
Costing an estimated US$5bn (€5.1bn 

£4.5bn), the development is set to 

cover a 10-acre area and provide a 

“lunar colony” for tourists. While exact 

details of the resort are yet to be 

confirmed, the designs show a giant 

735ft (224m) replica of the moon.

The concept and designs are the 

brainchild of Canadian architectural 

company, Moon World Resorts Inc (MWR).

Attractions will include “low gravity 

moonwalks”, a range of hotel rooms and 

other accommodation options – including 

300 “sky villas”. There are also plans for 

a wellness spa and entertainment venues.

The Dubai site is being planned as the 

first of a number of Moon World Resorts.

To secure further sites, MWR plans 

to host a global roadshow in 2023, 

showcasing the concept to investors 

and potential partners in a number of 

regions. According to MWR, despite the 

scale of the structure, the Moon resort 

will have a strong focus on sustainability 

and is being designed to achieve the 

requirements of a gold LEED certification.

US$5bn moon resort to feature spa
Ambitious plans have been 
revealed for a moon-themed 
luxury resort with wellness 
facilities in Dubai, UAE.

Cohen takes up role as 
group medical director

Marc Cohen officially joins 
Peninsula Hot Springs team

p04 Six Senses Rome will 
open in early 2023

Ancient mythology inspires 
design of new Six Senses spa

p06 Magleby Development 
reveals more details

Family-centric wellness 
community planned for Utah

p10
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The site is being 
planned as the first 

of a number of Moon 
World Resorts
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■■  The concept and designs are the 
brainchild of Canadian architectural 
company, Moon World Resorts
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N
FL superstar, Tom Brady, 

is taking his digital 

fitness concept and 

nutritional supplements lines 

TB12 into the facilities market 

for the first time, following 

a deal with luxury resort 

operator, Wynn Las Vegas.

The move is a major pivot, 

as TB12 had previously only 

been available for the home 

fitness market, and will 

see the partners delivering 

physical training and nutritional 

products to guests.

The TB12 workout was 

developed by Brady and his 

I
ntegrative medicine expert, 

professor Marc Cohen has 

been appointed as the 

medical director of Australian 

hot springs operator 

Peninsula Hot Springs 

(PHS), based in Victoria.

Cohen – who has a 

background as a medical 

doctor and a professor 

of health sciences and 

complementary medicine 

– has a long history with 

the PHS team having 

collaborated closely with PHS 

chair, founder and creative 

director Charles Davidson 

for more than 20 years.

Cohen told Spa Business 

that his new post sees him 

join the executive team and 

involves helping to direct the 

medical, research, science 

Marc Cohen named Peninsula Hot 
Springs medical director

Tom Brady takes TB12 workout into the facilities 
market in deal with Wynn Las Vegas

In the coming months, 

he’ll venture to hot spring 

locations in Israel, Italy, 

France and New Zealand.

“I’ll meet with hot springs 

owners and operators, 

academics, architects 

and geothermal engineers 

around the world and explore 

how we can co-create a 

culture of wellness that 

will spread peace, love and 

understanding across the 

globe,” Cohen explained.

“I’m very excited to be given 

this opportunity and feel this 

role is a natural extension 

of my involvement with PHS. 

It builds on my medical and 

academic background and 

my deep passion for hot 

springs and wellness.”

This opportunity means our team 
can reach guests looking to continue 

their health goals while travelling

■■  Cohen has already worked with the PHS team for 20 years

■■  TB12 was founded by NFL 
quarterback Tom Brady and 

his body coach Alex Guerrero

body coach Alex Guerrero 

and is centered around five 

pillars: pliability, nutrition, 

hydration, movement and 

mental fitness, with a particular 

focus on muscle pliability.

Guests will be provided 

with personalised one-to-one 

coaching journeys and training 

plans by TB12-trained body 

coaches who are licensed 

physical therapists and athletic 

trainers. The sessions will take 

place at the hotel’s Encore 

Fitness Centre and TB12’s 

nutritional products, such as 

smoothies and supplements, 

will also be available.

“The addition of the TB12 

experience to the Wynn is 

an opportunity for our team 

to reach all guests looking 

to continue their health 

and wellness goals while 

travelling,” said Brady.

and educational activities 

across the group. The new 

position, he said, will involve 

travelling to explore and 

investigate unique wellness 

locations around the world. 

