
London and the southeast of England 

accounted for two-fifths of the annual 

tourism spend in the UK in 2011, accord-

ing to recently released official figures. 

The area accounted for an estimated 

£50bn out of £125bn spent on tourism 

in 2011 and overall, tourism spending 

in London was more than twice that of 

any other region or nation of the UK.

The data, produced by the Office for 

National Statistics will now be used by 

local economic development bodies and 

tourism agencies to identify each region’s 

strengths, weaknesses and tourism 

potential. Details: http://lei.sr?a=Q5u9q

London and southeast 
dominate tourism spend

Bannatyne Group eases debts with sale and leaseback 

ideal tenant to provide M&G’s investors with 

regular, reliable returns.”

The move has been described as a “quasi-

ground lease arrangement” where the initial 

rent is set at a lower percentage of market rental 

The Bannatyne Group has 

announced a £92m deal 

with M&G Investments 

for the sale and leaseback 

of the ground leases for 39 

Bannatyne’s Health Clubs.

The company has been 

grappling with debts result-

ing from a £180m loan from 

the failed Anglo Irish Bank, 

which was nationalised by 

the Irish government in 

2009, and the deal will help 

the group clear these loans, 

according to a statement.

Chair of the The Bannatyne 

Group Duncan Bannatyne 

had previously tried to buy 

out the debt with an offer of 

£111.5m earlier this month. 

Bannatyne said: “M&G can see the long-

term value of our business and has agreed to 

be our landlord over a very long lease term. 

“Our premium business is successful, sus-

tainable and profitable and we believe it is an 

Chair Duncan Bannatyne had previously tried to buy out the debt with an offer of £111.5m 

Government starts 
UK fitness campaign

Helen Grant, Minister for Sport said: 

“Getting people more active is an essential focus 

for us, not only across Government, but for 

clubs and organisations around the country.” 

Continued on back cover

The government and mayor of London have 

launched a new initiative designed to promote 

physical activity across the UK, with the aim of 

ensuring a lasting legacy of London 2012 and 

as part of a long term vision for a fitter nation. 

Moving More, Living More builds on the belief 

that action on physical activity needs to be a long 

term effort and is best tackled through a team 

approach across government and all sectors. 

By bringing together individuals and key 

organisations such as local authorities, businesses 

and employers, it is hoped the move will involve 

partners across sectors; highlight existing good 

practice and identifying and tackling the barriers 

which prevent people from being active. 

The government hopes to inspire a fitter nation
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value, designed to minimise 

the risk of the rent becoming 

unaffordable for the tenant.

A spokesperson for The 

Bannatyne Group told 

Leisure Opportunities that 

the running of the 39 clubs 

in question – which are scat-

tered across the UK – would 

not be impaired, as the lease 

is only for the land, so the 

buildings themselves will 

not be affected. “It will be 

very much a case of business 

as usual,” they added.

All of the sites will be 

leased to Bannatyne Fitness 

Ltd – which is part of The 

Bannatyne Group and oper-

ates over 60 health clubs 

– for 125 years on a full repairing and insur-

ing basis with contracted annual reviews 

linked to inflation. The portfolio comprises 

26 freehold and 13 long leasehold properties. 

Details: http://lei.sr?a=Q4a9r



Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital © CYBERTREK 20142 Twitter: @leisureopps

The Leisure Media Company
Portmill House, Portmill Lane,
Hitchin, Herts SG5 1DJ, UK
Tel: +44 (0)1462 431385
Fax: +44 (0)1462 433909
e-mail: please use contacts'
fullname@leisuremedia.com

Subscriptions

subs@leisuremedia.com

Editor

Liz Terry 01462 431385

Journalists

Tom Anstey 01462 471916
Jak Phillips 01462 471938

Design

Ed Gallagher 01905 20198

Internet

Dean Fox 01462 471900
Emma Harris 01462 471921
Tim Nash 01462 471917

Publisher

Julie Badrick 01462 471919

Associate publishers

Sarah Gibbs 01462 471908 
Annie Lovell 01462 471901
Simon Hinksman 01462 471905
Jed Taylor 01462 471914
Paul Thorman 01462 471904

Associate publisher, attractions 

Sarah Gibbs 01462 471908

Property desk

Simon Hinksman 01462 471905

Publisher, Spa Opportunities

Sarah Gibbs 01462 471908

Financial Administrator

Denise Adams 01462 471930

Circulation Manager

Michael Emmerson 01462 471932

Contacts:

Leisure Opportunities is published fortnightly by

The Leisure Media Company Limited, Portmill 

House, Portmill Lane, Hitchin, Herts SG5 1DJ, UK 

and is distributed in the USA by SPP, 75 Aberdeen 

Road, Emigsville, PA 17318-0437. Periodicals 

postage paid @ Manchester, PA POSTMASTER 

Send US address changes to Leisure Opportunities, 

c/o PO Box 437,Emigsville, PA 17318-0437.

The views expressed in print are those of the author 

and do not necessarily represent those of the 

publisher The Leisure Media Company Limited. 

All rights reserved. No part of this publication 

may be reproduced, stored in a retrieval system or 

transmitted in any form or by means, electronic, 

mechanical, photocopying, recorded or otherwise 

without the prior permission of the copyright 

holder. Printed by Warners Midland plc.

©The Leisure Media Company Limited 2013

ISSN 0952/8210

Subscribe to Leisure Opportunities,

Online: www.leisuresubs.com  

Email: subs@leisuremedia.com

Tel: +44 (0)1462 471913

Annual subscription rates are UK £31,

Europe £41, Rest of world £62, students UK £16.

Lizzy Yarnold’s skeleton gold 

medal at the Sochi Olympics 

was only the 10th gold in 

British winter Olympic his-

tory but is however, the 

second gold medal in skele-

ton in as many Winter Games, 

following Amy Williams’ suc-

cess at Vancouver in 2010. 

Add to that the fact that GB 

Skeleton has won medals in 

every Games since its reintro-

duction in 2002 and it is clear 

that Team GB is becoming the 

dominant force in the sport. 

Yarnold was discovered 

through Girls4Gold – the 

most extensive female sporting talent recruit-

ment drive ever undertaken in the UK.  

Lizzie was considered for a range of sports 

before being identified as an athlete who could 

excel in skeleton. She then advanced to become 

one of four athletes to join British Skeleton’s 

National Lottery Funded World Class Programme.

Natalie Dunman, who manages the talent 

identification programme, said: “I can still recall 

when Lizzy arrived at the first testing phase and 

it quickly became apparent to the team she had 

the potential to succeed in elite sport. 

Sports minister Helen Grant 

has called for women to be 

offered a wider choice of sports 

in order to increase the num-

ber of females playing sport. 

In an interview with the 

Daily Telegraph, she expressed 

her worries that women were 

being put off by memories of 

being forced to play football 

at school. 

She added there was a need 

to “step back and actually ask 

women what they want and 

give it to them. 

“There are some wonderful 

sports which you can do and 

perform to a very high level and I think those 

participating look absolutely radiant and very 

feminine such as ballet, gymnastics, cheerlead-

ing and even roller-skating,” Grant said. 

Her comments come after the most recent 

Active People Survey showed that the num-

ber of women playing sport has declined since 

the 2012 Olympics. 

“Our research show that 51 per cent of girls 

say that PE and school sport currently puts 

Girls4Gold scheme pays off for Yarnold

Grant calls for women to be offered more sport

“Working closely with the British Skeleton 

programme we have learnt a lot from Lizzy’s 

journey to success and look forward to apply-

ing this in current and future development 

programmes both within Skeleton and across 

other sports. 

“Our carefully planned and implemented tal-

ent identification programme has taken a very 

special young woman with a huge amount of 

determination and commitment to realise the 

potential of this approach in such an acceler-

ated timescale.” Details: http://lei.sr?a=a9Y8C

them off being physically active,” said Tim 

Woodhouse, head of policy at the Women’s 

Sport and Fitness Foundation. 

“It is crucial we address this and we 

are pleased to see that the sports min-

ister agrees with us that girls need to be 

offered a variety of activities in school. It 

is unacceptable that only 8% of 14-year-

old girls meet recommended activity levels.  

Details: http://lei.sr?a=E5S2w

Lizzy Yarnold won a gold medal at the Sochi 2014 Winter Olympic Games

Grant says women were ‘put off’ sport by being forced to play school football

SPORT
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The Irish Sports Council 

has provided an overview 

of its strategy for 2014 by 

announcing a €25m (£20.4m) 

investment programme for 

the whole year. 

The core activities of 59 

Governing Bodies of Sport 

will receive €10.6m (£8.7m), 

while €583,000 (£477,000) 

will be dedicated to Women 

in Sport activities across the 

national governing body 

(NGB) sector. 

The National Network of 

Local Sports Partnerships will 

receive €5m (£4m) to support 

its work in promoting participating in sport 

and physical activity. 

€8.7m (£7.1m) will be invested directly 

into high performance sports bodies and will 

continue to build on the success of high per-

formance sport in Ireland which saw a record 

67 medals achieved last year at European and 

world events across a multitude of sports. 

With the Special Olympic Ireland Games 

taking place in Limerick in June, an additional 

provision of €200,000 (£163,000) has been 

made available to Special Olympics Ireland. 

A growth in cycling numbers 

could lead to huge UK health 

benefits and a reduction in 

NHS spending, according to a 

report conducted by Cambridge 

University and commissioned 

by British Cycling. 

The report has found that if 

cycling made up 10 per cent of 

all trips, compared to the cur-

rent rate of 2 per cent, Britain 

would benefit from an equiva-

lent of more than one million 

years of healthy living mea-

sured over a decade. 

This is in part due to lower 

rates of inactivity-related ill-

nesses that can develop in people who do not 

partake in enough regular exercise. 

The research suggests that even small 

changes in behaviour could bring important 

health benefits to Britons. 

The report suggests that if people took five min-

utes from the average of 36 minutes spent in a car 

each day and passed this time onto using a bike, 

the NHS would see a 5 per cent decrease in ill-

nesses such as diabetes and heart disease. 

€25m to be invested in Irish sport 

Major health benefits to growth in cycling

In addition to High Performance, Governing 

Bodies and Participation, the Council will con-

tinue to lead the development in areas such as 

Anti-Doping Coaching, the Institute of Sport, 

National Trails and Research. 

In 2013, more than 200,000 people took 

part in local participation programmes 

while mass participation events such 

the An Post Cycle Series and Operation 

Transformation national walks and fun runs 

attracted more than 35,000 participants.  

