TM

400,000+ READERS

Find great staff

leisure opportunities
10 JUN – 23 JUN 2014 ISSUE 634

Daily news & jobs: www.leisureopportunities.co.uk

Center Parcs CEO: UK planning process ‘ridiculous’
As Center Parcs launches its new £250m
forest and perfect for Center Parcs and
Woburn Forest holiday resort last week,
that’s where our determination came from,
CEO Martin Dalby called for the UK govbecause even our barristers advised us that
ernment to take the development of major
it would be a tough battle for planning.”
leisure investments more seriously.
The Blackstone Group-owned resort
operator launched the new £250m comTa l k ing exclusively to L e i sure
plex on 6 June. It features 625 lodges, a
Opportunities, Dalby urged a planning pro75-bedroom hotel, Center Parcs’ largest
cess rethink for major developments, and
Subtropical Swimming Paradise and an
revealed that Center Parcs is now looking
towards Ireland for its next project.
Aqua Sana spa, plus the typical indoor and
He said: “When big investments like
outdoor activities the resort is known for.
this come along, there should be a way of
“What was fantastic about this scheme
bypassing the local authority to get it built
is that the secretary of state overrode her
– there needs to be someone in governown inspector to get it through, because
ment responsible for these big projects.”
she recognised the positive impact it would
According to Dalby, Center Parcs spent
Martin Dalby says red tape nearly scuppered Woburn Forest
have on jobs and tourism. This Center
£5m just getting the Woburn site through
Parcs development will put £20m into the
planning and – more importantly – the pro“When we submitted the application, the local economy each year in wages, salaries and
cess took five years, thereby depriving the area council spent a year just looking at it – It was expenditure through local businesses – she recof valuable employment opportunities at the ridiculous. We had to go through that local ognised that and those things outweighed the
height of the recession. “When we announced planning process with local people who didn’t negatives of building in the green belt.”
the project in 2004, we said we’d open in 2008. really understand what we were doing. There’s
Dalby said that this fifth and final Center
We would have achieved that deadline, and then got to be a faster way than it taking five years. Parcs site completes the portfolio in England,
the area could have had the benefit of all those
“This was such a great site that we believed with a development in Ireland the most likely
jobs right throughout the recession,” he said.
in our project and persevered - it’s an amazing next step. Details: http://lei.sr?a=b4g5R

Warner Bros considers
Harry Potter spin-off
Leisure Opportunities understands
Warner Bros is exploring the possibility of creating attractions based on
JK Rowling’s book Fantastical Beasts
and Where to Find Them.
The media giant has already
acquired film rights to the story, which
was written by the Harry Potter author
in 2001 and is linked to the books.
Locations are not yet known,
however, the company has already
announced it will be expanding
its award-winning Studio Tour at
Leavesden, making it one possible location. Details: http://lei.sr?a=W4b2m

GET
LEISURE
OPPS

Gym membership
surges past 8 million
The UK health and fitness industry has more
clubs, more members and greater market value
than ever, with the majority of growth driven
by low cost operators, according to the 2014
State of the UK Fitness Industry (SOFI) report.
For the first time ever, health club member numbers have moved past eight million,
market value has exceeded £4bn and the penetration rate is at an all-time high of 13.2 per
cent. The penetration rate signifies the percentage of the UK population that are members of
a health club and reflects a welcome improvement on last year’s figure of 12.6 per cent.
The 2014 report highlights that the industry
has experienced another year of growth over the

John Treharne’s low cost The Gym Group is making gains

12-month period to the end of March 2014, with
increases across all three KPIs – 3.9 per cent
in value, 1.5 per cent in the number of fitness
facilities and a 4.5 per cent rise in members.
Details: http://lei.sr?a=U4t2a
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The combined total of
English Premier League
clubs’ revenues broke the
£3bn mark for the first time
during the 2013-14 season.
The Annual Review of
Football Finance, by business analyst Deloitte, also
shows that Germany’s
Bundesliga remains
Europe’s most profitable
league, with operating
profits of £226m, followed
by the Premier League with
operating profits of £82m.
Dan Jones, partner at
Deloitte’s Sports Business
Group, said the increases The wealth of talent means clubs spend 71 per cent of revenue on wages
in the Premier League revenue is mainly down to broadcasting rights.
revenue growth expected at the biggest clubs.”
“The global appeal of the Premier League
The increase in broadcasting income is
has continued to drive commercial revenue mainly down to the entry of BT Sport into the
growth, particularly at the highest ranked market to battle BSkyB for broadcasting rights.
Premier League clubs,” he said.
The report also shows that, on average,
“We estimate that Premier League clubs’ rev- Premier League clubs now spend 71 per
enue will have increased by almost 30 per cent cent of their revenue on wages – a record
to £3.2bn in 2013-14. This growth will be driven high – and only 13 of the Premier League’s
by the revenue from the first season of the 20 clubs made an operating profit last year.
new broadcast deals and further commercial Details: http://lei.sr?a=V5R7b

Fresh Qatar 2022 corruption allegations
FIFA investigator Michael
Garcia was set to meet organisers of the Qatar 2022 World
Cup last week, amid calls for
the bidding process to be
reopened following fresh allegations of corruption.
World football’s governing
body is currently awaiting
results of a semi-independent inquiry led by Garcia
into outcomes of the 2018
and 2022 World Cup bidding
races, with senior stakeholders
reportedly considering what
action to take if the report rec- One of the main Qatar 2022 stadiums has been designed by Zaha Hadid
ommends a new vote.
UK politicians and former football execu- allegations can be proven. “I certainly as a
tives have expressed concern over the current member of the executive committee would
process, following allegations made in the have absolutely no problem whatsoever if the
Sunday Times that Mohamed bin Hammam, a recommendation was for a re-vote,” said Boyce
Qatari former Fifa executive committee mem- in a radio interview with the BBC.
ber, paid £3m in cash, gifts and legal fees to
“If Garcia comes up with concrete evisenior football officials – particularly from dence – and concrete evidence is given
Africa – to help build a consensus of support. to the executive committee and to Fifa –
FIFA vice-president Jim Boyce has said then it has to be looked at very seriously.”
he would support a re-vote if corruption Details: http://lei.sr?a=E7j2y
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Pop-up clubs for disadvantaged

Paraplegic teen to take
opening kick at World Cup

Sports charity StreetGames
will create 200 Pop Up
Clubs during the summer
that will enable disadvantaged young people to get
involved in sport.
The nationwide programme will be operated
in partnership – and funded
by – Spirit of 2012 (Spirit),
a charity set up to support
programmes that sustain
the spirit of the London 2012
Olympics and Paralympics.
S essions have b e en
designed to give young Commonwealth champion Kelly Sotherton is supporting the project
people the chance to take
part in sports that will feature heavily at this
Jane Ashworth, who is the CEO of
summer’s Commonwealth Games – such as StreetGames, said: “We know that large
sporting events inspire young people to
athletics, table tennis and badminton.
The sports will be brought to peoples’ door- get active, we saw it with the Olympics,
steps by organising the sessions at community Paralympics and we are sure to see it
halls, leisure centres and parks - meaning that with the Commonwealth Games as well.
sporting activities can be accessed by all.
Details: http://lei.sr?a=Y6v4t

A paraplegic teen will officially kick-off this
year’s FIFA World Cup in Brazil, showcasing new technology which could transform
lives for millions of paralysed people.
The teen is one of eight patients taking
part in Walk Again, a vast research project
that hopes to enable wheelchair-bound people to remobilise using robotics.
The first big demonstration of the project will be on 12 June at the Corinthians
Arena in Sao Paulo, before the World Cup’s
opening match between Brazil and Croatia.
Wearing an exoskeleton, the patient will
rise from the wheelchair, walk 25m onto the
pitch and take the World Cup’s first kick.
Details: http://lei.sr?a=c9S8C

Bolton’s academy plans win approval
Bolton Wanderers Football Club has
been granted outline planning permission to build a £100m sport, education
and office development after plans were
approved by the local council.
The club announced plans last year to
create a free sports academy, along with
retail outlets, 200 apartments, a 60-bedroom hotel and an office block with
restaurants and hospitality suites as part
of the club’s “Middlebrook Masterplan”.
The plans also include an as-yet
unannounced expansion to the club’s
home the Reebok Stadium (soon to be Bolton’s £100m plans include a new sports academy
renamed the Macron Stadium).
Councillors approved the plans, despite con- contractors or architects have yet been named.
cerns over other developments being affected,
“The development would provide much
including the nearby Church Wharf regen- needed investment and employment opportunieration project in Bolton town centre. The ties with improvements to education, leisure and
project has been overseen by The Environment wider community facilities in an urban setting
Partnership (TEP) to provide ecology, land- and sustainable location,” said planning officer
scape and environmental assessment, though no John Berry. Details: http://lei.sr?a=k7v7W

Right Directions to deliver ASA’s Learn To Swim accreditation
Health and safety management specialist Right
Directions – the company which delivers
Quest for Sport England and ukactive’s Code
of Practice (CoP) – will now co-ordinate the
ASA’s Learn To Swim accreditation scheme for
facilities that are offering swim schools.
© CYBERTREK 2014

The agreement will bring all three leading
health and fitness industry awards together,
allowing operators to save time and money by
achieving their ASA Learn To Swim accreditation and ukactive CoP as part of their Quest
assessment. Details: http://lei.sr?a=U3n7U

Twitter: @leisureopps

Plans include a health club and community spaces

Port Talbot Town FC tables
brand new stadium plans
Welsh Premier League club Port Talbot
Town FC has announced plans to replace
its current home, GenQuip Stadium, with
a new facility within two years.
A feasibility study conducted by James +
Nicholas Architects shows that the purposebuilt venue is set to have an all-weather 3G
pitch – to limit the number of games postponed due to weather, as well as to allow
wider community use and for the pitch to be
used as an extra source of revenue.
Designs also include seven multifunctional community/training rooms, space for
a health club and a multi-purpose “sports
barn” to be used by the club and community.
According to the club director Tim Bull,
environmental sustainability will be right at
the core of the stadium design.
Speaking to local media, he commented: “We will be adopting a unique
eco-friendly approach using solar panels and other environmentally friendly
methods to provide energy and that
could even incorporate the cost effective
hire of electric cars for local residents.”
Details: http://lei.sr?a=G3F4K
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HEALTH & FITNESS
Latest NHS weight loss
info pushes activity agenda

Fitness First secures £115m loan

New NHS guidelines for weight loss in
England advocate physical activity as part
of potentially state-funded weight management programme in a bid to encourage
people to make long-term lifestyle changes.
The National Institute for Health and
Care Excellence (NICE) has called for
overweight people to be introduced to
daily physical activity and sent to slimming
classes to achieve a three per cent weight
loss. The NHS has advised that obese people
should aim to lose up to 10 per cent of their
body mass, and NICE says this should still
be the goal, but points out incremental targets are more achievable and may prevent
‘yo-yo dieting.’ Details: http://lei.sr?a=v9U3R

