcies are likely, espe-

cially among smaller businesses.

According to Radio Prague, the coun-

try’s health ministry spent around CZK3m 

(US$151m, €116m, £99m) on spa and reha-

bilitation treatments in 2011 but that figure 

dropped by around a third in 2012. Further 

cuts are expected this year.

Under the October cuts, spa treatments 

paid for by insurance were reduced from 

four weeks to three and are now only  

available once every two years.

Vice president of the Czech Spa 

Association Martin Plachy doubted the sur-

vival of some spas. He said for some clinics 

90 per cent of income came from insurance 

payments. Details: http://lei.sr?a=7L8z9

imassage aims to tackle high staff turnover 

■

Thermae 2000 – situated in 

Valkenburg, Netherlands 

– has plans to open a preven-

tion care centre as a satellite to 

the lifestyle resort, next to the  

a c a d e m i c  h o s p i t a l  i n 

Maastricht in 2015. 

Following its transforma-

tion in 2010 from a wellness 

centre to a lifestyle resort, 

Thermae was approached 

by the Academic Hospital 

Maastricht, one of the largest 

in the country, to develop a 

facility to prevent sickness. 

Living Lab Limburg, being developed by the 

Academic Hospital Maastricht and Thermae, 

will consist of a new three-storey building 

located adjacent to the hospital. 

Thermae will present its lifestyle coach 

concept and provide lifestyle advice for 

disease prevention. A range of health 

care professionals will be on hand to 

help guests with movement, nutrition,  

relaxation and spirituality. 

The existing Thermae 2000 offers a short 

test where lifestyle coaches can determine acid 

levels in a guest’s body. With this information 



Sofitel Hotel Group has 

entered Uruguay with the 

opening of its latest resort – 

Sofitel Montevideo Casino 

Carrasco and Spa.

Located on a national her-

itage site, the building is 

inspired by French and local 

culture and features 93 guest-

rooms and 23 suites.

The company’s signature 

So Spa will span 5,382sq ft  

(500sq m) and promises to 

provide a relaxing atmosphere 

to rejuvenate the body and soul. 

The treatments on offer use natural products 

and leading cosmetics brands such as Sisley.

The spa will house saunas, a hammam, a 

relaxation area and massage parlours. The 

brand’s signature So Fit fully-equipped fit-

ness centre will also be on offer. 

Restaurant 1921 will serve French cuisine  

with dishes incorporating local ingredients 

New Zealand’s Spa at QE in 

Rotorua has unveiled refur-

bishments at the facility, which 

began its life as a rehabilitation 

centre offering therapeutic spa 

treatments for soldiers return-

ing from World War II.

The spa, located on the 

shores of Lake Rotorua, has 

added seven new treatment 

rooms, taking the total to 15, 

including two Aix massage 

rooms, three dry massage 

rooms and two mud baths.

A 53sq m (570sq ft) couples’ 

mud bath suite comprises a double mud bath, 

resting area, two massage rooms and bath-

room, toilet and shower facilities.

Other improvements include a 236sq m 

(2,540sq ft) gym with views of the village green 

and renovations to the physiotherapy room and 

exercise pool.

The International Summit on Health & 

Wellness is set to get underway in Delhi, 

India on 26-28 April. 

The summit, which will follow the 

motto “Incredible India: The Scope of 

Wellness Tourism”, is being organised by  

Connecting Healthcare Group. 

into French recipes. The restaurant will feature 

modern decor and an exclusive wine cellar. 

Other amenities at the resort include a large 

casino, bar, library and café.

Marie Berengere Chapoton, hotel general 

manager, said “Sofitel has chosen an iconic 

Montevideo building surrounded by vast 

gardens, with a lobby thats opens out onto a 

beach.” Details: http://lei.sr?a=e7k7N

The spa employs medical support from clini-

cians, physiotherapists and fitness instructors 

as part of its medi-spa service.

Marketing coordinator for the spa Mandy 

Godo said a “flavour of yesteryear” has been 

retained in the décor in tribute to the facility’s 

history. Details: http://lei.sr?a=W4X2A

The beauty brand aims to expand its spa business
The hotel is inspired by French ‘art de vivre’ blended with local culture

The spa now houses 15 treatment rooms with two Aix massage rooms

It aims to provide an international platform 

of experts from the healthcare and wellness 

sector to discuss the globalisation of trends in 

wellness and medical tourism. Carina Chatlani, 

CEO of MindSet Spa, will deliver a talk on 

trends in Wellness Tourism in India: Wisdom 

of the Sages. Details: http://lei.sr?a=d1O1R

Elizabeth Arden Inc. is constructing a Red 

Door Spa by Union Square in New York, 

according to reports.