I'm very excited and I feel this 
role is a natural extension of my 

long-term involvement with PHS

spa business people

More: http://lei.sr/c4a4D_B
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Susana Balbo opens wine 
and wellness retreat

A
rgentina’s first female 

winemaker Susana Balbo 

has opened her flagship 

hotel in the Mendoza wine 

region, called SB Winemaker’s 

House & Spa Suites.

After four decades in the 

wine industry, Balbo created 

the estate and luxury boutique 

hotel in Argentina with her 

daughter, Ana Lovaglio Balbo.

With striking views of the 

Andes, the hotel has been 

conceived to reflect Balbo’s 

authentic wine roots in 

everything from design, décor 

and setting to wellness, culinary 

experiences, art and nature.

The estate’s wellness 

offering consists of seven 

■■  Susan Balbo, Argentina’s first female winemaker

glass-walled spa suites, 

claimed to be the first ever 

offered at a Latin American 

wine resort. Each of these 

guest accomodations features 

a steamroom, experience 

shower, massage table and 

access to a wellness butler. In 

addition to their own bedroom, 

living room, terrace and wine 

fridge, the suites all feature a 

private garden with an outdoor 

fire pit and heated loungers.

Guests can enjoy these 

features at leisure or be 

guided by the wellness butler 

who’ll help them choose from 

several vinotherapy spa rituals 

showcasing local herbs.

The destination has been 
conceived to reflect Balbo’s 

authentic wine roots
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spa business news

Ancient mythology 
inspires design for 
Six Senses Rome spa

More: http://lei.sr/S8V7g_B

Six Senses has announced 

its first Italian property and 

spa, Six Senses Rome, is on 

track to open in early 2023.

Designed to set a new level 

of wellness in a downtown 

setting, Six Senses envisions 

the hotel will become a 

green oasis in the city.

In order to create a true 

urban wellness retreat, the hotel 

will be complete with a five-

treatment-room spa designed 

to honour the ancient Roman 

tradition of communal bathing.

Featuring a caldarium, 

tepidarium and frigidarium, 

the spa is being created 

with the intention to connect 

international travellers 

with the local community 

through a social contrast 

bathing experience.

Beyond the baths, there will 

be a hammam, biohacking 

space, meditation rooms, a 

sauna, a solarium, an outdoor 

yoga deck, an Alchemy Bar, a 

fitness centre and a nail bar. 

Six Senses revealed to 

Spa Business that skincare 

brands Seed to Skin, 

Biologique Recherche and 

Organic Pharmacy will 

power its spa menu.

■■  The hotel will open in early 2023

GROWING FOOTPRINT

are expected to be £600 

(US$678, €688) per MWh for 

electricity and £180 (US$204, 

€206) per MWh for gas.

The relief scheme helps all 

non-domestic energy customers 

in England, Scotland and Wales. 

A parallel scheme will also be 

launched in Northern Ireland.

“Businesses, charities and 

public sector organisations 

are facing huge pressure 

with energy bills, which is 

why we’re taking immediate 

action to support them,” said 

UK prime minister Liz Truss.

Energy bills halved by UK government
The UK government is cutting 

energy bills by at least half 

for businesses – including 

spas, salons and gyms – as 

well as charities and public 

sector organisations.

The new six-month 

government initiative, called 

the Energy Bill Relief Scheme, 

caps the cost of all non-

domestic consumption of 

electricity at £211 (US$239, 

€242) per megawatt hour 

(MWh) for electricity and 

£75 (US$85, €86) per MWh 

for gas. By comparison, 

wholesale costs this winter 

LEGISLATION

We're taking 
immediate action to 
support businesses

Liz Truss
More: http://lei.sr/B2G2T_B
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The spa’s design takes 

inspiration from Greek 

mythology to recreate a 

bygone Roman feel and open 

with walls embellished with 

a bas-relief inspired by the 

myth of Daphne and Apollo. 

