
The Ranch currently operates two 

Californian retreats in Malibu and 

Sonoma but will open its third 

property – just 45 minutes from New 

York City – in the middle of 2023.

The Ranch Hudson Valley will be set 

amidst 200 forested acres in a historic 

40,000sq ft lakefront estate. It will 

offer three-day and four-day wellness 

programmes of varying intensities which 

blend hiking, fitness classes, yoga, deep 

tissue massages and a plant-based diet.

“We wanted to respect and satisfy 

the ongoing demand from our East 

Coast guests to open a property 

closer to them,” says Alex Glasscock, 

founder and CEO of The Ranch, “and 

The Ranch Hudson Valley is ideally 

situated less than an hour from New 

York City, Connecticut and New Jersey.

“Given its idyllic location, we also hope 

it becomes the perfect destination for 

corporate groups looking to integrate 

a more health-minded approach to 

their offsite retreats, meetings and 

incentive travel programmes.”

The Ranch to launch in New York

■■  Retreats of varying intensities will be on offer

US-based luxury health and 
wellness brand The Ranch is 
going to launch its first East Coast 
destination in the Lower Hudson 
Valley near Tuxedo Park, New York. 
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We wanted to satisfy the 
demand from our East 
Coast guests to open a 

property closer to them 
Alex Glasscock
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L
anserhof at The Arts 

Club, Mayfair, London has 

appointed Dr Ursula Levine 

as the new head of medical 

services, effective immediately.

Levine is currently the lead 

GP and integrative medicine 

specialist at Lanserhof at 

the Arts Club, supporting 

her patients in accessing 

preventative and solutions-

focused treatments available.

She commented: “We have 

a fabulous team here with 

amazing potential, which has 

achieved a lot. I see my new 

role as a new chapter in an 

F
rench marine skincare 

brand Thalgo has named 

Caroline Mahe-Lea as the 

new GM of its UK branch. 

She will step up to the role 

once Marian Harvey retires 

after 38 years in the position.

Mahe-Lea will be based 

in Thalgo’s London office 

and has been tasked with 

developing the business, 

strengthening the brand's 

presence in the world 

of marine therapies and 

supporting Thalgo’s UK 

spa and salon partners.

Mahe-Lea commented: 

“This is such an exciting 

opportunity to take the reins 

of this position and a real 

privilege to be able to evolve 

in such a fantastic family-

owned company as Thalgo.

Caroline Mahe-Lea to succeed Marian 
Harvey as Thalgo Group UK GM

Ursula Levine named head of medical 
services at Lanserhof at The Arts Club

Mahe-Lea began her 

career in 2003 in the 

hospitality industry in Paris 

and worked in international 

sales manager positions. 

From there, she moved to 

Brittany to join beachfront 

thalassotherapy hotel and spa 

Miramar Crouesty as sales 

and marketing manager.

It was here that she was 

introduced to Thalgo and 

when the brand opened its 

thalassotherapy centre in 

2015 in Brittany, Mahe-Lea 

was offered the position of 

GM and became part of the 

Thalgo family. In 2018, she 

then took on the management 

of two more Thalgo venues, 

Thalasso Spa Les Issambres 

and Villa Thalgo.

I see my new role as a new 
chapter in Lanserhof at The Arts 

Club's already powerful story 

■■  Caroline Mahe-Lea, the new GM of Thalgo UK

■■  Levine’s has 30 years 
of clinical experience in 

Western and Traditional 
Chinese Medicine

already powerful story. And 

yet, for Lanserhof at the Arts 

Club, these are still early days. 

I am confident there is an even 

brighter future ahead of us.”

A qualified FX Mayr Medicine 

doctor and practitioner, Levine’s 

expertise is founded upon 30 

years of clinical experience 

in Western and Traditional 

Chinese Medicine (TCM).

In addition to her studies 

at the Medical Universities 

in Vienna, Krems and 

Essex, Levine qualified in 

1997 as a TCM practitioner 

after training in Hong Kong, 

Guangzhou and Taipei.

She specialises in 

preventative medicine, 

medical stress management, 

and weight control, and 

is an advocate of the 

benefits of integrated and 

functional medicine.

“Having our president, 

Jean-Claude Sirop, and 

managing director, Bernard 

Sirop, put their trust in me 

is truly appreciated and I 

relish this new challenge.”