The 10,000sq ft (928sq m) facility is on 

the ground and basement levels of the Park 

Avenue building that houses its corporate 

headquarters and would be the third Red 

Door Spa in Manhattan.

According to Crain’s New York Business, 

the 103-year-old brand is trying to gain a 

larger foothold in the global spa industry.

The ground floor is expected to sell 

beauty products with the spa operating 

from the basement.

Other spas in the area include the Oasis 

Day Spa and Heaven Spa.

Elizabeth Arden recently reported net 

sales of US$812.5m (€622m, £529m) for the 

six months ending 31 December 2012, up 10 

per cent on the same period in the previous 

year. There are 30 Red Door Spa locations in 

the US. Details: http://lei.sr?a=k9E8W

Hilton Worldwide has marked its entry into 

the Burmese market with the signing of an 

agreement for a new property in Kyauktada 

Township, Yangon, Myanmar.

The 300-room Hilton Yangon will be the 

first Hilton Worldwide property in Myanmar 

and is scheduled to open in 2014.

The 21-storey property is part of 

Centrepoint Towers, a mixed-use devel-

opment which includes high-end retail 

boutiques and a premium office tower. 

Located opposite Yangon’s famous 

Independence Monument Park, the hotel 

will feature a spa, a fitness centre and a 

swimming pool. Other facilities include an 

all-day restaurant, two speciality restaurants, 

a destination sky bar, a lobby lounge and a 

ballroom. Details: http://lei.sr?a=P5W7L

spa opportunities news



T
he Crystal Spa & Lounge 

is a luxury day spa which 

opened recently in the heart of 

St Petersburg. It takes a person-

alised, holisitic approach to spa and wellness, 

with a concept based on traditional wellness 

methods and evidence-based medicine.

You’ll find specialists in spa therapies, cos-

metology, traditional and complementary 

medicine, as well as fitness trainers and hair-

stylists. A spa coordinator works with every 

client to personalise a treatment programme 

in the areas of deep relaxation, weight loss, 

stress management and overall improvement 

of appearance and health.

The spa interiors, designed by French 
architect Marc Prigent, are in the classi-
cal style following the tradition of palaces 
in St Petersburg with added French ele-
gance and chic. Luxurious interiors with 
sophisticated furniture, mirrors and crystal 
chandeliers bring splendour, but also create a 
cosy home-from-home atmosphere. 

The thermal area has been influenced by 

Moroccan culture, enhancing the authentic-

ity of the treatments carried out. 

The Crystal Spa & Lounge has special 

energy properties that neutralise the nega-

tive influences of the urban environment. 

For the first time anywhere in the world, 

the spaces have been designed and built in 

accordance with the principles and tech-

nologies employed in ancient times for the 

construction of temples and pyramids. 

In the Crystal Spa & Lounge the move-

ment of internal biological time is put 

on hold, ageing processes are slowed and 

human biorhythms are synchronised with 

the Earth’s energy clock. The high concen-

tration of life force improves the state of the 

immune system, increasing energy and the 

quality of the procedures while promoting 

improved health and spiritual growth.

The spa contains 10 treatment rooms for 

cosmetology, hydrotherapy, massage and 

manual therapy, a fitness room, a hair salon, 

a thermal suite with a steamroom, Haslauer 

Soft-Pack dry floatation system and a heated 

marble table for wet treatments. It also fea-

tures eight individual changing cabins with 

shower cubicles for private use.

The spa offers a wide range of high-end treatments as part of personalised treatment programmes

advertisement promotion

The lounge is the central point of the spa. 

It’s not only a relaxation area, but also a res-

taurant offering ‘taste of health’ cuisine. The 

spa dishes, designed to enhance beauty, brain 

and mood, were developed by a team of chefs, 

with inspiration from the UK and France. 

All spa areas have equipment to cre-

ate individual microclimates: dimmable 

lighting, state-of-the-art ventilation, air-

conditioning and ionising systems. Guests 

can make use of wi-fi and high-speed inter-

net everywhere in the spa. Video images 

projected onto stone, glass and water and 

high-quality audio technology make for an 

outstanding experience. 