“My team and I are working 

with enthusiasm to translate 

the brand’s core values of 

wellness, emotional hospitality 

and sustainability into a Roman 

context,” said Francesca Tozzi, 

GM of Six Senses Rome.

http://lei.sr/S8V7g_B
http://lei.sr/B2G2T_B
https://experienceispa.com/
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The spa is home 
to an innovative 

bathhouse experience
Tracy Lee

Auberge launches 
new spa in California 
wine country

More: http://lei.sr/y8E6A_B

Global spa development 

firm TLEE Spas + Wellness 

recently teamed up with 

Auberge Resorts Collection 

to realise a new 12,000sq ft 

spa at wellness destination 

resort Stanly Ranch, Auberge 

Resorts Collection.

With design by Overland 

Partners and CCID, the 

new resort and spa have 

been brought to life on a 

historic 712-acre working 

ranch in Napa Valley.

Conceived by TLEE Spas 

and further developed and 

operated by Auberge Resorts, 

the resort’s 12-treatment-room 

Halehouse Spa has been 

designed as a results-oriented 

wellness destination for 

modern wellness consumers.

“What’s unique about the 

Halehouse Spa – other than 

its beautiful setting – is the 

Springhouse Circuit at its 

heart, a thermal concept 

that blends attendant 

services and DIY components 

to create an innovative 

bathhouse experience with 

a Northern California twist,” 

said Tracy Lee, president 

and founder of TLEE Spas.

■■  The spa is inspired by its Napa Valley location 

Design

Speaking about the facility, 

William Heinecke, founder and 

chair of Minor, said: “Wellness 

is an integral element of any 

stay with Minor Hotels and 

the partnership with VLCC 

represents a strategic move 

to establish our position 

as leaders of exceptional 

wellness experiences.

“In VLCC, we’ve found the 

perfect partner to build a 

transformational business 

offering at Avani+ Hua Hin 

and look forward to the future 

potential of this collaboration.”

Minor unveils new medi-wellness clinic
Avani+ Hua Hin Resort in 

Thailand has introduced 

a new medical wellness 

centre in partnership with 

VLCC, an India-based beauty 

and wellness operator. 

The new opening is the 

product of a partnership 

deal inked between VLCC 

and Avani’s parent company, 

Minor Hotels, in 2019.

The therapeutic medical 

wellness centre, called VLCC 

Wellness, has opened at 

the AvaniSpa within Minor’s 

existing 196-key Avani+ Hua 

Hin beachfront resort.

PARTNERSHIPS

More: http://lei.sr/h3u5q_B

We look forward to 
the future potential 
of this collaboration

William Heinecke
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and block the release of free radicals. 

Edelgen is made from the extract of the 

Swiss mountain flower edelweiss.

The spa menu provides a selection 

of facials, massages, wraps and 

scrubs, as well as anti-ageing-focused 

procedures such as cold plasma therapy, 

collagen rituals and acid peels.

TREATMENTS

New Swiss MOHG spa working 
with mountain wildflowers 

More: http://lei.sr/Q5z6t_B

Mandarin Oriental Hotel Group (MOHG) 

has unveiled a new Swiss destination 

Mandarin Oriental Palace, Luzern, after 

an extensive renovation of one of the 

city’s Belle Epoque era landmarks.

Overlooking Lake Lucerne, the 136-key 

hotel is equipped with a modern spa.

The space was designed to be a 

rejuvenating Swiss-inspired wellness 

sanctuary. It provides face and body 

treatments supplied by native beauty 

brand Swiss Bellefontaine.

Bellefontaine is known for its signature 

Edelgen complex which is claimed to 

stimulate the skin’s defence system 

■■  The traditional Swiss wildflower, edelweiss

Mobility app Pliability has 

integrated with digital 

health and fitness tracker 

Whoop to create a smart, 

personalised tool that helps 

users recover quicker and 

maintain optimal health 

based on their body data.

Pliability draws on a 

user’s metrics from Whoop, 

including sleep data, heart 

rate variability, resting heart 

rate and respiratory rate, and 

uses them to assess what 

routines should be undertaken 

to improve performance. 

If it detects a low score 

in a particular area, it 

will recommend Pliability 

workouts that will boost 

the flagging metric. 

According to the team, 

suggestions can include 

routines with a focus on 

breathwork, longer routines 

to improve recovery and 

mindfulness routines to 

down-regulate the sympathetic 

nervous system.