Details: http://lei.sr?a=f8c2q

As well as large health benefits, the study has 

also found that if one in ten journeys in the 

UK were made by bike, the NHS could make 

savings of up to £250m each year. 

The report was commissioned by British 

Cycling as it seeks to campaign to improve 

everyday cycling in the UK, with the research 

being used to help launch a 10-point mani-

festo labelled Time to Choose Cycling.  

Details: http://lei.sr?a=A5P5e

€25m will be invested by the Irish Sports Council in 2014

Research says changes in behaviour could bring important health benefits

SPORT

Manchester City’s Etihad expansion will cost £50m

Non-league football side Worcester City 

is planning to build a new £2.1m stadium 

capable of holding 4,130 spectators, should 

plans for a supporters trust to take over the 

club come to fruition. 

The new ground, which could be ready by 

the end of 2015, would include a 500-seater 

stand and a 3G all-weather floodlit surface. 

It would be built alongside a proposed 

new swimming pool and gym on land next 

to the existing leisure centre, which is due 

to be demolished in 2016. 

The club appears to have been saved 

from potential closure by sidestepping its 

originally planned move to a new home at 

Nunnery Way. If it had been tied into the 

deal to build a new stadium, the Conference 

North outfit could have faced closure after 

the emergence of financial difficulties, 

including a capital gains tax bill of £400,000. 

Should the supporters’ trust succeed 

in a club takeover, it will be looking to 

gain funding through a community share 

scheme, similar to that run by FC United 

of Manchester, to allow supporters to invest 

in the project. Details: http://lei.sr?a=h3H5V

Manchester City Football Club (MCFC) has 

secured approval for an extension of the 

Etihad Stadium, which will see capacity at 

the ground increase from 48,000 to 62,000. 

The expansion is expected to cost £50m 

and when complete – in time for the 2015-

16 season, will make the Etihad Stadium 

the second largest in the Premier League, 

behind rivals Manchester United’s Old 

Trafford (capacity 75,811). 

Formerly called the City of Manchester 

Stadium, the Etihad was built in 2002 for 

the Commonwealth Games and had an ini-

tial capacity of 38,000. 

The club had an average capacity of 99.1 

per cent at its Premier League games dur-

ing last season. Details: http://lei.sr/?a=t5w3T

Worcester stadium plans 
rely on supporter takeover 

Man City gets green light 
for Etihad expansion
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Key academic thinkers in the area 

of physical activity and exercise met 

with leaders from the leisure indus-

try and public health in London on 

Wednesday, to discuss solutions to the 

UK’s inactivity crisis. 

The event was hosted by not-for-

profit health body ukactive, whose 

recent report Turning the Tide of 

Inactivity highlighted the extent of 

the crisis and reached an estimated 24 

million UK citizens thanks to exten-

sive media coverage. 

Speakers including Professor Greg 

Whyte OBE and Dr Chris Beedie 

joined ukactive CEO David Stalker 

in calling for a move ‘from knowledge 

to action’ when it came to reversing 

the growing numbers of physically 

inactive people in the UK. 

The findings and ongoing ‘real-world’ research 

carried out by ukactive’s Research Institute also 

gave food for thought for delegates, including an 

in-depth analysis of the effectiveness of varying 

methods of exercise interventions. 

Having raised the profile of physical inac-

tivity as a top-tier public health concern, the 

ukactive report was revisited as part of the 

agenda, but it was the drastic need for more 

The London Aquatics Centre, 

which was home to the London 

2012 Olympics, has opened its 

doors to the public.

For low rates, people will 

be able to swim in this Zaha 

Hadid-designed centre, where 

Tom Daley and Ellie Simmonds 

won medals for TeamGB. 

“The venue has been con-

verted into a sport and leisure 

facility for the whole commu-

nity, hosting arguably the best 

aquatic facility in the world,” 

said deputy managing director 

of GLL, Peter Bundey. “With 

access available to local and 

London swimming clubs, it will be a unique 

training venue for our stars of the future.” 

The centre includes two 50m pools, the com-

petition pool used for lane and fitness swimming, 

plus a training pool for family and fun sessions. 

With a 25m diving pool, platforms of up to 

10m, as well as a dry diving zone, with a trampo-

line, harness and foam pit, for divers to practise 

their technique, this will become the home of 

high performance diving in the UK. 

ukactive event examines inactivity

London Aquatics Centre ready goes public

data and better use of existing data that was 

the theme throughout. 

“There needs to be more research across all 

demographics, across all age spans and across 

all diseases around physical activity and its 

benefits,” said Greg Whyte. 

Dr Chris Beedie, of ukactive’s Scientific 

Advisory Board, said exercise needs to become 

the ‘medicine of choice’ when it comes to alter-

ing lifestyles and quality of life outcomes.  

Other facilities include a gym, café and creche. 

Much of the temporary seating has been replaced 

by 2,800sq m of glass and doors to allow natural 

light into the venue. 

National and international competitions will be 

hosted at the venue, but the first big event will be 

a swimathon for Sport Relief at the end of March. 

GLL will be charging £3.50 for pay as you 

go swimming sessions, or £29.50 a month for  

membership. Details: http://lei.sr?a=t7K2n

ukactive CEO David Stalker chaired the discussion in London

The London Aquatics Centre played host to the 2012 London Olympic Games

The list covered the top 10 fitness trends for 2014

Microsoft is the latest company to join 

the fitness app trend by releasing the Bing 

Health & Fitness Windows Phone app. 

Initially released in beta format through 

the Windows store, the pre-release version 

offers a combination of fitness, health and 

nutrition-tracking features. 

The app includes more than 100,000 foods 

to track the user’s daily calorie routine, nutri-

tion information for more than 300,000 food 

items, health indicators, symptom checker, 

information on human body in a 3D visu-

alisation, exercise tracker along with video 

browsing for workouts and yoga poses. 

The app was originally launched with 

Windows 8.1 in 2013 and will be the see the 

existing software jump from the desktop OS to 

mobile devices. Details: http://lei.sr?a=V9e5V

The American College of Sports Medicine 

(ACSM) has released the results of a 

survey predicting the worldwide top 10 

fitness trends for 2014. 

Leading the way is increasingly popu-

lar high intensity interval training (HIIT), 

which involves short bursts of activity fol-

lowed by a short period of rest or recovery, 

usually conducted over a 30-minute period. 

For the first time in the survey’s history, 

body weight training has appeared in the 

results, coming in at number two in the 

list. The trend allows for the use of mini-

mal equipment making it more affordable 

for fitness enthusiasts. 

Another intriguing entry into the trends 

list was the application of age-appropriate 

methods. Entering into the results at num-

ber seven, the trend conveys the extra effort 

that fitness professionals are taking to cre-

ate age-appropriate fitness programs to keep 

older adults healthy and active. 

The list’s eighth entry is also closely related 

to age, with the idea of functional fitness 

looking to improve people’s balance and ease 

daily living. Details: http://lei.sr?a=V9e5V

Microsoft launches fitness 
app for Windows Phone

ACSM releases top 10 
fitness trends for 2014

HEALTH & FITNESS
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The Scottish Government 

has introduced ‘Fit in 14’, 

a campaign designed to 

inspire people in workplaces 

throughout the country to get 

more physically active.

Launched by Commonwealth 

Games and Sport Minister 

Shona Robison, the initia-

tive forms part of Scotland’s 

first ever national Physical 

Activity Implementation Plan, 

A More Active Scotland – 

Building a Legacy from the 

Commonwealth Games. 

Explaining the rationale 

behind it, Robison said: “Small 

measures like taking the stairs 

instead of the lift, or going for a walk during a 

lunch break are great steps forward towards a 

healthier lifestyle.”

The scheme has been developed in consul-

tation with NHS Health Scotland and other 

key partners and focuses around five areas: 

Environment, Workplace Settings, NHS & 

Social Care, Education Settings and Sport & 

Active Recreation, identifying key milestones 

within these for a 10 year period after the 

Commonwealth Games in Glasgow this summer.

Joanne Bannatyne has 

expanded her growing chain 

of CrossFit-affiliated gyms 

with the opening of CrossFit 

Jacana in Durham, less than a 

mile from one of ex-husband 

Duncan’s health clubs. 

Joanne, who divorced 

the entrepreneur and TV 

personality last year and 

was also managing direc-

tor of Bannatyne’s Fitness, 

has opened the Belmont 

Industrial Estate club with 

business partner Lee Howe. 

The move has generated 

press headlines as it comes a few months after 

Joanne Bannatyne took out a large advert near 

her former husband’s Darlington offices, to 

promote her CrossFit DL2 gym with the slo-

gan “Welcome Your New Neighbours”. 

But she says the new opening is purely 

about business, with CrossFit Jacana fitting the 

brand’s industrial setting profile and being ide-

ally located to attract new members. 

“Given who she was married to, there 

is always going to be interest in Joanne’s 

Scotland legacy campaign launched

Joanne Bannatyne opens Durham facility

Organisations of all sizes across Scotland are 

being encouraged to get involved, with super-

market giant Asda being the first organisation 

in the country to pledge its support.

Feroz Pater, head of people at Asda, said: “We 

know that our people are one of our greatest assets 

and with a big year of sport ahead - including the 

Commonwealth Games and the Ryder Cup - 2014 

is a perfect opportunity to encourage colleagues 

and customers to make physical activity part of 

their daily life.” Details: http://lei.sr?a=C3U2z

activities, but she’s just focusing on the gyms 

and building the business,” says Joanne 

Bannatyne’s spokesperson. 

“For us it was all about finding the best site 

in an industrial setting to open Durham’s sec-

ond CrossFit gym – the fact Bannatyne’s is 

nearby didn’t even come in to it.” 

Like Joanne Bannatyne’s three other gyms 

in the northeast, the 5,000sq ft (465sq m) 

club operates under the CrossFit banner. 

Details: http://lei.sr?a=H5m4K

Supermarket giant Asda was the first to pledge its support to the scheme

The Mossa programme will be available from user’s own homes

HEALTH & FITNESS
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Merlin Entertainments has 

agreed a deal with Hollywood 

s t u d i o  D r e a m Wo r k s 

Animation to open attrac-

tions based on the Shrek 

movies, with next year’s 

London opening scheduled 

to be followed by five more 

locations worldwide. 

The attractions will take 

visitors on an interactive 

adventure featuring charac-

ters from the franchise and 

will see an initial roll-out of 

six attractions up to 2023, 

with the London opening 

expected during Q3 of 2015. 

The announcement marks the first time 

Merlin has worked with DreamWorks to create 

a branded entertainment attraction based on 

a globally recognised franchise. It also marks 

Dreamworks’ first foray in helping produce an 

attraction of this scale by licensing the use of 

its characters and stories. 