I thank Marian for leaving us with 
such a strong platform to take 

the brand forward in the UK

spa business people

More: http://lei.sr/C7y5v_B

More: http://lei.sr/7t8q6_B

TH
A

LG
O

LA
N

SER
H

O
F

http://lei.sr/C7y5v_B
http://lei.sr/7t8q6_B
http://www.spabusiness.com


5www.spabusiness.comsBinsider Issue 403         ©Cybertrek Ltd 2022 5www.spabusiness.com

Mindbody appoints Fritz 
Lanman as new CEO

M
indbody has announced 

that Fritz Lanman will 

become the company’s 

new CEO from September 

2022. He'll succeed 

Josh McCarter who'll join 

Mindbody’s board of directors.

When Mindbody acquired 

fitness membership platform 

ClassPass last October, with 

Lanman as CEO, McCarter 

led the combined business 

while Lanman became 

president of ClassPass and 

Mindbody Marketplace.

Lanman has been involved 

with ClassPass since 

2014, leading its seed and 

Series A fundraising, before 

becoming CEO in 2017. 

■■  Fritz Lanman (pictured) will take over from Josh McCarter

McCarter joined Mindbody 

as chief strategy officer 

in 2018, following the 

company’s acquisition of 

business management 

platform Booker, of which he 

was co-founder and CEO.

He was announced as 

Mindbody president in 

2019 and took over as 

CEO in August 2020.

“It’s the right time to pass 

the baton to Fritz who'll 

lead Mindbody through 

this next chapter,” said 

McCarter. “His tech and 

entrepreneurial background 

and his CEO experience, 

make him the perfect fit.”

It’s the right time to pass the baton 
to Fritz who will lead Mindbody 

through this next chapter
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We're proud to 
continue our 

international expansion
Simone Gibertoni

Clinique La Prairie to 
open first property 
in China in 2023

More: http://lei.sr/a6g2H_B

Swiss health and medical spa 

operator Clinique La Prairie 

(CLP) is planning to open a 

health resort in Anji, China, in 

partnership with Sunjoy Group. 

Scheduled to open in 

2023, the 12,850sq m 

resort will deliver a range 

of Longevity, Master Detox, 

Beauty, Weight Management 

and Wellness programmes.

Lasting up to a week, 

programmes will be guided 

by the CLP Longevity Method 

based on evidence-based 

medicine with wellbeing, 

nutrition and movement plans.

The upcoming resort 

marks both the brand’s first 

international health resort 

outside of Switzerland 

and its debut in China.

Simone Gibertoni, CEO, 

says: “We’re proud to continue 

our international expansion, 

reflecting demand from our 

clients for science-led health 

and wellbeing closer to home.

“We look forward to 

welcoming guests to 

this sophisticated and 

comfortable environment to 

enjoy the CLP experience 

in a new destination.”

■■  The new resort will be situated in a nature haven

GLOBAL ROLLOUTS

LifeStart and Meet Hospitality 

– a hospitality services and 

hosted meetings company.

NYS Pool Management 

specialises in day-to-day 

operations, pool construction 

and repairs, maintenance, 

risk management, pool-related 

special events and staffing.

Barry Goldstein, AAG CEO, 

said the acquisition adds 

“important and desired 

services that complement our 

established presence in hotels, 

fitness centres, country clubs 

and residential communities”.

Arch Amenities Group expands portfolio
Arch Amenities Group (AAG) 

has acquired US-based 

pool construction and 

management company 

NYS Pool Management. 

AAG is a full-service global 

provider of wellness, amenity 

and meeting services for 

commercial and residential 

properties, hotels and 

private clubs. It was formed 

earlier this year following the 

amalgamation of spa and 

wellness consultancy and 

management company WTS 

International, corporate fitness 

and amenity solution provider 

ACQUSITIONS

More: http://lei.sr/9R5P6_B

These important 
services complement 

our established 
presence

Barry Goldstein
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via an app. According to the team, when 

stress occurs the wearable vibrates gently 

giving the signal that action must be 

taken to reduce the rising stress load.

Nowatch co-founder Hylke Muntinga 

said: “Necessity is often the mother of 

invention and was the impetus behind 

the creation of this new category.”

WEARABLES

New cortisol monitor helps 
control 'fight or flight' response

More: http://lei.sr/B4P6E_B

Nowatch, a new biometric fitness 

tracker company has developed a 

wearable device, in partnership with 

Philips, which measures cortisol levels 

and alerts users about their stress 

load up to 60 minutes in advance.