Spa treatments are by Comfort Zone 

(Italy), La Sultane de Saba (France) and 

Thalion (France), as well as Kurland 

(Germany) with natural products for body 

treatments with herbs, muds, sea salt and oils.

The luxurious interiors at the Crystal Spa & 
Lounge combine classical style with added chic

Crystal Spa & Lounge, 18, Zhukovskogo str., 

Saint Petersburg, 191014, Russia, 

tel: +7 812 327-27-97  fax: +7 812 327-27-90

info@crystalspa.ru   www.crystalspa.ru



COMO Resorts is to open 

a secluded island retreat – 

Maalifushi by COMO – in the 

Maldives next October. 

The resort will be located 

on a 20-acre private island in 

south Thaa Atoll and will be 

the company’s second resort 

in the Maldives. 

Designed by Japanese 

architect Koichiro Ikebuchi, 

the 66-room property will be 

the first luxury resort on Thaa 

Atoll and will offer a range of 

underwater experiences. 

COMO Shambhala Retreat 

spa will house eight over-water double treat-

ment rooms. The spa is positioned over the 

water so guests can be cooled by the ocean 

breeze. Holistic treatments will be on offer 

including a range of signature facials, mas-

sages and body treatments. 

The resort will also offer over-water suites 

built on wooden walkways that stand above the 

shallow lagoon including 17 suites with private 

pools, 13 villas with private pools and three vil-

las. On land there will be 33 suites and villas. 

There will be an open-air yoga pavilion offer-

ing daily classes, a relaxation area and a spa 

shop selling COMO Shambhala’s bodycare 

products and Active Living Collection. Other 

features include steam facilities, a 44m long 

swimming pool and a fitness centre. 

Dining options will include Madi’ restaurant 

featuring international and Maldivian cuisine, 

while an over-water Tai restaurant will serve 

Japanese cuisine incorporating  locally-sourced 

seafood. Details: http://lei.sr?a=a6i8v

The spa is located within a Victorian property 

The spa is over-water so guests can be cooled by the ocean breeze

QHotels has appointed Caroline Gemmell 

as group spa manager for the 18 spas at its 

luxury four-star hotels. 

She will be responsible for develop-

ing partnerships with hotel teams and the 

brands that are used throughout the spas.

QHotels said she will be focusing on 

ensuring customer service is of the highest 

standard and implementing development 

schemes for spa staff.

Gemmell joins QHotels from The Aspria 

Collection having  also worked at Elemis, 

Decleor & Carita, The Chelsea Club 

and Virgin Atlantic. She said: “Holistic and 

spa treatments are an integral part of enrich-

ing people’s lives. At QHotels we really 

want to make a difference by creating new 

treatments.”Details: http://lei.sr?a=T2g7w    

Review Hotels will open a £5.5m luxury  

destination spa in the grounds of its Bedford 

Lodge Hotel in Newmarket on 3 July. 

Located within a Victorian property adja-

cent to the hotel, The Spa at Bedford Lodge 

will feature 10 spacious treatment rooms. 

Facilities will include a rooftop hot tub, 

a mezzanine hydrotherapy pool, experien-

tial showers, a relaxation room and shoulder 

massage fountains. 

A thermal area will be on offer consist-

ing of a steamroom, sauna, hammam and a 

beauty parlour for manicures and pedicures. 

The spa will also house a therapy room for 

visiting cosmetic doctors offering guests a 

range of non-invasive procedures. 

Treatments include relaxing full body 

massages, a Balinese massage with hot 

stones, detoxifying body cleanses and skin 

refining facials. The spa will feature products 

from luxury spa company ESPA and beauty 

products from Jessica. 

Signature treatments will include the 

Rasul, a traditional Arabian cleansing ritual 

using mud to exfoliate the skin and improve 

wellbeing. Details: http://lei.sr?a=y3Z4E  

Dallas-based Aimbridge 

Hospitality has announced 

the opening of the new Best 

Western Premier Petion-Ville, 

Haiti – the first Best Western 

Premier in the Caribbean. 

The US$15m (£9.8m, 

€11.5m) project is a joint 

venture with Haiti-based 

corporation Carabimmo SA 

in partnership with US-based 

Best Western International 

and Aimbridge Hospitality.

Located near the inter-

national airport in Port au 

Prince, Haiti, the seven- storey 

hotel features 106 guestrooms 

with three executive and 

imperial suites.