Shrek’s Far Far Away Adventure will debut 

on the original film’s 15th anniversary at 

County Hall, close to Merlin’s other attractions 

in the South Bank area including the London 

Eye, Sea Life Aquarium and London Dungeon. 

Milton Keynes National 

Bowl could become home 

to the UK’s largest indoor 

waterpark, with the leisure 

development also potentially 

featuring a new sports village 

and a venue for events. 

The plans are proposed by 

Moirai Capital Investments, 

which has been granted pre-

ferred bidder status by the 

Milton Keynes Development 

Partnership (MKDP). 

The developer believes the 

attraction would create around 

650 full and part-time jobs, 

with the project costing in the region of £26m. 

The sports village is to include a range of 

sports facilities, which can be used by visitors 

and locals alike, with the centre also accom-

modating MK Cycling and providing an option 

for an international team training camp for the 

Rugby World Cup next year. 

It is also thought that a new headquarters for 

Badminton England, which has already been 

granted planning permission, will be con-

structed as part of the development. 

Shrek attraction coming to London

MK Bowl proposed for major indoor waterpark

ATTRACTIONS

The 2,000sq m (21,500sq ft) attraction will 

be based around a completely new story writ-

ten by the DreamWorks team and will include 

characters from Shrek, as well as others from 

Madagascar, Kung Fu Panda and How to Train 

Your Dragon. In addition, there will be a rotat-

ing exhibition area for various DreamWorks 

releases and a branded retail outlet. 

Nick Varney, chief executive of Merlin 

Entertainments, said: “Developing an attrac-

tion based on Shrek is the start of what we hope 

will be a wider collaboration with DreamWorks 

Animation.” Details: http://lei.sr?a=M8w7A

If a commitment contract is signed and plans 

go ahead, the Bowl Arena will also see a num-

ber of enhancements through investment, in a 

bid to ensure the Bowl improves its position as 

an important event venue in Britain. 

“Moirai’s proposals offer an exciting opportu-

nity to enhance MK’s leisure offer and provide a 

major tourist attraction that will boost Milton 

Keynes’ profile as a vibrant place to live and 

visit,” said independent chair of the MKDP John 

Duggan. Details: http://lei.sr?a=W5R5C

The installation will cost an estimated £1m

There will be an initial roll-out of six Shrek attractions up to 2023

Developer Moirai Capital Investments is behind the £26m proposal

After announcing last October that it will 

be making £10m available for anniversary 

and commemorative projects over the next 

four years, the Heritage Lottery Fund is now 

open to applications through three funds. 

Sharing Heritage is for smaller projects, 

with grants for £3,000-£10,000; Our Heritage 

is for those between £10,000 and £100,000 

and Heritage Grants is for large projects 

between £100,000 and £2m. 

As well as a host of events nationwide to 

mark the cetenary of the start of WW1 this 

year, there is likely to be events recognis-

ing the centenary of Dylan Thomas’ birth 

this year, the bicentenary of the Battle of 

Waterloo in 2015 and 50 years since England 

won the football World Cup in 2016.  

Details: http://lei.sr?a=z7J8n

Work on Drusillas Park’s new Hello Kitty 

Secret Garden attraction is gathering at 

pace, as the Sussex-based theme park saw 

the installation of the first of three children’s 

rides ready for the Garden’s spring opening.

Once completed, the attraction will be 

the first official permanent Hello Kittty 

attraction in Europe, with the park recently 

installing a Hello Kitty tea cup ride, con-

structed by Zamperla in Italy. 

The park will see the installation of a sky 

hopper ride by Zamperla in the coming 

months, before the introduction of a Hello 

Kitty car ride which is being manufactured 

in Germany by Metallbau-Emmeln. 

Bringing the attraction to Drusillas has 

been the park’s biggest investment to date 

and is expected to cost around £1m, with a 

deal being signed last year with Japanese 

company Sanrio, which created the Hello 

Kitty character and owns the licence. 

Drusillas is a popular family theme 

park, with the UK attraction featuring a 

mixture of animals and rides, while receiv-

ing around 350,000 visitors each year. 

Details: http://lei.sr?a=z7J8n

HLF offers £10m funding 
pool for anniversary events

Work gathering steam for new 
Hello Kitty secret attraction
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VisitBritain has launched two 

new international advertis-

ing campaigns as it seeks to 

build on the momentum from 

2013’s record tourism figures. 

‘Sounds of GREAT Britain’, 

is an interactive advert which 

incorporates British sounds 

– such as the pouring of a 

cup of tea and Big Ben – 

into a reworked version of 

Rudimental’s chart-topping 

hit ‘Feel the Love’. 

Online viewers can cre-

ate their own version of the 

advert, by selecting the sounds 

they like the best and from this can plan a UK 

trip around the famous venues – the advert 

includes Buckingham Palace, Stonehenge and 

Shakespeare’s Globe – where they would be able 

to hear the sounds featured. 

The £2.5m global film campaign, commis-

sioned by VisitBritain and created by ad agency 

Rainey Kelly Campbell Roalfe/Y&R, will run 

on popular websites like Youtube and Spotify, 

across key target markets Brazil, China, the 

USA, India, Gulf states and throughout Europe. 

Meanwhile, a separate campaign targeting 

the UK’s most lucrative market for tourism 

Campaign group Cut Tourism 

VAT scored a minor victory 

in the Houses of Parliament 

last month when Members 

called on the government to 

re-examine the case for reduc-

ing VAT on the tourism sector.

D u r i ng  a  d e b ate  i n 

Westminster Hall, 25 MPs 

voiced their views on the 

matter, with a large number 

speaking in favour of a cut.

MP for  South Down 

Margaret Ritchie, who called 

the debate, said: “To have 

a reduction in VAT is very 

important from the perspective of economy 

and jobs. Tourism is an absolutely vital indus-

try for our islands, providing 10 per cent of 

GDP and supporting over two million jobs.”

Cut Tourism VAT, a pressure group sup-

ported by a number of tourism-linked 

companies and associations, wants the gov-

ernment to follow the example of 24 other 

countries in the European Union in applying 

reduced rates of VAT on key tourism services 

such as visitor accommodation.

Ad showcases sounds of Britain

Cut Tourism VAT campaign buoyed by debate

– the US – was launched in conjunction with 

online travel agency Expedia. 

The TV ad, scheduled to appear across 

American networks during prime-time viewing 

events including the Oscars and Sochi Winter 

Olympics, draws on the parallel between fairy-

tales of castles, knights and queens to the real 

world and Britain’s attractions. 

The tourism agency hopes the campaign can 

re-energise UK interest in the US, from where 

visitor numbers have fallen in recent years as 

travellers have become more adventurous.  

Details: http://lei.sr?a=t8V2F

“We are delighted at the all-party support 

shown for reduction in this first debate on 

Tourism VAT in parliament,” said Graham 

Wason, chair of the Cut Tourism VAT campaign.

“All except the Minister responding were con-

vinced of the need for a cut on VAT for visitor 

accommodation and attractions and many ref-

erences were made to evidence, using a Treasury 

approved financial modelling system, of the posi-

tive impact for the UK economy this would have.” 

Details: http://lei.sr?a=C3W5b

London’s Royal Albert Hall is one of many iconic landmarks shown in the ad

The House of Commons was the scene for the tourism VAT debate

TOURISM

Tom Jenkins of ETOA with  the Think Tank’s Nick Hall

A leisure travel recovery is underway in 

France, Germany and the UK, with con-

sumers who skipped their holidays when 

times were tough now feeling confident 

enough to return to the market, accord-

ing to a recent report by travel industry 

research authority PhoCusWright. 

The share of adults who took at least 

one holiday over the past year jumped 

four per cent in France (to 70 per cent) 

and Germany (to 72 per cent) compared to 

2012. In the UK, the share increased three 

points to reach 78 per cent. 

“Macro-economic trends are taking 

a slight turn for the better, with some 

stating that the recession is over,” said 

PhoCusWright analyst Marcello Gasdia. 

“The picture still isn’t rosy, of course, but 

things are starting to pick up. I wasn’t sure 

whether that would show up in my data, 

but it did.” Details: http://lei.sr?a=g3U7k

The European Tour Operators Association 

(ETOA) has announce a new partnership 

with the Digital Tourism Think Tank, which 

provides thought leadership to the tourism 

industry in digital marketing best practice. 

The new partnership gives ETOA mem-

bers access to the Think Tank’s expertise in 

digital marketing and research via a series 

of classes and events, the first being the 

Mobile Strategies Masterclass that took 

place on 25 February in London. 

Rachel Read, head of digital trading at 

ETOA, said: “As the online environment 

moves into new areas, our members face 

fresh challenges in digital trading. Keeping 

up with the multi-device, constantly con-

nected traveller is high on the priority 

list for many of them. The Think Tank’s 

research and expertise is invaluable to 

our members and I look forward to the 

masterclasses we have planned for 2014.” 

Details: http://lei.sr?a=n2t4n

European travel market 
recovery starts to take off 

ETOA partners with Digital 
Tourism Think Tank



Innovation and business solutions 
for retail, hospitality and  
leisure - all under one roof

FREE REGISTRATION NOW OPEN at www.rbtexpo.com

RBTE combines an exhibition with a FREE seminar and conference programme 
offering hospitality and leisure operators the solutions to their key business 
challenges - all under one roof and it’s free to attend!

If you are a senior manager or director within retail, hospitality, travel or leisure, 
both instore and online this is YOUR EVENT!

  Inspirational features including eCommerce Bootcamps; Loyalty Trail;  
Innovation Theatre

  Free seminar and conference programme featuring leading retailers 
 and hospitality operators

  Major payments focus including a Retailer Payments Theatre

  300+ exhibitors covering all aspects of the retail operation

Hundreds of retailers have already signed up including:
Sodexo, Charles Wells, Glendola Leisure, Benugo, Hall & Woodhouse, 
Pret a Manger, Whitbread, Regent Inns, Punch Taverns, 
Intercontinental Hotel Group, Luminar, Pizza Express, 
Compass Group, Mitchells & Butler, Carluccios, Grange 
Hotels, McDonalds Restaurants, The Restaurant 
Group, Tragus Group, Nandos, JD Wetherspoons, 
Yo Sushi, Yum Restaurants International, 
Young & Co Brewery, Firmdale Hotels, 
Cineworld, Starbucks, Vue 
Entertainment, Ask Restaurants 
Premier Inns

FOR THE
ENTIRE TEAM

Innovation and  
business solutions for the 

entire retail team:

Europe’s leading event for the retail industry

DIARY DATE11–12th March 2014Earls Court, LondonFREE REGISTRATION at 
www.rbtexpo.com

Free conference sessions covering the latest  
key industry issues faced by hospitality and 
leisure cover key issues such as:  
staff scheduling, POS on a tablet, the digital revolution, 
customer analytics, social media, customer satisfaction 
initiatives, mobile marketing, personalised customer 
communications, why provide wifi, driving loyalty, new 
payment methods, etc

Plus a Special hospitality keynote:
An Exclusive Preview into the Consumer Insight Revolution
David Page, Owner and chairman of multiple restaurant 
chains, and previous MD of Pizza Express 

“RBTE is a great place to do all of 
your research in one go.” 
Amanda Lees, Treasury Manager, Moto Hospitality



The Hotel Summit will provide you 
with a platform to enhance your 

company and share the long-term 
vision of the hotel, venue and 

leisure industry by setting 
tomorrows standards today, and to 
prepare for future developments, 

innovations and technology. 