Owners can't tell the time on 

these watches – the 'face' is an 

interchangeable gemstone – but they 

can measure temperature, breath rate, 

heart rate, movement, blood oxygen 

and sleep, in addition to stress.

The device is designed to look like 

a piece of jewellery – the functionality 

and data-based guidance is delivered 

■■  Nowatch helps wearers monitor their stress levels

Amazon has acquired primary 

healthcare organisation One 

Medical (OM) in a US$3.9bn 

(£3.2bn, €3.8bn) deal that 

will see it moving further 

into the wellness market.

The move represents the 

e-commerce giant's next move 

into the sector, following the 

growth and development of its 

nutritional supplements range.

Amazon says it's aiming 

to 'transform the healthcare 

experience' by leveraging OM’s 

existing network of healthcare 

services which currently 

serves 767,000 members 

virtually and in-person.

In 2021, OM acquired Iora 

Health, a primary care group 

with 47 offices, bringing OM’s 

branches to almost 200 across 

the US. The membership-based 

service costs US$199 

(£164, €195) per year.

As part of its focus on 

prevention and wellness 

OM says it starts with a 

'deep dive' into lifestyle, 

genetic background and 

personal goals, 'however 

ambitious they may be'. 

From this holistic 

perspective, members are 

guided toward appropriate 

screening tests, preventive 

treatments and 'lifestyle 

tweaks' with the aim of 

maximising happiness 

and longevity. 

In addition to working 

with individuals, OM is 

partnered with more than 

8,000 companies, including 

Airbnb and Google.

Amazon steps further into wellness

More: http://lei.sr/Y9r6z_B

■■  Amazon acquired One Medical for US$3.9bn (£3.2bn, €3.8bn)

Necessity was the 
impetus behind 

this creation
Hylke Muntinga

 One Medical starts 
with a "deep dive" 

into lifestyle, genetic 
background and 
personal goals

spa business news
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A helping hand

B
arefoot luxury hotel and 
wellness brand soneva has 
announced the launch of the 
London Wellness specialist 
Network as part of its new 
transformative wellness 
concept, called soneva soul. 

The directory of international wellness 
specialists invites guests in the uK to 
start or continue their wellness journey 
beyond soneva’s resorts in the Maldives 
and Thailand.

soneva claims that the London-based 
network is designed to support every 
area of guests’ health and wellbeing 
all year round and represents the first 
phase of soneva soul’s expanding global 
reach across cities around the world, 
combining ancient healing wisdom 
with the latest in science and medical 
innovation.

The specialists 
Ranging from rehabilitation, fertility 
and anxiety experts to leaders in 
Pilates, osteopathy, astrology and 
crystal healing, the London Wellness 
specialist Network spans a range of 
healing modalities. selected for their 
experience in their field by soneva soul’s 
wellness specialists, the team includes:
■ Ana Trida, a lymphatic 
drainage specialist and modelling 
massage therapist.

Soneva has launched the London Wellness Specialist Network as 
part of its global rollout strategy for the Soneva Soul concept

Spa Business insights

The London-based network 
is designed to support every 

area of guests’ health and 
wellbeing all year round

■■  The retreat will be hosted at 
Soneva Fushi on Kunfunadhoo – one 
of the largest islands in the Baa Atoll
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■ Psychotherapist Andrew Wallas, who 
uses a hybrid approach to achieve a 
profound alchemical transformation.
■ Hypnotherapist, author 
and host of The Calmer You 
podcast, Chloe Brotheridge.
■ shamanic practitioner eddy elsey, 
whose work has been featured in GQ, 
Men’s Health and The Telegraph, among 
other publications.
■ Preventative health specialist and 
founder of the multi-award-winning 360 
lifestyle brand Hayo’u Katie Brindle.
■ Jillian Lavender, Vedic meditation 
teacher and co-founder of the London 
Meditation Centre.

An exclusive experience
soneva has also partnered with 
London-based wellness group Aequi 
to host a Mental Resilience Retreat 
during september 23-30, 2022. 
The exclusive eight-day residential 

retreat will be held at soneva Fushi 
in the Maldives’ Baa Atoll.

Led by Aequi’s team of practitioners, 
the retreat is open to just six guests and 
will integrate psychological and holistic 
approaches to wellbeing through a fully-
personalised, one-to-one service.