“We purposefully don’t 

seek out integrations for the 

sake of it, but this is deeply 

complementary and will 

enhance the user experience 

for both parties, incorporating 

mobility and recovery in a 

smart connected fashion,” 

explained Scott Perkins, 

founder of Pliability.

Pliability has integrated 

with Whoop through its 

developer platform, which 

allows approved third party 

apps to deliver personalised 

coaching to Whoop members.

Pliability integrates with Whoop

More: http://lei.sr/2t9s8_B

■■  Whoop manufactures wearable health and fitness trackers

Swiss Bellefontaine is 
known for its signature 

complex, Edelgen, 
made from edelweiss

This integration is 
deeply complementary 

for both parties 
Scott Perkins

spa business news
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Family focus

W
ork has begun on a 
new 60-acre wellness 
community in utah, 
adjacent to Park City’s 
Deer Valley ski resort.

Dedicated to providing 
residents and club members 

with a sense of holistic wellbeing and 
adventure-centric lifestyle, the 115-home 
community is called Velvaere and will 
embrace nature and intentional living.

The property will feature three 
wellness components; a family-centric 
adventure centre, a tranquil adults-
only wellness centre and personal 
in-home, private sanctuary spaces.

The destination was envisioned 
and is being developed by Magleby 
Development. It will focus on families, 
while simultaneously considering the 
wellness of individuals and still off ering 
the serenity of a typical spa setting.

“Our vision is to create a community 
where health, wellbeing and a better 
future are at the forefront of every 
experience and residence,” said 
Chad Magleby, CeO of Magleby.

For the past eight months, Magleby 
has worked with wellness consultancy 
under a Tree (uaT), which has provided 
its concept development, design 
and financial projection services.

uaT founder and CeO Amy 
McDonald, said that “this intentional, 

Magleby Development has unveiled plans for an all-new family-
friendly Utah wellness community named Velvaere

Spa Business insights

Our vision is to create a 
community where health, 

wellbeing and a better future 
are at the forefront

 ■  The Magleby team has recently broken 
ground and predicts the first residences 
will be completed by early 2024
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family-focused wellness community 
is going to raise the bar for this fast-
growing segment of real estate”.

A central wellness hub
Home to 13 multipurpose treatment 
rooms, the 20,000sq ft wellness centre 
will provide residents and members 
with access to various modalities.

The line-up includes designated areas 
for functional medicine, physical therapy, 
exercise physiology, nutrition consultations, 
functional fitness, movement therapies 
and various complementary services. 
Residents will also have access to lymph 
drainage treatments, IV therapy, thermal 
and contrast bathing, fitness training, 
yoga, meditation, sound baths, integrative 
medicine, cognitive health and more. 

Facilities will include cryotherapy 
services, a hyperbaric chamber, LeD 
technology and a floatation pool. Nature-
orientated pools with secluded spaces 

and a fitness centre will also serve as 
areas for movement and relaxation, while 
culinary hubs and a recovery centre will 
provide nourishment and revitalisation.

The residences
All of Velvaere’s ski-in/ski-out residences 
will be equipped with a home wellness 
sanctuary, including wet and dry areas 
geared toward recovery, performance 
and meditative and restorative practices. 
Options will include light therapy, 
plunge pools, saunas, steamrooms 
and Halotherapy solutions’ custom 
HaloIR and Vitality Booths.

To ensure an immersive wellbeing 
experience, Velvaere has enrolled with 
the International WeLL Building Institute 
(IWBI) to pursue the WeLL Certification. 
The IWBI is a subsidiary of Delos – a 
leader in science-backed solutions 
for healthier indoor spaces – which 
is also partnered with Velvaere.●

This intentional, family-focused wellness community is going 
to raise the bar for this fast-growing segment of real estate

 ■  Chad Magleby, CEO of family-owned 
developer Magleby Development

 ■  Facilities will include 
nature-orientated pools 
and relaxation spaces
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London calling

U
pmarket London hotel Claridge’s 
has opened the doors to a brand 
new subterranean spa retreat as 
part of a seven-year property-
wide overhaul.