Fitness First has raised a new
£115m debt facility to be used
to pay off an existing loan
from shareholders and underpin development plans.
The financial package
has been provided by four
banks – HSBC, Barclays,
UBS and IKB – and marks
the first time the group has
secured an external loan
since its Company Voluntary
Arrangement (CVA) in 2012.
The package comprises a
£100m loan (with a provision
to increase up to £120m) and
a £15m revolving credit facility. The transaction marks a Fitness First chief exec Andy Cosslett is overseeing a brand makeover
milestone in the restoration of the company’s financial position and brand and offer,” said chief financial officer
comes at a time when the group is undergo- John Wartig. “This new facility represents an
ing a £270m global makeover, implementing ongoing low level of leverage but will materia widespread training overhaul and planning ally reduce our cost of financing and release
major expansions across parts of Asia.
incremental funds for reinvestment behind
“The signing of this bank facility at very the acceleration of our refurbishment procompetitive rates is further evidence of our gramme and ongoing rebrand initiatives.”
continuing financial improvement and the
Fitness First is one of the largest fitness
growing confidence of external lenders in our brands in the world with over 377 clubs.
overall strategy to reposition the Fitness First Details: http://lei.sr?a=e3U7W

Grainger was on hand to relaunch the club

Olympic legend puts new
Club kit through its paces
London 2012 gold medal rower Katherine
Grainger was on-hand to test out equipment
at the newly-refurbished Cameron House
Club overlooking Scotland’s Loch Lomond.
The gym, which is a key part of the
Devere-operated five-star Cameron House
Hotel, became the first in Scotland to offer
Technogym’s ARTis Connectivity equipment as part of the £250,000 overhaul.
“I’m really impressed with this new
equipment and can’t think of anywhere better to launch the new range than Cameron
House,” said Glaswegian Grainger.
“The Technogym team kitted out our gym
at the Olympic Village and I know how passionate they are about fitness so the members
here are really going to enjoy it.”
The resort also features an 18-hole
Championship golf course, a luxury resort
spa with rooftop infinity pool and a range
of outdoor activities. Andy Roger, ops director of Cameron House said: “It’s wonderful
to have Katherine Grainger here to put our
brand new equipment to the test. What better way to inspire us on our fitness goals than
this visit.” Details: http://lei.sr?a=D8F4D
4

Marketers should aim to be “like Branson”
The growth in prominence of social
media has opened an array of marketing opportunities for the health and
fitness industry, however marketing
managers should be operating more
like Richard Branson to improve their
online strategies, says the CEO of Icon
Training Julian Leybourne.
According to Leybourne, chairs,
executives and managers need to
understand the digital revolution and
begin to contribute to the dialogue
surrounding social media development, with Virgin leader Branson’s
social media use a great example.
“Our approach has had to evolve in Social media stars like Branson have shown how to engage users
terms of the way that we listen to staff,
customers and potential prospects – the way
“He uses the full range of social media:
we must, today, open up a two-way dialogue blogging, asking questions, responding to
to ensure that our audience look, listen and comments on Facebook and Twitter to hear
react in a positive and mutually beneficially what people are saying on a daily basis about
way,” wrote Leybourne in the May edition of each of his businesses and each brand – the
Health Club Management magazine.
good, the bad and everything in between,” adds
Since its introduction, Branson has used Leybourne. “By engaging on say, Facebook or
social networking to reach out to his customer Twitter, you can position your brand to showbase and engage in discussions to help improve case your values in a subtle but positive way.”
the offerings supplied by his businesses.
Details: http://lei.sr?a=m5A5k
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Les Mills: New virtual reality classes

REPs announces its 2014
SE Fitness Convention

L es Mills International
has launched a brand new
“immersive fitness” product in
an initiative called The Project.
Working in partnership
with Reebok, The Project
brings together group exercise
with cutting-edge entertainment to create a product
which, in an exclusive interview with Health Club
Management, Les Mills CEO
Phillip Mills described as
“transformational for fitness”.
The concept comprises
a three-walled room onto
which video content is The Reebok-Les Mills box will tour globally to showcase The Project
streamed throughout a class.
“It’s like being inside a computer game – a vir- computer game, then suddenly you’re climbing
tual reality that changes each song,” says Mills. a mountain or cycling across the sea,” says Mills.
Les Mills has made a significant investment
“We’re cautiously excited about how we can
over the last year in producing video content, commercialise The Project. The cost of putting
working with digital special effects experts to an immersive studio into a club is currently very
create three classes for the launch: cycling class high, but cycling is most likely to be the first to
The Trip, a BodyCombat/GRIT workout, and take off: these are smaller studios and subsea combined BodyBalance/BodyJam class.
quently won’t cost quite as much. I believe this
“In the cycling class, for example, one min- is as big as when we added exercise to music –
ute you’ll be cycling through the stars in the it may be the biggest thing Les Mills has ever
universe, the next it’s as if you’re in the Tron done. Details: http://lei.sr?a=z3S8J

The Register of Exercise Professionals
(REPs) has announced its 2014 South East
Convention will run in conjunction with
FitPro Live from 18-19 July in London.
The convention will give fitness professionals the chance to learn from a selection
of experts in the field and experience the
latest fitness technologies first-hand.
This year’s event expects to attract over
5,000 fitness professionals from across
the world, who will take part in a series
of workshops. The programme will focus
heavily on Level 4 content and will seek
to address some of the most pressing
challenges currently facing the industry.
Details: http://lei.sr?a=p7h3x

The former lobby is now a thermal spa

énergie signs ﬁve-club Fit4less deal in London
The énergie Group has signed a new
franchise agreement to open at least
five of its Fit4less branded health clubs
in London over the next three years, as
part of a deal with operator Gymstar.
The first site will open in Bethnal
Green in June, with two further sites
planned this year. Gymstar will also,
with partners, regenerate two existing
énergie Fitness Club sites in Leighton
Buzzard and Liscombe Park.
“We have committed to at least five
Fit4less sites to start with, but are interested in opening as many as possible
as we know Fit4less is a hugely viable
financial investment.” said Gymstar
operations director Chris Djuric.
énergie Group CEO Jan Spaticchia wants more Fit4less gyms
Work has begun on the rural
Liscombe Park health club, which has already
“We are delighted that Chris and comseen the introduction of new equipment and pany are not just further expanding our
alterations to the tune of £250,000, with a fur- Fit4less portfolio but also investing in two
ther £2.25m to be invested over the next two clubs that have significant historic value
years. The changes will include the build of to the group,” said énergie Group CEO
tennis courts and corporate function facilities Jan Spaticchia. “The transformation of
for weddings and conferences, with the over- both will be exceptional and they will have
all objective of transforming the complete site my full support throughout the journey.”
into what would be a health spa destination.
Details: http://lei.sr?a=p4p5y
© CYBERTREK 2014
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Ageing Bridgend Rec gets
21st century facelift
Bridgend Recreation Centre has been
given a new lease of life following a £4.5m
18-month leisure development project.
Work began on the then-creaking 1970s
site in October 2012, and the facility has
been given a dramatic makeover, with
development partner Pulse overseeing the
design, build and equipment fit out.
The fitness suite has been relocated and
enlarged to 100-stations to meet member demand. The gym is kitted out with
Pulse Fusion cardiovascular equipment,
Evolve strength equipment, an X-Cube
functional rig and a free weights section.
It also features Pulse’s SmartCentre interactive technology, which stores personalised
gym workout programmes and provides
users with feedback and guidance.
The most striking development at the
Halo Leisure-operated site has been the
addition of a thermal suite and spa. The
former first floor lobby has been converted
to create the new facility which includes a
steamroom, ice igloo, sauna, heated ceramic
beds and experience shower. rooms.
Details: http://lei.sr?a=C8F4v
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PROMOTIONAL FEATURE

Disability in focus
With only 18% of disabled people in England taking part
in sport once a week, compared with 39% of non-disabled
people, Matrix Fitness is taking steps to address the imbalance.

R

esearch conducted by the
English Federation of Disability
Sport (EFDS) has identified
that there are three main barriers to disabled people’s participation in
sporting activity:
t 1IZTJDBMCBSSJFST – adaptations or changes
needed to support participation are not
available or have not been implemented.

t -PHJTUJDBMCBSSJFST – adaptations have
been made, but have not been implemented effectively.
t 1TZDIPMPHJDBMCBSSJFST – attitudes,
opinions, and perceptions preventing participation in sport.
As a stakeholder in the fitness industry, Matrix Fitness is working hard to help
address the situation through the manufacture of approved inclusive products, and
promotion of positive role
models, including former
Royal Marine Commando,
Joe Townsend, and visually impaired Matrix
Fitness – Vulpine
cyclist, Lora Turnham.
Designed to be accessible for both disabled and
non disabled people, Matrix’
Universal Series (U-Series)
range of 11 products follows the
requirements established by the
Inclusive Fitness Initiative (IFI)
Fitness Equipment Standards,
and supports the fitness equipment supplier’s goal to ensure
that disabled people have access
to a wide variety of cardiovascular and strength machines.
The popular Functional
Trainer, for example, includes
features such as accessible and
adjustable pulley heights for
ease of reach, an accessible starting position from a
seated position, colour contrasted adjustments and

raised tactile weight stack numbers.
In addition to providing inclusive
equipment, Matrix Fitness also works
with customers to create accessible
gyms; advocating the following IFI Mark
recommendations:
t Provide a range of inclusive cardiovascular and strength equipment, in
addition to small equipment to support
a full body workout.
t Ensure there is adequate space around fitness equipment to allow transfer access.
t Make any equipment on a plinth or different levels accessible for wheelchair
users or people with limited mobility via
a lift or ramp.
t Ensure that the gym is well lit and background noise is minimal.
t Make sure that there are no obstructions/hazards in walkways, and that free
weights and equipment are stored safely.
Seemingly small changes, for example,
delivering customer service training to
gym staff to alter perceptions of disability,
and using positive imagery in marketing
and media channels that disabled people can relate to and buy into could make
a significant difference; engaging many
more disabled people in sport and physical activity. With inactivity said to be
costing the national economy in England
£8.2 billion per year, clearly now is the
time for all leisure industry stakeholders
to take action.
'PSGVSUIFSJOGPSNBUJPOBCPVUUIF
*ODMVTJWF'JUOFTT*OJUJBUJWF WJTJU
XXXFGETDPVL

Former Royal Marine Commando,
Joe Townsend, experiences the
versatility of the Functional Trainer.

www.matrixﬁtness.co.uk
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Joe Townsend
Former Royal Marine Commando,
Ironman World Championship Runner-up,
Team Matrix Ambassador
POWERED BY MATRIX

Inclusive Fitness
Associate

CHALLENGE THE
EXPECTED
Performance and function
at the highest level.