Launched in late 2021 and guided 
by the principle of 'lifestyle evolution', 
soneva soul has been conceived to 
‘reconnect mind, body and soul’ through 
personalised care plans that help guests 
realise their utmost potential and 
achieve their long-term wellness goals.

Still to come 
To find out more about soneva soul, 
click this link, and stay tuned for 
the upcoming issue of Spa Business 
for an exclusive interview covering 
all things soneva soul with sonu 
shivdasani, chief executive offi  cer 
and co-founder of soneva. ●

The launch represents the first phase of Soneva Soul’s 
expanding global reach across cities around the world

■■  Sonu Shivdasani,  chief executive 
offi  cer and co-founder of Soneva

■■  The specialists work in a range of 
disciplines including rehabilitation, 
fertility, anxiety, Pilates, osteopa-
thy, astrology and crystal healing
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Wild wellness

T
he Lodge & spa at Brush Creek 
Ranch in saratoga, Wyoming, 
has opened the doors to its 
newly renovated spa and 
wellness centre.  surrounded 
by prairies, mountains, creeks 
and rivers, the destination is 

one of Brush Creek Ranch's three guest 
ranches which are spread across a 
30,000-acre plot. 

The Lodge & spa has undergone a 
property-wide overhaul and has also been 
upgraded with new accommodations.

Brush Creek Ranch in Wyoming has given it Trailhead Spa a 
new lease of life following a comprehensive refurbishment

New demand
“Over the last few years, we’ve noticed 
a strong desire among our guests to 
explore more activities focused on 
wellness and self-care,” said Mike 
Williams, executive vice president 
and COO of Brush Creek Ranch.

“This prompted us to renovate our 
spa and fitness facilities and expand our 
wellness off erings.”

Guests will find the Trailhead spa has 
been expanded with four new treatment 
rooms – including a treatment room 

■■     The 30,000-acre 
ranch resort is surrounded 
by prairies, mountains, 
creeks and rivers

Spa Business insights

for couples and a facial suite – as well 
as a new steam shower, a sauna and a 
relaxation room.

The design brief for the spa was 
inspired by the study of smoke healing, 
used in both modern and ancient 
cleansing rituals. Textured slate floors, 
knotty alder wood, shades of warm grey 
and clean lines create a backdrop meant 
to calm and provide a space for wellness.

As part of the relaunch, the treatment 
menu has been updated to reflect the 
new surroundings as well as Wyoming's 
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heritage. Treatments incorporate local 
ingredients and make use of Native 
American-inspired tools and rituals.

The menu includes a selection of 
facials, body treatments, massages and 
nail services, provided by product houses 
including NuFace and Zents.

In addition, the fitness centre has 
been relocated and expanded, doubling 
in size. Guests can access a new yoga 
and stretching studio as well as new 
cardio and strength equipment, including 
Peloton exercise bikes.

In addition, Brush Creek Ranch has 
launched Goat yoga, sound bathing, tea 
ceremonies and fresh pressed juices 
sourced from its onsite Greenhouse to 
expand the wellness off ering past the 
walls of the spa.

Williams said: “We’re excited to share 
these new additions with our guests. The 
renovation also allowed us to add more 
rooms in the Lodge with private patios, as 
well as the new luxury Blacksmith cabin 
featuring three bedrooms, a living area 
and expansive deck.” ●

Over the last few 
years, we’ve noticed a 
strong desire among 
our guests to explore 

more activities 
focused on wellness 

and self-care 

■■  The treatment menu 
has been updated to 
reflect Wyoming's history, 
ethnobotanicals and 
natural surroundings
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More on spa-kit.net 

http://lei.sr/P3n9k_B

Veronique Gabai taps neuroscientific research 
to create mood-enhancing Aroma collection

■ ■  A study showed 58 per cent of respondents experienced a change in their emotional state after smelling Aroma fragrances

SUPPLIER NEWS
Suppliers tell Spa Business insider about their latest 

product, design and technology launches

For the latest supplier 
news and company 
information, visit

spa-kit.net 

V
eronique Gabai has 

launched the Aroma 

luxury perfume therapy 

collection to improve wellbeing.

The brand is owned and 

founded by well-respected luxury 

perfumer Veronique Gabai-Pinksy, 

the former CEO of Vera Wang and 

global brand president at Estée 

Lauder’s fragrance division.