Contact Sharron Fothergill on 
01992 374100 or email 
hs@forumevents.co.uk

Media Partners:

12th - 13th May 2014
Heythrop Park

Oxfordshire

Why not network with fellow
experts within your specialist field,
listen to case studies, meet and 

discuss ideas with industry service 
providers, hear personal 

experiences and find solutions to 
issues facing this ever 

changing industry.
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W
hile the monumental weather 

pattern has been dominat-

ing hospitality and tourism 

headlines over the past 

few weeks we should not allow a large and 

unending raincloud to distract us from other 

important matters. Indeed 11 February 2014 

saw a ray of sunshine – at least in political 

terms – as the House of Commons hosted the 

first ever debate on tourism and VAT.  

The result of tireless lobbying and cam-

paigning from all corners of hospitality and 

tourism, including the BHA and its mem-

bers, the case for a VAT reduction in hotel 

& accommodation, restaurants & catering 

and visitor attractions are strong.  Our sec-

tor makes a convincing case that British 

hospitality and tourism businesses should 

compete on a level playing field with our 

European competitors. Indeed, research 

shows that a cut from 20 down to 5 per 

cent would create 80,000 jobs and create 

a £2.6bn surplus for the Treasury over ten 

years from extra income and other taxes.

What marks the House of Commons 

debate out is the level of grass roots engage-

ment, not least from BHA members who 

have invested time, energy and passion into 

lobbying their MPs and encouraging them 

to join the Commons debate.  

The first ever parliamentary debate on 

tourism VAT in the Commons saw an 

excellent turnout of 28 MPs, with all sides 

of the political spectrum coming together 

to put pressure on Treasury minister David 

Gauke to reconsider the government’s 

reluctance to reduce VAT.  

What is particularly compelling about this 

campaign is the power of grassroots cam-

paigning, not least social media.  In this case 

even the smallest hospitality business had 

a voice, empowered with the opportunity 

to engage with their local MP and educate 

them on the Cut Tourism VAT campaign. 

There is still much work to be done but 

our collective voice is starting to be heard.  

Through communication, and most notably 

social media, small shoots of recognition 

are growing and our collective grassroots 

campaigning is, and will continue to, make 

an impression on the decision makers.  

Grassroots 
campaigns should not 
be underestimated

UFI IBRANHIM
is chief executive 
officer of the British 
Hospitality Association

Russian princess and for-

mer model Olga Roh has 

revealed plans to con-

ver t  Ab erdeenshire’s 

Inchdrewer castle into a 

luxury boutique hotel.

The 46-year-old descen-

dent of Tsar Nicholas II 

bought the property with 

her husband last year, for 

a fee reported to be in the 

region of £400,000, which 

led to Roh also inherit-

ing the title of Baroness 

of Inchdrewer.

Roh plans to restore the 

castle in order to create a 

family home, alongside an eight-room hotel.

“I think if you asked many Russians in 

London about Scotland, most of them wouldn’t 

have a clue,” said Roh.

“But I come from a much more traditional 

Russian family and know about history and the 

links between our two countries over the centuries. 

“I really hope that the people of Banff will 

welcome us and not just see us as some crazy 

outsiders and oddballs who try to fit in.”

The 16th-century tower house – which is 

classified as a category A listed building and 

An abandoned Wild West 

theme park in Cornwall, UK 

is to be replaced by a £50m 

expansion to a holiday resort 

to come later this year. 

On the site of the Spirit of 

the West theme park – which 

closed in 2009 – the invest-

ment will see the area turned 

into a luxury holiday spot by 

Retallack Resort and Spa. 

The development, which 

has been granted planning 

consent by Cornwall Council, 

will cover 81 acres and include 

a tourism training academy, 

325 luxury rental properties 

and an indoor leisure village with a swimming 

pool, gym, function space, gym, restaurant, 

café and office space. 

The plans include an academy to train 

budding tourism professionals in all facets 

of the self-catering tourist industry, in which 

Cornwall leads the way in the UK. 

The proposed training facilities will be among 

the best in the south west and will develop 

young talent looking for a career in tourism. 

Scottish castle to become hotel

Theme park replaced with resort expansion 

offers a commanding view over Banff Bay – 

was in a “mainly ruinous state” when Count 

Mirrlees bought the fortress in the early 1900s 

but it was partially restored and made wind 

and watertight by 1971.

No work has been carried out since then and 

the buildings at risk register states: “The castle 

is restored, though the interior is left uncom-

pleted and the project is abandoned. External 

inspection finds the semi-restored building has 

deteriorated and is now on the cusp of ruination.” 

 Details: http://lei.sr?a=P8g4b

Construction consultant Edmon Shipway 

is part of the development team along with 

Hunter Page Planning. 

The Retallack Resort currently has a number of 

leisure facilities including a health club, spa, kids 

club and a simulated wave surface surfing wave. 

Retallack also opened its newest restaurant, 

The Green Room, in February this year with 

MasterChef winner James Nathan working as 

executive chef. Details: http://lei.sr?a=e2B3t

The 16th-century tower house is classified as a category A listed building

Retallack Resort & Spa will add 325 rental properties as part of the plans

HOTELS
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SPA

The British Association 

of Beauty Therapy and 

Cosmetology (BABTAC) has 

said the UK government’s 

review of regulations towards 

cosmetic interventions does 

not go far enough in terms of 

consumer protection. 

BABTAC stressed that it 

is in no way critical of the 

review, but believes that the 

industry will continue to 

have a “buyers beware” focus, 

leaving the responsibility for 

safety with the client rather 

than the service provider. 

The government report 

laid out a number of key suggestions to help 

improve regulation, which include improved 

and formalised standards of qualifications and 

training, regulation of all providers in the form of 

a voluntary paid register and supervision of non-

healthcare providers by regulated professionals. 

BABTAC has raised concerns that regulation 

of non-healthcare providers could lead to an 

increase in costs, while also reducing competi-

tion because of heightened bureaucracy. 

There is also a concern that this could lead 

to an increase in consumer prices, without 

Paul Scialla, founder of real 

estate wellness company 

Delos, has insisted the com-

pany’s developments are not 

just for celebrities and the 

high-end luxury market. 

The company is connected 

to the likes of musician 

will.i.am, actor Leonardo 

DiCaprio and former US 

President Bill Clinton but 

Scialla is adamant that Delos 

developments are not just 

for the rich and famous and 

expressed his excitement at 

the potential that a wellness 

market combined with the 

property market presents to everyone. 

“Real estate is the largest asset class in the 

world – it’s worth US$150tn (€111tn, £91tn) – 

and we’re looking to combine that with health 

and wellness,” Scialla told Spa Business. “More 

than US$2tn (€1.5tn, £1.2tn) a year is spent on 

preventative medical intervention, so obviously 

– for Delos – there’s a massive economic play. 

“We found that what we were offering appealed 

to every single person regardless of gender, age 

BABTAC: Review not far enough

Delos developments open to all says founder

necessarily increasing safety for patients. 

In light of the study, the association has 

presented the idea that trained, advanced ther-

apists are entirely capable of delivering safe 

treatments. Therefore the hiring of often hard-

to-find supervisors could drive prices higher, 

or prevent trained therapists from practising.  

The association is hoping that the current 

review into qualifications being undertaken 

by Health Education England will help to bet-

ter define practices and increase standards. 

Details: http://lei.sr?a=z8f9Q

or income level. It was very clear to us that more 

people today are focused on health and wellness.” 

Delos is also implementing a Wellness 

Access programme, which will see the 

core components of the company’s well-

ness standards added to 1,200 homes, and 

is working with will.i.am on an affordable 

housing project in Boyle Heights – a low 

income neighbourhood in Los Angeles, US.  

Details: http://lei.sr?a=r8Y8N

The report has laid out a number of ways to improve regulation in the sector

Delos has a number of celebrity advocates, including Bill Clinton

Dogs become divas at the new Dog Spa in Whitby

Distributors from 24 countries gathered 

in London on 20-24 February for the very 

first international distributor conference 

by British skincare brand Elemis.

“Our aim is to achieve substantial growth 

in the next five years and the majority of 

that will be growth in international mar-

kets,” said Elemis’ managing director Séan 

Harrington. “We have an exciting long-

term vision of how we expect to grow, 

which we shared with the distributors.” 

Central to the expansion, is the launch of 

Elemis Biotec – a machine that combines 

technologies such as ultrasonic peeling, 

microcurrent lifting, galvanic rejuvena-

tion, light therapy and oxygen infusion, 

with actives and hands-on touch. On top 

of that, distributors were presented with 

the 12 product launches and promotional 

programmes planned for 2014, plus other 

new product developments that are in the 

pipeline over the following three years.   

Details:  http://lei.sr?a=o2o0F

A luxury spa with a difference has opened at 

a country estate in Yorkshire, UK. The differ-

ence being that it’s been designed for dogs. 

At the new Dog Spa at the Raithwaite 

Estate in Whitby, pooches can enjoy a whole 

range of services including Dead Sea mud or 

thalassotherapy baths, a specialist wedding 

ceremony pruning session, plus more conven-

tional grooming and trimming treatments. 

Other styling options cover ear cleaning 

and plucking, teeth brushing, deep cleansing 

bath, conditioning treatment with 15-min-

ute gentle head and body massage, blow dry, 

full breed style or de-shedding treatment, nail 

trim, paw pad treatment, finishing fragrance 

spritz of your choice and hair accessories. 

There are also six luxury, central-heated 

dog lodges available at the Skelwith Group-

owned property, while a 73-bedroom 

hotel on-site has dog-friendly rooms too.  