Matrix Fitness supplies a complete range of premium
commercial grade cardiovascular and strength-training
equipment for health clubs and other fitness facilities

www.matrixfitness.co.uk

TOURISM
A new Tourism
Industry Council
KURT JANSON
is policy director of
Tourism Alliance

T

he tourism industry has for some
years now been making the case to
government that it should treat the
UK tourism sector as a valid industry that is vital for rebalancing and providing
notable growth for the UK economy.
There are some extremely good reasons
to do this. Tourism has been the largest
growth industry over the past five years. It has
accounted for a third of all additional jobs that
have been created over the last three years and
the jobs that are created in the tourism industry help resolve employment “black spots”. For
example, 41 per cent of employees in the sector are aged under 30, so it helps solve youth
unemployment, while 14 per cent of employees come from minority groups, compared to
the average of 9 per cent across UK industry.
This lobbying has finally paid off with the
very welcome announcement by government
that there is to be a new Industry Council established for the tourism and hospitality sector
along the lines of other industry councils that
have been established to support other sectors.
The Council will be made up of 22 members
representing industries engaged in transportation, hospitality, entertainment, travel and
accommodation. It is designed to be a partnership between the government and the tourism
and hospitality sector and has a mandate to
improving skills, increasing the quality and
quantity of jobs and boosting enterprise. This
will be achieved by developing best practice.
One of the key aims of the Council will be
to build on the work already announced by
the Department for Business Innovation and
Skills (BIS), who earlier this year said tourism
and hospitality would be part of the trailblazers programme – an initiative designed
to develop clear and concise apprenticeship
standards in UK industries. The Council will
be co-chaired by the Tourism Minister, the
Minister for Skills and Enterprise, and Simon
Vincent, a senior industry representative from
Hilton Worldwide. Being a cross-governmental industry council will mean the combined
resources of DCMS and BIS will be brought
to bear on resolving some of the issues that
prevent the tourism industry providing even
greater growth and employment opportunities. This couldn’t be more welcome.
8

Inbound tourism draws revealed
More than half of Chinese visitors to Britain
would head to a ‘historic city’ outside of
London for a UK-based vacation, while 48
per cent of Egyptian tourists would make
a beeline for the coast, according to new
data on overseas visitor habits.
The research, commissioned by
VisitBritain as part of the 2013 Anholt GfK
Nations Brand Index Survey, asked approximately 20,000 people from 20 different
countries around the world where they
would most like to stay on a trip to the UK. Coastal settings like Cornwall proved hugely popular
Unsurprisingly, London proved a big
draw – having recently been crowned the of Britain’, while 40 per cent of Turks said the
world’s most popular destination with over- same. Britain’s shorelines have been identified
seas tourists – however, the research threw up as a key driver of future tourism growth.
some surprising regional preferences.
And despite the odd anomaly, London
For instance, both Chinese and Russian still remains a huge draw in Europe, with
respondents chose ‘historic British cities’ neighbouring nations including the French,
(excluding London) as their top destination. Germans, Italians and Polish choosing the ‘Big
Around 52 per cent of Chinese would make Smoke’ as their number one UK destination.
this their number one stop, while 45 per cent
“We have a wealth of destinations and
would head for the traditional English coun- beautiful countryside to attract international
tryside. The rural life was also a big draw for visitors, as well as a capital city that is a global
Swedish, Canadian and Australian visitors, star,” said Patricia Yates, director of strategy
while South Africans said the countryside and communications at VisitBritain.
was their favourite UK attraction.
“Our campaigns highlight the Scottish highElsewhere, Egyptians and Turks revealed lands, the Welsh Coastal Path, Shakespeare
they like our beaches nearly as much as Country and the Lake District to ensure that
the Brits love theirs. Around 48 per cent of the economic benefits of tourism are spread.
respondents from Egypt chose ‘coastal areas Details: http://lei.sr?a=G8x9U

NI tourism visitors stay ﬂat but spending up
Despite inbound tourism figures holding
steady, Northern Ireland’s tourism sector
saw revenues jump £33m last year to £723m.
The latest government statistics show
that a high-profile year – which saw the
hosting of the G8 summit in Fermanagh
and the recruitment of Liam Neeson to
front a new marketing campaign – had little impact on Northern Ireland’s ability to
attract greater numbers of people.
The number of those visitors coming to
Northern Ireland for a holiday was 632,000,
virtually unchanged from 2012.
Meanwhile, the growth in revenues came
predominantly from the additional spending of people travelling from Great Britain The Giant’s Causeway is now the country’s top attraction
in order to visit friends and family.
The calendar year of 2013 also saw Giant’s tourism minister Arlene Foster welcomed the
Causeway in County Antrim displace Titanic figures, which she described as encouraging.
Belfast as the most popular attraction.
“Our key programme for government tarThe Causeway saw visitor numbers jump 44 gets for visitor numbers and tourism revenue
per cent to 754,000, while Titanic Belfast had have been achieved for 2013,” she said.
604,000 visitors, down nine per cent on 2012.
“This keeps us on track to succeed in making
Regardless of the stagnation in the num- tourism in Northern Ireland a £1bn industry
ber of holidaymakers attracted, Northern Irish by 2020.” Details: http://lei.sr?a=a7f2V
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SPORTS LEISURE
FACILITIES FORUM
26th June 2014
Madejski Stadium, Berkshire

Effective sport and leisure facility
operations lead to high performance
levels and customer retention
The Sports & Leisure Facilities Forum will provide an
insight into the latest technology, innovations and
developments across all aspects of the sports & leisure
facilities business and is designed to help advance
your projects and increase ROI, regardless of where
you are in the buying cycle.

For supplier companies, you
have the opportunity to meet,
network and create future
business relationships with
potential clients who have a
genuine need for your
company’s products
& services.
Enjoy a relaxed and
stress-free way to discover
resolutions to operational
problems
Meet with solution providers
who can help you to run the
non-core aspects of your
sports venue by providing a
range of services
Attend your choice of
one-to-one
business meetings and
interactive seminars
Network with fellow
professionals
Complimentary delegate
attendance

For further information or to
book your place contact:
Delegate: Robert Wye
Supplier: Emma French
01992 374100
sports@forumevents.co.uk
www.forumevents.co.uk

Supported by

Media Partners

Keep updated. Subscribe today…
Our publications feature up to the minute news, proﬁles, interviews
and reports, plus the latest industry opinions and issues debated
as they happen – in every sector of the leisure industry
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David Lloyd Leisure (DLL)
has announced the launch of
a high street-based personal
training concept, which will
be trialled in three locations
from the end of September.
The first DL Studio site will
open on Upper Richmond
Road in Putney, London, while
a second location is expected
to follow in Winchester - subject to planning consent.
A third site is being planned
in the centre of London and
DLL is looking to roll-out the
format on a wider scale. The
first three DL Studios represent a £500,000 investment.
It is anticipated the new
concept will provide one- The first DL Studio is due to open in Putney by the end of September
to-one personal training
sessions, exercise classes and group training provides a complementary alternative to the
run by DLL-qualified instructors.
traditional gym and brings an exciting new
DLL chief executive Scott Lloyd said: “The offer to the high street.”
creation of our new studio training concept Read more: http://lei.sr?a=I9l8e

175 Travelodge hotels are to receive a renovation

KiXm\cf[^\j\Zli\j]lkli\
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Travelodge has moved to secure its future
after agreeing a financial restructuring,
while also initiating a Company Voluntary
Arrangement (CVA).
The chain worked with GoldenTree Asset
Management, Avenue Capital Group and
Goldman Sachs on the restructuring, which
will see £75m injected into the group.
Travelodge’s portfolio will receive a £55m
investment to refurbish 175 hotels, while its
debt will be reduced from £635m to £329m
– £235m of which is written off.
Read more: http://lei.sr?a=E0O5d
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PAUL DEIGHTON
LOCOG’s CEO on
delivering the Games
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Half of young adults across the UK have been
“inspired” to participate in sport as a result of
the London 2012 Olympic Games, according
to new research from Deloitte.
The professional services firm surveyed
2,000 people between the ages of 16- and
35-years-old as part of the study, with 18 per
cent intending to take up a new sport.
A further 27 per cent are planning to participate more in an existing sport or activity, while
5 per cent said they would look to do both.
Team GB’s cycling success during the Games
has led to 46 per cent of survey respondents
intending to take up the sport, while 40 per
cent are planning to start swimming.
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RECRUITMENT
OPPORTUNITIES
at Westcroft Leisure Centre
and other sites in Sutton, London.
image: jacksterd/flickr

CAPITALISING
ON THE 2012
OLYMPIC AND
PARALYMPIC
GAMES
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www.sportsmanagement.co.uk

For further details see our
full advert inside or visit...
www.leisureopportunities.com/
everyoneactive
Everyone Active manages this facility
on behalf of Sutton Council.

London 2012’s ambition is to “inspire a generation”

Across the group, it was younger participants - those aged between 16- and 18-years-old
– who were found to be most enthusiastic, with
63 per cent inspired by the Olympics.
Details: http://lei.sr?a=G8R9I
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For sports managers and policy
makers who want to keep briefed
on the latest developments in
facility provision, funding, policy
partnerships and development

Keep up to date with the
health & ﬁtness market by
reading the leading title for
the industry. Includes spa,
europe and world specials

The fortnightly recruitment,
training, property and news
publication which gets you
the right job or the perfect
candidate for your vacancy
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leisure management
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The magazine for professionals
and senior policy-makers. Leisure
Management looks at the latest
trends and developments from
across all leisure markets

Everything you want to know
about the visitor attractions
market, from theme parks,
museums and heritage to science
centres, zoos and aquariums

Read about the investors,
developers, designers and
operators who are shaping
the rapidly emerging
global spa sector

subscribe online: www.leisuresubs.com
Alternatively call our subsline +44 (0)1462 471930
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Voya seals airline product tie-up

Meditation actually boosts
brain activity, says study

Irish airline company Aer
Lingus will be offering handharvested seaweed skincare
products by Voya as part of its
in-flight amenities service for
its business class customers.
The Irish seaweed company, Voya, is a family
business that’s gaining a reputation for its products and
treatments offered in leading
spas around the world, such
as the Four Seasons, St Regis
Ritz-Carlton, Canyon Ranch
and Waldorf Astoria.
Aer Lingus will offer pas- Voya’s products from the sea are taking to skies to be sold in-flight
sengers of its business class
lounges a Voya refreshing facial towelettes, mineral deficiencies common amongst
hydrating facial crème and hydrating lip balm Europeans, Voya has added to its seaweedwith a further option to buy a Voya travel based product range. In 2012 Voya had over
bag which includes a body wash, moisturiser, 100 products, with sales of around 40 per cent
shampoo, conditioner and soap.
in direct retail and 60 per cent in the profesOwned by the Walton family, the business sional spa market. In an interview with Spa
dates back to the early 1900s when there were Business 2012, Q3, page 78, Mark Walton
several hundred seaweed bathhouses scattered – cosmetic researcher and scientist for the
around Ireland’s coast – with a particular con- business – explained that he and his family
centration in Sligo in the north-east.
had to work harder at retailing the business’
Used to treat conditions such as psoria- products in Ireland, the UK and Europe.
sis, eczema, rheumatic pains and to treat Details: http://lei.sr?a=A6m9V