Gabai-Pinksy told Spa Business 

she created the collection to 

help ease the emotional effects 

from the pandemic using scent.

“Nature is indeed at the 

core of the line, but I wanted 

to go beyond the olfactory 

beauty of natural ingredients 

and also harness their gentle 

healing powers to help people 

feel better,” she said.

To prove the benefits of the 

new collection, Veronique Gabai 

partnered with neuroscientists 

from Immersion to conduct 

a study. Findings showed 

participants experienced up to 

a 58 per cent increase in their 

level of emotional engagement or 

change in their emotional state 

after smelling Aroma fragrances.

The collection features 

three scents inspired by the 

Mediterranean – Heart, Body 

and Soul – which are available 

as either sprays or in roll-on 

form. Each is designed to act 

on the associated chakras and 

contains a blend of ethically-

sourced essential oils.

Gabai-Pinksy recommends 

incorporating the fragrances 

throughout the spa journey 

– such as before, during and 

after treatments, as well as 

during yoga, meditation or 

mindfulness classes – to 

elevate the experience and 

improve guests’ wellbeing.

Prior to use, guests 

can go through a special 

consultation with their therapist 

to decide which blend will 

best suits their needs.

■ ■  Veronique Gabai-Pinksy, 

founder of Veronique Gabai

V
eroniqu







e G
abai






V
eroniqu







e G
abai






http://lei.sr/P3n9k_B
http://www.spabusiness.com


SUN SOUL
SKIN AND OCEAN CONSCIOUS

Innovative eco-friendly sun care with UVA and UVB 
fi lters tested as safe for the aquatic environment*
and DNA-defense peptide for ultimate antiaging 

protection. Recycled and biobased plastic packaging,
certifi ed Plastic Neutral by Plastic Bank.

www.comfortzoneskin.com
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More on spa-kit.net 

http://lei.sr/r8j2a_B

Devin Consulting promotes Colin 
Dougall to managing director

D
evin Consulting, one 

of the UK’s largest 

independent pool and spa 

engineering consultancies, 

has appointed Colin Dougall 

as managing director. 

Having worked with the firm 

for over 20 years, Dougall 

steps up to the new role after 

several years as the company’s 

operations director. As managing 

director, he'll be responsible for 

steering the company through 

the next period of development, 

including expanding operations 

further in the Middle East.

Looking to the future, 

Dougall said: “I’m delighted 

to have moved into this role 

and I’m excited to build upon 

an already great business 

foundation to further enhance 

our reputation in the wellness 

and leisure industry”.

Dougall is taking the 

reins from Tom Devin who 

will now work as a full-

time executive director.

Devin said: “Colin has 

been a key team player at 

Devin for over 20 years and 

has been instrumental in 

growing the business from 

a team of two to nearly 20. 

I’m delighted he’s agreed to 

take over to further facilitate 

the company’s ambitions and 

plans for future growth.”

■ ■ Colin Dougall, the new managing director of Devin Consulting

■ ■ Tom Devin, executive 

director at Devin Consulting

More on spa-kit.net 

http://lei.sr/N6d3e_B

Valmont unveils V-FIRM range and spa ritual

S
wiss spa and beauty brand 

Valmont has introduced 

the V-FIRM skincare 

collection and an all-new 

spa treatment dedicated to 

restoring skin’s firmness

V-FIRM incorporates 

three products including, 

V-FIRM Serum, V-FIRM Eye 

and V-FIRM Cream.

Valmont has also devised 

a 60-minute spa treatment to 

complement the offering which 

incorporates a new professional 

serum, FIRM-C BOOST. 

To engage as many senses 

as possible, Valmont has 

rounded out the experience with 

therapeutic sound frequencies 

composed in partnership with 

Swiss musician Ripperton.

The facial begins with a 

sculpting and remodelling 

facial massage. Following this, 

guests relax with Valmont’s 

Regenerating Mask Treatment 

collagen veil, while beauticians 

massage their shoulders.

A succession of products – 

including a hydrating primer, 

serum, cream and therapeutic 

cream for the neck and under-

eye area – are then applied to 

steep the skin in anti-ageing 

and firming ingredients.

Finally, therapists will 

conclude the new treatment 

with a soothing yet 

invigorating hand massage.