Found three floors below 
the Mayfair hotel, the softly-lit 

minimalistic spa has been designed by 
interior architect André Fu who drew 
inspiration from his visits to traditional 
Japanese temples and Zen gardens 
in Kyoto. Fu has incorporated natural 
elements such as limestone, wood and 

London’s famous Claridge’s hotel has unveiled its first spa since opening in 
1812 – the new retreat is inspired by Japanese temples and Zen gardens

water into the interiors to create a natural 
calming atmosphere.

This Japanese influence has also 
influenced the spa menu which 
pays homage to the art of ceremony 
in Japanese culture through the 
incorporation of opening and closing 
rituals during each treatment on the 
menu. Guests can choose from a variety 
of treatments ranging from an authentic 
Japanese-inspired Bamboo and silk body 
ritual to a selection of facials provided by 
Augustinus Bader or Facegym.

■■  At the heart of the spa is 
a thermal area with a heated 
pool framed by a multi-vaulted 
ceiling and stone columns

Spa Business insights

Facegym founder and spa consultant 
Inge Theron had a hand in bringing the 
new space to life thanks to her role as 
creative director of spa and wellness 
for Maybourne Hotel Group – Claridge’s 
parent company.

Theron conceptualised the new spa 
from start to finish and said: “We’ve 
created a spa here at Claridge’s where 
guests will find both holistic practices and 
results-driven high-tech all under one roof.

“The Claridge’s spa service style 
is inspired by and reflects this great, 

http://www.spabusiness.com
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Facegym founder and spa consultant 
Inge Theron had a hand in bringing the 
new space to life thanks to her role as 
creative director of spa and wellness 
for Maybourne Hotel Group – Claridge’s 
parent company.

Theron conceptualised the new spa 
from start to finish and said: “We’ve 
created a spa here at Claridge’s where 
guests will find both holistic practices and 
results-driven high-tech all under one roof.

“The Claridge’s spa service style 
is inspired by and reflects this great, 
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legendary hotel. The attention to detail 
that has been in place here for centuries 
– the way we steep our tea, the way we 
make our beds – is reflected in our spa.

“Claridge’s spa is the very beginning of 
a new wellness journey for Maybourne.”

Additional spa partners include British 
skincare and wellbeing brand La-eva and 
wellness equipment supplier Gharieni.

At the heart of the spa is a thermal area 
that’s home to a heated pool surrounded 
by private relaxation cabanas and framed 
by a multi-vaulted ceiling and stone 

columns. Additional facilities include a 
selection of steamrooms, saunas and 
seven treatment rooms.

Led by spa director Hattie David-
Wilkinson, the team will keep the wellness 
off ering fresh and current with a regular 
schedule of visiting wellness masters 
including nail artist Harriet Westmoreland 
and acupuncturist Ross J Barr.

Guests can also access a wellness 
concierge, appointment-only hair services 
by celebrity hairstylist Josh Wood, a 
fitness studio and PT services. ●

Claridge's Spa 
is the very 

beginning of a new 
wellness journey 
for Maybourne 

Hotel Group 

■■  The addition of the new spa 
has been part of an extensive 
seven-year hotel-wide update 
which has seen the property’s 
footprint double in size 
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Sothys' reinvented Hydra line powered 
by four types of hyaluronic acid

■ ■  Scented with a floral fragrance, the range is composed of a serum, a light face cream, a rich whipped face cream and a mask

SUPPLIER NEWS
Suppliers tell Spa Business insider about their latest 

product, design and technology launches

For the latest supplier 
news and company 
information, visit

spa-kit.net 

F
rench skincare and spa 

brand Sothys has unveiled 

the second generation 

of its Hydra line with four 

revamped products and a 

refreshed spa treatment.

Designed for all skin types, 

the collection is supposed to 

hydrate the skin and rebalance 

the skin’s microbiota.

Scented with a floral 

fragrance, the range is 

composed of a serum, a light 

face cream, a rich whipped face 

cream and a mask, all designed 

to plump and drench the skin 

with hydrating ingredients.

The range’s active formula 

is underpinned by four sources 

of hyaluronic acid; high and 

low molecular weight, micro 

hyaluronic acid and Sothys’ 

patented 1055 boleus extract. 

In addition, Sothys has 

incorporated organic rowan berry 

peptides, organic samphire, 

ceramides and pea extract.

“We’ve not only enhanced 

the product selection, but 

we’ve also completely 

revamped our treatment to 

offer unmatched results,” said 

Christian Mas, CEO of Sothys.