Brain activity is greater during meditation
than during periods of idle rest, refuting the
idea that meditation is used to empty the
mind – according to a study by neuroscientists from Norway and Australia.
Scientists from Norwegian institutes
and The University of Sydney used functional magnetic resonance image (fMRI)
scanning to determine what goes on in the
brain during Acem Meditation – mindful
relaxation technique based on modern
psychology and scientific research. Areas
of the brain which are less activated during meditation include those involved
in processing memories and emotions.
Details: http://lei.sr?a=U3j6a

The wellness facilities now measure 290sq m

Mandarin Hyde Park opens wellness centre
Mandarin Oriental Hyde
Park, London has opened a
new results-oriented wellbeing facility, with fitness
packages provided by the
exclusive health and fitness consultancy, Sculpt,
to complement the existing
eight treatment room Spa at
Mandarin Oriental.
Mandarin Oriental Hyde
Park has teamed up with
Sculpt to offer members training guidance from experts,
such as former international
swimmer David Jones, to
provide personal training,
nutrition, swimming coaching, physiotherapy, Pilates and
yoga in the new centre.
The fitness centre will be available to a limited private membership
The new facility is a fitness
centre, with Technogym machines and a 17m Kinesis Vision Unit and the InBody Analyser
(55.8ft) swimming pool – open to limited private measures the guest’s overall fitness. The female
membership with London residents in mind.
changing area has a steamroom and the male
Time efficient and structured workouts for changing area includes a sauna. Ice fountains
beginners, intermediate and advanced levels of and experience showers are located in both
training are programmed by the Technogym areas. Details: http://lei.sr?a=G6K4w
© CYBERTREK 2014
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Beachside Jersey Health
Club & Spa reopens
L’Horizon Beach Hotel & Spa, situated on
the white sands of St Bredale’s Bay, Jersey,
opened its refurbished and expanded
Health Club & Spa on 2 June.
The investment of £800,000 in the wellness facilities includes six treatment rooms,
a self-contained relaxation area, a sleep
room with five ergonomic beds, plus two
manicure and pedicure stations.
“With the help of Glasgow-based interior
designers, 10 Design, and Jersey contractors Style Shopfitting, we have converted
140sq m (1,507sq ft) of what was previously conference space into expanded
wellness facilities which now measure
290sq m (3,122sq ft),” group manager for
Handpicked Hotels’ health and spa clubs,
Lesley Bacon, told Leisure Opportunities.
The spa will use products by Elemis,
offering up to seven different facial
treatments, but the facility itself will
be run by Handpicked Hotels. Built
in 1850, the beachside L’Horizon
features 106 bedrooms, two restaurants and a large beachfront terrace.
Details: http://lei.sr?a=W3w4U

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital
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ATTRACTIONS
Attractions Management
launches AM2 magazine

Chester Zoo: major new expansion

Leisure Media and Attractions Management
have officially launched AM2 – the first jobs
and news magazine for the global visitor
attractions industry – as of 1 June.
AM2 will be published every two weeks,
but will keep readers up to date in between
each edition with a whole raft of digital
news feeds and exciting services, including a new website – www.am2.jobs – an
ezine, instant news alerts, RSS feed and
social media infrastructure on Twitter,
Facebook, LinkedIn and Pinterest.
The magazine will be produced in a wide
range of formats so you’ll be able to enjoy it
on the Digital Turning Pages system, as well
as by downloading a PDF. Or if you prefer
paper, you can subscribe to the print edition.
In addition, AM2 will also offer a full
recruitment advertising service managed by Ricky Popat (+44 (0)1462 471907.
Details: http://lei.sr?a=R7a9a

Jamie Christon, MD of
Chester Zoo, has revealed the
masterplan for the attraction’s
second wave of expansion,
which will follow the completion of the zoo’s Islands
project in December this year.
Islands is scheduled to open
to the public in May 2015.
The 111 acre (50 hectare) zoo has earmarked an
additional 389 acres (157.4
hectares) of space for its second wave of development.
Christon revealed ambitious
plans are in the works,, saying “We have outline planning
permission for a 150-bedroom Chester Zoo has a number of big plans beyond its Islands project
hotel and we’re also planning
to remaster the core zoo to bring it up to the being made by the zoo and other parties.
same standard as our Islands project.” Once
Architectural firm Dan Pearlman – which has
open, Islands will be “one of the top five zoo also worked on zoos in Hannover and South
projects anywhere in the world,” according to Korea – is leading the project, while engineerChriston.
ing company Laing O’Rourke was awarded the
The Islands project, which will be the same build after a nationwide tender process.
size as seven full-size football pitches, will be an
One of the zoo’s most significant developimmersive experience, themed as an expedition ments is its Heart of Africa project – an area
through Indonesia, “following in the footsteps which will match Islands in size, with a projected
of the explorers and adventurers as you travel opening of 2020. Designs originally included
and explore between the various islands.”
a £90m Rainforest Biome, though plans have
Christon said the idea behind the Islands been revised due to funding cuts and are still
project is to raise public awareness on the plight being formulated. The zoo is also planning to
faced by animals in the Indonesian region and refurbish Victorian mansion Oakfield House.
to show people what conservation efforts are Details: http://lei.sr?a=N8u5A

Thorpe Park has had an Angry Birds makeover

Visitors ﬂock to Thorpe Park
for new Angry Birds attraction
The Angry Birds brand has nested at
Thorpe Park following the opening of the
brand new Angry Birds Land, with a large
area of the park having been redeveloped
to include the globally popular IP.
The park now includes the world’s first
Angry Birds 4D experience, telling the tale
of the Angry Birds through a high-paced
experience, including timed air gusts, water
jets, smoke blasts and more, to immerse
guests in the themed adventure.
Thorpe Park’s 100ft (30.4m) drop tower
has undergone the Angry Birds rebranding,
while a new dodgems attraction, plus retail
and catering outlets are now also adorned
with the Angry Birds’ colours.
Coming from humble beginnings as an
iPhone app, Angry Birds has been a major
hit since its emergence in 2009, with a
number of branded attractions coming to
market and even an animated movie due to
be released at some point in 2016.
Details: http://lei.sr?a=m9e8P
12

Plans revealed for planetarium build in Kent
Plans have been outlined for what
would be one of the UK’s largest
space centres, with an observatory
and 200-seat planetarium, to be
constructed in Ashford, Kent.
The multi-million pound scheme
would be located to the south of
Ashford, in an area where visitors
to the centre can benefit from lower
light pollution. The facility would
also include a research laboratory
with six state-of-the-art telescopes Romney Marsh is one of the UK’s best locations for stargazers
that could be used remotely by scientists from across the globe.
submitted some funding bids and we are
Visitor attractions would include a cin- already looking at planning regulations, where
ema and hands-on exhibits, while conference the centre could be located and transport links.
facilities will also be included. Ashford
“We haven’t got an exact location as
Astronomical Society (ASS) has already put yet, as that will depend on the availabilin funding bids for the development, though ity of land, but it will likely be away from
the town, out towards Romney Marsh
an exact figure has not been released.
“I am confident this will become a real- where we have these amazing dark skies.”
ity,” said Drew Wagar, AAS chair. “We have Details: http://lei.sr?a=C9S5J
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HOTELS
How many people
does our industry
actually need?
PETER DUCKER
is chief executive of the
Institute of Hospitality

I

f the industry’s workforce is to expand,
productivity levels need to increase.
One of our industry’s most publicised aims – repeated last week at the
British Hospitality and Tourism Summit – is
to create 300,000 new jobs by 2020. That’s
some 43,000 new jobs every year for the
next seven years. How feasible is this?
Even in the heady period of economic
growth between 2000 and 2008 the UK
accommodation and food service workforce
only grew by an average of 22,200 per year.
Could this period of expansion be repeated
and even doubled in the next seven years?
In the last few years of high unemployment, disproportionately amongst the
young, it is easy to understand the reasons
behind stating such goals. But would such
growth even be desirable for the industry?
Labour is the greatest cost item in every
hospitality business and it is again on the
rise, particularly in light of new auto-enrolment pension obligations. No employer is
going to create a job simply for the sake of it.
Successful businesses are therefore continually striving to achieve higher levels of
productivity. It is the golden thread that separates success from failure. Statistics show
that productivity varies massively in our
industry. Research highlighted in our new
publication Hospitality Digest 2014 shows
that in the hotel sector, sales revenue varies between £2.14 and £18.44 for every £1
spent on labour. David Battersby’s article
contains indispensable tips on how every
business can boost its productivity.
In the rush to be active in job creation,
little mention is ever made of the industry’s
productivity levels. Can we really create so
many new jobs when there is a big question mark over how efficiently employers use
their existing staff? According to People 1st,
there are some 400,000 hospitality staff (20
per cent of the workforce) who do not have
the full range of skills required.
If the existing workforce is working at
only 80 per cent capacity or less, as the evidence suggests, recruiting more and more
workers will not make the industry more
efficient, which must be the ultimate aim if
profitability is to be maintained.
14

Stelios poised to ﬂoat easyHotel
The founder of easyJet, Sir Stelios
Haji-Ioannou is set to push a highprofile listing for his easyHotel
company in a bid to raise up to £60m
on London’s alternative investment
market to fund expansion.
It is not yet clear how big a stake
the company is looking to sell in
this initial public offering, or what it
hopes to be valued at, but the funds
raised are to fuel growth across
European cities, as well as to repay
a loan to easyGroup. The announcement comes as the latest in a flurry Stelios Haji-Ioannou’s ‘easy’ brand covers a number of firms
of IPO rumours and activity around
the leisure sector in recent months.
“I will retain a significant minority stake postFollowing Merlin’s public listing at the back IPO, and I am delighted to hand over to a
end of last year, there have been rumours of a strong board with a clear growth strategy to
float for Prestbury Investments – the property take this company to become one of the best
company which owns a number of Merlin’s real known hotel brands in the world.”
estate portfolio. This was followed by the latThe chain – which is fully-owned by easyest speculation in the long-running saga over Group Holdings – was launched in 2004 and
whether Virgin Active will go public, with a has 20 hotels, 17 of which operate as franchises.
£1bn-plus deal apparently in the offing.
Seven of these are in London, with two more
“EasyHotel is raising money to accelerate in Scotland and the remainder spread across
growth at a much faster rate than I could have Europe, Johannesburg and Dubai.
grown it as a private company, whilst enabling
It is one of the many firms under Hajime to spend more time on my diversified port- Ioannou’s “easy” brand, including easyGym.
folio of other investments,” said Haji-Ioannou. Details: http://lei.sr?a=w4M8K

De Niro’s Nobu Hospitality hits Shoreditch
Nobu Hospitality – a chain famous
for its Michelin-starred sushi, celebrity partners including Robert de Niro,
and its glitterati clientele – is planning
to open its first hotel in Europe.
The site, located in the Shoreditch
area of London, will be built in the
chain’s signature ‘east meets west’ style.
London-based Ben Adams Architects
and Californian Studio PCH are collaborating to formulate a concept for
the overall design of the project.
The hotel, currently under construction, is due to open in Q1 of 2016. It
will feature 156 rooms, a state of the art
fitness centre and a large selection of Nobu hotel will feature a triple height restaurant and bar
meeting and banqueting spaces.
Trevor Howell, chief executive of
each level, attempting to create a ‘fun-luxury
Nobu Hospitality noted this would be the experience’ as well as keeping the brand’s cool
company’s first European hotel and that the persona at the forefront of the design.
chain is “continuing to expand its global hotel
The site has sparked some controversy as its
footprint with a robust development pipeline, previous designer Ron Arad, who was replaced
while working with the best strategic partners.” by Ben Adams Architects after the initial planArchitecturally, Nobu Hospitality is aiming ning stage, said he “shocked” when he saw the
to reflect its values within the new construc- latest designs, claiming that major elements had
tion. Five stories will be stacked on top of “undoubtedly” came from his original plans.
each other with fractured beams overhanging Details: http://lei.sr?a=r9D2q
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To
Let

Freehold

A fantastic opportunity to
acquire a prime Family
Entertainment Centre
Lowestoft - South Pier
.
.
.
.
.
.
.