■ ■ Sophie Vann Guillon, 

Valmont CEO
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Daniel Thwaitesand Temple 
Spa strike up new partnership

U 
K hotel collection Daniel 

Thwaites has refreshed 

spa menus at select 

properties thanks to a new 

partnership with Temple Spa.

Temple Spa has curated three 

bespoke new body treatments;

– Signature Soul Soother – 40 

minutes // £58 (US$69, €68).

– Outer Glow – 25 minutes 

// £45 (US$54, €53).

– My Kinda Massage – 25 

minutes - back or shoulder 

and scalp // £45.

Gemma Barratt, Daniel 

Thwaites group spa director, 

commented: “Myself and 

our spa teams are excited to 

partner with Temple Spa as not 

only do we love their products 

but we love the story and the 

people behind the brand.

“I feel we’ve created 

a wonderful treatment 

menu dedicated to the 

body, offering simplified 

wellness at its very best.” 

Martine O’Neil, Temple Spa 

spa business development 

manager adds: “Together we’ve 

created the most beautiful 

signature treatment menu. 

Both parties are dedicated 

to delivering exceptional 

treatments with passion and 

an outstanding and truly 

memorable guest journey; we 

feel certain this will be a long 

and fruitful partnership.”

■ ■  The treatments are available at six Daniel Thwaites properties

■ ■ Martine O'Neil, Temple 

Spa spa business 

development manager

More on spa-kit.net 

http://lei.sr/U8Y2f_B

Phytomer revamps Expert Youth Cream

E
xpert Youth Wrinkle-

Plumping Cream is the 

latest innovation to be 

unveiled by marine skincare 

and spa brand Phytomer.

The anti-ageing product 

is the newest version of 

Phytomer’s iconic Expert 

Youth Cream which has been 

refreshed with a new formula, 

packaging and fragrance.

 Phytomer has chosen to 

update the formula with a new 

star ingredient, red coral, which 

it claims helps revitalise the 

skin’s fibroblasts from within 

to stimulate collagen and 

densify the dermis. Brown algae 

has also been incorporated 

to help smooth expression 

lines by regenerating the skin 

while adenosine, shea butter 

and Phytomer’s trademark 

Oligomer blend have been 

added to ensure the cream 

offers a nourishing anti-

ageing skincare solution.

After working alongside a 

respected fragrance designer in 

Grasse, France, Phytomer has 

also switched up the cream’s 

fragrance to include notes 

of blackcurrant, pear, violet 

jasmine, plum and apple.

Mathilde Gédouin-Lagarde, 

Phytomer deputy GM said: “The 

new cream offers the skin a 

complete sensory experience 

with a comforting melting 

balm texture and a delicate 

fresh scent. This new product 

is the perfect illustration of 

how Phytomer can best serve 

the skin and the sea.”

■ ■ Mathilde Gédouin-Lagarde, 

Phytomer deputy GM

SUPPLIER NEWS
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www.mindbodyonline.com/spa-software

All the Features You Need to Manage

Your Spa and Delight Your Customers 

Online Booking • Staff Scheduling • Integrated POS • CRM • And More 

Learn why Booker is the leading spa management software

www.booker.com/spabusiness

All the Features You Need to Manage 
Your Spa and Delight Your Customers

Online Booking • Staff Scheduling • Integrated POS • CRM • And More

Learn why Booker is the leading spa management software
mindbodyonline.com/spa-software

http://www.mindbodyonline.com/spa-software


www.spabusiness.com22 ©Cybertrek Ltd 2022         sBinsider Issue 40386  spabusiness.com  issue 2 2022

SPONSORED

A new deluxe spa has placed Breedon Priory in the UK 
firmly on the leisure destination map

Breedon Priory 
An Alluring
destinAtion

We decided a day spa
would be a good fit, as 
our research showed the
sector was growing by
around 8% annually

T
he Spa at Breedon Priory has been a work in 
progress since 2017, after the Blunt family 
acquired land in the village of Wilson in the UK. 

The facility’s newly-completed spa, which 
has been fitted out with changing areas by 
specialists, Crown Sports Lockers, creates an 
alluring leisure destination with a broad blend 

of wet and dry facilities that are already attracting 
attention, as the UK rises out of COVID restrictions.

The Blunt family’s journey began nine years ago, when 
they bought a health club located on Breedon Priory Golf 
course. They subsequently extended and refurbished the 
facilities and renamed it Breedon Priory Health Club.