A full-service Oxygene Spa features three 

large treatment rooms where guests can avail 

themselves of facials, body treatments, mas-

sages, manicures and pedicures. A fitness 

centre with Cybex equipment and an outdoor 

swimming pool will also be on offer. 

Led by Dallas firm Studio 11 Design, the 

hotel is a blend of mid-century modern fur-

niture, centred around Haitian artwork.

In conjunction with well-known Haitian 

architects, local art was the inspiration for the 

hotel design elements. In tribute to the wife of 

one of the owners who died in the 2010 Haiti 

earthquake, the hotel is a platform for local 

artisans. The artwork can be purchased, with 

proceeds benefiting a local foundation for the 

rebuilding of Haiti. 

Carabimmo SA principal Kenny Narwani 

said the opening is a historic moment for Port 

au Prince, and marks the revitalisation of the 

country as well as a personal triumph for the 

company. Details: http://lei.sr?a=Y7S0s

The seven-storey hotel features 106 rooms and three executive suites 
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Ritz-Carlton’s Abama Golf and Spa Resort

Tenerife, Spain 

SPATEC Europe will bring together around 

65 of Europe’s most important spa, wellness 

and beauty operators (buyers) of leading 

medium-to-large hotel, resort, destination, 

medical and day spas.

Tel: +356 213 70207

www.spateceu.com

Dubai International Convention and 

Exhibition Centre

Dubai, United Arab Emirates 

The largest international trade fair for beauty 

products, hair, fragrances and wellbeing 

in the Middle East. On the world stage, 

few trade events can match the impact and 

influence of Beautyworld Middle East on 

the beauty industry, where thousands of 

forward-thinking business visitors come 

together to look for products and services 

that global exhibitors have to offer. 

Tel: +971 4 389 4500

www.beautyworldme.com

Excel Centre, London, United Kingdom 

The Organic & Natural Beauty Show is 

the first event in Europe purely dedicated 

to natural and organic beauty products 

from around the world. The show covers 

cosmetics, raw materials, ingredients and 

packaging, anti-ageing, slimming products, 

nutritional supplements and vitamins. It 

offers a unique networking platform for 

exchanging ideas, launching new products 

and meeting retailers, distributors and health 

and beauty professionals. 

Tel: +44 20 7482 1000

www.naturalbeautyshow.com

Four Seasons Hotel George V

Paris, France 

Following five years of being hosted at the 

prestigious Ritz Hotel in Paris, the Forum 

HOTel & Spa will move its location over to 

the George V Four Seasons Hotel in 2013. 

The event organizer, Vladi Kovanic, has 

selected an ambitious theme: EXCELLENCE. 

To satisfy a demanding clientele and 

partners, the number of conferences and 

workshops has been increased while a new 

“think tank platform” will also be introduced 

this year. The traditional “Black Diamond 

Award” will be given to the most innovative 

personality among european spa managers.

Tel: +33 (0)1 42 40 90 77

www.forumhotspa.com

Hotel an der Therme

Bad Orb, Germany 

Have you always wondered what your 

Dreams may be saying to you, or about you? 

Some believe Dreams are windows into the 

Soul. Many ancient cultures like the Greeks 

and Romans combined dreaming with their 

stay at a spa. This atmosphere of relaxation, 

rest and sleep integrated with “taking the 

waters” seemed to enhance and nurture 

dreaming, and the ability to look deeply 

into one’s inner self.  SpaWaters, Dreams & 

Cultures, a week-long program held at Bad 

Orb, Germany, explores these principles in a 

modern-day spa setting.

Tel: +1 210 912 9907

www.spacultures.com

Putra World Trade Centre

Jalan Tun Ismail, Kuala Lumpur,, Malaysia

Events at the trade fair includes sharing 

and discussion of latest beauty trends, 

demonstration of latest products, interactive 

seminars by professionals and showcase 

of newly develop beauty products. 

Cosmobeaute is the only proven beauty 

trade fair as the perfect meeting place for 

beauty industry players and professionals to 

expand their network.

Tel: +603 8023 0820

www.cosmobeauteasia.com

Rancho Bernardo Inn

San Diego, California, US

The SPATEC portfolio comprises of a 

series of appointment based events that 

bring together key spa operators of leading 

medium-to-large hotel, resort, destination, 

athletic, medical and day spas to meet with 

key leading domestic and international 

suppliers. 

Aditionally, professional education 

programs, engaging networking activies 

and a Supplier Showcase round out the 

event experience.