Prime seaside location
Shore based freehold
Signiﬁcant amusement arcade
Fully refurbished modern bar
Concession income of £33,000 per annum
Healthy net proﬁt margin
EPC rating – D

For more information please contact:
Richard Baldwin on 0113 2808039
richard.baldwin@gva.co.uk

gva.co.uk/7083
08449 02 03 04

Soft Market Testing
Opportunity

A Diverse Leisure Portfolio in the
Mendip District of Somerset
OHLVXUHVSRUWVYHQXHVVHUYLQJWKHSULQFLSDOSRSXODWLRQ
FHQWUHVZLWKLQ0HQGLSFRPSULVLQJ
 )URPH/HLVXUH&HQWUH)URPH
 :HOOV/HLVXUH&HQWUH:HOOV
 6WURGH6ZLPPLQJ3RRO )LWQHVV&HQWUH6WUHHW
 7RU6SRUWV /HLVXUH&HQWUH*ODVWRQEXU\
 6KHSWRQ0DOOHW/LGR6KHSWRQ0DOOHW
&DSLWDOLQYHVWPHQWDQGLQQRYDWLRQLQYLWHGWRVHFXUH
DVXVWDLQHGOHLVXUHSURYLVLRQ
7ROHWRQPHGLXP²ORQJWHUP)5,OHDVHV
$QQXDOUHQWDORIIHUVLQYLWHGIRUWKHSRUWIROLRRUSDUWVWKHUHRI
For more information please contact:
Ben Brown on 0121 609 8395
ben.brown@gva.co.uk

PROPERTY & TENDERS

For
Sale

gva.co.uk
08449 02 03 04

FOR SALE
Leisure Development Land,
Burry Port, SA16 0FB

South Hams District Council and West Devon Borough
Council (The Councils) are committed to high quality
leisure provision and provide 6 leisure facilities between
them. They currently have management arrangements
which expire in 2016. The Councils are keen to gauge
interest in future management of the facilities prior to
commencing on a formal procurement process.
As a result the Councils are seeking informal expressions
of interest from interested parties and have engaged
RPT Consulting to advise them through the process.
If this is of interest to you please contact Robin
Thompson on robinthompson@rptconsulting.co.uk
or 07584 486 046 to receive a brieﬁng pack on the
current portfolio.

An excellent opportunity to develop a Caravan &
Camping Site with potential for approximately
80 pitches - Subject to Planning
Approximately 6 Acres (2.5 Hectares) of amenity land
within the Millennium Coastal Park. The site occupies a
prime location next to the Burry Estuary, a short distance
from Burry Port Harbour and local tourist attractions.
Long Leasehold available subject to negotiation.
All Enquiries contact Stephen Dawson,
Corporate Property, Carmarthenshire County Council
Telephone: 01267 246222

CLOSING DATE FOR CONFIRMATION
OF INTEREST IS 23rd JUNE 2014
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£16.7m grant awarded to Southbank Centre

The winning design from NHM for redevelopment

Niall McLaughlin to revamp
Natural History Museum
The Natural History Museum (NHM) has
announced Niall McLaughlin Architects,
in collaboration with Kim Wilkie, as the
winners of their Civic Realm competition
to come up with a redesign for the grounds
of the historic London attraction.
Niall McLaughlin was chosen from a
shortlist of five architectural practices
also including Stanton Williams, Grant
Associates, Land Use Consultants and BIG.
The Civic Realm competition was
launched to help address visitor engagement, care of the collection and renewal
of the building, as part of a wider masterplan development framework created
in 2012 for the five-million visitor a year
attraction. http://lei.sr?a=d9e9P

Work starts on £80m
Crescent leisure project
Construction work on an £80m leisure
development in southwest Leicestershire
has begun month, with the project aiming
to regenerate Hinckley town centre.
The Crescent development, a joint
project by the Tin Hat Regeneration
Partnership and Hinckley and Bosworth
Borough Council, will see the construction
of a Sainsbury’s supermarket with an integrated car park and a five-screen Cineworld
multiplex cinema, plus family restaurants.
The project is earmarked to open in
autumn 2015, with Bowmer & Kirkland to
carry out construction work at the site, based
on designs from TP Bennett Architects.
The long-running project has not been
without issues though, with Sainsbury’s
threatening to pull out of the development at one point last year, while The Tin
Hat Partnership was also helped out by the
Borough Council, which invested £7m in
the form of a short-term rolling loan to
push the project forward.
The project underwent construction
on Monday 2 June, based on a planning application that was approved by
councillors in December of last year.
Details: http://lei.sr?a=F3d5r
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The Southbank Centre,
London, is to receive funding
from Arts Council England to
carry out part of a conservation project across the site.
The £16.7m grant will
fund the repair and maintenance of the Queen Elizabeth
Hall, Purcell Room and the
Hayward Gallery. Starting in
2015, the project will begin to
address an accumulated backlog of £24m worth of repairs.
Arts Council England
will meet 70 per cent of the
required conservation budget,
while the centre is planning The Hayward Gallery at London’s Southbank Centre will be under repair
to raise the rest of the funds
from trusts, philanthropists and visitors.
generously supporting the urgent repair…
Rick Haythornthwaite, chair of the This is an important step following the delay
Southbank Centre, said: “We are very to our Festival Wing scheme in February.”
grateful to Arts Council England for so Details: http://lei.sr?a=J4a3x

£370m mixed-use ‘village’ for Islington
A new £370m mixed-use ‘village’ is to be built in Islington
on the site of the former North
London Sorting Centre, which
has been operated by the
Royal Mail since 1904.
Developer Sager Group
is behind the plans for the
500,000sq ft (46,452sq m)
mixed use Islington Square
project, which will feature
170,000sq ft (15,794sq m) of
retail and leisure space along
with 356 residential units.
CZWG Architects assisted
with the design, while The development will include shops, cafes, restaurants and a health club
Cushman & Wakefield will
work alongside Orme Retail and Shelly negotiations with a number of occupiers to
Sandzer as letting agents for the retail and lei- take key elements of the scheme.
sure aspect – which will include shops, cafes,
Sager’s construction programme is
restaurants, a health club and cinema.
expected to last approximately 24 months,
Sager has owned the majority of the site for with the plan – all being well – enabling
a number of years while it obtained detailed retailers to open in time for Christmas 2016.
planning consents. It is now in advanced Details: http://lei.sr?a=G6D2W

Public to be consulted over South Shields development
Planners are to begin discussions with the
public over a proposed £100m mixed-use
redevelopment of South Shields town centre.
South Tyneside Council and developer
Muse Developments are expected to showcase first-stage development plans to locals,

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

with alterations being put forward to provide
a positive impact to all areas of town life.
These will include improvements to
shopping and leisure facilities, as well
as travel and access around the town.
Details: http://lei.sr?a=y6B2f

Twitter: @leisureopps

© CYBERTREK 2014

TO ADVERTISE call +44 (0)1462 431385 email leisureopps@leisuremedia.com

INDEPENDENT NO NONSENSE ADVICE
Are you thinking of buying, selling, reviewing
or leasing health & ﬁtness sites in 2013?
CONTACT THE PROFESSIONALS:
Lyndon Yeomans Property Consultants LLP
11 Savile Row, London W1S 3PG
Tel: 020 7437 9333

www.lyndonyeomans.co.uk

Isle of Wight
property experts
covering all
sectors of the
leisure industry.

TO ADVERTISE IN THE
PROPERTY DIRECTORY

Hose
Rhodes
Dickson

please contact
Simon Hinksman on
(01462) 471905
or email
property@leisuremedia.com

CONTACT: 01983 527727
Nick Callaghan, Lisa Mercer or Janet Morter
www.hose-rhodes-dickson.co.uk

LEISURE PROPERTY FORUM

For membership information
please contact Michael Emmerson
info@leisurepropertyforum.org

CORPORATE MEMBERS’ DIRECTORY
3D Reid Ltd
Tel: 0121 212 2221
www.3dreid.com
Addleshaw Goddard
Tel: 0207 160 3057
www.addleshawgoddard.com
Alan Conisbee & Associates Ltd
Tel: 020 7700 6666
www.conisbee.co.uk
Angermann Goddard & Loyd
Tel: 020 7409 7303
Ashurst LLP
Tel: 020 7638 1111
www.ashurst.com
Barclays Bank Plc
Tel: 07775 546372
BNP Paribas Real Estate
Tel: 0207 484 8132
Brook Street des Roches LLP
Tel: 01235 836614
www.bsdr.com
Burrows Little
Tel: 020 77249783
www.burrowslittle.com
CB Richard Ellis Ltd
Tel: 020 7182 2197
www.cbre.com
CgMs Consulting
Tel: 020 7583 6767
www.cgms.co.uk

Chesterton Humberts
Tel: 020 3040 8240
Christie & Co
Tel: 0113 389 2700
www.christiecorporate.com
Citygrove Securities Plc
Tel: 020 7647 1700
CMS Cameron McKenna LLP
Tel: 020 7367 2195
www.cms-cmck.com
Colliers International
Property Consultants Ltd
Tel: 020 7487 1710
www.colliers.com/uk
Cosmo Restaurants Group
Tel: 447843690500
Cripps Harries Hall LLP
Cushman & Wakefield LLP
Tel: 0207 152 5278
www.cushwake.com
Davis Coffer Lyons
Tel: 020 7299 0700
www.coffergroup.co.uk
Deloitte
Tel: 0207 3033701
DKAhp
Tel: 020 7637 7298
www.dkallp.com
E3 Consulting
Tel: 0345 230 6450
www.e3consulting.co.uk