New Hydrating  

Intensive Treatment

Sothys is showcasing 

the refreshed range in 

a new 75-minute facial 

featuring its Digi-Esthétique 

modelling techniques.

The ritual begins with an 

enzymatic exfoliating gel, 

followed by the application of a 

restructuring serum and then 

three face masks – a hydration 

gel mask, a modelling mask 

and a peel-off plumping mask.

The treatment’s final step 

involves therapists applying 

the range’s hydrating serum 

– and/or either of the Hydra 

face creams – to clients’ face 

and neck using light strokes.

Sothys
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Sothys CEO
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Moonbird unveils breathwork 
device to help users de-stress

A
ccording to Belgian tech 

startup, moonbird, using 

breathwork as a way to 

relax is growing in popularity. 

In light of this, the company 

has developed a tool to guide 

people through breathwork 

exercises intuitively, like a 

breathing coach in their hand. 

The compact moonbird tool 

guides the user’s breathing 

slowly while also providing 

feedback on heart rate 

and how the body relaxes 

via a connected app.

The founders of moonbird 

– brother and sister duo, 

Stefanie Broes (a doctor in 

pharmaceutical sciences) 

and Michael Broes (an 

economist) – launched the 

company because they saw 

a gap in the market to make 

the benefits of breathing 

more widely accessible.

Stefanie said: “We founded 

moonbird after seeing many 

friends and family members 

struggling with insomnia, 

stress and anxiety attacks. 

Sadly, the truth is that these 

emotions are increasingly 

part of our daily lives.

“Moonbird is designed to be 

an effective, manageable and 

discreet tool that goes with 

you anywhere and everywhere 

to nip anxiety and stress in the 

bud as and when it happens.”

■ ■  Moonbird retails at €159 (US$159, £139)

■ ■  Stefanie Broes PhD, 

moonbird co-founder

More on spa-kit.net 
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Bjurstam, Apostoli and Gibson to headline Synergy – The Retreat Show

L
ike-minded spa, wellness 

and travel experts are 

being invited to come 

together at the inaugural 

Synergy – The Retreat Show 

on 25-28 October in Ibiza.

Hosted at Ca Na Xica 

Hotel and Spa, the show is 

designed to provide delegates 

with three days of connecting, 

networking and ideas sharing.

Claimed to be the first event 

of its kind, Synergy is due to 

bring together everyone from 

luxury properties owners and 

industry experts to practitioners 

in yoga and fitness – as well as 

travel sellers looking for the next 

experiential wellness escape.

Each delegate will receive 

an itinerary with pre-set 

meetings plus opportunities 

to network. They’ll also hear 

from more than 50 speakers 

about best business practices 

and the latest insights on 

wellness trends in travel.

Examples of speakers include 

Anna Bjurstam, strategic advisor 

and wellness pioneer for Six 

Senses and Raison d'Etre; 

Andrew Gibson, international 

wellness and hospitality 

specialist; Alberto Apostoli, 

wellness architect and founder 

of Studio Apostoli; Julie Bach, 

from Wellness for Cancer; and 

consultant Sonal Uberoi.

■ ■  Laura Montesanti, 

founder of Synergy – 

The Retreat Show
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C omfort Zone’s 
R&D laboratory 
has reformulated 
its Sun Soul range 
of sunscreens to 

ensure it’s at the forefront of 
effective anti-ageing sun care, 
while also being sustainable. 

High-performance Sun Soul 
products boost the skin’s natural 
defences before, during and 
after sun exposure, preventing 
sunburn, ageing and age spots.

With natural, high-tech 
ingredients and a formula that 
combines UVA and UVB filters 
to provide protection, the filters 
have also been proven safe 
for ocean environments*.

Sustainable sun care
Comfort Zone scientist, Cecilia 
Ranieri, says consumers are more 
aware of the need to use sunscreen 
daily to protect their skin, however, 
it’s also important to help them 
to make a responsible choice 
that doesn’t affect the oceans.

“Recent studies on the impact of 
skincare products on coral reefs 
have revealed that sunscreens 
containing oxybenzone and 
octinoxate can damage aquatic 
ecosystems,” Ranieri explains. 