Owner Graham Blunt says: “When our daughter became 
a manager at the facility,  we were offered the chance 
to purchase the building and a small parcel of land by 
the original owner and our family decided it offered 
a good business prospect to create a members-only 
health club. We started by completely refurbishing 
the building and replacing the fitness equipment with 
state-of-the-art Technogym lines. Over a short period 
of time, the 250 to 300 membership base increased 
to about 1,000 members, who were also attracted 
by the 14m indoor pool and spa facilities, our fitness 
training programmes and extensive range of classes.”

ExtEndEd facilitiEs
When the owner of the golf course decided to 
decommission it, Blunt says the family were given first 
refusal to purchase the clubhouse. “We felt this offered 
another great opportunity to enhance the health club, 
and on the back of the health club’s buoyant business 
we proceeded with the clubhouse purchase in 2017, with 
the purchase also including the 24-acre golf course.”  

This purchase encouraged the family to investigate 
other leisure opportunities on the site, says Blunt. 
“We decided a day spa would be a good fit, and from 
our research, the sector was growing by around 
8 per cent annually. Initially, we discussed converting 
the old clubhouse. However, it had been extended a 
couple of times over the years, and had floor levels 
at different heights. After six months of working 
with an architect, we decided to demolish the 
existing building and design and build a new spa.” 

That was nearly five years ago. The resulting 
new build is 96 per cent energy efficient and 
is insulated to the highest specification. 

Blunt says: “The building and the two outdoor 
infinity pools are heated by an air source heat 
pump, working alongside LPG gas boilers. To add to 
our environmental credentials, we also decided to 
sink our own borehole, which results in significant 

the new spa building is 
96 per cent energy efficient
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A new deluxe spa has placed Breedon Priory in the UK 
firmly on the leisure destination map
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a good business prospect to create a members-only 
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the building and replacing the fitness equipment with 
state-of-the-art Technogym lines. Over a short period 
of time, the 250 to 300 membership base increased 
to about 1,000 members, who were also attracted 
by the 14m indoor pool and spa facilities, our fitness 
training programmes and extensive range of classes.”
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refusal to purchase the clubhouse. “We felt this offered 
another great opportunity to enhance the health club, 
and on the back of the health club’s buoyant business 
we proceeded with the clubhouse purchase in 2017, with 
the purchase also including the 24-acre golf course.”  

This purchase encouraged the family to investigate 
other leisure opportunities on the site, says Blunt. 
“We decided a day spa would be a good fit, and from 
our research, the sector was growing by around 
8 per cent annually. Initially, we discussed converting 
the old clubhouse. However, it had been extended a 
couple of times over the years, and had floor levels 
at different heights. After six months of working 
with an architect, we decided to demolish the 
existing building and design and build a new spa.” 

That was nearly five years ago. The resulting 
new build is 96 per cent energy efficient and 
is insulated to the highest specification. 

Blunt says: “The building and the two outdoor 
infinity pools are heated by an air source heat 
pump, working alongside LPG gas boilers. To add to 
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savings against the cost of using mains water and 
adds to the eco-friendliness of the building. 

“The spa offers a wide scope of provision; the 
wellbeing suite includes four thermal cabins which 
overlook the landscaped spa garden and include a 
herbal steam bath, Himalayan salt and herbal saunas,  
aroma steamroom, three experience showers and an 
ice fountain that delivers Finnish-style cold therapy.

Hitting booking targets
“The jewels in our crown are the outdoor infinity-edge, 
relaxation and vitality pools,” Blunt says. “The vitality 
pool has a range of underwater hydro-massage jets 
and three water cannon, while the relaxation pool is a 
far more relaxed design, to allow guests to enjoy the 
views over the surrounding countryside. Meanwhile, the 
outdoor terrace and tranquillity garden offer covered 
seating areas, as well as two fire pits, water features 
and a first-floor slumber lounge with relaxation beds.”

After opening in October 2021, the site is already 
hitting projected spa day bookings, with indications 
that the family’s decision to invest in the sector 
was the right one. “Response has been really 
good and we’re hoping as COVID measures ease, 
more people will seek experiences that benefit 
their health and wellbeing,” says Blunt. l

We decided a day spa
would be a good fit, as 
our research showed the
sector was growing by
around 8% annually

Changing room design 

A significant part of the Breedon Priory project 
was the design of new changing and treatment 
rooms and Blunt says it was very important they 
found the right partner company to work with.