ES (Group) Limited
Tel: 0207 955 8454
www.edwardsymmons.com
Farrer & Co LLP
Tel: 020 3375 7253
www.farrer.co.uk
FHP Property Consultants
Tel: 0115 950 7577
Finers Stephens Innocent LLP
Tel: 020 7344 5312
www.fsilaw.com
Five Guys JV Ltd
Fladgate LLP
Tel: 020 3036 7000
www.fladgate.com
Fleurets Limited
Tel: 020 7280 4700
www.fleurets.com
Forsters LLP
Tel: 020 7863 8333
www.forsters.co.uk.
Freeth Cartwright LLP
Tel: 0845 271 6775
www.kimbellsfreeth.com/hospitality
Gala Leisure Limited
Tel: 0208 507 5445
www.galacoral.com
Genting Casinos
Tel: 0118 939 1811
www.gentingcasinos.co.uk
Gerald Eve LLP
Tel: 020 7333 6374
www.geraldeve.com

PROPERTY DIRECTORY

RETAIL AND LEISURE EXPERTS

www.leisurepropertyforum.org
GVA
Tel: 020 7629 6700
www.gva.co.uk
Hadfield Cawkwell
Davidson Limited
Tel: 0114 266 8181
www.hcd.co.uk
Holder Mathias
Tel: 0207870735
Indigo Planning
Tel: 020 8605 9400
www.indigoplanning.com
James A Baker
Tel: 01225 789343
Jeffrey Green Russell Ltd
Tel: 020 7339 7028
John Gaunt & Partners
Jones Lang Lasalle
Tel: 020 7493 6040
www.joneslanglasalle.co.uk
Knight Frank LLP
Tel: 020 7861 1525
Land Securities
Properties Limited
Tel: 020 70245262
Legal & General Investment
Management
Tel: 020 3124 2763
www.lgim.co.uk
Matthews & Goodman
Tel: 020 7747 3157
www.matthews-goodman.co.uk

Plus there are more than 70 other companies represented by individuals.

Merlin Entertainments
Group Ltd
Tel: 01202 493018
www.merlinentertainments.biz
Mitchells & Butlers
Tel: 07808 094672
www.mbplc.com
Montagu Evans LLP
Tel: 020 7312 7429
Odeon & UCI Cinemas Ltd
Tel: 0161 455 4000
www.odeonuk.com
Olswang
Tel: 020 7067 3000
www.olswang.com
Pinders
Tel: 01908 350500
www.pinders.co.uk
Pudney Shuttleworth
Tel: 0113 3444 444
www.pudneyshuttleworth.co.uk
Rank Group Plc Gaming Division
Tel: 01628 504000
www.rank.com
Reed Smith LLP
Tel: 020 3116 3000
www.reedsmith.com
Restaurant Property
Tel: 020 7935 2222
www.restaurant-property.co.uk

Rileys Sports Bars Ltd
Roberts Limbrick Ltd
Tel: 03333 405500
www.robertslimbrick.com
RTKL
Tel: 020 7306 0404
www.rtkl.com
Savills (UK) Ltd
www.savills.com
SRP Risk & Finance LLP
Tel: 0208 672 7707
www.s-r-p.co.uk
Substantia Acquisitions Ltd
Tel: 020 060 6406
www.subacq.com
The Leisure Database Co
Tel: +44 (0)20 3585 1441
www.theleisuredatabase.com
TLT LLP
Tel: 0117 917 7777
www.tltsolicitors.com
Tragus Group
Tel: 020 7121 6432
www.tragusgroup.com
Trowers & Hamlins LLP
Tel: 020 7423 8084
www.trowers.com
Wagamama Ltd
Tel: 0207 009 3620
www.wagamama.com
Willmott Dixon
Construction Ltd
Tel: 01932 584700
www.willmottdixon.co.uk
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TRAINING
TM

The Awarding Organisation of Choice

Start offering
an Active IQ
qualification
today and
help fill the
skills gap.
Active IQ has a range of
qualifications includeing
Active Leisure, Personal
Training, Fitness
Instructing, Level 4,
Massage, and many more.
So, how can we help you?

0845 688 1278
activeiq.co.uk/skillsgap
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Fitness First issues staff training pledge
Fitness First has hit out at the lack
of supervision in UK health clubs,
producing research carried out with
YouGov which claims Brits spend ‘up
to 13,500 hours’ working out in low
cost gyms unsupervised each week.
The research also states 88 per cent
of UK gym-goers (from a sample of
2,996 adults) believe having fitnessqualified staff in gyms is important.
In a move that could be viewed
as a dig against the 24-hour low
cost gyms bidding to tempt away
Fitness First members, the company
announced it will invest £10m up to
2017 to boost staff expertise.
The money will support Fitness Many gym-goers think that staff supervision is important
First’s specialist training syllabus
– which deploys elements of behavioural we must go further to respond to that,” said
psychology, sports-science, neuro-linguistic UK managing director of Fitness First Martin
programming (NLP) and emotional quotient Seibold. “Gyms should be welcoming and there
(EQ) training – with all 2,000 members of staff should always be fitness-qualified experts on
expected to have completed by the end of year. hand to give advice, support and encourageThe company also pledged that the entire UK ment. Experience tells us that these factors are
workforce will have an NVQ level two fitness crucial in helping people to remain motivated,
qualification by the end of 2015.
and to achieve the results they want.”
“The UK gym industry has come a long way
The 13,500 figure was calculated by extrapoin the last few years, but gym-goers or not, lating estimates on supervision hours in 196 ‘low
the vast majority of Brits say supervision and cost’ gyms from the 2013 State of the UK Fitness
fitness expertise are important to them, and Industry report. Details: http://lei.sr?a=5h7t8

Leisure initiatives bring hope to jobless
Young people and the unemployed
are being offered the chance of
a career in the leisure industry
through a raft of new initiatives.
The leisure industry has a long tradition of creating employment and
helping people into work, serving as
one of the key creators of jobs and
opportunities during the depths of
the recent double-dip recession.
Job seekers looking for employment
at gyms are being given the chance
to broaden their skill sets through a Lifeguarding and swim instructor classes are among the offerings
swimming training initiative.
From June, Swim UK will be giving free as a dedicated work experience placement and
places on its new Level 2 Exercise and Fitness a guaranteed interview for casual work.
courses to those over 19 and receiving Job
The aim is to try and decrease unemploySeekers Allowance or similar benefits. School ment within Oldham, while also benefiting the
and college leavers are also able to apply.
company by identifying talented local individMeanwhile, Oldham Community Leisure uals who can be trained to work within OCL.
(OCL) has embarked on a similar scheme to
Elsewhere, the Doncaster Culture and
give career training and job opportunities to Leisure Trust (DCLT) launched its Sector
Based Work Academy roughly a year ago,
unemployed residents in the town.
The Fit4Work scheme offers unemployed with the scheme recently attaining an impresindividuals free training in careers such as sive 96 per cent learner satisfaction rate.
swim instructing and pool lifeguarding, as well Details: http://lei.sr?a=V2e9C

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital

Twitter: @leisureopps
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LEISURE OPPORTUNITIES TRAINING DIRECTORY call +44 (0)1462 431385
TM

The Awarding Organisation of Choice

SINCE 1998

Start your career
with one of our
Level 3 Instructor
Courses

help the UK’s workforce by offering
them a range of qualifications from
active Iq. help us to keep britain great

UPCOMING COURSES
*Level 3 First Aid Instructor 5-day courses:
JULY
Glasgow, Durham, Salisbury and Chatham
$8*7HOIRUG/HLFHVWHUDQG%ULVWRO
Level 3 Health and Safety compliance 5-day courses:
JULY
Oxford
$8*&KDWKDPDQG*ODVJRZ
Level 3 Food compliance 4-day courses:
JULY
Lincoln
SEPT
Durham

we offer a wide range of qualifications
suitable for a variety of industries.
So, how can we help you?

 On-site instructor trainingg available at reduced rates
Either Compliance course can be combined with the First Aid Instructor course
to create a 10 or 9-day Compliance Instructor course.
*Includes the Level 3 Award in Education and Training (formerly PTLLS).

Nuco Training Ltd | Tel: 08456 444999 | Email: sales@nucotraining.com

leisureopportunities

www.nucotraining.com
www.nucotraining.com

Partner

0845 688 1278
activeiq.co.uk/skillsgap
To be the

Best
Train with the
Best

TRAINING & EDUCATION

THE LARGEST PROFESSIONAL NETWORK OF
FIRST AID AND COMPLIANCE INSTRUCTORS

T R A I N I N G I N T E R N AT I O N A L

With a personal training
TXaliȴFation IroP 3rePier
jobs & news
updated daily
online

QUESTIONS YOU MAY HAVE
Fortnightly leisure recruitment,
training, property and news
publication which gets you
the right job or the perfect
candidate for your vacancy

Can I pay in instalments with no
interest to pay?
:ill yoX help me ȴnG a MoE?
How long will the course take?

YES
YES
6 weeks

enquire at premierglobal.co.uk/LEISUREOPPS

subscribe online:
www.leisuresubs.com

www.leisureopportunities.com

/PTINTERNATIONAL

@PTINTERNATIONAL

call us on 03333 212 092
*Interest-free credit is only available on the Diploma in Fitness Instructing and Personal Training, and other selected courses. 10%
course deposit required upon booking, remaining 90% course cost can be ﬁnanced through interest-free credit. Credit subject to
status. Terms and conditions apply. Applicants must be 18 or over. Credit supplied by Premier Training International Ltd, Premier
House, Willowside Park, Canal Road, Trowbridge, Wiltshire BA14 8RH.
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TRAINING & EDUCATION

Training
t
that works.

t

CREW understand that staff development can be difficult and time consuming,
but we know that your people can make the difference between a good business
and a great business.
CREW training will:
Better people performance means better
t*OTQJSFHSFBUDVTUPNFSTFSWJDF
results for your business.
t#PPTUSFUBJMBOE'0)DPOöEFODF
t&OIBODFDPNNVOJDBUJPOBOEQSFTFOUBUJPOTLJMMT
t%FWFMPQJOUFSBDUJWFUBMLTBOETIPXT
CREW training programmes will:
t*NQSPWFUFBNNPSBMF
t*ODSFBTFSFWFOVF
- Inspire great customer service

- Develop interactive talks and shows

“As a direct result of CREW training our fund pot for
- Enhance presentation skills
“Gems of the Jungle” at £5000 in August went through
Boost
and FOH
confidence
the- roof
andretail
we amassed
a further
£18,000 in just six
Improve
team
morale
weeks. Brilliant!” (summer season 2011)

Dianne Eade, Newquay Zoo
Head of Finance, Human Resources and Administration
20

training
www.crew.uk.net
info@crew.uk.net

0845 260 4414

LEISURE OPPORTUNITIES APPOINTMENTS

call +44 (0)1462 431385

North Country Leisure
“Excellent Sports and Leisure for All”