Details: http://lei.sr?a=k9c5p

Elemis stages international 
distributor conference

Pampering for pooches at 
new Yorkshire dog spa



With SpaBooker’s Promote you can use emails saved in 
your database to automatically invite customers to book 
another appointment. Contact us today (866.966.9798) 
to keep your customers coming back.

Sources:
ISPA 2011 U.S. SPA INDUSTRY STUDY
http://searchengineland.com/
SpaBooker Promote Companion Guide www.spa-booker.com

Automatically generate more
revenue from your customers.  

The average small businesses spend on 
marketing to existing customers annually. 

Emailing your current 
customers the right way 
can increase your revenue.

Put your customer
emails to work 
for you. 

Finding new customers is expensive.  

$4,800

It’s

A 5% increase in customer retention 
using email marketing can increase a 

The average spa has 3,500+ 
customers in their email database.

The more email addresses you have in your database, 
the more revenue you can earn from them.

5%
75%

3,500+

500

$1,800

$3,600

$7,200

1,000 2,000
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Boston United chair David Newton says he 

is looking to fund the club’s new stadium 

project by securing loans from local and 

central government and hopes to submit 

a planning application this month. 

The non-league football side will gain a 

new 4,000-seat community stadium as part 

of a £100m mixed-use project which will also 

feature an all-weather 3G pitch for commu-

nity use, plus educational facilities, conference 

and banqueting facilities. 

There will also be a café, education and 

community facilities, meeting rooms for hire, 

an all weather sports pitch and a sports hall. 

The Quadrant development will include 

more than 500 new homes as well as retail 

space and restaurants. 

“It’s taken a little longer than anticipated. 

As transport is a key issue around Boston, 

we’ve got to make sure we’ve got that right,” 

Newton told local media. “The main thing 

is to get a robust application in. But we’re 

not happy that we’ve slipped into March and 

we don’t want to be slipping beyond that, 

although it’s out of our hands at the moment.”  

Details: http://lei.sr?a=Q4y9g

London Welsh says it is hoping to end a 

ground share deal with Oxford United and 

move to the redeveloped home of now-

defunct football team Witney Town. 

The rugby union side has been playing 

at Oxford United’s Kassam Stadium since 

September 2012 and wants to redevelop the dis-

used Polythene Stadium into a 10,000-capacity 

ground with 6,000 temporary seats. 

Welsh moved from London to Oxford in 

2012 and is currently exploring options in 

an attempt to make its stay permanent. If 

the club’s move goes ahead and is a success, 

permanent stands could soon follow as part 

of a complete redevelopment of the ground. 

Assuming planning permission is given, 

then the club will have to get the ground 

approved by the Professional Game Board 

for Rugby Union. Details: http://lei.sr?a=J9C3S

Plans have been put for-

ward for the creation of a 

£10m leisure development in 

Harrogate, Yorkshire, inclu-

sive of a four-screen cinema 

and a host of restaurants. 

The project  is  being 

proposed by local urban 

regeneration specia l ist 

4Urban Consulting. 

The developer is eyeing 

the redevelopment of the 

former Co-Operative build-

ing on Station Parade and 

Albert Street, which is cur-

rently occupied by the Beales 

department store, whose 

short-term sub-lease expires later this autumn. 

“Following detailed research and discus-

sions with prospective tenants, it became clear 

that the former Co-Operative site, which is 

outside the prime retail core, is ideally situ-

ated for a development of this nature and can 

add considerably to the overall attraction of 

Boston chair to submit 
stadium plans this month

London Welsh bid to develop 
Witney Town as new home

Plans for £10m Harrogate development

Harrogate,” said Paul Lancaster, managing 

director of 4Urban. 

The project’s proposers believe that the 

scheme could create up to 250 jobs, while 

also helping to strengthen the town’s leisure 

offering to both visitors and local residents. 

Details: http://lei.sr?a=Z8p5c

Boston United is planning a new 4,000-seat stadium 

The project will include a four-screen cinema and a number of restaurants

Hinckley and Bosley Borough 

Council has appointed DC 

Leisure to design, build and 

manage Hinckley’s new £13.5 

million leisure centre, which 

is due to open in 2015. 

The operator will maintain 

the facility for a 20-year period 

in partnership with  local council. 

Work on the new facility 

on the site of the council’s for-

mer offices in Argents Mead is 

expected to start next month 

with building work to com-

mence in the summer. 

It will include an eight-lane 

25m swimming pool, leaner pool with move-

able floor, cafe, climbing wall, an 8-court sports 

hall, two workout studios and a 120-station 

gym fitted with Precor equipment. 

The current leisure centre on Coventry Road 

in Hinckley will remain open until the new 

£13.5m Hinckley leisure centre to open in 2015

facility opens in the summer of 2015. 

DC Leisure will take over the reins at 

this centre when the contract with exist-

ing operator SLM expires in April 2015, with 

leisure centre employees to be retained. 

Details: http://lei.sr?a=J2m3t

An artist’s impression of the new leisure centre in Hinckley, Leicestershire

Plans to build a new £36m sports centre in 

Coventry have been unveiled to replace a cen-

tre built in 1966 which is haemorrhaging cash 

– costing around £2,000 per day to keep open. 

The replacement venue is expected to be built 

in Coventry city centre on the current site of 

Plans for £36m sports centre in Coventry revealed

the council building Spire House which will be 

vacated as part of the council move to Friargate. 

The 6,500sq m (69,965sq ft) facility will 

include a water park with slides, a gym, a 25m 

swimming pool, climbing wall, squash courts 

and a spa. Details: http://lei.sr?a=t7z3U
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Join the LPF
MEMBERSHIP INCLUDES:
●  Regular networking opportunities

●  A full programme of leisure property  
related early evening seminars

●  Details of forthcoming LPF events and other 
industry dates on our website

●  Members’ rates to LPF seminars and events 

● Complimentary places at some events

●  A free subscription to Leisure Opportunities 
magazine, which features regular LPF columns, 
tenders, for sale adverts and property news

●  A 10% discount on property advertising in Leisure 
Opportunities magazine

● A dedicated LPF monthly email bulletin, delivered 
straight to your mailbox

●  Access to the full listing of all our members

FOR MORE INFORMATION CONTACT: 
Michael Emmerson, LPF Administration 
E: info@leisurepropertyforum.org  
T: 01462 471932  F: 01462 433909
W: www.leisurepropertyforum.org

The Specialist
Property Adviser

Calls may be recorded for quality or training purposes christie.com

• Fully equipped 14 lane Ten Pin Bowling centre
• Bar and lounge area – separate function room
• Net internal area c. 1,395 m2 (15,020 sq ft)
• Would suit a variety of different uses (STPP)
• Energy Rating D

Offers Invited Leasehold

FORMER TEN PIN BOWLING CENTRE
Billericay, Essex 

For further information, please contact:
John Grace
Wolsey House, 16-18 Princes Street,
Ipswich IP1 1QT 

T:01473 365134
E: john.grace@christie.com 
Ref 14/90006/J1341

Natural Retreats are looking to expand their luxury 
holiday portfolio. 

 Enhanced rental yield
 Market-leading owner portal - track bookings, 

revenue and statements at the click of a button
 Over 100 years’ Sales & Marketing expertise
 Experts in operations and asset management
 European and US portfolio with 250 properties

MAXIMISE YOUR PROPERTY ASSET POTENTIAL 
WITH NATURAL RETREATS
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TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

TO ADVERTISE IN THE 
PROPERTY DIRECTORY 

please contact 
Simon Hinksman on 

(01462) 471905 
or email 

property@leisuremedia.com

LEISURE PROPERTY FORUM  
CORPORATE MEMBERS’ DIRECTORY

For membership information  
please contact Michael Emmerson  
info@leisurepropertyforum.org

www.leisurepropertyforum.org

Plus there are more than 70 other companies represented by individuals.

Addleshaw Goddard
Tel: 0207 160 3057
www.addleshawgoddard.com
Alan Conisbee & Associates Ltd
Tel: 020 7700 6666
www.conisbee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP
Tel: 020 7638 1111
www.ashurst.com
Barclays Bank Plc
Tel: 07775 546372
BNP Paribas Real Estate
Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com
Bruton Knowles
Tel: 01159 881160
www.brutonknowles.co.uk
Burges Salmon LLP
Tel: 0117 902 6681
CB Richard Ellis Ltd
Tel: 020 7182 2197
www.cbre.com
CgMs Consulting
Tel: 020 7583 6767
www.cgms.co.uk
Chesterton Humberts
Tel: 020 3040 8240
Christie & Co
Tel: 0113 389 2700
www.christiecorporate.com

Citygrove Securities Plc
Tel: 020 7647 1700
CMS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmck.com
Colliers International 
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cripps Harries Hall LLP
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com
Davis Coffer Lyons
Tel: 020 7299 0700
www.coffergroup.co.uk
Deloitte
Tel: 0207 3033701
DKAhp
Tel: 020 7637 7298
www.dkallp.com
DTZ
Tel: 020 3296 4235
www.dtz.com
E3 Consulting
Tel: 0345 230 6450
www.e3consulting.co.uk
ES (Group) Limited
Tel: 0207 955 8454
www.edwardsymmons.com
Farrer & Co LLP
Tel: 020 3375 7253
www.farrer.co.uk

FHP Property Consultants
Tel: 0115 950 7577
Finers Stephens Innocent LLP
Tel: 020 7344 5312
www.fsilaw.com
Five Guys JV Ltd
Fladgate LLP
Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited
Tel: 020 7280 4700
www.fleurets.com
Forsters LLP
Tel: 020 7863 8333
www.forsters.co.uk.
Freeth Cartwright LLP
Tel: 0845 271 6775
www.kimbellsfreeth.com/hospitality
Gala Leisure Limited
Tel: 0208 507 5445
www.galacoral.com
Genting Casinos
Tel: 0118 939 1811
www.gentingcasinos.co.uk
Gerald Eve LLP
Tel: 020 7333 6374
www.geraldeve.com
GVA
Tel: 020 7629 6700
www.gva.co.uk
Hadfield Cawkwell 
Davidson Limited
Tel: 0114 266 8181
www.hcd.co.uk