 Tel: +1 214 592 4270

www.spatecna.com

Anhembi Exhibition Park

Olavo Fontoura 1209, Sao Paulo, Brazil 

Companies that commercialize spa 

products and provide consulting services 

for hospitality gathered together in a space 

especially designed for them at Equipotel 

trade fair: Equipotel Spa&Wellness.

Visitors could view various products and 

services provided in spas, aesthetic centers 

and massage clinics. 

Tel: +55-11-30605000

www.equipotel.com

Natural & Organic Products Europe incorporates the Natural Beauty & Spa event and two other shows



October 5-7, 2013 - New Delhi, India
“A Defining Moment” 

India 2013India 2013



© Melany Dieterle / Michael Shannon / archideaphoto - Fotolia.com / Gharieni

High-end spa tables, beds, loungers, equipment 
and furniture. Made in Germany.

References: Le Meridien,  Hotel Hyatt Regency,  Düsseldorf & Mainz 
Ritz Carlton,  Burj al Arab,  Dubai, UAE Crans Ambassador,  

The Dolder Grand,  Hotel Arlberg,  Lech 
Hotel Union,  The Westin,  Costa Navarino, Greece  

Hotel Prezydent,  Grand Hotel Kempinski,  Strba-Strbské Pleso, 
 Amman, Jordan    Hiltonia 

Health Club & Spa at Hilton,  Jumeirah Zabeel Saray, Palm Island,  
DoubleTree by Hilton,  JW Marriott Hotel,  Ankara, Turkey   The Ritz 
Carlton,  Hotel Hout Bay Manor,  Hotel Chateau 
Spa & Organic Resort,   The Ritz-Carlton Seoul, Sofitel Marrakech, 
Morokko    And many more...



The Mulia Group has unveiled 

a new spa facility at The Mulia, 

Mulia Resort & Villas – Nusa 

Dua, Bali in Indonesia. 

Set on the coastline of Nusa 

Dua, the new Mulia Spa offers 

20 treatment rooms. 

The spa houses Asia Pacific’s 

first ice fountain room with 

chromatherapy chakra cleans-

ing colours that use light in 

the form of colour to balance 

energy wherever it’s lacking, 

whether it be physical, emo-

tional or spiritual levels. 

The ice fountain room also 

has a hydrotonic pool with 

hot and cold water pools to boost metabolism, 

detox the body and ease aching joints.

Other facilities include a large wellness suite 

by Sweet Spa, hammam tables, a Sweet Spa 

Finnish wood sauna withEucalyptus fragrance 

and an aroma steamroom with emotional 

showers that use aromas and lights to create a 

range of different experiences. 

An outdoor meditation area for yoga will also 

feature along with a spa beverage bar offering 

natural healthy and local grown fruit juices and 

herbal infusions. Adapting the ancient prin-

cipal: Senus Per Aquam or “healing through 

water”, Mulia Spa offers a holistic approach. 

The spa menu offers personal wellbeing and 

reawakening treatments with Balinese and 

Indonesian-inspired treatments with a fusion 

of Asian and Western techniques suited to  

each guest’s personal needs. 

The Mulia, Mulia Resort & Villas – Nusa 

Dua, Bali opened in 2012 featuring a range of 

rooms, suites and villas with up to six bed-

rooms with a personal butler service. 

Facilities include a business centre, fitness 

centre, eight bars and restaurants and a grand  

ballroom. Details: http://lei.sr?a=a7e7u

The spa adapts Balinese and Indonesian inspired treatments 

Marketing and brand manage-

ment company AMResorts is 

planning an aggressive expan-

sion for its spas and resorts, 

on the back of 21 per cent rev-

enue growth in 2012.

Among developments 

planned for 2013 are the 

new-build Secrets Puerto 

Los Cabos in Mexico and 

Now Onyx Punta Cana in the 

Dominican Republic.

On 15 April it also opened 

the remodelled Sunscape 

Sabor Cozumel owned by ten-

nis champion Rafael Nadal.

Last year AMResorts entered a partnership 

with Nadal to manage Sunscape and his other 

Cozumel property Secrets Aura. 

A new brand, Breathless Resorts & Spas, 

which is a spin on adults-only Secrets Resorts 

& Spas, is scheduled to open its first proper-

ties in 2015.

The expansion was spurred by Bain Capital’s 

recent equity investment in the company.

Secrets Puerto Los Cabos is set to open in 

November and will include a 12,000sq ft 

(1,115sq m) Secrets Spa by Pevonia with 22 

treatment rooms, a hydrotherapy circuit and 

full-service beauty salon.