ACTIVE LUTON HEALTHY LIFESTYLES TEAM

Chief Executive
Total package up to £85,000 to include beneﬁts
North Country Leisure is a well-established and
well-regarded leisure operator with four long term local
authority partnerships in place across the north of
England. You will be responsible to the Trustees for
leading the management and development of the charity,
to maximise beneﬁts for all sections of the community
and partners in line with our vision of ‘excellent sports
and leisure for all’.
You will have extensive senior management and leisure
experience, excellent leadership, partnership working
and communication skills.
This position is subject to an Enhanced Disclosure via the
Disclosure and Barring Service. It is based in the
attractive Northumbrian market town of Hexham.
For an informal discussion, please contact John Maude,
retiring Chief Executive, Tel: (01434) 613202.
No agency applications will be accepted.
For an application form, tel: (01434) 613203, email:
jobs@northcountryleisure.org.uk or visit:
www.northcountryleisure.org.uk. Return by: Thursday
3rd July 2014. Interview date: Thursday 10th July 2014.
We welcome applications from all sections of the
community.
PR
material.
You will
North Country Leisure is a
have a high level of proﬁciency

Macmillan Health and Wellbeing Ofﬁcer
L5 - £21,067 - £23,188 per annum
2 Year Fixed Term Post until July 2016 - Full time – 37 hrs per week
(occasional evenings and weekends)
Due to growth in the work of the Healthy Lifestyles Team,
particularly in the development of our ‘Move More Luton’
programme, in partnership with Macmillan Cancer Support and
the Luton and Dunstable Hospital there is an opportunity for
a motivated, reliable and innovative individual with appropriate
qualiﬁcations, skills and experience to assist in the coordination and
development of the aforementioned programme and its activities.
The successful candidate will be expected to facilitate 1:1 health
consultations, behaviour change interviews and generally to raise
awareness of and referrals to the programme. There will also be the
opportunity to take on additional areas of responsibility and delivery
of health and wellbeing initiatives within Active Luton.
The successful candidate will contribute to the formation and
implementation of Active Luton’s Delivery Plan through the
development and delivery of Healthy Lifestyles strategies and action
plans that increase participation in sport and physical activity at all
levels and meet the needs of the community.
To apply or view the job description and personal
speciﬁcation visit www.activeluton.co.uk
The closing date for applications is 22nd June 2014 and it is
anticipated that interviews will be held week commencing
30th June 2014
The successful applicant will be subject to a DBS disclosure for this position.
For an informal discussion about this post, please contact Matt
Corder, Health and Wellbeing Manager on 01582 400272.

registered Charity No. 1075009

Available
in print

& online

The University of Nottingham is in the top
1% of Universities worldwide and consistently
ranked in the top 10 sporting universities in
the UK. University of Nottingham Sport is
embarking on an ambitious change programme
to further elevate our sports standing and
secure a consistent place in the top 5 sporting Universities. The University has
invested heavily in facilities and is currently building a brand new Fitness Centre
at our Jubilee Campus Sports Centre, due to open in August 2014.
We are looking for the following suitably qualiﬁed and experienced health and
ﬁtness professionals to support the overall day to day operations of University
Park Campus, Jubilee Campus and King’s Meadow Campus Fitness Centres:

Assistant Health and Fitness Centre Manager

HEALTH CLUB MANAGEMENT

HANDBOOK 2O14
The 10th edition of the Health Club Management Handbook
is a comprehensive guide and reference tool distributed to
industry operators, buyers and suppliers and available at
leading industry events, LIW, IHRSA, FIBO & SIBEC.

WHAT'S IN IT FOR YOU?

(http://www.nottingham.ac.uk/jobs/currentvacancies/ref/REG162214)

Fitness Instructors (5 full time posts)
(http://www.nottingham.ac.uk/jobs/currentvacancies/ref/REG160014)

Fitness Instructor (1 part time post 18.12 hours weekly)
(http://www.nottingham.ac.uk/jobs/currentvacancies/ref/REG160114)
For more information/apply for the posts please follow the above links.

leisureopportunities
®

FOR INDUSTRY SUPPLIERS

FOR INDUSTRY OPERATORS

Q Multiple listings of all

Q Who’s who? of key industry

industry suppliers by:

personnel in the UK and Europe:

Q A-Z
Q Phone book
Q Web address book
Q Product selector

Q UK operators – public,

Q Company proﬁles including key

information, contact details,
images of products and a picture
of your company contact
Q Vertical strip adverts in the

address book section

Q UK budget operators
Q European operators
Q Features and reference material
Q Predictions for 2014 from

key industry ﬁgures
QConsumer and industry trends for 2014

NEXT ISSUE:
24 JUNE 2014
BOOK BY NOON ON
WEDS 18 JUNE 2014

Q Industry statistics
Q Diary dates – a guide to all industry events,

shows and networking opportunities

ORDER YOUR COPY NOW!
Call: +44 (0)1462 431385
Email: displaysales@leisuremedia.com

YOUR 1ST CHOICE FOR RECRUITMENT & TRAINING

private and franchise

EXECUTIVE / HEALTH & FITNESS APPOINTMENTS

PR material. You will have a high level of proﬁciency

The Health Club Management Handbook
is available to purchase at £50

TO ADVERTISE Contact the
Leisure Opportunities team on
t: +44 (0)1462 431385
e: leisureopps@leisuremedia.com
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JOBS ONLINE

For more details on the following jobs
visit www.leisureopportunities.co.uk
or to advertise call +44 (0)1462 431385
Personal Trainer

Duty Manager

Receptionist (part-time)

Swimming Teachers

Company: Pure Gym Limited
Location: Various locations, UK

Company: Impulse Leisure
Location: Thurrock, Essex, UK

Company: Everyone Active
Location: Nuneaton, UK

Company: Everyone Active
Location: Northolt, UK

Member Services Manager

Centre Manager

Lifeguard

General Manager

Company: Ilkley Lawn Tennis Club
Location: Ilkley, West Yorkshire, UK

Company: Impulse Leisure
Location: Thurrock, Essex, UK

Company: Everyone Active
Location: Hinckley, UK

Company: The Gym Group
Location: Watford, UK

Men’s Artistic
Gymnastics Coach

Swim Teacher

Part-Time Receptionist

Duty Manager

Company: Everyone Active
Location: Fareham, UK

Company: Everyone Active
Location: Bedworth, UK

Company: Parkwood Leisure
Location: Penzance, UK

Fitness Manager

Lifeguards

Roaming General Manager

Company: Everyone Active
Location: Melton Mowbray, UK

Company: Everyone Active
Location: Bedworth, UK

Company: The Gym Group
Location: Nationwide, UK

Recreation Assistant

Recreation Assistant

Company: Parkwood Leisure
Location: Newbury, Berkshire, UK

Company: Parkwood Leisure
Location: Bexleyheath, UK

Sport and Health
Development Manager

General Manager

Lifeguard

Men’s Artistic Gymnastics
Coach - Full Time

Company: Parkwood Leisure
Location: Crosby, UK

Company: Everyone Active
Location: Studley, Warickshire, UK

Company: Parkwood Leisure
Location: Portsmouth, UK

Full Time Leisure Assistant

Level 2 Swim Teacher

Company: City of York Council
Location: York, UK

Company: Everyone Active
Location: Studley, Warwickshire, UK

Spa Therapist

Fitness Motivator

Company: Everyone Active
Location: St Albans, Herts, UK

Company: Everyone Active
Location: Aylesbury, UK

Duty Manager

Operations Manager

Company: Parkwood Leisure
Location: Crosby, Merseyside, UK

Company: Bounce GB
Location: Milton Keynes, UK

Dance Instructor

Senior Membership Consultant

Company: Parkwood Leisure
Location: Nottinghamshire, UK

Company: Everyone Active
Location: Warwickshire, UK

Customer Experience Advisor

Membership Consultant

Company: Soll Leisure
Location: Ashford, Kent, UK

Company: Everyone Active
Location: Warwickshire, UK

Company: énergie group
Location: Wilmslow, UK

Parks and Open Spaces
Development Ofﬁcer

Personal Trainer

Swimming instructor

Company: Stafford Borough Council
Location: Stafford, UK

Company: Parkwood Leisure
Location: Portsmouth, UK

Receptionist
Company: Everyone Active
Location: Hertford, UK

Party Leaders
Company: Everyone Active
Location: Bishops Stortford, UK

Sports Assistant
Company: Everyone Active
Location: Bristol, UK

Personal Trainers
Company: The Gym Group
Location: Various locations, UK

Fitness Club Manager
Company: Reboot Leisure
Location: Saudi Arabia , Saudi Arabia

Personal Trainer
Company: énergie group
Location: Various locations, UK

Fitness Instructor

Company: énergie group
Location: Wilmslow, UK

Fitness Centre Manager
Company: King’s College London
Location: London, UK

Swimming Lesson Coordinator
Company: Xpect Health and Fitness
Location: Braintree, Essex, UK

Health & Wellbeing Manager
Company: Bridport Leisure Centre
Location: Dorset, UK

Training and Support Manager
Company: Clubwise Software Ltd
Location: Buckinghamshire, UK

Impact Sales Consultants
Company: Alliance Leisure
Location: Nationwide, UK

Guidance Assessor
Company: YMCAﬁt
Location: Central London and
surrounding Home Counties with
signiﬁcant travel, UK
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Membership Manager
Company: Everyone Active
Location: WATFORD, UK

2 x Programme Managers
Company: ASA
Location: UK

Membership Sales Consultant
Company: énergie group
Location: Newtownabbbey, UK

Dance Instructor (Part Time)
Company: Parkwood Leisure
Location: Rushcliffe, UK

Sports & Leisure Manager
Company: The Knole Academy
Location: Sevenoaks, UK

Fitness Leader
Company: Parkwood Leisure
Location: Bexleyheath, UK

Company: Everyone Active
Location: Various locations, UK

Sales Advisor
Company: GLL
Location: Buckinghamshire , UK

General Manager
Company: The Gym Group
Location: Leeds, UK

Membership Coordinator
Company: Everyone Active
Location: St Albans, UK

Sports Assistants
Company: St Mary’s School Ascot
Location: Ascot, Berkshire, UK

Exercise Instructor
Company: Foundation Fitness
Location: Sandhurst, Berkshire, UK

General Managers
Company: The Gym Group
Location: Watford and Leeds, UK

Lifeguards

Health and Physical
Activity Ofﬁcer

Company: Everyone Active
Location: Nuneaton, UK

Company: Wiltshire Council
Location: Trowbridge, UK

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital
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Company: Erewash Borough Council
Location: Ilkeston, Derbyshire, UK

Sports and Activities Coach
Company: Coach Unlimited
Location: Leicestershire & Warwickshire, UK

Sports and Leisure Ofﬁcer
Company: Stratford Upon Avon School
Location: Leicestershire & Warwickshire, UK

Membership Consultant
Company: Everyone Active
Location: Carshalton, Sutton, UK

Casual / Part time Lifeguard
Company: Everyone Active
Location: Redcar, UK

HR Advisor
Company: Brio Leisure
Location: Chester, UK

Sports Facilities Ofﬁcer
Company: Brighton & Hove City Council
Location: Brighton, UK