Hermes Real Estate Investment 
Management Ltd
Tel: 020 7680 3796
www.hermes.co.uk
Holder Mathias
Tel: 0207870735
Indigo Planning
Tel: 020 8605 9400
www.indigoplanning.com
James A Baker
Tel: 01225 789343
Jeffrey Green Russell Ltd
Tel: 020 7339 7028
John Gaunt & Partners
Jones Lang Lasalle
Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Knight Frank LLP
Tel: 020 7861 1525
Land Securities
Tel: 020 70245262
Lawrence Graham LLP
Tel: 0207 579 6545
www.lg-legal.com
Legal & General Investment 
Management 
Tel: 020 3124 2763
www.lgim.co.uk
Lunson Mitchenall
www.lunson-mitchenall.co.uk
Matthews & Goodman
Tel: 020 7747 3157
www.matthews-goodman.co.uk

Merlin Entertainments 
Group Ltd
Tel: 01202 493018
www.merlinentertainments.biz
Mitchells & Butlers
Tel: 07808 094672
www.mbplc.com
Montagu Evans LLP
Tel: 020 7312 7429
Odeon & UCI Cinemas Ltd
Tel: 0161 455 4000 
www.odeonuk.com
Olswang
Tel: 020 7067 3000
www.olswang.com
Pinders
Tel: 01908 350500
www.pinders.co.uk
PricewaterhouseCoopers
Tel: 07929 610004
Pudney Shuttleworth
Tel: 0113 3444 444
www.pudneyshuttleworth.co.uk
Rank Group - Gaming Division
Tel: 01628 504 194
Reed Smith LLP
Tel: 020 3116 3000
www.reedsmith.com
Restaurant Property
Tel: 020 7935 2222
Rileys Sports Bars Ltd
Roberts Limbrick Ltd
Tel: 03333 405500
www.robertslimbrick.com

RTKL
Tel: 020 7306 0404
www.rtkl.com
Savills (UK) Ltd
www.savills.com
SRP Risk & Finance LLP
Tel: 0208 672 7707
www.s-r-p.co.uk
Sweett Group
Tel: 020 7061 9432
The Leisure Database Co
Tel: +44 (0)20 3585 1441
www.theleisuredatabase.com
TLT LLP
Tel: 0117 917 7777
www.tltsolicitors.com
Tragus Group
Tel: 020 7121 6432
www.tragusgroup.com
Trowers & Hamlins LLP
Tel: 020 7423 8084
www.trowers.com
Wagamama Ltd
Tel: 0207 009 3620
www.wagamama.com
Willmott Dixon 
Construction Ltd
Tel: 01932 584700
www.willmottdixon.co.uk

Hose
Rhodes
Dickson

Isle of Wight 
property experts 
covering all 
sectors of the 
leisure industry.

CONTACT: 01983 527727 
Nick Callaghan, Lisa Mercer or Janet Morter

www.hose-rhodes-dickson.co.uk

RETAIL AND LEISURE EXPERTS

INDEPENDENT NO NONSENSE ADVICE
Are you thinking of buying, selling, reviewing 

or leasing health & fi tness sites in 2013?

CONTACT THE PROFESSIONALS:
Lyndon Yeomans Property Consultants LLP

11 Savile Row, London W1S 3PG 
Tel: 020 7437 9333

www.lyndonyeomans.co.uk
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A
s the certification body for 

apprenticeships in our sectors, 

all eyes at SkillsActive are on 

National Apprenticeship Week 

– a nationwide campaign designed to cel-

ebrate Apprenticeships and the positive 

impact they have on individuals, businesses 

and the wider economy.

From our perspective, we need to make 

sure that employers in our sectors are 

made aware of the benefits that appren-

ticeships can bring to an organisation. We 

are in a vibrant, appealing workspace for 

young people, and apprenticeships are a 

key mechanism in bringing people to our 

sector. We must maximise their potential.

As the government-licensed sector skills 

council for active leisure, learning and 

wellbeing, we have worked with employers 

to develop a set of apprenticeship frame-

works. An apprenticeship framework 

defines the requirements for an appren-

ticeship programme. It is used by training 

providers, colleges, and employers across 

the sector to ensure that all apprenticeship 

programmes are delivered consistently 

and to national standards. Each frame-

work includes details of the qualifications 

needed to be completed, the key skills tar-

gets, and any other requirements of the 

apprenticeship. 

There were a total of 263,292 apprentice-

ships certified in the UK last year and our 

sectors are one of the leaders. This is a fan-

tastic figure and one we should be proud 

of, however there is still more we can do 

in the coming year. This is the area where 

young people want to forge a career in 

and we have a responsibility to make this 

as accessible as possible. We are in an excit-

ing space, let’s share this with learners and 

apprentices and allow them to be a part of 

the fantastic work we’re all doing.

Apprenticeships ensure that your 

workforce has the practical skills and quali-

fications that your organisation needs now 

and in the future. The mixture of on and 

off-the-job learning ensures they learn the 

skills that work best for your business.

The first step to 
sporting participation

IAN TAYLOR
is chief executive 
at Skills Active

Premier Training and Les 

Mills have teamed up to 

deliver a new exercise to 

music qualification which 

will give instructors further 

employment opportunities 

whilst they carrying out 

their training. 

The course provides 

learners with the pre-

requisite knowledge to 

go on and complete any 

of  the  L es  Mi l ls  pro-

grammes which includes, 

Bodypump, Bodyattack and 

Bodycombat among others. 

Je a n - A n n  Ma r n o c h , 

instructor experience director at Les Mills, 

said: “Our partnership with Premier is a fan-

tastic opportunity to drive the Les Mills name 

out to more graduates as we continue with our 

aim to create a fitter planet.”

Paul Dorkings, Sales Director at Premier 

Training International, also commented: 

“This is an extremely exciting partnership for 

us. We’re thrilled to be working with Les Mills. 

Premier and Les Mills launch new course

With over 15,000 gyms and clubs across 80 

countries offering the Les Mills group fitness 

and team training programmes we know they 

are the best solution for our learners.

“We’re really looking forward to being 

involved in the development of our 

learners and watching them grow into 

exceptional group exercise instructors.” 

Details: http://lei.sr?a=m2k7U

 The qualification is a collaboration between Premier and Les Mills

Street League – a char-

ity which aims to change 

lives through football – and 

sports retailer Decathlon have 

teamed up to help unem-

ployed young people gain 

access to the workplace. 

To mark the new partner-

ship, Decathlon managing 

director, Steve Dykes was joined 

by Paul Evans, Street League 

director of operations, at Street 

League’s South-East London 

Academy where 15 young peo-

ple were given work experience 

opportunities at Decathlon 

stores across the UK. 

The launch also saw 

Decathlon donate more than £20,000 

worth of sporting equipment which will be 

deployed across the 96 Street League acade-

mies nationwide. 

In the first phase of the partnership six 

Decathlon stores will offer Street League par-

ticipants the opportunity to gain retail work 

experience while staff will volunteer their time to 

mentor participants on the academy programme. 

Speaking about the partnership, Steve Dykes 

said: “The job market is highly competitive and 

without academic qualifications or relevant 

Street League and Decathlon join forces

experience it is very difficult for youngsters to 

get a foot on the employment ladder. 

“This partnership will signpost youngsters with 

a passion for sport into our stores where they 

can learn skills to make them more employable.” 

Academy participant, Bianca Murray said: 

“I’ve really enjoyed the first two weeks of Street 

League which has included Maths, English and 

playing football. I’d be really interested in a job 

in retail and I am hoping that this course will 

also help me in my goal to teach Street Dance.”  

Details: http://lei.sr?a=Z6t4b

Street League works with 16 to 25-year-olds who are not in employment

TRAINING
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LEISURE OPPORTUNITIES TRAINING DIRECTORY     call +44 (0)1462 431385

t
t

Better people performance means better 
results for your business.

CREW training programmes will:

- Inspire great customer service
- Develop interactive talks and shows
- Enhance presentation skills
- Boost retail and FOH confidence
- Improve team morale

training

www.crew.uk.net
info@crew.uk.net

0845 260 4414

Training
that works.

CREW training will:

“As a direct result of CREW training our fund pot for 
“Gems of the Jungle” at £5000 in August went through 
the roof and we amassed a further  £18,000 in just six 
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration

CREW understand that staff development can be difficult and time consuming, 
but we know that your people can make the difference between a good business 
and a great business. 
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leisureindustryacademy.com

 

Leisure Industry Academy – UK & Ireland’s 
fastest growing Fitness Training provider.
We have a wide range of REP’s accredited courses 
to suit all levels from entry through to specialist level 
 uali  cations

Excel in a career in the Fitness Industry today!

www.leisureindustryacademy.com

0800 0149 109   
*First 200 people will 
receive the Personal 
Training Diploma for 
only £2000!*

training
DIRECTORY

leisureopportunities

TO ADVERTISE 
+44 (0)1462 431385 

leisureopps@leisuremedia.com

www.nucotraining.com
Nuco Training Ltd  |  Tel: 08456 444999  |  Email: sales@nucotraining.com

www.nucotraining.com

THE LARGEST PROFESSIONAL NETWORK OF 
FIRST AID AND COMPLIANCE INSTRUCTORS

SINCE 1998

Start your career 
with one of our 
Level 3 Instructor 
Courses

Partner

*Level 3 First Aid Instructor 5-day courses: 
MARCH: Durham, Colchester, Salisbury, H. Hempstead and Edinburgh
APRIL: Exeter and Telford
Level 3 Health and Safety compliance 5-day courses: 
MARCH: Bristol and Lincoln
APRIL: Durham
Level 3 Food compliance 4-day courses: 
MAY: Telford
JULY: Lincoln

 On-site instructor training available at reduced rates

Either Compliance course can be combined with the First Aid Instructor course 
to create a 10 or 9-day Compliance Instructor course. 

*Includes the Level 3 Award in Education and Training (formerly PTLLS).

UPCOMING COURSES

Master your future with Bucks New University

. Visit bucks.ac.uk/exercise.

®

YOUR 1ST CHOICE FOR RECRUITMENT & TRAINING

leisureopportunities

FORTHCOMING ISSUES:

18 MARCH  
BOOK BY NOON ON 

WEDS 12 MAR 2014

1 APRIL  
BOOK BY NOON ON 

WEDS 26 MAR 2014

15 APRIL  
BOOK BY NOON ON 

WEDS 9 APR 2014

TO ADVERTISE Contact the 
Leisure Opportunities team on
t: +44 (0)1462 431385 
e: leisureopps@leisuremedia.com
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LEISURE OPPORTUNITIES APPOINTMENTS         call +44 (0)1462 431385

The Gym Group is the 13th fastest growing company in the Sunday 
Times Fast Track 100, a top 15 Sunday Times Best Companies to 
Work For, the only national chain of health clubs to be ‘Investors 
in People’ accredited and is a National Champion in the European 
Business Awards.

To help continue this success we’re looking to recruit exceptional 
General Managers to lead our revolutionary gym membership 
concept.