“For this reason, we’ve 
reformulated our Sun Soul line 
to ensure our formulas contain 
up to 98 per cent biodegradable 
ingredients that are safe for 
the aquatic environment.”**

“The use of microcellulosa from 
spruce trees has also made it 
possible to replace synthetic texture 
components, such as acrylates, to 
ensure a pleasant, fast-absorbing 
silkening application,” she says.

Eco friendly packaging
The same attention to sustainability 
has been paid to production, which 
is 100 per cent carbon offset.

Packaging is made using recycled 
and bio-based plastic from sugar 
cane, while the entire ‘Made in 
Italy’ process takes place at the 
Comfort Zone Village in Parma, 
the company’s carbon-neutral 
headquarters, which uses only 
renewable energy in its operations. 

The Sun Soul line is certified 
plastic neutral by Plastic Bank, 
a social enterprise that builds 
recycling ecosystems in under-
developed communities to 
fight ocean plastic pollution. 

For every product sold, the same 
amount of plastic is collected from 
coastal areas in the Philippines, 
Brazil and Indonesia, with this 
waste exchanged for secure 
income and life-improving benefits 
for the local community. 

References: * Independent study on a 
representative sample of sea water 
organisms. ** Ingredients not classified as 
hazardous to the aquatic environment, 
biodegradable, including water in formula.

Photoageing protection
Comfort Zone’s R&D team has 
ensured products are free from 
oxybenzone, octocrylene and 
octinoxate, while also being enriched 
with anti-ageing DNA-Defense Peptide 
to support the skin’s self-repair and 
provide antioxidant protection. 

Ranieri says: “UVA rays are present 
all year round. Even on cloudy days, 
they can penetrate deep into the 
skin, causing premature ageing. 

“UVB rays are blocked by clouds, 
however, they can still cause 
sunburn. Our eco, water-resistant 
UV filters have been proven to 
shield the skin, while having a 
minimal impact on the ocean.

http://lei.sr/W6D3sspa-kit.net keyword:  
Comfort Zone

Comfort Zone has reformulated its sunscreens 
to prevent them damaging the oceans 

Products contain up to 96.5 per cent natural ingredients 

PROMOTION 

Sun Soul supports skin repair
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C omfort Zone’s 
R&D laboratory 
has reformulated 
its Sun Soul range 
of sunscreens to 

ensure it’s at the forefront of 
effective anti-ageing sun care, 
while also being sustainable. 

High-performance Sun Soul 
products boost the skin’s natural 
defences before, during and 
after sun exposure, preventing 
sunburn, ageing and age spots.

With natural, high-tech 
ingredients and a formula that 
combines UVA and UVB filters 
to provide protection, the filters 
have also been proven safe 
for ocean environments*.

Sustainable sun care
Comfort Zone scientist, Cecilia 
Ranieri, says consumers are more 
aware of the need to use sunscreen 
daily to protect their skin, however, 
it’s also important to help them 
to make a responsible choice 
that doesn’t affect the oceans.

“Recent studies on the impact of 
skincare products on coral reefs 
have revealed that sunscreens 
containing oxybenzone and 
octinoxate can damage aquatic 
ecosystems,” Ranieri explains. 

“For this reason, we’ve 
reformulated our Sun Soul line 
to ensure our formulas contain 
up to 98 per cent biodegradable 
ingredients that are safe for 
the aquatic environment.”**

“The use of microcellulosa from 
spruce trees has also made it 
possible to replace synthetic texture 
components, such as acrylates, to 
ensure a pleasant, fast-absorbing 
silkening application,” she says.

Eco friendly packaging
The same attention to sustainability 
has been paid to production, which 
is 100 per cent carbon offset.

Packaging is made using recycled 
and bio-based plastic from sugar 
cane, while the entire ‘Made in 
Italy’ process takes place at the 
Comfort Zone Village in Parma, 
the company’s carbon-neutral 
headquarters, which uses only 
renewable energy in its operations. 

The Sun Soul line is certified 
plastic neutral by Plastic Bank, 
a social enterprise that builds 
recycling ecosystems in under-
developed communities to 
fight ocean plastic pollution. 

For every product sold, the same 
amount of plastic is collected from 
coastal areas in the Philippines, 
Brazil and Indonesia, with this 
waste exchanged for secure 
income and life-improving benefits 
for the local community. 