Gym Instructor
Company: Carlisle Youth Zone
Location: Carlisle, UK

Membership Sales
Company: énergie group
Location: Hemel Hempstead, UK

Trainee Duty Manager
Company: Parkwood Leisure
Location: Portsmouth, UK

General Manager
Company: Fusion
Location: Uxbridge, UK

Assistant General Manager
Company: The Gym Group
Location: London Wembley, UK

Swim Teacher
Company: Everyone Active
Location: Basildon, UK

Membership Consultant
Company: Everyone Active
Location: Basildon, UK

Part Time Fitness Instructor
Company: énergie group
Location: Bromley, UK
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Group Exercise Instructors

Receptionist

Personale Sealife

Company: Surbiton Racket & Fitness Club
Location: Surbiton, UK

Company: Soll Leisure
Location: Fleet, UK

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Gardaland Resort
Location: Castelnuovo del Garda, Italy

Macmillan Health and
Wellbeing Ofﬁcer

Part Time Fitness Instructor

Housekeeper

Commesse

Company: énergie group
Location: East London, UK

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Gardaland Resort
Location: Castelnuovo del Garda, Italy

Company: Active Luton
Location: Luton, UK

Head/Senior Receptionist

Gym Instructor

Animatori

Principle Lecturer & Lecturer
in Sports Management

Company: Matt Roberts
Location: Mayfair, London, UK

Company: Amac Training Ltd
Location: Nationwide

Company: Gardaland Resort
Location: Castelnuovo del Garda, Italy

Company: Coventry University
Location: Coventry, UK

Speedﬂex Trainer

Personal Trainer

Consultancy Manager

Company: Speedﬂex
Location: Newcastle and London, UK

Company: Amac Training Ltd
Location: Nationwide

Company: National Trust
Location: Tisbury Hub, Wiltshire, UK

Exercise Physiologist

GP Exercise Referral

Assistant Director of Operations

Company: Speedﬂex
Location: Newcastle, UK

Company: Focus Training
Location: Nationwide, UK

Company: Executives Online
Location: NW England

Receptionist

Hammam Spa Manager

Entertainment Show Technician

Company: Speedﬂex
Location: Competitive, UK

Company: Urban Retreat
Location: Knightsbridge London, UK

Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Leisure Centre Manager

Hammam Spa Therapist

Technician

Company: Crestwood College
Location: Hampshire, UK

Company: Urban Retreat
Location: Knightsbridge London, UK

Company: Legoland Discovery Center
Location: New York-Yonkers, US

Intensive Personal Trainer

Spa Director

Duty Manager

Company: Lifetime
Location: Nationwide

Company: GOCO Spa
Location: Venice, UK

Company: Madame Tussauds
Location: San Francisco, US

Personal Training Diploma

Spa Manager

Consumer Promotions Rep

Company: Lifetime
Location: Nationwide

Company: Cape Weligama Resort
Location: Sri Lanka

Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Personal Trainer/Owner

Ride Operator

Operations Supervisor

Company: Your Gym
Location: Nationwide, UK

Company: EDF Energy London Eye
Location: London, UK

Company: Merlin
Location: Minnesota-Bloomington, US

General Managers

Duty Manager

Displays Curator

Company: truGym
Location: Various locations, UK

Company: Science Museum
Location: Manchester, UK

Company: Sea Life
Location: Missouri-Kansas City, US

Trainee Personal Trainer

Resort Sales Coordinator

Resort Facilities Manager

Company: The Training Room
Location: Nationwide, UK

Company: Chessington World of Adventures
Location: Surrey, UK

Company: LEGOLAND Florida
Location: Florida-Winter Haven, US

Membership Consultant

Visitor Services Team Leader

Facilities Technician

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Bournemouth Tourism
Location: Bournemouth

Company: Sea Life
Location: Missouri-Kansas City, US

Self Employed Personal Trainer

Operations Manager

Proﬁt Protection Manager

Brand Manager

Company: Soll Leisure
Location: Ashford, Kent, UK

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Merlin
Location: Poole, Dorset, UK

Company: Thorpe Park Resort
Location: Surrey, UK

Swimming Teacher Vacancies

Sales and Marketing Manager

Market Research Executive

Commercial Manager

Company: Formby Pool Trust
Location: North West, UK

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Merlin
Location: London, UK

Company: Lakes Aquarium
Location: Cumbria, UK

Swimming Teachers Levels 1

Personal Trainer

Addetti Front Ofﬁce

Marketing & Events Manager

Company: Soll Leisure
Location: Milton Park, Abingdon, UK

Company: Xercise 4 Less
Location: Nationwide, UK

Company: Gardaland Resort
Location: Castelnuovo del Garda, Italy

Company: Museum of Army Flying
Location: Hampshire, UK

General Manager
Company: Fusion
Location: Lewisham, UK

Multiple Tutor & Assessor roles
Company: YMCAﬁt
Location: North and the Midlands, UK

Aqua Fit Instructor
Company: Everyone Active
Location: Melton Mowbray, UK

Swimming Teacher
Company: Everyone Active
Location: Stratford Upon Avon, UK

Gym & Spa Operative
Company: Motive8 Group Ltd
Location: South West London, UK

Freelance Personal Trainer
Company: Everyone Active
Location: Various locations, UK

Recreation Assistant
Company: Parkwood Leisure
Location: Erith, Bexley, UK

Instructors
Company: Les Mills
Location: London, UK

Recreation Attendant
Company: Everyone Active
Location: Gloucestershire, UK

leisure opportunities joblink

JOBS ONLINE

Duty Manager

BOOK A JOBLINK Call: +44 1462 471747
and start getting applications for your jobs IMMEDIATELY!

GO TO LEISUREOPPORTUNITIES.CO.UK AND CLICK ON THE LINK TO SEE THE LATEST JOBS FROM...

www.leisureopportunities.co.uk
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Twitter: @leisureopps

Read Leisure Opportunities online: www.leisureopportunities.co.uk/digital
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ukactive explains Coca Cola tie-up
Following news of a physical
activity push in collaboration
with Coca Cola, ukactive CEO
David Stalker has outlined
what drove the health and
wellbeing advocate to team
up with the world’s largest producer of fizzy drinks.
T h e C o ca C ol a Z e ro
ParkLives initiative will start
at the end of May – designed
to offer free activities that
promote physical activity –
across 70 parks in Newcastle,
Birmingham and Newham,
London, with plans to expand
it to more cities nationwide
between now and 2020. Stalker wrote an article titled Awkward marriage or golden opportunity?
Activities on offer will range
from hula-hooping to table tennis and tai chi. new project “a really disingenuous stunt.”
Explaining the decision to work with Coca
Coca Cola Great Britain has pledged to invest
£20m in physical activity programmes over the Cola GB, Stalker said in a blog post that it
next six years, as it bids “to help get one mil- was natural to question the tie up at face
lion people active by 2020.” ukactive will lead value. But, he added, the opportunity to help
the monitoring and evaluation of the project, deliver a free nationwide physical activity
initiative was in line with ukactive’s miswith a presence on the oversight committee.
The new initiative has been met with a sion statement to get “more people, more
mixed response from the health and wellbeing active, more often,” adding that achieving
community, with some sections welcoming the this “requires partnerships with brands that
investment, while Dr Aseem Malhotra, from have the profile to reach consumers at scale.”
campaign group Action on Sugar, branded the Details: http://lei.sr?a=Y6z6F

TfL eyes £37.5m for ‘Boris Bike’ sponsor
Companies hoping to see their brand become
the new sponsor of London’s cycle hire scheme
will be expected to pay Transport for London
(TfL) at least £37.5m for the privilege.
Barclays’ five-year tenure as sponsors of the
scheme – referred to by Londoners as ‘Boris
Bikes’ after the city’s cycling mayor – comes
to an end in July 2015 and TfL is seeking £5.5m
or more annually over seven years from a
potential successor.
The new sponsor will be buying the right
to name the scheme and change the colour
and branding on more than 10,000 bikes used
for short journeys in the capital. The sponsor’s brand would also go on vehicles, docking
points, pay terminals and staff uniforms for the
scheme, which has so far notched up over 30
million journeys. Cycling is seen as integral to
increasing physical activity levels, with £100m
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‘Boris bikes’ have notched up 30 million journeys so far

being spent on new schemes to boost participation in outer London boroughs.
“This is a unique opportunity for a commercial partner to put their stamp on a mode of
London transport that is as recognisable as our
iconic black cabs and red buses,” said mayor
Boris Johnson. Details: http://lei.sr?a=j3u6C
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ADDRESS BOOK
QArts & Business +44 (0)20 7378 8143
www.artsandbusiness.org.uk
QALVA +44 (0)20 7222 1728
www.alva.org.uk
QArts Council +44 (0)20 7333 0100
www.artscouncil.org.uk
QASVA +44 (0)1786 475152
www.asva.co.uk
QBALPPA +44 (0)20 7403 4455
www.balppa.org
QBHA +44 (0)845 880 7744
www.bha.org.uk
QBiSL +44 (0)20 8780 2377
www.bisl.org
QCMAE +44 (0)1334 460 850
www.cmaeurope.org
QCIMSPA +44 (0)1509 226 474
www.cimspa.co.uk
QCPRE +44 (0)20 7981 2800
www.cpre.org.uk
QEnglish Heritage +44 (0)870 333 1181
www.english-heritage.org.uk
QFSPA +44 (0)2476 414999
www.sportsandplay.com
QFields in Trust +44 (0)20 7833 5360
www.fieldsintrust.org
QHHA +44 (0)20 7259 5688
www.hha.org.uk
QIAAPA +1 703 836 4800
www.iaapa.org
QIEAP +44 (0)1403 265 988
www.ieap.co.uk
QInstitute of Hospitality +44 (0)20 8661 4900
www.instituteofhospitality.org.uk
QLPF +44 (0)1462 471932
www.leisurepropertyforum.org
QNatural England +44 (0)845 600 3078
www.naturalengland.org.uk
QPeople 1st +44 (0)870 060 2550
www.people1st.co.uk
QREPs +44 (0)20 8686 6464
www.exerciseregister.org
QSAPCA +44 (0)24 7641 6316
www.sapca.org.uk
QSports Aid +44 (0)20 7273 1975
www.sportsaid.org.uk
QSport and Recreation Alliance
+44 (0)20 7976 3900
www.sportandrecreation.org.uk
QSport England +44 (0)8458 508 508
www.sportengland.org
QSpringboard +44 (0)20 7529 8610
www.springboarduk.org.uk
QSkillsActive +44 (0)20 7632 2000
www.skillsactive.com
QTourism Management Institute
+44 (0)1926 641506
www.tmi.org.uk
QTourism Society +44 (0)20 8661 4636
www.tourismsociety.org
Qukactive +44 (0)20 7420 8560
www.ukactive.org.uk
QVisitBritain +44 (0)20 7578 1000
www.visitbritain.com
QWorld Leisure +1 250 497 6578
www.worldleisure.org

Twitter: @leisureopps
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