Now Onyx Punta Cana also offers a full-ser-

vice spa, featuring four double suites and eight 

single treatment rooms, all with their own pri-

vate patio and chairs. 

AMResorts operates 32 properties in 11 

destinations. Details: http://lei.sr?a=I3p1v

Secrets Puerto Los Cabos in Mexico will be developed this year

The hotel will have a WOW presidential suite

Luxury coastal spa Salcombe Harbour 

Hotel in Devon, UK has announced it 

will reopen on 1 August, following an  

extensive refurbishment.

The hotel will feature 50 new bed-

rooms – many with private balconies and  

panoramic sea views – and the Harbour 

Spa, which covers two levels and is exca-

vated into the cliff.

The spa will include five treatment rooms 

and a fitness suite on the first level, with a 

swimming pool, spa pool and heat experi-

ences on the second, subterranean level.

The multi-million pound revamp is being 

undertaken by Bristol-based construction 

group Galliford Try with interiors by DO 

Design. Natural materials and textures are 

being used. Details: http://lei.sr?a=X3T9a

Starwood Hotels & Resorts is set to enter 

Israel with its W brand in 2015 with the 

opening of W Tel Aviv – Jaffa.

Owned by Manhattan-based RFR 

Holding, the hotel will be set inside a his-

toric 19th century heritage building.

W Tel Aviv – Jaffa is being designed by 

British architect John Pawson along with 

Ramy Gill Architects and Urban Designers, 

who has also designed the new Jaffa port. 

The hotel will feature 125 guestrooms and 

suites as well as its signature Away Spa and 

its Sweat-branded fitness suite.

This project will also include 38 

W-branded residences featuring apartments 

ranging from 70 to 400sq m (753 to 4,305sq 

ft). The six-storey Residences at W Tel Aviv 

– Jaffa will be built alongside the heritage 

building in which the hotel is housed.

Bart Carnahan, senior vice president of 

acquisitions & development, Starwood, 

MEA, said: “The new signing underlines 

Starwood’s continued commitment to grow 

our portfolio of luxury brands globally. W 

Hotels is well poised to continue its expan-

sion.” Details: http://lei.sr?a=G3C1K





Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

 Business planning
 Day-to-day operations
 Quality management
 Retailing
 Human resources
 Customer engagement
 Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

http://unex.uci.edu/mkt/campaigns/spaHospitality.asp

business.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

OVER

14 YEARS
TRAINING
SUCCESS

Upcoming courses:

A :  

:  and C

JU : Du  and 

 On-site instructor training available at reduced rates

ACUPUNCTURE IN YOUR SPA? 
 12-day UK accredited course for spa therapists
 Increased credibility
 Guaranteed revenue generation

CONTACT US NOW 
01253 728035

KORE Academy’s ‘Clinical 
acupuncture’ course is 
focused on treating 20 
common illnesses & injuries. 

Therapists learn TCM theories, 
acu point selection and needling 
techniques. The course can be 
delivered to your company on a 
variety of dates to suit your needs, 
or it can be taken on prearranged 
weekends in Northamptonshire, 
Lancashire or Cheshire.

This course is now validated by Cumbria 
University and used by Blackburn 
University for its BSc Developing Practice 
in Complementary Health Therapies.

KORE will also help you with marketing 
strategies.

Make your spa attractive to everyone!ACADEMY

PUTTING THE WELLNESS INTO SPA!
Email: info@koretherapy.com    www.koretherapy.com



TO ADVERTISE 
Tel: +44 (0)1462 471908 

Email: spaopps@leisuremedia.com

spa opportunities

Lifehouse Spa & Hotel is an exciting, 
contemporary health spa, offering a 
unique, life enriching experience,  
tailor-made for every guest.

(varied hours)
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The Bulgari Hotel and Residences London

Bulgari Hotels & Resorts is the leading luxury hospitality 
collection in the world. Comprised of a few, select proper-
ties in major cosmopolitan cities and luxury resort desti-
nations, its aim is to convey the excitement of the Bulgari 
brand, its timeless glamour and its heritage as the mag-
nificent Italian jeweller.

Bulgari Hotel & Residences London opened in Knights-
bridge in May 2012 and we are already making our mark 
in the capital.