References: * Independent study on a 
representative sample of sea water 
organisms. ** Ingredients not classified as 
hazardous to the aquatic environment, 
biodegradable, including water in formula.

Photoageing protection
Comfort Zone’s R&D team has 
ensured products are free from 
oxybenzone, octocrylene and 
octinoxate, while also being enriched 
with anti-ageing DNA-Defense Peptide 
to support the skin’s self-repair and 
provide antioxidant protection. 

Ranieri says: “UVA rays are present 
all year round. Even on cloudy days, 
they can penetrate deep into the 
skin, causing premature ageing. 

“UVB rays are blocked by clouds, 
however, they can still cause 
sunburn. Our eco, water-resistant 
UV filters have been proven to 
shield the skin, while having a 
minimal impact on the ocean.
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WEB ADDRESS BOOK
Connect with spa organisations from around the world. 

We welcome your entries – write to spateam@leisuremedia.com

Asia-Pacific Spa & Wellness 
Coalition (APSWC) 
■■ www.apswc.org

Association of Malaysian 
Spas (AMSPA) 
■■ www.amspa.org.my

Bali Spa and Wellness Association 
■■ www.balispawellness-association.org

Brazilian Spas Association 
■■ www.abcspas.com.br

Bulgarian Union for Balneology 
and Spa Tourism (BUBSPA) 
■■ www.bubspa.org

Association of Spas of 
the Czech Republic 
■■ www.jedemedolazni.cz

Estonian Spa Association 
■■ www.estonianspas.eu

European Historic Thermal 
Towns Association 
■■ www.ehtta.eu

European Spas Association 
■■ www.europeanspas.eu

Federation of Holistic Therapists (FHT) 
■■ www.fht.org.uk

Federterme 
■■ www.federterme.it

FEMTEC (the World Federation of 
Hydrotherapy and Climatotherapy) 
■■ https://www.femteconline.org/m  

French Spa Association (SPA-A)
■■ www.spa-a.org

German Spas Association 
■■ www.deutscher-heilbaederverband.de

Global Wellness Institute (GWI)
■■ www.globalwellnessinstitute.org 

GSN Planet
■■ www.gsnplanet.org

Hungarian Baths Association 
■■ www.furdoszovetseg.hu/en

Hydrothermal Spa Forum
■■ www.hydrothermal-spa-forum.net

The Iceland Spa Association 
■■ www.visitspas.eu/iceland

The International Medical 
Spa Association 
■■ www.dayspaassociation.com/imsa

International Sauna Association
■■ www.saunainternational.net

International Spa Association (ISPA) 
■■ www.experienceispa.com

Irish Spa Association 
■■ www.irishspaassociation.ie

Japan Spa Association 
■■ www.j-spa.jp

Leading Spas of Canada 
■■ www.leadingspasofcanada.com

National Guild of Spa Experts Russia 
■■ www.russiaspas.ru

Portuguese Spas Association 
■■ www.termasdeportugal.pt

Romanian Spa Organization 
■■ www.romanian-spas.ro

Salt Therapy Association 
■■ www.salttherapyassociation.org

Saudi Arabian Wellness Association 
■■ www.saudiwellness.org

Sauna from Finland 
■■ www.saunafromfinland.com

Serbian Spas & Resorts Association 
■■ www.ubas.org.rs

South African Spa Association 
■■ www.saspaassociation.co.za

Spanish National Spa Association 
■■ www.balnearios.org

Spa and Wellness Association 
of Africa (SWAA)
■■ www.swaafrica.org

Spa & Wellness Association of Canada
■■ www.spaandwellnessassociationofcanada.com

Spa Association of India 
■■ www.spaassociationofindia.in

Spa Industry Association 
■■ www.dayspaassociation.com

The Sustainable Spa 
Association (SSA)
■■ www.sustainablespas.org

Taiwan Spa Association 
■■ www.tspa.tw

Thai Spa Association 
■■ www.thaispaassociation.com

The UK Spa Association 
■■ www.spa-uk.org

Ukrainian SPA Association 
■■ www.facebook.com/UASPA

Wellness Tourism Association 
■■ www.wellnesstourismassociation.org
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