Backed by £50 million of funding, The Gym Group has already opened 
42 sites, with more opening soon and a fully funded pipeline to open 
between 15 – 20 new clubs per year for the next few years. Each club 
has an annual turnover in excess of £1 million, for which managers have 
full P&L responsibility.

These roles require extraordinary managers with proven entrepreneurial 
fl air and commercial ability, as well as the skill, energy and determination 
to drive and grow the business. We’re looking for managers who enjoy 
having the freedom to take charge of all aspects of an operation. Instead 
of having a huge central operation, we prefer to empower our managers 
to manage the business.

Open 24 hours a day, with no minimum contract, no punishing tie-ins or 
lengthy membership process, The Gym’s state-of-the art facilities can 
be accessed from just £10.99 per month. 

We’re looking to recruit four exceptional General Managers 
for new sites opening soon in:

London Chadwell Heath
Manchester Openshaw
Wolverhampton
Shirley, Solihull

If you see yourself as an industry-leader of the 
future, please apply in confi dence by submitting 
your CV with details of your current salary package, 
via The Gym Group recruitment website:
www.leisureopportunities.co.uk/gymgroup

GENERAL MANAGERS
£25,000 - £35,000 
+ up to 20% bonus + optional PT income

THE ROLE
To oversee the launch of the brand new facility
Responsible for driving and delivering the ongoing commercial 
performance of the business which is expected to have an annual 
turnover in excess of £1 million
To drive and deliver the marketing activity for the club with a signifi cant 
annual marketing budget 
A very hands-on leadership position, responsible for the operational 
excellence of the gym
To recruit, train and develop their own team and for managing them to 
success
Opportunity to Personal Train for up to 10 hours per week

THE CANDIDATE
Must have a proven and successful track record of management 
experience within a leisure related industry, preferably within the health 
and fi tness sector, 
Must have experience of being responsible for delivering the 
commercial performance of a Gym or of a signifi cant business area
Must be passionate about customer service and be entrepreneurial in 
the way they manage 
Must have a proven track record in driving sales and coordinating local 
marketing activity as well as of recruiting and managing a successful 
team
Ideally will have experience as a General Manager overseeing all 
business areas within a leisure facility or have substantial experience 
as a Fitness Manager or other similar operational function
Ideally will be REPS level 2 or higher qualifi ed or be prepared to qualify  

The role a GM is an extremely varied one that offers an excellent 
opportunity to develop with an exciting and growing business. It is a 
hands on leadership role, so you will need to be outgoing and ready to 
get involved in every aspect of running the gym.

HOW TO APPLY:
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SPure talent?
Do you have

If you think you’ve got what it  
takes to be a part of the PureGym  
family, we’d love to hear from you.
 
We’re always on the lookout for talented new people 
who are full of energy, fun and have a passion for the 
fitness industry to join our rapidly growing team.

Our various positions include:
 

 
We offer fantastic benefits packages, a generous bonus 
scheme and a fun and fast paced work environment to 
keep you on your toes, so get in touch today. 

To apply,  
please send your CV to  

recruitment@puregym.com 
today.

énergised 
careers... 

The énergie group is the UK’s fastest growing fi tness franchisor.

We operate close to 100 clubs across the UK and Ireland 

under our four key brands énergie Fitness Clubs, Fit4less, 

SHOKK Youth Gyms and énergie Fitness for Women.

We have opportunities for experienced and motivated 

individuals in the roles of membership sales, fi tness instructor, 

customer service and personal training. Our clubs operate in 

England, Scotland, Northern Ireland and Eire; you can fi nd the 

exact locations on our ‘club fi nder’ page at 

www.energiefi tnessclubs.com

Our clubs are not owned by large corporate groups but by 

individuals who have committed their money, time and energy 

in to creating clubs where the members matter.

If this sounds like the type of business that you would 
like to be a part of, we invite you to enquire via our 
‘career’ site at www.energiefranchise.com with a 
cover note including the role and location that you 
are interested in.
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Community Sports Officer
Company: GLL
Location: West Oxfordshire, UK

Assistant Fitness Instructor 
Company: GLL
Location: York, UK

Graduate Trainee Manager Scheme
Company: GLL
Location: London and the S East, UK

Leisure Centre Manager 
Company: Holdsworth Personnel
Location: Stratford-upon-Avon, UK

Deputy Manager
Company: Oxley Sports Centre
Location: Sherborne, UK

Fitness / Box Fit Instructor
Company: énergie group
Location: Highbury, UK

Membership Consultant
Company: Everyone Active
Location: Epping Forest, UK

Membership Sales Consultant
Company: énergie group
Location: Various locations, UK

Fitness Manager 
Company: Parkwood Leisure
Location: Exeter, Devon, UK

Apprentice - Recreation Assistant 
Company: GLL
Location: Various London Boroughs

Club Manager
Company: Purley Sports Club
Location: Surrey, UK

Membership Consultant
Company: Everyone Active
Location: Eston, UK

Lifeguard
Company: Everyone Active
Location: Shipston, UK

Sales Supervisor
Company: GLL
Location: Chipping Norton, UK

Personal Trainer - Self Employed
Company: Everyone Active
Location: Bishop’s Stortford, UK

Part Time Receptionist
Company: Everyone Active
Location: Southam, Warwickshire, UK

Lifeguard/ Recreation Attendant
Company: Everyone Active
Location: Tenbury Wells, UK

Fitness Instructor
Company: énergie group
Location: Soulbury / Leighton Buz-
zard / Banbury, UK

Fitness / Spin Instructor
Company: énergie group
Location: Highbury, UK

Full Time Fitness Instructor
Company: Magnum Power Force Gym
Location: Bermuda

Assistant Fitness Instructor 
Company: GLL
Location: Waltham Forest, UK

Recreational Assistant
Company: Everyone Active
Location: North Wembley, London

Front of House Manager 
Company: Everyone Active
Location: Daventry, UK

Customer Service Advisor 
Company: GLL
Location: Buckinghamshire, UK

Sports Assistant 
Company: Wandsworth BC
Location: London, UK

Assistant Manager
Company: Wandsworth BC
Location: London, UK

Assistant Manager - Operations
Company: GLL
Location: Mitcham, UK

Sales Supervisor
Company: GLL
Location: Rugby, UK

Dry Operations Manager
Company: Fusion 
Location: Croydon, UK

Wet Operations Manager
Company: Fusion 
Location: Croydon, UK

Membership Consultant
Company: Everyone Active
Location: Harrow, London, UK

Product Manager
Company: Les Mills
Location: London, UK

Customer Experience Manager
Company: Les Mills
Location: South West, UK

PR and Social Media Manager
Company: Les Mills
Location: London, UK

Experiential Manager
Company: Les Mills
Location: London, UK

Swimming Teacher
Company: Everyone Active
Location: Warwickshire, UK

Merchandising Manager
Company: Les Mills
Location: London, UK

Divisional Business Manager
Company: Fusion 
Location: Nationwide, UK

Territory Manager
Company: Les Mills
Location: Russia

Wet Operations Manager
Company: Fusion 

Location: Enfield, UK

For more details on the following jobs  
visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385

Table Tennis Coach
Company: Fusion 
Location: Oxford, UK

Physical Activity Referral Officer
Company: Fusion 
Location: Haringey, UK

Personal Trainers
Company: The Gym Group
Location: Reading, UK

General Manager
Company: Fusion 
Location: Across North London, UK

Fitness Apprentice
Company: Ènergie Group
Location: Wilmslow, UK

Personal Trainer
Company: Pure Gym Limited
Location: Various locations, UK

Personal Trainers
Company: The Gym Group
Location: Various locations, UK

Membership Sales Advisor
Company: Ènergie Group
Location: Wilmslow, UK

Swimming instructor
Company: Ènergie Group
Location: Wilmslow, UK

Community Development Manager
Company: Fusion 
Location: Haringey, UK

Golf & Squash Complex Manager
Company: Fusion 
Location: Bedfordshire, UK

Head of Technology
Company: GLL
Location: Woolwich, London, UK

Gym Manager
Company: KX Gym
Location: London

Fitness Motivator 
Company: Everyone Active
Location: North Wembley, UK

Finance Assistant 
Company: GLL
Location: Woolwich, SE18 6SX , UK

Student Activities Manager
Company: Union of Brunel Students
Location: Uxbridge Campus, UK

Duty Officer
Company: King’s Lynn & West Norfolk
Location: Downham Market, Norfolk

Assistant Manager - Sales
Company: Valley Leisure Ltd
Location: Romsey, UK

Personal Trainer
Company: énergie group
Location: Cricklewood, UK

Crew Member / Fitness Instructor
Company: énergie group

Location: Cricklewood, UK

Personal Trainer
Company: Ènergie Group
Location: Harlow, Essex, UK

Studio For Hire
Company: Ènergie Group
Location: Harlow, Essex, UK

Gym Manager
Company: énergie group
Location: Farnborough, UK

Membership Sales / Duty Manager
Company: énergie group
Location: Farnborough, UK

Marketing Communications Officer
Company: GLL
Location: Woolwich SE18 6SX, UK

Recreation Assistant
Company: Kingston College
Location: Kingston, Surrey, UK

Operations Manager
Company: Everyone Active
Location: Malvern, Worcestershire

Sports Development Officer
Company: National Trust 
Location: Plymouth, Devon, UK

Sports Programme Assistant
Company: Surrey Sports Park Ltd
Location: Guildford, UK

Sales/Club Manager
Company: Anytime fitness
Location: Central London, UK

Lecturer in Sport
Company: Myerscough College
Location: Preston Campus, UK

General Manager 
Company: The Gym Group
Location: London Chadwell Heath, UK

Sports Programme Assistant
Company: Surrey Sports Park Ltd
Location: Guildford, UK

Centre Manager
Company: Tone Leisure
Location: Taunton Deane, Somerset

Front of House Receptionist
Company: Everyone Active
Location: Studley, Warwickshire, UK

Senior Operations Assistant
Company: Shenley Leisure Centre Trust
Location: UK

Guidance Assessor Manager
Company: YMCAfit
Location: Central London, UK

Duty Manager
Company: Everyone Active
Location: Studley Leisure Centre, UK

Sales and Retention Manager
Company: Telford & Wrekin B C
Location: Shropshire, UK

Trainer for Pool Lifeguard
Company: P & P Associates

Location: Various locations, UK



JO
BS O

N
LIN

E

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital © CYBERTREK 2014 23Twitter: @leisureopps