Head Therapist
The ideal candidate will have considerable people man-
agement experience and will be used to unique and 
specialist spa brands as well as some of the more main-
stream products. Fully ESPA trained is essential. You will 
be experienced in recruiting, training and coaching a 
team of permanent and casual therapists across a range 
of treatment types. You will be a team player, attentive, 
focussed as well as revenue driven. You will ensure that 
you lead by example at all times and will be hands-on in 
your approach.

You will be familiar with five star standards of guest ser-
vice delivery, and developing the team to deliver this, at all 
times. Your positive nature, coupled with your passion for 
spas will give you the edge in this role.

Spa Reception and Reservations Agent
The warm welcome from our Spa Reception team, regard-
less of the time of arrival, determines the first impressions 
guests have of our flawless service and this requires the 
skill of exceptional professionals.

Exceptional and proactive guest relations, forms a core 
part of the role. You will ensure the comfort, health, safety 
and well-being of our guests at all times.

We are encouraging a diverse workforce however both for 
positions you will be required to be fluent in written and 
spoken English and be eligible to work in the UK. Fluency 
in a second language would be beneficial, as would a com-
mand of Italian.

PLEASE APPLY WITH YOUR CV TO  
London-hr@bulgarihotels.com

If you believe you have the talent we are looking for,  
please forward  your CV and motivation letter to Karine 

Veniere, Spa Manager –  
Karine.veniere@reebokclub.co.uk by 19th May 2013. 

www.reebokclub.co.uk/spa 

Full-time and Part-time  
Beauty Therapists
The Recently re-launched Re:Spa is located 
within the Reebok Sports Club London in 
Canary Wharf. With 7 treatments rooms and an 
express service area, the Spa offers bespoke 
and memorable experiences to members and 
non-members in a very busy environment.

An exceptional opportunity has arisen for you to join the 
team at Re:Spa; we are recruiting for and experienced 
Beauty Therapist with a vibrant and enthusiastic personality 
to work full time in our exceptional spa. We are also looking 
for Part-time Therapists.

Key aspects of the role will include:
Deliver excellence in customer care
Deliver excellence in treatments
Achieve monthly sales targets
To ensure the Spa is presentable & maintained clean
Support reception Procedures
Follow SOPs
Follow Health & Safety
Revenue Protection
Be an ambassador for the company
Support internal and external marketing and promotion

The successful candidate will have:
National recognized Beauty Qualification  
[Minimum NVQ Level 3]
Experience with Murad, Guinot or Aromatherapy 
Associates a plus
Minimum of 2 years experience in 5 star environment
Experience of stock control systems, reception work,  
IT & cash handling

Benefits include:
Commission structure on treatments and retail
Product houses incentives
Reebok Sports Club Membership 
Career Development opportunities
Extensive Training opportunities

FULL-TIME SALARY; EOT £23,000 P.A.



Disney’s Saratoga Springs 

Resort in Lake Buena Vista, 

Florida is set to relaunch in 

July with Disney’s new in-

house spa concept. 

In January 2013, Disney 

took over responsibility of 

owning and running all spas, 

salons and fitness centres 

across Walt Disney World 

instead of being operated by 

external companies. 

The new spa concept, Senses 

– A Disney Spa, made its 

first appearance at its Grand 

Floridian Resort last December.

Disney’s Saratoga Springs Resort, which 

closed for renovations in January, will be the 

next location to adopt the spa concept. The spa 

will feature 10 treatment rooms, steamrooms, 

whirlpools and relaxation lounges. 

Developed by Walt Disney Imagineering, 

the design arm of Disney, Senses – a Disney 

Spa is a concept that aims to engage all of the    

senses and is themed around three spa jour-

neys: relax, renew and imagine. 

The ‘relax’ journey begins with a strawberry 

elixir, has blue chakra lighting in the treatment 

rooms, incorporates lavender essential oils in 

the therapy and culminates with a strawberry 

The Ritz-Carlton, Dubai has 

unveiled its new look, which 

includes a new wing featuring 

a second spa. 

Called Shorooq, the Arabic 

word for sunrise, the new wing 

has 148 guestrooms and suites 

including two Royal suites. 

The new Ritz-Carlton, Spa 

offers a holistic experience 

where Eastern influences are 

incorporated and blended 

with European wellness. 

The spa features nine multi-

purpose treatment rooms and 

three private rooms with their own terrace. 

Relaxation lounges, a hammam area, an out-

door lap pool and indoor hot and cold plunge 

pools will feature at the spa. 