 “We researched extensively, visiting 15 sites, 
including Dormy House on the Farncombe 
Estate in the Cotswolds,” he says. “This is a 
superb venue and includes changing rooms 
that had been fitted by Crown Sports Lockers. 

“We discussed our project with the company 
and felt they ticked all the boxes. We had a 
sole point of contact in Sam Palmer, who was 
very easy to work with and also provided 
useful advice on many aspects of the design.

“Crown Sports Lockers was extremely 
professional throughout and its install team was 
exceptional – quick and quietly professional. I 
would recommend the company to anyone.”

Crown Sports Lockers’ director Sam Palmer 
adds: “We’re proud to unveil one of our most 
memorable jobs, with stylish shaker-style 
locker doors featured in the changing areas.” 

The spa offers a number of 
wellbeing suites plus stylish 
changing rooms fitted out 
by Crown Sports Lockers

photos: crow
n sports lockers
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spa business insider

WEB ADDRESS BOOK
Connect with spa organisations from around the world. 

We welcome your entries – write to spateam@leisuremedia.com

Asia-Pacific Spa & Wellness 
Coalition (APSWC) 
■■ www.apswc.org

Association of Malaysian 
Spas (AMSPA) 
■■ www.amspa.org.my

Bali Spa and Wellness Association 
■■ www.balispawellness-association.org

Brazilian Spas Association 
■■ www.abcspas.com.br

Bulgarian Union for Balneology 
and Spa Tourism (BUBSPA) 
■■ www.bubspa.org

Association of Spas of 
the Czech Republic 
■■ www.jedemedolazni.cz

Estonian Spa Association 
■■ www.estonianspas.eu

European Historic Thermal 
Towns Association 
■■ www.ehtta.eu

European Spas Association 
■■ www.europeanspas.eu

Federation of Holistic Therapists (FHT) 
■■ www.fht.org.uk

Federterme 
■■ www.federterme.it

FEMTEC (the World Federation of 
Hydrotherapy and Climatotherapy) 
■■ https://www.femteconline.org/m  

French Spa Association (SPA-A)
■■ www.spa-a.org

German Spas Association 
■■ www.deutscher-heilbaederverband.de

Global Wellness Institute (GWI)
■■ www.globalwellnessinstitute.org 

GSN Planet
■■ www.gsnplanet.org

Hungarian Baths Association 
■■ www.furdoszovetseg.hu/en

Hydrothermal Spa Forum
■■ www.hydrothermal-spa-forum.net

The Iceland Spa Association 
■■ www.visitspas.eu/iceland

The International Medical 
Spa Association 
■■ www.dayspaassociation.com/imsa

International Sauna Association
■■ www.saunainternational.net

International Spa Association (ISPA) 
■■ www.experienceispa.com

Irish Spa Association 
■■ www.irishspaassociation.ie

Japan Spa Association 
■■ www.j-spa.jp

Leading Spas of Canada 
■■ www.leadingspasofcanada.com

National Guild of Spa Experts Russia 
■■ www.russiaspas.ru

Portuguese Spas Association 
■■ www.termasdeportugal.pt

Romanian Spa Organization 
■■ www.romanian-spas.ro

Salt Therapy Association 
■■ www.salttherapyassociation.org

Saudi Arabian Wellness Association 
■■ www.saudiwellness.org

Sauna from Finland 
■■ www.saunafromfinland.com

Serbian Spas & Resorts Association 
■■ www.ubas.org.rs

South African Spa Association 
■■ www.saspaassociation.co.za

Spanish National Spa Association 
■■ www.balnearios.org

Spa and Wellness Association 
of Africa (SWAA)
■■ www.swaafrica.org

Spa & Wellness Association of Canada
■■ www.spaandwellnessassociationofcanada.com

Spa Association of India 
■■ www.spaassociationofindia.in

Spa Industry Association 
■■ www.dayspaassociation.com

The Sustainable Spa 
Association (SSA)
■■ www.sustainablespas.org

Taiwan Spa Association 
■■ www.tspa.tw

Thai Spa Association 
■■ www.thaispaassociation.com

The UK Spa Association 
■■ www.spa-uk.org

Ukrainian SPA Association 
■■ www.facebook.com/UASPA

Wellness Tourism Association 
■■ www.wellnesstourismassociation.org
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