Pilates instructor 
Company: énergie group
Location: Beckenham, UK

Marketing Coordinator
Company: Star Trac
Location: High Wycombe

NationalTrainer
Company: énergie group
Location: Nationwide, UK

Event Manager 
Company: Bounce UK
Location: Milton Keynes, UK

Health and Wellness Advisor
Company: Network Rail
Location: Milton Keynes, UK

General Manager
Company: Fusion 
Location: Hounslow, UK

Swimming Teacher
Company: Everyone Active
Location: Southam, Warwickshire, UK

Swim Teacher
Company: Everyone Active
Location: Fareham, UK

Personal Trainers
Company: The Gym Group
Location: Various locations, UK

Personal Trainers
Company: The Hogarth Group
Location: West London, UK

Health & Safety/Training Co-ordinator
Company: Basingstoke Sports Centre
Location: Basingstoke, UK

Sales Manager
Company: Everyone Active
Location: Saltburn-by-the-Sea, UK

Duty Manager
Company: Basingstoke Sports Centre
Location: Basingstoke, UK

Full time Membership Consultant
Company: Everyone Active
Location: Middlesex, UK

Battersea Sport Centre Manager
Company: Wandsworth BC
Location: London, UK

General Managers
Company: The Gym Group
Location: Manchester and London 
Chadwell Heath, UK

General Manager
Company: Anchor
Location: Yateley, Hampshire, UK

General Manager 
Company: The Gym Group
Location: Manchester Openshaw, UK

Duty Manager
Company: Hart District Council
Location: Hampshire, UK

Duty Manager
Company: LED Leisure Management
Location: Exmouth, UK

Centre Manager 
Company: Parkwood Leisure
Location: West Berkshire, UK

Information and Support Officer
Company: Wandsworth BC
Location: London, UK

Fitness Instructor
Company: énergie group
Location: Newbury, UK

Freelance Personal Trainer
Company: Everyone Active
Location: Northolt, London, UK

Fitness Motivator - Part Time
Company: Everyone Active
Location: Acton, London, UK

Membership Sales Consultant
Company: énergie group
Location: Banbury, UK

Fitness Instructor
Company: énergie group
Location: Banbury, UK

Swim Teacher
Company: Everyone Active
Location: Daventry, UK

Franchise Opportunity
Company: Premier Sport
Location: Nationwide, UK

Sales Advisor (Part Time) 
Company: GLL
Location: Berkshire, UK

Assistant Manager - Sport 
and Activity Development
Company: Valley Leisure Ltd
Location: Romsey, UK

League Operations Manager
Company: Soccersixes
Location: Nuneaton, Warwickshire

Fitness Manager
Company: Foundation Fitness
Location: Sandhurst, Berkshire, UK

Duty Manager – Dry Side Activities
Company: Purbeck District Council
Location: Dorset, UK

Gymnastics Coach
Company: GLL
Location: Southall, UK

Membership prospector 
Company: énergie group
Location: Bracknell, UK

Recreation Assistant 
Company: Parkwood Leisure
Location: Exeter, Devon, UK

Fit4Less Launch Trainer
Company: énergie group
Location: Ability to travel Nationwide, 

Receptionists required
Company: Matt Roberts Personal Training
Location: London, UK

Lifeguard
Company: Everyone Active
Location: Studley Leisure Centre, UK

Operations Assistant Apprentice
Company: Everyone Active
Location: Studley, Warwickshire, UK

Membership Sales / Fitness Advisor
Company: énergie group
Location: Maidstone, UK

Regional Sales Manager
Company: SportsArt Fitness
Location: South Coast, UK

Full time Pilates Instructors 
Company: Ten Pilates
Location: Central London, UK

Front of House positions
Company: Ten Pilates
Location: London, UK

Funding for Careers in Fitness
Company: Amac Training Ltd
Location: South East, UK

Personal Trainer/Owner
Company: Your Gym
Location: Nationwide, UK

General Managers
Company: truGym
Location: Various locations, UK

Trainee Personal Trainers
Company: The Training Room
Location: Nationwide, UK

Qualify as a Personal Trainer
Company: Fitness Industry Education.
Location: Nationwide

Personal Trainer
Company: Xercise 4 Less
Location: Nationwide, UK

Membership Consultant
Company: Xercise 4 Less
Location: Nationwide, UK

Operations Manager
Company: Xercise 4 Less
Location: Nationwide, UK

Sales and Marketing Manager
Company: Xercise 4 Less
Location: Nationwide, UK

Receptionist
Company: Xercise 4 Less
Location: Nationwide, UK

Tutors and Assessors 
Company: The Fitness Collective
Location: Middle East, UAE

GP Exercise Referral
Company: Focus Training

Location: Nationwide, UK

Spa Sales 
Company: The Bulgari Hotel, London
Location: London, UK

Spa Therapist / Receptionist
Company: Woolley Grange
Location: Wiltshire, UK

Sales Manager Skin Care
Company: Beauty Leaders
Location: Abu Dhabi, UAE

Spa Manager
Company: Everyone Active
Location: St Albans, UK

Trading Manager
Company: Museum of the Royal Navy
Location: Portsmouth, UK

Head of Marketing
Company: National Trust Wales
Location: based from SE Wales

General Manager
Company: National Trust 
Location: Cumbria and Morecambe Bay

Visitor Experience Manager
Company: National Trust 
Location: Dorset, UK

Business Development Manager
Company: The National Trust for Scotland
Location: Aberdeenshire, UK

Chief Executive
Company: Museum of Army Flying
Location: Hampshire, UK

Centre Manager
Company: Games Workshop Plc
Location: Nottingham, UK

Visitor Centre Director
Company: King Richard III Visitor Centre
Location: Leicestershire, UK

Events and Duty Manager
Company: National Trust 
Location: Nunnington Hall, near York, UK

Visitor Services Manager
Company: National Trust 
Location: Bodmin, Cornwall, UK

Consultancy Manager
Company: National Trust 
Location: York or Newcastle, UK
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Arts & Business +44 (0)20 7378 8143

www.artsandbusiness.org.uk
ALVA +44 (0)20 7222 1728

www.alva.org.uk
Arts Council +44 (0)20 7333 0100

www.artscouncil.org.uk
ASVA +44 (0)1786 475152

www.asva.co.uk
BALPPA +44 (0)20 7403 4455

www.balppa.org
BHA +44 (0)845 880 7744

www.bha.org.uk
BiSL +44 (0)20 8780 2377

www.bisl.org
CMAE +44 (0)1334 460 850

www.cmaeurope.org
CIMSPA +44 (0)845 603 8734

www.cimspa.co.uk
CPRE +44 (0)20 7981 2800

www.cpre.org.uk
English Heritage +44 (0)870 333 1181

www.english-heritage.org.uk
FSPA +44 (0)2476 414999

www.sportsandplay.com
Fields in Trust +44 (0)20 7833 5360

www.fieldsintrust.org
HHA +44 (0)20 7259 5688

www.hha.org.uk
IAAPA +1 703 836 4800

www.iaapa.org
IEAP +44 (0)1403 265 988

www.ieap.co.uk
Institute of Hospitality +44 (0)20 8661 4900

www.instituteofhospitality.org.uk
LPF +44 (0)1462 471932

www.leisurepropertyforum.org
Natural England +44 (0)845 600 3078

www.naturalengland.org.uk
People 1st +44 (0)870 060 2550

www.people1st.co.uk
REPs +44 (0)20 8686 6464

www.exerciseregister.org
SAPCA +44 (0)24 7641 6316

www.sapca.org.uk
Sports Aid +44 (0)20 7273 1975

www.sportsaid.org.uk
Sport and Recreation Alliance 

 +44 (0)20 7976 3900

www.sportandrecreation.org.uk
Sport England +44 (0)8458 508 508

www.sportengland.org
Springboard +44 (0)20 7529 8610

www.springboarduk.org.uk
SkillsActive +44 (0)20 7632 2000

www.skillsactive.com
Tourism Management Institute  

+44 (0)1926 641506
www.tmi.org.uk

Tourism Society +44 (0)20 8661 4636

www.tourismsociety.org
ukactive +44 (0)20 7420 8560

www.ukactive.org.uk
VisitBritain +44 (0)20 7578 1000

www.visitbritain.com
World Leisure +1 250 497 6578

www.worldleisure.org

Continued from front cover
Announcing the launch of Moving 

More, Living More, Prime Minister 

David Cameron said: “The coun-

try was captured by the spirit of 

the 2012 Games, inspired by our 

sporting heroes and their achieve-

ments. We now need to build on 

this, creating a nation that’s phys-

ically active and improving their 

health for the long term.

“We need to provide commu-

nities with the encouragement 

to come together and realise the 

physical and social benefits of 

being more active. Government, 

local government, business and community 

groups must now join together to help make 

this ambition become a reality.”

The launch took place at Daubeney Primary 

School in East London, which has one of the 

UK’s lowest rates of children who can swim. 

“My vision is for a healthier, fitter city and 

we are encouraging Londoners to be more 

Cameron, Johnson want a fitter Britain

active in their everyday lives,” said the Mayor 

of London Boris Johnson. 

“Our goal is to build on the legacy we are cre-

ating from the London 2012 Games, which is 

already getting thousands of Londoners partic-

ipating in grassroots sport, thanks to initiatives 

like our ‘Make a Splash’ mobile pools scheme.” 

Details: http://lei.sr?a=V7S7H

Boris Johnson hopes the Olympic legacy will boost sport participation

London South Bank univer-

sity’s psychology department 

has developed a fake bar at a 

cost of £20,000 to help test 

reactions to alcohol in an 

authentic pub environment.

The room is on the fourth 

floor of the university’s main 

block, with scientists using 

a number of different meth-

ods to monitor interaction 

and awareness in relation to 

alcohol and placebos.

The research is being led 

by the university’s head of 

psychology, Dr Tony Moss, 

who specialises in the cogni-

tive side of addiction to help 

understand what causes the start, continuation 

and offset of addictive behaviour. 

The main objective is to understand why 

and how people drink, with the room linked 

up to video cameras, allowing students in other 

rooms to study drinker’s behaviour.

One of the aspects being monitored in the 

room is how much attention people pay to 

drink awareness campaigns. To observe this, 

participants will be asked to wear Google glass 

type equipment, which helps to keep track of 

where people are looking in the room.

Other methods of research include replacing 

alcohol with placebos, using a fruit machine 

to monitor risk-taking behaviour and install-

ing a jukebox to investigate the types of music 

that encourage people to drink quicker. 

Details: http://lei.sr?a=a5Y8h

The university study seeks to uncover what motivates pubgoers’ drinking

Fake bar to explore drinking habits
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