The spa menu offers a range of Carita 

Paris face and body treatments including the 

Rénovateur exfoliator. Organic options are also 

on the menu with treatments using products 

from the Naturally Blissful organic collection, 

which include full body exfoliation, condition-

ing body mask and a full body massage.

basil anti-oxidant jelly. The senses are further 

heightened with a signature scent of citrus and 

botanicals throughout, a mix of wet and heat 

experiences and healthy snacks in the relax-

ation areas – including basil water. 

The product houses Éminence Organic and 

the SpaRitual nail brand have been selected for 

their high quality ingredients, natural approach 

and eco-friendly offerings. 

Ginger McLean, the group director of 

Senses spas at Walt Disney World, said: 

“Senses – A Disney Spa provides a conve-

nient escape to relax, unwind and enjoy some 

‘me time’ to round out your Disney Vacation  

experience.”  Details: http://lei.sr?a=R8R5C

Signature treatments at the spa include the 

Balinese full body massage, Indonesian scalp 

treatment, Balinese Boreh signature body rit-

ual and Javanese Lulur body ritual. 

Body scrubs are available using ingredients 

such as strawberry and orange, green tea and 

coconut, and Peruvian chocolate. 

Guests can indulge in fruit infusion hydro-

theraphy baths, which consist of a hydrotherapy 

massage combined with an infusion of fruity 

ingredients. Details: http://lei.sr?a=j1d9l

The Disney spa offers three themed journeys: relax, renew and imagine   

The new wing features additional swimming pools and a fitness centre

Argentina Spa Association 

+54 11 4468 0879   www.asociacionspa.org

Asia Pacific Spa and Wellness Coalition 

+65 9777 3204  www.apswc.org

Association of Malaysian Spas (AMSPA) 

+603 4253 3478   www.amspa.org.my

Australasian Spa Association 

+61 4 3003 3174   www.aspaassociation.com.au

Bali Spa and Wellness Association (BSWA) 

www.balispawellness-association.org

Brazilian Spas Association 

+55 11 2307 5595   www.abcspas.com.br

Bulgarian Union for Balneology and Spa Tourism (BUBSPA)

+359 2 942 7130   www.bubspa.org

China Spa Association 

+86 21 5385 8951   www.chinaspaassociation.com

Association of Spas of the Czech Republic 

+420 606 063 145   www.jedemedolazni.cz

The Day Spa Association (US)

+1 877 851 8998   www.dayspaassociation.com

Estonian Spa Association 

+372 510 9306   www.estonianspas.eu

European Spas Association 

+32 2 282 0558   www.espa-ehv.com

Federation of Holistic Therapists (FHT) 

+44 23 8062 4350   www.fht.org.uk

French Spa Association (SPA-A)

www.spa-a.com

German Spas Association 

+49 30 24 63 692-0  

Hungarian Baths Association 

+36 1 220 2282   www.furdoszovetseg.hu/en

The Iceland Spa Association 

www.visitspas.eu/iceland

The International Medical Spa Association 

+1 877 851 8998   www.medicalspaassociation.org

International Spa & Wellness Association (ISWA) 

+49 69 130 25 86 0   www.iswa.de

International Spa Association (ISPA) 

+1 859 226 4326   www.experienceispa.com

Japan Spa Association

www.j-spa.jp

Leading Spas of Canada 

+1 800 704 6393   www.leadingspasofcanada.com

National Guild of Spa Experts Russia 

+7 495 226 4289   www.russiaspas.ru

Portuguese Spas Association 

+351 217 940 574   www.termasdeportugal.pt

Romanian Spa Organization 

+40 21 322 01 88   www.romanian-spas.ro

Samui Spa Association 

+66 7742 08712   www.samuispaassociation.com

Serbian Spas and Resorts Association 

+381 36 611 110   www.serbianspas.org

South African Spa Association 

+27 11 447 9959   www.saspaassociation.co.za

Spanish National Spa Association

+34 902 1176 22   www.balnearios.org

Spa Association of India 

+91 995 889 5151   www.spaassociationofindia.in

Spa Association Singapore 

+65 6223 1158   www.spaassociation.org.sg

Taiwan Spa Association 

www.tspa.tw

Thai Spa Association 

+66 2168 7094   www.thaispaassociation.com

Turkish Spa Association 

+90 212 635 1201   www.spa-turkey.com

The UK Spa Association 

+44 8707 800 787   www.spabusinessassociation.co.uk

Ukrainian SPA Association 

+3 8044 253 74 79   www.spaua.org


